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INTRODUCTION

This master’s qualification paper is an attempt to investigate the verbal and
non-verbal representation of a promise in pre-election messages sent through interviews,
saved on YouTube video hosting. A recent study presents interviews as intersection of
the Internet and media linguistics and the variety of genre, which includes not only TV-,
but also special Web service interviews that could be downloaded in browser. The
frequent reference to the latter due to the fact that media content can be consumed
anytime, anywhere and from any device. Thus, the viewer deliberately chooses the
material for viewing. The political sphere actively uses this video hosting because of
possibility to download and save a large number of videos regarding various aspects of
its activities. The rapid growth of activity occurs in the pre-election period, when voters
have a choice for whom to vote for. Candidates use different communication strategies
and tactics in order to influence the consciousness of the people in their favor. The
promise is one of such instruments of impact and is widely used by politicians as
agitation. Traditionally, in linguistics, two forms of this communicative act are
distinguished - explicit and implicit. The latter has a large selection and continues to be
replenished with other interesting proposals for the implementation of the strategy of
commitment in speech, which are put forward by modern researchers. Therefore, there is
a need to study the verbal and non-verbal manifestations of the promise in political
messages.

The topicality of the research is determined by the frequent use of a promise in
the pre-election campaign and involve different speech and non-speech ways for its
implementation in messages.

The work is based on the assertion that the interview is the intersection of the
Internet and media linguistics and the variety of genre, which includes not only TV-, but

also special Web service interviews that could be downloaded in browser.



The aim of the master’s qualification paper is to represent verbal and non-verbal
expressions of the "promise™" in pre-election interviews. It presupposes the following
objectives:

O to consider the genre interview and its classifications in the theoretical works of
Ukrainian and foreign linguistics;

[1  to characterize pre-election interviews stored on the video hosting You Tube;

O to identify strategies and tactics of the speech act “promise”;

0 to clarify its notion and types of expression in the scope of speech act theory;

O to determine the role of imperatives as the means of resilience;

O to reflect the schemes of the process of giving “promise” through interview format
in the following models and to denote the ways of transferring this communicative act
on the examples of Ukrainian-speaking and English-speaking politicians;

O to trace verbal and non-verbal means of its expression in the election speeches of
Joe Biden and VVolodymyr Zelenskyy.

The object of the research is the pre-election speech of the Ukrainian-speaking and
English-speaking politicians.

The subject is verbal and non-verbal means of “promise”.

The source of the scientific work: 1) Ukrainian pre-election interviews: Zelensky's
interview for the programs TSN Tyzhden, RBK-Ukraine, "Pravo na vladu”, "Ukrainska
Pravda", pre-election debates 2) English pre-election interviews: Biden’s interviews for
the programs “60 Minutes”, “PBS News Hour”, “CNBC”, “The Late Show with Stephan
Colbert”, “In conversation with Cardi B”, pre-election debates.

The data research is based on the statements with a speech act of “promise”:
explicit meaning (10), implicit meaning (40), metaphors (3) and non-verbal
representation of “promise” (9).

Methodology of the research: a contrastive analysis to identify the similar and
different language and non-language means in Ukrainian and English speeches and the

topics on which often “promises” are given; a quantitative analysis in the research is
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used to present the most often used forms of its representation; a modeling method to
reflect the schemes of the making “promise” in pre-election interviews.

The scientific novelty of this paper consists in representation of verbal and non-
verbal means of a speech act “promise” in pre-election interviews that are showed
through communicative models.

The theoretical value of the research consists in the specification of the status
interview as an integrated speech genre that includes not only TV-, but also special Web
service interviews downloaded on the Internet, identifying promise tactics as one of the
ways of showing resilience.

The practical value of the master’s qualification paper is defined by the
possibility to apply research material in comparative linguistics to show similarity and
differences of expression the speech act “promise” on the example of two languages —
English and Ukrainian. The results of the research can be used for educational purposes:
to serve as the basis of study of the speech acts for humanitarian students. The work will
have value in the political discourse also. Getting acquainted with forms of
representation of “promise” by two multilingual politicians, future candidates can
choose certain strategies, which help to utter their intentions to the public, make the
speech varied confidently and know how to stay resilient in a conversation with a
journalist.

Approbation of the research —one conference presentation: Kyiv National
Linguistic University “Assessing resilient respondent” (13 May 2021).

The master qualifying paper consists of the Introduction, three Chapters with
Conclusions after each of them, General Conclusions, Resume Ukrainian, Bibliography,
List of References, List of Illustration Materials.

The Introduction provides a short survey of theoretical assumptions, the choice of
the topic, the main aim and tasks of the research, theoretical contribution and practical

value of the investigation.



Chapter One “The status of interview as an integrated speech genre” identifies
the theoretical study of the interview in Ukrainian and foreign linguistic works and trace
the role of modern video hosting You Tube in it. There is covered the issue of strategies
and tactics of “promise” and its connection with imperatives.

Chapter Two “Experimental study of “promise” representation in pre-election
interviews: methods of the analysis” investigates the ways of the manifestation of
“promise” in pre-election interviews that are reflected in the certain models. The
promise can be expressed through explicit and implicit forms that have different
possibilities to be presented in the speech.

Chapter Three “Contrastive analysys of English and Ukrainian Pre-election
Interviews” focuses on the representation of “promise” and its comparison in Joe
Biden’s and Volodymyr Zelenskyy’s speeches through verbal and non-verbal means.

General conclusions summarize the accomplishments of the research and provide

the most important theoretical and practical conclusions towards the finding data.



CHAPTER ONE
THE STATUS OF INTERVIEW AS AN INTEGRATED SPEECH GENRE

1.1. Researching theoretical works of Ukrainian and foreign linguists in the
sphere of the study of interviews

A positive trend in modern journalism is to strengthen the information base of the
media and enhancing the dialogical in which interviews play a leading role, becoming
the dominant genre in the press, on the Internet, on radio and television, which
determines the relevance and importance of raised issue. The urgency of researching the
format of the interview genre is also because it is gaining popularity in political
discourse. The main advanteges of interview for politicians are the following: self-
presentation, defending the position on this or that issue of concern to the country,
addressing some messages to the audience, especially during the election campaign.

Interview has been the subject of research by many scientists and undergone some
changes in its definition. The simplest definitions of an interview are defined as
followings: "an interactive process where a person asks questions to seek particular
information” (Adhabi E., Blash Anozie Ch.: 3); “a face-to-face meeting and discussion
between two or more people for a specific purpose” [P. M. C., c. 7]. Subsequently, the
notion is gradually expanding. Foreign works provide the definition of interview as “a
speech exchange system that can be defined systematically in terms of its distinction
from ordinary conversation” (Hutchby:4). Ukrainian research considers it like “an
audiovisual product that arises in the process of communication between a journalist and
a speaker on topics relevant and interesting to the viewer, filmed using live television
equipment or recorded” (Cumonina:180).

The basic components of interview genre can already be formulated. The main
condition is the presence of at least two interlocutors - the interviewer and the

interviewees, between whom communication takes place, but in contrast to the usual



domestic conversation has a special purpose the achievment of which provides drawing
up of the list of questions.

Interview has dialogical nature. As it has been noted by Inna V. Kovtunenko -
Svetlana V. Bylkova - Viktoriya A. Borisenko - Natalia A. Minakova - Varvara I.
Rogacheva “the spontaneous dialogic communication between the interview partners is
not only about the information exchange but represents a convergence of their ideas
about themselves and the objective world in order to attract and gain the readers'
interest” (Kovtunenko: 98). From this point the viewer contemplates not only one “bare
communication”, but also catches the respondent's reactions, which can be represented
by verbal and nonverbal behavior.

By llyina's definition “TV interview is a complex, dynamic phenomenon that is
constantly evolving under the influence of social and technical contexts, which attracts
the attention of specialists in various philological and related disciplines” (Lipina: 112).
The author points on the constantly development of this genre, which depends on the
impact of communication technologies. They make adjustments to the formation media
resources, which provide information to society. Interview as a source of collected
verbal material has undergone certain transformations also. It is caused first of all the
emergence of various websites, services, messengers that allow move away from the
official format of television. In our study, we rely on the definition given by Dyakiv Kh.
“Interview is an integrated speech genre, which includes TV and special interviews
stored on YouTube video hosting on the Internet” (Dyakiv:11)

Our research will consider interviews with government officials who, using the
interview format, conduct electoral campaigning, demonstrate their point of view
regarding a particular situation in the country and offer their own, correct in their
opinion, ways of solving the problem that contribute to the development of the state. In
their speech, politicians normally use personal pronouns of 1st plural person, since it is
important for a government representative to present the position of the state, not his

29 ¢

personal, in addition, the use of pronouns “we”, “our” is a method of solidarity, when a
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politician declares his position as the position of the majority. The third participant in
the communication is the audience, which monitors the interviewing process, perceives
information, evaluates and takes a certain position regarding the politician's figure.
Therefore, Martin Montgomery notes the importance of “the pre-allocation of roles. The
speaker who asks questions does so from an institutionally defined position*one in
which they hold some responsibility for setting the agenda, the terms or the topic of the
discourse. Nor is it a case of simply asking questions; the media interviewer also
controls the length, shape and even the style of the encounter” (Montgomery: 260).

As many scholars point out, the main characteristics of an interview are “implicit”
spontaneous expression (Kovtunenko:96), two-way communication and dialogicity.
“Under the “implicit expression” is comprehended the contextual use of language
means, as the context is considered as an integral component of the ongoing senses. Any
language functioning is determined by context. In the interview, for example, the total
context in which the dialogic exchanges take place, is not strictly fixed, the interviewer
and the respondent, relying on particular linguistic means, their functional and pragmatic
features, mutually design and reproduce it” (Kovtunenko:96).

Political interview contains two types of interaction: the first- and the second-
frame interaction (also known as media-frame interaction) (Johansson:140). The first-
frame interaction takes place within, i.e. between an interviewer and an interviewee, and
is aimed at interpreting and negotiating the validity status of media messages. Although
the discussion may seem to be done only for the direct participants of the discourse, its
primary aim is to be presented to an audience. Thus, the participants of the second-frame
interaction, i.e. the audience, become an important part of the discourse. The audience
does not only interpret the messages directed at the first-frame participants, but also
evaluate the communication processes, i.e. the strategies employed by the interviewer
and interviewee for the interpretation and production of messages.

The question of the typology of interviews deserves special attention. There are

many classifications in journalistic.
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Oleksandr Butko and Kseniia Semenova note “(depending on the volume, form or
content) different classifications of interviews: informational, operational, cognitive,
portrait, investigative, entertaining, provocative, blitz or flash interviews, conversations
etc” (O’Dowd:191).

Classification of Essa Adhabi and Christina Blash Anozie is based on the
interview’s nature of implementation and their position in qualitative researches
(Adhabi, Blash: 3). In terms of their nature, it is distinguished between formal and
informal interviews. The latter one is characterized like free form of conversation,
during which the compiled questions can change. In addition, the two functions are
presupposed to be realized in informal interview genre: messaging and influencing
(Kovtunenko: 98). The correspondent manages the conversation in such way to
motivate the respondent to evoke emotions, feelings, discover his new ideas on a
particular topic. On the contrary, a formal interview requires strict adherence to the
questions and their sequence. There should be a clearly planned scenario - a list of
guestions and answers.

Based on the position in qualitative researches, the three common types of

interview are stand out: structured, semi-structured, and unstructured interviews
(Adhabi, Blash: 3).
Structured interview provides for a laborious process of its preparation, namely the
designation of a clear structure, preparation of questions and their execution in a logical
sequence. The most significant role here is played by the interviewer, who clearly
follows the course of the conversation.

The interview is also based on the preparation of material on a specific topic, but
allows deviations from the rigid structure. Compared to structured interview, this type
requires less responsibility on the part of the interviewer.

From the title of an unstructured interview, it is immediately clear that it does not
require diligent preparation, planning questions. The whole process takes place in a

lighter and more informal atmosphere.
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Martin Montgomery suggests four types of interview. It is the accountability
interview, the experiential interview, the expert interview and the news interview with a
correspondent, reporter, editor, which is termed the affiliated interview by the author.
(Montgomery: 261).

Accountability interview involves of a public figure to answer in connection with
a problem or event of the moment, “either for their deeds or for words, or for actions /
statements of the institution with which they are related” (Montgomery: 262).

“The experiential interview provides news programmes with personal reactions to
Issues or events and, where appropriate, with eyewitness accounts” (Montgomery: 267).

The next type of interview is the expert interview. “It is designed to elucidate the
event or topic of the news by providing ‘‘background’’ through eliciting supplementary
information, clarifying unfamiliar concepts, spelling out the implications of a
development or providing independent comment” (Montgomery: 270).

Speaking about the news interview, it is should be pointed out that news programs show
only fragments of interview concerning a certain event.

In recent years, there is a separate typology for political interviews appeared. lan
Hutchby based on the Montgomery’s classification distinguishes its four types: “the
conventional, the adversarial, the hybrid and the reflexive” (Hutchby: 4). The first type
has “turn- taking structure, which is characterized by two main types of sequence:
question—answer—next question and question—answer—formulation” (Hutchby: 4). In the
second one “public figures are subject to lines of questioning that often take the
appearance of the forms of talk found in courtroom crossexamination” . The hybrid
political interview is determined by the presence “the question—answer structure of the
CPI is retained to some extent, but the IR (sometimes the IE too) freely moves between
that structure and forms of talk that are more closely associated with arguing than with
interviewing” (Hutchby: 4). This type of interview “has affinities with what
Montgomery (2007) described as the accountability interview. Among the similarities

between the two types are the following:1. Leading questions. 2. Repetition. 3.
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Demeanour differentiation. 4. Non-resolution” (Hutchby: 6). The reflective type means
interviewing politicians in a free entertainment format about recent political events.

There are symbiotic relations between political discourse and the interview, which
transmit and shape political information, beliefs and opinions. Most often interviewing
politicians takes place during the election campaign. Candidates, seeking to get electoral
position , try to make the most of their interview time to gain support from the majority
of the people. And an important role in this process is played by the election message.
The purpose of election message is transfer of the main essence of the voter campaign,
create a positive image of the candidate.

According to Ukrainian researchers Mykhailo Bahmet and Vitaliy Khanstantinov,
“its attractiveness for the voter lies in simple explanations of complex problems and the
presence of promises. Due to the peculiarities of our political culture, which is prone to
populism and paternalism, political actors usually arrange a contest of promises”
(Bahmet, Khanstantinov: 74).

As has been shown an interview and an election message play an important role in
the election campaign. From the point of view of political discourse an interview can be
defined as a communicative interaction, which requires rigid distribution of speech roles
between two participants, journalist and politician, and is aimed at making the addressee

to reflect, motivating to certain actions.

1.2. Television interviews and pre-election interviews stored on YouTube video
hosting on the Internet
The twenty-first century is marked by the rapid development of information and
communication resources on the Internet, the emergence of which has become the
reason for the decline in public interest in traditional media. These include social
networks (Facebook, Twitter, Instagram) and video hosting (YouTube, Dailymotion,
Vimeo, Vimple, Dacast, Cincopa etc.).The success of such a rapid increase in attention

to them has a number of advantages that make life much easier. The most famous of
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them are “wide portability, speed of technological integration, cost reduction and ease of
use” (Ciftci: 390).

As for Lagutina O.V., she identifies “the most important properties of online
media, which qualitatively distinguish it from traditional media:

hypertextuality (a system of communication between individual documents using
hyperlinks embedded in the text, this connection between individual texts is carried out
in a single environment, which allows you to read the text not only at one level, like on
paper , but thanks to internal and external links to browse it in depth ...)

multimedia (use for transmission and "packing" of information not only in verbal
(text), but also in other sign systems - graphic, sound, photo, video, animation)

interactivity (multilateral information exchange with the consumer, both with
individual representatives and with the audience as a whole)” (Jlaryruna: 25).

They deserve a high popularity rating because it has become a platform for
discussing and showing important social topics related to business, politics, education,
etc. It is worth recognizing that the leading role in this regard belongs to the video
hosting YouTube: “With the increasing use of mobile internet, YouTube has become a
commercial and political space rather than just uploading a self-video and videos from
others” (Ciftci: 391).

“YouTube serves as a multi-dimensional internet platform when compared to
other social networks; such as publishing platform, media archive, and social network”
[Ciftci: 390]. This service provides the ability to upload, store, deliver and show videos
to all users. Robert Gehl metaphorically calls it like “a sort of digital Wunderkammer
(often translated as ‘closet of wonders”)”” (Gehl: 45).

It is observed a tendency to expand the boundaries of traditional media, caused by
the need for additional preservation and dissemination of information. You Tube is
precisely that additional resource, allowing to load, save the information shown before
on TV. Interviews are highly revealing in this regard. They are the most popular genre

on TV, which are actively transferred to the video hosting platform. Moreover, there are
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interviews, which are not broadcast on TV. They can be found on the channels of
famous people, organizations. Therefore, sometimes such interviews can be different
from traditional ones: “A modern TV or Internet interview is a hybrid, colloquial-
journalistic genre, which determines its style-free, flexible, expressively rich, including
elements of colloquial speech and features of popular science style: unprepared, partial
or complete spontaneity, irreversibility, the use of rusticated, spoken and slang elements
in the conditions of formality” (Korolkova: 2).

To better understand the fact of demand for the use of YouTube as a space of
stored pre-election interviews among those, who fill it with content and those, who
perceive it, consider the advantages provided by it. The most important of them are
pointed out by A. M. Bakhmetyeva and M. S. Aleksakha: “The use of the latest media in
political communications has many advantages over traditional media, including the
speed of production and distribution of content, its cheapness, "long life" of information
on the network, wide coverage of middle and young audiences” (Aleksakha,
Bakhmetyeva: 28).

Television is inherent in “the compulsion of television programs, i.e. the inability
for the viewer to change the viewing time of programs, their order, structure and tempo,
as well as compulsion in terms of "binding" to the receiving device, i.e. TV”’ (Jlarytuna:
24). YouTube is the exact opposite of the listed characteristics of television format.
“Most of interviews on YouTube last longer than their TV counterparts, as nothing
restricts the interlocutors” (Yablonovskaya : 228). It has no strict time limits, necessary
to watch it in any time and be only in one place, for example, like at home. Also users
can pause the video interview and continue watching later.

The one feature of interviews stored on video hosting deserve attention by the fact
that the audience can rate (like, dislike) and leave comments under the video. This
allows you to freely exchange opinions, statements, defend your point of view. Such
interaction turns in communication between viewers and have no time or editorial

restrictions.
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To attract the interest of the audience and give the understanding of the main topic
of the interview, it is used the title of the video instead of the welcome word, which is
often used in television media.

It is worthy mentioned YouTube channels. They allow their "owners" to load
videos, track traffic and understand the ratio of positive and negative reviews on things
said in interviews. The last point can be very important for the candidates in pre-election
period. They can monitor situation and resort to changes that are not noticeable to
recipients, deviations from previously submitted information in order to adjust their
future speech in favor of voters. The channel helps to gather like-minded people,
increase the number of audience, to popularize the image and ideas of the politicians.

One more distinctive thing about YouTube channel is the provision of a quick
search for the desired video. As a rule, the channel contains content of one topic of one
person or a company, the releases of interviews of which are posted in a certain
sequence. Viewers can see the last date and choose the necessary one. They can save a
video they like, add it to their favorites and have opportunity to watch it again.

Another way to find video content is to enter keywords in the search bar, which
also provides a quick presentation of information.

It will be interesting to consider the emotional component of video interviews
uploaded specifically to YouTube. Unlike to television interviews which must strictly
adhere to the rules of conduct, the official style of communication, they can give more
will in the self-expression of a politician, establish a stronger connection with the
correspondent and allow viewers to see the speaker from a different angle.

One of the best qualities of this service is the fact that it is well known in the
world. If television is designed only for the native audience and shows information
regarding the interest of certain society, You Tube is planned for all people and have
freedom in watching different video of another countries.

To sum up, You Tube is widely used video hosting site in the world. It draws

attention of people of different ages because of its versatile content both for youth and
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adults. The popularity of this Internet platform for storing the pre-election interview is

increasing every day due to the presence of a number of qualities not inherent on TV.

1.3. Strategies and tactics of the speech act «kPROMISE» in English and Ukrainian:

make-believe discourse

To date the concept of "promise™ is attracting attention like never before. This is
primarily due to the development of advertising, marketing and political discourse. Their
main purpose is to convince the audience for the sake of getting the desired goals. The
promise is used as a tool to achieve it. To have a real effect on the listeners, speakers
should use the strategies and tactics of the "promise". But before we move to them, first

consider the definition of the "promise".

During the research, various nominations are applied to this speech act. J. Searl,
J.Austin define it like “commisive”, Raymond Hickey uses the word “commitment”,
Mara Katz names it “obligation”, Joko Karyono, - “promise”, S. Shabat — Savka uses

the term “promisive”.

The works of various scholars provide several definitions of promise. However,
let us first turn to the general definition presented in the explanatory dictionary of the
Ukrainian language: “the promise is a voluntary commitment to do something” [7]. So
the first thing we should note is that the promise is a personal expression of the speaker's
intention to take responsibility for the action. S. Shabat — Savka explains that
“promisives realize the will of the main subject of communication, his voluntary

obligation, promise, guarantee of something” (Shabat — Savka: 61).

Nabilah Fairuz Al-Bantany defines the promise as "a statement of telling someone
that you will definitely do or not do something. It is a verbal commitment by one person

to another to do (or not to do) something in the future” (Nabilah: 25).

Raymond Hickey, explaining the nature of the promise, notes that the speaker,

giving a promise, undertakes not only to fulfill it in the future, but also to bear
18



responsibility: “Commitment is basically the binding of oneself to a certain course of
action. This binding is usually of a moral nature, that is one sees it as one’s moral
responsibility to fulfill that to which one has committed oneself.” (Hickey: 1). The
“promise” refers to a commisive speech act, the illocutionary power of which is aimed at
making and performance speaker’s obligations for the benefit of the listener. Mara Katz

distinguishes between commissives and persuasives obligations.

In addition, for the successful realization of the promise, it is necessary to obey
certain circumstances, which mentioned in the work of Benni Ichsanda Rahman: “ (a)
the speaker’s utterance brings him or her under obligation to fulfill the promise because
it is conventionally realized as promise, (b) that promise can be made only in situations
where the addressee prefers that the speaker do the action promised; and (c) that the
promise cannot be made in contexts where the speaker would have done the promised

action in the normal course of events” (Benni:2).

To determine the true meaning of a statement with the performative verb to
promise and referring it to a direct speech act promises, Vasilina highlights several

factors, among which are the following:

1) performative verb in the first person singular (and always in the affirmative);
2) the relevance of the speech act to the future;

3) utterance by the speaker of a speech act promises in favor of the addressee;

4) compliance with all the conditions necessary for the implementation of the speech act

of the promise (Vasilina: 2).

Regarding the division into means of expression of promise, in linguistics there is
a traditional division into verbal and nonverbal means. Among the verbal means are

commisive verbs and non-commissive verbs (Hickey: 6).
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The speaker most often uses verbs with the meaning of "promise™ to express the
intention to perform a certain action in the future: promise, swear, warrant, vouch,
assurance and so on. It is also achieved through idioms like “be on your honour”, “give
your word” and “cross my heart” in some cases. For instance, “I promise not to speak
for more than an hour” [Hickey: 3]. In such situation, when the speaker emphasizes his

intentional action by the words given above, it is classified as a performative act.

It is generally accepted that sentences with performative verbs refer to a complex

explanatory sentences.

By non-commissive verb it is meant the word, which is indicated as one that
which expresses commitment. It is presented by the future form of the word to be in
English discourse: “I’ll give up smoking after my final examinations” [Hickey: 6].
Ukrainian language mostly allows to express commissive by the forms of future tense of

both the perfect and imperfect form.

To enhance the impact of the speech act "promise™ non-verbal means may be

engage by the speaker. These include intonation, facial expressions, gestures.

The strategy of promise is actively involved in use by politicians in their
speeches. The strength of this communicative act is to convince of the masses, appeal
them to the one side from among the others. Therefore, to have a real effect on the
audience by using “promise”, it should be applied appropriate ways, skillfully using of

which increases the chances of achieving the results.

In linguistics there is no definite classification, therefore we will involve the
strategies studied by Benni Ichsanda Rahman, A. Vashkevich and Nabilah Fairuz Al-
Bantany.

Benni Ichsanda Rahman presents such strategies: future act, reassurance and

future act, statement of fact, statement of fact and future act, reassurance alone, if/then
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guarantee, request and future act, request to promise, reassurance and statement of fact,

hedges, bargaining, explicit promise and future act, offer [Benni: 4].

Nabilah Fairuz Al-Bantany highlights three strategies of promise: expressing
intention, offering solution and expressing want [Nabilah: 29]. The first strategy,
expressing intention, involves candidates expressing their intentions to improve the
situation. Using the second strategy, candidates suggest the best solutions to solve
existing problems. And in the third strategy they express their wants for the future of the

country.

A. Vashkevich notes that promise is realized in four subtypes of intentional
values: promise-intention, promise-desire, promise-commitment and promise-oath.
Promises that contribute to a person's current needs or expectations are most effective
(Vashkevich: 1).

The above promise strategies demonstrate its versatility. Thus, expressing a
sentence-promise, a person can realize several communicative tasks: to give hope, to
help solve the problem in case someone asks for help, to express a desire for further
intentions, to assure the confidence of their actions and of course to give an undertaking

to take action in the near future.

In our study, we would like to note that the tactic of promise is used not only in
favor of persuasion, but also as a way of showing resilience. Terminological field of the
notion “resilience” is often overlapped with numerous related psychological concepts:
invulnerability (Lasley & Hill, 2012), self-efficacy (Lopes-Garrido, 2020), hardiness
(Zhang, 2011), resistance (Cautilli & Riley-Tillman & Axelrod & Hineline, 2005).

It is remarkable that politicians often resort to commitments to avoid a direct
answer to a question, not to cause doubt in front of the audience, or, conversely, to
increase your authority in the eyes of opponents, to look like a confident person who is
responsible for his words. The reasons of these above actions can become hidden
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problematic situations that occurs during interviews: provocative questions of
interviewer, critical remarks, cognitive differences between the respondent and

journalist (age and gender).

1.4. The role of imperatives in pre-election interviews: assessing resilient

respondent

Our everyday communication is not complete without the use of the imperatives.
and in political discourse, especially. It helps to express many kinds of speech acts —
order, desire, promise and so on. In the pre-election period it can be observed frequent
use of them because of its multifunctionality to utterance many speech intentions and

power to apply in different situations.

The pre-election interview is the place, where imperative constructions are
appeared not only to say one of the language action, but become as an additional service

to manage with stress.

The concept of the imperative as an object of linguistic research is interpreted as a

way of a verb that expresses a request or an order of the speaker aimed at the listener.

Various works of scientists give the understanding of the nature of the imperative.
Magdalena Schwager defines this “as formally identifiable sentence types that are
prototypically used for requesting or commanding” (Schwager: 1). Paul H. Portner
suggests understanding imperatives by subvariations of directive force. It can be orders,
invitations or pieces of advice. Meaning of the concept imperative as “a verb form that
is typically used to convey directive force, and is not typically used in subordinate roles”

Is proposed by Kai von Fintel and Sabine latridou (Kai von Fintel:1).

The paper of Helen de Hoop, Jetske Klatter, Gijs Mulder and Tijn Schmitz
presents two main types of imperative: “willful imperatives proper, such as commands,
requests, and demands, and non-willful ones, such as suggestions, and instructions and

recipes” (Helen de Hoop: 43).
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Imperative is a very effective construction. It expresses direct commands,
requests and encourages the listener / reader to perform a certain action, tries to engage
the audience and actively influences it, trying to convince the validity of the performed
action. Therefore, imperative is one of the ways of manipulative influence on the
consciousness of society. The speaker commands an action that has not yet taken place,
but which must take place, convinces of its mandatory implementation. The use of the
Imperative verbs testifies to a high degree of confidence, truthfulness of the speaker,
because it is the power of persuasion that contributes to the quality of the execution of

the order.

Most often imperatives are found in advertising, trade, political agitation and
press. The frequent presence of imperatives in these areas is due to the fact that they are
interact closely with society and contribute to the formation of public, cultural
awareness. The influence of this syntactic construction occurs unconsciously for the
recipients, although it has a great socio-psychological charge. For example,
advertisements may not always meet customer expectations. It can bring frustration and
thus undermine trust between people, causing social exclusion and disunity (Philippova:
302). In an election campaign, skillful use of imperatives can promise victory for the
electorate. A slogan characterized by syntactic simplicity and semantic capacity in one
sentence must, by expressing the candidate's program, involve attention of voters and
encourage them to take action (Minyar-Belorucheva: 5). Imperatives make audience
look at and evaluate the situation in a new way. So there is a continuous process of
transformation of personal values, concepts, ideas in society. The consciousness of

people is gradually changing, reaching a new level.

Imperatives provide an advantage both for the one who commands and for the one
who does what is said. They enable the performers to express their unique individuality,

to defend their principles and their position (Philippova: 10).
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Imperatives are usually considered impolite through their directive force. This is
especially true for commands and requests. “However, imperatives such as Have some
coffee, Enjoy your holiday, or Sleep well are not considered impolite. The reason seems
to be that these imperatives refer to actions that are beneficial to the hearer only. Thus,
there are two types of imperatives, those referring to actions that are beneficial to the
speaker and those that are beneficial to the hearer” [Helen de Hoop: 41]. Offers,
invitation and advice that take the form of imperative is thought to be in the listener’s

interest.

It is worth to say that the most indirect requests are not always considered polite.
For example, the sentence “You’ve left the kitchen in a right mess” as a request to clean
up the kitchen is considered the most indirect. The request “Could you clean up the mess
in the kitchen?” is considered the most polite. And imperative (Clean up the kitchen) are
found to be considered the most direct as well as the least polite way of expressing a

request (Helen de Hoop: 42).

The paper of Helen de Hoop, Jetske Klatter, Gijs Mulder and Tijn Schmitz
highlights the effects of adding a politeness marker alsjeblieft ‘please’ or discourse
particles to the imperatives. It is well known that to sound more polite, we need the word
please. If it is used at the beginning of a sentence, the command will be softer, if at the

end - a little harder.

On the one hand, adding the word ‘please’ to an imperative in English can turn a
command into a request if the action is in the interests of the speaker (Helen de Hoop
41). On the other hand, there are situations, when adding this word can make an
utterance less polite. The imperative that expresses an action in the hearer’s interest,
such as an advice, may be turn into a request, which is then in the speaker’s interest.
And in this case the addition of please would not make the utterance more polite (Helen
de Hoop: 44).
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As for native Dutch speakers adding the word please to imperatives that are useful
to listeners does not necessarily become more polite. Imperatives useful to the listener
can even become less polite because they are interpreted as a kind of request. In this
way, an action that is in the interest of the listener can be transformed into an action that

will reflect more benefit to the speaker (Helen de Hoop: 44).

Political life is quite tense. There is a constant clash of ideas, interests of different
subjects of politicians in order to meet their goals. Therefore, the main feature of this
sphere of society is a continuous struggle that requires strength, effort and, of course,

stress resistance.

The main weapon in the arena of political struggle is the “living word”, skillful
mastery of which will help to win. To make a strong impression on the opinions of
voters political elite uses imperatives. They show determination and readiness to take
the action. Politician’s speech is rich in use this construction. Imperatives of English
language discourse are often found in the following forms of expression: “Let's keep
our eye on the ball”’; “Let people know what you re going to do”; “I know how to game
the system. Come on. Come on, folks”; “Make sure it is totally transparent”. Pragmatic
orientation of Joe Biden’s examples mainly show the appeal to people in the form of a
proposal, not a strict order. It is achieved by the word “let” in some sentences and the
others are interpreted as motivation through the meaning of utterance statements. The
politician does not order to complete a certain action now, he only invites to follow him.
The Ukrainian pre-election discourse contains imperatives as well as a foreign one.
“/lugimovcs, oo pedi...”’; “/lasaiime 3pooumo ye paszom”. Volodymyr Zelenskyy’s
speech present the use of imperatives in order and prompting forms. To make the first to
sound softer it is used the word “maBaiite” that involves people in performance the

intention of the speaker.

To sum up, imperatives are irreplaceable in the use by politicians. They have

effective levers of influence on consciousness and help to manage with anxiety during
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pre-election interviews. The main function of them is to give clear commands, which is
conveyed by the verb. Imperatives are pragmatic and are considered less polite.
However, to induce hearer to perform an action it can be add ‘please’. Thus, a
request/command will be sound softer. But it is should be careful with the use this word
in imperative constructions. If a statement is an advice and the word ‘please’ is added to
it, then an illocutionary force may change: an advice can be transformed in request.
Based on the comparison of two language political discourses we can make conclusion
that the influence on the consciousness is different. The English speaking imperative

sounds not so strict in the contrast to the Ukrainian one.

Conclusions to Chapter One

This chapter is devoted to the consideration of interviews as an integrated speech
genre, which includes not only TV-, but also special Web service interviews that could
be downloaded in the browser. The issue of interview is studied in many scientific
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domestic and foreign works, that led to the emergence of various types of interview
among which we have chosen the classification of Essa Adhabi and Christina Blash

Anozie, Martin Montgomery, Oleksandr Butko and Kseniia Semenova.

The favorite among Internet resources is YouTube. Its popularity is due to a
number of advantages that traditional media lacks. First of all it's 24/7 availability
anywhere, the convenience of watching videos - start from the moment of interest,
pause, rewind and as well as the lack of long advertising. This platform stores a large

amount of video context on completely different topics, and politics is no exception.

Interview is an integral part of every pre-election campaign. This form allows
candidates to control the way people think through persuasion, denial, incentive and
promise. “Promise” is an obligation to do something for the benefit of the listener.
Common promise strategies and tactics are the following: future act, statement of fact,

expressing intention, offering solution, expressing want and so on.

To cope with stress, to make their speech behavior presentable to the audience,
politicians often use imperatives. In addition to the main function - a call to action - they
serve as a frame for speech - give it confidence and determination. There are also
instances where imperative verbs are used to draw attention to what they are about to

say.

CHAPTER TWO

THE REPRESENTATION OF "PROMISE" SPEECH ACT IN PRE-ELECTION
INTERVIEWS
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2.1. Promise in the scope of speech act theory: explicit and implicit promise

The power of promise is undeniable. Speaking it, the speaker gives hope to the
addressee to expect something in the future. This, of course, inspires the listener and
forces him to take appropriate action. “The simplest promises, and perhaps the most
typical, are elementary illocutionary acts performed with utterances such as | promise
that next year I'll buy you a car” (Salgueiro: 216). Usually, promises are made when the
speaker suggests the listener a reward for an action that has already been performed by

the latter to the liking, benefit or satisfaction of the promiser.

Political communication often uses promises, especially in the pre-election period.
The election campaign is a process of communication, a dialogue that takes place
between the candidates for the presidency and the people. At this time, campaigning is
being conducted by candidates and their parties in the election campaign to gain
maximum voter support in the upcoming elections. Promise is just one of the agitation

and manipulative means that are actively involved in this process.

To date, there is defined the concept of election promise. Election promise is a
promise made to the audience by candidates or political parties in order to influence vote
choice in their favor. Kasper Lippert-Rasmussen determines special features of election
promise: “(i) election promises are made publicly; (ii) the election promise issuer
announces that she will implement a certain policy if elected and that policy is favored
by some parts of the electorate and will predictably favor certain sections of it (though
not necessarily the same parts of it that favor it), even if it might be quite uncertain
exactly which part of the electorate will benefit; (iii) the election promise issuer offers
universalistic reasons to the voters why they should vote for the election promise issuer,
for instance “Our policies are fair”; (iv) voters can ascertain if the election promise
issuer (who gets elected) delivers the promised policies and impose sanctions on a
candidate who fails to deliver on her promises, for example they can vote for a different

candidate in the next election; (v) costs of fulfilment of election promises are borne by
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the state; (vi) election promises involve the prospects of benefits for large groups

identified through general descriptive criteria” (Kasper: 4).

In the scope of theory of speech acts the promise refers to commissives.
“Commissives are oriented, like directives, from utterance to reality, are used the
speaker in order to bind himself to the obligation to do / not to do anything, assume the
presence he has the appropriate intention, and their proposal always has as its subject the
addressee” (Bomomyk: 252). The aim of this type of speech act is undertaking to
perform certain actions in accordance with the proposal content of the statement. The
form of realization of promise is narrative or motivational sentence. “Often the
performative part of the promise is eliminated, and the promise appears only in the form
of an informative statement: | will keep taxes low and cut them where I can. | will open
new markets to our goods and services. | will cut government spending” (Bosoryxk:
252).

“The promise can be expressed in a form that is a deviation from the performative
canon (these are the so-called non-standard performatives): you have my word, make a
vow, you can count on me, | will never fail you, which by their analysis somewhat
increase the pragmatic force and, in addition, give the ability to enter concretizers-

intensifiers” (Bosomyk: 252).

Raymond Hickey emphasizes the special differences between the committee and
others types of verbal activity. The fact is that the hearer, despite of being as a passive
partner, play a key role because without his understanding and agreement of
commitment, it is considered null and void. Antonio Blanco Salgueiro emphasizes this
difference also. In his opinion, the successful fulfilment of promises requires the tacit or
explicit consent of the hearer, “who can “deactivate” the promise by denying
acquiescence either immediately (by saying that he does not want the speaker to perform

the promised act, or that he does not want to be left owing the speaker a favour, etc.) or
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at a later date (for example, by saying that he no longer desires the performance of the

promised act)” (Salgueiro: 225).

Promise, as well as other manifestations of speech behavior, is characterized by
explicit and implicit nature. Kost Anna gives the definition of the explicit (explicite,
"expliquer" - to explain) as the meaning, really expressed, formulated, clear enough,
accurate in expression, such that leaves no doubt (Kocts: 138). If the statement is
expressed explicit, directly, it is perceived by speakers from the values of language
units. Therefore, explicit sentence contains explicit language units with the help of
which the speaker express his intention. These include lexico-morpholgical and

syntactic means.

Implicit meaning is an implicit, hidden meaning, which is derived by the listener
from the meanings of language units under the influence of a specific situation and

context of communication (Kpaiinuk: 124).

“In English, it is perfectly normal to make a promise explicit with the words "I

promise to.... " (Salgueiro: 219).

“Explicit performative utterances are made of the same stuff as non-
performatives: the same sentence can be used, for example, both to assert that a promise
is made and to make a promise. In other words, (1) could be taken as a promise or,

perhaps if uttered in response to (2), as an assertion:
(1) I promise never to drink again
(2) What do you do when you wake up with a terrible hangover?

The ambiguity can, of course, be removed by adding ‘hereby’, which has the effect of
forcing a performative interpretation: “l hereby promise never to drink again” (Jary:
208).
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From the above we can say that the main feature of explicit performative
utterances is the verb that names act being done by the utterance. Therefore, such type of

promise is consisted of the act and the act explicitly named to being done in the speech.

The structure of explicit statements is characterized by the presence of the
following features: the first-person pronoun, the simple-present tense and the possibility
of inserting the adverb ‘hereby’. But “there are exceptions to the first of these two
characteristics: the plural ‘we’ can be used in some cases: “We pledge our lives, our
fortunes and our sacred honour”. And the first-person pronoun can be omitted in certain
passive constructions: “Passengers are hereby advised that all flights to Phoenix have

been cancelled ” (Jary: 209).

In contrast to explicit statements, the so-called implicit statements are opposed.
The main difference is that the action being performed is not called. Thus, such
utterance as “I’ll come” can be a promise even there is not named the performative verb
“I promise”. The promise can be expressed in the order form “Stand up!”. The
statement “/t’s yours” can be used to conveyed ownership of something from one

person to another (Jary: 209).

As for the Ukrainian-language discourse, the promise is most often expressed
implicitly - by future tense forms of verbs. For example: “I sxwo 3apaz oOirouui
2EHNPOKYPOP, HOBULL 2EHNPOKYPOP, SAKULO B0HA — Ye BOHA, JHCIHKA, NPOPeCIliHA HCIHKA —
SAKWO B0HA 00 KIHYS POKY He NoKadce c8020 pe3yibmamy, il s 0am makxy camy

8I0N06I0b " [B. 3enencoruii https://www.radiosvoboda.org/a/news-zelensky-

venediktova/30888355 ]; "Xoosmb uymku npo me, wo npesudenm uyu Xmochb 3 1020

omoueHnus xoue nosepHymu llpueambank xonuwHim enracuuxam. Lle nenpasoa. Mu ne
30upaemoca  nosepmamu  Oawku  KOAUwHIM  enacHuxkam"  [B.  3enencoxuii

https://www.epravda.com.ua/news/2019/10/29/653079/]

In some cases, intensifiers are used to reinforce policy statements such as promise,
guarantee, swear, and so on. "[axyio ecim ykpainysm, sxi mene niompumanu. JsKyio
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8CIM VKpaiHysam, AKi 3poounu iHwuil uoip. /IaKyro 8ciMm YKpainysm, Xou ou oe 8u 3apas
oym. A obiyarw, wo Hikoau He niogedy eac ecix" [B. 3enencoxuil

https://ua.interfax.com.ua/news/election/582664.html]

Thus, it is distinguished two main submodels, which serve to make promises, like

in English, and in Ukrainian:

(@) An explicitly performative model with a common performative verb, or a synonymic
performative construct: “Ob6iysio, wo yvozo binvwe ne 6yoe”, “I promise people it will

be very nice”.

(b) An implicitly performative model, especially in the form of conventional
propositions without performatives: “41 6ydy uacmiwe siosioyseamu mebe”, “I'll help

you prepare the presentation tomorrow ”.
2.2. Communicative structure of pre-election interview texts

Political candidates are often interviewed before the elections. Pre-election
interviews help to get more details about politics, their campaign, highlight their
intentions, motivations and plans for the future of the country. Therefore interview plays
an important role in the election campaign and is beneficial for both sides: the politician
can use it like a tool to present himself, persuade voters to side with him and the society

can evaluate new candidate and make an assumption about its future choice.

The interview belongs to the genre of oral political discourse. “Political interview
is a highly conventional (socially "conditional™), public speech genre with a rigid
distribution of speech roles of the direct participants, in which a journalist reveals or
seeks to reveal features of a politician that are significant for society, including
"dangerous” ones, while the latter, answering questions journalist, seeks to convince

society of his "relevance"” (Uuctskosa: 194).

The popularity of this genre in the political sphere is explained, firstly, as we
mentioned above in the emergence of video hosting sites like YouTube, and, secondly,
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by the fact that it reveals the image of a candidate for a leadership position from
different sides - verbal and non-verbal signs are involved here. It is non-verbal
information that makes the first impression on voters. This includes the candidate's
appearance, posture, and facial expressions to what is happening; for example his

reaction to the environment / greeting from a journalist.

The most important factor in ensuring a positive image of a politician is still
political speech. The role of the communication can hardly be overestimated in political
discourse. Calin Gurau indicates the factors to which the structure of communication
should obey: “The communication strategy of presidential candidates has to evolve
according to the specific objectives and characteristics of the three main phases of the
political campaign: the differentiation of the candidate within his/her own party; the
presentation of the political programme; and the final confrontation between the main

candidates” (Gurau: 9).

Any pre-election communication is manipulative in its nature. Interview is no
exception. Politicians will try to use it to the maximum for their own purposes. “The
language of a politician could be figured as a tool of manipulation based on his/her

intentions” (Minikeeva: 281).

Interview is a communication process. “The uniqueness of a political interview is
due to the combination in its characteristics features inherent in both political discourse
and media discourse, as well as features inherent in it as a dialogical text” (Illupsesa:
62). “Some properties of the text of political interviews: persistence, poly-subjectness,
special dialogicity, special addressing, two-subject character (as the author of the text
are both interlocutors), the vector of addressing (from the author-interviewer to the
interlocutor and from the interlocutor to the interviewer, on the one hand, and from them
both to a potential reader - on the other), informativeness, evaluativeness,
institutionality, spontaneity, authorship” (Illupsiesa: 62).
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Each interview, including the pre-election one, has a certain communicative
structure. “Three communicants participate here: a journalist, an interviewee and a mass
audience. During the conversation, the journalist and the interlocutor are in direct speech
contact... Their speech behavior is aimed mainly at the addressee - the mass audience.”
[Uuctsaxosa: 194]. In our case, the interlocutor is a politician. It is often observed the
collide of the strategies of the two participants - the journalist and the interviewee. The
journalist wants to get to the bottom of the truth, pull out as much interesting
information as possible with the help of in advance prepared questions on thoughtful
topics. The politician, in turn, tries to use the interview for his own purposes: to create a
favorable impression of his candidacy, to convey the party's slogans to the target

audience and to save his "face".

Pre-election interviews provide an opportunity to look at the voter from the other

side, evaluate him and significantly influence the elections.
2.3. Communicative model of make-believe pre-election messages

The communication process is uninterrupted. In any situation people have to
exchange information, reach mutual understanding, etc. At the political level,
communication includes many participants: authorities, political parties, public
organizations and movements, officials, society. It is most active during the election

period, when the "word" of politicians is the most important strategy to influence voters.

Any communication implies the presence of certain components necessary for its
implementation. G. Lasswell is the first to single them out and create the so-called
"communication chain". He proposed a linear scheme consisting of five main
components: Who? (dispatcher) What? (content of communicative message), By what
means? (means and transmission channel), to whom? (object), With what result? (effect)
His model is the basis of other scientist’s models such as Claude Elwood Shannon and
Warren Weaver, Richard Braddock, Yuri Lotman.
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Our work is aimed to study the promise in the pre-election message. In the
political speech it is expressed in explicit and implicit forms. The explicit promise is
well recognizable thanks to the words that indicate the commitment. Implicit promises
can be expressed in different ways - a verb of the future tense, a compound sentence, a
whole syntactic construction. G. Laswell’s model will help to consider in more details

the manifestations of the promise in the pre-election discourse.

Communicator
(politician)

Explicit
promise
Implicit
promise

Interview Reci_pient
(audience)

Fig. 2.1. The process of giving “promise” in the pre-election interview

Political communication is a complex process, which requires mandatory
compliance with the structure, preparation in several stages. Carefully thought-out and
well-constructed speech is the key to successful self-presentation. However, such a form
of mass media communication as an interview can reveal the identity of a particular
representative in a completely different way. The fact is that the defendant's answers are
spontaneous, unprepared. In this case, the conversation for a politician takes on a
different character - he interacts not only with the journalist but also with the audience,
and therefore his task is to convey information as easily and clearly as possible, to

clearly articulate his statement. The better he handles it, the more adherence he deserves.
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To correct formulate thoughts will help special words - markers. As we explore
the mechanism of making a promise, we will consider the marker of the speaker and the

markers of the two types of promise.
Pragmatic markers of the speaker and “promise”

The addressee of the promise is the politician himself. He independently expresses
both his own intentions, desires and his political party. The main marker to denote the
executor of the promise is the singular personal pronoun | and sometimes in the plural

we. This is typical of both Ukrainian-language and English-language discourse.

To verbalize the promise itself, if it is expressed directly, the speaker uses
verb predicates. In English it can be expressed by the following word: to promise, to be
going to, have to, should, would like to, need to. And in Ukrainian discourse we meet:

0011510, JTaf0 CJIOBO, 3aE€BHSIO.

As we have noted in previous sections the promise can be expressed indirect. To
understand that this statement refers to what is being promised now helps the following

markers:

e the future tense verb, which indicate the commitment. For English communication
it is presented by the following verbs : will, to be going to, would like, should,
need to do smth. As for the Ukrainian language, it is very characteristic to denote
a promise through verbs of the future tense, which can be expressed in two forms
of the future tense — simple and compound. For example: A 3poéaio, a éuxonaio,
A 0y0y npukiaoamu 3yCus.

e complex sentence condition “If I... + 1”.

¢ the whole syntactic construction.

The success of any communicative act depends on the correct grammatical

construction of the statement, the circumstances and conditions of its use.
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Marker of speaker

¥

An explicit marker of a promise

¥

Key message

Fig. 2.2. Model Nel of explicit promise in the communication in the pre-election

interview
Examples for the first model:

"I'm never going to raise the white flag and surrender. We’re going to beat this

virus. We're going to get it under control, | promise you. "

“A o006iysae po3MOBIIATH HA KOXKHIA 3ycTpivi, sika y MeHe Oyne, 10 MH
3abe3neunmo apmito. Ile Oyne nepumm npioputeroM. CTPOKOBHKIB, SIKI BOIOIOTH B 0010,
B apmii He Oyzae. Tam OynyTh 100poBoIbI. OTpUMYyBaTH BOHU OYIyTh THUCSYY TPUBEHD
B JeHb. Ha oauH MIIBHOH rpuBeHb OyIyTh 3aCTpaxoBaHl HOTo >KUTTA 1 3J10pOB’S”, -

ITetpo ITopomienko.

“S1 sam Kaodkcy, Wo HACMYNHO2O Pa3y, HA HACMYNHUX 8UOOPAX, A 8AC 3A6IPAI0, MU
0amo yetl OHAQUH — pYX, I HAcCMynHi ubopu 6y0yms y mMobitbHux menegornax. Hisxoi
azimayii ¥ micmax He oyoe”, - Volodymyr Zelensky.
[https://www.youtube.com/watch?v=Kd5ZBo8QCrs]

These examples demonstrate the explicit expression of the promise. Making
promises through a series of verbs indicate the candidate's full readiness, that he is more
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likely to do so. Therefore, the message addressed to such a model will attract the most

attention and be remembered by the audience.

However, politician should be careful with the use of it, because he is responsible
for the implementation. Otherwise, if he does not keep his word, he loses his authority

and the next time the strategy of promise to influence people will be unlikely.

Marker of speaker
I, we

4

Future form of verbs, modal verbs compound
sentence, syntactic construction

An implicit marker of a promise

\ 2

Key message

Fig. 2.3. Model Ne2 of implicit promise in the communication in the pre-election

interview
Examples with the future form of verbs and modal verbs:

“We will always protect people with pre - existing -- so I'd like to terminate

Obamacare, come up with a brand new beautiful health care”, - Trump [66].

“What | would do is make sure we have everyone encouraged to wear a mask,
all the time. 1 would make sure we move in the direction of rapid testing, investing in
rapid testing. | would make sure that we set up national standards as to how to open up
schools and open up businesses so they can be safe, and give them the wherewithal and

financial resources to be able to do that”, - Joe Biden [66].

38



“What I'm going to do is pass Obamacare with a public option -- become
Bidencare. We have to provide health insurance for people at an affordable rate, and
that's what | do”,- Joe Biden [66].

“We should fundamentally change the system and that's what I'm going to do ”, -
Joe Biden [66].

“We have to provide for economic opportunity, better education, better health
care, better access to schooling, better access to opportunity to borrow money to start

businesses - Joe Biden [66].

“We need each and every police department in the country to undertake a

comprehensive review of their hiring, their training, their de-escalation” [66].

“I s 006edy krooxcny Koniuky, sKky eonu euseau’, - YulilaTymoshenko

[https://www.youtube.com/watch?v=InXGpnctrwg]

“S o0yoy rooicen OeHvb 3anucysamu 8i0eo 00 CXIOHUX pecioHie YKpainu i
2oeopumu 0o Hux: noousimvcs, HATO — ne 36iproka, i ne npokosmue 8ac. J{usimocs,
wo ye. Hexati ntoou oymaromwv, Hexaii nouHyms uyumamu npo ye, Hexau NOUHYMb

susuamu”’, - VVolodymyr Zelensky [59].
Examples with the compound sentence:

“All right, if I get elected, I'm not gonna -- I'm running as a proud Democrat,

but I'm gonna be an American president ”, - Joe Biden [66].

“Axuwo yuppu 6y0yme maneHvKi, A 8 HeUmMmi He RPOOOBIHCY ICMOPII0 NOTTMUKU,

A nosepuycsa 0o ceoei npogpecii’”’, - Volodymyr Zelensky [60].
Examples of syntactic construction:
“Kymiecmea y nac ne oyoe” —\olodymyr Zelensky [59].

The second model represents the different ways of delivering an implicit promise.

The frequency of politicians turning to this type of promise is explained by is due to a
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lower degree of responsibility compared to the above model. The choice of this type is
not always conscious, it happens indirectly, especially in the context of interviewing,
where speech is continuous, spontaneous. So such type of promise is more common

because of its variable that provides a quick construction of the statement.

A very notable feature of the examples in the English language is intensifiers in
relation to the speaker marker — what. And in the end of the third and fourth example
politician emphasizes once again his action by the construction that’s what | do/am
going to do. They help to “frame” the expression and give it more confidence. The aim
of them is to attract attention of the audience in order to carry out psychological
manipulation. A simple, formulaic speech will clearly not play in favor of the future

candidate.

Due to the fact that we consider the process of making a promise during the
interview, there are cases when the speaker marker may be missing. For example, Yulia
Tymoshenko, answering the question if she wins, how she will manage with the current
president - Petro Poroshenko, instead of the scheme | + predicate of future action uses
another  construction:  “Bin  6yde  sionosioamu  nepeo  3aKOHOM,  nepeo

kpainoro... ’[https://www.youtube.com/watch?v=InXGpnctrwg]. So she promise to

punish him, but expresses it not from her person directly.
The same can be seen in the speech of English-speaking politicians.

“Nobody should be going to jail because they have a drug problem. They should

be going to rehabilitation, not to jail ”, “My plan will, in fact, create 18.6 million jobs, 7

million more than his” - Joe Biden [64].

The peculiarity of the promises of the data during the interview is that some of
them perform a commission function only in a certain situation and can be understood

only from the context. Therefore the next model will have the following structure:
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Interviewer's speech

(Ouestion)

\ 2
L

Implicit promise

Key message

Fig. 2.4. Model Ne3 of implicit promise in the communication in the pre-election

interview

Example for the third model:

- Axwo eu ne suepaeme eubopu, u nioeme Ha NAPIAMEHMCbKL C8OEI0 CULOIO?
- Tax, 0608 si3x060 [60].

- Bu 6yoeme iniyirosamu kpuminaivHe nepeciioy8anus HUHIUHbOI 61a0u?

- Axwo 6onu sunni — oonosnauno [57].

- So you are leaving open the possibility you'll serve eight years if elected?

- Absolutely [66].

The communicative situation is the initial factor in understanding the addressed
message. The speech is born in it and consequently any language intention will be

displayed depending on the situation.

Various techniques are used to find out the necessary information in the interview.
One of the most effective means is a blitz poll. Blitz interviews are characterized by

brevity, conciseness, single-vectorness at the same time with a small volume -
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completeness, integrity of the material (SIky6osceka: 34). It is usually conducted at the
end of the interview in order to clarify additional questions, summarize the information
or deliberately ask the question again so that it is possible “to catch” the person if the
information given by him earlier does not coincide with the answers during the
interview blitz. The format of this invariant interview is also conducted if the amount of
time is limited and there are still unresolved questions. The short answers will help to

clarify the issues, which are important to know for journalist.

The promise can find its expression in the blitz poll also. Its representation will be
be similar to the third model, but the difference is the promise will be fulfilled in the

both forms — the answer and the main message.

Interviewer's question

\

Marker of implicit promise

(Yes/No answers)

Fig. 2.5. Model Ne4 of implicit promise in the communication in the pre-election

interview
Examples to the fourth model:

- Bu comosi siooamu naxaz npo 6oenHi 0ii, W00 GIUCLKOBUM WIIAXOM 3BLIbHUMU
Jlonbac?

- Hi.

- Bu 2omogi cnpuiimamu nopaou w000  0epIAHCABHO20  YNPAGNIHHA  8i0
Konomoticoxozco?

- Hi.

- MosHni kesomu na padio ma menebayenti, yu € Hamip ix ckacysamu?
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- Hi.[59]

- Ilepwy npec-xonghepenyiro npesuoenma Ykpainu Ilempa Ilopowenka, sk
JACYpHAicmu, MU Yyekaiu niemopa poxky. Bauy makooc cminvku ouikysamu?
- Hi. [57]
The same can be seen in the English language discourse:
- Will you end our military involvement in these unnecessary, endless wars that don't
have any end in sight?
- Yes, | would [62].
- Are you going to beat?
- Yes, yes, yes [62].
- You're talking about small business, will you be raising taxes on small business?
- No [66].
The following examples demonstrate another format of giving the promises.
Answering the question “yes” or “no” the politician expresses his future intentions on

this issue. The marker of the promise in this case will be the word-answer yes or no.

This nature of the manifestation of the promise is implicit.

To sum up, the communicative act of promise is embodied in two main forms of
expression - explicitly and implicitly. Unlike to the first form, indirect promise has more
language means of its reflection in speech. Especially when it happens during

interviews.

2.4. Semantic model of make-believe pre-election messages

The success of any election campaign depends more on the message and the
ability to convey it to voters. Pre-election message serves as a way to express the
position of the candidate, his principles, strategies. Each politician forms the message in

his own way, which distinguishes it from his rivals.
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The key message is an integral part of political communication. Winning the
election involves attracting as much support as possible, because the decision is left to
the masses. «A message can be a thought or idea expressed verbally or nonverbally, if
the content embedded in it provides a conscious interdependence between the
participants of communicative interaction as an aspect of social relations on the basis of

its inherent established historical, spiritual-mental, socio-cultural formsy» (Bahmet: 72).

Calin Gurau emphasizes the expediency of a simple and clear message: “The
communication strategy of presidential candidates must be based on simple and coherent
messages. Although a simplified image of the presidential candidate may be somehow
stereotypic, inconsistencies and unnecessary complexity can eventually confuse and

alienate the electors”. (Gurau: 20)

The initial idea of the intentions of the candidate / political party can be seen in
political programs. It contains the main provisions, directions, ways of achievement of
each candidate / political party in terms of its activities after the election. This is the first
source that voters are familiar with and form an idea of the further actions of the

candidate. Politicians, in turn, create their messages based on the program.

Messages reveal a particular topic or a problem that is most pressing in society. In
our study, messages will be considered through the media sphere of interviews. It is
often noticiable, statements made on television are spread among other media. This is

especially true of promises, which can be discussed before and after the election.

In the Ukrainian and English political environment, the phenomenon of populism
Is very common. To gain popularity in the election campaign candidates often resort to
it. They express political ideas, unfounded promises, implement activities that are

desirable for the people.

For Ukraine, the eternal themes are the fight against corruption, ensuring
economic stability (increase in salaries and pensions, setting adequate utility tariffs, to

create an energy independent state etc.), raising the level of medicine, judicial reform.
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«llputuwos uac uapewmi nocmasumu Ha oxieapxii xpecmy, «...«bamwvkiswunay
BUMAAE 3aNPOBAOUMU MOPAMOPIU HA NIOBUWEHHS MAPU@I8 i He2allHO YX8aiumu Hauti
3aKOHONPOEKMU, AKI NYyCMAMb HA nompeodu nooell 2a3 GIMUYUHAHO20 8UO0OYMKY mda

Hatioewesuly amomHy enekmpoerepeiroy, - FOnis TuMoIIeHKo.

«Hawa xomanoa ne 6yoe 2onocysamu Hi 3a 0OHe iHule pPiuleHHs, NOKU MOpamopii Ha
niosuwenHs yin Ha 2a3 He Oyoe yxeanenuu. Mu esasxcaemo, wo 8 yei uyac, Koau 61a0a
epabye yKpainyie, Koau y ar0ell HeMae MONCIUBOCMI 2o00ysamu c80ix dimel, icmu,
ooseamucs, JiKysamucs, Oymu oauoyyicumu i pooumu 6uensio, WO Hiu020 He

8i0bysacmovcs, — ye 3n10uuny,- Oner Jlsmxo.

«llomoyna cumyayiss Ha puHKY 0A€ MONCIUBICMb CcmEepoxcysamu, wjo 0Oyoe
MOdHCIUBICMb 8 MPABHI YiHU HA 2a3 He niosuugyeamuy, «Hikomy He dozeonto kpacmu
apmii. Tum, xmo 6yoe kpacmu 6 apmii, pyku siopyoato. Lle nosuyis npesuoenma, 60

apmis € npeomemom Mo€i nepconanvroi mypoomuy, - llerpo IoporieHko.

«Mu 30y0yemo kpainy inwiux modrcaugocmel. /le 8ci pigHi neped 3aKOHOM, Oe € YeCHi ma
npo3opi npasuna cpu. Ooui ona ecix», «Cyoosa pegopma 6yde 0osedeHa 00 KiHys i
6y0e npozoporo i cnpaseonusoro. LL[ob kodcen ykpaineyv mie 0ogipsimu cyoam i bavumu,
wWo 6oHU YHKYIOHYIOMb 01 3axucmy ixXuwix immepecie [ 3akonie», - Volodymyr

Zelenskyy.

Over the past few years the situation in the country has changed and the most

relevant along with the above are the promises on the following topics:
. war in the East. The forces of politicians are directed to end war conflict, return

Ukrainian captives. Volodymyr Zelenskyy assure to do the best to complete this task: «4
MOYHO He OO0ICh YXBANO8AMU CKIAOHI pIUleHHs, 51 20MOBULl 8MPAYAMU CEOH)
nonyIsApHicms, €80i peumuneu, i aKuwo Oyoe nompioHo — s 0e3 6acamb 20mMOBUl
empamumu c6or0 nocady, wod minbku Hacmae mup. He empauarouu Hawiux

mepumopity, «l Hawe Hatnepuie 3a80aHHs — NPUNUHEHHSL 602HIO HA JJoHbaAcCT.
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. strengthening of Ukrainian identity,
. integration into Europe,

. issues of workers’ return, «¥cim, xmo ecomosuii 6yoyeamu HO8Y, CUlbH)y mMa
yeniwny Ykpainy, s 3 padicmio Haoam yKpaincbke 2pomaosincmeo. Bu noeunni ixamu 6
Vkpainy ne 6 cocmi, a 0odomy. Mu uexaemo na 6ac. CygeHipié 3-3a KOPOOHY He

nompiono, npusesims, 6y0b 1ACKA, C80I 3HAHHA, Q0CBI0 | MEHMANbHI YIHHOCIY.

In English-speaking countries, the subject of “promises” IS more about internal
Issues this election because of anxiety situation provoked by pandemic and interracial
conflict. Therefore, in the election American campaign 2020 the key point have been
concerned economic field, medical reform and the issue of the unity of American

society.

The most discussed was fight with Covid-19. A large numbers of sick and dead
showed president’s inaction and there was an urgent need for a person who will
responsibly approach the solution. Joe Biden could become the person, who is
determined to beat it and help the folk: “I’'m never going to raise the white flag and
surrender. We're going to beat this virus. We re going to get it under control, | promise

you”, — Joe Biden.

In this context the issue of Obama care was raised repeatedly. The aim is to
provide everyone with health care. The “promises” of two politicians are absolutely
different in this point: “It’s a set of promises for what I'll do in my first 100 days. It
includes getting rid of immediately Obamacare, which is a disaster”, - D. Trump. “What
I’'m going to do is pass Obamacare with a public option — become Biden care. We have
to provide health insurance for people at an affordable rate, and that’s what I do”, - J.
Biden.

The economic topic is considered in pandemic background also. An

unemployment crisis and the issue of taxes are in the first place: “To keep people
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employed”; “I am going to eliminate the Trump tax code. | am going to eliminate those

tax cuts”’, — J. Biden.

Numerous riots have caused the division of the people, exacerbation of the
multinational issue. Therefore the emphasis of foreign politician are directed on bringing
country together. And one of the Biden’s program message “to unite our soul” vividly

certifies this.

One of the most important points of the American candidates' program is Obama's
medical reform. “It's a set of promises for what I'll do in my first 100 days. It includes
getting rid of immediately Obamacare, which is a disaster”, - D. Trump. “What I'm
going to do is pass Obamacare with a public option -- become Bidencare. We have to

provide health insurance for people at an affordable rate, and that's what I do ™.

Perhaps the most discussed item is Covid-19 pandemic. “I’'m never going to raise
the white flag and surrender. We're going to beat this virus. We're going to get it under

control, I promise you”, — Joe Biden.

The foreign policy of English speaking politicians is stronger, purposeful than
Ukrainian one. They focus on the decisions world crises. For example, relatively an
unusual topic for Ukrainian political discourse, in contrast to the Western one, is
environmental safety, climate changes. “We're going to reverse Trump’s rollbacks of
100 public health and environmental rules and then forge a path to greater ambition”,
"We have to rally the rest of the world to act and act now, [and] rejoin the Paris climate
accord on Day One" - going to beat this virus. We're going to get it under control, |

promise you", — Joe Biden.

The topic of migration has been one of the most pressing issue in recent decades.
This process causes ethical, social and economic problems. In America such migration
gap is the border with Mexico. The solution of this problem has been proposed by

Donald Trump: "l would build a great wall, and nobody builds walls better than me,
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believe me, and I’ll build them very inexpensively. I will build a great great wall on our

southern border and I'll have Mexico pay for that wall."

As we can see, foreign countries are concerned not only with foreign and
domestic policy issues, but also with world issues. Unlike Ukrainian version of that is
focused more on its own internal economic and military problems, English language

politicians negotiate about globalization, migration and identity.

Conclusions to Chapter Two

“Promise” is a common phenomenon in pre-election discourse. Thanks to it, the
candidate can quickly win the favor of the audience, because committing to do
something, he speaks aloud the desire of voters about what they would like to change or

to get in the future.

There are two ways to make a promise in linguistics: explicit and implicit. The
first type involves a direct, accurate expression of intention, which listeners understand
from the language units. Mandatory components are the following: the presence of the
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performer of the action (the first-person singular or second-person plural pronouns); a
verb that denotes the action being performed by the utterance (promise, pledge, give my
word/obimsro, rapantyro); and present simple tense. The second type, unlike the
previous one, does not name the action being performed in the speech. It is used the
form of the future tense of the verb, imperative and even the statements on the

designation of ownership that can convey the meaning of something promised.

The peculiarity of our study is that the promise is not considered directly during
the speech of the politician, but in the context of the interview. Communicative structure
includes three participants in such case — a journalist, an interviewee and the audience.
The process of making a promise is in the form of a political candidate's answer to a
journalist's question, remarks, and only then it is perceived by the listeners. Due to the
fact that the interview does not involve the preparedness of the speaker, it requires more

concentration to the words of the journalist.

The subject of election promises is diverse. The English speaking country aims to
provide everyone with work place, increase taxes, give health care, social protection and
renew the cohesion of the country. For Ukrainian “promises” the priority are economic
issues regarding reducing utility tariffs, fight against corruption, maintaining the stability
of the “PrivatBank” and establishing peace in the Donbass - the return of prisoners of
the war, involvement of foreign representatives in the Minsk talks. In contrast to our
country, where political activity is more focused on domestic issues, Western colleagues
are concerned about global change. It includes climate, strategy to confrontation with the

main rivals - China and Russia, to limit the number of migrants.

The similarity of “promise” of both countries may lie in the focus on improving
the internal conditions: to solve problems in the economic field the reasons of which are
depend on the situation of the state. For the first is pandemic, for the second — war

conflict.
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CHAPTER THREE
ENGLISH AND UKRAINIAN PRE-ELECTION INTERVIEWS:
MAKE-BELIEVE MESSAGES

3.1. Lexical means of representing promise in Joe Biden's pre-election speech

Any speech has influence on the consciousness of people. To be able to really
persuade people, accurately convey the meaning of your statement so that the audience

correctly interprets what they hear, there should be used effective pragmatic language
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strategies (grammar, vocabulary, structure of sentence). As we have noted earlier, the
promise has many different forms of representation, which we are going to trace in

English-language political discourse on the example of Biden's pre-election speech.

The meaning of “promise” is conveyed primarily through the verbs that name this
speech act in the statement (“promise”, “keep the word”) or to underscore the

responsibility to complete the “promise”.

“I promise | will make mistakes as president but | will admit to the mistakes |
make and you are never going to have to wonder whether | will keep my word. Just
check me out” [63].

“We have a moral obligation to deal with it [64].

The form of the future tense will primarily help to determine that promises are
being expressed now. The simplest means of presenting an intention to do something is
expressed through future tense form by the help of the verb “will”: “I’ll be President of
the United States, not Vice President of the United States”; “What | will do with
fracking over time is make sure that we can capture the emissions from the fracking,
capture the emissions from gas” [64]; “I will be prepared to do whatever it takes to
save lives because we cannot get the country moving until we control the virus”; “I will
raise taxes for anybody making over $400,000” “I’ll be a president who tells the truth,
who takes responsibility and who in fact invites the opposition to come to the Oval

Office and settle problems together” [66].

As an option another construction like "to be going to do something" is frequently
used: “We're going to restore our moral standing in the world and our historic role as a
safe haven for refugees and asylum-seekers. ” [65]; “We’re going to make sure we 're in
a situation that we actually protect pre-existing”; “We’re going to make sure we can
control them”; “Within a 100 days, I’m going to send to the United States Congress a
pathway to citizenship for over 11 million undocumented people”; “...we’re going to

pass the point of no return within the next 8 to 10 years”; “We’re going to be in a
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position where we’re going to see to it that we're going t0 take 4 million existing
buildings and 2 million existing homes and retrofit them...”; “No, I’'m going to rejoin
Paris Accord and make China abide by what they agreed to”; “...and I’'m going to
make sure that you re represented. I'm going to give you hope. We’re going to move,
we’re going to choose science over fiction...”[64]. “We’re going to provide for a
15,000 tax credit for anyone buyingthe first term homebuyer, designed to allow African
Americans and minorities to be able to get into the market to build wealth” ;,“We’ re
going to follow the science, what the scientists tell us”; “l am going to ask every

governor to step up ” /66].

Numerous statement utteranced with the intention of commitment are made with
the modal verb “would”:“What | would make China do is play by the international
rules, not like he has done” [64]. “I would do a whole range of things first of all i am
going to have America look and see that my administration across the board is gonna
look like America...” [66]. “I would shut it down; | would listen to the scientists "muier.
“l would repeal the two trillion dollar tax cut for the folks who making over a million
bucks a year ”’; “l would be at the u. n. with my un ambassador and I’d be insisting and
calling out what the united states has always done overwhelming violation not only of an

agreement but of human rights ”’; “lI would paycheck protection program” [62].

Notable is the use of the word constructions “what I/we”, “that’s why/what/fact”
at the beginning of the sentence that emphasize the full readiness to do what is
said: “... What we’re going to do is going to cost some money”; “What | would say is,
I’'m going to shut down the virus, not the country”; “...That’s the fact, that’s what
we’re going to do” [64]. “That’s why we’re going to see t0 it that — right now, 23 % of
the money that goes into government contracts should go to minority firms...”; “That’s
what I’m gonna do and reach out and just tell the truth, lay it out”; “And that’s what
I’m going to do”’ ; “I’m going to beat Joe Biden, look at my record ”/67].
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As for the subject, who sends the message, it can be representated by the

following forms:

“I will reverse Trump’s detrimental asylum policies and raise our target for
refugee admissions to a level commensurate with our responsibility and the

unprecedented global need .

“We’re going to get the world to come up with 20 billion dollars to help you
all... ’[61].

“We make sure that we’re going to see that people have an opportunity to make
a living ’[64].

“The Biden care proposal will in fact provide for that affordable healthcare,

lower premiums” [64].

The obligation is expressed in the first three sentences by singular and plural
pronouns — “I” and “we”. The second personal pronoun indicates that the speaker unites
himself with someone else - in these examples, first with the people, then with his fellow
Democrats. The following sentences represent the political community to which the

politician belongs as a subject of the realization of future action.

The following sentence demonstrates a combination of the use of imperative and
promise. They immediately draw attention to the words of politician and are the
accompanying means of the obligation: “Look, I’'m going to run as a Democrat, but I'm
gonna be an American president. I'm going to, I'm going, I'm going to represent

everyone whether they voted for me or not” [67].

“Let’s raise the capital gains tax for people making over a million bucks a year to
ordinary income”; “Let’s reverse the trump tax cut imagine we have that two trillion
dollars now as we go into god willing recovery which is a long way away as | see it

right now”; “Let’s get people back to work ” [61].
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The representetion of Joe Biden’s intentions for the future “promise” is made in
negative form:“No one should work one job, be below poverty”; “Not one single
person with private insurance would lose their insurance under my plan, nor did they
under Obamacare” [64]. “I’'m not going to shut down” ; “lI am not going to have

thousands of people show up not wearing masks and infecting one another ”; “No one’s

going to allow this happen” [66].

The conditional sentences is one of the way to express the obligation. It is formed

by aword “If” in English language discourse.

“If | get elected president, we are going to have free college education for four
vears of college flat out” [63].“If I'm elected president, we're going to immediately
end Trump's assault on the dignity of immigrant communities”. [65]. “They will pay a
price if I’ m elected’’[ 64].

The intention of the speaker is often emphasized by the word-intensifier

“gradually >, “just”.

“The other programs that exist we’re going to transition gradually to get to a
clean economy”; “I’d gradually move away from frackie”; | would just not do more

fracking on federal lands ’[61].

Another way how to strenghen the implementation of future act is supplemented

by a phrase “make sure” that convince people to believe the words of politician.

“Let’s make sure over the next 10 years we put in 550 000 charging stations
along the highways we're building back up to deal with president environmental

circumstances” [61].

The promise may be framed through different phrases, for example: “By the way,
the whole idea of what this is all going to do, it’s going to create millions of jobs and

it’s going to clean the environment” [61].
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The next examples represent the implementetion of “promise” through strategy of

statement of fact:

“The idea is to keep people employed ”; “Look, the way we can create millions

of jobs is move to a rational policy on global warming ” [61].

To sum up, the speech of Joe Biden demonstrates a rich expression of promise,
which is emphasized by words-amplifiers and different phrases like “make sure”, “that’s
why/what/ fact”, “what l/we” or imperative forms that call the whole nation for the

realization future plans.

3.2. Lexical means of representing promise in Volodymyr Zelenskyy's pre-

election speech

Ukrainian language discourse is not inferior to foreign. Any intention can be
expressed by different linguistic means that provide person’s creative speech ability.
Volodymyr Zelenskyy is a new face of politics, who has little experience in
communication in this highest social stratum. Pre-election campaign conducted of him
has presupposed unfrequently appear in the interviews. However, it does not prevent

tracking and identifying “promise”, which acquires various ways of representation.

The first, consider lexical means of its expression. To name the commitment in
the statement politician says “eapanmyro”, “obiysro”: “H eéam zapaumyro, wo s 3p00O0
6ce, woobu npueamoank 06y8 cmabiibHuM OaHKom 6 YKpaini i HiSK He NIUHY8 Ha 0YOb-

KT ekoHoMIuHI ma o6ankiecbki numants ma zanumu’”’. [59]

"Ilopoci  ykpainyi, A  o00iuarw  eam  nimu 8  npesudenmu  Ykpainu"

[https://www.youtube.com/watch?v=Jjcdkcx8mlw]

The future tense form is quite common in use among Ukrainian politicians.
Unlike English language discourse, there are three forms of the future tense, simple,
complex and compound. “Hixomy ne 3anaamumo ni xoniviku’; “f 6yoy euxonysamu
6ci ceoi nosnosaxcennsn”’[58],; “A nepenecy pezuoenyiro myou, oe nemae npoook”, “A
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b (X3 *

0y0y pooumu ece, wo6 ye spooumu’”, “/liamu xouy 32i0no i3 3akonom. He 30uparocs
YRpaenaAmu napiameHmom, mUCHymu Ha cyooie abo anmukopinyivni opeanu. A yum
3aumamuca He 30uparoce. Mu 0yoemo Oyoysamu Oeporcasy mak, Ak 6A4UMO, MAK SIK

Mu xouemo, minoku 3a 3akonom”’[57].

We add the part “not” (ue) or negative pronoun like “nothing” (aiuoro), “nobody”
(mixkomy) in the case when politician want to assure that he will not do in the future: “4
aamamu 3akon He 0yoy”, “ S me 36uparoce nepexpueamu oopocu’ [57]; “HA ne

ckaxcy: onocytime 3a 3enencorkoco’; “A ne 30uparoca nikomy Hiuozo nogepmamu”

[58].

Quite remarkable is the representation of the promise in complex sentences of the
conditional type that help to express intentions to accomplish something in the near
future. “SMxwgo mu nepemosrcemo, mu maxum dnce uuHOM 0Oy0emMO CRIIKYSAMUCA 3
Hawum  cycninecmeom’[ST]. “Axmo s cmany npesudenmom, s He 6yoy mum
npe3udenmom, saKull 6 meieghonnomy pexcumi oasums na piwenns cyoy [60]. Ordinary
sentences of the conditional way are found also in the speech. VVolodymyr Zelenskyy,
answering questions about the showing of religious celebrations by his family, just
assured that he is not going to do it: “4 ue mpancarosamu na secov céim no menesizopy,

yecmuo Kadxicyyu, He xomie ou’’[ 57].

Ukrainian politician as well as English-speaking ones also use adverbs that will

strengthen the communicative act, and therefore its further fulfiliment,

“... Mu 0008’a3K0680 Oyoemo zanywamu npogecionanis” [58]; “A 6yoy mouno cmosmu

6 npookax” [57].

The candidate can convey the meaning of his future acts like mission

accomplishment goal setting of doing something.

“Hawa micisa - npusecmu y kpainy ab6conomno Hosux, ceisxcux nopsonux aooet” [58].
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“/Ina mene ue yinw, He Oauy nepewikoo, 3POOJII0 8ce WO MOHCY, NPUBEOY DPO3VMHUX
J0o0ell, He CRPAaeach — Ridy, momy i Udy Ha N ’SIMb POKIE | NPONOHYI0 3AKOH NpPO

imniumenm” [59].

A feature of Ukrainian-language discourse is the ability to present a promise in a
monosyllabic sentence. For example, “Bydy 3 num posmoenamu npo ye dxcopcmko’”
[57].

It is seen that subject is similar as in the foreign politics “promise” in the above

examples, but there is traced such another forms that can accompany given obligation.

“Bu nobauume, six mu 6yoemo obpocmamu excnepmamu. Bu ece nooauume. Mu

na wsaxy”[58].

“Bci  npouidymov  0008°53K08)  nepesipKy  CayxcoOu oOesneku i nepesipKy
AHMUKOPYNYIIHUMU Op2aHamu, I MINbKU NiCid Yb020 GOHU 3AUMYMb Mi ab0 iHWii

nocaou ’[57].

The first example contains an appeal in an imperative form that indicate a high
level of confidence in the action and will make sure people . The latter one demonstrates

the way of expression “promise” through the order.

As we can see “promise” of Volodymyr Zelenskyy is presented mainly by the
implicit way — future tense that has a lot of forms to be expressed in the speech. The
subject acquires different variations in order to make an obligation. One distinguished
characteristic of the Ukrainian promise is the use of the words “goal”, “mission” as

indicators of politician’s orientations.

3.3. Metaphorical reflection of <PROMISE»
The speech can have different variations during interview. To make a good self-
presentation respondent uses all possible language techniques. It helps to develop own

manner of communication and be distinguished from others. Formal speaking style may
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combine the vocabulary from other styles, quotes, literary devices in order to influence

the audience.

The speech act “promise” can be represented in metaphorical form. Today
metaphor is interpreted not only as a linguistic category, but also as “a functional-
communicative phenomenon, which is realized in an utterance or a text” [7, p. 28].
Therefore, metaphor can serve as communicative strategy in expression of own
opinions, ideas, views etc. “Promises” of Joseph Biden are indicative from this point of
view. His vision of the future of the country is often presented in different metaphorical
constructions. One of such statements is a plan to reunite the country: “By the way, if I
get elected, I'm not going to...I’m running as a proud Democrat, but I’'m going to be
an American president. I don’t see the red states and blue states. What I see is
American United States” /62]. The purpose of this assertion is to reveal the essence of
J. Biden’s decision to become a president. To show his intension to stop dividing people
he metaphorically says that he does not see “red states and blue states”. This
comparison is interpreted in the following way: red states are used to call those, who

support the Republican Party and blue on the contrary the Democratic Party candidates.

As for Ukrainian version the intension of politician’s further actions finds its
representation also. For example, “fkwo s ne eénopaioce 3 yum wancom s 3ydamu
mpumamucs ne 0yoy ’[59]. V. Zelenskyy persuades that he will leave the presidency in
case of inability to cope with his responsibilities. The phrase “3y6amu mpumamucs ne

0y0dy” makes a point of this commitment.

Metaphor takes important place in political discourse due to the possibility to veil
the direct answer, especially when it is connected with the issue about opponents.
Ukrainian political discourse can provide us with such examples. In the interview to the
program “Pravo na vladu” Volodymyr Zelensky, answer the question whether he shakes

hands with the current president of Ukraine, gives the next explanation:

- Bu pyxy npesudenmy Ilopowernko nooacme?
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- Konu nan npesudenm cxaszae, wo s 6cim Kopynyionepam 6yoy pyoamu pyKu, s He

snesHenull, wo y mene 6yoe, ujo omy nomucrymu [59].

Another interesting form to avoid unwillingness to talk about a certain topic or hide
unreadiness to take any action is in English metaphor used in J. Biden’s speech: “I'm
not going to make a blanket of judgement on that right now” [62]. The meaning of “a

blanket of judgement” is explained as to share thoughts on a specific issue.

So the speech act “promise” has metaphorical reflection in the speech of politicians

and can be expressed by the whole statement or separate metaphor.

3.4. Non-verbal representation of kPROMISE»

Every communicative act is accompanied by non-verbal means such as gestures,
facial expression and even silent. Non-verbal means of communication are often
compared to the background for the message, which thanks to them receives additional
expressive-emotional-evaluation overtones. A person, we are speaking to, perceives our
speech with our movements, which can both emotionally strengthen and weaken the
language context. Moreover, they reflect the place a person occupies in society, the

degree of his upbringing and type of activity.

“Nonverbal communication is a sign system used in the communication process
and is different from verbal with form and means of detection” (Kulish: 39). The main
feature of it is spontaneous and unexpected nature. A speaker can perfectly master the
word, but it will still be difficult to control body behavior. However, today there is
already a culture of non-verbal communication, the knowledge of which is important for
achieving the communicative goal. Behavior management skills will be useful in the
field of business, entrepreneurship, managerial activities, journalism, advertising and for

people, who have to speak publicly.

It is equally important to be able to cope with your non-verbal behavior in
political discourse. “With the help of gestures, facial expressions and poses it is possible

to understand the truth of the pragmatics of political speeches” (Kulish: 39). The ideal
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portrait of a candidate is described as restraint in facial expressions, lack of active,

chaotic movements, control of emotions from the point of view of nonverbals.

In our research we aim to show the nonverbal representation of the
communicative act of promise in political discourse. Its manifestations are investigated
on the example of Joe Biden’s and Volodymyr Zelensky’s speeches. To proceed to the
consideration of their nonverbal behavior, it must be said that they as two presidential
candidates have one big difference not related to the issue of cultural and national origin.
It is an experience of political activity that distinguishes two types of politicians. The
first is inherent in self-control, the second is emotionality. Unlike the more constrained
gestures of the American president, Volodymyr Zelensky's is very energetic that makes

it difficult to choose and generalize his gestures.

However, we have managed to identify the following nonverbal means that

accompany the process of making a promise.

1. Direct view. It is generally accepted that such view demonstrates trust.
Committing to do something, politicians often look directly to build trust with

the people.

S

Picture 1 Picture 2

2. Open hands. They belong to the gesture of openness. When a politician opens

his arms, it testifies to his sincerity of promised words.
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Picture 3 Picture 4
3. Straight arms. This gesture shows a clear vision and confidence in future
actions. The politician understands exactly what he is talking about and knows
how to implement it. And indeed the English-speaking representative, using
this gesture, manages to tell his decision in a logical and understandable

sequence.

Picture 5 Picture 6

4. Folded hands. They are very often traced in the gestures of Ukrainian
politician. Folding the arms in this way, he tries to convince the audience of
the correctness of his words, to convey the significance of his promise. Joining
hands in the shape of a "house"(Pic.7) is the most obvious sign of confidence.

The using of these gestures helps to construct speech clearly.

Picture 7 Picture 8
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5. Outstretched arm forward and arms crossed in front. The promise can be
expressed not only in the affirmative form, but also in the negative — when we
say somebody that we are not going to take any action. For example,
Volodymyr Zelensky (Pic. 9) backs up his promise (“s ne sz6upaiocs
nepexpusamu oopoeu’’) With a gesture of denial. Another way of reinforcing
negative statement by the movements of arms can be made by their crossing in

front of the speaker that definitely indicate a reluctance to carry out the action.

Picture 9 Picture 10

So, “promise” has its own non-verbal means of expression so important in
politics. They contribute to its visible manifestation, impact on people, to establish
contact with listeners so that they understand the meaning of your intentions. The main
purpose of them is give “promise” the color of confidence and trust. These are the

categories that are important to voters and help a political candidate to win.

Conclusions to Chapter Three

A promise, like any other communicative act, is characterized by verbal and non-
verbal expression. Having carried out its constructive analysis in the speech of two
political leaders - Joe Biden and Vladimir Zelensky, it is possible to identify the main

means of its representation.
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The first explicit means are tokens used to name the action of a promise at a given
moment. In the speech of politicians, they are not often encountered, since this entails a
lot of responsibility for the pronounced action and there is a risk of failure in case of
failure to fulfill the obligation. From a grammatical point of view, the future tense serves
as an indicator that a person is making a promise now. In English discourse, the key
word is "will", in Ukrainian - a simple and harmonious form of the verb, determined by
the ending. Conditional type of sentences, imperatives are also a form of embodiment of

a promise in speech.

The promise can also be conveyed through metaphorical expression, which
indicates a good awareness and culture of the speaker. Its advantage is that it
iImmediately activates the attention of listeners, remains in their minds for a long time

and influences their choice.

As for non-verbal behavior, the common of both politicians is direct view in the
eye of interlocutor, open arms. Biden's movements, unlike V. Zelensky, are more
"disciplined.” Therefore, his gestures are the same. These are mainly straight arms or an
outstretched arm forward that witness about a clear understanding of the implementation

of the promised.

GENERAL CONCLUSIONS
The master qualifying paper is aimed on the research the manifestations of
“promise” in the interviews stored on the You Tube platform. Interview as well as other
speech genre has been influenced by the advent of new communication technologies and
if previously it has been considered only in the television space, today it covers network
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services that provide free access to viewing. The video hosting You Tube allows to
download filmed and already shown interviews on TV and special prepared videos,
communication of which is in an informal format unlike the first ones. The choice of this
genre is explained by the possibility to assess the degree of truthfulness of the given
information. The fact is that any speech acts will have a peculiar specificity of the
respondent's expression. Unlike the public speech, interview’s communication has
spontaneous flow of conversation: a speaker can’t rehearse his answers and emotional

reactions to what he heard and said.

Interview has entered political space too, especially during the pre-election
campaign. The speech act “promise” finds its new representation through verbal and
non-verbal acts of politicians. The first is the interview space, where communication

structure involves three participations — journalism, interviewing and viewer audience.

The second, as we have mentioned above, is spontaneous nature of its media
genre that deprives the politician of the opportunity to prepare clear, structured answers,
appropriate behavior as opposed to the direct speech addressed to people. Therefore it
has been made in other interesting forms depends on the interview’s situation and

speaker’s condition.

There are two main ways of expression “promise” in linguistics — explicit and
implicit. The variants of their manifestations during pre-election interviews are reflected
in the models. As our research has shown the schemes with implicit expression are the
most. It includes the expression of “promise” in the future tense, in the complex

sentence conditions, in the whole statement and in a short answer’s form (blitz-poll).

Comparative analysis has given the opportunity to trace similar and distinctive
features of English and Ukrainian pre-election “promise”. The implicit form
predominates over the explicit naming the act. To show their intention candidates use
future forms of verbs. The verbal representation is expressed by the construction “to be

going to” and modal verb “would” in the speech of foreign politician. The adverbs-
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intensifiers, imperative mood, metaphorical reflections are present in the both political

discourse.

Politicians often face tensions during election interviews because of fear to lose
their image in front of voters. One way to keep calm and balance is to use the tactic of
“promise”. For example, to avoid the awkward question or direct answer the political
respondent makes commitment to solve the problem or vice versa assures that he will
not take any action on raised issue when gets a certain position. It is mainly observed in

the speech of Ukrainian politicians. English speaking candidates are more objective.

Imperatives plays not less important role to relieve stress resistance. Due to their
possibility express different type of speech acts politicians actively operate them. The
examples of Ukrainian and English interviews demonstrates their using in the beginning
of the statement — “promise” — to catch attention of listeners and promote memorization

of what is being said at that moment.

Non-verbal means accompany all the above speech actions. The most notable are
direct view, straight hands forward and folded hands. The last gesture is typical of a

representative of Ukrainian politics.

RESUME

MarictepcbKy poOOTYy MPHUCBSYEHO TOCHTIIKEHHIO BepOalbHOT Ta HEBEpOAIBHOI

perpe3eHTallli «o0iIsHKa» B IepeABUOOPUNX 1HTEPB 10 30€PEKEHUX HA BIJCOXOCTUHTY
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FOTy6. MoBHI 3aco0uM [MaHOTO KOMYHIKAaTMBHOTO AaKTy MalOTh EKCIUTIIUTHY Ta
IMIUTIIUTHY (DOPMH BUPAKEHHS, AKI MPEICTaBICHI PI3HUMHU crocodamu peanizamii y
MOBJICHHI ¥ 3 JIONOMOTOIO SIKMX BiOYBA€ThCs Tepeaaya «OOILSHKI» A0 BUOOPIIB Ta
BIUIMB Ha X mii. Ilepmmit po3min «The status of interview as an integrated speech
genre» («Cratyc 1iHTEpB’I0 SK IHTEIPOBAHOTO JKaHPY MOBICHHS») PO3KPUBAE
TEOPETUYHI aCMEKTU POOOTH, Kl CTOCYIOThCS BU3HAYCHHS 1HTEPB 10, Kiacudikaiii ta
IpeACTaBICHHS HOTO SIK IHTErPOBAHOTO JKaHPY, SKUM OXOIUIIOE HE TUIBKHU TEJIEBI3iiiHI, a
i cremianbHl 1HTEpPB 10 3aBaHTa)KeH1 Ha Bi1eoXOCTHHT FOTyO. VY 1boMy pO3aiil TaKoxK
OPUCBSYCHO yBary po3MIAly CTparerii 1 TakTUK  OOIISHKH, SKI MOXYTh
BUKOPHUCTOBYBATUCH MOJITUKAMU JJIA Mepeaadl MaiOyTHbOro Hamipy, Ta iMIEpaTuBam
K CYIPOBOJKYIOUMM 3aco0aM  «OOIUSHKW» Ta pe3wieHTHOCTI. [pyruit po3min
«Experimental study of “promise” representation in pre-election interviews:
methods of the analysis»  («ExcnepumenTtanbHe IOCHIDKEHHSI peNpe3eHTaIlil
“O0IISIHKK” y TIepeIBUOOPYHX IHTEPB’FO: METOIN aHAJi3y») MPEACTABISE SKCIUTIIUTHY
Ta IMIUTIUMTHY ()OPMH BTUICHHS «OOILSAHKW» Ta iX MparMaTU4HI MapKepH, MPeaCTaBICH]
yepe3 MOJIEIIOBAHHS MPOLECY KOMYHIKAlll MOJITUKIB Y NEpeaBUOOPUYHUX I1HTEPB’IO.
[Ipuaineno yBary po3riisily KOHTEKCTY epeIBUOOPUOi TEMAaTUKU Ta BU3HA4YEHO cdepH,
710 SIKMX YacTIIIe areliolTh «OOIISHKaMW» aHTJIOMOBHI Ta YKPaiHOMOBHI KaHAUJATH .
Tpetiit posmin «Contrastive analysis of English and Ukrainian pre-election
interviews» («KoHTpacTUBHHMI aHai3 MEepPeIBUOOPYNX IHTEPB’I0 AHMIIMCHKOI Ta
YKpaiHCHKOI0 MOBaMH») perpe3eHTye BepOaibHI Ta HEeBepOaIbHI 3aCO0M BHUPAKEHHS
«OOIISHKM» B aHTJIOMOBHMX Ta YyKpaiHOMOBHHMX TomiTukiB — Jlxo balinena Tta
Bononumupa 3eleHChKOr0 — MIISXOM 31CTaBHO-TIOPIBHSUIBHOTO aHali3y SBHUX Ta
NPUXOBAHUX CMOCOOIB BUKOPUCTAHUX B MEPEIBUOOPUMX Mecekax IiJ 4ac 1HTEepB’IO.
OxpeMo MpeCcTaBICHO HEBEPOAIbHY MOBEMIHKY TMOJITHKIB, SIKa CYMPOBOIXKYE MPOIEC

BUpaXEHHS 3000B’I3aHHS.
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