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TECTOBI 3ABJIAHHSA Ne 1

Bapianr 1.1

1. HanuuiTh TPAHCKPHUIILIIO MOJAHUX CJIIB i MEePeKJaATITh IX:

Vision Unique Capitalize
Daughter Courteous Experience
Entire Exceptional Highway
Amusement Character Venture
Success Occurrence Entertainment

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX.
Young, unlike, visible, quality, the, on, for, a, feel, some, clean, throughout, only,

right, entertainment, accept, employee, this, you, society, between, finally, venture.

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Article

3. Ilepekuagith mnoaaHi CJOBOCHOJYYEHH |1 CKJIAAiTh 3 HUMHM pPeYeHHS

AHIJIIACHKO MOBOIO:

e aman of extreme talent e architectural gems

e Mmany reasons e throughout the world

e the unique quality e at least

e the concept of the family park e theme park

e to point out e rare and unusual occurrence



4. IlpounraiiTe Ta BUKOHAWTE NMCbMOBHH MEPEKJIA TEKCTY.

Disney was a man of extreme talent, perseverance, vision, and drive. He also
happened to be a family man with two young daughters. Walt would take his daughters
to the parks, which had been designed for children. What Walt wanted was a park for
the entire family. This was not to be a typical amusement park and a park only for
children, but a place like any other ever built. What emerged was a huge success called
Disneyland.

There were many reasons for the success of Disneyland. First and foremost was the
unique quality of the experience. Like Coney Island, Disneyland became a place where
reality and the presence of the everyday world were suspended, if only for a while.
Unlike Coney Island, this place was clean, the employees where courteous, the
atmosphere was wholesome, and the quality of the experience was exceptional. Here
you could see the familiar faces of Mickey, Minnie, Snow White, and all other popular
characters that had been visible on film or television.

Van Arsdale France lists some other reasons why he feels that Disneyland is a “rare
and unusual occurrence” First was timing and the willingness of society to eagerly
accept the concept of the family park. The opening of Disneyland capitalized upon the
ending of World War Il and captured the attention of the children who were born after
the war — the baby boomers. Here was the perfect population for Disneyland. Born
between 1946 and 1964, years that saw more American babies born than any other
period of time, these new families were ripe for the Disneyland experience.

France also points out that the interstate highway system was created in 1956, and
commercial aviation was expanding. Air travel was still expensive and highways were
not nearly as accessible as they are today, but at least it was now possible to draw
larger number of guests to the Disneyland experience.

Finally, it was Walt and his brother Roy whose vision and combined skills of
creativity and business made Disneyland. Disneyland was the first uniquely themed
park and the flagship of other Disney parks and ventures to come.

There are thousands of mountains in the world, there is only one Fujiyama.

There are innumerable architectural gems, there is only one Taj Mahal.



There are thousands of athletic events, there is only one Olympics.

There are countless parks and entertainment sites throughout the world, there is
only one Disneyland.

Disneyland, the smallest of the Disney parks, will always be special because it was

first.
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 46-47)

5. 3HaiiaiTh y TeKcTi BiANOBIAHMKY NMOJAHUX CJIB Ta CJI0OBOCHOJIYYeHb i CKIATITH

3 HUMHU pPeYeHHS aHTJIiHCHhKOI0 MOBOIO:

e ciMeifHa JrouHa ® TEMaTUYHUH MapK

® TUIIOBUM MapK po3Bar ® [lJla pOJUHA

e 3Hailomi 00IHYYS e ycnix JucHennenay
® T[OMyJISIPHI repoi ® TBOpYI HABUKHU

® KOHIICMIIisl POJIMHHOTO MapKy ® CIHOPTHUBHI 3MaraHHs

6. IlepekaaniTh NMoAAHI TBEPAXKEHHS i BU3HAYTE, UM BIANMOBIIAI0TH BOHH 3MiCTOBI
TEKCTY.

1. Disney had used to be a man of extreme talent.

2. Walt dreamed of a park for the whole family.

3. Here you can see the familiar faces of film stars.

4. The perfect population for Disneyland was born before World War II.

5. Disneyland is the biggest of the Disney parks.

7. 3HAUAITH Y TEKCTI CHHOHIMY MOJAAHMX CJIiB, 3aNMIIITH iX i MEPeKJIATITH .
Nouns: entertainment, kids, worker, movie, contest.

Verbs: wish, construct, watch, design, appear.

8. 3HalaiTh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANUIIITH iX | MePeKJIATITD .
Adjectives: old, miserable, little, ordinary, wrong.

Verbs: disappear, die, ruin, go away, destroy.



9. YTBOPIiTH C10BOCIIOJIYYEHHS TA MEPEKJIATITH iX.

1) entire a) quality

2) family b) face

3) unique c) park

4) familiar d) system

5) rare e) events

6) theme f) family

7) perfect g) aviation
8) highway h) population
9) commercial 1) man

10) athletic J) occurrence

10. HanuuiiTh TJIyMayeHHsl MOaHMUX CJIiB.

Park (n), success (n), character (n), war (n), flagship (n).

11. Bunumits i3 Tekcery 10 KI10490BHX CJIiB I MepeKJIaliTh iX.

12. JloGepiTh 3aroJioBOK /10 TEKCTy, 3anuiliTh #HOro aHrjiicbkol Ta

YKPaIHCHKOI0 MOBaMM.

13. Po3kpuiiTe ay:kKku, BxkuBar4du giecaoBa y Present Simple (Active or Passive)
abo y Present Continuous (Active or Passive).

1. Most people (to be) familiar with public recreation services.

2. At the moment agencies (to provide) many of the recreational opportunities.

3. Some agencies (to give) tax monies.

4. These programs (to list) under a variety of names.

5. Attitudes toward work and leisure (to change) at present.

6. A new industry (to construct) to service a new philosophy.

7. Society (to begin) to realize the enormous economic potential of leisure activities.



8. Employers (to look for) a set of skills rather than particular major.
9. Now individuals who (to possess) skills (to look for).

10. Cruising the Internet (to create) great opportunities and challenges.

14. YTBoOpiTh 3aNIUTAHHS 10 BUALIEHUX CJIiB.

. Disney is a man of extreme talent, perseverance, vision, and drive.

. Here you can see the familiar faces of film stars.

. The Internet allows you to cruise the computer highways around the world.
. Technology changes exponentially.

. Employers are looking for employees who are well written and well spoken.
. We think of ourselves as modern and scientific people.

. We need to predict possible outcomes.

. Change is happening constantly in our world.
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. For most of us our window of concern extends from today to the end of the year.

10. The amusement industry is embracing new technologies.

15. 3anoBHITHL NpOrajMHM y TeKCTi BiamoBiTHUMHM mnpuiiMeHHuKamu. Tekcr

MePeKJIaITh.

for, in front of, into, of, in, by, of, in front of

Television, a new commercial technology that emerged  the early 1950s,
became the vehicle __ which the Disneyland experience invaded the homes __ the
baby boomers. Thousands sat riveted  the magical screen that brought the
“Wonderful World _ Disney” and the “Mickey Mouse Club” __ their lives. While
some adults saw these shows as huge commercials __ Disney the kids sat mesmerized

their TV sets.
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 47)

16. BunpaBTe NOMMJIKH y NOJAHUX pPeYEeHHSX.

1. No career or job decision are forever.



. Tens of workers spending their days plotting their escape from jobs.
. They are liberate from their desk or duties.

. Increasing the quality of your life happen two ways.

. They further remind we that our work is what we do.

. You are face with countless decisions during your academic journey.
. No career or job description last forever.

. We can only speculate about what work will be like at the future.
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. It is no inevitable that work be like this.

10. You need have a plan.

17. 3anuuuiTs 3anUTAHHA A0 NMOJAAHUX PevYeHb i NMepeKJadiTh iIX YKPaiHCbKOIO
MOBOI. [loyaTku 3anIMTaHb NMOIAHO Y TYKKAX.

1. Disney died five years before the opening of World Disney World. (When ...)

2. Walt Disney World was to be a destination resort. (What kind of ...)

3. Walt Disney World was situated on a 28,000-plus-acre site. (Where...)

4. The total investment for the 1971 opening of Walt Disney World was $400,000.
(How much...)

5. Orlando became the centre of an attractions-driven economy. (Did ...)

6. The Disney Company was ready to go international. (What ...)

7. Tokyo Disneyland opened in 1983. (When ...)

8. Euro Disneyland is located twenty miles east of Paris. (Where ...)

9. Five languages are spoken in the park. (How many ...)

10. Euro Disney was opened on April 12, 1992. (When ...)



BapianT 1.2

1. HanuuuiTh TPAaHCKPHUILiIO MOJAHUX CJIIB i MEePeKJIaATITh IX:

Amusement Primarily
Steeplechase Profitable
Cultural Entertainment
Giant Staircase
Eventually Whale

Leisure
Major
Spectacular
Revenue

Attraction

2. Buznaure 0 AKHX YaCTHH MOBHM HAJICKATDH HOIlaHi cjaoBa i HepeKJIaIliT]) ix:

Major, railroad, own, over, between, eventually, into, spectacular, kill, enjoy, a, thrill,

the, free, could, originally, celebrate, it, with, they, development, you, side, on, have.

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Article

3. IlepekaaniTh mnoaaHi CJOBOCHOJIYYEeHHSI

aHIJIiHCHKOI0 MOBOIO:
e to have a monopoly on
e leisure industries
e all over the world
e amusement park

e steeplechase ride

i CkiIagiTb 3 HUMHM peYeHHSH

to be afraid of
surplus revenue
Ferris wheel
push up

moving staircase



4. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHII MEPEKJIA TEKCTY.

North America does not have a monopoly on the amusement industry. There are
major parks, primarily in Europe, whose histories reach back long before there were
parks in North America and there are countries, mainly in Asia and the Middle East,
that are just starting to organize their own leisure industries.

Blackpool Pleasure Beach is the king of all European parks and ranks among the
top tourist attractions in Britain. Sitting on a 42-acre site in Blackpool, England, it has
its own railroad station. Admission is free and you pay-as-you-go. Founded in 1906
Blackpool has the world’s only operating Steeplechase ride.

From Argentina to Saudi Arabia to Nigeria, people are enjoying and building
amusement parks. They are discovering that the amusement industry is not only
profitable, but fun.

Ocean Park is the largest theme park in Southeast Asia and is just one example of
the many major parks all over the world. Ocean Park sits on a steep promontory
between Aberdeen and Deepwater harbors in Hong Kong. It covers 192.66 acres and is
a “tiered” park with thrill rides at the top, a water-park at the bottom, and the Middle
Kingdom in between. The Middle Kingdom celebrates the cultural side of China and
consists of walkways, gardens, pagodas, and entertainment.

Originally visitors entered the park by riding up the side of the hill in a chairlift.
The chairlift sits six people in a podlike capsule and provides spectacular views of the
China Sea, surrounding islands, and the two harbors. Eventually a series of giant
escalators were installed as a means of transporting those who were afraid of heights
and disliked the white-knuckle ride of the lift. The escalators comprise the longest
moving staircase in the world.

Because Ocean Park is a nonprofit organization, it uses its surplus revenue for
development. In 1992, ten million dollars were pumped back into the park. In 1993, a
3.5-acre site was opened for kids. Known as Kid’s World, the new area includes four
family rides, two trains, and cost over six million dollars. In 1994, a 30-meter Ferris
wheel, wet-dry slide, and atoll reef with a breeding program for killer whales was
added.



The impact of the reunification of Hong Kong with China could push attendance up

dramatically.
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 52-53)

5. 3HalaiTh y TeKCTi BIANMOBIIHMKN MOJAHMUX CJIiB TA CJI0OBOCIOJIYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiliCbKOI0 MOBOIO:

® aKBamapk e [pUOYTKOBA MPOMUCIIOBICTh
® IHIYCTpis po3Bar e Bropi

® 3aJI3HUYHA CTAHIIIS ® BHU3Y

e (Oe3IIaTHO ® KpyTUH MHUC

e HenpuOyTKOBA OpraHi3allis e Komeco ornsiay

6. IlepekaaniTh NMoAAHI TBEPIAKEHHS i BU3HAYTE, UM BIANMOBIIAI0TH BOHH 3MiCTOBI
TEKCTY.

1. Ocean Park ranks among the top tourist attractions in Britain.

2. Blackpool Pleasure Beach has its own railroad station.

3. The middle Kingdom celebrates the cultures of Oriental countries.

4. The chairlifts are for those who aren’t afraid of heights.

5. Blackpool Pleasure Beach provides spectacular views of the China Sea.

7. 3HaiiiTh y TeKCTi CHHOHIMH MOJAAHMX CJiB, 3aMUIIITH iX i mepeKkIaaiTh.
Nouns: entertainment, children, income, recreation, universe.

Verbs: like, find out, be situated , scare, contain.
8. 3HaiiiTh y TeKCTi AHTOHIMH MOJAHMX CJiB, 3aNMINITH iX i NepeKJaTiTh.

Adjectives: destructive, little, flat, minor, paid.

Verbs: finish, destroy, leave, exclude, close.
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9. YTBOpPIiTH C10BOCIIOJIyYEHHSI TA MEPEKJIATITh iX:

1) amusement a) park

2) tourist b) view

3) theme C) organization
4) steep d) industry

5) thrill e) staircase

6) spectacular f) whales

7) nonprofit g) attraction

8) moving h) escalator

9) giant 1) ride

10) killer J) promontory

10. HamuuiiTh TJIyMayeHHsI MOJaHUX CJIiB!

promontory (n), Ferris wheel (n), wet-dry slide (n), atoll reef (n), escalator (n).

11. Bunumirs i3 Tekery 10 KI110490BHX CIiB I HepeKJIagiTh iX.

12. JloGepiTh 3aroi0oBOK [0 TeKCTy, 3alMIIiTh #HOro aHrJilicbkow Ta

YKPaiHCHKOI0 MOBaMH.

13. Po3kpuiiTe ay:KKu, BkuBaroum giecaoBa y Present Simple (Active or Passive)
abo y Present Continuous (Active or Passive).
1. Waterpark development (to influence) by weather, land prices and cultural laws.

2. Nowadays parks (to experience) massive construction and expansion.

w

. European parks (to tend) to be indoors.

4. Some parks may (to built) vertically and (to combine) with nonwater amusements.
5. Computer-generating ticketing (to become) a popular method of issuing tickets.
6. America (not to have) a monopoly on the amusement industry.

7. Walt Disney Company (to remain) an extremely capable organization.

[00)

. Older parks with water areas (to try) to stay competitive at present.

11



9. Now many of the Canadian projects (to build) by municipalities.

10. European leisure centres (to include) a swim-through feature and a hydrotube.

14. YTBOpiTh 3anIUTaAHHS 10 BUAIJIEHHX CJIiB.

. North America does not have a monopoly on the amusement industry.

. There are countries that are just starting to organize their own leisure industries.
. People are enjoying and building amusement parks.

. Ocean Park is the largest theme park in Southeast Asia.

. Ocean Park sits on a steep promontory.

. The chairlift sits six people in a podlike capsule.

. The escalators comprise the longest moving staircase in the world.

. Ten million dollars are pumped back into the park.
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. Visitors enter the park by riding up the side of the hill in a chairlift.
10. It covers 192.66 acres.

15. 3anoBHITH NpPOrajMHM y TeKCTi BiANMOBiAHMMHM mnpuiiMeHHuKamu. Tekcr

NepPeKJIATIThH.

for, over, in, of, on, from, with, in, to, with

The park was located __ the 33-acre site that was formerly the Tropicana Golf
Course and has parking _ approximately 8,700 cars. ___ the completion of MGM,
the total investment __ integrated facilities _ Las Vegas reached 2 billion
dollars. All this activity has caused some to liken Las Vegas __ an Orlando
gambling. Why have the casinos changed _ a gambling-only orientation to become

integrated facilities?
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 61-62)

16. BunpaBTe NOMMJIKH y NOJAHUX PeYEHHSX.
1. The change for small parks to larger ones had been due to a combination of factors.
2. Everyone are looking for a thrill and something different.

3. Corporate interests replaces many of the mom and pop operations.

12



4. The value of their business become the value of their land.

5. In August 8, 1970, the first wave pool opened in North America.

6. Everyone can going to the library or attending the theatre.

7. The swim-through allow patrons to swim from one area to another.

8. Bandar Sunway is broke up into eight activity zones.

9. The waterpark is occupying approx. 5 out of 17 acres set aside for its development.

10. The park intensively train its staff in waterpark operations and safety.

17. 3anuuuiTh 3aNUTAHHSA 10 HACTYNHMX pe4YeHb i MepPeKJIadiTh iX YKPaiHChbKOI0
MoBO10. ITouaTku 3anuTaHb MOJAaHO y AYy/KKaX.

1. Coney Island was the undisputed capital of fun in the late 1800s. (When...)

. Nothing stays the same. (What ...)

. Attendance at Ocean Park for 1991 was 2.7 million visitors. (How many...)

. Ocean Park is accessible to large segments of the surrounding population. (Who...)

. A winter village exhibit is scheduled to be showcased in 1996. (When...)

. Private corporations build parks as stand-alone attractions. (What kind of...)

. For 7 years, Point Mallard was the only wave pool in North America. (How long..)

. There 1s a surfing pool in Arizona. (Where...)
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. The USA chooses to follow two paths in the development of its waterparks. (How
many...)
10. New construction includes interactive water activities, spraypools, themed water

areas, bigger and better slides. (What ...)

13



Bapiant 1.3

1. HanuuuiTh TPAaHCKPHUILiIO MOJAHUX CJIIB i MEePeKJIaATITh IX:

Flamboyant Facility
Unique Amusement
Feature Religious
Hydrotube Cultural
Emphasis Required

Project
Alternate
Law
Attire

Observance

2. BuzHauTe 10 SIKHX YaCTHH MOBH HaJIe;KaTh MOJAaHI CJ10Ba i mepekJaaaiTh ix:

Outside, massive, waterfall, usually, a, may, extend, these, likely, they, an, vertically,

Asia, by, religious, for, the, facility, enter, their, law, include, on, health, with, Asian.

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Article

3. IlepexaaniT, mogaHi CJI0BOCHOIyYeHHS

aHIJIiliCbKOI0 MOBOIO:
e massive construction
e centuries-old tradition
e leisure centre
o family oriented

e fast-food facilities

i CckiIagiTb 3 HUMH peYeHHS

indoor pool
enclosed waterslide
religious beliefs
modesty laws

outdoor pool
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4. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHII MEPEKJIA TEKCTY.

Parks outside of North America tend to be smaller and not as flamboyant as parks
built in North America, but they have been experiencing massive construction and
expansion.

Europe with its centuries-old tradition of “bath” was building indoor aquatic leisure
centres with waterfalls lamp areas, and other unique features.

European leisure centres usually include a swim-through feature and a hydrotube.
The swim-through allows patrons to swim from one area to another, usually from
indoor pool to a small heated outdoor pool. This feature can sometimes be found in the
more progressive hotels in the United States. The hydrotube is an enclosed waterslide
which starts and ends in the leisure centre and may extend outside the facility. Having
the slide outside helps to control construction costs by limiting building size.

European parks tend to be indoors and are health, fitness, and family oriented.
Many of these facilities are built and operated by local government. Because mass
transit is more likely to be used by Europeans to get to the park, parking facilities do
not have to be as extensive as they are in North America. Also, there is much less
emphasis on fast-food facilities; Europeans tend to dine or to bring their own food to
the park.

In Asia land is expensive, and there is less space for slides and other attractions.
Some parks may be built vertically and combined with nonwater amusements. The
Asian market is seen as two markets: Japan and the rest of Asia.

Waterpark development is influenced by weather (European parks), land price
(Japanese parks), and religious and cultural laws. Religious and cultural laws are
certainly a consideration in the Middle East where modesty is required; building a
waterpark can be a cultural challenge. In the United Arab Emirates a project was
proposed for the building of a waterpark that would really be two outdoors. A Libyan
park built by WhiteWater West is one facility that has been split by a dividing fence.
The men are on one side and the women are on the other. Another solution is to build
one park and alternate days; women visit one day, men the next. Modesty laws also

extended outside of Asia. Where there is a Moslem population, many people will not

15



wear swimsuits but enter the water in more modest attire in observance of their

religious beliefs.
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 56-57)

5. 3HalaiTh y TeKCTi BIANMOBIIHMKN MOJAHMUX CJIiB TA CJI0OBOCIOJIY4YeHb i CKIAITH

3 HUMM PE€YCHHSA aHIJIiliCbKOI0 MOBOIO:

e 0aceliH 3 MAIrpiBOM e aKBalapk

® MICIEBUH ypsia e po3mip OyaiBi

® TIPKH Ta 1HII aTPaKIIOHU ® BIKOBa TPaJUIIis

e [[iHA HA 3EMJIIO ® 3aKOHM peJirii

e buusbkuii Cxin ® MYCYJIbMaHCBKE HAaCEIICHHS

6. IlepexiagiTh MOAAHI TBEPIKEHHS U BU3HAYTE, YM BIANOBIIAI0TH BOHH 3MICTOBI
TEKCTY.

1. Parks of North America are smaller than those ones in Europe.

2. European parks are mainly indoor and family-oriented.

3. In Asia land is not cheap.

4. Waterpark development depends greatly on weather, land price, etc.

5. North America waterparks are influenced by religious and cultural laws.

7. 3HaliiTh y TeKCTIi CHHOHIMH MOJAAHMX CJIiB, 3aNUIIITH iX i MepeKkIaaiTh.
Nouns: entertainment, children, income, recreation, universe.

Verbs: like, find out, be situated, scare, contain.
8. 3HalaiTh y TeKCTi AHTOHIMM MOJAHMX CJiB, 3aNUIITHL iX i NMepeKJIaTiTh.

Adjectives: destructive, little, flat, minor, paid.

Verbs: finish, destroy, leave, exclude, close.
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9. YTBOpPIiTH C10BOCIIOJIyYEHHSI TA MEPEKJIATITh iX:

1) amusement
2) tourist

3) theme

4) steep

5) thrill

6) spectacular
7) nonprofit
8) moving

9) giant

10) killer

a) park

b) view

C) organization
d) industry

e) staircase

f) whales

g) attraction

h) escalator

1) ride

J) promontory

10. HamuuiiTh TJIyMayeHHsI MOJaHUX CJIiB!

promontory (n), Ferris wheel (n), wet-dry slide, atoll reef , escalator (n).

11. Bunumirs i3 Tekery 10 KI110490BHX CIiB I HepeKJIagiTh iX.

12. JloGepith

YKPaiHCHKOI0 MOBaMH.

3aroJIOBOK /10 TEKCTYy, 3alnMIliTh WHOro AaHINIHCbKOI TAa

13. Po3kpuiiTe ay:KKu, BxkuBaroum gieciaoBa y Present Simple (Active or Passive)

abo y Present Continuous (Active or Passive).

1. Waterpark development (to influence) by weather, land prices and cultural laws.

2. Nowadays parks (to experience) massive construction and expansion.

w

. European parks (to tend) to be indoors.

4. Some parks may (to built) vertically and (to combine) with nonwater amusements.

5. Computer-generating ticketing (to become) a popular method of issuing tickets.

6. America (not to have) a monopoly on the amusement industry.

7. Walt Disney Company (to remain) an extremely capable organization.

[00)

. Older parks with water areas (to try) to stay competitive at present.
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9. Now many of the Canadian projects (to build) by municipalities.

10. European leisure centres (to include) a swim-through feature and a hydrotube.

14. YTBOpiTh 3anIUTaAHHS 10 BUAIJIEHHX CJIiB.

. North America does not have a monopoly on the amusement industry.

. There are countries that are just starting to organize their own leisure industries.
. People are enjoying and building amusement parks.

. Ocean Park is the largest theme park in Southeast Asia.

. Ocean Park sits on a steep promontory.

. The chairlift sits six people in a podlike capsule.

. The escalators comprise the longest moving staircase in the world.

. Ten million dollars are pumped back into the park.

© 00 N oo o1 A W DN P

. Visitors enter the park by riding up the side of the hill in a chairlift.
10. It covers 192.66 acres.

15. 3anoBHITH NpPOrajMHM y TeKCTi BiANMOBiAHMMHM mnpuiiMeHHuKamu. Tekcr

NepPeKJIATIThH.

for, over, in, of, on, from, with, in, to, with

The park was located __ the 33-acre site that was formerly the Tropicana Golf
Course and has parking _ approximately 8,700 cars. ___ the completion of MGM,
the total investment __ integrated facilities _ Las Vegas reached 2 billion
dollars. All this activity has caused some to liken Las Vegas __ an Orlando
gambling. Why have the casinos changed _ a gambling-only orientation to become

integrated facilities?
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 61-62)

16. BunpaBTe NOMMJIKH y NOJAHUX PeYEHHSX.
1. The change for small parks to larger ones had been due to a combination of factors.
2. Everyone are looking for a thrill and something different.

3. Corporate interests replaces many of the mom and pop operations.

18



4. The value of their business become the value of their land.

5. In August 8, 1970, the first wave pool opened in North America.

6. Everyone can going to the library or attending the theatre.

7. The swim-through allow patrons to swim from one area to another.

8. Bandar Sunway is broke up into eight activity zones.

9. The waterpark is occupying approx. 5 out of 17 acres set aside for its development.

10. The park intensively train its staff in waterpark operations and safety.

17. 3anuuuiTh 3aNUTAHHSA 10 HACTYNHMX pe4YeHb i MepPeKJIadiTh iX YKPaiHChbKOI0
MoBO10. ITouaTku 3anuTaHb MOJAaHO y AYy/KKaX.

1. Coney Island was the undisputed capital of fun in the late 1800s. (When...)

. Nothing stays the same. (What ...)

. Attendance at Ocean Park for 1991 was 2.7 million visitors. (How many...)

. Ocean Park is accessible to large segments of the surrounding population. (Who...)

. A winter village exhibit is scheduled to be showcased in 1996. (When...)

. Private corporations build parks as stand-alone attractions. (What kind of...)

. For 7 years, Point Mallard was the only wave pool in North America. (How long..)

. There 1s a surfing pool in Arizona. (Where...)

© 00 N O O A W DN

. The USA chooses to follow two paths in the development of its waterparks. (How
many...)
10. New construction includes interactive water activities, spraypools, themed water

areas, bigger and better slides. (What ...)

19



Bapianr 1.4

1. HanuuuiTh TPAaHCKPHUILiIO MOJAHUX CJIIB i MEePeKJIaATITh IX:

Therapeutic Commercial Routine
Physical Enterprise Facility
Psychological Monotonous Environment
Rectangular Quest Profitable
Oceanlike Diehards Leisure

2. Buznaure 0 AKUX YaCTHUH MOBMU HAJICKATH HOIlaHi cJaoBa i HepeKJIaIlin ix:
therapeutic, the, by, flexible, strength, soon, monotonous, pool, ultimately, value, with,

routine, his, new, any, alone, development, an, money, this, profitable, improve

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Article

3. IlepexaaniT, mogaHi CJI0BOCHOJYYeHHS i CKJIAAITh 3 HUMHM pPe4YeHHS

AHIJIINACHKOI0 MOBOIO:

e fitness revolution e 18-hole golf course

e lap swimmers e recreation department

e traditional rectangular pool e traditional approach

e surfing pool e community sector

e oceanlike waves e interactive water activities
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4. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHII MEPEKJIA TEKCTY.

People have always recognized the therapeutic value, both physical and
psychological, of being in the water. The fitness revolution brought with it thousands
of lap swimmers whose quest was to swim to stay flexible, increase strength, and
improve fitness. But, except for the diehards in the crowd, the monotonous routine in a
traditional rectangular pool soon separated the truly committed from the incredibly
bored.

On August 8, 1970, the first wave pool opened in North America. This was not a
commercial facility but an enterprise undertaken by a municipal government. There
was a surfing pool in Arizona, but Point Mallard in Decatur, Alabama, was the first
pool with oceanlike waves. Europe had been building wave pools since the 1960s, and
former Decatur mayor, J. Gilmer Blackburn, travelled to Germany to see a wave pool
before installing one in his town. For seven years, Point Mallard was the only wave
pool in North America. Since its inception, Point Mallard has capitalized on its original
goal of becoming a unique regional facility by expanding its attractions and offerings.
Some of the additions include an aquatic centre, open-air skating rink, 18-hole golf
course, and campground.

The United States ultimately chose to follow two paths in the development of its
waterparks and facilities. The first path has been the commercial development of
waterparks by profit-oriented companies. The second path is the change in
programming and facility design by community park and recreation departments. The
development of the commercial sites has been more rapid than that of the community
agencies. Although some communities such as the Mallard Point facility in Decatur
have followed a progressive path, space, money, and a historically traditional approach
has made the community sector slow to respond.

In the United States, private corporation built parks as stand-alone attractions or as
new attractions in already established parks. Wet’N Wild, Raging Waters, Water
Mania — the names alone reflected the intent of the experience. This was not a leisure

centre; this was where the action was.

21



Older parks with water areas tried to stay competitive by retrofitting their pools
with slides, hot tubes, and appropriate “tropical” decor. The day of the barren pool
environment had died. New construction included interactive water activities,
spraypools, themed water areas, bigger and better slides, and any other innovative

device or idea that seemed to be semireasonable and profitable.
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 54-55)

5. 3HalaiTh y TeKCTi BIANOBITHMKN MOJAHMUX CJIiB TA CJIOBOCIOJIYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiliCbKOI0 MOBOIO:

e (Gi3UYHUH 1 ICUXOIOTIYHHIMA e (aceiH 3 XBWISIMU

® JIiKyBaJibHA I[IHHICTb ® KOMeEpIIiiiHA CrIopyJa
® BIJKpPHUTa KOB3aHKa e o0oO0paTu JBa HUIAXU

e [pUOYTKOBAa KOMIaHis e [IpUBaTHA KOpHoOpauis
® MyHIUUINAIBbHUN ypAJl ® TpPOMAJCHKUHI NapK

6. IlepexiiagiTh MOAAHI TBEPIAKEHHS U BU3HAYTE, YM BIANOBIIAI0TH BOHH 3MIiCTOBI
TEKCTY.

1. The therapeuting value of being in the water has been recognized.

2. Lap swimmers are going to become professional athletes.

3. The first wave pool was opened in North America.

4. All the waterparks were profit-oriented.

5. Waterparks are considered to be leisure centers .

7. 3HaliiTh y TeKCTIi CHHOHIMH MOJAAHMX CJiB, 3aNUIIITH iX i MepeKkIaaiTh.
Nouns: recreation, court, power, search, structure.

Verbs: start, erect, visit, contain, disappear.
8. 3HaiiliTh y TeKCTi AHTOHIMHU MOJAHMX CJiB, 3aNMIIITH iX i NepeKJIaAxiTh.

Adjectives: qualified, changeable, common, out-door, slow.

Verbs: take away, close, decrease, destroy, exclude.
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9. YTBOpPIiTH C10BOCIIOJIyYEHHSI TA MEPEKJIATITh iX:

1) therapeutic a) pool

2) fitness b) approach
3) lap c) revolution
4) wave d) centre

5) original e) park

6) aquatic f) facility

7) unique g) area

8) traditional h) value

9) water 1) goal

10) community J) swimmer

10. HamuuiiTh TJIyMayeHHsI MOJaHUX CJIiB!

quest (n), pool (n), fitness (n), slide (n), water activity.

11. Bunumirs i3 Tekery 10 KI110490BHX CIiB I HepeKJIagiTh iX.

12. JloGepiTh 3aroioBOK [0 TeKCTy, 3alMIIiTh #Oro aHrjiiicbkow Ta

YKPaiHCHKOI0 MOBaMH.

13. Po3kpuiiTe ay:KKu, BxkuBaroum gieciaoBa y Present Simple (Active or Passive)
abo y Present Continuous (Active or Passive).

. All over the world people (to enjoy) and (to build) amusement parks.

. Ocean Park (to sit on) a steep promontory in Hong Kong..

. Ocean Park (to use) its surplus revenue for development..

. America (not to have) a monopoly on the amusement industry.

. Blackpool (to have) the world’s only operating Steeplechase ride.

. Euro Disneyland (to locate) in Marne-la-Vallee.

. A revolving restaurant (to rotate) while you (to eat) and (to look down).

oo N oo o A WO DN P

. Countries in Asia just (to start to organize) their own leisure industries.
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9. The Walt Disney Company ( to remain) an adaptable and capable organization.

10. Many of the Canadian projects (to build) by municipalities at present.

14. YTBOpiTh 3anIUTaAHHS 10 BUAIJIEHHX CJIiB.

. People recognize the therapeutic value of being in the water.

. This is not a commercial facility.

. Europe is building wave pools nowadays.

. There is a surfing pool in Arizona.

. Point Mallard in Decatur, Alabama, is the first pool with oceanlike waves.
. Some of the additions include an aquatic centre, open-air skating rink, etc.
. The development of the commercial sites is becoming more rapid now.

. Private corporations build parks as stand-alone attractions.

© 00 N oo o1 A W N P

. The day of the barren pool environment is dying.

10. New constructions include interactive water activities.

15. 3anoBHITH NpPOrajMHM y TeKCTi BiANMOBiAHMMHM mnpuiiMeHHuKamu. Tekcr

NepPeKJIATIThH.

of, in, of, for, out, of, within, up, on, up, in, with, of, with, in, of, in, to, in

Some parks could not change to keep =~ the times. The arrival
Disneyland _ Anaheim __ July 17, 1955, was the opening salvo __ the race to
catch _ thenew leader _ the pack: Walt Elias Disney. Airfares put Disneyland

________reach ___ many people, but the opening __ Walt Disney World __ Orlando
____ 1971 brought the Disney experience ___ a one- ___ two-day drive ___ the major

population centres the East Coast corridor.
(Susan A. Weston Commercial Recreation & Tourism, USA 1996. P. 46)

16. BunpaBTe NOMMJIKH y NOJAHUX PeYEHHSX.
1. Waterpark development is influenced by weather.
2. Everyone are looking for a thrill and something different.

3. Corporate interests replaces many of the mom and pop operations.
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4. The value of their business become the value of their land.

5. In August 8, 1970, the first wave pool opened in North America.

6. Everyone can going to the library or attending the theatre.

7. The swim-through allow patrons to swim from one area to another.

8. Bandar Sunway is broke up into eight activity zones.

9. The waterpark is occupying approx. 5 out of 17 acres set aside for its development.

10. The park intensively train its staff in waterpark operations and safety.

17. 3anuuuiTh 3aNUTAHHSA 10 HACTYNHMX pe4YeHb i MepPeKJIadiTh iX YKPaiHChbKOI0
MoBO10. ITouaTku 3anuTaHb MOJAaHO y AYy/KKaX.

1. Coney Island was the undisputed capital of fun in the late 1800s. (When...)

. Nothing stays the same. (What ...)

. Attendance at Ocean Park for 1991 was 2.7 million visitors. (How many...)

. Ocean Park is accessible to large segments of the surrounding population. (Who...)

. A winter village exhibit is scheduled to be showcased in 1996. (When...)

. Private corporations build parks as stand-alone attractions. (What kind of...)

. For 7 years, Point Mallard was the only wave pool in North America. (How long..)

. There 1s a surfing pool in Arizona. (Where...)

© 00 N O O A W DN

. The USA chooses to follow two paths in the development of its waterparks. (How
many...)
10. New construction includes interactive water activities, spraypools, themed water

areas, bigger and better slides. (What ...)
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TECTOBI 3ABJIAHHS Ne 2

BapianT 2.1

1. HamuuiTh TpPaHCKPHMILiKD HACTYNHHMX CJiB i mepekJaliTh iX yYKpPaiHCHKOIO

MOBOIO.
Guide Thorough Culinary
Tyre Award Initially
Restaurant Cuisine Legacy
Europe Marketer Anonymously
Rival Vie Expansion

2. BuzHauTe 10 SIKHX YACTHMH MOBHM HaJIeKAaTh HACTYNHI cjoBa i BiImoBiaHO
3aM0BHITH TA0JIMLI0. 3alI0BHEHY TA0JHUII0 EPEKJIATITh YKPAIHCHKOI MOBOIO.

Establishment, introduce, extensive, wealth, maintain, creator, away, more, sparingly,
entry, less, update, his, summary, listing, logo, poison, fame, chef, worth, outstanding,
as, currently, a, who .

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Article

3. IlepexkiiagiTh HACTYIHI CJIOBA Ta CJIOBOCIOJNYYEeHHS] YKPAIHCHKOK MOBOIO il
CKJIAJITH 3 HUMH PeYeHHS.

e Rival e toclaim

e to build up a company e 10 set up a team of inspectors
e to enhance tourism e 0N average

e legacy e worth a detour

e Up to date e exceptional cuisine

4. TlpoumTaiiTe ii BUKOHAITE MMCHbMOBHIl NePeKIAT TEKCTY.

The Michelin dining guides have become the gold standard for restaurant reviews.
The most lauded chefs in the world vie to earn the coveted Michelin stars—earning

even one of three IS considered a great achievement.
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Creator of the Michelin Guides, it may surprise you to know that André Michelin
was actually a French industrialist who, together with his brother Edouard, built up the
then failing rubber company established in 1832 by their grandfather, the Michelin
Tyre Co.

During the expansion process the company made the first pneumatic car tyres
which could be easily removed for repair in 1895. As a forward thinking marketeer,
André began thinking of ways to enhance and encourage motoring tourism and began
working of a free “give-away” promotion aimed at the ever increasing number of
motorists. After all, the more people who bought and used cars, driving longer
distances, the more tyres his company would sell.

By 1900 the first Michelin Guide was being given away with every car sale.
Initially for the French market, it listed a wealth of information to help drivers
maintain their cars, find decent lodging, and eat well while touring France. By 1920,
the dining part had become so popular that Michelin set up a team of inspectors who
would anonymously visit restaurants and rate them on a 3-category basis, now known
as Michelin Stars. The cover of the guide was originally blue, but since 1931 has been
red.

Although André Michelin died in 1931, his legacy lived on, with guides being
regularly updated and expanded to cover other countries. Today a series of twelve
guides list more than 45,000 hotels and restaurants across Europe, and the guide to
France has sold 30 million copies since it was introduced. There are now Red Guides
covering France, Austria, Netherlands, Belgium/Luxembourg, Italy, Germany,
Spain/Portugal, Switzerland, and the UK/Ireland. The guide covering France is still by
far the most thorough. There is also a Red Guide covering the "Main Cities of Europe".
The first guides for cities outside of Europe were published in 2006 for New York City
and for San Francisco. Guides for Tokyo, Los Angeles and Las Vegas have been
released since November 2007. A guide for Hong Kong and Macau was published on 5
December 2008.

The Michelin Red Guide has historically had many more listings than its rivals,

relying on an extensive system of symbols to describe each establishment in as little as
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http://en.wikipedia.org/wiki/Spain
http://en.wikipedia.org/wiki/Portugal
http://en.wikipedia.org/wiki/Switzerland
http://en.wikipedia.org/wiki/United_Kingdom
http://en.wikipedia.org/wiki/Ireland
http://en.wikipedia.org/wiki/New_York_City
http://en.wikipedia.org/wiki/San_Francisco
http://en.wikipedia.org/wiki/Tokyo
http://en.wikipedia.org/wiki/Los_Angeles
http://en.wikipedia.org/wiki/Las_Vegas,_Nevada
http://en.wikipedia.org/wiki/Hong_Kong
http://en.wikipedia.org/wiki/Macau

two lines. These short summaries are written in the language of the country for which
it is published, but the symbols are universal. The Red Guide uses anonymous
inspections and does not charge for entries. Michelin claims to revisit establishments
on average once every eighteen months in order to keep ratings up to date.

The guide awards one to three stars to a small number of restaurants of outstanding

quality. Stars are awarded sparingly; for instance, in the UK and Ireland 2004 guide,
out of 5,500 entries, there are 98 with one star (a very good restaurant in its
category"), 11 with two stars (“excellent cooking, worth a detour"), and only 3 with
three stars (“exceptional cuisine, worth a special journey").
Since 1955, the guide has also highlighted restaurants offering "good food at moderate
prices", a feature now called "Bib Gourmand". The name comes from Bib (Bibendum),
the Michelin Man, Michelin's logo for over a century. The guide also has other ratings
which restaurants can receive next to their listing.

Despite their fame, there are still many people today, both professional and non-
professional cooks, who believe Michelin Stars to be meaningless, especially in the
way they are awarded i.e. by individuals giving their personal opinions which can't
help but be based on their personal likes and dislikes. After all, to keep the culinary
theme, one man's meat is another man's poison.

(originated from Wikipedia, the free encyclopeadia; www.recipes4us.co.uk;

www.findingdulcinea.com)

5. Ilpuaymaite A0 TEKCTy 3arojOBOK # 3amuIliTh HOr0 AHIMJIIHCbKOKW Ta
YKPaiHCHKOI0 MOBAMHU.

6. 3naiigiTh BiANMOBIAHMKH HACTYNMHHMX CJiB H CJIOBOCHOJIY4eHb AHIIiIHCHKOIO
MOBOIO B TEKCTI Ta CKJIAAITh 3 HUMH BJIACHI peYeHHSI.

JANEKOTIISITHUNA MapKETOJIOT OE3KOITOBHUH
aBTOMOO1TbHI IIUHUA KyJIiIHapHa TemMa
BU3HaHI med-Kyxapi myOJiKyBaTH

OXOTUTIOBATH 1HIII KpaiHU
(bpaHIy3bKHIl pUHOK

oOImMpHa cucTeMa CUMBOJIIB
BHUHSTKOBA KyXHsI
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7. IllepexyaaiTh HACTYIHI TBEeP/IKeHHS i BU3HAYTE YM BiANOBIIal0Th BOHH 3MiCTy
TEKCTY.

1. André Michelin was actually an Italian who had a restaurant business.

2. The first Michelin Guides had a blue cover.

3. The team of inspectors anonymously visits restaurants and rates them.

4. The guides don’t cover countries outside Europe.

5. The most lauded chefs in the world vie to earn the coveted Michelin stars.

8. 3HaliiTh y TeKCTi CHMHOHIMM HACTYNHHMX CJiB 3aNUIIITH iX i NMepeKJIagiTh
YKPaiHCHbKOK0 MOBOIO.

Nouns: cook, town, accommaodation, travel, person.
Verbs: release, set up, assist, start, purchase.

9. 3HalAIiTh y TEKCTI aHTOHIMH HACTYNHHUX CJIB 3alUIIITH IX i HepekJaliTh
YKPaiHCHKOI0 MOBOXO.

Adjectives: intensive, last, short, little, meaningful.
Verbs: decrease, buy, lose, finish, live.
Adverbs: inside, finally, alone, badly, less.

10. IToexnaiiTe c10Ba y CJIOBOCHOJYYEHHS i MePEKIAMITH IX YKPAIHCHKOK MOBOK).

1) outstanding a) reviews

2) dining b) promotion
3) gold C) achievement
4) moderate d) stars

5) free e) cuisine

6) special f) quality

7) restaurant g) journey

8) great h) standard

9) to award 1) prices

10) exceptional J) guides

11. JTaiiTe TSiyMayeHHS HACTYIHHUX CJIiB i MePeKIAMITh IX YKPAIHCHKOK MOBOIO.
rate (v), review (n), cook (n), rating (n), universal (adj), quality(n).

12. 3anoBHITH NPOrajvHu CJI0BaMH a, an SOMe, any.

1. Would you like cup of tea?

2. There’s butter in the fridge.

3. Ann doesn’t feel very well this morning. She has got headache.
4. There weren’t books in the house.

5. She’d like new perfume.

6. There isn’t shampoo in the bathroom.
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7. Sorry, I haven’t got matches.

8. They don’t have friends in the city.
9. She wants glass of water.
10. I’d like apple, please.

13. Busnaure 70 SKOi TpyNH HaJeKaTh HACTYITHI IMEHHHUKH.
Restaurant, rubber, city, star, meat, team, quality, fame, cook, brother, car,
information, money, wealth.

Countable Uncountable

14. 3anoBHiTh MporajuHu caoBamu a few, a little, much, many.

1. There's some food, but not drink.

2. I'm sorry, | haven't got time.

3. 1 can lend you money until tomorrow.

4. Can | ask you questions?

5. We only have petrol left.

6. | don't think people will come tonight.

7. She started feeling ill only days before the exam.
8. The journey was a short one: it didn't take time.
9. Did they pay you money for working there?

10. There aren't towns in this part of England.

15. Po3kpuiiTe 1y:KKH, BJKHBAKO4YH aiecaoBa y Past Simple.

1. Yesterday, | (go) to the restaurant with a client.

2. We (drive) around the parking lot for 20 minutes in order to find a
parking space.

3. When we (arrive) at the restaurant, the place (be) full.

4. The waitress (ask) us if we (have) reservations.

5.1 (say), "No, my secretary (forget) to make them."

6. The waitress (tell) us to come back in two hours.

7. My client and I slowly (walk) back to the car.

8. Then we (see) a small grocery store.

9. We (stop) in the grocery store and (buy) some
sandwiches.

10. That (be) better than waiting for two hours.

16. 3anM0BHITH NPOTraJIMHU y PeYCHHAX BIANOBIIHMMHU NPUIMMEHHUKAMHU Micus 3
Ta0JIMYKH TA MEPEeKIAAITh IX YKPAIHCHKOI0 MOBOIO.
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at, on, into, to, in, by |

1. The sports results are the back page of the paper.
2. Her brother lives a small town the south coast of Spain.
3. We usually go to work car.
4. 1 must go the bank today to change money.
5. He has just returned France.
6. She arrived the airport at 6.
7. Have you ever been Ireland?
8. They got the car and drove off.
9. Get the train. It’s going to leave.
10. I didn’t see her the party.
17. YTBOPpITH CTYNEHi NOPiBHSHHS MPUKMETHUKIB
Adjective Comparative Degree Superlative Degree
Good
outstanding
Small
Expensive
Easy
Thorough
Long
Far
Great
Many

18. 3anoBHITH NPOraJIlMHU NPUKMETHUKAMH 3 IY5KOK Ta CJIOBAMH as...as, not
as...as.

1. The blue car is the red car. (fast)

2. The violin is the cello. (not / low)

3. Were you really born in 19807 I didn’t realise you were me. (old)
4. Dogs are cats. (not / independent)

5. Oliver is Peter. (optimistic)

6. This summer is last summer. (not / hot)

7. Nick is Kevin. (brave)

8. Grapefruit juice is lemonade. (not / sweet)

9. Today it's yesterday. (not / windy)

10. For me, lying on the beach is walking in the mountains. (not /
relaxing)

19. BunpaBTe NOMMJIKH y NOJAHUX PeYEeHHSX.
1. Last night, Samantha have pizza for supper.
2. What was happened to your leg?
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3. Who is the person on this picture?
4. | keeped away from him. | knew how vicious he was.
5. There are too much water in the bath tub.
6. Last week, Tonya fix her neighbour's car.
7. This morning before coming to class, Jack eats two bowls of cereal.
8. They didn’t stayed in a four star hotel.

9. New York is more bigger than London.
10. Did they have some news for you?

20. 3Haii1iTh MOAAaH] HIKYE HA3BU KpaiH €BpONU Ta MEPeKIaiTh iX YKPAiHCHKOIO

MOBOIO (CJIOBa MOXYTb OyTH «—, T, —, | Ta 110 AlaroHai).

A1l ¥ TALNIETSMNETHCE.L
GNETHERLANDSHNPYAAFPD
ROMAMNIATY | SROI I | OCB
UTEJY I ETYCNLERARI D |
OVPMJIJISCOBAATCTPMNESG
BECIVESTHNNTSUUEASVWYY
MAE | KALLDAUWGHLEZXTCA
EGJIJHNLATYOARAEBERTER £W
*EJWHNESLEY LFENMNUUI Y GR
gy PD I v Us AEAZLLKELLSO
LERERMACTPMNMTRKGTHNY F MNHM
I AAMNAODE I EI YA I JMNM3KDJ
LGN I NCALWRRHUAEDFRHNDED
I N T I TRESA I HVYMLJIHNAA.
NUAYKAADAMNPCAOY AMLY
UHZUY JOGORDWEVY JLNGL
NEDEWSBRNMNUY JZTEEHNA
DSURALEBCTI I GICRDET
DNALMNIFGERMANYW.I ME I

Austria, Belarus, Belgium, Bulgaria, Croatia, Czech Republi

Estonia, Finland,

France, Germany, Greece, Hungary, Iceland, Ireland, Italy, Latvia, Liechtenstein,

Lithuania, Luxemburg, Macedonia, Malta, Netherlands, Norway, Poland, Portugal,
Romania, Scotland, Slovakia, Spain, Sweden, Switzerland, Ukraine, Wales.

¢, Denmark, England,
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Bapianr 2.2

1. HanuuiTe TPAHCKPHMIIIKD HACTYNHHUX CJIiB i MepekjIaliTh iX yYKpPaiHCHKOIO
MOBOIO.

diversity 00ze Entertainment
quiet cannabis Quaint
authentic government Reveal

alley jaw Charm
bustling crown Navigate

2. BuzHaure 10 SIKMX YAaCTHH MOBH HAJIEKATh HACTYNHI CJI0Ba i BiANMOBIAHO
3all0BHITH TA0JIUII0. 3alI0BHEHY TA0JMIIO MEPEKJIANITh YKPATHCHbKOI MOBOIO.

Destination, main, multi-story, strictly, prohibit, intact, attraction, arrive, daily, toward,
kid, lively, quarter, discover, beyond, functional, amount, direction, tower, lined,
customer, a, through, their, canal.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexknaaiTh HACTYIHI CJI0BA TAa CJI0BOCIHOJIyYeHHSI YKPAaiHCBKOK MOBOK W
CKJIAJITH 3 HUMU PeYeHHSI.

e eye-candy architecture e gabled canal houses

e humpbacked bridges e countless attractions

e to navigate the city e t0 00ze history and charm
e heart of the city e to head toward

e to commemorate victims e nightlife

4. IlpoyuTaiiTe i BUKOHANWTE NUCHbMOBHIA MEPEKJIA/] TEKCTY.

Amsterdam is one of the greatest small cities in the world. From its canals to world-
famous museums and historical sights, Amsterdam is one of the most romantic and
beautiful cities in Europe. Amsterdam is also a city of tolerance and diversity. It has all
the advantages of a big city: culture, nightlife, international restaurants, good transport
- but is quiet, and largely thanks to its canals, has a little road traffic. In Amsterdam
your destination is never far away, but get a bike for most authentic experience.

Although the seat of Netherlands government is in The Hague, Amsterdam is the
nominal capital. It is also the country's largest city, with a population of more than
750,000, and the most visited, with over 3,5 million foreign visitors a year.
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http://www.amsterdam.info/canals/
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http://www.amsterdam.info/transport/

Museums are the main tourist attraction in Amsterdam. Everyone knows the
Rijksmuseum, Van Gogh Museum and Stedelijk Museum, but there is much more.
Amsterdam has over fifty museums which attract millions of visitors each year.

A stroll through the heart of Amsterdam and beyond reveals the countless
attractions of a city that oozes history and charm. Visitors arriving at Central Station
usually drop their jaws at the sight of the multi-story 'bicycle flat', a parking structure
used by thousands daily and the subject of many a photograph. From there, head south
toward the always lively Dam Square, flanked by the Royal Palace and the Nieuwe
Kerk (New Church) to the west and the National Monument, commemorating the
victims of World War I, to the east.
Follow the bustling shopper's-haven Kalverstraat to the Spui, home to weekly book
and art markets. Beyond this heart lies the rest of Amsterdam: a series of concentric
and bisecting canals, known as the Grachtengordel (canal ring). Lined with centuries-
old gabled canal houses, the area has remained beautifully intact to this day. And it's
not just a preserved open-air museum; it is still the functional and friendly heart of the
city, where locals and visitors alike create a vibrant energy.
The canals are punctuated by churches and other sights that can be used to navigate the
city. With its distinctive blue crown, the tower of Westerkerk (West Church) is the
tallest in Amsterdam, dominating the skyline near the Anne Frank House and the
Homomonument. Follow the canals in a southeasterly direction to discover the quaint
shopping and dining quarter called the '9 Streets'. Wandering farther will lead you
across humpbacked bridges and through alleys filled with countless café terraces and
eye-candy architecture. By the way coffeeshops in Holland are allowed to sell small
amounts of cannabis and are strictly regulated and taxed. Furthermore, coffeeshops
must not sell to anyone under 18 and they must not sell more than 5g to any customer.
Hard drugs are strictly prohibited.

Plenty of Amsterdam attractions cater to families with kids young and old. The wax
figures of celebrities and heroes at Madame Tussauds will make you wonder, "How
did they do that?" Or enjoy a terrifically creepy time in the Amsterdam Dungeon.
Hands-on science center NEMO combines education, entertainment and spectacular
views of the city from its rooftop (with an urban beach in summer). A life-size replica
of Dutch East India Company ship 'The Amsterdam' is docked just outside.
Amsterdam's zoo, Artis, is a year-round favourite for animal-lovers.

There are hundreds of attractions to discover in Amsterdam. So don’t put away your
journey.

(originated from www.iamsterdam.com, www.amsterdam.info)

5. Ilpuaymaiite [0 TEKCTy 3aroJiIOBOK i 3alUINITH HOI0 AHIVIIHCHBKOKI Ta
YKPaiHCBKOI0 MOBaMH.

6. 3HAMOITh BIANMOBIAHUKM HACTYNHHMX CJIB #H CJI0BOCHOJY4YEHb AHIIINCHKOIO
MOBOIO B TEKCTI Ta CKJIAAITHh 3 HUMH BJIACHI peYeHHSI.

e My3eH I BIAKPUTUM HeOOM ® IIUIHH pIK
® BOCKOBI Qirypu ® CyBOpO 3a00pOHEHUN
e HOMIHAJIbHA CTOJIUIIS ® 3AIMIIUTUCH HEAOTOPKAHUM
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http://www.amsterdam.info/museums/rijksmuseum/
http://www.amsterdam.info/museums/stedelijk_museum/
http://www.iamsterdam.com/en/placestogo/bike-flat/6e658d42-3650-4f2f-8717-d8ea63712395
http://www.iamsterdam.com/en/placestogo/dam-square/cc175c31-9a26-481a-8fd8-a3a12ba90aed
http://www.iamsterdam.com/en/visiting/placestogo/royalpalace
http://www.iamsterdam.com/en/placestogo/de-nieuwe-kerk/5eb575aa-47ba-4eb0-bc20-264df5e99199
http://www.iamsterdam.com/en/placestogo/de-nieuwe-kerk/5eb575aa-47ba-4eb0-bc20-264df5e99199
http://www.iamsterdam.com/en/visiting/spotlight/amsterdam-canal-life
http://www.iamsterdam.com/en/placestogo/westerkerk/098594f3-5ebb-48d2-b197-a83f5c290e38
http://www.iamsterdam.com/en/placestogo/anne-frank-huis/b4cf4343-db52-415e-8c66-9c2d39bd9a66
http://www.iamsterdam.com/en/placestogo/homomonument/fe8a7e73-2722-4210-9b71-5143e9ff81b4
http://www.iamsterdam.com/en/visiting/spotlight/the9streets
http://www.iamsterdam.com/en/placestogo/madame-tussauds-amsterdam/7f16dc25-0393-41b3-8bbf-75caa3dd8bba
http://www.iamsterdam.com/en/placestogo/the-amsterdam-dungeon/1dba300b-ee61-49e1-915b-eb41c14439f8
http://www.iamsterdam.com/en/placestogo/science-center-nemo/763333fe-400c-45ab-93cd-df3a80e171c6
http://www.iamsterdam.com/en/visiting/spotlight/city-beaches
http://www.iamsterdam.com/en/placestogo/dutch-eastindiaman-the-amsterdam/67c376a2-c5e6-42ab-a278-53e0e006ea77
http://www.iamsterdam.com/en/placestogo/artis-zoo/6494170b-dc9d-4b7f-a99b-c97bc57aa47d
http://www.iamsterdam.com/
http://www.amsterdam.info/

e TIpUBA0IIOBATH Bi/BiAyBadiB e KBapTall 3 KPAMHULISIMU
® TIPOTYJISTHKA ® KaBsIpHS

7. IllepexyaaaiTh HACTYIHI TBEPIKeHHS i BU3HAYTE YM BiINOBIIal0Th BOHM 3MiCTy
TEKCTY.

1. Amsterdam is a water city.

2. Museums are the main tourist attraction in Amsterdam.

3. You can buy hard drugs in coffeeshops.

4. There are hundreds of attractions to discover in Amsterdam.

5. Animal-lovers will find something interesting to see in Amsterdam.

8. 3HaiiiTh y TeKCTIi CHMHOHIMM HACTYNHHUX CJiB 3aNMINITH iX i NepeKJIagiTh
YKPaiHCHKOI0 MOBOXO.

Nouns: horizon, tourist, café, walk, number.

Adjectives: little, big, major, high, unusual.

9. 3HaliAiTh y TEKCTI AHTOHIMHM HACTYNIHHMX CJIB 3alMIIITH iX i mepekjaaiitb
YKPaIHCHbKOI0 MOBOKO.

Nouns: disadvantage, monotony, foreigner, night, adult.

Adjectives: ugly, close, noisy, bad, young.

10. IToexHaiiTe c10Ba y CJI0BOCHOJIYYEHHS i MePEKJIAMITH iX YKPAiHCHKO0I0 MOBOIO.

1) parking a) sights

2) international b) experience
3) science C) views

4) historical d) lovers

5) road e) haven

6) authentic f) quarter

7) spectacular g) structure
8) shopper’s h) traffic

9) animal 1) restaurants
10) dining j) center

11. JTaiiTe TSiyMayeHHS HACTYIHUX CJIIB i MepPeKIaTiTh IX YKPAaiHCHKOK MOBOK).
diversity (n), attraction (n), quaint (adj), discover (v), intact (adj), museum (n).

12. 3anoBHITH NPOraJuHu CJI0BaAMH @, an, SOMe, any.

1. | bought lemonade yesterday.

2. There are children at the door.

3. ’ve got bananas and orange.
4. She asked the waiter for tea.

5.1d like water, please.

6. Did you bring bread?

7. Would you like tomato juice?

8. We’re getting New car soon.
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9. The house hasn’t got furniture.
10. We have seen good plays recently.
13. BuzHauTe /10 IKOi rPyNU HAJIEKATH HACTYIHI IMEHHUKH.
Transport, house, museum, sight, traffic, bike, culture, architecture, sugar, coffee,
street, entertainment, ship, customer.
Countable Uncountable

14. 3anoBHiTh MporajuHu cjaoBamu a few, a little, much, many.

1. I've seen her times this year, but not very often.

2. The bank only lent me money.

3. There's not food in the cupboard.

4. She hasn't got friends.

5. I asked him to put milk in my coffee.

6. people arrived before the party started, but not many.
7. 1 didn't have opportunity to talk to him.

8. Only students are going to fail the exam.

9. I gave the cat milk.

10. The receptionist didn't give me information.

15. Po3kpuiiTe ny:KKH, BkuBaw4n gieciaona y Past Simple.

1. Last year | (spend) my holiday in Ireland.

2. It (be) great.

3.1 (travel) around by car with two friends and we (visit)
lots of interesting places.

4. In the evenings we usually (go) to a pub.

5. One night we even (learn) some Irish dances.

6. We (be) very lucky with the weather.

7.1t (not / rain) a lot.

8. But we (see) some beautiful rainbows.

9. We (have) the opportunity to see all the main attractions.
10. Where (spend / you) your last holiday?

16. 3anoBHITH NPOrajJiMHU y peYeHHAX BiANOBIAHMMHM NPUIIMEHHUKAMM Micusd 3
Ta0JMYKH TA MEPEeKIAAITh IX YKPAIHCHKOI0 MOBOIO.

| at, on, to, in, by
1. We drove the party Tom’s car.
2. The man chased by the police ran the shop.
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3. We meet the station at 7.

4. They like to travel plane.

5. What time did you arrive school?

6. His office is the third floor.

7. | usually buy a newspaper my way to work.

8. They got married Birmingham.

9. He was tired and went bed.

10. We got stuck in a traffic jam the way to the airport.

17. YTBoOpIiTh CTyNEHi MOpiBHSIHHS MPUKMETHHUKIB

Adjective Comparative Degree Superlative Degree
famous
spectacular
beautiful
quiet
friendly
hard
young
little
old
large

18. 3anoBHiTH NPOrajuHU NPUKMETHUKAMU 3 1YKOK Ta CJIOBaMHU as...as, Not
as...as.

1. We can run they can. (fast)

2. | earn money you do. (not /much)

3. Do you think French is English. (difficult)

4. Nick is Ben. (tall)

5. 1 hope his new book is his last one. (not / boring)

6. Silver is gold. (not / valuable)

7. The second half of the match was the first one. (exciting)

8. Your mobile phone is mine. (not / trendy)

9. Today it’s yesterday. (sunny)

10. This yoghurt was the one you bought yesterday. (not / good)

19. BunpaBTe NOMMJIKH y NOJAHUX PeYEeHHSX.

1. My grandfather was died last year.

2. We are going to holiday next week.

3. On my wall, there are much picture postcards.

4. Non-smokers usually live more longer than smokers.
5. My pet lizard was died last month.

6. Jane doesn’t have some friends.
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7. My grandfather does not have many hair, anymore.

8. Who is the most rich woman on earth?
9. Samantha has as many money as Bruce.
10. Yesterday | spend two hours cleaning my living room.

20. 3HaiiaiTh NoJaHi HM2KYe BUIM TPAHCIOPTY Ta NMePeKIadiTh iX YKPaiHCbKOI0

MOBOIO (CJIOBA MOXKYTh OyTH «—, T, —, | Ta 1o aiaronasi).
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ambulance; barge; bicycle; bus; canoe; dinghy; ferry; fire engine; liner; lorry; moped,;

motorbike; plane; scooter; train; van; yacht.
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BapianT 2.3

1. HanmuniTh TPAHCKPUINUIII HACTYNHHX CJIIB i mepekjJadiTh iX yYKPaiHCbKOIO
MOBOIO.

Chic Glamour Suite
Prestigious Orchid Convenience
Emphasis Superb Magnificent
Premier Oriental Slightly
Pleasure Palace Vibrant

2. Bu3HauTe 00 AIKMX YACTHH MOBHM HAJIE:KATh HACTYINHI €JOBa i BiINOBiAHO
3aM0BHITH TA0JUIIO0. 3aNI0BHEHY TA0JIMINI0 NEPEKJIAAITh YKPAIHCHKOI0 MOBOIO.

Whilst, proceed, tranquility, linen, beneath, expect, unique, location, until, haven,
provide, combine, shopping, facility, along, locate, exclusive, stay, own, informal,
nearby, experience, you, true, a.

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Article

3. IlepexnagiTh HACTYIIHI CJI0BA TAa CJI0BOCIOJIYYEHHSI YKPAIHCBKOI MOBOIO M
CKJIAJITH 3 HUMH PeYeHHS.

e Opulent e lavishly furnished

e to overlook e to offer a full range of facilities
e stunning views e informal setting

e sumptuous luxury e slightly different

e European cuisine e striking design

4. TlpoyuTaiiTe i BUKOHAWTE MUCHLMOBHI MEePEKJIA/] TEKCTY.

Mandarin Oriental Hyde Park, London is a five-star hotel, located in the exclusive
Knightsbridge district of London, owned and managed by Mandarin Oriental Hotel
Group. Housed in an historic, Edwardian-style building, Mandarin Oriental Hyde Park
was originally built in 1889 as an exclusive ‘Gentleman’s Club’ with lavishly

furnished drawing and dining rooms, a billiard room and a smoking room. After a
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great fire in 1899 destroyed much of the ‘Gentleman’s Club,” the building was
completely renovated and re-opened in 1902 as the Hyde Park Hotel. Mandarin
Oriental Hotel Group purchased the hotel in 1996 and conducted a complete
renovation of the 198 rooms and suites, as well as a re-design of the restaurants and
bar. Mandarin Oriental Hyde Park, London re-opened in May 2000.

Everything about Mandarin Oriental Hyde Park has style. The address is one of the
most prestigious in London, overlooking the finest Royal Park with wonderful views
of the Household Cavalry as they proceed to Buckingham Palace. The hotel rooms and
luxury suites are opulent. The bar is chic. The restaurants superb. The service? It has a
style of its own. The only way to experience the true splendor and service of Mandarin
Oriental Hyde Park IS to stay there.

Whether you are staying in a luxury room or a suite, you’ll notice an orchid gracing
your pillow just as you disappear beneath your Frette duvet cover and finest Irish linen.
Even though each of the hotel rooms is unique, they all have a common theme,
stunning views and sumptuous luxury. Each has been designed to be slightly different
from the next, furnished with beautiful antiques and luxurious fabrics. There are three
types of rooms, Courtyard, Knightsbridge, and Hyde Park. 25 suites: one common
theme, unashamed luxury. Those who are used to palaces feel at home at these suites.

The Spa at Mandarin Oriental is a haven of tranquility blending East and West to
offer world-renowned holistic therapies. There is also a state-of-the-art gymnasium.

With unrivalled views over Hyde Park, the hotel's Michelin-starred restaurant,
Foliage, draws its inspiration from the park. It combines striking contemporary design
with modern European cuisine where the emphasis is on fresh seasonal ingredients.
The Park, offering the same views, provides a vibrant and informal setting for light all-
day dining, whilst the Mandarin Bar is the epicentre of Knightsbridge nightlife with a
wide range of cocktails, exotic nibbles and live jazz music until 2am.

As you might expect, Mandarin Oriental Hyde Park offers a full range of facilities
for the pleasure and convenience of the guests, including a Sanarium and a Vitality
Pool. The location in Knightsbridge means they’re also perfectly positioned for other

activities. Like shopping with Harvey Nichols and Harrods just a stone’s throw away;
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the museums in nearby Kensington; and all the glamour of the West End theatre scene,
just a short taxi ride away.
All of this, along with magnificent private meeting rooms, has made this hotel
London's premier address.
(originated from Wikipedia, the free encyclopeadia; www.kiwicollection.com,
www.fivestaralliance.com)

5. Ilpuaymaiite A0 TEKCTy 3aroJiOBOK ¥ 3anmMIIiTh #HOro aHIJIiiCbKOK Ta
YKPaiHCHLKOI0 MOBAMM.

6. 3HAMOITL BIANOBIAHUKM HACTYNHHMX CJIiB #H CJI0BOCHOJY4YEHb AHIIIHCHKOIO
MOBOIO B TEKCTI Ta CKJIAAITh 3 HUMH BJIACHI peYeHHSI.

I’ AITU31PKOBUI TOTEIb
€KCKJIFO3UBHUH paliOH

IIUPOKHUI aCOPTUMEHT KOKTEHIIIB
YyepraTh HaTXHEHHS 3
yMeOJIbOBaHMI

KYITUTH TOTEITh
MOBHICTIO BiIpeCTaBpOBaHUI
JKUBa JHKa30Ba My3UKa
MOYYBaTHCA K BIOMA
Cy4aCHHM CIIOpT3all

7. IlepexyiafiTh HACTYIHI TBEPAKEHHA i BUZHAYTE YU BiANOBIIAIOTH BOHM 3MICTY
TEKCTY.

1. Mandarin Oriental was originally built as an exclusive ‘Gentleman’s Club’.

2. Mandarin Oriental wasn’t renovated since its opening.

3. The hotel is overlooking Hyde Park.

4. The hotel’s restaurant has a Michelin star.

5. Harrods is a short walking distance from Mandarin Oriental.

8. 3HaMaiThL y TeKCTI CHMHOHIMM HACTYNHHUX CJIB 3alMIIITH iX i NepekJagiTh
YKPaiHCHbKOI0 MOBOXO.

Verbs: situate, vanish, remain, buy, see.

Adjectives: modern, various, full, heavy, impressive, marvelous.

9. 3HaiiAiTh y TEeKCTI AHTOHIMHM HACTYNHHUX CJIB 3alMIIITH iX i mepekjaiitb
YKPaIHCHbKOK0 MOBOKO.

Verbs: leave, appear, sell, build, ignore.

Adjectives: old-fashioned, ashamed, long, incomplete, same.

10. IToennaiiTe cJI0Ba y CJIOBOCIOJIYYEHHS | IEPEKIAMITH IX YKPAIHCHKOI0 MOBOIO.
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1) seasonal a) splendour
2) luxurious b) scene

3) holistic c) luxury

4) beautiful d) room

5) theatre e) fabrics

6) unashamed f) suites

7) smoking g) antigues

8) true h) ingredients
9) luxury 1) setting

10) informal j) therapies

11. JlaiiTe TIyMa4YeHHsI HACTYIIHMX CJIIB i EPEeKJIATITH iX YKPAIHCHKOI0 MOBOIO.
own (V), cuisine (n), suite (n), furnish (v), opulent (adj), epicentre (n).

12. 3anoBHITH NPOrajJuHu CJI0BAMH @, an, SOMe, any.

1
2
3
4
5.
6
7
8
9
1

. Here is food for the cat.
. They’ve got big house.
. Sue went to the cinema with of her friends.
. He gave me orange.
Could you check if there are calls on the answering machine?
. Peter has aunt in Berlin.
. Would she like to be English teacher?
. Did they have news for you?
. When | was child I used to practise piano every day.
0. I think you should put flowers on the table.

13. BusHaure /10 sIKOI IPYNHU HAJIEKATH HACTYINHI iIMEHHUKH.
Fire, room, style, service, guest, pool, tranquility, luxury, hotel, scene, pillow, paper,
ingredient, pleasure.

Countable Uncountable

14. 3anoBHiTh mporajuHu caoBamu a few, a little, much, many.

1. Not people come here in the winter.

2. Could I have sugar for my tea, please?
3. Don’t eat so chocolate or you’ll get fat.
4. | don't think I've made mistakes.
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5. Have you got minutes? | need to talk to you.

6. It seems to me that we’ve had assignments in English this term.
7.1don’t drink beer. I don’t like it.

8. There are only people at the beach.

9. If you want to make pancakes, you need a few eggs and a little flour.
10. | haven't done work today.

15. Po3kpuiiTe 1y:KKH, BJKHBaKO4H giecaoBa y Past Simple.

Yesterday Mrs. Hubbard (have) a very rough day. In the morning, she
(go) to the kitchen and (look) in the cupboard for some food
for her dog, but the cupboard (be) empty. Her poor dog (stare)
up at her with its hungry eyes, and she (know) she (have) to
do something quickly. She (hurry) to the grocery store to buy some dog
food, but unfortunately the store (be) out of her dog's favourite brand, so
she (have) to catch a bus downtown. After buying the food, she
(wait) for a half hour in the rain to get a taxi. When she finally
(get) home, her dog (be) sound asleep on the living room sofa.

16. 3anoBHITH NPOrajuHM y PpPeYEHHAX BIANOBIITHMMH NPUHMEHHUKAMH 3
TAa0JMYKH TA MEPEeKIAAITh IX YKPAIHCHKOK MOBOIO.

| at, on, to, in, by

1. She studied Paris for two weeks.

2. The train arrives platform 3.

3. I missed the bus and had to go foot.

4. Turn left traffic lights.

5. In the most countries people drive on the right.
6. Do you want sugar your coffee?

7. In the theatre we had seats front row.

8. He has never been a football match.

9. We drove the cinema a taxi.

10. The easiest way to go there is underground.

17. YTBOpIiTH CTYyNEHi NOPiBHAHHS NPUKMETHUKIB
Adjective Comparative Degree Superlative Degree
modern
short
magnificent
contemporary
fine
prestigious
wonderful
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new

convenient

18. 3anoBHiITH MPOrajuHU CJIOBAMHU as...as, not as...as.
1. My salary is yours (not / high).

2. The green dress is the blue one (cheap).

3. Heis his sister (not / sensitive).

4. The armchair is the sofa (comfortable).

5. German is French for me (not / difficult).
6. My sister is me (pretty).

7. This test was the last year’s one (not / easy).
8. Going by car is going by train (long)
9.1tis was yesterday (not / foggy).

10. Your computer is mine (modern).

19. BunpaBTe NOMWIKH y NOJAHUX PeYEHHAX.

1. The hammer falled off the table right on my foot.
2. Do you know much words in English?

3. Your words made her even more happier.

4. She didn’t taught me German.

5. Any of her friends came to her birthday party.
6. The most cheap supermarket is round the corner.
7. Did they told you about the meeting?

8. The tree grew more quicker than we expected.

9. The money are on the table.

10. I not caught the bus this morning.

20. 3HaiiaiTh NoJaHi HHXKYeE CJI0BA 3 TEeMHU «Xap4YyBaHHSD TAa MePeKIATITh IX
YKPAaIHCHKOI0 MOBOIO (CJ1I0BA MOXKYTh OyTH <, T, —, | Ta 10 AiaroHaJi).
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apple; banana; blackberry; cherry; coconut; date; fig; gooseberry; grape; grapefruit;
jackfruit; kiwi; lemon; lime; mandarin; nectarine; orange; peach; pear; pineapple;
plum; raspberry; strawberry
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Bapiant 2.4

1. HanmuniTh TPAHCKPUINUIII HACTYNHHX CJIIB i mepekjJadiTh iX yYKPaiHCbKOIO
MOBOIO.

Tranquility Chintzy Occupy
Array Millennium Cabaret
Superior Calm Parliament
Pleasure Guest Opulent
Clientele Impeccable vehicle

2. Bu3HauTe 00 AIKMX YACTHH MOBHM HAJIE:KATh HACTYINHI €JOBa i BiINOBiAHO
3aM0BHITH TA0JUII0. 3aNI0BHEHY TA0JIUII0 NEPEKJIAAITH YKPATHCHKOI MOBOIO.

Whether, quality, derive, along, owner, it, remain, road, seem, site, drive, there, main, a,
occasion, strain, wheel, anybody, invigorating, perform, well, of, napkin, seem, colourful.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexkaagiTh HACTYIIHI CJI0BA TAa CJI0BOCIOJIYYEHHSI YKPAIHCBKOI MOBOIO M
CKJIAJITH 3 HUMH PeYeHHS.

e to create a world of one’s own e byword

e modern amenities e the Houses of Parliament
e to make aclaim e to host a dinner party

e 1o suit any taste and occasion e tosurvive

e deluxe room e todrive on the right

4. IlpounraiiTe ii BAKOHAWTE NMCbMOBUII MEPEKJIAT TEKCTY.

The Savoy is one of the world's most famous hotels. Since opening it has become a
byword for exceptional quality and impeccable service.

Located on The Strand in the heart of the West End theatre district, The Savoy offers
spectacular views of the River Thames. The Tate Modern, the Houses of Parliament, Big
Ben and the Millennium Wheel are all within sight of the Savoy.
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No hotel on the planet can make a stronger claim to have created a world of its own than
the Savoy Hotel in London. Just a few minutes walk from Trafalgar Square, it is entered
from Savoy Court, the only road in Britain in which vehicles drive on the right.

The hotel opened in 1889. It was built by Richard D'Oyly Carte, the owner of the nearby
Savoy Theatre. It was and remains one of London's most prestigious and opulent hotels. Its
name derives from the Savoy Palace which once occupied the site. The Savoy Hotel’s first
manager was its most famous. His name was César Ritz, who later became the founder of
The Ritz Hotel. Since then, it has survived two world wars — it stayed open during the Blitz
— without lowering its standards. The Savoy was a five-star hotel when stars were still just
lights in the sky. It seems that anybody who is (or was) anybody has been a guest at the
Savoy: Oscar Wilde knew it well, and it was a favourite of Winston Churchill. Bob Dylan,
the Beatles, Frank Sinatra and Marilyn Monroe all stayed there.

The Savoy has 233 bedrooms to suit any taste and occasion, including 161 deluxe and
superior rooms and 72 suites. All are decorated in traditional English style, with chintzy
fabrics and colourful walls, yet offer an extensive array of modern amenities.

The hotel’s main restaurant, better known as Michelin-starred Savoy Grill, where the
exclusive menu reflects the clientele, has always offered one of London’s great dining
experiences. Its most unusual feature is Kaspar, a wooden figure of a cat, three feet in
height, and lacquered in black. When a man was shot dead in 1898 shortly after hosting a
dinner party for thirteen at the Savoy, the management took steps to avoid such a tragedy in
future. A group of thirteen is now always joined by Kaspar, who is seated at the table with a
napkin tied round his neck, and is served each course along with the other guests.

The American Bar, where the Dry Martini is said to have been created, serves cocktails
to the strains of jazz piano music, as does the Laurent Perrier Bar, a vintage champagne bar.
Guests can also take light lunch, afternoon tea or dinner in the elegant Thames Foyer where
Noel Coward performed, Caruso sang and Pavlova danced in cabaret.

The invigorating health facilities are situated atop the historic Savoy Theatre. The Fitness
Gallery is home to one of only two rooftop swimming pools in London. Enjoy calm
tranquility there.
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So, whether on business or pleasure, staying with the Savoy is an excellent way to
experience London.

(originated from Wikipedia, the free encyclopeadia, www.fairmont.com,
www.hotelscombined.com, england-travel.suite101.com)

5. IlpuaymaiiTe 00 TeKCTy 3arojiOBOK i 3amUIIiTH #Oro AaHrjaiiicbkow Ta
YKPaiHCHbKO MOBAMM.

6. 3naiigiTh BiANOBIAHMKH HACTYNHHMX CJiB H CJIOBOCHOJIY4YeHb AHIIIHCHKOIO
MOBOIO B TEKCTI Ta CKJIAAITh 3 HUMHU BJIACHI peYeHHs.

BKUTH 3aXO/1B

1] JPKa30B1 METOi1
TeaTpajlbHUN paloH
y TOJI1 30py
MO/TABaTH CTPABY

OaceliH Ha Jaxy
3aCHOBHHMK
MIOHWKYBATH CTaHAAPTH
3aliMaTH MICIIE
KJIIEHTYpa

7. Ilepek/IaiiTh HACTYIHI TBePI:KEHHs il BU3HAYTE YU BiANOBIIAIOTH BOHM 3MICTY
TEKCTY.

1. Located on the Strand the Savoy is in the heart of the East End district.

2. Earlier a palace occupied the site of the hotel.

3. All the rooms are decorated in traditional French style.

4. You can’t host a party for thirteen at the hotel’s restaurant.

5. The Savoy has a rooftop swimming pool.

8. 3HaiiaiTh y TekcTi CHHOHIMHM HACTYNMHMX CJiB 3anMIIiThL iX i mepekjaagiTs
YKPaiHCHKOI0 MOBOO.

Verbs: make, stay, situate, prevent, be able.

Adjectives: contemporary, first-rate, strange, large, outstanding.

9. 3HaiiiTh y TeKcTi aHTOHIMH HACTYNHHX CJIiB 3amuuIiTHL iX i nepexkjaagiTh
YKPaiHCHKOI0

MOBOIO.

Verbs: leave, destroy, close, give, go out.

Adjectives: heavy, colourless, left, unknown, little.

10. IoexnaiiTe cJioBa y CJI0BOCTIOIYY€eHHS i MePeKJIAIITh iX YKPaiHCbKO MOBOIO.
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1) health a) service

2) swimming b) experience
3) exclusive c) quality

4) dining d) walls

5) to serve e) pool

6) exceptional f) lunch

7) piano g) facilities
8) impeccable h) menu

9) colourful 1) cocktails
10) light j) music

11. JlaiiTe TiyMauyeHHsI HACTYIIHUX CJIiB i mepekIaaiTh iX YKPaiHChKOI0 MOBOIO.
clientele (n), cabaret (n), favourite (adj), offer (v), vintage (adj), palace (n).

12. 3anoBHITH NPOrajJuHu CJI0BAMH @, an, SOMe, any.

1. My mother and | are going shopping. She needs shoes.
2. Do you want lemonade?

3. James took photographs of the building.

4. Can | make telephone call?

5. late sandwich for lunch.

6. | don't want presents for my birthday.

7. Have you got watch?

8. I can lend you money if you need it so badly.

9. Cindy speaks hardly foreign language.

10. This is excellent test.

13. BusHaure /10 sIKOI IPYNHU HAJIEKATH HACTYINHI iIMEHHUKH.

Minute, taste, tea, cat, party, name, champagne, table, music, man, health, wall, experience,
martini.

Countable Uncountable

14. 3anoBHiTh MporajuHu caoBamu a few, a little, much, many.

1. When | am on holiday, | always write lines home.

2. How people are you expecting?

3. The woman didn’t pay attention to how the forms were filled in.
4. A few friends are coming over tonight.

49



5. Do you have work to do?

6. I've got so news to tell you.

7. All we need is luck.

8. I have headache.

9. There haven't been sunny days.
10. Would you like more rice?

15. Po3kpuiiTe 1y:KKH, BJKHBaKO4H giecioBa y Past Simple.

1. While we were waiting in the queue | (tell) her all about the accident.
2. At first | could not decide but then | firmly (make) up my mind.

3. We were (hold) up by the traffic.

4. John (play) the violin when he was a child.

5. They (pay) far too much for the car, in my opinion.

6. When he was really getting on my nerves | (send) him away.

7.1 (not/want) to cook so we (go) out for dinner.

8. We (get) off the bus after two hours of travelling.

9.1 (not/like) staying in the countryside when being a teenager.

10. My grandfather (die) at the age of 77.

16. 3anoBHITH NMPOrajuHU y peYeHHAX BiINOBIIHMMM NpPUiMEHHUKAMHU Micus 3
TAa0JMYKH TA MEPEeKIAAITh IX YKPAIHCHKOK MOBOIO.

at, on, to, in, by

1. We decided not to go car.

2. After some years we arrived back Scotland.

3. Linda is a student Cambridge University.

4. The exhibition the art gallery finished last Sunday.
5. It’s dangerous to play football the streets.

6. | saw Ken Dave’s wedding.

7. The picture is the wall.

8. The train stopped every station.

9. San Francisco is the west coast of the US.

10. What time did you arrive the hotel?

17. YTBOpIiTH CcTYNEeHi NOPiBHAHHS NPUKMETHUKIB

Adjective Comparative Degree Superlative Degree
light
traditional
dry
elegant
strong
big
excellent
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near
low
modern

18. 3anoBHITH NPOraJJUHU NMPUKMETHUKAMH 3 IYKOK Ta CJIOBaMH as...as, not
as...as.

1. The food is it has been in the past (not / good).

2. The black shoes are the red ones (expensive).

3. Sheis her brother (imaginative).

4. Tom’s mother is she has been earlier (not / slim).
5. The road is it always was (bad).

6. Simon is he has been a year ago (not / healthy)

7. Do you think Jim is Brian? (intelligent).

8. Going by car is flying (not / quick).

9. The rooms are they used to be (clean).

10. He thinks Charlie Chaplin is Mr. Bean (funny).

19. BunpaBTe NOMMJIKH y NOJAHUX PeYEeHHSX.

1. | standed up quickly and said goodbye.

2. We live at London.

3. It is the most expensiver car | have ever seen.

4. After four hours of traveling they finally arrived in the station.
5. Helen’s house is much biger than mine.

6. The house had been on fire for half an hour when the firemen arrove.
7. They haven’t brought some vegetables from the market.

8. He leaded the group through the jungle.

9. I want a apple.

10. Jane hasn’t got many time.

20. 3naiigiTh MoAaHi HUKYeE CJI0BA 3 TeMH «XapUyBaHHS» Ta MEPEKJATITh iX
YKPAaIHCHKOI0 MOBOIO (CJ1I0BA MOXKYTh OyTH <, T, —, | Ta 10 AiaroHaJi).
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Bake, barbecue, basin, boil, can opener, chef, condiment, cook, cups, fork, fried, frying

pan, grill, heat, knife, marinate, microwave, mixer, oven, pepper, plate, poach, recipe,

roast, rolling pin, salad, salt, sauce, saucepan, spoon, steamed, toasted.
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BapianT 2.5

1. HanuuiiTe TPAHCKPHMIILIKD HACTYNHHUX CJiB i mepekjJaliTh iX YKPaiHCHKOIO
MOBOIO.

Lagoon Sanctuary Crucial
Merchant Flood marvellous
Urban Pedestrian Especially
Venetian Defy Numerous
Architecture Obvious Virtually

2. BuzHaure 10 SIKMX YAaCTHH MOBM HAJIeKAaThb HACTYNHI CJ0Ba 1 BiJNOBiIHO
3all0BHITH TA0JUII0. 3alI0BHEHY TA0JMIIO MEPEKJIANAITh YKPATHCHbKOI MOBOIO.
Steal, ago, an, corner, spend, absence, pleasant, popular, explore, district, secretly, same,
add, overflow, tide, during, important, along, easily, you, description, particularly, full, city,
which.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexknaaiTh HACTYIHI CJI0BA TAa CJI0BOCIHOJIyYeHHSI YKPAaiHCBKOK MOBOK W
CKJIAJITH 3 HUMU PeYeHHS.

e heyday e heavily touristed

e local specialities e to explore the city

e to house the remains e worldwide

e towander e to overflow the banks of the canals
e breathtaking landscaping e to afford

4. IlpoyuTaiiTe i BUKOHAWTE NUCHbMOBHI MEPEKJIA/] TEKCTY.
Venice is still one of the most interesting and lovely places in the world. This

sanctuary on a lagoon is virtually the same as it was six hundred years ago, which adds
to the fascinating character. Venice has decayed since its heyday and is heavily
touristed (there are slightly more tourists than residents), but the romantic charm

remains.
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The city defies description. Many have tried, from Goethe to Brodsky, but it has to
be seen, felt and wandered through to be believed, and even then you may have trouble
thinking it real. Yet no theme-park creator could ever have come up with this result of
1400 years of extraordinary history.

The event that made Venice’s name in the world took place in 828, when two
enterprising Venetian merchants stole the Apostle Mark’s body from Alessandria in
Egypt, and secretly transported it to Venice. A huge church, consecrated in 1094, was
built to house the remains of the Saint, who then became the patron saint of the city:
the Basilica of San Marco.This place may not seem huge but it is. Venice is made of
different districts. The most famous is the area comprising the 118 islands in the main
districts that are called "Sestieri".

Because the city is on a lagoon, the water plays a crucial role in transportation. The
most popular way to approach Venice is by boat or train.

Venice is the world's only pedestrian city. It is not that big, and you can walk from
one end to the other in a few hours, and the absence of cars makes it a particularly
pleasant experience. If you want to get around a bit more quickly, there are numerous
vaporetti (water buses) and water taxis. They are inexpensive, but the sights are
priceless. You may also take a gondola if you can afford it. Gondolas are one of
Venice’s most famous symbols worldwide, that’s why they are quite expensive.

Otherwise, take a walk! Don’t just stick to the tried, true and obvious. Sure, the
Basilica di San Marco, Palazzo Ducale, Peggy Guggenheim Collection and Gallerie
dell’Accademia are all important. But ‘lesser’ sights like Ca’ Rezzonico, Ca’ Pesaro,
the Basilica di Santa Maria della Salute and Arsenale all give special insight into the
city. Along the way you will discover marvellous art, superb architecture and
breathtaking urban landscaping. Exploring the city randomly by walking is well worth
it but also be prepared to get lost easily!

If you are looking for something to do, you can always shop. Venice is packed full
of little stores in every corner and crevice. The commonest local specialties are
carnival masks, glass, and marbled paper. Spend a day on the islands, mainly Murano

famous for its glass making, Burano and Torcello.
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The city’s busiest times are between May and September, Christmas and New Year,
during Carnevale (February) and at Easter. In autumn, especially in October and
November, it very often happens that the tide rises and the water overflows the banks
of the canals, flooding the city. The rising water is a problem for the Venetians but it is

an unusual, exciting experience for tourists as it is a unigue event.

(originated from wikitravel.org, www.lonelyplanet.com, www.veniceworld.com)

5. IlpuaymaiiTe 00 TeKCTy 3arojiOBOK i 3amUIIiTh #Oro AaHrjaiiicbkow Ta
YKPaIHCHbKO MOBAMM.

6. 3naiigiTh BiANMOBIAHMKH HACTYNMHHMX CJiB H CJOBOCHOJIY4eHb AHIJIiIHCHKOIO
MOBOIO B TEKCTI Ta CKJIAAITh 3 HUMH BJIACHI peYeHHSI.

e BHUPOOHHUIITBO CKJIa ® [IIIOXIJHE MICTO

® MANPUEMIIMBI KYIIII e BUpIIIaJIbHA POJIb

® TEeMaTUYHUH MapkK ® 3aTOIUIIOBATH MICTO

® OCBSYCHUU ® JIETKO 3a0JIyKaTu

® CBITHI-TIOKPOBUTEID ® KapHaBaJbHI MacKu
7. IlepekaiTh HACTYNHI TBePI:KEeHHs il BU3HAYTE YU BiANOBIIAIOTH BOHM 3MiCTy
TEKCTY.

1. The city of Venice consists of many islands.

2. Saint Mark is the patron saint of the city.

3. There is an airport in Venice.

4. Gondolas are one of Venice’s most famous symbols.
5. Famous Venice Carnevale is held in winter.

8. 3HailiiTh y TeKCTi CHMHOHIMM HACTYNHHX CJiB 3aNUINTH iX i NMepeKJIagiTh
YKPaIlHCHKOI0 MOBOIO.

Nouns: inhabitant, shore, shop, stroll, territory.

Verbs: include, stay, increase, find, happen.

9. 3HalAIiTh y TEKCTI AaHTOHIMHM HACTYNIHHMX CJIB 3alMIUITL iX i mepekJjaiirb
YKPaiHCHKOI0 MOBOO.

Adjectives: usual, worthless, expensive, many, ugly.

Adverbs: seldom, slowly, lightly, no longer, never.

10. IMoeanaiiTe cji0Ba y CJI0BOCHOJIYYEHHS i MEPEKIATITH iX YKPAIHCHKOK MOBOIO.
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1) unique a) art

2) rising b) architecture
3) little C) history

4) marvellous d) character
5) superb e) charm

6) pleasant f) event

7) fascinating g) districts

8) romantic h) experience
9) extraordinary 1) water

10) different J) stores

11. JlaiiTe TiyMauyeHHsI HACTYIIHUX CJIiB i mepekIaaiTh iX YKPaiHChKOI0 MOBOIO.
resident (n), saint (n), local (adj), decay (v), pedestrian (adj), island (n).
12. 3anoBHITH NpoOrajuHM CJI0BaAMH a, an, SOMe, any.

1. Harry has been learning French for years, and he speaks the language
without dictionary.

2. Have you got umbrella?

3. There aren't apples left in the fridge.

4. He is drinking cup of coffee.

5. What’s wrong with you? Have you got precise problem at work?
6. I'm hungry - I'll have sandwiches.

7. What interesting game?

8. Ben has old bike.

9. I wasn’t hungry. I just had glass of water.

10. Have you got questions?

13. BusHaure /10 sIKOI IPYNHU HAJIEKATH HACTYINHI iIMEHHUKH.
Year, sight, architecture, glass, tourist, charm, church, art, paper, symbol, water, canal,
experience, boat.

Countable Uncountable

14. 3anoBHiTh mporajuHu caoBamu a few, a little, much, many.

1. How money do you want for this?

2. There is still work to do.

3. Please be quick. | don't have time to spare.
4. Could you buy bottles of water for me?

5. There are too paintings to see in one visit.
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6. | would like to eat biscuits now.

7. | need sleep.

8. 1 don't see point in continuing. We're all very tired.
9. There are birthdays to celebrate this month.

10. My parents give me pocket money every week.

15. Po3kpuiiTe 1y:KKH, BXKABAKOYH aiecoBa y Past Simple.

1. Sorry, | (not/hear) you knock at the door.

2. He (not/come) to the meeting on Wednesday because he was on holiday.
3. There (be) so many cars that we could not park ours.

4. What (you/eat) for lunch yesterday?

5.1 (spend) quite a lot of money on new clothes and bought some boots as
well.

6. They (not/go) to Greece last summer.

7.1 (understand) what you meant.

8. Alex (not/work) last weekend.

9. Last week, they (play) tennis together.

10. She (leave) work at 5 o'clock and (get) home by 6.

16. 3anoBHITH NMPOrajuHU y peYeHHAX BiINOBIIHMMM NpPUiMEHHUKAMHU Micus 3
Ta0JMYKH TA MEPEeKIAMITh IX YKPAIHCHKOK MOBOI).

| at, on, to, in, by

1. She spends most of the day sitting the window.

2. When are you going Greece?

3. I saw Bill this morning. He was a bus which passed me.

4. Viennais the river Danube.

5. She was ill and stayed bed.
6
7
8
9
1

. Because of the delay we had to wait for three hours the airport.
. We were sea for ten weeks.

. Tom is sitting an armchair.

. The better way to get there is car rather than train.
0. Last year we had a lovely skiing holiday the Swiss Alps.

17. YTBOpIiTH cTYNEeHi NOPiBHAHHS NPUKMETHUKIB

Adjective Comparative Degree Superlative Degree
Famous
Few
interesting
Little
Busy
fascinating
Big
Pleasant
Popular
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Important

18. 3anoBHITH NPOraJIMHU NMPUKMETHUKAMH 3 TIYKOK Ta CJIOBaMH as...as, not

as...as.

1. My parents are yours (not / strict).

2. A holiday by the sea is the holiday in the mountains (good).
3. The weather this month is the last month (not / bad).
4. The hotel was we expected (comfortable).

5. This yoghurt is the one | bought yesterday (not / tasty).
6. Going by ship is going by train(interesting).

7. Your mobile phone is mine (not / trendy).

8. Chilean wine is Italian (popular).

9. Silver is gold (not / expensive).

10. Swimming is rugby (not / violent).

19. BunpaBTe NOMMJIKH y NOJAHUX PeYEeHHSX.

1. He cutted up the cake into five equal parts.

2. There will be a few rain this week.

3. What a pity we left the camera in home.

4. His mother is youngest than his father.

5. My brother seen a bear an hour ago.

6. | am staying in the Royal Hotel.

7. This is the beautifulest landscape that | have ever seen.
8. There isn’t some money in the wallet.

9. 1 goed to the market last week.

10. Betty used to swim at the sea and lie on the sun.My parents bought

20. 3HaiiaiTh NoJaHi HHXKYe HA3BU KPaiH Ta NepeKJIadiTh iX YKpPaiHCbKOI0 MOBOIO

(ca10Ba MOKYTB OyTH <—, T, —, | Ta MO AiaroHaJi).

M|ITIE|TIE|K|CIAIN|AID|A|V|D
SICIQII'/FIUIYIAIWIRI|O|IN|I |E
EIEJAIHIC|W|B|O|M|A[N|B|E|N
LILITIUWIAIE|S|Z|T|T|W|T|M
AJAIAINIS|IT |[LIK]JAJA|IVIA|[N A
WIN|R|G|O AIUIT|TINIT AR
UDWIAIC|IYIRIWIR|IWIFIVIM K
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KIUIJIR|IT|E|UIA|JE|A|I|T|EE
RIUIAJY|XIM|S|IT|L|N|INJAJA|R
AJUIPI|OJE|E|X|T|C|I|LIL|{N|U
| [IM{AINIMIN|EIN|G|L|A[N|D|S
NIDINJAILINIEIE|R|G|N|O|R|S
EIS|C|O|T|LIAIN|D|E|DIM|A]|I
AIN|G|L| I |[K|O|P|O|L|A|IN|D|A

Australia; Belarus; Canada; Denmark; England; Finland; Greenland; Hungary; Iceland;

Japan; Kuwait; Latvia; Mexico; Norway; Oman; Poland; Qatar; Russia; Scotland;

Taiwan; Ukraine; Vietnam; Wales; Yemen.
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TECTOBI 3ABJIAHHS Ne 3

BapianT 3.1
1. HanuuuiTh TPAHCKPHUIILiI0 MOJAHUX CJIiB I MepeKJIadiTh iX:
Unique Feature Cruise
Crimea Yachting Foreign
Tourism Carpathians Peculiarity
Conducive Opportunity Environment
Mountaineering Advantageous Mediterranean

2. BI/I3Ha‘lTe, A0 AKHUX YaCTUH MOBH HaJICKATD HOIIaHi cJoBa i l'lepeKJIaIlin ix:

for, legacy, that, coastal, in, properly, this, attract, from, truly, a, landmark, and, urban,
which, particularly, the, similar, to, offer, if, rural, there, an, add, on, originality, it,
resort, of, even, these.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepexkiagith mNOAAHI CJIOBOCHOJYYEHHSI | CKJIAAITH 3 HHUMH pPeYEeHHS
AHIIIICbKOK0 MOBOIO:

sun and sea areas

e great tourist potential

ethnic originality

if developed properly

historical and cultural landmarks

to make a mild impact on

rural tourism

ecological tourism

river and sea cruises tourist-attractive features

4. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHH MEPEKJIA/l TEKCTY.
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There are many features in Ukraine which are advantageous for development of
tourism: a rich historical and cultural legacy; natural conditions in the temperate
regions conducive to recreation; ethnic originality in many regions of Ukraine; sun and
sea areas in the Crimea and in coastal areas; river and sea cruises; mountaineering in
the Crimean and Carpathian mountains. These and other features attract tourists and
have a potential for further development. All the historical and cultural landmarks in
urban and rural areas, parks, scenic nature and ethnic peculiarities work for tourism.
The urban areas most attractive for tourism are Kyiv, L’viv and Odessa.

Ukraine has thousands of camps and facilities for children recreation, rest, and
health improvement — it is one of the most developed systems in the world. It’s an
important social factor providing the opportunity for Ukrainian families to have the
health of the children improved, but if developed properly, this system can be useful in
providing similar opportunities for children from foreign countries. The international
children centre Artek in the Crimea is well known in this sphere.

We cannot offer to Europeans anything special in the line of rest on the sea
beaches because the sunny coasts of Turkey, Egypt, Spain, Croatia, Bulgaria and other
countries are major tourist attractions. But the southern Crimean coast is, even
compared to the Mediterranean resorts, a unique concentration of tourist, recreational,
health-improving, educational and sport promoting features. Besides, the urbanization
in the Crimea has made a mild impact on the environment.

All these things considered, one realizes that the tourist potential of Ukraine is
truly great, particularly if we add to the list of tourist-attractive features opportunities
for rural tourism, health-improvement centres for the elderly, hunting, ecological
tourism, yachting, golf and other advantages.

(Originated from “Tourism in Ukraine” / Welcome to Ukraine Magazine
<www.wumag.kiev.ua>)

5. 3HaiiaiTh y TeKCTi BIANMOBIIHUKH MOJXAHUX CJIiB TA CJOBOCHOJIYYEHb i CKIANITH

3 HUMM PEYCHHSI AHIIIICHbKOI0 MOBOIO:

® TIPUPOIHI YMOBH e KyJbTypHa CIIAAIIMHA
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6. IlepexaniTh MogaHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MICTOBI

BaXJIMBHM COIIAIbHUN (haKTOP ® MDKHApOAHUN JUTSUUN LIEHTP

COHSIYHE y30epexoKs
npuBaOIIOBATH TYPHUCTIB

JJFIOAHU ITOXHJIOTO Ble

TEKCTY.

1. Sun and sea areas in the Crimea are some of features in Ukraine advantageous for

development of tourism.

® MaJgbOBHHMYA ITPUPOIA

e kypoptu CepenzeMHOMOp’ st

L4 HOTCHHiaJI IJIA TIOAAJIBIIOTO PO3BUTKY

2. Kyiv, L’viv and Odessa are the most attractive rural areas for tourism.

3. Artek is well known in the sphere of children recreation, rest, and health

improvement.

4. The urbanization in the Crimea has made a significant impact on the environment.

5. Ukraine has a really great tourist potential.

7. 3HAUAITH Y TEKCTI CHHOHIMHY MOJAAHMX CJIiB, 3AIIMIIITH iX i MEPeKJIATITh.

Nouns: benefit, uniqueness, influence, inheritance, seaside.

Verbs: draw, include, understand, succeed, suggest.

8. 3HalAITh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANMUIIITH IX I MepeKJIAAITh.

Adjectives: useless, native, common, harsh, ugly.

Adverbs: incorrectly, badly, unexceptionally, falsely.

9. YTBOPIiTH CJI0BOCIIOJIyYeHHSI Ta MEPEKJIATITD iX:

1

2
3
4
3)
6
7
8

tourist

natural

the Carpathian
health

further

ethnic

the Mediterranean

historical

a) improvement
b) resorts

C) nature

d) development
e) attractions
f) legacy

g) mountains

h) tourism
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9 scenic 1) conditions

10 rural J) originality

10. Hanuunith TJIyMa4eHHs MOJAHUX CJIiB:

tourism (n), attract (v), recreation (n), advantageous (adj), environment (n).

11. Bunuuits i3 Tekety 10 KiII040BHX TepMiHIB i mepekJaaaiTh ix.

12. JloOepiTh 3arojiOBOK A0 TEKCTY, 3anulIiTh WHOro aHIJdilcbKOI Ta
YKPaiHCHKOI0 MOBaMH.

13. Po3kpuiiTe n1y:KKH, B:KHBaK4H giecioBa y Present Perfect.

1. The natural conditions of Ukraine always (be) very conducive to recreation.

2. All the historical, cultural and ethnic peculiarities of our country greatly (work) for
tourism.

3. Ukrainian system of children recreation (become) one of the most developed in the
world.

4. Sun and sea areas in the Crimea (attract) many tourists this year.

5. Mountaineering in Carpathians already (reach) the European levels.

6. Urban tourism (become) the most popular one among Ukrainian tourists.

7. Ecological tourism (develop) in Ukraine rather recently.

8. Many Ukrainian children camps (work) for a very long time.

9. The urbanization in the Crimea (not influence) the environment significantly.

10. The tourist potential of Ukraine (change) greatly for better.

14. Po3kpuiite 1y:KKH, B/KUBAIOYHU BiINIOBIAHY ()OPMY IOJAHMX JI€CTIB.

1. Could you (name) the most attractive urban areas of Ukrainian tourism?

2. Would you mind (stay) in this health-improving centre?

3. Would you like (have) your children’s health improved in Artek?

4. Could we (compare) the Crimean resorts to the Mediterranean ones?

5. Would you like me (dwell) on the advantages of the Ukrainian rural tourism?

6. Do you mind (go) yachting in the Crimea?

7. Could you (say) that tourism in Ukraine has no potential for its further

development?
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8. Do you mind (see) the local historical landmarks?
9. Would you like (go) on the Crimean sea cruise?

10. Could I (take) advantage of all the facilities for children recreation?

15. BunpaBTe NOMWIKH y MOJAHUX pPedeHHsIX.

. Ukrainian ethnic originality has always attract many tourists.

. She have never experienced ecological tourism before.

. Have you ever be on a river cruise in Ukraine?

. Artek has became one of the best known international children centre
. When have you gone mountaineering in the Carpathians?

. Could you to name all the tourist attractions in the Crimea?

. Do you mind go to the sunny coasts of Bulgaria?

. Would you like spending your holiday in Ukraine?

© 00 N oo o1 &~ W DN PP

. Could I to help you in choosing the place for recreation?

10. Would you mind to talk about the drawbacks of Ukrainian tourism?

16. IlepexkaaiTe MogaHi peyeHHs aHTJIiHCHbKOI0 MOBOIO.

1. ETHiyHa HENMOBTOPHICTH Oaratbox oOjacTel YkpaiHu mpuBabwia Iie OiIblIe
TYPHUCTIB BIPOJOBK OCTAHHIX POKIB.

2. 1lporo poxy THCSYl JITEH TMOKPAIIUIN CBOE 3I0POB’S B JIUTSIUYMX O3]0POBUUX
LEHTpax YKpaiHu.

3. Kuis, JIeBiB Ta Onmeca cranu HampuBaOMWUBIIMIMMU JUIsI MICBKOTO TypU3My B
VYkpaiHi.

4. YpOanizailisi Majio BIUTMHYJIA HAa TPUPOJHY Kpacy Kpumy.

5. Typuctuunuii mnoteHiian YKpaiHM 3HAYHO 30UIBIIUBCS BHOPOJOBX OCTaHHIX

JIECATUNITD.
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Bapianr 3.2

1. HanumiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MEepeKIamiTh ix:

Ritual Entirely Sedate
Carpathians Opportunity Picturesqueness
Outweigh Ensure Cuisine
Interfere Unimpeded Available
Treacherous Encounter Drawback

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:
resort, the, professional, on, specially, from, skier, a, accommodation, to, custom,
hospitable, depend, where, steep, consistency, which, offer, efficient, for, eatery, those,

it, private, you, highly.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekiagith mNOAAaHi CJOBOCHOJYYEHHA 1 CKJIaAiThb 3 HUMH pPeYCHHS

AHIJIIACHKO MOBOIO:

e unimpeded skiing e local eateries

e to provide accommodation e designed specially for children
e not very efficient service ¢ to smooth out the slopes

e grooming machines e snow with uniform consistency
e to serve dishes e to outweigh the drawbacks
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Slavske is probably the best known ski resort in the Carpathians, and one of the
oldest. Mount Trostyan is a major attraction for those who like skiing down steep
slopes. Three types of lifts are available, including the one designed specially for
children. Mount Trostyan is the place where skiing competitions are held; professional
skiers go there for training.

In addition to Trostyan, there are quite a few of other hills in the area that offer
nice skiing opportunities. In Slavske, you can find places to ski which will be good for
all sorts of skiing — from extreme to the most sedate. Your choice of the track depends
entirely on your skiing skills. Beginners are as welcome as skiing masters.

There are many hotels and tourist centres in Slavske which provide
accommodation. You can also find accommodation in private houses of the locals. The
hosts are very hospitable, the accommodation they offer is no worse than in any of the
upgrade hotels. If you come to Slavske round the holidays, you can take part in the
celebrations and learn more about the local Hutsul traditions, customs and rituals.

There are some points in the mountains to which you can be driven in cars. You
can arrange to be picked at the door of the place you stay at, and then be brought back.
Even if you drive to Slavske in your own car, it’s not advisable to try to go into the
mountains — it takes a professional to drive those treacherous mountain roads.

Most of the lifts are of the old type and the service is not very efficient. There
may be waiting lines; besides, these lifts are often out of order. Though there are
grooming machines that smooth out the slopes and ensure that the snow has a uniform
consistency, at some tracks and courses you may encounter conditions which interfere
with good, unimpeded skiing.

But the attractive features of Slavske outweigh those few drawbacks by far. The
picturesqueness of the place is amazing. Another thing which makes Slavske a highly
attractive place is its kolyby — local eateries that serve dishes of the local and general
Ukrainian cuisine.

(Originated from “Tourism in Ukraine” / Welcome to Ukraine Magazine

<www.wumag.kiev.ua>)
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5. 3HalaiTh y TEKCTi BIANOBIAHUKY MOJAHUX CJIIB TA CJI0OBOCIHOJYYEHb i CKIAIITH

3 HUMH PE€YCHHA aAHIJIiliCbKOI0 MOBOIO:

® JIMDKHHUM KypopT e BUOIp TIKHOT Tpacu

® TOTEJ BUCOKOTO KJIacy ® MICIIEB] MEIIKaHII

® TYIYJIbCHKI TPaAUIlii Ta 3BUYA] ® CIyCKAaTHCS KPYTHMH CXUJIAMU
® [I1JICTYITHI T1PCHKI JJOPOTH ® yKpaiHChKa KyXHs

® TOCTHHHI rocroapi e npodeciitHl TUKHUKI

6. IlepexaaiTh MOAAHI TBEPIKEHHS M BU3HAUYTE, YU BiANOBIAAOTH BOHU 3MICTOBI
TEKCTY.

1. Slavske is probably one of the youngest ski resorts in the Carpathians.

2. The lifts are very modern and the service is very efficient.

3. Tourists can find accommodation both in the hotels of Slavske and in private houses
of the locals.

4. A lift designed specially for children is available at the Mount Trostyan.

5. The kolyby of Slavske usually do not serve any dishes of the local Ukrainian

cuisine.

7. 3HAUAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3AIIMIIITH iX i MEPeKJIATITh.
Nouns: housing, elevator, disadvantage, cookery, attractiveness.

Verbs: supply, suggest, participate, flatten, compensate.

8. 3HalaiTh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANUILITH IX I MePeKJIaATITh.
Adjectives: horizontal, unfriendly, safe, repellent, hindered.
Adverbs: unlikely, worst, partly, badly, somewhat.

9. YTBOPIiTH CJI0BOCIIOJIyYeHHSI TA MEPEKJIATITD iX:

1 upgrade a) customs
2 unimpeded b) cuisine
3 grooming c) hosts
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4 Hutsul d) skiing

5 hospitable e) dishes

6 uniform f) hotels

7 waiting g) slopes

8 Ukrainian h) consistency
9 serve 1) machines
10 steep J) lines

10. Hanuunith TJIyMa4eHHs MOJAHUX CJIiB:

picturesqueness (n), outweigh (v), cuisine (n), treacherous (adj), drawback (n).

11. Bunumits i3 Tekery 10 K11040BUX TepMiHiB i mepekyIagiTh ix.

12. JloOGepitb 3aroi0oBOK 10 TeKCTY, 3alMIIiTh WOr0 aHIJIINHCHKOI0

YKPaIHCHKOI0 MOBaMM.

13. Po3kpuiiTe 1y:KKH, B:KHBaK04H jaiecyioBa y Present Perfect.

. Mount Trostyan (become) the major tourist attraction in Slavske.
. One type of mountain lifts (be designed) specially for children.

. The locals (appear) to be very hospitable.

. He (learn) a lot about the Hutsul customs there.

. You (arrange) to be brought back to the hotel?

. Many professional skiers (go) for training to the mount Trostyan.
. The grooming machines just (smooth) out the slopes.

. The lifts (be) out of order for an hour already.
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. She never (encounter) any conditions which interfere with skiing.

10. They (ensure) that the snow has a uniform consistency?

14. Po3kpuiiTe 1yKKH, B)KHBAKYH BiINOBIHY (P)OPMY NMOJAHMX Hi€CJIiB.
1. Could you (spell) the name of the most famous mountain in Slavske?

2. Would you mind (ski) down the steep slopes?

Ta
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3. Would you like (learn) more about local Hutsul traditions?

4. Could I (drive) to Slavske in my own car?

5. Would you like me (drive) you the treacherous mountain roads?
6. Do you mind (take) part in the skiing competitions?

7. Could you (pick) us at the door of the hotel?

8. Do you mind (try) extreme skiing?

9. Would you like (taste) the local Ukrainian cuisine?

10. Could I (stay) in the private houses of the locals?

15. BunpaBTe NOMMJIKH y NOJAHUX PeYCHHSX.

. They has never stayed in the upgrade hotels.

. It is the first time he skied down a steep slope.

. Have you ever be in Slavske before?

. She has chose the track due to her skiing skills.

. When have you learnt to ski?

. Could you to help me to chose between the two tracks?
. Do you mind experience the waiting lines?

. Would you like to watch the skiing competitions?

© 00 N oo o1 &~ W DN P

. Could I explaining you some local customs and rituals?

10. Would you mind to visit the local kolyby?

16. IlepekaaiTe MogaHi peyeHHs aHTJIiCHKOI0 MOBOIO.

1. CnaBcbKe cTajao HalB1IOMILIUM JM>KHUM KypopToM Kapmar.

2. OctaHHIM YacoM yce MNONYyJSpHIIIMM Ccepell TYpPUCTIB CTa€ MPOKUBAHHS Yy
MPUBATHUX OYyJAMHKAX MICIEBUX MEIIKAHIIIB.

3. Hocuth OaraTto MaiiCTepHUX JIMKHUKIB HAOYJIM CBOIX YMiHb Yy CllaBCbKOMY.

4. i TypuCTH BHEpIIE CITyCKaJIUCI KPYTUMH CXUiaaMu ropu TpocTsH.

5. baraTo TypHCTIB BX€ OI[IHIWJIA HEMOBTOPHY MICIEBY KYXHIO KapHaTChbKUX KOJIHO.
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Bapiant 3.3

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Equipment Liability Salubrious
Preserve Carpathians Variety
Balneology Technology Europe
Artificially Sophisticated Available
Various Whereas Encourage

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

single, a, boast, you, to, condition, who, expensive, with, develop, only, therapy, the,
similar, it, accommodation, and, also, improve, from, or, local, anyone of, enjoy, an,
modern, there, however.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekiagith mNOAAHIi CJOBOCHOJYYEHHS 1 CKJIAAiTh 3 HHMHM pPeYeHHS
aHIJIIICbKOI0 MOBOIO:

e to book in advance

a must-see place

state-of-the-art equipment to develop from local village

an asset rather than liability

grooming machines

a resort of a top European class

to provide the best solution

to smooth out the slopes to make snow artificially
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Bukovel ski resort opened only a few years ago but it’s an asset rather than
liability. Right from the start the place was designed to be a modern ski resort, whereas
most of the other resorts in the Carpathians seem to have developed from local
villages.

At present, Bukovel is the biggest ski resort in Eastern Europe. Not a single resort
in Poland, Slovakia or Romania can boast a similar number or variety of slopes, trails
and runs. Plus it has state-of-the-art equipment and facilities.

Bukovel offers a great variety of tracks and courses for skiers with skills varying
from beginners to the most sophisticated. Bukovel has become a very popular place to
go to and booking must be done well in advance. However, you can find
accommodation in one of the nearby villages from which you can drive to Bukovel, or
take a bus.

The lifts are all in good condition, with modern technology providing the best
solutions. The lifts can carry up to four persons per one seat. There are children’s
grounds where your children will be looked after while you enjoy your skiing.

Food is more standardized and lacks in local flavour and is rather expensive.
Bukovel has equipment to make snow artificially when there is not enough natural
snow to support the sport of skiing, and grooming machines to smooth out the slopes
are also available.

Bukovel is a resort of a top European class and it is getting improved all the time.
Bukovel is also a spa and a balneology centre, so you can improve your health
combining therapy with skiing, breathing the salubrious mountain air, and enjoying the
stunningly beautiful vistas. People with different health problems are welcome to come
to the Bukovel medical centre for efficient treatment.

Bukovel encourages tourists by offering guided tours to various places of
historical and cultural interest. And there is the Carpathian Nature Preserve which is a
must-see place for anyone who comes to the Carpathians.

(Originated from “Tourism in Ukraine” / Welcome to Ukraine Magazine
<www.wumag.kiev.ua>)
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5. 3HalaiTh y TEKCTi BIANOBIAHUKY MOJAHUX CJIIB TA CJI0OBOCIHOJYYEHb i CKIAIITH

3 HUMHU pPeYeHHS aHIJIiliCbKOI0 MOBOIO:

e KyJbTYpHI Ta ICTOPUYHI IIaM’ ATKH ® CKCKYpCIMHUH Typ
® JIUTAYI MalIaHINKN ® HAI3BUYANHO NPEKpaCHi KPaeBUIN
® JIOCTaTHA KIJIBKICTh  MPUPOJTHOTO ® Cy4YacHHH JMKHUN KypOpT
CHITY
® [IUTIOIIE TIPCHhKE MOBITPS e OpakyBaTH MICIICBOTO KOJIOPUTY
® TIOXBaJIHUTUCSA TaKOIO xK o Kapnatcbkuii mpupoaHuii
PI3HOMAHITHICTIO 3aIl0BIIHUK

6. IlepexiaaiTs NoJaHi TBEPAKeHHS i BU3HAYTE, YU BiAlIOBIAAIOTH BOHH 3MICTOBI

TEKCTY.

1. Bukovel ski resort has developed from a local village.

2. The salubrious mountain air of Bukovel can improve your health.
3. Bukovel is the biggest ski resort in Western Europe.

4. The food lacks in local flavour and is not very expensive.

5. Bukovel offers guided tours to various places of historical and cultural interest.

7. 3HAUAITH Y TEKCTI CHHOHIMH MOJAAHMX CJIiB, 3aIIMIIITH X i MePeKJIAIITh.
Nouns: landscape, housing, excursion, healing, elevator.

Verbs: supply, flatten, respire, suggest, reserve.
8. 3HalaiTh y TEKCTI AHTOHIMM NMOJAHUX CJIB, 3AMUIIITH IX I MePeKIAAITH.
Adjectives: different, ugly, outdated, distant, cheap.

Adverbs: somewhat, insufficiently, unremarkably.

9. YTBOpIiTH CJI0BOCHOJIyYEeHHS TA MEePEKIATITH iX:

1 ski a) machines
2 artificial b) tours
3 grooming c) resort
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4 beautiful d) grounds

5 nature e) air

6 balneology f) snow

7 guided g) place

8 salubrious h) centre
9 children’s 1) preserve
10 must-see J) vistas

10. Hanuunith TJIyMa4eHHs MOJAHUX CJIiB:

equipment (n), support (v), vista (n), salubrious (adj), preserve (n).

11. Bunumits i3 Tekery 10 K11040BUX TepMiHiB i mepekyIagiTh ix.

12. JloGepiTh 3aroi0BOK [0 TEKCTy, 3alUlIiTL HOro aHrJiiicbKoI0

YKPaIHCHKOI0 MOBaMM.

13. Po3kpuiiTe 1y:KKH, B:KHBaK04H jaiecyioBa y Present Perfect.

. Bukovel (be designed) from the very start as a modern ski resort.

. They (breathe) the salubrious mountain air for two weeks.

. There (not be) enough natural snow in Bukovel recently.

. Modern technology in Bukovel (provide) good condition of the lifts.

. They (offer) a great variety of tracks and courses for skiers with different skills.
. Bukovel (become) a resort of a top European class.

. All our holiday we (enjoy) the stunningly beautiful vistas of Bukovel.
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. Many people (treat) their health problems in the Bukovel medical centre.

10. They never (be) to the Carpathians before.

14. Po3kpuiite 1y:KKH, B)KUBAIOYHU BiANOBIAHY GOpMY NOAAHUX AI€CITiB.

1. Could you (recommend) any modern ski resort in the Carpathians?

. Guided tours to various historical and cultural sights also (attract) many tourists.

Ta
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. Would you mind (try) the tracks for sophisticated skiers?

. Would you like (ski) the track for beginners?

. Could I (combine) any therapy with skiing in Bukovel?

. Would you like me (choose) a skiing track for you?

. Do you mind (take) your kids to the children’s ground while your skiing?
. Could you (look) after the children while they enjoy skiing?

. Do you mind (find) accommodation in the nearby village?
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. Would you like (taste) some local food?
10. Could I (book) the hotel in advance?

15. BunpaBTe NOMMJIKH y NOJAHUX PeYCHHSX.

. They have never see such a variety of slopes, trails and runs.
. He have already driven to Bukovel.

. Have you ever be to Bukovel before?

. The grooming machines has not smoothed out the slopes yet.
. When have you learned to ski?

. Could you to offer us any guided tours?

. Do you mind ski the snow made artificially?

. Would you like going to the Carpathian Nature Preserve?
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. Could I visiting your spa and balneology centre?

10. Would you mind to come to the Bukovel medical centre?

16. IlepexaaaiTe mogaHi peyeHHs aHTJIiliCHbKOI0 MOBOIO.

1. JImxuuit Kypopt BykoBenb BIAKPUBCS HELIOIaBHO.

2. barato mrozeil BKe MOKpalMIM CBO€ 30POB’Sl 3aBIASKHU LLIIOLUIOMY TIpCBKOMY
noBiTpto Kapmar.

3. OcranHIM yacoM bykoBesb TaK0X MPOMOHYE PI3HOMAHITHI €KCKYPCIiHI TYpH.

4. Bonwu 1ie Hikou panimie He Oynu y KaprnatcbkoMy NpupoAHOMY 3alOB1THUKY.

5. BykoBesb cTaB HAMOUTBIINM JIM)KHUM KYpOPTOM CX11HOT €Bponu.
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Bapiaunr 3.4

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Permeate Peninsula Salubrious
Volatile Vapour Crimean
Mediterranean Architectural Epoch
Species Revenue Substance
Autonomous European Unfortunately

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:
cultural, a, climate, other, service, along, of, receive, and, small, up, coast, which,
administratively, at, natural, that, only, it, beneficial, the, tourist, to, vital, there,

magnet, for, provide, particularly.

Article

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Conjunction

3. Ilepekiagith mNOAAHi CJOBOCHOJYYEHHS i CKJIaAiTh 3 HUMHM pPeYCHHS

AHIJIIACHKO MOBOIO:

¢ |odinated sea vapours e impressive natural landmarks
e scenic natural setting e to accommodate many people at a time
e to draw tourists from abroad e volatile anti-bacterial substances

revenues from tourism

various epochs and civilizations

strengthening nervous system ¢ beneficial for improving health
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Yalta is a resort town located on the southern coast of the Crimean peninsula.
Administratively, Yalta includes several other small towns strewn along the coast for
several dozen miles. Excellent geographic location, scenic natural setting and
wonderful climate make Yalta a magnet that draws hundreds of thousands of tourists
and holiday makers from Ukraine and from abroad. In fact, there are only two other
places in Europe which provide a similar combination of sea, mountains and
subtropical climate — Nice in France and Montenegro in the Mediterranean.

Yalta has ideal natural conditions for rest and health improvement practically all
the year round. The salubrious air which is permeated both with iodinated sea vapours
and volatile anti-bacterial substances produced by the plants some of which are not to
be found anywhere else except for the Crimean mountains, is particularly beneficial for
improving health, strengthening the nervous systems and giving vital energy. Yalta’s
health-improvement centres and rest homes can accommodate up to 40,000 people at a
time.

There are over 11 thousand architectural, historical and cultural landmarks in the
Crimea dating from various epochs and civilizations. Among the most impressive
natural landmarks in the territory of Yalta are the 3-kilometer long and 320-meter deep
Grand Canyon of the Crimea; the Uchan Su waterfall, 98 meters high; the Karadag
Mountain Range.

Among man-made wonders of Yalta, the Nikitsky Botanical Gardens, with its
thousands of species of plants from all the continents, is a major tourist attraction.

Unfortunately, there is one important thing lacking — a tourist infrastructure of a
European level that would allow to receive tourists from the West in greater numbers
and provide services they are accustomed to.

In recent years, things have begun to change for the better. At present, the
revenues from tourism make up 40 to 50 percent of the budget of the Autonomous
Republic of Crimea.

(Originated from “Tourism in Ukraine” /Welcome to Ukraine Magazine
<www.wumag.kiev.ua>)
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5. 3HalaiTh y TEKCTi BIANOBIAHUKY MOJAHUX CJIIB TA CJI0OBOCIHOJYYEHb i CKIAIITH

3 HUMHU pPeYeHHS aHIJIiliCbKOI0 MOBOIO:

® TYpPHCTH Ta BiAMOYUBAIOY] ® KypOpTHE MICTEYKO
e 3a0e3neuyBaTH JKUTTEBOIO ® THUCSYl BUJIB POCIIUH
CHEPTIEI0
® PYKOTBOPHE JUBO e MpuUMaTH OUIBINY KIJIBKICTh TYPHUCTIB
e i7eanbHI IPUPOJIHI YMOBU ® 03JJ0pOBYMI LEHTP
¢ OyIWHOK BiAMOYMHKY e yynoBe reorpadidHe po3TanryBaHHS

6. IlepexiaaiTh MOAAHI TBEPIKEHHS M BU3HAUYTE, YU BiANOBIAAOTH BOHU 3MICTOBI
TEKCTY.

1. Yalta is located on the western coast of the Crimean peninsula.

2. Only Nice and Montenegro provide a similar to Yalta combination of sea, mountains
and subtropical climate.

3. Yalta badly lacks a tourist infrastructure of a European level.

4. The Nikitsky Botanical Gardens is one of the natural wonders of Yalta.

5. The revenues from tourism make up 80 to 90 percent of the Crimean budget.
7. 3HAUAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3AIIMIIITH iX i MEPeKJIATITh.
Nouns: seaside, position, spray, kind, income.

Verbs: attract, situate, offer, permit, alter.

8. 3HalaiTh y TEKCTI AHTOHIMM MOJAHUX CJIIB, 3AMUIIITH IX I MePeKIAAITH.
Adjectives: ugly, insignificant, dependent, minor, useless.

Adverbs: luckily, worse, unexceptionally, least, home.

9. YTBOPIiTH CJ10BOCIIOJIyYeHHSI TA MEPEKJIATITD iX:
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salubrious
autonomous
nervous

the Crimean
vital

tourist
holiday

botanical
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mountain

10 sea

10. Hanuurith TJIyMa4eHHsI MOJAHUX CJIiB:

a) system
b) energy
C) range
d) makers
e) air

f) gardens
g) vapours
h) republic
1) attraction

J) peninsula

landmark (n), accommodate (v), peninsula (n), salubrious (adj), resort (n).

11. Bunumits i3 Tekery 10 K11040BUX TepMiHiB i mepekyIagiTh ix.

12. [do0Gepitb 3aroJi0BOK [0 TeKCTY,

YKPaiHCHKOI0 MOBaMH.

3aMIIITE HWOro AaHIJIIHCHLKOI TAa

13. Po3kpuiiTe 1y:KKH, B:KHBaK4H aiecyioBa y Present Perfect.

1. Wonderful climate of Yalta (attract) thousands of holiday makers.

2. Yalta’s rest homes (accommodate) thousands of tourists this year.

3. The most impressive natural landmarks of Yalta (become) the Grand Canyon, the

Uchan Su waterfall, and the Karadag Mountain Range.

4. The Nikitsky Botanical Gardens (be) a major tourist attraction for many years.

5. Tourism development in Yalta (begin) to change for the better.

6. Excellent geographic location greatly (contribute) to Yalta’s tourism.

7. They never (be) to the Crimean peninsula before.

8. The salubrious air of the Crimean mountains (give) us a lot of vital energy.

9. Recently Yalta (receive) tourists from the West in greater numbers than ever before.
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10. The revenues from tourism (make) up 50 percent of the Crimea’s budget.

14. Po3kpuiiTe 1yKKH, B)KUBAKOYH BilNIOBiAHY (p)OPMY MOJAHMX Ai€CIiB.

. Could you (name) any other places with a similar to Yalta combination of climate?
. Would you mind (breathe) the iodinated sea vapours?

. Would you like (visit) the Nikitsky Botanical Gardens?

. Could I (strengthen) my nervous system in Yalta?

. Would you like me (show) you some architectural landmarks of the Crimea?

. Do you mind (watch) the Karadag Mountain Range?

. Could you (find) anywhere else such a salubrious air?

. Do you mind (take) your photo in front of the Uchan Su waterfall?
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. Would you like (spend) your holiday in one of the Yalta’s rest homes?
10. Could I (see) the Grand Canyon of the Crimea?

15. BunpaBTe NOMMJIKH y NOJAHUX PeYEHHSX.

. Yalta have recently attracted thousands of tourists from abroad.

. The tourist infrastructure of Yalta has not provide services of a European level yet.
. Have you ever be to the Nikitsky Botanical Gardens?

. She has never were to Yalta before.

. When have you see the Grand Canyon of the Crimea?

. Could you to help me to find any historical landmarks of the Crimea?

. Do you mind my take the photos of the waterfall?

. Would you like to discussing the unique climate of Yalta?
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. Could I showing you the way out?

10. Would you mind to stay in the same health-improvement centre?

16. IlepexkaaaiTh MoaaHi peyeHHs AHTJIICLKOI MOBOIO.
1. Ocran"iM yacoMm SlnTa , Haye MardiT, NpuBabIOE Bce OLIbIIE TYPUCTIB Ta
BIIIIOYMBAIOYMX.

2. HaiiGinp1m nomysipHuM cepes TypucTiB ctaB HikiTcbkuit 60TaHIYHUHN cajl.
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3. bararto mromell Bke MOKpALIMIN CBOE 3/0POB’Sl 3aBISKU LUTIOIMIOMY MOPCHKOMY
NOBITPIO SnTH.

4. Ha xanp, TypucTHMYHa I1H(pacTpykTypa SnTu 1€ HE MOBHICTIO IOCsTIa
€BPOIENCHKOTO PiBHSI.

5. Po3BuTOK Typu3My y SAnTi 3HAYHO MOKPAITUBCS BIPOJAOBK OCTAaHHIX POKIB.
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Bapiaunt 3.5

1. HanumiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIadiTh ix:

Accessible Whimsy
Stalactite Plateau
lonized Respiratory
Solitude Enthusiast
Ceiling Temperature

Picturesque
Stalagmite
Fragile
Humidity

Exploration

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

interesting, of, also, there, major, and, provide, a, tourist, it, constant, so, join, in, you,
particularly, creation, its, careful, if, appear, to, near, the, attraction, they, slowly, from,

cave, an, improvement.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekaanits mnoaaHi
aAHIIiiCbKOI0 MOBOIO:
e picturesque sights and places

like an icicle from the ceiling

to damage the fragile environment

the quiet, solitude and silence

to break off a piece of stalactite

CJIOBOCIIOJIyYeHHS i

CK.]'IaIlin 3 HHMMH PCYCHHHA

to do away with respiratory problems
the memory of a visit to a cave

like an inverted stalactite

to turn into a cave exploration
enthusiast
a special world of underground
wonders
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4. IlpounrtaiiTe Ta BUKOHAMTE MMCHMOBHH MEPEKJIA/l TEKCTY.

The Crimean plateau Chatyr Dag is particularly rich in caves — there are more
than 160 of them. There are several places in the Crimea where caves are accessible to
tourists. One of such places is situated about ten miles from Simferopol, not far from
the highway to Yalta, near the village of Mramorne.

The major tourist attraction there is Mramorna pechera — Marble Cave. One of its
“halls” is the biggest of its kind in the Crimean caves — it is as big as a half of a
football pitch! You can join a guided tour that will take you to the most interesting and
picturesque sights and places in the vast underground system of this cave. One of the
most stunning sights in the cave is its stalactites and stalagmites which look like
fanciful creations of human hands rather than a whimsy of nature.

They grow very slowly, about one millimetre a year and so they take thousands of
years to grow to big sizes. A stalactite hangs like an icicle from the ceiling or sides of a
cavern. A stalagmite appears like an inverted stalactite, rising from the floor of a
cavern.

In addition to being a tourist attraction, caves have been proven to provide some
features which can be good for your health. The ionized air, constant temperature and
humidity contribute to the improvement of breathing and to doing away with some
respiratory problems, provided, of course, you stay in the cave for a prolonged period
of time. Also, the quiet, solitude and silence of the cave are very soothing on the
nerves.

On a visit to a cave one has to be careful not to damage its fragile environment by
littering or trying to break off a piece of stalactite or scrape something from the wall.

Even if a visit to the cave does not turn you into a cave exploration enthusiast, the
memory of the visit to a very special world of underground wonders is likely to stay
with you for a long time.

(Originated from “Tourism in Ukraine” / Welcome to Ukraine Magazine
<www.wumag.kiev.ua>)
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5. 3HalaiTh y TEKCTi BIANOBIAHUKY MOJAHUX CJIIB TA CJI0OBOCIHOJYYEHb i CKIAIITH

3 HUMHU pPeYeHHS aHIJIiliCbKOI0 MOBOIO:

® TBOPIHHS JIOACHKUX PYK ® JIOCTYITHUU JUIsl TYPUCTIB

® CKCKYPCIHHHH Typ e kapcroBa I[leuepa

e 0c00MMBO OaraTuii Ha MeUepH ® IpUMXa IPUPOIU

® TIPUTOJIOMIILJIMBE BUIOBUIIIE ® 3aCTIOKIIMBUHN JJIT HEPBIB

e [IOCTIifHA TeMIIepaTypa 1 BOJIOTICTh e BEJIMYE3HA IT/13¢MHA CUCTEMa

6. IlepexaniTh MogaHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MICTOBI
TEKCTY.

1. The village of Mramorne is the only place in the Crimea where caves are accessible
to tourists.

2. The biggest hall of Marble Cave is as big as a half of a football pitch.

3. Stalactites and stalagmites are the fanciful creations of human hands.

4. The ionized air of the caves is one of the features that contribute to the improvement
of breathing.

5. Tourists must be very careful not to damage the fragile environment of the caves.

7. 3HAUAITH Y TEKCTI CHHOHIMH MOJAAHMX CJIiB, 3aIIMIIITH X i MePeKJIAIITh.
Nouns: view, formation, miracle, dampness, surrounding.

Verbs: scratch, emerge, harm, pollute, change.

8. 3HalAITh y TEKCTI AHTOHIMM NMOJAHUX CJIB, 3ANUIIITH IX I MepeKJIAAITh.
Adjectives: unavailable, minor, ugly, changeable, stable.

Adverbs: close, quickly, afar, somewhat, hardly.

9. YTBOPIiTH CJI0BOCIIOJIyYeHHSI Ta MEPEKJIATITD iX:

1 tourist a) tour

2 the Crimean b) Cave

3 picturesque c) air

4 football d) environment
5 guided e) sights
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6 exploration f) temperature

7 fragile g) pitch

8 Marble h) enthusiast
9 constant 1) plateau
10 ionized J) attraction

10. Hanuurith TJIyMa4yeHHs MOJAHUX CJIiB:

attraction (n), contribute (v), cavern (n), picturesque (adj), wonder (n).
11. Bunumits i3 Tekety 10 KI11040BUX TepMiHiB i mepekyIagiTh ix.

12. [oOepiTth 3aroJIOBOK [0 TEKCTy, 3anuIIiThL #Oro AaHrJilicbKOl Ta

YKPaiHCbKOK) MOBaMH.

13. Po3kpuiiTe n1y:KKH, B:KHBaK04H jaiecyioBa y Present Perfect.
. There are some places in the caves that never (be) accessible to tourists.
. You ever (join) a guided tour in the village of Mramorne?
. The guide (not take) the tourists to the most interesting sights of the cave yet.

. Stalactites and stalagmites of the cave (grow) one millimetre since the last year.

1
2
3
4
5. Marble Cave (be) one of the major tourist attractions of the Crimea for many years.
6. Some of the tourists already (break off) a few pieces of the stalactite.

7. His first visit to a cave (turn) him into a cave exploration enthusiast.

8. People with respiratory problems (breathe) the ionized air of the cave for a long
time.

9. A new stalagmite recently (appear) on the floor of the cavern.

10. The quiet, solitude and silence of the cave (sooth) her nerves greatly.

14. Po3kpuiiTe 1yKKH, B)KHBAKOYH BiNOBiAHY (DOPMY MOJAHMX Ai€CIIB.
1. Could you (show) me the way to the village of Mramorne?

2. Would you mind (stay) in the cave for some more time?
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3. Would you like (take) photos of the stalactites?

4. Could I (visit) any of these caves?

5. Would you like me (take) your photo in front of the cave?

6. Do you mind (touch) the stalagmites?

7. Could you (take) me to the most stunning sights in the cave?
8. Do you mind (join) a guided tour to the caves?

9. Would you like (visit) the biggest of Crimean caves?

10. Could I (show) you the way out?

15. BunpaBTe NOMMJIKH y NOJAHUX PeYEeHHSX.

. They has never visited the Crimean caves before.
. We did not ever see such a beautiful cave.

. When have you found the way to this cave?

. | have not never seen any stalagmites before.

. Have you ever be to the Crimea?

. Could you to spell the name of this cave?

. Do you mind visit all the caves here?

. Would you like breathing the ionized air?
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. Could I having a closer look at the stalactites?

10. Would you mind to scrape from the cave walls?

16. IlepexaaaiTe NoaaHi pe4yeHHs AHIJIINCHKOI MOBOK).

1. Ille mexinbka KPUMCHKHUX MEUYEP CTAIW HEMIOJABHO JOCTYITHUMU ISl TYPHUCTIB.

2. e ixH1i nepmmii eKCKypciiiHui Typ A0 KapcToBux neuep Kpumy.

3. EkckypcoBoj NHIOMHO TOKa3ajga HaWMaJbOBHUYIII MICIS BEJIWYE3HOI ITJI3EMHO1
CHUCTEMH TIedep.

4. Hacuyene #omoM TIOBITpA IeUep BXKE JIOMOMOIVIO OaratboM JIIOASIM 13
pecnipaTOpHUMU 3aXBOPIOBAHHIMU.

5. MapmypoBa nedepa craja HaiOUIbI NOMyJIsIPHOIO cepell KpUMCBHKUX TYPHCTIB.
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TECTOBI 3ABJIAHHSA Ne 4

1. HanuiTh TPAaHCKPHUIILIIO MOJXAHUX CJIB i MepeKkIagiTh ix:

Bapianr 4.1.

Disability Location Requirement
Regardless Limitation Adapted
Pram research Equipment
Provide investment Need
Opportunity facility Initial

2. BuzHaure, 10 IKMX YaCTHH MOBHU HAJIE:KATH MOAAHI CJIOBAi MEePeKJIaAITh IX:

Understanding, commission, accessible, fifty, tourism, of, market, promote, through,
research, by, European, a, stakeholder, analysis, insight, into, complexity, and, it, the,
IS, around, benefit, market, represent, for, new, service, rarely, player, sector.

noun

pronoun

verb

adverb

adjective

preposition

article

numeral

3. IlepexaaaiTe mnogaHi

AHIJIINACHKOI0 MOBOIO:

people with disabilities
professional staff

publicly and privately owned
accessible tourism market

government marketing authority

CJIOBOCIIOJTYYCHHSA

i CckiIagiTb 3 HUMHM peYeHHS

Key player

service requirement
reliable information
tourist location

life expectancy
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Accessible tourism is the ongoing endeavour to ensure tourist destinations,
products and services are accessible to all people, regardless of their physical
limitations, disabilities or age. It encompasses publicly and privately owned tourist
locations. This definition is inclusive of all people including those travelling with
children in prams, people with disabilities and seniors.

Modern society is increasingly aware of the concept of integration of people
with disabilities. A greater understanding of the accessible tourism market has been
promoted through research commissioned by the European Commission where an
analysis has provided an insight into the complexities of accessible tourism. The
research agenda has now seen three other funded projects contribute towards a research
base on which the tourism industry and government marketing authorities can make
more informed decisions.

As of 2008, there were more than fifty million persons with disabilities in
Europe, and more than 600 million around the world. When expanded to include all
beneficiaries of accessible tourism, the number grows to some 130 million people in
Europe alone. In addition to the social benefits, the market represents an opportunity
for new investment and new service requirements, rarely provided by key players in
the tourism sector.

Specific problems found by travellers or tourists with disabilities include:
Inaccessible, or only partly accessible, websites

Lack of accessible airport transfer

Lack of wheelchair accessible vehicles

Lack of well-adapted hotel rooms

Lack of professional staff capable of dealing with accessibility issues

Lack of reliable information about a specific attraction's level of accessibility
Lack of accessible restaurants, bars, and other facilities

Lack of adapted toilets in restaurants and public places

Inaccessible streets and sidewalks
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Lack of technical aids and disability equipment such as wheel chairs, bathchairs and
toilet raisers. Europe and the United States of America are home to the majority of the
existing companies in this niche. However, companies worldwide are starting to appear
as the result of a growing need, largely driven by senior tourism, due to increasing life
expectancy in developed countries. As for Ukraine a lot should be done to attract such
tourists to visit our country for our tourism industry is at the initial stage of
development.

5. 3HaiiaiTh y TeKCTi BIANOBITHMKHN MOJAAHMUX CJIiB TA CJOBOCHOJYY€eHb i CKIAMITH
3 HUMU pPeYeHHS AHTJIiHCHKOK MOBOIO:

HecTaua KBaTi(hiKOBAHMI TTEpCOHAI

MOYaTKOBUI eTar PO3BHUHEHI KpaiHU

CepeIHs TPUBAIICTD KUTTS TpoTyap

PO3BUHYTI KpaiHu CKJIA THOIIII TypU3mMy TUTSE
HEMOBHOCIIPABHUX

6. IlepexaaniTh MogaHi TBEPIKEHHS i BU3HAYTE, YU BiINIOBIIal0THL BOHM 3MiCTOBI
TEKCTY.
1.Accessible tourism encompasses only privately owned tourist locations..
2.The United States of America is home to the majority of the existing companies in
this niche.
3.The market represents no opportunity for new investment and new service
requirements.
4.As of 2008, there were more than sixty million persons with disabilities in Europe,
and more than 600 million around the world.
5.Modern society is not aware of the concept of integration of people with disabilities.
7. 3HaliiTh y TeKCTi CHHOHIMM NMOJAAHMX CJIiB, 3aNUILITH iX i mepeKIaaiTh.
Nouns: possibility, globe, cafe, state.
Adjectives: sponsored, present-day, bigger.
8. 3HaiiiTh y TeKCTi aHTOHIMHU MOJAHUX CJIiB, 3ANUIIITH iX i MepeKIaaiTh.
Adjectives: old-fashioned, mental, young, private.
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Verbs: exclude, disappear, stop.

9. YTBOPpITH CJIOBOCIOY4YEHHS TA NEPeKIATITh iX:

1) growing a) staff

2) web b) tourism

3) professional C) stage

4) senior d) countries
5) tourism e) information
6) initial f) sites

7) developed g) transfer

8) reliable h) need

9) airport 1) toilets

10) adapted J) industry

10. HanuuiTh TJIyMadeHHsI MOJAHUX CJIiB:

Majority(n), government(n), provide (v), world(n), funded(adj).

11. Bunmumits 3 Tekery 10 KI04Y0BMX TEpMiHIB I MEPEeKJIAAITH iIX YKPAIHCbKOIO

MOBOIO.

12. [do0Oepith 3aroji0BOK [0 TEKCTy, 3alMINiTh HOI0 AaHIIHCHKOK Ta

YKPaIHCHKOI0 MOBaMM.

13. Po3kpuiiTe AYy:KKH, B:KHBAWYH MNPABWIbHY (OpMYy di€CI0BaB yYMOBHHX
peYeHHAX MepUIoro TUILY.

1.1f the dog (keep) barking, the neighbors (complain).

2. The boss (be) angry, if you (come) late for work again.

3. If you (eat) too much, you (feel) sick.

4. If the weather (be) bad on Saturday, we (stay) at home.

5.You (must/see) the doctor, if you (not/feel) well.
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6.If you (study) hard, you (pass) your examination.
7. He (lose) weight if he (go) on a diet.

8. They (not/get married) if he (not/get) a new job.
9. If there (be) no buses, she (take) a taxi.

10.1t it (snow), we (make) a snowman.

14. Po3kpmiiTe Iy:KKHM, BKHBAIUYM NPaBWIbLHY (opMy ai€cjioBaB YMOBHHX
peYeHHAX APYyroro TUILy.

1. If I (find) a fly in my soup at a restaurant, | (complain) to the manager.

2. She (call) the police, if she (see) the burglar breaking into the house.

3. If the cat (see) the mouse, it (try) to catch it.

4. If the car (run) out of petrol, I (go) to the nearest petrol station to get some.
5.1 (call) an ambulance, if | (see) an accident.

6. If anyone (see) a ghost, he or she (run) away.

7. 1f 1 (live) in England, | (speak) English better.

8. If she (win) a million dollars, she (buy) an island in the ocean.

9. It is raining, but if the weather (be) sunny, we (go) for a picnic.

10. If that bag (be) cheaper, | (buy) it.

15. Po3kpuiiTe QYy>KKH, BXKHBAIOYHU Ji€CJI0Ba BiJANOBITHO 10 YMOBHOI0 pe4YeHHs
Tuny 1 ym 2. [lepexnaniTs peyeHHs YKPAIHCbKOI0 MOBOIO.

1. If you come with me, | (do) the shopping with you.

2.Walter (help) his mother in the garden if she reads him a story this evening.
3.If it (to rain), | will stay at home.

4.0ur teacher will be happy if we (learn) the poem by heart.

5.1f they had enough money, they (buy) a new car.

6.We (pass) the exam if we studied harder.

7.1f Pat ( repair) his bike, he could go on a bicycle tour with us.

8.She would get 100 pounds if she (sell) this old shelf.

9.If I were you, I (to invite) Jack to the party.
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10.1f the weather (to be) fine, the children can walk to school.

16. Iepenaiite peuenns B Reported Speech.

. He said, "I live in Paris."

. She said, "I am cooking dinner."

. “I can’t remember his name” she said.

. They informed us “His team lost the game”.

. Emilysaid: "Our teacher will go to Leipzig tomorrow."
. He told me: “I didn't go out at the weekend.”.

. She told us: "I spent all my pocket money on Monday."

. They said: “We didn’t eat fish two days ago”.
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. David said: "John had already gone at six."

10. Michael said: "l am going to read a book this week.".

17. IlepexaaaiTe peyeHHS aHIJIiliCbKOI0 MOBOIO.

1. Bin cka3aB, 1110 0r0 IOTST 3al13HI0E€THCS.

2. SIx1o HIXTO HE MOJ3BOHUTH, TO BOHA IT1JI€ CIIATH.

3. XiHkKa po3noBiia, Mo XJIOMYHUK 3a0TyKaB.

4 SIK11o BiH MiJMKUCABIIN JOTOBIP, TO CTAaHE BIACHUKOM BEJIMKOTO OYIMHKY.
5.51x6u He Oyro yparaHy, TO MEIIKaHIIl HE TOKUHYJIH O MiCTO.

6.5 cka3zana, o TPOXH 3aIi3HIOCh.

7.51k1110 BOHM 1M00011aI0Th, TO 3MOXKYTh MPOJAOBKHUTH CBOIO TIOJIOPOIK.
8.SIKII10 TV HE OJIATHEII CBETP, TO 3aMEP3HEIII.

9.Bona cka3zana, 110 Hikoiu e He Oyna y [lapuxki.

10.51x6u st MaB M1JIBHOH J10JIApiB, TO YaCTUHY BiJAaB OM HA OJarOYMHHICTS.
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Bapiaur 4.2.

1. HanuuuiTh TPAaHCKPHUIILiI0 MOJAHUX CJiB I MepeKIadiTh iX:

Involve Destination Identify
Threaten Eroding Climate
Sustainable Client Impulse
Doom Worry Request
Believe Population Melt

2. BuzHaure, 10 IKMX YaCTMH MOBHU HAJIE:KATH MOJAAHI CJIOBA i MEePeKJIAITh IX:

Almost, all, these, trips, as, hotel, environmentally, and, eco-sensitive, they, a, grand,
of, the effect, global, tour, warming, but, industry, some, environmentalists, this, argue,
hardly, green, greedy, require, airplane, market, boat, new, however, say, trip, hasten,

destruction, place, try.

noun

pronoun

verb

adverb

adjective

preposition

article

conjunction

3. IlepexaamiT, moAaHi CJIOBOCHOJYYeHHH i CKJIAZITh 3 HHMH pPeYeHHsI

AHIJIIHCHKO MOBOIO.

e travel trade magazine e to be ontherise

e a modern-day version e threatened locations
e well intentioned e global warming

e environmental factors e melting glaciers

e human ego e climate change
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Doom Tourism (also known as "Tourism of Doom," or "Last Chance Tourism')
involves traveling to places that are environmentally or otherwise threatened (the ice
caps of Mount Kilimanjaro, the melting glaciers of Patagonia, The coral of the Great
Barrier Reef) before it is too late. Identified by travel trade magazine Travel Age West
editor-in-chief Kenneth Shapiro in 2007 and later explored in The New York Times,
this type of tourism is believed to be on the rise. Some see the trend as related to
sustainable tourism or ecotourism due to the fact that a number of these tourist
destinations are considered threatened by environmental factors such as global
warming, over population or climate change. Others worry that travel to many of these
threatened locations increases an individual’s carbon footprint and only hastens
problems threatened locations are already facing.

From the tropics to the ice fields, doom is big business. Quark Expeditions, a
leader in Arctic travel, doubled capacity for its 2008 season of trips to the northern and
southernmost reaches of the planet. Travel agents report clients are increasingly
requesting trips to see the melting glaciers of Patagonia, the threatened coral of the
Great Barrier Reef and the eroding atolls of the Maldives, Shapiro said.

What these travellers are chasing may be a modern-day version of an old human
impulse - to behold an untrammeled frontier. Instead of being the first to climb a
mountain or behold a glacier-fed lake, voyagers are eager to be the ones to see things
last.

Almost all these trips are marketed as environmentally aware and eco-sensitive -
they are, after all, a grand tour of the devastating effects of global warming. But the
travel industry, some environmentalists say, is preying on the frenzy. This kind of
travel, they argue, is hardly green. It's greedy, requiring airplanes and boats as well as
new hotels.

However well intentioned, these trip takers may hasten the destruction of the
very places they are trying to see. But the environmental debate is hardly settled. What
Is clear is that appealing to the human ego remains a terrific sales tool for almost any

product.
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"Doom tourism has been with us for a long time indeed,” Jonathan Raban, the
travel writer said. "It's about the world being spoiled, and the impulse of the tourist

industry to sell us on getting there before it is too late, before other people spoil it.

5. 3HalAiITh y TeKCTI BIANMOBITHMKHN MOAAHMUX CJIIiB TA CJOBOCHOJY4YEHb i CKIANITH

3 HUMH PE€YCHHA aAHIJIiliCbKOI0 MOBOIO.

e HEWMOBIpHUH 3aci® TOPTiBII ® TIO0ANTBHE MOTEITIHHS
e 0Ee3MEeXHUI KOPAOH ® [0J0POXKI B APKTHKY

® TYpUCTHUYHI areHTCTBA ® THATHUCh 32 OOKEBLLISIM
o Benukuit 6ap’epuuii pud ® HAJTO Mi3HO

6. IlepexaaniTh MogaHi TBEPIKeHHS i BU3HAUYTE, YU BiANOBIZAI0TH BOHU 3MIiCTOBI
TEKCTY.

1.But the environmental debate is easily settled.

2.Trip takers may slow down the destruction of the very places they are trying to see.
3.Last Chance Tourism involves traveling to places that are not environmentally
threatened.

4.This type of tourism is believed to be falling down.

5.From the tropics to the ice fields, doom is big business.

7. 3HaliAiTh y TEKCTi CHHOHIMM MOJAAHMUX CJIiB, 3aNUILITH iX i mepeKIaaiTh.
Nouns: person, place, voyage, ecologist.

Adjectives:big, world, ecological

8. 3HalAITh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANUIIITH iX | MePeKJIAAITh.
Nouns: construction, frenzy, death.
Adjectives:tiny, short, generous.

Verbs: slow down, demand.

9. YTBoOpiTH CJ10BOCHIOIyYEeHHS TA MEePEeKIAMITH iX:
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1)Last Chance
2)trip

3)global

4)ice
5)environmental
6) human

7) devastating
8) climate
9)sales

10) travel

10. HanuuiTh TJIyMadeHHsI MOJAHUX CJIiB:

glacier(n),doom(n), sales(n), environmentalist(n), voyager(n).

a) takers

b) factors
c) change
d) Tourism
e) warming
f) industry
g) fields

h) tool

1) ego
j)effects

11. Bumnmite 3 Tekery 10 KI0Y0BMX TEpMiHIB I HEpPeKJAAiTh iX YKPAaiHCHKOIO

MOBOIO.

12. [do0Gepith 3aroJi0BOK [0 TeEKCTY,

YKPaiHCHKOI0 MOBaMH.

13. Po3kpuiiTe 1y:KKHU, BAKUBAIOYM TepyH/iil 4u iH(piHiTHB.

3aNMIIITE HWOro AaHIJIIHCHLKOI TAa

1. Heritage tourism involves (visit) historical or industrial sites that may include old

canals, railways, battlegrounds.
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. The kids hope (go) to McDonald’s for dinner.

. After the movie we hope (get) some coffee Starbuck’s.

. Some students put off (do)their homework later.

. My friends and | intend (go) out after dinner.

. When Kaye was a student, she always put off (finish) her homework.
. Yesterday Sam meant (talk to you), but he didn’t have time.

. When we finish (drink) our coffee, we’ll probably go home.

. Sally expects (pass) the test tomorrow.
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10. Are you planning (go) to the party?

14. Po3kpuiite ny:kxu, B:kuBawun Present Participle uu Perfect Participle.
1. (to write) out all the new words, | started to learn them.

2. (to find) the keys, we were able to open the door.

3. (to live) in Kyiv, he was able to see all the ancient monuments.
4. (to hear) my friend’s voice, I left the room to open the door.

5. We went home, (to look) through the documents.

6. (to bark) dog doesn’t bite.

7. She entered the room (to smile).

8. (to know) French well the pupil can translate this text.

9. I think that the man (to stand) there is her father.

10. (to see) the stranger the dog began barking.

15. Po3kpwuiiTe Iy:KKH, B:KHBaw4m giecioBa y Passive Voice. Ilepekaanits
peYeHHs] YKPAiHCHKOI0 MOBOIO.

1. This instruction (to change).

2. This car (to manufacture) in Japan by Toyota.

3.Last year 2,000 new units (to produce) by the time we introduced the new design.
4. The test (give) at five o'clock this afternoon.

5. Students (require)to wear uniforms at all times.

6. Lectures (record) and posted on the Internet.

7. Portuguese (speak) in this village.

8. Lunch (serve) when we arrived.

9. All work (complete) by five o'clock this evening.

10. This rumor (start) by our competitors.

16. IMepenaiite peuenns B Active Voice.
1. The trees were blown down by the wind.

2. The thieves were caught by the police.
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3. The letter was posted by Alice.

4. We were received by the hostess.

5. The snake was killed with a stick.

6. The minister was welcomed by the people.

7. He was found guilty of murder.

8. This house was built by John Mathews in 1991.
9. He was exhausted by his hard work.

10. He said his wallet had been stolen by someone.

17. IlepekaaaiTh pe4YeHHs AHIJIIHCHKOK MOBOIO.

1.Ha noctaBneHe 3anuTaHHs BiH BIAMOBIB, 110 30upaeThes Biasiaatu CILIA.

2. e mroau, siki TOMOMOXKYTh BaM 'y poOOTI.

3.IlonpaBka Oyna BigxuieHa OUIBIIICTIO FOJIOCIB WieHiB Panu 6e3neku.

4. Bin HanoJirae, mo0 oMy cka3aliv yCio MpaBy.

S.1ictaecst pokiB Tomy OkjaxoMa Ha3uBalach 1HAIAHCHKOIO TEPUTOPIIO.
6. BoHa He 3a/10BOJIEHA, IO MPALIOE 3apa3.

7. AiTi Oynu macauBi, M0 iM TO3BOJIMIIN MITH HA PIUKY.

8.BiH BcTag, 11100 B34TH CJIOBO, 1 TPUCYTHI TEIJIO MPUBITATIU HOTO.

9.V MeHe € ToBapulll, 3 IKMUM S MOXKY IIOTOBOPUTH IIPO LIE.

10. Bonu 3ragyBanu 4y 0B1 JHI, sIKi IPOBEIH Ha y30epexoki HopHOTo MOps.
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BapianT 4.3.

1. HanuumiTh TPAaHCKPHUNLiI0 MOJAHUX CJIiB i mepekaamiTh ix:

Culinary Discussion Vineyard
Area Pretentious Essential
Gourmet Hospitality Comprise
Consumer Consult Product
Priority Prominence Found

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIE:KATH MOJAAHI CJIOBA i MEePeKJIAITH IX:

the, consumer, better, priority, educate, wealthy, amongst, extensively, long, concern,
about, his, and, environment, a, museum, result, become, important,, certain, social,
groupings, culture, capital, of, destination, moved, out, experience, consumption,

climate, association, subset.

Noun
Pronoun
Verb
Adverb
Adjective
preposition
Article

3. IlepexkaaaiTe mnojgaxi
AHIJIIHCHEKOI0 MOBOIO:

food tourism
essential information
higher priority

culture capital

CJIOBOCIIOJTYYCHHSA

Internet food discussion boards

i CckiIagiTb 3 HUMHM peYeHHS

food experiences
rural tourism
hospitality industry
print magazine
tourism office
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Culinary tourism or food tourism is experiencing the food of the country, region
or area, and is now considered a vital component of the tourism experience. Dining out
IS common among tourists and "food is believed to rank alongside climate,
accommodation, and scenery” in importance to tourists. Moreover the increased
availability of new items at supermarkets, the appearance of more food-oriented
television programming, and the many Internet food discussion boards have also
played a role. Today, the consumer is better educated, wealthy, has travelled more
extensively, lives longer, and is concerned about his health and the environment. As a
result food and drink has become more important and have a higher priority amongst
certain social groupings. Food is the new culture capital of a destination, as if culture
has moved out of the museum to become a living experience of consumption.

Culinary/food tourism is defined as the pursuit of unique and memorable eating
and drinking experiences. Culinary tourism is considered a subset of cultural tourism
(cuisine is a manifestation of culture) whereas agritourism is considered a subset of
rural tourism, but culinary tourism and agritourism are inextricably linked, as the seeds
of cuisine can be found in agriculture.

Culinary/food tourism is not limited to gourmet food and in fact, "gourmet” is a
very small subset, comprising only 8.1% of culinary travellers. This is perhaps best
illustrated by the notion that culinary/food tourism is about what is "unique and
memorable, not what is necessarily pretentious and exclusive”. Similarly, wine tourism
and beer tourism are also regarded as subsets of culinary tourism.

In 2012, the International Culinary Tourism Association rebranded as the World
Food Travel Association. The Association is inclusive and rebranded to appear less
exclusive and more inclusive of unique and memorable food experiences of all kinds.

The World Food Travel Association (WFTA) is considered the world's leading
authority on the food travel industry. It provides community, education and
development consulting to the food, drink, travel and hospitality industries around the

world. The WFTA is a non-profit trade association and was founded in 2003.
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Food tourism development is usually handled by destination marketing
organizations (i.e. tourism offices), although some food/drink trade groups and
associations may also have a hand in destination marketing. Mystery Meet, a social
dining group based in the USA, produces the Find Dining Podcast, which is
specifically designed for culinary tourists and discusses cities from a culinary
perspective.

Some destinations have begun to realize that there is great potential for food
tourism to offer a sustainable tourism product, whether it is the fine wines of California
or the great cheeses of France. One of the best examples of food tourism has been the
rise in prominence of Ludlow in the United Kingdom as a food tourism destination.
There is even a printed media dedicated to culinary tourism - Taste&Travel
International is an inspiring print magazine that focuses exclusively on the exciting
and delicious world of culinary travel. You may discover the hottest new gourmet
destinations, different cooking schools, culinary cruises, vineyard tours, fine dining
restaurants, chefs, recipes, cookbooks, tips and other essential information for the
culinary travellerthere.

Only one thing is clear — food must be a quality product!

5. 3HaliiTh y TeKCTi BiINMOBITHUKHU MOJAAHUX CJIiB TA CJIOBOCHOJYYEHDb i CKIATITH
3 HUIMM PEeYeHHSI AHIJIIIICbKOI0 MOBOIO:

BIJIICPABATH POJIb 3pOCTaHHS y MOMYJISPHOCTI

BUSIBUTH HAWXITOBIIIN TYPUCTUYHI MICUS JJIs | AKICHUN TPOTYKT

Ir'ypMaHiB
CMa4yHUM CBIT HaWKpalnil TpuKIaa
BUHHUU TYyp KyJIiHapHa TOYKa 30py

6. IlepexianiTh MOAAHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIAAIOTH BOHU 3MICTOBI
TEKCTY.
1.In 2010, the International Culinary Tourism Association rebranded as the World

Food Travel Association.
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2.0ne of the best examples of food tourism has been the rise in prominence of Ludlow
in the USA as a food tourism destination.

3.Culinary tourism and agritourism are not inextricably linked.

4.Some destinations realized that there is no potential for food tourism.

5.Culinary/food tourism is limited to gourmet food.

7. 3HalAiTh y TEeKCTi CHHOHIMM NMOJAAHMX CJiB, 3aNMIIITH iX i mepekIaaiTh.
Nouns: organization, popularity, tourist, journal.

Adjectives: showy, various, excellent.

8. 3HalAITh y TEKCTI AHTOHIMM NMOJAHUX CJIIB, 3ANUIIITH iX | MePeKJIAAITh.
Adjectives: forgettable, terrible, ordinary, unimportant

Verbs: decrease, stop, separate.

9. YTBOPITH CJIOBOCIOIYYEHHSI TA MEPEeKIATITH iX:

1) culinary a) school

2) vineyard b) component
3) cooking c) tour

4) rural d) marketing
5) vital e) authority
6) tourism f) product

7) leading g) cruises

8) living h) groupings
9) social 1) tourism

10) destination J) experience

10. HanuuiTh TJIyMadeHHsI MOIaHUX CJIiB:

Potential(n), destination (n), dedicate(v), essential(adj), realize (v).

11. Bunumits 3 Tekery 10 KII0YOBMX TepMiHIB I MepeKJIaliTh iX YKPaiHCbKOIO

MOBOIO.
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12. JloOepiTtb 3aroi0oBOK /10 TeKCTY, 3alMIIiTh WOro AaHIJINCHKOI Ta

YKPaiHCHbKO MOBAMM.

13. Po3kpmiiTe ay:KKH, BKMBAK4YM NpPaBUJILHY (opMy JiecioBa B yYMOBHHX
PECYCHHAX MEPIIOTO THUITY.
1.1f the cat (keep) mewing, the neighbors (complain).
2. The lecturer (be) angry, if you (come) late for the line again.
. If you (eat) too much chocolate, you (feel) sick.
. If it (rain) on Saturday, we (go) to the beach.

. You (must/consult) the doctor, if you (not/feel) well.

3
4
5
6. If you (study) hard, you (pass) your examination.
7. He (lose) weight if he (do) some physical exercises.
8. They (not/get married) if he (not/get) a new job.

9. If there (be) no buses, she (take) a taxi.

10. It it (not/snow), we (not/make) a snowman.

14. Po3kpmuiiTe Qy:KKHM, BKHBAIOYM NPaBWIbLHY (OpMy Ji€ciioBa B yYMOBHHX
peYeHHSX JPYyroro TUiy.

1. If I (find) a hair in my soup at a restaurant, | (complain) to the manager.

2. She (call) the police, if she (see) the burglar breaking into the house.

3. If the cat (see) the mouse, it (try) to catch it.

4. If the car (run) out of petrol, I (go) to the nearest petrol station to get some.
5.Anyone (call) an ambulance, if he or she (see) an accident.

6. If she (see) a mouse, she (run) away.

7. 1T I (live) in France, | (speak) French better.

8. If he (win) a million dollars, he (buy) a luxurious yacht.

9. It is raining, but if the weather (get) better, we (go) for a picnic.

10. If that bag (be) cheaper, I (buy) it.
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15. Po3kpmiiTe Qy»KKH, B:KUBAIOYHU Ji€CI0BAa BiANOBITHO 10 YMOBHOI0 pe4YeHHS

Tuny 1 ym 2. IlepexiaaiTh peyeHHs1 YKPAIHCHKOI0 MOBOIO.

1. If you come with me, | (do) the shopping with you.

2.Walter (help) his mother in the garden if she reads him a story this evening.

3.1f it (to rain), | will stay at home.

4.0ur teacher will be happy if we (learn) the poem by heart.
5.1f they had enough money, they (buy) a new car.

6.We (pass) the exam if we studied harder.

7.1f Pat ( repair) his bike, he could go on a bicycle tour with us.
8.She would get 100 pounds if she (sell) this old shelf.

9.If | were you, | (to invite) Jack to the party.

10.1f the weather (to be) fine, the children can walk to school.

16. Iepenaiite peuenns B Reported Speech.

. He said, "I live in London, not in Liverpool.”

. She said, "I am cooking dinner."

. “I can’t remember his home address” she said.

. They informed us “His team didn’t lose the game”.

. Emily said: "Our teacher will go to Leipzig tomorrow."

. He told me: “I went out with some friends at the weekend.”.
. He told us: "I spent all my pocket money on Monday."

. They said: “We didn’t eat meat two days ago”.
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. Jennifer said: "Jack had already gone at five."

10.Barbara said: "I am going to read a magazine this week.".

17. IlepexnaaiTe peYeHHs aHIJIIHCHKOK MOBOIO.

1. Bin cka3as, 1110 HOro MapiipyTKa 3ami3HIOEThCS.

2. SIx1o HIXTO HE MOJ3BOHUTH, TO BOHA IMiJI€ B KIHO 3 APY3SIMH.
3. XKiHka po3noBiia, 0 XJIOMYHUK 3a0TyKaB.

4. S0 BiH MIIUIIE TOTOBIp, TO CTaHE BIACHUKOM BEJIMKOI KOMMAaHii.
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5. SAxOu He Oyno TaipyHy, TO MEIIKAHIIlI HE MIOKUHYJIX O CeIuIIe.

6. 51 ckazana, 1110 TPOXH 3aMi3HIOCh.

7. SIK110 BOHU TTO00I1at0Th, TO 3MOXKYTh IMTPOJIOBKUTH CBOIO MTOJTOPOK.
8. SIK110 TH HE Bi3bMEII Mapacoi, TO 3MOKHEIIL.

9. Bona cka3ana, 1o Hikonu 1ie He Oyia y bapcemnosi.

10. SAxOu 51 MaB MUJIBHOH J10JIapiB, TO YaCTUHY BiJaB OU HA OJArOYMHHICTb.

104



Bapiaut 4.4.

1. HanuuuiTh TPAaHCKPHUIILiI0 MOJAHUX CJiB I MepeKIadiTh iX:

Development Excellent Generate
Winery Decade Untapped
Offer Infrastructure Revenue
Taste Harvest Include
Purpose Focus Community

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIE:KATH MOJAAHI CJIOBA i MePeKJIAITh IX:

Consumers, unique, these, want, days, savvy, and, tourism, they, about, wine, global,
on, label, one, those, purchase, story, know, bottle, five, somewhere, dollars, region, in,
the, case, terroir, producer, at, driver, for, economic, development, rural, deal, foster,
an, benefit, from.

noun

pronoun

verb

adverb

adjective

preposition

article

numeral

3. IlepexaaaiTs mogaHi CJIOBOCHOJYYeHHS i CKJIAAITh 3 HHUMH pedYeHHs
AHIJIIICbKOK0 MOBOIO:

e take an active part to be on the rise

e culinary activity e lifetime customers

e growth potential e to seek out ways

e leisure travelers e social development

e wine tourism infrastructure e to benefit from tourism
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4. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHII NMEPEKJIAT TEKCTY.

Enotourism (Wine tourism or Vinitourism) refers to tourism which purpose is or
includes the tasting, consumption or purchase of wine, often at or near the source.
Where other types of tourism are often passive in nature, enotourism can consist of
visits to wineries, tasting wines, or even taking an active part in the harvest.

Enotourism is a relatively new form of tourism and its history varies greatly
from region to region. The industry around enotourism has grown significantly
throughout the first decade of the 21st century. In the United States 27 million
travellers, or 17% of American leisure travellers, are engaged in culinary or wine-
related activities. In Italy the figure stands at approximately five million travellers,
generating 2.5 billion euros in revenue.

Most visits to the wineries take place at or near the site where the wine is
produced. Visitors typically learn the history of the winery, see how the wine is made,
and then taste the wines. In some regions, staying in a small guest house at the winery
is also offered. But, most importantly, visitors buy the wines made by the winery at the
premises, accounting for up to 33% of their annual sales.More elaborate tastings can
include horizontal and vertical tastings as well as full meals focused upon showcasing
the wines.

Most tourism agencies see it as a segment of the industry with tremendous
growth potential, stating that in some regions, it's only functioning at 20% of its full
potential.

Consumers these days are savvy and they want to know more about the wine
they are buying that what is written on the label. Wine, is one of those purchases that
tells a story, every bottle comes from somewhere and is unique to the region and place
it was made. In the case of wine, consumers want to know where the wine comes from,
the terroir or something about the producer.

At the global level, wine tourism is growing and is considered to be a driver for
the economic and social development of many rural areas. This is a big deal. What
other industry is fostering the economies in many of these small towns? It seems like

an excellent opportunity for small communities to benefit from tourism dollars.
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Wine tourism is definitely on the rise. Wineries and vineyards need to consider
what they are offering as the tourism aspect of their business and be savvy about
marketing to the wine traveller. For many, this is an untapped business, but surely will
help them ultimately drive more wine sales and generate lifetime customers. Regions
and marketing agencies should be actively seeking out ways to raise awareness for
their wine tourism infrastructure and engage with wine and food enthusiasts.

5. 3HalaiTh Y TeKCTi BiANMOBITHMKY MOAAHMUX CJIiB TA CJOBOCHOJYYEHb i CKIATAITHh

3 HUMM PE€YCHHHA aAHIJIiliCbKOIO0 MOBOIO.

® HETOpKaHUI Oi3HEC ® TIOpPiIBHSHO HOBa hopMa
® CLIBCHKA MICIIEBICTH ® BEIMKa yrojaa
® [IaCHBHI MO MPUPOIL e OyTH KMITIMBUM

¢ JBUT'YH €KOHOMIYHOT'O PO3BHUTKY © KYIITYBATH BHHA

6. IlepexaaniTh MogaHi TBEPIKeHHS i BU3HAUYTE, YU BiANMOBIZAI0TH BOHU 3MIiCTOBI
TEKCTY.

1.Like other types of tourism enotourismis also passive in nature.

2.In EU the figure stands at approximately five million travellers, generating 2.5
billion euros in revenue.

3.At the global level, wine tourism is declining.

4.More simple tastings can include horizontal and vertical tastings as well as full meals
focused upon showcasing the wines.

5.1t seems like a good opportunity for small communities to benefit from tourism

dollars.

7. 3HalAiTh y TEeKCTi CHHOHIMM MOJAAHMX CJiB, 3aNMMIIITH iX i mepekaamiTh.
Nouns: hotel, manufacturer, city, region.

Adjectives: intelligent, yearly, little.

8. 3HalAiTh y TEKCTI AHTOHIMM MOJAHUX CJIIB, 3ANUIIITH iX | MePeKJIAAITh.

Nouns: sale, village, loss.
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Adjectives: horizontal, small.
Verbs:sell, leave, exclude.

9. YTBOPpITH CJIOBOCIOY4YEHHS TA NEPeKIATITh iX:

1)leisure a) house
2)guest b) customers
3)global C) communities
4)lifetime d) sales

5)wine e) level

6) annual f) opportunity
7) rural g) meals

8) full h) travellers
9)small 1) areas

10 excellent J)traveller

10. HanuuiTh TJIyMadeHHsI MOJAHUX CJIiB:
terroir(n), label(n), showcase (v), passive(adj), significantly(adv).
11. Bunmnmits 3 Tekery 10 KII0Y0BHX TEepPMiHIB I MEPeKJANITh IX YKPAIHCHKOI)

MOBOIO.

12. JloOepiTthb 3aroioBOK /10 TeEKCTY, 3alMIIiTh WOro AaHrJiiicbKol Ta

YKPaiHCHKOI0 MOBaMH.

13. Po3kpuiiTe 1y:KKHU, BAKUBAIOYM TepyH/Iiil yu iH(piHiTHB.

1. Wine tourism involves (visit)wineries or vine yards and (taste) wines.
2. The children hope (go) to the cinema tonight.

3. After the movie we hope (get) some coffee at Gloria Jeans.

4. Some students put off (do)their homework later.

5. My girlfriend and I intend (go) out after dinner.

6. When John was a student, he always put off (finish) his homework.

7. Yesterday we meant (talk to you), but you didn’t have time.
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8. When they finish (drink)their tea, they’ll probably go home.
9. Claudia expects (pass) the test tomorrow.

10. Is she planning (go) to the New Year’s Eve party?

14. Po3kpuiite ny:kku, B:kuBawun Present Participle uu Perfect Participle.
1. (to write) out all the new words, | started to learn them.

2. (to find) the tickets, we were able to enter the exhibition.

3. (to live) in Rome, he was able to see all the museums.

4. (to hear) my friend’s voice, I left the room to open the door.

5. We went home, (to look) through the documents.

6. (to bark) dog doesn’t bite.

7. She entered the room (to smile).

8. (to know)English well the student can translate this text.

9. I think that the man (to stand) there is his brother-in-law.

10. (to see) the stranger the dog began barking.

15. Po3kpwuiiTe ay:KKH, B:KHBaw4m giecioBa y Passive Voice. Ilepekaanits
peYeHHs] YKPAiHCHKOI0 MOBOIO.

1. This instruction (to change).

2. This car (to manufacture) in Korea by Kia Motors.

3.Last year 1,000 new units (to produce) by the time we introduced the new design.
4. The control test (give) at ten o'clock this morning.

5. Pupils (require)to wear uniforms at all times.

6. Lectures (record) and posted on the Internet.

7. Spanish(speak) in this village.

8. Lunch (serve) when we arrived.

9. All work (complete) by six o'clock this evening.

10. This rumor (start) by our competitors.

16. Ilepenaiite peuennss B ActiveVoice.
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. The house was blown down by the wind.

. The thieves were caught by the police.

. The letter was posted by John.

. We were received by the hotel manager.

. The snake was killed with a stick.

. The minister was welcomed by the people.

. He was found guilty of forgery.

. This house was built by John McCarthey in 2001.

. He was exhausted by his hard work.
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10. He said his passport had been stolen by someone.

17. IlepekaaaiTe peYeHHHS AHIJIICHKOI0 MOBOK.

1.Ha nocraBneHe 3anuTaHHs BiH BIANOBIB, [0 30Mpa€ThCA BIABLAATH YKpaiHYy.
2. Ile mroau, siKi IOMIOMOXKYTh BaM Y PoOOTI.

3.ITompaBka Oyina BigxuseHa OUTBIIICTIO TOJIOCIB WwieHiB Pagu €Bponu.

4. Bin HanoJirae, mo0 oMy cka3aliv yCio MpaBy.

S.1ictaecsat pokiB Tomy OKjIaxoMa Ha3uBajIach 1HA1aHCHKOIO TEPUTOPIIO.

6. BoHa He 3a/10BOJIEHA, L0 MPALIOE 3apa3.

7. JAiT! Oynu macauBl, M0 iM JO3BOJIWIIN MITH HA TUISIK.

8.Bin BcTas, 1100 B3SITH CIIOBO, 1 MPUCYTHI TEIJIO MPUBITAIH HOTO.

9. ¥V MeHe € noapyra, 3 SIKOI0 1 MOKY IIOTOBOPUTH TIPO II€.

10. Bonwm 3ragyBanu 4y10Bi JH1, K1 IPOBEIH Ha y30epexxki Cepen3eMHOro Mops.
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1. HanuumiTh TPAaHCKPHUNLiI0 MOJAHUX CJIiB i mepekaamiTh ix:

Involve Atrocity Massacre
Value Location Remind
Suffering Field Humanity
Association Genocide Questionable
Attract Motivation Temper

Bapianr 4.5.

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIE:KATH MOJAAHI CJIOBA i MEePeKJIAITH IX:

He, mechanism, moral, social, recovery, effects, of, dark, individuals, together, in,
these, places, with, grief, try, and, also, state, represent, immorality, determine, that,
morality, be, a, resiliency, society, death, the, process, after, disaster, or, catastrophe,
world.

noun

pronoun

verb

adverb

adjective

preposition

article

conjunction

3. IlepekaaniTb mnoaaHi cJOBOCHOJNYYEHHSI i CKJIQAITL 3 HUMH pPe4YeHHS
aAHIIiHCBKOI0 MOBOIO:

e afield of study
associated with

the process of recovery
Memorial Hall

violent death

close proximity

human atrocities and genocide
consistent failure

sites of disaster

historical value

4. IlpouuTaiiTe Ta BUKOHANTE MUCbMOBH NMEPEKJIA] TEKCTY.
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Dark tourism (also black tourism or grief tourism) is tourism involving travel to
sites associated with death and tragedy. Thanatourism, derived from the Ancient Greek
word thanatos for the personification of death, is associated with dark tourism but
refers more specifically to violent death; it is used in fewer contexts than the terms
dark tourism and grief tourism. The main draw however to these locations is mostly
due to their historical value rather than their associations with death and suffering.

This includes castles and battlefields such as Culloden in Scotland and Bran
Castle and Poienari Castle in Romania; sites of disaster, either natural or man made,
such as Hiroshima in Japan, Chernobyl in Ukraine and the Ground Zero in New York;
Auschwitz in Poland; prisons now open to the public such as Beaumaris Prison in
Anglesey, Wales; and purpose built centers such as the London Dungeon. It also
includes other sites of human atrocities and genocide, such as the Nanjing Massacre
Memorial Hall in Nanjing and the Tuol Sleng Genocide Museum in Cambodia.

Dark Tourism became a field of study in 1996 when the term was coined by
Prof. John Lennon and Malcolm Foley of Glasgow Caledonian University. Scholars
have analyzed both recent and ancient settings which attract visitors and are associated
with death. Scholars of the field hope to understand tourist motivation for visiting such
locations. Dr. Philip Stone, a senior lecturer at the University of Central Lancashire, is
another one of the individuals currently studying this field. He has tried to determine
moral and social effects of dark tourism, pointing out how individuals come together in
these places associated with grief and death. Stone has also stated how dark tourism
represents immorality so that morality may be communicated. Dark tourism would be
a mechanism of resiliency that helps society in the process of recovery after a disaster
or catastrophe, a form of domesticating death in a secularized world.

Dark tourism has been seen as a form of exploitation. Entrepreneurs may
attempt to use the emotional reactions of the visitors to the site to generate profit.
Demarcations, such as signs and historical markers, may remind the dark tourists of the
subject of their endeavor and may prompt them to purchase merchandise. Our
motivations are murky and difficult to unravel: a mix of reverence and maybe even the

thrill of coming into close proximity with death. Over half a million people visit
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Auschwitz each year. The standard two-and-a-half-hour guided tour gives an audience
at best an abridged understanding of this vast and sprawling site. What a tourist can
comprehend in such a brief visit is questionable. The coverage is often selective,
motivated by the need to increase visitation and revenue rather than presenting an
undistorted view of history.

'‘Dark tourism' sites are important testaments to the consistent failure of
humanity to temper our worst excesses and, managed well, they can help us to learn
from the darkest elements of our past. But we have to guard against the exploitative
streak that is evident at so many of them.

(http://fundacionio.org/viajar/otros/thanatourism.html)

5. 3HaiaiTh y TEKCTi BiANOBIAHUKM MOJAHUX CJIIB TA CJI0OBOCHOJYYEHb i CKIAMITH
3 HUMHU PeYeHHS aHIIiiiCbKOI MOBOIO:

KOPOTKUH BI3UT HaWTIpIIl KpalHOUI

JaBHI MICLIS 30UTBLIMTH BIJB1yBaHICTh
30UpaTUCh CEKYJISIPU30BaHUMN CBIT

eMOI[IHA peaKIis Hee(opMoBaHUM TOTJISAT

6. IlepexaaniTh MogaHi TBEPIKeHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MIiCTOBI
TEeKCTY.

1.Entrepreneurs do not attempt to use the emotional reactions of the visitors to the site
to generate profit.

2.0ur motivations are always murky and difficult to unravel.

3.Dark tourism would not be a mechanism of resiliency that helps society in the
process of recovery after a disaster.

4.Dark Tourism became a field of study in 1998 when the term was coined by Prof.
John Lennon and Malcolm Foley.

5.Thanatourism, derived from the Ancient Indian word thanatos for the personification
of death.
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7. 3HalAiTh y TeKCTi CHHOHIMM NMOJAAHMX CJiB, 3aNUIIITH iX i mepeKIaaiTh.
Nouns: accident, notion, sphere, businessmen, sorrow.

Adjectives: obvious, significant, hard.
8. 3HaliTh y TEKCTi aHTOHIMM MOAAHUX CJIB, 3ANUIIITH IX i MepeKJIaAdITh.
Adjectives: easy, light, best.

Verbs: exclude, misunderstand, unravel.

9. YTBOpIiTH C/10BOCIIOJIyY€EHHSI Ta MEPEKJIATITDH iX:

1) sprawling a) value

2) secularized b) understanding
3) consistent c) world

4) historical d) failure

5) abridged e) site

6) exploitative f) motivation

7) close g) settings

8) undistorted h) streak

9) recent 1) proximity

10) tourist J) view

10. HanuuiiTh TJiyMayeHHsl MOJAAHUX CJIiB:

merchandise(n), immorality(n), attract(v), selective(adj), guard (v).

11. Bunmumits 3 Tekery 10 KI04Y0BMX TEpMiHIB i MepeKJIaliTh iX YKPaiHCbKOIO

MOBOIO.

12. [do0Oepith 3aroji0BOK [0 TeEKCTy, 3alMIIiTh MHOIr0 AaHIIHCHKOK Ta

YKPaiHCBKOI0 MOBaMH.
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13. Po3kpmiiTe ay:KKH, BKMBAKUYM NPaBUJILHY (opMy JiecioBa B yYMOBHHX
peYeHHAX MEePIIOro TUILY.
1.1f the cat (keep) mewing, the neighbors (complain).
2. The lecturer (be) angry, if you (come) late for the line again.
. If you (eat) too much chocolate, you (feel) sick.
. If it (rain) on Saturday, we (go) to the beach.

. You (must/consult) the doctor, if you (not/feel) well.

3
4
5
6. If you (study) hard, you (pass) your examination.
7. He (lose) weight if he (do) some physical exercises.
8. They (not/get married) if he (not/get) a new job.

9. If there (be) no buses, she (take) a taxi.

10. If it (not/snow), we (not/make) a snowman.

14. Po3kpmiiTe Ay:KKHM, BKHBAIOYM NPaBWIbHY (OpMYy Ji€cioBa B YMOBHMX
peYeHHAX APYyroro TUILy.

1. If I (find) a hair in my soup at a restaurant, | (complain) to the manager.

2. She (call) the police, if she (see) the burglar breaking into the house.

3. If the cat (see) the mouse, it (try) to catch it.

4. If the car (run) out of petrol, I (go) to the nearest petrol station to get some.
5.Anyone (call) an ambulance, if he or she (see) an accident.

6. If she (see) a mouse, she (run) away.

7. 1T I (live) in France, | (speak) French better.

8. If he (win) a million dollars, he (buy) a luxurious yacht.

9. It is raining, but if the weather (get) better, we (go) for a picnic.

10. If that bag (be) cheaper, | (buy) it.

15. Po3kpmiiTe Ay:KKH, BXKHBAKYHU Ti€CJ0BA BIIANOBIIHO 10 YMOBHOI0 pe4YeHHsI
Tuny 1 um 2. IlepexnaaiTs peyeHHs YKPATHCbKOI MOBOIO.

1. If you come with me, | (do) the shopping with you.

2.Walter (help) his mother in the garden if she reads him a story this evening.
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3.If it (to rain), I will stay at home.

4.0ur teacher will be happy if we (learn) the poem by heart.
5.1f they had enough money, they (buy) a new car.

6.We (pass) the exam if we studied harder.

7.1f Pat ( repair) his bike, he could go on a bicycle tour with us.
8.She would get 100 pounds if she (sell) this old shelf.

9.If I were you, I (to invite) Jack to the party.

10.1f the weather (to be) fine, the children can walk to school.

16. INepenaiite peuenns B Reported Speech.

. He said, "I live in London, not in Liverpool."”

. She said, "I am cooking dinner."

. “I can’t remember his home address™ she said.

. They informed us “His team didn’t lose the game”.

. Emily said: "Our teacher will go to Leipzig tomorrow."

. He told me: “I went out with some friends at the weekend.”.
. He told us: "I spent all my pocket money on Monday."

. They said: “We didn’t eat meat two days ago”.
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. Jennifer said: "Jack had already gone at five."

10.Barbara said: "l am going to read a magazine this week.".

17. IlepekaaaiTe peYeHHs aHIJIiIHCHKOK MOBOIO.

1. Bin cka3as, 1110 #oro MapiipyTka 3ami3HIOEThCS.

2. SIK110 HIXTO HE MOA3BOHUTH, TO BOHA MiJI€ B KIHO 3 APY3SIMHU.

3. XKiHka po3noBina, Mo XJIOMYHUK 3a0TyKaB.

4. SIk1o BiH MIAMUIIE JOTOBIP, TO CTAHE BIIACHUKOM BEJIMKOT KOMMaHii.
5. SIx6u He Oyno TaldyHy, TO MEIIKAHII HE TOKUHYJINA O CEeNHUILE.

6. 51 ckazana, 10 TPOXH 3aMi3HIOCh.

7. Sk1110 BOHU 1100011aI0Th, TO 3MOXKYTh MTPOJOBXHUTH CBOIO MOJIOPOK.

8 SIKI10 TH HE Bi3bMEI Mapacoi, TO 3MOKHETIL.
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9. Bona ckazaina, 110 HikosH 11e He Oyna y bapcenoHi.

10. SIxOu s MaB MIJIBMOH JI0JIapiB, TO YACTHUHY BijJIaB OM Ha OJJATrOUUHHICTb.
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TECTOBI 3ABJJAHHSA Ne 5

BapianT 5.1
1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:
Paramount Adequacy Guest
Neighbour Knowledgeable Pervade
Comfortable Accidental Disturbance
Experience Therefore Efficiently
Utilities Evaluation Facilities

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

service, and, provide, in, they, necessary, even, of, community, a, public, whether, it,
probably, for, special, these, create, the, importance, or, sometimes, visit, with, receive,
an, them, about, tourism.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekuagith mNOAAaHiI CJOBOCHOJYYEHHSI i CKJIQAiTh 3 HHUMH peYeHHS

AHIJIINACHKOI0 MOBOIO:

all persons involved in tourism

a guest of the community

have an auto accident

to be of paramount importance

to make the visitor feel welcome public utilities and facilities

health and sanitation to have a heart attack

to provide evaluation of the

to urge to visit the community

services
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4. IlpounrtaiiTe Ta BUKOHAMTE MMCHMOBHH MEPEKJIA/l TEKCTY.

Visitor services are probably the single most important group of activities that a
community offers its visitors because these activities are what make the visitor feel
welcome and well served. They include all the normal city services that pertain to
police and fire protection, health and sanitation, public utilities and facilities, as well as
the range of services provided by local businesses, civic organizations, and others
involved in making your community a pleasant place to visit. Of paramount
importance among all the services provided are those of hosting.

Hosting is one of the functions of communication. It provides information for
visitors on where to go, how to get there, what to see, and what to do to enjoy their
visit. It includes being hospitable, knowledgeable, and carrying on the art of all
members of a community whether or not they are actually involved in tourism
activities. It is an attitude that pervades the community, making the tourist-visitor feel
comfortable s a guest of the community. Being a good host will bring visitors back to
the community because they will talk to their friends and neighbours about their
experience, urging them to visit the community to receive these same satisfactions.

The necessary service training must be given to all persons involved in tourism in
the community; and evaluation of the adequacy and nature of the services should be
provided.

Tourists sometimes present special problems and not all tourism activities may be
performed smoothly. Tourists do get sick, some will have heart attacks and heat
strokes, others create accidental fires, cause civil disturbances, and have boating and
auto accidents. Some of them will even die. Therefore, a community and its attractions
must be prepared to deal with these problems efficiently and effectively.

(Originated from “Tourism the International Business”” A Global Text
/ Robert Christie Mill, 2010)

5. 3HalaiTh y TeKCTi BiANMOBITHMKY MOJAHMUX CJIiB Ta CJIOBOCIOJIYYeHb i CKIAITH
3 HUMH peYeHHs aHIJIilChbKOI0 MOBOIO:
® TYPUCTHYHE OOCIYrOBYBaHHS ® TYpHUCTCHKa JISJIBHICTD
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¢ c¢(pEeKTUBHO BUPILIYBATH MPOOIEMH ® OTpUMATH TEIUJIOBUH yaap

® HaJaBaTH TypuCTaM HEOOX1THY ® P OCTYT
iH(opMalrito
® CIPUYUHATH TPOMAJICHK] 3aBOPYIIICHHS ® PO3IIOBICTH PO CBil JOCBIT

® MJAroToBKa J0 pobotm B  cdepi ® 3BUYHI MICBKI MIOCIYTH

00CITyroByBaHHS

6. IlepexnaniTs NoJaHi TBEPAKEHHS i BU3HAYTE, YU BiMOBIIAIOTH BOHH 3MiCTOBI
TEKCTY.

1. Hosting provides information for tourists to enjoy their visit.

2. Visitors sometimes present special problems.

3. Tourists never urge their friends and neighbours to visit the same community.

4. Usually all the tourism activities are performed smoothly.

5. A community must be prepared to deal with visitors’ problems.

7. 3HAUAITH Y TEKCTI CHHOHIMHY MOJAAHMX CJIiB, 3AIIMIIITH iX i MEPeKJIATITh.
Nouns: defence, sufficiency, misfortune, hygiene, significance.

Verbs: supply, trigger, obtain, speak, comprise.
8. 3HalaiTh y TEKCTI AHTOHIMM NMOJAHUX CJIB, 3AMUIIITH IX I MePeKIAAITH.
Adjectives: insignificant, unfriendly, optional, deliberate, minor.

Adverbs: definitely, always, awkwardly, inefficiently.

9. YTBOPIiTH CJI0BOCIIOJIyYeHHSI Ta MEPEKJIATITD iX:

1 visitor a) stroke

2 fire b) training

3 civil c) importance
4 heart d) fire

5 heat e) businesses

6 auto f) disturbances
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7 accidental g) attack

8 paramount h) accident
9 service 1) protection
10 local J) services

10. Hanumiith TSiyMa4eHHS MOJAHUX CJIB:

hosting (n), pertain (v), accident (n), knowledgeable (adj), experience (n).

11. Bunumits i3 Tekcery 10 KiI0490BUX TepPMiHiB i mepekaaaiTh ix.

12. JloGepiTh 3aroioBOK 10 TEKCTy, 3alUlIiThL HOro AaHrJilicbKol Ta

YKPaIHCHKOI0 MOBaMM.

13. Po3kpmiiTe ay:kku, B:KuBaw4u giecioBa y Present Simple a6o y Present
. We (go) abroad next year.

. The train (leave) at 9.30 am.

. She (sightsee) Wellington at the weekend.

. The shops (not open) until 8.00 am.

. I (not go) out to eat tonight.

. The flight (arrive) at 7.30 pm.

. He (meet) his business friends on Friday.

. The museum (close) at 6.00 pm.
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. They (visit) another foreign country this year.
10. The guided tour (start) at 3.00 pm.

14. 3anumits nogani peuenns y Passive Voice.

1. The tourists overcrowded the streets of the city.

2. Citizens of our city treat the tourists courteously.

3. The policemen showed them the way to the airport.

4. Many tour guides speak at least two foreign languages.
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S.
6.
7.
8.
9.

Some guests missed the previous excursion.
Tourists usually book hotel rooms beforehand.
The guided tour did not interest the students.
Most visitors like our city very much.

Travellers occupied all the rooms in a small hotel.

10. The university trains good experts in tourism.

15. Iloeanaiite peyenHsi, BukopucroByoun defining a6o non-defining relative

pronouns. IlocraBTe KOMH, 1€ HEOOXiTHO.
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. You sent me a fax. Thank you very much for it.

. She is looking after the tourists children. They are terribly spoilt.

. These guests are very polite. They are from England.

. The tourists were sitting in the lounge. They did not book the rooms.

. The firm is sending them to London. They work for this firm.

. | missed the train. | usually catch this train.

. The chambermaid stole jewellery from the rooms. The guests trusted her.
. They were waiting for the hotel manager. He did not come.

. This man is the headwaiter. He is looking at us.

10. The Smiths changed the room. It was not spacious enough.

16. BunpaBTe NOMMJIKH y NOJAHUX PeYEHHSX.
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. This visitor, which is from France, is very rude.

. The guests did not like the service, who was very slow.

. We are going to Amsterdam, who | always wanted to visit.

. A wide range of tourist services is offer by hotels.

. All the tourist activities was organized by the resort representative.
. A lot of visitors are welcomes by the city every year.

. The art gallery is not opening until 10.00 am.

. She stay at her friends’ in August.

. The plane is landing at 7.00 am.

10. He is not have a business trip this week.
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17. IlepexaaiTe mNogaHi pe4eHHs aHIJIICHbKOI0 MOBOIO.

1. ¥V Hemumo BOHM PO3MOBIIATUMYThH JAPY3sIM TPO CBIM JIOCBIA BIATOYMHKY 3a
KOPJIOHOM.

2. Kondepenitis 1010 e€heKTHUBHOTO BHUPIIICHHS MPoOJIeM Typu3My BiaOyIeTbes y
YEepBHI.

3. Yca HeobxigHa iH(MOpMAITis HATAETHCS TYPUCTaAM 1HO3EMHOIO MOBOIO.

4. I'pomMajchKi 3aBOpyIIeHHS OyIu CIPUYMHEH] 1IHO3EMHUMH TYpHUCTaMHU.

5. Psan mocayr, mo HamarOThCS TYpUCTaM Yy HalIiid KpaiHi, HE BIANOBITAIOTH

MIKXHApOJIHUM HOpMaM.
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BapianT 5.2

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Vacationer Entertainment
Emergency Slightly
Previous Methodology
Facilities Evaluate
Amusement Lifeguard

Rescue
Adequate
Concessionaires
Utilities
Quantity

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

resort, effective, of, already, differ, a, community, or, there, before, additional, the,
probably, offer, program, an, coordinative, from, you, almost, and, improve, for,
development, they, in, recreation.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. IlepexkaaaiTe mnogaxi

AHIJIINACHKOI0 MOBOIO:

health and sanitation .
to spend the holidays at lake resort o
adequate for the tourist season o

to continually measure and .

improve

garbage and litter disposal o

CJIOBOCIIOJIYyYeHHSI 1 CKJIQAiTb 3 HHMHM PeYeHHs

to meet the tourism demands
visitor service base
to evaluate quantity and quality

present hospitality in the area

to design an evaluation methodology
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4. IlpounrtaiiTe Ta BUKOHAMTE MMCHMOBHH MEPEKJIA/l TEKCTY.

Every community has tourists — a motorist who stops for gas, people visiting their
relatives, or the vacationer who spends his holidays at your lake resort. Some visitor
services are already provided in your community. While visitor service base plans and
programs may differ slightly from one community to another, almost all tourism
development is structured on a service base that includes most of the following
considerations:

e Business: food, lodging, entertainment, recreation, auto-amusement,

concessionaires.

e Security: police and fire protection, lifeguards, beach patrol, crowd control,

traffic control, and accident prevention.

e Health and sanitation: first aid stations, emergency and rescue, hospital and

clinic, garbage and litter disposal, personal facilities.

e Public utilities and facilities: water, electricity, telephone, campgrounds, parks

and recreation areas.

Before you can plan more or improve visitor services you must first evaluate
quantity and quality of present hospitality in your area.

There are many people in your community who can and do help host your
visitors. When you have inventoried and evaluated what your community offers and
reviewed problems and solutions from previous years, you can plan to meet present
and future tourism demands.

Effective visitor service programs must be carefully planned, and while most
parts of the service base are already in place, they probably will not be adequate for the
tourist season. Additional personnel may have to be hired and trained and a
coordinative system of organization will have to be created to insure that services are
available when needed. An evaluation methodology must be designed to continually
measure and improve the effectiveness of the services rendered.

(Originated from “Tourism the International Business”” A Global Text
/ Robert Christie Mill, 2010)
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5. 3HalAITh Y TeKCTi BIANMOBIAHMKY MOJAHMUX CJIiB Ta CJI0OBOCIHOJYYEeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHCHhKO0I0 MOBOIO:

® [OKpAaIlyBaTh TYpPHCTHYHE e MalOyTHI OTPeOH TypHU3MY
00CITyrOByBaHHS

e MicE Ta  TOCIYTH  TPOMAJICHKOTO ® XapuyyBaHHS Ta MPOKUBAHHS
KOPUCTYBaHHS

® peTebHO CIUTAaHOBaHa Mporpama e HaiimMatu JOIaTKOBHI

riepcoHa
® c(heKTUBHICTH MOCIYT, IO HATAIOTHCS ® [MapKH Ta 30HH BiJIIOYNHKY
® IIyHKT MEPIIOT METUYHOI TOTTIOMOTH ® PO3BUTOK TypU3MY

6. IlepexaaniTh MogaHi TBEPIKEeHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MIiCTOBI
TEKCTY.

1. First you must evaluate quantity and quality of present hospitality in your area.

2. There are few people in your community who can and do help host your visitors.

3. Additional staff may have to be trained to insure that services are available when
needed.

4. Visitor service base plans and programs are exactly the same in any community.

5. To improve the effectiveness of the services an evaluation methodology must be

designed.

7. 3HAWAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3aNIMIIITH iX i MEPeKJIATITh.
Nouns: holiday-maker, safety, accommodation, rubbish, amount.

Verbs: employ, develop, vary, propose, arrange.

8. 3HalaiTh y TEKCTI AHTOHIMM MOJAHUX CJIIB, 3ANMUIIITH IX I MePeKIAAITH.
Adjectives: insufficient, past, ineffectual, subsequent, private.
Adverbs: considerably, exactly, carelessly, intermittently, definitely.

9. YTBOPIiTH CJI0BOCIIOJIyYeHHSI Ta MEPEKJIATITh iX:
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1 tourist a) control

2 public b) protection
3 life c¢) aid

4 beach d) season

5 recreation e) prevention
6 fire f) grounds

7 traffic g) utilities

8 accident h) areas

9 camp 1) patrol

10 first j) guards

10. Hanuurith TJIyMa4eHHsI MOJAHUX CJIiB:

personnel (n), render (v), hospitality (n), available (adj), security (n).

11. Bunumits i3 Tekery 10 K11040BUX TepMiHiB i mepekyIagiTh ix.

12. [oOepiTth 3aroJIOBOK [0 TEKCTy, 3aNuIIiThL #Oro AaHrJilicbKOI Ta

YKPaiHCHKOI0 MOBaMH.

13. Po3kpmiiTe ay:kkm, B:xKuBa4u giecioBa y Present Simple a6o y Present
. The ship (arrive) at 8.00 pm.

. The family (go) to the seaside this year.

. The course (start) in October.

. They (not come) tomorrow.

. The coach (leave) at 10.30 am.

. We (visit) New Zealand next year.

. The art gallery (not open) until 10.00 am.

. She (stay) at her friends’ in August.

. The plane (land) at 7.00 am.

© O N oo o A W DN PP
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10. He (not have) a business trip this week.

14. 3amuuriTe moxani peyennst y Passive Voice.

. Tourists often visit the popular resorts.

. The hotel did not provide the porter services.

. The standard symbols really help the foreign visitors.

. A few hotels in the city allowed the pets.

. Some aged tourists do not like walking excursions.

. Mass tourism could damage the ecosystem of the country.
. Hotels offer a wide range of tourist services.

. The local authorities limited the number of trekkers.

© 0O N O O A W N -

. The city welcomes a lot of visitors every year.

10. The resort representative organized all the tourist activities.

15. Moennaiite peuennsi, BukopucroByuu defining a6o non-defining relative

pronouns. IlocraBre KoMH, 1e HEOOXITHO.

. The group of tourists are waiting for their flight. It is delayed.
. He was speaking to the tourists. They did not know English.

. She introduced me to the visitors. They were from abroad.

. This woman is the head housekeeper. She is coming to us.

. We saw several rooms. Some of them were uncomfortable.

. This is Mr. Jones. He is the owner of this hotel.

. This visitor is very rude. He is from France.

© 00 N o 0o A W N -

. We are going to Amsterdam. | always wanted to visit Amsterdam.

10. The guests did not like the service. It was very slow.

16. BunpaBTe NOMWIKH y NOJAHUX PeYEHHAX.
1. They were waiting for the hotel manager, which did not come.
2. The Smiths changed the room, who was not spacious enough.

3. This man, which is looking at us, is the headwaiter.

. She climbed to the top to see the view. She had been told about the view.
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4. Our city are like very much by most visitors.

5. All the rooms in a small hotel was occupied by the travellers.
6. Good experts in tourism is trained by the university.

7. We goes abroad next year.

8. The train is leaving at 9.30 am.

9. I does not go out to eat tonight.

10. The shops are not opening until 8.00 am.

17. IlepexkaaiTe MOogaHI pe4eHHS aHIJIIIICHKOI0 MOBOIO.

1. BaiTky roioBHUI MEHEKEp [IUX FOTEIIB HallMaTUMe JOJATKOBUI MEpCOHAT.

2. IlyHKTH nepiioi MEAMYHOI TOMOMOTH IPaLOBaTUMYTh 1[1JI01000BO.

3. KibKiCTh MapKiB Ta 30H BIAMOYMHKY Y MICT1 OyJIO 3HaYHO 301JIBIIEHO.

4. MaitOyTH1 moTpebu TypusMy B YKpaiHi CbOT'0JIHI PETEIBHO JOCIIKYIOThCSI.

5. EQexTuBHICTh MOCHYr, II0 HAAAIOThCA TYpUCTaM Y HAIIOMYy MICTi, HEOOX1THO

ITOKPAIyBaTH.
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BapianT 5.3

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Agency Require Sign
Recognize Evaluate Various
Foreign Furthermore Knowledge
Regardless Explicit Facet
Analyze Perfectionist Concentrate

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:
organization, also, important, he, establish, and, function, the, within, effectively, or,
specific, achieve, problem, by, furthermore, among, everyone, a, respond, smoothly,
of, international, she.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepexkianith MNOAAHI CJIOBOCHOJYYEHHSI 1 CKJIAAITh 3 HHUMHM PeYEHHS
AHIIiICbKOI0 MOBOIO:
e various  service agencies and ¢ the channels of communication
organizations
e all facets of tourist service problems e regardless of what language they
speak
e t0 meet the needs of the people e more explicit than words

involved
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e within the framework of each service e specific directions and instructions
area
e to evaluate past performance ¢ the needs for new services
4. IIpounTaiiTe TA BUKOHAWTE MMCHbMOBHII NepPeKJIaJ TEKCTY.

Coordinating visitor services requires not only the knowledge of how these
services are performed, and by whom, within the framework of each service area, but
also understanding the problems that these various service organizations face.

Coordination is the control function that establishes what the channels of
communication are going to be among the various service agencies and organizations,
the community at large, and the tourism organization. To achieve good coordination
and control, everyone involved in tourism must understand what tourists' needs and
services are required, and be prepared to respond to these needs effectively.

Close cooperative effort among all agencies and organizations is vital, and the
coordination of this effort is best managed by an individual who is a perfectionist on
details, has a firm grasp of all facets of tourist service problems. The person should be
able to analyze how these services may be better performed, recognize the needs for
new services, and evaluate past performance to assess future needs.

Furthermore, he or she should concentrate on making contacts in the community,
making sure that the program meets the needs of the people involved, and that all
phases of management are running smoothly. The individual must be able to plan, to
organize, to conduct seminars, to manage, and to coordinate all visitor service
activities.

As international travel expands, your community is being discovered by more
foreign tourists. There may be communications problems unless specific services are
planned and provided. There are standard signs and symbols, recognized by people all
over the world. Such signs are very important in offering specific directions and
instructions to all tourists regardless of what language they speak. What's more, the
symbols are more explicit than words and require less space than most phrases which
they replace.

(Originated from “Tourism the International Business” A Global Text
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/ Robert Christie Mill, 2010)

5. 3HalaiTh y TeKCTi BIANMOBITHMKN MOJAHMUX CJIiB TA CJIOBOCIOJIYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHChKO0I0 MOBOIO:

® CITUTBHI 3yCHJUIS yCiX OpraHizalii e MIDKHAPOJIHI TYPUCTHUYHI MTOJOPOXKI
® 3ITKHYTHCS 3 MPOOJIEMOIO e MpoOJIeMH y CHIJIKYBaHH1

® yCl eTanu yrpaBJIiHHI ® BHU3HAHUHU y BCbOMY CBIiT1

® CYCIIJIBCTBO B LILIOMY ® [IPOBOJIUTHU CEMIHAPHU

® CTaHJApPTHI 3HAKUA T4 CUMBOJIH ¢ c¢(eKTUBHO pearyBaTu Ha MoTpeOu

6. IlepexiaaiTh MOAAHI TBEPIKEHHS M BU3HAUYTE, YU BiANOBIAAOTH BOHU 3MICTOBI
TEKCTY.

1. Everyone involved in tourism must understand what tourists' needs and services are
required.

2. Close cooperative effort among all agencies and organizations is not vital.

3. Coordinating visitor services requires understanding the problems that these
organizations face.

4. There are no signs and symbols, recognized by people all over the world.

5. To assess future needs it is necessary to evaluate the past performance.

7. 3HAUAITH Y TEKCTI CHHOHIMH MOJAAHMX CJIiB, 3aIIMIIITH X i MePeKJIAIITh.
Nouns: attempt, society, aspect, traveler, necessity.

Verbs: attain, react, estimate, focus, encounter.

8. 3HalAITh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANMUIIITH IX I MepPeKJIAAITh.
Adjectives: unimportant, present, old, native, implicit.

Adverbs: awkwardly, worse, inefficiently.

9. YTBopiTh CJ10BOCHIOJIyYEeHHS TA MEePEeKIAMITH iX:

1 visitor a) tourists
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2 cooperative b) travel

3 communications c) symbols

4 to respond d) on details

5 international e) services

6 a perfectionist f) of communication
7 channels g) effort

8 to meet h) problems

9 standard 1) the needs

10 foreign J) effectively

10. Hanuuuith TIiyMaYyeHHS MOAAHUX CJIIB!

coordination (n), manage (v), service (n), cooperative (adj), tourism (n).

11. Bunuits i3 Tekery 10 KiI040BHX TepMiHIB i mepekJaaiTh ix.

12. JloGepiTh 3aroi0BOK 10 TEKCTy, 3alUlIiThL HOro AaHrJilcbKol Ta

YKPaIHCHKOI0 MOBaMM.

13. Po3kpmiiTe ay:kkum, B:KuBaw4u giecioBa y Present Simple a6o y Present
. The guided tour (start) at 3.00 pm.

. They (visit) another foreign country this year.

. The museum (close) at 6.00 pm.

. He (meet) his business friends on Friday.

. The flight (arrive) at 7.30 pm.

. I (not go) out to eat tonight.

. The shops (not open) until 8.00 am.

. She (sightsee) Wellington at the weekend.

© 00 N oo o1 A W N P

. The train (leave) at 9.30 am.

10. We (go) abroad next year.
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14. 3anuuiTs mogani peyenns y Passive Voice.

© 00 N oo o1 A W DN PP

. The university trains good experts in tourism.

. Travellers occupied all the rooms in a small hotel.

. Most visitors like our city very much.

. The guided tour did not interest the students.

. Tourists usually book hotel rooms beforehand.

. Some guests missed the previous excursion.

. Many tour guides speak at least two foreign languages.
. The policemen showed them the way to the airport.

. Citizens of our city treat the tourists courteously.

10. The tourists overcrowded the streets of the city.

15. Moenanaiite peuennsi, BukopucroByouu defining a6o non-defining relative

pronouns. IlocTtaBTe KOMH, /1e HEOOXiTHO.

© 0 N oo o A W DN PP

. The Smiths changed the room. It was not spacious enough.

. This man is the headwaiter. He is looking at us.

. They were waiting for the hotel manager. He did not come.

. The chambermaid stole jewellery from the rooms. The guests trusted her.
. I missed the train. | usually catch this train.

. The firm is sending them to London. They work for this firm.

. The tourists were sitting in the lounge. They did not book the rooms.

. These guests are very polite. They are from England.

. She is looking after the tourists children. They are terribly spoilt.

10. You sent me a fax. Thank you very much for it.

16. BunpaBTe NOMWIKH y NOJAHUX PeYEHHAX.

1.
2.
3.
4.

He is not have a business trip this week.

The plane is landing at 7.00 am.

She stay at her friends’ in August.

The art gallery is not opening until 10.00 am.
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5. A lot of visitors are welcomes by the city every year.

6. All the tourist activities was organized by the resort representative.
7. A wide range of tourist services is offer by hotels.

8. We are going to Amsterdam, who | always wanted to visit.

9. The guests did not like the service, who was very slow.

10. This visitor, which is from France, is very rude.

17. IlepexkaaaiTh MoaaHi peyeHHs1 AHTJIICLKOI MOBOIO.

1.V cepeny Mu BUBYATUMEMO OCOOJIUBOCTI MI>KHAPOJHUX TYPUCTHUHUX TTOJTOPOKEN.
2. @axiBellb 3 TypU3My MIPOBOAUTUME CEMiHAPHU HACTYITHOTO MICSIIS.

3. [IpobnemMu y crouiKyBaHHI MDK IEPCOHAIIOM Ta BIJBIIyBadyaMu OYJIO IIBHIKO
YCYHEHO.

4. VYci eranu ynpaBiaiHHS y raixy3i TYpU3My 3[1HCHIOIOTHCS Y3TO/IXKEHO.

5. B YkpaiHi BUKOPUCTOBYIOThCSI CTAHAAPTHI 3HAKA T4 CUMBOJIH, SIKI BU3HAH1 Y BCbOMY

CBITI.
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BapianTt 5.4

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Sophisticated Cordial
Environment Guest
Campaign Furthermore
Careless Intellectual
Philosophy Continuous

Familiar
Though
Courteous
Satisfy

Beautification

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

porter, on, important, those, but, almost, a, extend, to, information, they, always, of,
because, forgetful, expect, citizen, for, everyone, quickly, and, partake, into, emotional,

the, community, out.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekuagith mNoOAaHi CJOBOCHOJYYEHHS 1 CKJIAAiTh 3 HHUMHM pPeYeHHS

AHIJIIHCHKOI0 MOBOIO:
e every area of tourist interface
e unskilled jobs
e away from familiar environment
e clean-up campaigns

e economic impact of tourism

community beautification
giving out tourist information
sophisticated jobs

the importance of civic pride

tourism organization personnel
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Visitor services training programs must extend into almost every area of tourist
interface, from the unskilled but important jobs of busboys, bellmen, porters, and ticket
takers to those who have the more sophisticated jobs of arranging tours and giving out
tourist information, as well as to the citizens of the community. Furthermore, the
program must be continuous because people change jobs, or get careless or forgetful,
and need refresher course training.

The primary focus of the visitor services training program is always on hosting.
Hosting is much more than putting on one's best smile, being cordial and courteous. To
be a good host, one must understand the tourism philosophy of the community as well
as the individual tourist on his level of intellectual and emotional being.

Tourists are complex beings. Away from their own familiar environment, they are
trying to relate to a community's environment as quickly as possible so that they may
absorb, ingest, and partake of everything that a community has to offer them to satisfy
their needs. They are guests in the community, and they expect to be treated as guests.

In differing degrees, everyone in a community should receive some training, even
though the training may only be informational. Ideally, the training should be done by
experts in tourism training, or by the tourism organization personnel. Some
communities offer tourism courses in local high schools and colleges. The most
important thing the training should tell the citizens is about the economic and social
impact of tourism. They should know how tourism affects their taxes and where this
money goes in schools, hospitals, street repair, and community beautification.

The community members also must be taught the importance of civic pride,
clean-up campaigns, and maintaining a good community image. Citizens must learn to
understand tourists.

(Originated from “Tourism the International Business” A Global Text
/ Robert Christie Mill, 2010)

5. 3HalaiTh y TeKCTi BIANMOBITHMKY MOJAHMUX CJIiB Ta CJI0OBOCIHOJYY€eHb i CKIAITH

3 HUIMU PeYeHHS AHTJIiHCbKOI MOBOI):
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daxiBI y raimysi Typusmy ® BIUIMBATU HA MOJATKU

® KypCH MiABUIIICHHS KBamidikarii ® IpOMaJChKEe OTOYECHHS

® TIATPUMYBATHU XOPOILIUH IMIIK ® HaBYaJIbHI KYPCH 3 TYpU3MY
® CTaBUTHUCS SIK JI0 TOCTEH ® PEMOHT BYJHIIb

e [IepIIoueprona yBara ® IUpUI Ta MPUBITHUI

6. IlepexaniTh MogaHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIZAI0TH BOHU 3MICTOBI
TEKCTY.

1. Visitor services training programs must be continuous.

2. Tourists expect to be treated as foreigners.

3. Citizens must be taught the importance of civic pride.

4. The most important thing of the training is about the political impact of tourism.

5. The community members must learn to understand tourists.

7. 3HAUAITH Y TEKCTI CHAHOHIMY MOJAAHMX CJIiB, 3AIIMIIITH iX i MEPeKJIAIITh.
Nouns: occupation, influence, preparation, staff, surrounding.

Verbs: propose, broaden, consume, participate, obtain.
8. 3HalAiTh y TEKCTI AHTOHIMM NMOJAHUX CJIB, 3AMUIIITH IX I MePeKIAAITh.
Adjectives: qualified, primitive, careful, simple, unknown.

Adverbs: exactly, never, slowly, nearby.

9. YTBOPITH CJI0BOCIOJIyYEeHHS TAa MEePEKIAMITH IX:

1 civic a) repair

2 high b) services

3 ticket C) campaigns

4 arranging d) school

5 refresher e) beautification
6 clean-up f) pride

7 community g) tours
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8 primary h) focus
9 visitor 1) taker

10 street J) course

10. Hanumiith TiiyMa4eHHs MOJAHUX CJIB:

citizen (n), treat (v), guest (n), cordial (adj), tax (n).

11. Bunuuits i3 Tekery 10 KiII040BHX TepMiHIB i mepekJaaiTh ix.

12. oOepiTth 3aroJIOBOK [0 TEKCTy, 3aNuIIiThL #Oro AaHrJilicbKO Ta

YKPaiHCbKOK) MOBaMH.

13. Po3kpmiiTe ay:kkm, B:KuBaw4u giecioBa y Present Simple a6o y Present
. He (not have) a business trip this week.

. The plane (land) at 7.00 am.

. She (stay) at her friends’ in August.

. The art gallery (not open) until 10.00 am.

. We (visit) New Zealand next year.

. The coach (leave) at 10.30 am.

. They (not come) tomorrow.

. The course (start) in October.

© 00 N oo o A W DN P

. The family (go) to the seaside this year.
10. The ship (arrive) at 8.00 pm.

14. 3anumiTe noaani peyenns y Passive Voice.

1. The resort representative organized all the tourist activities.
2. The city welcomes a lot of visitors every year.

3. The local authorities limited the number of trekkers.

4. Hotels offer a wide range of tourist services.

5. Mass tourism could damage the ecosystem of the country.
139



6.
7.
8.
9.

Some aged tourists do not like walking excursions.
A few hotels in the city allowed the pets.
The standard symbols really help the foreign visitors.

The hotel did not provide the porter services.

10. Tourists often visit the popular resorts.

15. Iloeanaiite pedenHsi, BukopucroByoun defining a6o non-defining relative

pronouns. IlocraBTe KOMH, 1€ HEOOXiTHO.

© 0 N oo o A W DN PP

. The guests did not like the service. It was very slow.

. We are going to Amsterdam. | always wanted to visit Amsterdam.

. This visitor is very rude. He is from France.

. This is Mr. Jones. He is the owner of this hotel.

. She climbed to the top to see the view. She had been told about the view.
. We saw several rooms. Some of them were uncomfortable.

. This woman is the head housekeeper. She is coming to us.

. She introduced me to the visitors. They were from abroad.

. He was speaking to the tourists. They did not know English.

10. The group of tourists are waiting for their flight. It is delayed.

16. BunpaBTe NOMMJIKH y NOJAHUX PeYEeHHSX.
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. The shops are not opening until 8.00 am.

. | does not go out to eat tonight.

. The train is leaving at 9.30 am.

. We goes abroad next year.

. Good experts in tourism is trained by the university.

. All the rooms in a small hotel was occupied by the travellers.
. Our city are like very much by most visitors.

. This man, which is looking at us, is the headwaiter.

. The Smiths changed the room, who was not spacious enough.

10. They were waiting for the hotel manager, which did not come.
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17. IlepexaaiTe mNogaHi pe4eHHs aHIJIICHbKOI0 MOBOIO.

1. ¥V Heaumio 115 Tpyna TypUCTIB IpUMaTUME Y4acTh y TPOMAJICBKUX 3aX0/1aX MiCTa.

2. @axiBIi y rany3l Typu3My MPOBOAUTHUMYTh KypCH MiABHUINCHHSA KBamiikaiii y
ClYHI.

3. Xopomui IMUDK IIbOTO TOTENIO 3aBXJIW IMIJATPUMYBABCS WOro MPUBITHUM
IEPCOHAJIOM.

4.V JIbBOBI 10 IHO3EMHUX TYPHUCTIB 3aBXK/IU CTABIATHCSA, K 10 TOCTEH HAIIOTO MICTa.
5. IlepmiodeproBy yBary, mo 30CepeKeHa Ha KUTBKOCTI TypPUCTUYHUX TOCIYT, CIiJ

TaKOX MPHUIUIATH 1 X SIKOCTI.
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Bapiant 5.5

1. Hanuuuith TPAHCKPHUIILIO MOJAAHUX CJIIB I MepeKIadiTh ix:

Pressure Acceptance Similarity
Emphasize Courteous Facilitate
Preference Characteristic Environment
Unfamiliar Frustration Inquiry
Appropriately Unpredictable Circumstances

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIE:KATH MOJAAHI CJIOBA i MePeKJIATITH IX:

resident, it, occur, economic, unto, frequently, a, population, your, exist, for, golden,
as, readily, difference, of, observe, incident, and, unpleasant, from, the, markedly, this,
appreciate, on, vacation.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekiagith mNoOAaHi CJOBOCHOJYYEHH |1 CKJIaJAiThb 3 HUMH pPeYeHHS

AHIJIINACHKOI0 MOBOIO:

e various methods of informing the e certain to be encountered
community

e to reduce the number of unpleasant e to facilitate acceptance of

incidents visitors
e demographic and economic characteristics e individual tastes and
preferences
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e to affect tourists relations with the e to illustrate the differences
community
¢ relevant to understanding the tourist e to ease the frustration and

pressure

4. IIpounTaiiTe TA BUKOHAWTE MMCHbMOBHII NepPeKJIaJ TEKCTY.

It is important for residents to know what kinds of people are coming into your
area. This will involve various methods of informing the community of the
demographic and economic characteristics of visitors and of their geographic origins.
In many instances, these profiles will show travellers do not differ markedly from the
area's own population. Similarities can be emphasized to facilitate acceptance of
visitors.

Where differences affecting tourists relations with the community do occur, they
should be explained so as to be understood and accepted. These may be illustrated with
two differences that are certain to be encountered: the tourist is from somewhere else
and he is on vacation. Geographic differences exist and affect individual tastes and
preferences as well as speech and behaviour. Residents must be educated to expect and
respond appropriately to these differences.

We frequently observe those on vacation acting differently than they would at
home. The traveller is in a new and strange environment. The important thing is to
realize people respond differently and, perhaps unpredictably, to unfamiliar
circumstances. Emphasize the necessity of responding readily to questions, even if
they seem absurd; they are very real to the person making the inquiry.

We are all familiar with the biblical golden rule. George Bernard Shaw's
comment is less well-known, "Don't do unto others as you would have them do unto
you; they may not share your taste". Both are relevant to understanding and responding
to the tourist. It is important for the community to realise that visitors will appreciate
and respond to friendly, courteous treatment.

By easing the frustrations and pressures of travelling, your community can reduce

the number of unpleasant incidents with tourists. The more the community understands
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and attempts to alleviate the problems of tourists, the fewer the problems the
community will have.

(Originated from “Tourism the International Business” A Global Text
/ Robert Christie Mill, 2010)

5. 3HalaiTh y TeKCTi BIANMOBITHMKN MOJAHMUX CJIiB TA CJI0OBOCIOJIYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHCHhKOI0 MOBOIO:

® 3HAYHO BIJIPIBHATUCS BIJ  MICI[EBOIO e reorpadidyHi BIIMIHHOCTI
HaceJeHHS

e (OXOY€ BIIIMOBIAATH Ha 3alIUTaHHSA ® TIOJUIATH YHiCh YIIOT00AHHS

e I[[iHYBaTH BBIWIMBE BIIHOIICHHS e BiJpearyBaTH HEOUIKYBaHO

e 30J10Te O10TIITHE TTPABUIIO ® HE3BHYHI OOCTaBUHU

® HaroJIOIIyBaTH Ha CXOXKHUX pHCaX e repeOyBaTH y BIIIMYCTII

6. IlepexiaaiTh MOAAHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIZAOTH BOHU 3MICTOBI
TEKCTY.

1. Residents must be educated to respond appropriately to the geographic differences
of the visitors.

2. It is not necessary to respond readily to the visitors’ questions if they seem absurd.

3. It is important for the community to realise that visitors will appreciate a friendly
treatment.

4. Geographic differences exist but do not affect individual tastes and preferences.

5. The biblical golden rule says "Don't do unto others as you would have them do unto

29

you”.

7. 3HAUAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3aIIMIIITH iX i MEPeKJIATITh.
Nouns: inhabitant, condition, society, conduct, holiday.
Verbs: react, lessen, accentuate, happen, assist.

8. 3HaiiiTh y TeKCTi aHTOHIMHU MOJJAHUX CJIiB, 3ANUIIITH iX i MepeKJIAAITh.

Adjectives: insignificant, rude, reasonable, common, unknown.
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Adverbs: unwillingly, seldom, similarly, incorrectly, intentionally.

9. YTBOPITH CJ10BOCIIOIyYeHHS TA MEPEeKIAMITH IX:

1 geographic a) treatment

2 to differ b) differently

3 courteous C) origins

4 to make d) the problems
5 unfamiliar e) rule

6 to share f) the inquiry

7 to alleviate g) markedly

8 to seem h) circumstances
9 golden 1) the tastes

10 to act J) absurd

10. Hanuurith TJIyMa4eHHsI MOJAHUX CJIiB:

traveller (n), respond (v), environment (n), courteous (adj), community (n).

11. Bunuits i3 Tekery 10 KiI040BHX TepMiHIB i mepekJaaiTh ix.

12. [oOepiTth 3aroJIOBOK [0 TEKCTy, 3aNuIIiThL #Oro AaHrJilicbKow Ta

YKPaiHCHKOI0 MOBaMH.

13. Po3kpmiiTe ay:kkm, B:xKMBaro4u jgiecioBa y Present Simple a6o y Present

1. The coach (leave) at 10.30 am.

2. We (visit) New Zealand next year.

3. The art gallery (not open) until 10.00 am.
4. She (stay) at her friends’ in August.

5. The plane (land) at 7.00 am.

6. We (go) abroad next year.
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7. The train (leave) at 9.30 am.

8. She (sightsee) Wellington at the weekend.
9. The shops (not open) until 8.00 am.

10. I (not go) out to eat tonight.

14. 3amuuriTe moxaxi peyennst y Passive Voice.

. Some aged tourists do not like walking excursions.

. A few hotels in the city allowed the pets.

. The standard symbols really help the foreign visitors.
. The hotel did not provide the porter services.

. Tourists often visit the popular resorts.

. The university trains good experts in tourism.

. Travellers occupied all the rooms in a small hotel.

. Most visitors like our city very much.
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. The guided tour did not interest the students.

10. Tourists usually book hotel rooms beforehand.

15. Moennaiite peuennsi, BukopucroByuu defining a6o non-defining relative
pronouns. IlocraBTe KOMH, /1e HEOOXiTHO.

. | missed the train. | usually catch this train.

. The chambermaid stole jewellery from the rooms. The guests trusted her.

. They were waiting for the hotel manager. He did not come.

. This man is the headwaiter. He is looking at us.

1

2

3

4

5. The Smiths changed the room. It was not spacious enough.

6. The group of tourists are waiting for their flight. It is delayed.
7. He was speaking to the tourists. They did not know English.
8. She introduced me to the visitors. They were from abroad.

9. This woman is the head housekeeper. She is coming to us.

10. We saw several rooms. Some of them were uncomfortable.

16. BunpaBTe NOMMJIKH y NOJAHUX PeYEeHHSX.
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. These guests, which are from England, are very polite.

. She is looking after the tourists children, which are terribly spoilt.
. Thank you very much for the fax, who you sent me.

. The streets of the city was overcrowded by the tourists.

. The tourists is treated courteously by the citizens of our city.

. They was showed the way to the airport by the policemen.

. He meet his business friends on Friday.

. The museum is closing at 6.00 pm.
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. They visits another foreign country this year.

10. The guided tour is starting at 3.00 pm.

17. IlepexaaiTe NogaHi pe4eHHs aHIJIIICbKOI0 MOBOIO.

1. I'ix oxoue BiAmOBIJaTUME HA YCi 3alTUTAHHS TYPUCTIB IT1]1 YaC €KCKYPCii.

2. Y 110ToMy 3Ha4Ha YaCTUHA NIEPCOHAY FOTEI0 nepedyBaTUME y BIAIMYCTIII.

3. Cmaku Ta ynogo0OaHHs LbOTO 1HO3EMIIS HE MOAUISUIM pelITa TYPUCTHYHOL TPYIIH.

4. BBiunMBe BiJTHOIICHHS YCIX MEIIKAHIIB BUCOKO I[IHYE€THCS TOCTSIMU HAIIOTO MiCTa.
5. InoszemHi TypucTH, $KI 3HAYHO BIJIPI3HSAIOTHCA BiJ MICIIEBOIO HACEJICHHS,

MIPUBEPTAIOTH J0 ceOe BEIUKY yBary.
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TECTOBI 3AB/IAHHS Ne 6

Bapianr 6.1.
1. Hanuuuith TPAHCKPHUIILIIO MOAAHUX CJIIB I mepeKIaiTh ix:
Destination Aspire Community
Urbanized Craft Involvement
Alpine Opportunity Agreement
Unique Beauty Boom
Paragliding Revenue Generation

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIE:KATh MOJAAHI CJIOBA i MEePeKJIAITH IX:
mountain, attractive, thirty, combine, escape, of, any, market, with, local, steward, can,
future, area, fifty, their, stressful, are, tourism, present, climbing, undoubtedly, instead

of, by, worker, include, typical, for, activity, physical, from, cool, live, part, option.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexiaaaiTh mNoAaHi CJOBOCHOJYYeHHSI i CKJIQAITh 3 HUMH pPeYeHHS

AHIJIIHCHKO MOBOIO .

e Dbeautiful landscape awe-inspiring scenery
e unique custom e primary source of income
e ever-increasing number e untouched mountain region

e economically disadvantaged people

culinary traditions of the community

e contemplation and moderation e sustainable tourism

'\

. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHH NMEPEKJIA/l TEKCTY.
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Mountains are one of the world’s most important tourist destinations. Their
soaring peaks and beautiful landscapes are becoming increasingly attractive as a place
of escape in a stressful, urbanized world. But tourism presents both opportunities and
dangers for mountain regions. Tourism revenues have become a primary source of
income for many mountain communities. Yet, the influx of visitors into mountain
regions poses a threat to these unique and often pristine environments. Mountain
people are the stewards of mountain ecosystems, so any decision to develop tourism
must be made with their involvement and agreement. Most of all, tourism must be
sustainable, planned to ensure that the beauty of mountains can be enjoyed by present
and future generations.

More than 50 million people visit mountains each year. They are drawn to these
areas by the physical beauty of alpine environments, the many forms of recreation
available in mountainous terrain and the opportunities for experiencing cultural
heritage in the communities found there. The clean, cool air and awe-inspiring scenery
of mountain areas, combined with the unique customs, arts, crafts and culinary
traditions of the communities that live there, make trips to the mountains attractive
holiday options.

Sport-based tourism in particular has boomed in mountain regions over the past
30 years. It has expanded from the traditional areas of North America and the
European Alps to largely untouched mountain regions, including parts of Central Asia,
the Himalaya, Karakorum, Caucasus, Andes and even Antarctica. Typical mountain
activities include hiking, skiing, snowboarding, climbing and birdwatching. However,
extreme sports, such as bungee jumping, hydrospeeding, rafting, paragliding and
canyoning are becoming increasingly popular, especially with affluent urban thrill-
seekers. Another growth area for alpine tourism focuses on mountains as a source of
well-being and health. An ever-increasing number of mountain tours offer
opportunities for contemplation and meditation.

The tourism boom has undoubtedly brought benefits to many of the world’s
mountain regions. Thanks to tourism revenues, mountain people, many of whom are

economically disadvantaged, can aspire to greatly improved living standards.
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Mountain tourism has given young men and women the option of building a future in
their home community, instead of becoming part of the rural exodus to cities. The
influx of visitors has also created a market for products made by local crafts workers,

as well as for produce from the land.

5. 3HalaiTh y TeKCTi BIANMOBITHMKHN MOAAHMUX CJIIiB TA CJOBOCHOJY4YEHb i CKIANITH

3 HUMHU pPeYeHHS aHTJIiHCHbKOI0 MOBOIO:

® MacoBMI BHi3] 13 Cll ® JJaBHE OTOYECHHS

® CTaHOBUTH 3arpo3y ® KUTTEBUU PIBEHb

e KyJIbTYpHA CIIAIIAHA ® TOpHCTa MICLEBICTb
® BPAKAKOYMH MTEU3AK ® HaIlJIUB TYpHUCTIB

6. [lepexaaaiTh MoJAaHi TBepPAKeHHS i BU3HAYTE, YU BiANOBIIaAI0TH BOHM 3MiCTOBI
TEKCTY.

1. More than thirty million people visit mountains each year.

2. Tourism revenues have become a main source of income for many mountain
communities.

3. The influx of visitors has also created a market for products made by local crafts
workers.

4. Tourism must be sustainable, planned to ensure that the beauty of mountains can be
enjoyed by present and future generations.

5. Mountains are one of the globe’s most ordinary tourist destinations.

7. 3HalAiTh y TEKCTi CHHOHIMM MOJAAHMX CJIiB, 3aNMMIIITH iX i mepexkJaaaiTh.
Nouns: summit, district, scenery, income, flow.

Adjectives: ancient, abundant, deprived, good-looking, country.

8. 3HalaiTh y TEKCTI AHTOHIMM NMOJAHUX CJIIB, 3ANUIIITH iX | MePEeKIAAITh.
Adjectives: unimportant, general, decreasing, mental, polluted.

Verbs: contract, exclude,
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9. YTBOpIiTH C10BOCIIOJIyYEHHSI TA MEePEKJIATITh iX:

1) sport-based a) income

2) mountain b) jumping

3) stressful c) tourism

4) source of d) craft

5) bungee e) region

6) unique f) holiday option
7) increasingly g) world

8) attractive h) areas

9) future 1) attractive

10) traditional J) generations

10. HanumiiTh TJiyMadeHHs MOAAHUX CJIiB:

rafting (n), canyoning(n), ensure (v), recreation (n), boom (v) .

11. Bunumits 3 Tekery 10 KII0Y0BHX TEepMiHIB I MEPEeKJIAAITh iIX YKPAIHCHKOK)

MOBOIO.

12. JloOepiTthb 3aroioBOK /10 TeEKCTY, 3alMIIiTh WOro AaHrJiiicbKol Ta

YKPaiHCHKOI0 MOBaMH.

13. Po3kpuiiTe 1y:KKHU, BAKUBAIOYM TepyH/Iiil yu iH(piHiTHB.

1. Always remember (remove) your shoes when you visit a Japanese home.

2. | have been trying (finish) this report all day, but the computer is so slow.

3. | stopped (work) for that organization three years ago.

4. | forgot (pack) the gift for our customer in Dubai.

5. We regret (inform) you that Flight 687 to Beijing has been delayed due to technical
reasons.

6. | remember (meet) you in our Shanghai office last month.
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7. | forget (go) to the post office today.
8. Everyone should try (arrive) in time for the meeting next Tuesday.
9. I must remember (reserve) a hotel for our guests who are arriving tomorrow.

10. I stopped (answer) the phone as | was leaving the office.

14. Po3kpuiite ny:kku, B:kuBawum Present Participle ado Past Participle.
1. He saw his friend (go) out with Sue.

2. The bus crashed into the blue car (drive) down the hill.

3. Peter hurt his leg (do) karate.

4. The umbrella (find) at the bus stop belongs to John Smith.

o1

. The people (dance) in the street are all very friendly.

6. | heard my mother (talk) on the phone.

7. My uncle always has his car (wash).

8. We stood (wait) for the taxi.

9. (Look) down from the tower we saw many people walking in the streets.

10. The people drove off in a (steal) car.

15. Po3kpmiiTe ay:xKkHM, B:KUBaw4u jaiecioBa y Passive Voice. Ilepexiaagith
peYeHHs] YKPAiHCHKOK0 MOBOIO.

. When they (to ask) to come here.

. This work must (to finish) in an hour.

. The child (to take) for a walk by his mother.

. My father (to send) to the rest-house yesterday.

. I’'m sure your voice (to hear) in the next room.

. Why my things (not to pack) yesterday?

. She (to introduce) to them next week.

. What language (to teach) at the university?
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. The question (not to discuss) at the last conference.

10. The letter (to receive) some hours ago.
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16. Ilepenaiite peuenns B Active Voice.

. We are taught grammar by Ms Sullivan.

. He was praised by the teacher.

. The injured were taken to the hospital by the firemen.
. The town was destroyed by an earthquake.

. The teacher was pleased with the boy’s work.

. The building was damaged by the fire.

. By whom were you taught French?

. You will be given a ticket by the manager.
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. The streets were thronged with spectators.

10. We will be blamed by everyone.

17. IlepeknafiTe peYeHHHs AHIJIIHCBKOI0 MOBOIO.

1. Bin BBaxae, 110 MOro pillICeHHs HE MIJJISTae OCKap KEHHIO.

. Byiyuu BrieBHEHO10, 1110 HIXTO HE MOJI3BOHUTDH, BOHA MIIIUIA CTIaTH.

. Kinka cuaiia MOBUKH HE BIIITOBIZIAIOYM Ha iXHI 3aIIUTaHHS.

. [linmucaBim 10TOBIpP, BiH CTaB BIACHUKOM BEJIUKOTO OYIHUHKY.

. Ile micTo Oy10 MOKUHYTO MENIKAHIISIMU MEPEe]l HETOI010.

. BoHu 3ragyBanu uynoBi JiH1, Kl IpoBeaH Ha y30epexcki HopHoro Mops.
. [TooGiaBiIy, TYpUCTH TIPOJOBKIIA CBOIO IMTOJOPOIK.

. [TpobGaema BuBUasacs 6araTbMa aHrTIMCbKUM BUEHUMH.
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. Mu cuaim i cioctepiraiiu, SiK COHIIEC T THIMAEThCS HaJl JEPEBaMHU.

10. Ha mocrapieHe 3anuTaHHs BiH BIAIOBIB, 1110 30upaeThes Biapigatu CIIA.
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Bapianr 6.2.

1. HanuuuiTh TPAaHCKPHUIILiI0 MOJAHUX CJiB I MepeKIadiTh iX:

Occur Trend Location
Century Volume Follower
Attest Facilitate Differentiate
Underpin Support Involve
Contribute Conservation Historical

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIE:KATH MOJAAHI CJIOBA i MePeKJIAITh IX:
towards, battleground, therefore, a, renew, appeal, from, onward, evident, within,
financial, global, level, emigrate, though, past, command, trip, cost, visit, the.

Noun

Pronoun

Verb

Adverb

Adjective

Preposition

Article

3. IlepexaaaiT, moAaHi CJIOBOCHOJYYeHHH i CKJIAZITh 3 HHMH pPeYeHHsI

AHIJIIHCHKOK MOBOIO .

e to be in the highlight e the fastest growing industry

e in recent years e to establish and reinforce identity
e a marketing tool e inthe usual sense

e harmony and understanding e aculturally important event

e to play an important role e cultural heritage

4. IlpounraiiTe Ta BUKOHANWTE MMCHMOBHH MEPEKJIA/l TEKCTY.

Cultural heritage tourism (or just heritage tourism) is a branch of tourism oriented

towards the cultural heritage of the location where tourism is occurring.
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Culture has always been a major object of travel, as the development of the Grand
Tour from the 16th century onwards attests. In the 20th century, some people have
claimed, culture ceased to be the objective of tourism: tourism is now culture. Cultural
attractions play an important role in tourism at all levels, from the global highlights of
world culture to attractions that underpin local identities.

According to the Weiler and Hall, culture, heritage and the arts have long
contributed to appeal of tourist destination. However, in recent years ‘culture’ has been
rediscovered as an important marketing tool to attract those travellers with special
interests in heritage and arts. According to the Hollinshead, cultural heritage tourism
defines as cultural heritage tourism is the fastest growing segment of the tourism
industry because there is a trend toward an increase specialization among tourists. This
trend is evident in the rise in the volume of tourists who seek adventure, culture,
history, archaeology and interaction with local people.

Cultural heritage tourism is important for various reasons; it has a positive
economic and social impact, it establishes and reinforces identity, it helps preserve the
cultural heritage, with culture as an instrument it facilitates harmony and
understanding among people, it supports culture and helps renew tourism. Putangina
Cultural heritage tourism has a number of objectives that must be met within the
context of sustainable development such as; the conservation of cultural resources,
accurate interpretation of resources, authentic visitors experience, and the stimulation
of the earned revenues of cultural resources. We can see, therefore, that cultural
heritage tourism is not only concerned with identification, management and protection
of the heritage values but it must also be involved in understanding the impact of
tourism on communities and regions, achieving economic and social benefits,
providing financial resources for protection, as well as marketing and promotion that
may include old canals, railways, battlegrounds, etc. The overall purpose is to gain an
appreciation of the past. It also refers to the marketing of a location to members of a

diaspora who have distant family roots there.
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Decolonization and immigration form the major background of much
contemporary heritage tourism. Falling travel costs have also made heritage tourism
possible for more people.

Another possible form involves religious travel or pilgrimages. Many Catholics
from around the world come to the Vatican and other sites such as Lourdes or Fatima.
Large numbers of Jews have both visited Israel and emigrated there. Many have also
gone to Holocaust sites and memorials. Islam commands its followers to take the hajj
to Mecca, thus differentiating it somewhat from tourism in the usual sense, though the
trip can also be a culturally important event for the pilgrim.

(https://en.wikipedia.org/wiki/Heritage_tourism)
5. 3HalAITh y TeKCTi BIANMOBITHMKHN MOAAHMUX CJIiB TA CJOBOCHOJY4YEHb i CKIANITH

3 HUMH PeYeHHS AHIJIINCHKOI MOBOK):

e CTaOLIBbHUI PO3BUTOK ® [TAJIOMHUITBO

e 3arajJibHa MeTa ® B3a€EMOJIA 3 JIIOJIbMU
® IIpaBUWIbHE TPAKTYBAHHS ® OCHOBHA IIEpPEIyMOBa
® BIJIKPUBATH 3aHOBO ® Trajgy3b TYPU3MY

6. IlepexianiTh MOAAHI TBEPIKEHHS M BU3HAUYTE, YU BiANOBIAAOTH BOHU 3MICTOBI
TEeKCTY.

1. Cultural attractions play a main role in tourism.

2. Heritage tourism involves visiting historical or industrial sites.

3. Cultural heritage tourism (or just heritage tourism) is a branch of literature.

4. Cultural heritage tourism is the fastest growing segment of the economic industry.

5. Cultural heritage tourism is significant for various reasons.

7. 3HaliiTh y TeKCTi CHHOHIMM MOJAAHMX CJiB, 3aNUILIITH iX i mepeKIaaiTh.
Nouns: palmer, defense, admirer, area, world.

Adjectives: remote, real, general, spiritual, artistic.

8. 3HaiiiTh y TeKCTi aHTOHIMHU MOJAHUX CJIiB, 3ANUIIITH iX i MepeKIaATITh.
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Adjectives: minor, impossible, central, old, negative.

Verbs: appeal, oppose, start, decrease, drop.

9. YTBOpIiTH C/10BOCIIOJIYYEHHSI Ta MEePEKJIATITD iX:

1) major a) interests

2) economic b) travel

3) cultural c) object of travel
4) social d) adventure

5) special e) attractions

6) to gain f) destination

7) family g) benefit

8) tourist h) impact

9) to seek 1) roots

10) religious J) an appreciation

10. HanumniTh TJiyMadeHHs MOAAHUX CJIiB:
pilgrim (n), heritage (n), tourism (n), revenue (n), memorial (n).
11. Bunmumits 3 Tekery 10 KI04Y0BMX TEpMIiHIB I MEPEeKJIAAITH iIX YKPAIHCHKOIO

MOBOIO.

12. [do0Oepith 3aroji0BOK [0 TEKCTy, 3alMINiTh HOI0 AaHIIHCHKOK Ta

YKPaIHCHKOI0 MOBaMM.

13. Po3kpuiite 1yKKH, BJKMBAKOYHU repyHail um iHdiniTus.

1. Heritage tourism involves (visit) historical or industrial sites that may include old
canals, railways, battlegrounds.

2. The kids hope (go) to McDonald’s for dinner.

3. After the movie we hope (get) some coffee Starbuck’s.

4. Some students put off (do) their homework later.

5. My friends and I intend (go) out after dinner.
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6. When Kaye was a student, she always put off (finish) her homework.
7. Yesterday Sam meant (talk to you), but he didn’t have time.

8. When we finish (drink) our coffee, we’ll probably go home.

9. Sally expects (pass) the test tomorrow.

10. Are you planning (go) to the party?

14. Po3kpuiiTe ay:xkm, BxxuBadu Present Participle un Perfect Participle.
1. (to write) out all the new words, | started to learn them.

2. (to find) the keys, we were able to open the door.

3. (to live) in Kyiv, he was able to see all the ancient monuments.
4. (to hear) my friend’s voice, I left the room to open the door.

5. We went home, (to look) through the documents.

6. (to bark) dog doesn’t bite.

7. She entered the room (to smile).

8. (to know) French well the pupil can translate this text.

9. I think that the man (to stand) there is her father.

10. (to see) the stranger the dog began barking.

15. Po3kpwuiiTe ay:KKH, B:KuBawum jgiecioBa y Passive Voice. Ilepekaanirs
PeYeHHs YKPAIHCHKOI0 MOBOKO.

. This instruction (to change).

. This car (to manufacture) in Japan by Toyota.

. Last year 2,000 new units (to produce) by the time we introduced the new design.

. The test (give) at five o'clock this afternoon.

. Students (require) to wear uniforms at all times.

. Lectures (record) and posted on the Internet.

. Portuguese (speak) in this village.

. Lunch (serve) when we arrived.
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. All work (complete) by five o'clock this evening.

10. This rumor (start) by our competitors.
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16. Ilepenaiite peuenns B Active Voice.

. The trees were blown down by the wind.

. The thieves were caught by the police.

. The letter was posted by Alice.

. We were received by the hostess.

. The snake was killed with a stick.

. The minister was welcomed by the people.

. He was found guilty of murder.

. This house was built by John Mathews in 1991.
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. He was exhausted by his hard work.

10. He said his wallet had been stolen by someone.

17. IlepeknagiTe peYeHHHs AHTJIICHKOI0 MOBOIO.

1. Ha nocraBiieHe 3anuTaHHs BiH BIAMNOBIB, 110 30upaeThes Biasinatu CIIIA.
2. Ile mroau, siKi IOMIOMOXYTh BaM Y PoOOTI.

3. [lonpaBka OyJia BiixuieHa OUIBIIICTIO TOJIOCIB WieHiB Paau 6e3nexu.

4. Bin HanoJiArae, mo0 oMy ckazajiy yCio MpaBiy.

5. lllictaecar pokiB Tomy OkiaxoMa Ha3MBaIACh 1HA1AHCHKOIO TEPUTOPIIO.
6. Bona He 3a/10BoJieHa, 110 MpALIOE 3apas.

7. AiT! Oynu macauBi, U0 iM JO3BOJIMIIM MITH HA PIUKY.

8. Bin BcTaB, 100 B3SITH CIIOBO, 1 MPUCYTHI TETIO MPUBITAIH HOTO.

9.V MeHe € TOBapHIlL, 3 IKUM I MO>KY TIOTOBOPHUTH IIPO LIE.

10. Bonu 3ragyBanu 4y10B1 JiH1, K1 IPOBETU Ha y30epexxki YopHOTro Mopsi.
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Bapianrt 6.3.

1. HanuuuiTh TPAaHCKPHUIILIIO MOAAHUX CJIB I MepPeKJIagiTh iX:

Define Foreign Include
Continental Promote Machinery
Reflect dominance Hotel

Enjoy Customer Improvement
Niche Emerge Popularize

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIE:KATH MOJAAHI CJIOBA i MEPEeKJIAITH IX:

concept, popular, with, first, over, in, style, mass, begin, on, its, major, summer,
industrial, trader, wealthy, great, amend, maximum, the, palace, may, early, associate,
numerous, specialty.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexiaaaiTh mnoAaHi CJOBOCHOJYYeHHSI i CKJIQAITh 3 HUMH pPeYeHHS

AHIJIINHCHKOI0 MOBOIO:

e economic oligarchy e to travel abroad

e {0 come into common use e distant parts

e to experience new cultures e to learn new languages

e to gain popular usage e leisure time

e popular coastal resort e to taste different cuisines

4. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHH MEPEKJIA/l TEKCTY.
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Wealthy people have always travelled to distant parts of the world, to see great
buildings, works of art, learn new languages, experience new cultures and to taste
different cuisines. Long ago, at the time of the Roman Republic, places such as Baiae
were popular coastal resorts for the rich. The word tourism was used by 1811 and
tourist by 1840. In 1936, the League of Nations defined foreign tourist as "'someone
travelling abroad for at least twenty-four hours". Its successor, the United Nations,
amended this definition in 1945, by including a maximum stay of six months.

Leisure travel was associated with the Industrial Revolution in the United
Kingdom — the first European country to promote leisure time to the increasing
industrial population. Initially, this applied to the owners of the machinery of
production, the economic oligarchy, the factory owners and the traders. These
comprised the new middle class. Cox & Kings was the first official travel company to
be formed in 1758.

The British origin of this new industry is reflected in many place names. In Nice,
France, one of the first and best-established holiday resorts on the French Riviera, the
long esplanade along the seafront is known to this day as the Promenade des Anglais;
in many other historic resorts in continental Europe, old, well-established palace hotels
have names like the Hotel Bristol, the Hotel Carlton or the Hotel Majestic — reflecting
the dominance of English customers.

Many leisure-oriented tourists travel to the tropics, both in the summer and winter.
Places often visited are: Cuba, the Dominican Republic, Thailand, North Queensland
in Australia and Florida in the United States.

Major ski resorts are located in the various European countries (e.g. Austria,
Bulgaria, Czech Republic, France, Germany, Iceland, Italy, Norway, Poland, Slovakia,
Spain, Switzerland), Canada, the United States, Australia, New Zealand, Japan, Korea,
Chile and Argentina.

Mass tourism could only have developed with the improvements in technology,
allowing the transport of large numbers of people in a short space of time to places of
leisure interest, so that greater numbers of people could begin to enjoy the benefits of

leisure time.
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In the United States, the first seaside resorts in the European style were at Atlantic
City, New Jersey and Long Island, New York.

In Continental Europe, early resorts included: Ostend, popularized by the people
of Brussels; Boulogne-sur-Mer (Pas-de-Calais) and Deauville (Calvados) for the
Parisians; and Heiligendamm, founded in 1797, as the first seaside resort on the Baltic
Sea.

Adjectival tourism refers to the numerous niche or specialty travel forms of
tourism that have emerged over the years, each with its own adjective. Many of these
have come into common use by the tourism industry and academics. Others are
emerging concepts that may or may not gain popular usage.

(https://moon.vn/hoi-dap/wealthy-a-people-have-always-desired-and-wear-b-
precious-stones-because-their-beauty-c-is-lasting-d-)

5. 3HaliiTh y TeKCTi BiINOBITHUKHU MOJXAHUX CJIiB TA CJIOBOCHOJYYEHb i CKIATITH

3 HUMH PEeYeHHS AHIJIINCHKOI MOBOK):

® MOPCBKHI KypOpT ® CIIaJKOEMELb

® [IPOMIXKOK Hacy e MaiiJlaH AJid NPOTYJISTHOK
® yepe3 JIeKIIbKa pa3iB e Jlira Hamiit

® [IPUMOPCHKA YACTUHA MICTA e 100pe o0IpyHTOBaHUI

6. IlepexnaaiTh NoaHi TBep/sKeHHsI i BU3HAYTE, YU BiIMOBIIAI0TH BOHH 3MiCTOBI
TEKCTY.

1. At the time of the Roman Republic, places such as Baiae were popular coastal
resorts for the rich.

2. The word tourism was used by 1840 and tourist by 1811.

3. Many leisure-oriented tourists travel to the tropics in summer.

4. Major ski resorts are located in the various European countries.

5. The League of Nations defined foreign tourist as "someone travelling abroad for at

least twenty hours".

7. 3HaliiTh y TeKCTi CHHOHIMM MOJAHMX CJIiB, 3aNUILIITH iX i mepeKIaaiTh.
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Nouns: universe, edifice, heir, holiday town, holder.

Adjectives: affluent, faraway, famous, different, abundant.

8. 3HalAiITh y TEKCTI AHTOHIMM MOJAHUX CJIIB, 3ANUIIITH iX | MePeKJIAAITh.
Adjectives: close, rare, minor, poor, small.

Verbs: decrease, finish, hate, exclude, inexperience.

9. YTBOPITH CJIOBOCIOIy4YEeHHSI TA NePeKIATITh iX:

1) best-established  a) travel company

2) various b) industry

3) adjectival c) of leisure time

4) historic d) owners

5) tourism e) European countries
6) first f) resorts

7) factory g) tourism

8) large numbers h) of people

9) official 1) holiday resorts

10) benefits J) seaside resort

10. HanuuiTh TJIyMadeHHsI MOJIaHUX CJIiB:

leisure (n), resort (n), esplanade (n), seaside(n), seafront (n).

11. Bunumits 3 Tekery 10 KII0YOBHX TEepPMiHIB I MepPeKJAAITh iX YKPAIHCHKOI)

MOBOIO.

12. [do0Oepitb 3aroji0BOK [0 TeEKCTy, 3alMIIiTh MHOIr0 AaHIIHCHKOK Ta

YKPaiHCbKOI0 MOBaMH.

13. Po3kpmiiTe 1y:KKHU, BAKUBAIOYM repyHAii Yu iH(piHiTHB.

1. Everybody arranged (meet) at the train station 30 minutes before the train departed.
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2. Simona resisted (speak) Italian during her English training program in London. She
wanted to take advantage of the opportunity to improve her English.

3. Do you care (join) us later for dinner? We are meeting at Tony's Italian Restaurant
downtown.

4. We waited (see) what would happen next, but nothing happened.

5. Julius vowed (return) to his home country once again to see the village where he
and his family had lived before the war.

6. Diana yearns (travel) to far off, exotic destinations.

7. When she got through (read) her book, she laid it on the table next to the bed and
went to sleep.

8. They expected (arrive) much earlier, but their plane was delayed in Paris.

9. Michael postponed (clean) the bathroom as long as possible. He hates cleaning!

10. How can you defend (say) such terrible things to him?

14. Po3kpmiiTe 1y:KKH, BAKUBAIOYM HeOOXiaHY (popMy TienpuKMeTHHKA.
1. He walked down the road (to sing).

2. All the children looked at me (to listen) with a great attention.

3. While (to discuss) this problem, we sat on the window sill.

4. She felt tired (to run) such a long distance.

5. You make mistake (to judge) people by their appearance.

6. (to enter) the room | recognized him at once.

7. The wind blew (to bring) the smell of coffee.

8. (to examine) by the doctor, the patient could not stop talking.

9. They approached the boys (to water) the flowers.

10. I looked up and saw the sky (to light up with) by the setting sun.

15. Po3kpmiiTe ay:xkkuM, B:KUBaw4u jaiecioBa y Passive Voice. Ilepexiaagith
PeYeHHS YKPAIHCHLKOI0 MOBOKO.

1. 1 (arrive) last Friday.

2. | don't think we must (finish) everything tomorrow.
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3. A new book (publish) by that company next year.
4. This house (build) in 1930.

5. Many accidents (cause) by dangerous driving.

6. Robert Burns (write) a lot of wonderful poems.
7. A dog (hit) by the small red car.

8. When | came to the party, John (go) home.

9. People (use) this road very often.

10. A new supermarket (bulid) next year.

16. Ilepenaiite peuenns y Passive Voice.

. They make shoes in that factory.

. People must not leave bicycles in the driveway.
. They built that skyscraper in 1934.

. The students will finish the course by July.

. They are repairing the streets this month.

. They make these tools of plastic.

. They have finished the new product design.

. They were cooking dinner when | arrived.

. Smithers painted 'Red Sunset' in 1986.

10. They had finished the preparations by the time the guests arrived.

© 00 N O o1 A W N -

17. IlepexaaaiTh pe4yeHHHS AHIJIiIICHKOI0 MOBOIO.
. 51 BieBHEHUH, 110 3ycTpiu Oyae 1oOpe opraHi3oBaHo.

. Bin nanosnsirae Ha Tomy, 11100 1orosip OyB MiANMUCAaHUNA HETAMHO.

. Bin OyB njacnuBui, 1110 3HOBY PITHOMY MICTI.
. Ham oronmocumnu pe3ynbpratu TeCTy.
. BoHa crosuta mocepen KiMHATH, TUBJISTYMCH HA PO3OUTI TapiIKU.

. Bin 3anepeuye npotu Toro, o6 kopadiii BUXOIUIIHU 3 IOPTY B TaKy Oypro.

0o N N L B W N =

. [IpuemHuo OyI10 3HOBY IIABaTH y MOPI.

. ['oBOpSATH, 1110 BUCTABKY POOIT MOJIOIUX XYAOKHUKIB BIIKPUIOTH TyKE CKOPO.
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9. 4 3akpuB BiKHO, 11100 BH HE 3aCTYIUIIUCS.

10. Bin 3a10B0IeHUH, 1110 HOMY PO3IOBUIH IFO 1CTOPIIO.
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BapianT 6.4.

1. HanuuuiTh TPAaHCKPHUIILiI0 MOJAHUX CJiB I MepeKIadiTh iX:

tour

professional

condescension

site

dive

exploitation
segment
local
interaction

practice

insensitivity
voluntary
bourgeois
curiosity

omnibus

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIE:KATH MOJAAHI CJIOBA i MePeKJIAITh IX:

offer, one, big, travel, observe, refer, their, black, suburb, practice, whereby, restaurant,
establishment, ride, through, similarly, slum, laziness, a, among, term, describe,
increasingly.

noun

pronoun

verb

adverb

adjective

preposition

article

3.

Ilepexnaaite mnoxaxi

AHIJIIHCHKO MOBOIO .

tourism revenue
temporary commitment
authenticity
marginalised community

hurricanes and tsynamis

CJIOBOCIOJIYyYECHHSI | CKJIAAITH 3 HMMH PpPeEYeHHS

empowerment

patronize areas or establishments
desire for adventure

tourism experience

unpleasant connotation

4. IlpounraiiTe Ta BUKOHAWTE NMCHMOBHH MEPEKJIA/l TEKCTY.
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Poverty tourism or poorism, also known as township tourism or slumming is a
type of tourism, in which tourists travel to less developed places to observe people
living in poverty. Poorism travel tours are popular in places like India, Ethiopia, and
even places that have had natural disasters such as hurricanes and tsunamis. After
Hurricane Katrina, Louisiana became a big poorism site.

Slumming (derived from slum) originally referred to a practice, fashionable
among certain segments of the middle class in many Western countries, whereby one
deliberately patronizes areas or establishments which are populated by, or intended for,
people well below one's own socio-economic level, motivated by curiosity or a desire
for adventure. Most often these establishments take the form of bars or restaurants in
low-income areas.

Recreational slumming was popular in Victorian London, where omnibus rides
through Whitechapel were in vogue. Similarly, slumming tours were documented
through the Five Points slums in Manhattan during the 1840s.

It's also associated with the middle 1980s, as an outgrowth of the yuppie
subculture. The sense that upper-class establishments were phony, overpriced, and
affected made it fashionable among middle-class professionals to frequent "dives", due
to their supposed authenticity and local color.

"Slumming" (also known as "class tourism™) has come to refer to many activities
that involve interaction with the less fortunate, especially when motivated by curiosity,
adventure, laziness, boredom, and even outright greed and miserliness. The term, and
to some extent, the practice, have consequently acquired an unpleasant connotation,
having become associated with condescension, exploitation, affectation, and bourgeois
insensitivity. Unlike bohemianism or voluntary simplicity, slumming rarely involves
more than a temporary or superficial commitment on the part of its participants; it is by
nature a tourist activity.

Township tourism is a term used to describe a form of tourism that emerged in
post-apartheid South Africa and Namibia. South African settlements are still visibly
divided into wealthy, historically white suburbs and poor, historically black townships,

because of the effects of apartheid and racial segregation. Before 1994 it was rare for
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tourists to visit townships. Increasingly the established South African tourism industry
sees the townships as a resource for attracting tourism revenue. Smaller operations,
including many emerging black tourism operators, see township tourism as a means of
empowerment and of bolstering the self-esteem of people in these historically
marginalised communities. Although township tours vary in form, they often differ
from other tourism experiences in being interactive, socially minded, and potentially
empowering for the communities involved. However they have also courted
controversy, because of disputes about their safety and fears that they misrepresent
South African culture(s).
(https://www.facebook.com/PlanWeGo/posts/573367192707458)
5. 3HalAITh y TeKCTi BIANMOBITHMKHN MOAAHMUX CJIiB TA CJOBOCHOJY4YEHb i CKIANITH

3 HUMH PeYeHHS AHIJIINCHKOI MOBOK):

® CTHUXIHHE JIUXO ® pacoBa cerperaruis

® TEpUTOpIs 3 HU3BKUM ® Yy MOJ
MpUOYTKOM

¢ 100JIAXKIUBICT ® BIPOTIJIHICTb

® COIllaJIbHO-€KOHOMIYHUHM PIBEHb ® 10 MIEBHOI MipH

6. IlepexaanaiTh NMogaHi TBEPIKEHHS i BU3HAYTE, YU BiANOBIAAI0TH BOHU 3MIiCTOBI
TEeKCTY.

1. Poorism travel tours are popular in places like India, Ethiopia.

2. South African tourism industry sees the townships as a resource for attracting
tourism revenue.

3. Recreational slumming was popular in Victorian London.

4. Township tourism is a term used to describe a form of tourism that emerged in post-
apartheid North Africa.

5 Poverty tourism or poorism is a type of tourism, in which tourists travel to more
developed places.

7. 3HaliTh y TeKCTi CHHOHIMM MOJAAHMX CJIiB, 3aNUILITH iX i mepeKIaaiTh.

Nouns: want, catastrophe, position, piece, discussion.
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Adverbs: apparently, intentionally, seldom, transitory.
8. 3HaiiiTh y TeKCTi aHTOHIMHU MOJAHUX CJIiB, 3ANUIIITH iX i MepeKIaATITh.
Verbs: disappear, agree.

Nouns: complexity, wealth, excitement, theory, inexperience.

9. YTBOpIiTH C/10BOCIIOJIYYeHHSI TA MEePEKJIATITD iX:

1) poverty a) industry

2) self-esteem b) minded

3) superficial c) tourism

4) recreational d) tour

5) tourism e) slumming

6) to visit f) commitment
7) socially g) establishment
8) yuppie h) townships

9) slumming 1) people

10) upper-class J) subculture

10. HanuuiiTh TJiyMadeHHsl MOJAAHUX CJIiB:

11. Bunmumits 3 Tekery 10 KII0Y0BMX TEpPMIiHIB I MEPeKJAAITh iX YKPAIHCHKOIO

MOBOIO.

12. [do0Oepith 3aroji0BOK [0 TeEKCTy, 3alMINiTh MHOI0 AaHIIHCHKOK Ta
YKPaIHCHKOI0 MOBaMM.

13. Po3kpuiite 1y:;KKH, B/KUBAIOYHU IePyHAIN YM iH(QIHITHB.

1. Bill agreed (meet) us at the restaurant at 8:30, but he never showed up.

2. Jennifer practiced (pronounce) the word until she sounded just like a native speaker.

3. Our art teacher encouraged (experiment) with different colors.
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4. Dana hopes (save) enough money to travel around Europe for three months. It's her
dream.

5. (Dance) is her life. That is why Susan moved to New York to study dancing
professionally.

6. Constance plans (take) part in the marathon next spring.

7. 1 can't help (wonder) how my grandmother's life would have been different if she
had been able to go to college.

8. The doctor advised (see) a specialist about the problem.

9. (Swim) helped me strengthen my injured leg.

10. After the tsunami, Bette chose (stay) in Indonesia and work with a relief

organization.

14. Po3kpuiite 1y:KKH, B/KUBAIOYU HEOOXIAHY (pOpMY Ai€IPUKMETHHUKA.
1. (to hear) the man’s steps, the wolf disappeared.

2. We are going to London, (to have) relatives there.

3. (to run) in anger, he gave me money with trembling hands.

4. He woke up (to think) of his parents.

5. (to be) a woman of taste she always dresses well.

6. She felt tired (to run) such a long distance.

7. The boy went in, (to carry) his case.

8. There are some people (to come) in now.

9. (to prescribe) the medicine, the doctor left our house.

10. (to translate) seven articles, he decided to have a break.

15. Po3kpwuiiTe ay:KKH, B:KuBawum jgiecioBa y Passive Voice. Ilepekaanits
peYeHHs] YKPAiHCHKOK0 MOBOIO.

1. Between the milecastles there (be) two turrets from which the soldiers (guard) the
Wall.

2. If the Wall (attack) by enemies, the soldiers at the turrets (run) to the nearest

milecastle for help or (light) a fire that (can / see) by the soldiers in the milecastle.
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3.
4.
S.
6.
7.
8.
9.

In 383 Hadrian's Wall (abandon).

Today Hadrian's Wall (be) the most popular tourist attraction in northern England.

In 1987, it (become) a UNESCO World Heritage Site.
Football (play) for hundred of years.

Tom (lost) his key.

When the manager arrived, the problem (solve).

In more than 200 years the USA Constitution (amend) 26 times.

10. America's first college, Harvard, (find) in Massachusetts in 1636.

16. Ilepenaiite peuenns y Passive Voice.

O© o0 N O O A W N -

. Karen is going to prepare the refreshments.

. Someone will speak Japanese at the meeting.

. They are going to perform Beethoven's Fifth Symphony next weekend.
. You should take care when working on electrical equipment.

. They had finished the preparations by the time the guests arrived.

. You can meet here people from different countries.

. We must prevent pollution of the rivers.

. I’'1l give him your massage as soon as I see him.

. They are announcing the winner’s of the competition at the moment.

10. When she received the telegram, she decided to leave the country.

17. IlepexaaaiTh pe4yeHHHS AHIJIICHKOI0 MOBOIO.

1

00 N N RN

. 51 xoay npoindopMyBaTH Bac Mpo iXHIN TPHI3I.

. BianoBinp Ha HOTO JKCTa BIANPABWIN KUIbKA JHIB TOMY.

. My3uka B CyCiJIHIi KBapTHPI 3aBaKa€ MEH1 BIJIIOYMBATH.

. MeH1 IpueEMHO PO3MOBJISITH 3 TOOOIO.

. Bu noBuHHI 100pe nepeynTaT CTaTTIO Mepe]] il OMmyOIIKyBaHHSIM.

. Y 11pboMy rotesni npuitMaroTh 0araTo 3HAMEHUTHUX JIFOJICH.

. S1 3aB /M 13 3a/I0BOJICHHSIM YUTAIO CTATT1, HAITMCAHI [IUM KYPHAJIICTOM.

. Bin 6yB 3a/10BoJIeHUH, 1110 BIAMOBIB HA yC1 HOTO 3alTUTaHHS.
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9. [Too0i1aBIIX, TYPUCTH MIPOJOBKUIA CBOIO MOJIOPOXK.

10. B enmukiionesnii Mo)kHa 3HalTH OaraTo iHHOT 1H(QopMaIrii.
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Bapianr 6.5.

1. HanuuuiTh TPAaHCKPHUIILiI0 MOJAHUX CJiB I MepeKIadiTh iX:

Combine Define
Enjoyable Purpose
Variety Demand
Allow Link
Business Traverse

Route
Launch
Conceive
Prove

Venture

2. BuzHaure, 10 IKMX YaCTHH MOBH HAJIE:KATH MOJAAHI CJIOBA i MePeKJIAITh IX:

stop, west, a, favourite, among, facility, website, share, its, successful, for, the, north,
with, fifteen, coast, system, become, follow, likewise, long, the, only, vacation, since,
length, onto.

noun

p

ronoun

verb

adverb

adjective

p

reposition

article

3

. IlepexyiaiTh MOJAHI CJIOBOCHOJIYYEeHH 1 CKJIAAITh 3 HHUMHM PeEYCHHS

AHIJIIHCHKO MOBOIO .

increasingly popular e inside passage

holiday activity e to attract nautical tourism

well-marked channel e worldwide industry segment

profitable industry e to combine water travel with other
activities

eastern seaboard e growing industry

. [IpounTaiite Ta BUKOHAWTEe NMCHbMOBHH MEPEKJIAl TEKCTY.
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Nautical tourism is an increasingly popular way to combine love of sailing and
boating with vacation and holiday activities. First defined as an industry segment in
Europe and South America, it has since caught on in the United States and the Pacific
Rim.

Not only is nautical tourism an enjoyable way to see unique parts of the world, it
is also a very profitable industry. Many tourists who enjoy sailing combine water
travel with other activities. Supplying the equipment and accessories for those
activities has spawned businesses for those purposes. With many nautical enthusiasts
living on board their vessels even in port, nautical tourists bring demand for a variety
of goods and services. Marinas developed especially for nautical tourists have been
built in Europe, South America and Australia.

Among the more interesting locations frequented by nautical tourists, the Croatian
coast offers services at 15 ports, touting it as "Mediterranean as it once was." Croatia's
efforts have been so successful they have been offered to the tourism industry as a
model for sustainable nautical tourism. Italy has gone to great lengths to attract boating
tourists to its ports as well.

Australia has invested $1.5 billion in facilities designed to attract nautical tourists
and promote development of nautical tourism as a segment of the tourist trade.

A growing worldwide industry segment, nautical tourism has become popular in
South America. The Brazilian Ministry of Tourism has a website devoted to the
subject. Puerto Rico has seen its share of growth in nautical tourism as well. Not to be
outdone, the Chilean Economic Development Agency has launched the Chilean
Patagonia Nautical Tourism Program to develop and attract nautical tourists to the
Chilean coast.

Nautical tourism is big business, even in the United States. In the Southeast, the
Tennessee-Tombigbee Waterway, a meandering river and canal system that traverses
Alabama and Mississippi linking the Tennessee River with the Gulf of Mexico, has
become a favorite boating trail for nautical tourists who want a diverse route with a
scenic view. Originally conceived as an alternate shipping route for barges destined for

the Midwest, the route proved too awkward for large tows. However, boating
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enthusiasts discovered it as a great way to see Middle-America. Stops along the way
include Mobile, Demopolis, Alabama, and Amory and Columbus in Mississippi.
Travelling north from the Gulf, boaters can follow the Tennessee River its intersection
with the Ohio and travel a circuitous route back to the Gulf by way of New Orleans.
Likewise, the Intracoastal Waterway system, which stretches from Texas to New
Jersey, has long provided nautical tourists with a well-marked channel and an inside
passage that allows boaters to travel from southern Texas up the eastern seaboard
without having to venture onto the high seas. Using this route, boaters can stop at
Galveston, Texas, any number of towns in southern Louisiana, including New Orleans.
Farther west, Apalachicola, Florida provides a glimpse of Florida the way it used to be.
(https://en.wikipedia.org/wiki/Nautical_tourism)
5. 3HaliaiTh Y TeKCTi BIANMOBITHMKY MOAAHMUX CJIiB Ta CJOBOCHOJYYEHb i CKIATAITH

3 HUMHU PE€YEHHS aHIJIICBKOK MOBOIO:

e 0OXITHUN MapUIPyT ® TOBapH 1 MOCIYTU

® MOPCBHKUU TYpU3M ® MOPCBHKHUU LIIAX

® BIJIKPUTE MOpE ® VyHIKaJIbHA YaCTUHA CBITY
® T00EpE K ® 3BUBHCTA plUKa

6. IlepekaaniTh MogaHi TBEPIKeHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MIiCTOBI
TEeKCTY.

1. The Croatian coast offers services at 20 ports.

2. Many tourists who enjoy sailing combine water travel with other activities

3. Nautical tourism is an increasingly popular way to combine love of sailing and
boating with vacation and holiday activities.

4. A growing worldwide industry segment, nautical tourism has become popular in
North America.

5. Australia has invested $2.5 billion in facilities designed to attract nautical tourists.

7. 3HaliTh y TEKCTi CHHOHIMM MOJAAHMX CJiB, 3aNUILITH iX i MepeKIaaiTh.
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Nouns: piece, liveliness, occupation, merchandise, situation.

Adjectives: maritime, famous, clear, different, variable.
8. 3HalaiTh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANUIIITH IX i MePeKJIATITh.
Adjectives: big, nautical

Verbs: exclude, derermine

9. YTBOPITH CJIOBOCIOIy4YEeHHSI TA NePeKIATITh iX:

1) to spawn a) segment

2) Croatian b) sea

3) Intracoastal C) route

4) water d) part

5) industry e) travel

6) to promote f) business

7) Middle g) coast

8) unique h) development
9) shipping 1) America

10) high J) Waterway

10. HanuuiTh TJIyMadeHHsI MOJIaHUX CJIiB:
sailing (n), trade (n), nautical (adj.), route (n), taut (v).
11. Bunnmits 3 Tekery 10 KII0YOBHX TEePMiHIB I MepPeKJAAITh iX YKPAIHCHKOIK)

MOBOIO.

12. JloOepiTthb 3aroioBOK /10 TeKCTY, 3alMIiTh #Oro AaHrJiiicbKoK Ta

YKPaiHCHKOI0 MOBaMHU.

13. Po3kpuiiTe 1yKKH, B/KUBAKOYH IrePyHAINd Y iHpIHITHB.
1. (Read) is a great way to relax. | love to sit back and enjoy a good book.

2. Why do you always get (be) first? | want to go first this time!
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3. When you're in Prague, | recommend (walk) from the Charles Bridge to the castle at
night.

4. Susanne just happened (be) in the restaurant when Julia Roberts walked in! Can you
believe that?

5. Eye specialists urge (take) frequent breaks while using the computer for extended
periods of time.

6. | thought you knew nothing about cars. Where did you learn (change) a flat tire?

7. My favourite thing (float) is on my back in the sea.

8. The Egyptology course requires (participate) in six months of field studies near
Luxor, Egypt.

9. The nurse risked (get) the disease from her patient, but she continued to treat him
until he had fully recovered.

10. Dad, you promised (take) us to the beach today. When are we going to go to the

beach?

14. Po3kpmiiTe 1y:KKH, BAKHBaIOYM HeOOXiAHY (popmy HienpuKMeTHHKA.

1. The comedian was very (to amuse), he told a lot of good jokes.

2. The customer was (to annoy) by the bad service.

3. The CEO was very (to disturb) when he read the current financial report.

4. The city was badly (to damage) during the earthquake.

5. The current financial reports are very (to disturb).

6. Had I been able to go to school as a child, I would have (to learn) how to read.

7. Adrian should have never (to leave) home. If he hadn't, he'd be in a better situation
right now.

8. Perhaps she would have been (to bite) by that dog if its owner hadn't been faster and
caught him right on time.

9. I'm glad to know that you have (forgive) me for what I did.

10. I would have (take) pictures of my trip, if | had had a camera.
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15. Po3kpmiiTe ay:KKHM, B:KHBawu4u giecioBa y Passive Voice. Ilepekaamith
peYeHHsI YKPAIHCHLKOI0 MOBOIO.

1. In the year 122 AD, the Roman Emperor Hadrian (visit) his provinces in Britain.

2. On his visit, the Roman soldiers (tell) him that Pictish tribes from Britain's north
(attack) them.

3. So Hadrian (give) the order to build a protective wall across one of the narrowest
parts of the country.

4. After 6 years of hard work, the Wall (finish) in 128.

5. It (be) 117 kilometres long and about 4 metres high.

6. The Wall (guard) by 15,000 Roman soldiers.

7. Every 8 kilometres there (be) a large fort in which up to 1,000 soldiers (find) shelter.
8. The soldiers (watch) over the frontier to the north and (check) the people who (want)
to enter or leave Roman Britain.

9. In order to pass through the Wall, people (must go) to one of the small forts that
(serve) as gateways.

10. Those forts (call) milecastles because the distance from one fort to another (be) one

Roman mile (about 1,500 metres).

16. Ilepenaiite peuenns y Passive Voice.

. Brian told me that somebody had attacked and robbed him in the street.
. They had changed the date of the meeting.

. The bill includes service.

. People don’t use this road very often.

. They cancelled all flights because of the fog.

. Somebody accused me of stealing the money.

. They are building a new ring-road round the city.

. I didn’t realize that someone was recording our conversation.
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. The travel agent advertised the package.
10. They don’t pay Jim very much.
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17. IlepekaaaiTh peyeHHs aHIJIiliCbKOI0O MOBOIO.

1. Bin OyB mjacinuBui, 1110 3HOBY MOBEPHYBCS JI0 IOMY.

2. 51 "e 3anepeuyro MPOTH TOTO, MO0 MOIXaTH TYIH.

3. BiH 3BHuaiiHO HEe BUXOUB Ha BYJIUIIIO TICIIS 0011y .

4. i KHM>KKA MO>KHA BUKOPUCTOBYBATH JIJIsl MIATOTOBKH JI0 €K3aMEHiB.
5. SIk MOBIIOMIISIETHCS, TOTOBIP MiAMUCAHUI BCiMa YYaCHUKAMH.

6. Konu #ioro 3anutanu mpo cra”oBuile y [liBHIuHIN Adpwuili, BiH BiAIOBIB, IO YPSI
PO3TISAAE 1€ TUTAHHS.

7. BoHu Ai3HAINCH, 1110 CKapO 3aX0BaHO MpaTaMu y CKeJl.

8. Mu 3aiimaeMoCsi pO3BUTKOM I[bOTO MPOEKTY.

9. Ko #ioro 3anuTanu, 0o BiH JyMae Ipo L0 3asBY, BiH BIJIIIOBIB

10. IxHe pinteHHs 3anexxaTUMe Bif TOro, 4u Oyje MOroja rapHoro.
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TECTOBI 3ABJIAHHS Ne 7

BapianTt 7.1
1. HanuuiiTh TPAHCKPHUIILiI0 MOJAHUX CJIiB I MepeKJIadiTh iX:
Maximize Tourism Distinguishing
Characteristics Unpredictable Elasticity
Pressure Currency Influence
Exchange Advantage Minimize
Incline Revenue Relationship

2. BuzHaure, 10 IKMX YaCTHH MOBHU HAJIEKATH MOJAAHI CJIOBA i MePeKJIaAIITh IX:

benefit, a, provide, on, properly, there, economic, for, community, while, demand,
through, highly, the, political, raise, price, and, destination, this, select, market, at,
carefully, when, refer, an, small.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekiagith mNOJAaHi CJOBOCHOJYYEHHA 1 CKJIaAiThb 3 HHUMH pPeYCHHS

AHIJIINACHKOI0 MOBOIO:

for more than one reason

relatively small changes

to put great pressure on to result in a larger amount demanded

properly handled

linked to changes in income

to maximize the advantages of

to bring the economic benefits

the tourist product

greatly influenced by
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4. IlpounrtaiiTe Ta BUKOHAMTE MMCHMOBHH MEPEKJIA/l TEKCTY.

Properly developed, tourism can provide benefits for both tourist and the host
community. Tourism can help raise the living standards of the host people through the
economic benefits it can bring to an area. At the same time there are costs involved in
the development of tourism. Properly handled, the development of tourism can
maximize the advantages of tourism while minimizing the problems.

The economic characteristics of tourism explain the types of impact that tourism
has on a community. There are five distinguishing characteristics. First, the tourist
product cannot be stored; second, demand is highly seasonal.

Third, demand is influenced by outside and unpredictable influences. Changes in
currency exchange rates, political unrest, even changes in the weather can affect
demand.

Demand is, fourthly, a function of many complex motivations. Tourists travel for
more than one reason. Most tourists are inclined to visit a different spot each year
rather than return to the same place every vacation. This puts great pressure on the
destination to select carefully the segments of the market it is going after.

Finally, tourism is price and income elastic. Demand will be greatly influenced by
relatively small changes in price and income. Price elasticity refers to the relationship
between the price charged and the amount demanded.

When demand is price elastic it means that a small change in the price will result
in a larger amount demanded and that total revenue generated will increase. The same
is true for a demand that is income elastic; changes in demand are linked to changes in
income.

(Originated from “Tourism the International Business”” A Global Text
/ Robert Christie Mill, 2010)
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5. 3HalAITh Y TeKCTi BIANMOBIAHMKY MOJAHMUX CJIiB Ta CJI0OBOCIHOJYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHCHhKO0I0 MOBOIO:

e CGKOHOMIYHA BUTO/a ® T[IOJIITUYHI 3aBOPYIICHHS
® XapaKTepHI pucu e 30BHIIIHIN BIUIMB

¢ Kypc 0OMiHY BaJIOT ® CE30HHHI MONUT

® CEKTOPU PUHKY ® THYYKI IiHU

® BIUTMBATH HA TOMUT ® 3araJibHUN IPUOYTOK

6. IlepexaniTh MogaHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MICTOBI
TEKCTY.

1. Properly handled, the development of tourism can minimize the advantages of
tourism.

2. The tourist demand may be even influenced by changes in the weather.

3. Tourism can bring the economic benefits to an area and help to raise the living
standards of the host people.

4. Most tourists are inclined to return to the same place every vacation.

5. Tourism can provide benefits for both tourist and the host community.

7. 3HAUAITH Y TEKCTI CHHOHIMH MOJAAHMX CJIiB, 3aIIMIIITH X i MePeKJIAIITh.
Nouns: society, profit, progress, alteration, cost.

Verbs: supply, choose, cause, increase, describe.
8. 3HalaiTh y TEKCTI AHTOHIMM NMOJAHUX CJIB, 3AMUIIITH IX I MePeKIAAITH.

Adjectives: similar, simple, obvious, big, foreign.

Adverbs: incorrectly, firstly, poorly, casually, absolutely.
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9. YTBOPITH CJI0BOCIOJIYyYE€HHSA TA MEPEKJIAMITH iX:

1
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host

living

to provide
highly

price
unpredictable
to increase
currency

complex

10 to select

a) benefits

b) influences
C) motivations
d) community
e) exchange
f) carefully
g) standards
h) elasticity
1) the revenue

J) seasonal

10. HanuuuiTh TIiyMa4yeHHS MOAAHUX CJIIB!

influence (n), increase (v), demand (n), economic (adj), benefit (n).

11. Bunuits i3 Tekery 10 KiI040BHX TepMiHIB i mepekaaaiTh ix.

12,

YKPaiHCHKOI0 MOBaMH.

o0epiTh 3aroJI0BOK /10 TEKCTY,

3alMIIITh WOro AaHIJHCHLKOI TAa

13. Countable / Uncountable Nouns. ITocraBTe apTuKJIb & a0 an, ae HeoOXiaHO.

. ... travel agent will give you ... about hotels.

. We hope you have ... lovely time and ... good weather.
. I am not going for ... holiday, I am going on ... business.

. He wouldn’t climb ... mountain, he is afraid of ... height.

. ... train service from here to ... city center is very good.

. It is safe for ... people to walk on ... sand here.

. Interference with ... nature often brings ... disaster.

1
2
3
4
5. If you go by ... air, you can have quite ... comfortable journey.
6
7
8
9

. There was ... overcharge in the bill for ... room service.
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10. The tourists thought it was quite ... cheap restaurant with ... international cuisine.

14. JlonoBHITH MOJaHi pe4YeHHS MOJAJLHUMU Ji€cJoBaMu Can, may abo Mmust.
1. He ... speak and read Spanish.

2. | ... book this room whenever | like.

3.You ... use my car today.

4. We haven’t enough cash, so we ... pay by credit card.

5. ...shedrive a car?

6. Only children ... play in a paddling pool.

7.You ... not miss your flight.

8. ... he stay in this room or there is a choice?

9. They ... not swim across the river.

10. ... | see your passport please?

15. Po3kpuiiTe 1y:KKH 3riIHO THILYy YMOBHOI'0O PEYECHHS.

. If I see him I (give) him the souvenir.

. They would give you the address if they (know) it.

. He (not try) to swim across the river if he had known that it was dangerous.
. If he (find) your passport he will phone you at once.

. Ice (turn) to water if you heat it.

. If I (have) a map | would have been all right.

. You (not have) much trouble with the car if you had it serviced regularly.

. She (be able) to have a rest if she has a quiet room.
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. If you (arrive) ten minutes earlier you would have got a seat.

10. More tourists would come if the climate (be) better.

16. BunpaBre NOMWIKH y NOJAHUX PeYCHHSX.

1. The tourist needed a information on a bus tour around the city.
2. They came by a sea and had a lovely voyage.

3. She always liked to watch an amazing view at a sunrise.

4. They can to dance tango a little.

5. He musts hurry to catch the train.
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6. You may to take photos in this museum, it’s not forbidden.
7. He will book the room if he like it.

8. If you speak more slowly he would have understood you.
9. The road be slippery if it rains.

10. I could tell you what this means if | know Greek.

17. IlepekyiaaiTh NMOAAHI peYeHHS AHIJIICHKOI0 MOBOIO.

1. YuHHUKH, IO BIUTMBAIOTH HA MOMHUT y PI3HUX CEKTOpax PUHKY TYpH3MY, MOXKYTh
OyTu HemnependavyBaHUMHU.

2. SIKmo TypHCTMYHA KOMIIaHisl TMPOMOHY€E THYYKI I[IHH, 1€ 3aBKIU MPUBAOIIOE
MIOTCHIIIMHUX KJI1€EHTIB

3. IcHye meBHa KaTeropisi TYpHUCTIB, SIKI BBaXalOTh, III0 BOHU MOBUHHI BIJIOYHUBATH
HIOPOKY B 1HIIIOMY MICII].

4. SlxOu monuT He OyB CE30HHUM, EKOHOMIYHA BUT0JIa 3HA4YHO O 3pocia.

5. [loniTu4yHi 3aBOPYIIECHHS MOXXYTh MaTU 3HAYHUI BIUIMB Ha PO3BUTOK TypU3MY B

KpaiHi.
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Bapiant 7.2

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Foreign Expenditure Employment
Accommodation Labour Facilities
Discourage Available Disguised
Managerial Productive Generate
Estimate Unskilled Seasonal

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

traveller, it, require, by, available, the, worker, for, heavily, here, who, seasonal, of,
tend, economy, often, job, and, intensive, with, arise, locally, they, or, argue, a, highly,
to, productive, amount, rely.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekiagith mNoOAaHi CJOBOCHOJYYEHH |1 CKJIaJAiThb 3 HUMH pPeYeHHS
AHIIIICbKOK0 MOBOIO:
¢ highly capital intensive e the type of skills available locally

domestic travellers e direct and indirect effect for

to merely shuffle jobs around

to discourage people from more productive

work
e seasonal in nature e often occupied by non-locals
e indirect employment e to result from tourist expenditures
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4. IlpounrtaiiTe Ta BUKOHAMTE MMCHMOBHH MEPEKJIA/l TEKCTY.

It is estimated that over 60 million jobs worldwide are generated both directly and
indirectly by foreign visitors and domestic travellers. Several points can be made here.

First, there is a close relationship between employment and income with direct
and indirect effect for both. Direct employment would be for jobs that directly result
from tourist expenditures. Indirect employment is generated from jobs resulting from
the effects of the tourist expenditures.

Second, it can be noted that the type of tourist activity affects the type and
number of jobs generated. Accommodation facilities, for example, tend to be more
labour intensive than other tourism businesses. They are also highly capital intensive;
large amounts of capital are required to create a job.

Third, the type of skills available locally affects employment generated. Most
tourism jobs require little skill. The number of managerial positions is relatively small,
and they are often occupied by non-locals. Tourism industries also rely heavily on
females. There is a great demand for unskilled workers who are often female. Critics
have argued that tourism offers low-paying jobs that are seasonal in nature, which can
have a depressing effect on economic growth.

Others argue that the employment benefits of tourism are disguised. Tourism,
they say, takes people from other sectors of the economy, especially rural people, or
those not normally considered part of the available work force, such as married
mothers, the retired or those outside the national economy. The question then arises:
does tourism generate new jobs or merely shuffle jobs around?

Finally, the seasonal jobs in tourism can discourage people from year-round,
more productive work.

(Originated from “Tourism the International Business ” A Global Text
/ Robert Christie Mill, 2010)
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5. 3HalAITh Y TeKCTi BIANMOBIAHMKY MOJAHMUX CJIiB Ta CJI0OBOCIHOJYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHCHhKO0I0 MOBOIO:

3HAYHI1 KaIliTaJOBKIaIeHHS
KEpiBHI IMOCaIu

CTBOPIOBATH HOBI p0OOUl MiCIIs
1HO3EMHI TYpUCTH

MPUXOBaH1 MPUOYTKU

PO3BUTOK €KOHOMIKH
HU3bKOOTIJIadyBaHa Mocajia

HEe TOTpeOyBaTH BUCOKO1 KBamidikarii
HasBHa poOoya cuia

MEIIKAHI CUIbCHKOI MICIIEBOCTI

6. IlepexaniTh MoAAHI TBEPIKEHHS i BU3HAYTE, YU BiANMOBIIAI0TH BOHM 3MiCTOBI

TEKCTY.

1. The type of tourist activity affects the number of jobs generated.

2. A close relationship between employment and income has no effect for both.

3. The seasonal nature of low-paying jobs in tourism can have a depressing effect on

economic growth.

4. Managerial positions in tourism are often occupied by non-locals.

5. Over 60 million jobs worldwide are generated directly by foreign visitors.

7. 3HAUAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3aIIMIIITH X i MePeKJIATITh.

Nouns: increase, tourist, profit, expenses, proficiency.

Verbs: need, account, dispute, create, restrain.

8. 3HalAITh y TEKCTI AHTOHIMM NMOJAHUX CJIB, 3ANUIIITH IX I MepeKJIAAITh.

Adjectives: urban, single, permanent, big, international.

Adverbs: absolutely, poorly, slightly, rarely, unusually.
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9. YTBOPITH CJI0BOCIOJIyYeHHS TAa MEePEKIAMITH iX:

1 seasonal a) effect

2 depressing b) relationship
3 torely ¢) demand

4 close d) workers

5 accommodation e) jobs

6 great f) mothers

7 labour g) heavily

8 married h) economy

9 unskilled 1) facilities

10 national J) intensive

10. HanuuuiTh TIiyMa4yeHHS MOAAHUX CJIIB!

job (n), generate (v), effect (n), seasonal (adj), expenditure (n).
11. Bunuits i3 Tekery 10 KiI040BHX TepMiHIB i mepekaaaiTh ix.

12. JloGepiTh 3aroi0oBOK [0 TEKCTy, 3alulIiThL #HOro aHrJjiiicbkow Ta

YKPaiHCHKOI0 MOBaMH.

13. Countable / Uncountable Nouns. ITocraBTe apTuKJIb & a0 an, ae HeoOXiaHO.
. ... bus service was quite good in the town but we decided to take ... taxi.
. They came by ... sea and had ... lovely voyage.
. There was ... room on the top floor but ... porter service was offered in the hotel.

. She always liked to watch ... amazing view at ... sunrise.

. The group of tourists waiting for ... bus needed somebody to ask for ... advice.
. The absence of ... laundry service in ... five star hotel was rather surprising.

1
2
3
4
5. Try to take ... holiday in June to avoid ... overcrowding.
6
7
8. We feel like having ... coffee in ... small cafe.

9

. The tourist needed ... information on ... bus tour around the city.
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10. The hotel is looking for ... new person to work at ... reception.

14. JlonoBHITH MOAaHI peYeHHsI MOJAJBHUMH Ji€cjioBaMu Can, may adbo must.
1. ... you see the tourists near the monument?

2. He ... hurry to catch the train.

3. You ... take photos in this museum, it’s not forbidden.

4. They ... dance tango a little.

5. ... | leave a message for her on this table?

6. Unfortunately, | ... not remember the address.

7.You ... not put your luggage at the emergency exit.

8. The boy is too little and ... not read very well.

9. He ...learn the poem by heart, it’s his home task.

10. ... the children ski there alone?

15. Po3kpuiiTe Qy:KKH 3riIHO TUILy YMOBHOI'O PeY€eHHSI.

. If you come late they (not let) you in.

. They (take) a taxi if they had realized that it was such a long way.
. If you slept under mosquito net you (not be) bitten so often.

. He will book the room if he (like) it.

. If you (speak) more slowly he would have understood you.

. I could tell you what this means if | (know) Greek.

. The road (be) slippery if it rains.

. If you wait | (make) enquiries for you.
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. 'You (not get) into trouble if you had obeyed my instructions.

10. If I (know) his address | would go and see him more often.

16. BunpaBTe NOMWIKH y NOJAHUX PeYCHHSX.

1. I am not going for a holiday, | am going on a business.
2. He wouldn’t climb a mountain, he is afraid of a height.
3. We hope you have a lovely time and a good weather.

4. 1 may to book this room whenever | like.
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5. He can speaks and read Spanish.

6. You must not to miss your flight.

7. Ice turn to water if you heat it.

8. More tourists would come if the climate be better.
9. She be able to have a rest if she has a quiet room.

10. If I have a map | would have been all right.

17. IlepexyaaiTh MOAAHI peYEeHHS AHIJIIHCHKOI0 MOBOIO.

1. [HO3eMHI TypHCTH MOXYTh COPUATH 3HAYHUM KaIliTAJOBKIAJCHHSIM B €KOHOMIKY
KpaiHu.

2. KepiBHi nocagu y Oyap-siKiii ramysi, y TOMY YUCI1 1 Typu3Mi, TOTPeOyIOTh BUCOKOT
KBaT(piKaLii.

3. MemkaHIl CUTbCbKOi MICIIEBOCTI CTAHOBIIATH JIEBOBY YAaCTKy HAasiBHOI poOOYOT CHUITH
y MICLIEBOCTSIX 13 MQJIO PO3BUHYTOIO CHEPOIO TYPU3MY.

4. Ce3oHHa po0OTa B Talry3i TYpU3My HE 3aBXK]IM € HU3HKOOIIJIA4yBaHOIO.

5. Po3BuTOK TYypu3My B Oy/ib-AKii KpaiHi CTBOPIOE HOBI poOOU1 MiCIIS.
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BapianT 7.3

1. HanumiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIagiTh ix:

Souvenir Authenticity
Leakage Restaurant
Quantity Occur
Supplier Linkage
Artefact Structure

Jeopardy
Pursue
Employer
Agriculture

Furnished

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

sector, with, a, massive, depend, these, often, or, development, locally, for, determine,
historical, the, tendency, alter, economic, they, and, completion, of, meet, industry,

food, there, to, seek, only.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekiagith mNoOAaHi CJOBOCHOJYYEHH |1 CKJIaJAiThb 3 HUMH pPeYeHHS

AHIJIINACHKOI0 MOBOIO:

massive development of tourism

competition for the land

to meet the industry's demands

less developed areas

to build an economy

buying locally produced souvenirs

change in jobs of rural people

rooms furnished with local artefacts

the capacity of local suppliers

to develop links to other sectors of

economy
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4. IlpounrtaiiTe Ta BUKOHAMTE MMCHMOBHH MEPEKJIA/l TEKCTY.

Many tourism businesses are small and family-owned. It might be a taxi service, a
souvenir shop or a small restaurant. The extent to which the direct employers such as
hotels and transportation companies can develop links to other sectors of the economy
will determine how many jobs and how much income tourism can generate. Too often,
when massive development of tourism occurs in developing countries, local suppliers
cannot supply the quantity or quality of goods desired. As a result, goods are imported,
leakage occurs and potential income and jobs are lost.

The extent to which tourism can establish ties with local businesses depends upon
the following factors:

« the types of supplies and producers with which the industry's demands are
linked:;

» the capacity of local suppliers to meet these demands;

« the historical development of tourism in the destination area;

* the type of tourism development.

More and more tourists seek authenticity as they travel. If this can be translated
into buying locally produced souvenirs, eating locally produced food and staying in
rooms furnished with local artefacts, then tourism will have generated the backward
linkages necessary to contribute to the economy.

Tourism alters the economic structure of destinations. A major change when
tourism is developed is the change in jobs of rural people. There is a tendency for
farmers to leave the land to pursue better jobs in tourism. This can put rural lands in
jeopardy. Changes in land use are also common. Often less developed areas have only
two things on which to build an economy: agriculture and tourism. As tourism
develops, competition for the land occurs.

(Originated from “Tourism the International Business”” A Global Text
/ Robert Christie Mill, 2010)
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5. 3HalAITh Y TeKCTi BIANMOBIAHMKY MOJAHMUX CJIiB Ta CJI0OBOCIHOJYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHCHhKOI0 MOBOIO:

® CyYBCHiIpHA KPaMHHIIS ® KpaiHW, II[0 PO3BUBAIOTHCS

e poJAWHHUH Oi3HEC, CIIpaBa ® CTaBUTH IIiJI 3aTPO3Y

® 33JJ0BOJILHUTH MOMHT ® BUKOPHCTAHHS 3€MEIbHUX yTib

e IMOBIpHUI TPUOYTOK e HeoOXi/JHa KUTBKICTh Ta SIKICTh TOBApiB
® CIIOXKUBATH MICIICBY 1KY ® CIPUATH PO3BUTKY EKOHOMIKU

6. IlepexaniTh MogaHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MICTOBI
TEKCTY.

1. The potential income and jobs are lost when goods are imported.

2. Not many tourists seek authenticity as they travel.

3. Often local suppliers of developing countries cannot supply the quantity of goods
desired.

4. When tourism is developed there are no alterations in jobs of rural people.

5. Tourism changes the economic structure of destinations.

7. 3HAUAITH Y TEKCTI CHHOHIMU MOJAAHMX CJIiB, 3AIIMIIITH X i MePeKJIAaITh.
Nouns: store, ware, memento, relic, farming.

Verbs: define, happen, provide, change, follow.
8. 3HalAITh y TEKCTI AHTOHIMM NMOJAHUX CJIB, 3ANUIIITH IX I MepeKJIAAITh.
Adjectives: tiny, minor, worse, urban, rare.

Adverbs: seldom, abroad, less, excluding.

9. YTBOPITH CJI0BOCIOJIyYE€HHS TAa MEePEKIAAITH iX:

1 backward a) lands
2 taxi b) ajob
3 to establish C) service
4 rural d) goods
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5 transportation

e) authenticity

6 to pursue f) companies
7 major g) artefacts
8 to seek h) linkages
9 local 1) change
10 to import J) ties

10. Hanumiith TiiyMa4eHHs MOJAHUX CJIB:

supplier (n), generate (v), authenticity (n), local (adj), souvenir (n).
11. Bunuits i3 Tekery 10 KiI040BHX TepMiHIB i mepekJaaiTh ix.

12. JloGepiTh 3aroi0oBOK [0 TEKCTy, 3alUlIiTh #Oro aHrJilicbkolw Ta

YKPaiHCbKOK) MOBaMH.

13. Countable / Uncountable Nouns. IToctaBTe apTuKJIbL & a0 an, ae HeoOXiaHO.
. The tourists thought it was quite ... cheap restaurant with ... international cuisine.
. There was ... overcharge in the bill for ... room service.
. Interference with ... nature often brings ... disaster.

. It is safe for ... people to walk on ... sand here.

1

2

3

4

5. ... train service from here to ... city center is very good.

6. If you go by ... air, you can have quite ... comfortable journey.
7. He wouldn’t climb ... mountain, he is afraid of ... height.

8. I am not going for ... holiday, I am going on ... business.

9. We hope you have ... lovely time and ... good weather.

10. ... travel agent will give you ... about hotels.

14. JlonoBHITH MOAAHI peYeHHS MOJAJBHUMH Ji€cjJoBaMu Can, may adbo must.
1. ... | see your passport please?
2. They ... not swim across the river.

3. ... he stay in this room or there is a choice?
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4
5
6
7
8
9

. 'You ... not miss your flight.
. Only children ... play in a paddling pool.

. ... She drive a car?

. We haven’t enough cash, so we ... pay by credit card.

. 'You ... use my car today.

. | ... book this room whenever | like.

10. He ... speak and read Spanish.

15. Po3kpuiiTe Ay»KKH 3TiIHO THIY YMOBHOTI'0 Pe4Y€eHHS.
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. More tourists would come if the climate (be) better.

. If you (arrive) ten minutes earlier you would have got a seat.

. She (be able) to have a rest if she has a quiet room.

. You (not have) much trouble with the car if you had it serviced regularly.

. If I (have) a map | would have been all right.

. Ice (turn) to water if you heat it.

. If he (find) your passport he will phone you at once.

. He (not try) to swim across the river if he had known that it was dangerous.

. They would give you the address if they (know) it.

10. If I see him | (give) him the souvenir.

16. BunpaBTe NOMWIKH y NOJJAHUX PeYCHHSX.

1
2
3
4
3.
6
7
8
9

. | could tell you what this means if | know Greek.

. The road be slippery if it rains.

. If you speak more slowly he would have understood you.

. He will book the room if he like it.

You may to take photos in this museum, it’s not forbidden.
. He musts hurry to catch the train.

. They can to dance tango a little.

. She always liked to watch an amazing view at a sunrise.

. They came by a sea and had a lovely voyage.

10. The tourist needed a information on a bus tour around the city.
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17. llepexynaaiTh MOAAHI peYeHHS AHIJIICHKOI0 MOBOIO.

1. Poguanuit 6i3HEC € TOCUTH MOMHUPEHOIO MTPAKTUKOIO B TaTy31 TypU3MY.

2. I3 po3BUTKOM TypHu3My Ha MEBHUX TEPUTOPISX BHKOPUCTAHHS 3€METbHHUX YTiIh HE
3aBK/U 3QTMILIAETHCS PaIliOHATBHIM.

3. Hectaua HEoOXiTHOI KITBKOCTI Ta SKOCTI TOBapiB MOKE IMOCTABUTH MiJ 3arpo3y
TYPUCTHUYHY Taly3b IEBHOI TEPUTOPIi.

4. MicueBuii KOJOPUT Ta OCOOJMBA KyXHS MOXKYTh 30UIBIIUTH TOTIK TYPHCTIB,
CIPUSIOYH TUM CAaMHM PO3BUTKY HAIIOHATBHOI EKOHOMIKH.

5. CyBeHipHI KpaMHHUIII MOXKYTh CTaTH SICKPAaBUM MOKA3HUKOM 1HTEPECY TYPUCTIB JO

ABTEHTUYHUX OCOOJIMBOCTEM TIEBHOI MICIIEBOCTI.
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Bapiant 7.4

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Accelerate Acculturation Resurrect
Acquire Typically Artefact
Society Souvenir Encourage
Inexpensive Religious Memento
Disappear Design Community

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

process, the, evolve, as, naturally, visitor, those, religious, to, discourage, generally, it,
distinctive, culture, and, market, borrow, replacement, in, typically, a, they, meaning,
this, often, of, different.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekuagith mNoaaHi CJOBOCHOJYYEHH |1 CKJIAAiTh 3 HUMHM pPeYeHHS
aHIJIIICbKOI0 MOBOIO:

e traditional artistic designs e impact of tourism on a culture

to introduce contact between two

to adapt to a changing world

societies

debased or lost part of the culture

the decline in meaning of traditional arts

upon returning home on the part of the local community

inexpensive and durable

to evolve and change naturally

memento
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Cultures evolve and change naturally as the host culture adapts to a changing
world. Tourism accelerates that process because it introduces contact between two
societies with different cultures. In the process both societies change. Visitors to a
country may enjoy the local food and, upon returning home, prepare the same foods
they had on vacation. The locals, on the other hand, may acquire a desire for fashions
they have seen the tourists wear.

The process by which cultures borrow from each other when they come into
contact is called acculturation. It is generally accepted that, when a "strong"” culture
comes into contact with a "weak™ culture, it is the weaker culture that is likely to
borrow from the stronger.

One major way in which the impact of tourism can be seen on a culture is in the
area of arts and crafts. Typically, the process of change goes through three stages.

In the first stage traditional artistic designs and forms of art, especially those with
deep religious meaning, disappear into the souvenir market. This is followed by the
growth, in the second stage, of mass-produced replacements, often imported.

In response to the decline in meaning of the traditional arts, there may be a
growing interest, in the third stage, on the part of the local community to resurrect their
artefacts through the development of distinctive styles and skilled work.

Tourism has worked both to encourage and discourage traditional art forms.

On the other hand, tourism has given rise to what some call “airport art”. These
mass-produced, often imported souvenirs give the tourist something that is
inexpensive, durable, and easily portable as a memento of the trip. In the process, part
of the culture has been debased if not lost.

(Originated from “Tourism the International Business”” A Global Text
/ Robert Christie Mill, 2010)
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5. 3HalAITh Y TeKCTi BIANMOBIAHMKY MOJAHMUX CJIiB Ta CJI0OBOCIHOJYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHCHhKO0I0 MOBOIO:

e BHUPOOU PyUHOI poOOTH ® TpaJUIlIifHI BUIA MUCTEIITBA

® B3a€MO3aIMO3UYCHHS ® TIPUIIBUIIIATH TPOIIEC aTanTarii

® MICIIEB] MENIKAHI e TIMOOKUN PENITIHHANA 3MICT

® CIIPUSTH Ta MEPEUIKOIHKATH ® HACOJIO)KYBATHCH MICIIEBUMHU
CTpaBaMu

® Ha 3rajJIKy Ipo MOJOPOXK ® BUPOOJICHHS OCOOJIMBOTO CTHITIO

6. IlepexaaiTh MOAAHI TBEPIKEHHS M BU3HAUYTE, YU BiANOBIAAOTH BOHU 3MICTOBI
TEKCTY.

1. Upon returning home, tourists may prepare the same foods they had on vacation.

2. The locals acquire no desire for fashions they have seen the tourists wear.

3. It is the stronger culture that is likely to borrow from the weaker.

4. The impact of tourism can be seen in the area of arts and crafts.

5. Tourism has given rise to what some call “railway art”.

7. 3HAUAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3aIIMIIITH X i MePeKJIATITh.
Nouns: community, increase, phase, meal, journey.

Verbs: adjust, quicken, cook, vanish, initiate.
8. 3HalAITh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANUIIITH iX | MePeKJIAAITh.

Adjectives: shallow, similar, unusual, common, fixed.

Adverbs: rarely, unusually, surprisingly, seldom, hardly.
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9. YTBOPITH CJI0BOCIOJIyYeHHS TAa MEePEKIAMITH iX:

1 skilled a) accepted

2 generally b) market

3 to acquire C) interest

4 growing d) portable

5 mass-produced e) art

6 easily f) artefacts

7 distinctive g) adesire

8 to resurrect h) styles

9 souvenir 1) work

10 airport J) replacements

10. HanuuuiTh TIiyMa4yeHHS MOAAHUX CJIIB!

market (n), resurrect (v), local (n), distinctive (adj), memento (n).

11. Bunuits i3 Tekery 10 KiI040BHX TepMiHIB i mepekaaaiTh ix.

12. JloGepiTh 3aroioBOK 10 TEKCTy, 3alulIiThL HOro AaHrjilicbKol Ta

YKPaiHCHKOI0 MOBaMH.

13. Countable / Uncountable Nouns. ITocraBTe apTuKJIb & a0 an, ae HeoOXiaHO.
. The hotel is looking for ... new person to work at ... reception.

. The tourist needed ... information on ... bus tour around the city.

. We feel like having ... coffee in ... small cafe.

. The absence of ... laundry service in ... five star hotel was rather surprising.

. The group of tourists waiting for ... bus needed somebody to ask for ... advice.

. Try to take ... holiday in June to avoid ... overcrowding.

. She always liked to watch ... amazing view at ... sunrise.

. There was ... room on the top floor but ... porter service was offered in the hotel.
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. They came by ... sea and had ... lovely voyage.
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10. ... bus service was quite good in the town but we decided to take ... taxi.

14. JIonoBHITH MOJAaHI peYeHHsI MOJAJBHUMH Ji€cJoBaMu Can, may adbo must.
1. ... the children ski there alone?

2. He ...Iearn the poem by heart, it’s his home task.

3. The boy is too little and ... not read very well.

4. You ... not put your luggage at the emergency exit.

5. Unfortunately, | ... not remember the address.

6. ... | leave a message for her on this table?

7. They ... dance tango a little.

8. You ... take photos in this museum, it’s not forbidden.

9. He ... hurry to catch the train.

10. ... you see the tourists near the monument?

15. Po3kpmiiTe Qy:KKH 3riIHO THIIY YMOBHOI'O peYeHHS.

. If I (know) his address | would go and see him more often.

. You (not get) into trouble if you had obeyed my instructions.
. If you wait | (make) enquiries for you.

. The road (be) slippery if it rains.

. I could tell you what this means if I (know) Greek.

. If you (speak) more slowly he would have understood you.

. He will book the room if he (like) it.

. If you slept under mosquito net you (not be) bitten so often.
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. They (take) a taxi if they had realized that it was such a long way.

10. If you come late they (not let) you in.

16. BunpaBTe NOMWIKH y NOJAHUX PeYCHHSX.

1. If I have a map | would have been all right.

2. She be able to have a rest if she has a quiet room.
3. More tourists would come if the climate be better.

4. Ice turn to water if you heat it.
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5. You must not to miss your flight.

6. He can speaks and read Spanish.

7. 1 may to book this room whenever | like.

8. We hope you have a lovely time and a good weather.
9. He wouldn’t climb a mountain, he is afraid of a height.

10. I am not going for a holiday, | am going on a business.

17. IlepekyiaaiTh NMOAAHI peYeHHS AHIJIICHKOI0 MOBOIO.

1. BupoOu py4HOi poOOTH 3aBKAH BUCOKO I[IHYBAJIHUCS Cepel] IHO3EMHUX TYPHCTIB.

2. OauH 13 BOXIMBHUX aCMEKTIB pOOOTH TYPUCTHYHOI raiy3i MoJsrae y npuIiiBHAMICHH]
MPOLIeCy aJanTarlii TYpUCTIB O 0OCOOIUBOCTEHN MICIIEBOI KYIbTYPH.

3. BiupmiocTi TypuCTIB BAacTUBE Oa)kaHHS MPUI0ATH CYBEHIP Ha 3rajKy Mpo I[IKaBY
HOJIOPOX.

4. 3HayHa KUIBKICTHh BUPOOIB py4HOi pOOOTH BTpaTHiIa CBIM TIMOOKWN peNiridHun
3MICT Y€pe3 MacOBUW HA HUX MOIHUT CEPe/l IHO3EMHUX TYPUCTIB.

5. Tlomekynu MicCleBl MEIIKAHIII HaMaralmThCs BIAPOAUTH OCOOJMBI  CTHII

BUT'OTOBJICHHSI MUCTEILKUX BUPOOIB.
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Bapiant 7.5

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Environment Congestion Scenic
Sewage Landscape Accessible
Restaurant Available Deteriorate
Maximize Alteration Pollution
Lodging Significant Destroy

2. BuzHaure, 10 IKMX YaCTMH MOBH HAJIEKATH MOJAAHI CJIOBA i MEPEeKJIATITH IX:

tourist, if, improve, a, them, sanitation, likely, for, cater, positive, the, amount, attract,
in, quickly, natural, an, program, there, feed, of, careful, though, to, quality, it,
adversely, and, cultural, through.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. Ilepekiagith mNoOAaHi CJOBOCHOJYYEHH |1 CKJIaJAiThb 3 HUMH pPeYeHHS

AHIJIINACHKOI0 MOBOIO:

to develop much too quickly

changes in the ecological balance

to be in conflict with the environment

available lodging

in order to cater the tourists e improvements in sanitation, sewage, and

housing

less-developed areas

to be thought of in negative terms

to turn off the tourists

no longer attractive environment
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4. IlpounrtaiiTe Ta BUKOHAMTE MMCHMOBHH MEPEKJIA/l TEKCTY.

Tourism development, like any kind of development, has an impact upon the
environment. The impact can be positive or negative.

In the case of less-developed areas, tourism development can improve the
environment for tourists and locals alike through improvements in sanitation, sewage,
and housing. In developed areas tourism development is more likely to be thought of in
negative terms such as pollution and congestion.

The natural environment of destination is a major attraction for tourists. Visitors
tend to be attracted to areas that are scenic, offer a pleasant climate, and have
distinctive landscapes. In order to cater the tourists, though, a certain amount of
development is necessary. Roads must be built to make the area accessible; lodging to
house the tourists and restaurants to feed them must be available.

In most cases, however, tourism is in conflict with the environment. Without
careful planning, the destination may develop much too quickly. As a result, there is a
danger that both the natural and cultural environment may deteriorate. The local
environment may be destroyed and the quality of life of the locals adversely affected.

If the destination is allowed to deteriorate with significant alterations to the
natural landscape and changes in the ecological balance, tourists may be turned off, for
the very thing that attracted them in the first place, the environment, is no longer
attractive.

The key is a well-planned program of tourism development. Properly handled, it
can maximize the advantages of tourism while minimizing the problems.

(Originated from “Tourism the International Business” A Global Text
/ Robert Christie Mill, 2010)

206



5. 3HalAITh Y TeKCTi BIANMOBIAHMKY MOJAHMUX CJIiB Ta CJI0OBOCIHOJYYeHb i CKIAITH

3 HUMHU pPeYeHHS aHTJIiHCHhKO0I0 MOBOIO:

® PO3BUTOK TypHU3MY ® HaBKOJIMUIIIHE CEPEIOBUIIE
e HEraTUBHHUHU BILINB ® TIpUPOIHiN JaramadT

® TIEPCHACEIICHICTh ® [Iporpama pOo3BUTKY TYPU3MY
® MICIIEB] MENIKAHI ® MaJIbOBHHYA MICIIEBICTH

® SKICTB XKUTTSA e JCTabHE IUIAHYBaHHS

6. IlepexaniTh MogaHI TBEPIKEHHS i BU3HAUYTE, YU BiANOBIAAI0TH BOHU 3MICTOBI
TEKCTY.

1. The impact of tourism development upon the environment can be positive or
negative.

2. In less-developed areas tourism development is more likely to be thought of as
pollution and congestion.

3. In developed areas tourism development can improve the local sanitation, sewage,
and housing.

4. If there are significant alterations to the natural landscape, tourists may be turned
off, for the environment that attracted them is no longer attractive.

5. The destination may develop much too quickly without careful planning.

7. 3HAUAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3aNMIIITH IX i MEPeKJIATITh.
Nouns: influence, overcrowding, scenery, risk, change.

Verbs: nourish, ruin, draw, accommodate, construct.
8. 3HalAITh y TEKCTI AHTOHIMM MOJAHUX CJIB, 3ANMUIIITH IX I MepPeKJIAAITh.

Adjectives: minor, unusual, ugly, common, optional.

Adverbs: improbably, slowly, favourably, incorrectly.
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9. YTBOPITH CJI0BOCIOJIyYeHHS TAa MEePEKIAMITH iX:

1
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pleasant
major
properly
ecological
to maximize
adversely
accessible
to minimize

significant

10 to house

a) balance

b) alterations
C) area

d) attraction
e) problems
f) the tourists
g) handled
h) advantages

1) climate

J) affected

10. HanuuuiTh TIiyMa4yeHHS MOAAHUX CJIIB!

improvement (n), deteriorate (v), impact (n), distinctive (adj), environment (n).

11. Bunuits i3 Tekery 10 KiI040BHX TepMiHIB i mepekaaaiTh ix.

12,

YKPaiHCHKOI0 MOBaMH.

JobepiTh

3aroJiIOBOK 10 TEKCTY,

3alMIIITh WOro AaHIJHCHLKOI TAa

13. Countable / Uncountable Nouns. ITocraBTe apTuKJIb & a0 an, ae HeoOXiaHO.

. The group of tourists waiting for ... bus needed somebody to ask for ... advice.

. The absence of ... laundry service in ... five star hotel was rather surprising.

. We feel like having ... coffee in ... small cafe.

. The tourist needed ... information on ... bus tour around the city.

. ... travel agent will give you ... about hotels.

. We hope you have ... lovely time and ... good weather.,

1
2
3
4
5. The hotel is looking for ... new person to work at ... reception.
6
7
8. 1 am not going for ... holiday, | am going on ... business.

9

. He wouldn’t climb ... mountain, he is afraid of ... height.
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10. If you go by ... air, you can have quite ... comfortable journey.

14. JlonoBHITH MOAaHI peYeHHsI MOJAJBHUMH Ji€cjioBaMu Can, may adbo must.
1. Only children ... play in a paddling pool.

2. You ... not miss your flight.

3. ... he stay in this room or there is a choice?

4. They ... not swim across the river.

5. ... | see your passport please?

6. ... you see the tourists near the monument?

7. He ... hurry to catch the train.

8. You ... take photos in this museum, it’s not forbidden.

9. They ... dance tango a little.

10. ... I leave a message for her on this table?

15. Po3kpuiiTe Qy:KKH 3riIHO TUILy YMOBHOI'O PeY€eHHSI.

. If I (have) a map | would have been all right.

. You (not have) much trouble with the car if you had it serviced regularly.
. She (be able) to have a rest if she has a quiet room.

. If you (arrive) ten minutes earlier you would have got a seat.

. More tourists would come if the climate (be) better.

. If you come late they (not let) you in.

. They (take) a taxi if they had realized that it was such a long way.

. If you slept under mosquito net you (not be) bitten so often.

. He will book the room if he (like) it.
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10. Ice (turn) to water if you heat it.

16. BunpasTe NOMHJIKH y NOJAHUX PeYCHHSIX.

1. A train service from here to a city center is very good.
2. She always liked to watch an amazing view at a sunrise.
3. They came by a sea and had a lovely voyage.

4. 1 may to book this room whenever | like.

209



5. He can speaks and read Spanish.

6. We haven’t enough cash, so we must to pay by credit card.
7. The road be slippery if it rains.

8. If you speak more slowly he would have understood you.
9. I could tell you what this means if | know Greek.

10. If he find your passport he will phone you at once.

17. IlepekyiaaiTh NMOAAHI peYeHHS AHIJIICHKOI0 MOBOIO.

1. PerenpHO cryiaHOBaHa mporpaMa po3BUTKY TypU3MY MOKE 3HAYHO 30UIBIINTH HOTO
nepeBary Jjisi MiCIIEBHX MEIITKAHIIIB.

2. PO3BUTOK Typu3My MOXE€ MaTH SK IHO3UTHBHHM, Tak 1 HEraTUBHUM BIUIUB Ha
JOBKLJLJIS.

3. IloctymnoBe 3HUIIEHHS MPUPOAHUX JaHAWAPTIB HABKOJUIIHBOTO CEPEIOBUINA
CIpHSI€ BTPATI iX KOJUIIHBOI IPUBAOIUBOCTI JIs1 TYPHUCTIB.

4. TlepeHaceneHICTh TYpUCTUYHO PO3BHHYTHUX TEPUTOPIA € OJHIEI0 3 IX TOJIOBHUX
mpooem.

5. Haaro mBuaKui pO3BUTOK TYPU3MY € PEAIBHOIO 3arpO3010 3HUILECHHS IPUPOIU Ta

KyJIbTYPH MICIIEBOTO HACEJICHHS.
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TECTOBI 3ABJIAHHSA Ne 8

Bapianr 8.1

1. HanuuriTh TpaHCKPHIIIiIO MOJAHMUX CJIiB | MepeKIaairs ix:

Volunteer Sustainable Drew
Charitable Necessary Encouraoe
Experience Vacation Expansion
Enacaae Community Feature
Environment Project Challenge

2. Bu3znaure, 10 IKHX YACTHH MOBH HAJIeKATh MOJaHi CJI0OBA | mepeKJIaaiTh ix:

according, also, charitable, cause, engage, increasing, that, diverse, their, bite-sized,
visit, ethic, worldwide, for, fee, recent, while, providing, which, long-standing,
featuring, typically, rather.

noun

verb
adjective

article
pronoun
adverb
preposition
conjunctive

3. [MepexaagiTh MoJaHi CJIOBOCIIOJYYEHHSI | CKJIATITH 3 HAMH peYeHust
aAHIIICbKOI0

MOBOIO:

volunteer travel short-term volunteer
a charitable cause * engage in project
low-skill work tour operator
sustainable environment |* business method
long-standing » Travel Industry
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4, TlpoyuTaiiTe Ta BUKOHAWTE MUCHMOBHIA MepeKJIa/l TEKCTY.

Volunteer travel, volunteer vacations or voluntourism is travel which includes
volunteering for a charitable cause. In recent years, "bite-sized" volunteer vacations
have grown in popularity. The types of volunteer vacations arc diverse, from low-skill
work cleaning up local wildlife areas to providing high-skill medical aid in a foreign
country. Volunteer vacations participants are diverse but typically share a desire to "do
something good" while also experiencing new places and challenges in locales they
might not otherwise visit. There ate also other types of travelling that engage people
with scientific research and education to promote the understanding and action
necessary for a sustainable environment. Participants cover a fee that would include
expenses on the different sites worldwide, and engage in projects according to their
interest or location.

Originally most volunteer vacations were undertaken by people with a direct
connection to a particular came and were considered more as short term, intense
volunteer projects rather than vacations. Many of these organizations were long-
standing international development assistance organizations which placed short-term
volunteers on community development project sites.

During the 1990s the travel industry developed niche products and firms to
provide volunteer vacations to people who had no previous experience with a cause,
and to cater to the increasing number of young people taking gap years. These
providers expanded the market but also drew criticism for the impact of their methods.
At the same time, the first edition of "Volunteer Vacations" by Bill McMillon was
published, featuring under 200 non-profit organizations which facilitated such service
opportunities. According to the Travel Industry Association of America, more than 55
million Americans have participated in a volunteer vacation, and about 100 million
more are considering taking one.

While some experts on volunteering welcome the expansion of volunteer
vacations as an opportunity to provide more resources to projects and to encourage a
volunteer ethic in people, others have pointed out that the business methods used by

tour operators, such as exclusivity deals, and catering to the needs of the volunteer
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rather than the volunteer project, exploit the communities the projects are intended to
help.
(Taken from From Wikipedia, the free encyclopedia)

5. 3HalaiTh y TeKCTi BiANOBITHMKHN MOAAHUX CJIIiB TA CJOBOCHOJIYYEHb i CKIANITH

3 HUMH PE€YCHHA aHIJIiliCbKOI0 MOBOIO:

BHUCOKOKBaTi(hiIKOBaHA MEIMYHA MTOCIyTra |HEKOMEpIIiiiHa opraHi3allis
0JIaroTiifHI CTIPaBH IHTEHCHBHI MIPOEKTU
0e3mocepeIHe BUTHOMICHHS EKCIUTYaTYBATH MMPOESKTH
MOTIEPETHINA JTOCBIT MOCTaYaJIbHUKHU
320X09YBaTH JOOPOBOJIBIIIB DO3IIUPUTH PUHOK

6. Ilepekjagith mojaHi TBep/J:KeHHs W BHU3HA4YTe, YW BiANOBIAaIOTH BOHH
3MIiCTOBI TEKCTY.

1. Voluntourism is travel which includes volunteering for a charitable cause.

2. Volunteer vacations were undertaken by people with a direct link to a particular
cause.

3. Some experts on volunteering welcome the development of volunteer vacations.

4. The providers expanded the market but also drew censure for the impact of their
methods.

5. Some of the associations were long-standing international development assistance

organizations.

7. 3Halgir, y TekcTi CHHOHIMH NOJAHHX CJiB, 3aNUINCL iX | NepeKJaaiTh.

Nouns: reason, holidays, advertise, growth, scheme.

Verbs: assist, supply, take in, greet, contribute.

8. 3HaiixiTh y TekcTi aHTOHIMH NOJAHUX CJiB, 3aNUINITh iX | NepPeKJaTiTh.
Adjectives: commercial, outside, native, similar, indirect.

Verbs: exclude, regress, decline, contract, discourage.
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9. YTBOPITH CJI0BOCIOJIyYeHHS TAa MEePEKIAMITH iX:

1 scientific a)experience

2 bus mess b) connection
3 volunteer c) environment
4 non-pro fit d) research

5 development g) vacation

6 direct ) vear

7 hiah-skilled 0) organization
8 sustainable h) project

9 previous i) aid

10 gap 1) methods

10. Hanuunith TJIyMa4eHHs MOJAHUX CJIiB:

voluntarism (n), location(n), vacation (n), encourage (y), environment (n).

11. Bunumith 3 TekceTy 10 KJIIOYOBUX TEPMiHIB | mepeKJIaaiTh iX.

12. loGepiTs  3aroJiIOBOK /10 TeKCTy, 3anulliTh #Oro  aHrJjilicbKoI0

Ta YKPaiHCbKOI0 MOBaMMU.

13. BcraBTe apTuKJIb, /e HeoOXiIHO, Ta mepekJaaiTb MNOoJaHi pedeHHs
YKPaiHCBKOI0 MOBOIO.

1. Ministry of Tourism in any country seeks _ ways to promote and develop
tourismin___ country.

2.Tourism Industry Growth in ___ any country is prone to ___ changing economic
conditions.

3.In__ eventwhen __ country is passing through __ low phase or

individual's job is at stake, not many people choose to travel.

4. Thisposes  limitation in spending power of individuals.

5.People under these circumstances tend to settle for _ low budget restaurants,
hotels or opt for _ amusement parks and nearby places.

6.0ccasionally,  Tourism Industry is subjected to several snags.

7.These hindrances causes_ economy of country to become slow,
resultingin___ GDP or gross domestic productivity being slow and consequently

employment opportunities get affected.
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8 _ Ministry of Tourism adopts many policies to counteract hurdles and obstacles
which comein __ way of __ development of Tourismin ___ country.

9. Policies adopted by __ Ministry of Tourism are aimed at enhancing services
and tourism tools to attract as many tourists as possible.

10. Every possible effortismadetoset _ standards as per norms of _ World

Tourism Industry.

14. BcraBTe BianoBiaHWii NpuiiMeHHHUK /e HeOOXiTHO Ta MepeKJaxiThL MmoaaHi
peueHusi

YKPaiHCBKOI0 MOBOIO.

in (5) into within on (3) without by (2) across
. through
From with about of (3) @ because
1. Spas play a major role health tourism, but this field also extends areas

like addiction treatment and weight loss.

2. Everything is contained _ the health spa resort, allowing guests to relax and
focus
themselves.
3. Volunteering is the practice of people working  behalf of others
being motivated financial or material gain.
4. Volunteering takes many forms and is performed _ a wide range of people.

5. Many volunteers are specifically trained the areas they work :

6.Volunteers focuses __the specific needs communities the
country.

7. Volunteers works to prevent unemployment and underemployment a
range_ training and employment services.

8. The Volunteering services are different _ each community _ each

community has its own unique needs.
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9. Some people come home their first volunteer abroad experience a
nagging sense
doubt whether their contribution made enough difference.

10. recent years, tourism has gone_ through significant changes.

15. Po3kpmuiiTe Ay:KKHM, YTBOPiTb HEOOXiAHMHA CTYNiHb TOPIBHSIHHS
NPUKMETHHKIB.

1. Destination spas and health resorts are (common) and popular health travel venue.

2. The goal of these resorts is to send their guests home feeling (happy), (healthy), (fit)
and (relaxed).

3. (holistic) resorts offer treatments like acupuncture, colonic cleansing, hypnotherapy
and meditation.

4. Volunteers of America is one of the nation's (large) nonprofit providers of quality,
affordable housing for families, the (old) and people with disabilities.

5. Volunteering abroad is (good) option for meaningful work and vacations in

developing countries or for social causes anywhere.

BceraBTe mponyuieHi BignoBiaHi MoxaibHi giecaosa: can, could, may, must, might.
1. The average vacation length is a week, but each volunteer _ choose to
participate for as long or as short a time period they wish.

2. Benefits deriving from tourism development _ be balanced against potential

negative effects.

3. | suppose the flight have been delayed.
4.1 have got tickets, but there were only very expensive ones left.
5.You be right; we shall have to wait and see.

16. Po3kpmiiTe ay:KKH, B:KuBaum giecioBa y Present Perfect, Past Perfect,
Present Perfect Continious, Past Perfect Continious.

1. They (travell) since last October

2. He was very tired because he (not sleep) well.

3.They (discuss) the problem since one o'clock.

4. | (try) to phone the hotline at least twenty times.
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5. I (try) to phone the hotline all day.

YTBOpPiTH YMOBHI pe4YeHHS.
1. The ship was sailing near the coast, that's why it struck a rock. If...

2. He broke his car and so he didn't go to the country. If...

Po3kpuiiTe 1y:KKH, BJKHBAIOYH Ai€cJI0Ba y NOTPiOHIA (popmi.

I. If my sister does not go to the south, we (to spend) the summer in St. Petersburg
together.

2. If you (not to miss) the train, you would have arrived on time.

3. I wish you (to go) skiing with me yesterday: | had such a good time.

17. IlepekaaaiTh aHIIiHCHKOI0 MOBOIO.

1. [linp TYpUCTHYHOI TMOI3AKM MOXe OyTH Oyap-iKa 1, SKII0 TYpPUCTUYHE
HiANPUEMCTBO MOXKE OpraHi3yBaTH BUKOHAHHS ITOCTABJIEHOI METH IUIAXOM HaJaHHS
BIJIOBIJTHUX MOCTYT, TO TYPUCTHYHA TOJOPOK 3/IIACHIOETHCS .

2. Bci 111 Buau Typu3My TICHO NEPEIUIITAIOThCS MK COOO0 1 BUIAUIUTH 1X Y YHUCTOMY
BU/I1 HE 3aBX/IU MOKIIUBO.

3. Benuke 3HaueHus Mae HAasBHICTh MPH TOTEIBHUX KOMIUJIEKCAaX CHeliadbHUX
3a1iB, 00JagHaHHS JUIS 3B 53Ky (TenedoHu, ¢pakcu, IHTEpHET), TPUMIIICHHS 15
BEJCHHS MEPEroBOpPiB Ta 1H..

4. OcTaHHIM 4acOM BUHSTKOM CTAIOTh MOJAOPOXKI1 3 HE3AMIAHOBAHUMU IIPUTOJaMHU.

5. baxxanHss TpoMaasiH YKpaiHH O3HAHOMHUTHCS 3 ICTOPUYMHMHU, KYJIbTYPHHMH,
OPUPOJHUMH Ta 1HIIMMHM NaM'sTKaMH PI3HUX PErioHIB YKpaiHH Ta 3a KOPJIOHOM,
3aJ0BOJILHSIETHCS BEIUKOIO KIJBKICTIO MPOMO3UINN TYPUCTUUYHHUX TIIMPUEMCTB

(p1pMm, opranizanmiii).
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BapianT 8.2

1. HanuumiTh TPAHCKPHUIILiI0 MOJAHUX CJIIB i MepeKIamiTh iX:

Architecture Satisfy Amenity
Indigenous Issue Substantial
Region Throughout Violate
Showcasing Curiosity Area
Urban Majority Coastal

2. BuzHauTe, 10 AKMX YaCTHH MOBH HAJIEKATH MOJAAHI CJI0OBA i MepeKJIATiTh iX:

specifically, other, shape, indigenous, away, throughout, value, satisfy, one, destroy,
coastal, or, that, separated, intention, normal, the, positive, generally, standard,
specifically, as, particularly.

noun
verb

adverb
adjective
preposition
article

conjunctive

3. llepekaaiTh NoJaHi CJI0BOCIOJYYEHHS i CKIAAITh 3 HUMHU PeYeHHs
AHIJIIHCHKOK MOBOIO:

 subset of tourism * same cultural amenities

* cultural attractions * coastal or island ecosystems

» normal place of residence |* cultural tourism destination

* urban areas * to spend substantially

 unique cultural practices |* indigenous cultural communities
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4. IlpounTtaiiTe Ta BUKOHAHTE NUCHMOBHII MEPEKJIAT TEKCTY.

'Cultural tourism' is the subset of tourism concerned with a country or region's
culture, specifically the lifestyle of the people in those geographical areas, the history
of those peoples, their art, architecture, religion(s), and other elements that helped
shape their way of life. Cultural tourism includes tourism in urban areas, particularly
historic or large cities and their cultural facilities such as museums and theatres. It can
also include tourism in rural areas showcasing the traditions of indigenous cultural
communities (i.e. festivals, rituals), and their values and lifestyle. It is generally agreed
that cultural tourists spend substantially more than standard tourists do. This form of
tourism is also becoming generally more popular throughout the world. Cultural
tourism can play in regional development in different world regions. Cultural tourism
has been defined as ‘the movement of persons to cultural attractions away from their
normal place of residence, with the intention to gather new information and
experiences to satisfy their cultural needs'. One type of cultural tourism destination is
living cultural areas. For an indigenous culture that has stayed largely separated from
the surrounding majority, tourism can present both advantages and problems. On the
positive side are the unique cultural practices and ails that attract the curiosity of
tourists and provide opportunities for tourism and economic development. On the
negative side is the issue of how to control tourism so that those same cultural
amenities are not destroyed and the people do not feel violated. Other destinations
include historical sites, modem urban districts, theme parks and country clubs, coastal
or island ecosystems, and inland natural areas.

(Taken from From Wikipedia, the free encyclopedia)

5. 3naiiiTh y TeKcTi BiAMOBITHUKH MOJAHUX CJIB Ta CJI0BOCHOJIYYEHb i CKIAMITH 3

HMMH PeYCHHS aHIJIIHCHKOI0 MOBOIO:

* KOpIHHI KYJIETYPHI COUIEHOTH e 3 METOIO 310paTu HOBY 1H(MOPMAIIO
* mpuOepekHl Ta OCTPIBHI EKOCUCTEMH |*  3aJ0BOJBHUTH KYIBTYPHI HOTPEOH
* MIPOLIEC PETr1OHATBHOIO PO3BUTKY e JIEMOHCTpAIl] TpaIUIUl

* THUI KYILTYPHOT'O IIPU3HAYEHHS * TYDHU3M B B CUILCHEKIN MICIIEBOCTI

* KVIBTYpa KOPIHHHUX HAPOJIB * KVJBTYPHA IPHHAJIECKHICTH
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6. [lepexnanaiTh MoaaHi TBePAKEeHHS il BU3HAYTE, YH BiIMOBIIAI0TH BOHU 3MiCTOBI
TEKCTY.

1. 'Cultural tourism' is the division of tourism concerned with a country or region's
culture.

2. One type of cultural tourism purpose is living cultural areas.

3. Cultural tourism can play in national increase in different world regions.

4. Cultural sightseers spend substantially more than standard tourists do.

5. Cultural tourism includes tourism in urban areas, particularly famous or large cities.

7. 3HAUAITH Y TEKCTI CHHOHIMHU MOJAAHMX CJIiB, 3AIIMIIITH iX i MEPeKJIATITh.
Nouns: increase, region, meaning, purpose, difficulty.

Verbs: aid, collect, comprise, manage, describe.

8. 3HaiiiTh y TeKCTi aHTOHIMH MOJAHHUX CJIiB, 3ANUIIITH iX i MepeKJIaiTh.
Adjectives: national, urban, negative, ancient, foreign.
Adverbs: exceptionally, little, specifically.

9. YTBOPITH CJI0BOCIOJYYEHHS TA MEPEeKIATITH iX:

1 indigenous a) ecosystem

2 regional b) park

3 surrounding C) site

4 cultural d) district

5 geographical e)club

6 historical f) culture

7 island g) amenity

8 urban h) area

9 theme i) development
10 country J) majority

10. HanuuiiTh TJiyMa4yeHHsI NOaHUX CJIiB.
tourism(n), litestyle(n), art(n), architecture(n), island(n).
11. Bunuumits i3 Tekcery 10 KI10490BHX TePMiHIB i epekaaaiTh ix.

12.]100epiTh 3aroJ10BOK 10 TEKCTY, 3aNMIIITH HOro aHITilChKOI0 T YKPATHCHKOIO

MOBaMMU.
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13. BcraBTe apTHKJi, e He0oOXiIHO, Ta MNepPeKJAAiTh TNOoJAaHI pedYeHHS
YKPaiHCHKOK MOBOIO.

1. Sales is___ classic high-travel occupation, so much so that  "traveling
salesman™ has become a bit of a cliche.

2. consulting can also mean high travel, but on a somewhat___less intense
scale.

3. As individual consulting gigs can sometimes last weeks or months and can
easily turn into long-distance commuting.

4. In general, any very specialized job, where customers are few but can afford
to fly in

experts will tend to mean high travel.

5. airline industry also offers good travel opportunities.

6. Aside from obvious pilots and cabin staff, maintenance crew and sales &
marketing people may also fly extensively.

7. Even desk job employees can often fly for free or very cheaply using space-
available seats.

8. Business travel often boils down to stress of working combined
with hassle of travel.

9. Travel for fun is fairly new concept: for millenia, as today, people traveled

mostly out of

necessity on business.

10. Overland companies provide converted truck or bus and tour leader,
and group travels together overland for period of weeks or months.

14. BcraBTe BiANMOBiAHMH NPUIiMEHHHUK € HeOOXiTHO Ta mMepeKJaldiTh NMoJAaHi
PeYeHHS YKPAIHCbKOK MOBOIO .

through g?cause of(7) |about |according to [on
for (2) |because |in(3) I;c))m within (2) |around

1. Outdoor education can be simply defined as experiential learning : :
or the

outdoors.

2. Common definitions outdoor  education are  difficult to
achieve interpretations vary culture, philosophy, and local conditions.

3. Influences a variety learning and psychological theories have
contributed to the

complex theoretical combination adventure therapy.

4. Adventure therapy is the creation opportunities to explore the
unknown a sale

environment adventure activities.
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5. Adventure therapy theory draws a mixture of learning and psychological
theories.

6. The practice continues numerous reported positive outcomes in adventure
therapy

research.

7. There are many agreements and disagreements the field of adventure therapy.
8. Recreation or fun is the expenditure time a manner designed
therapeutic refreshment one's body or mind.

9. Private organised recreation is usually focused a specific type sport

as river rafting or mountaineering.
10. Hundreds health resorts and spas exist the world, offering

specialized beauty and fitness services, and extended programs to improve your health.

15. Po3kpmiiTe 1y:KKHU, yTBOPITH HEOOXiAHUI CTYNiHb NOPiBHAHHA NPUKMETHHUKIB
1. Wildermess therapy, adventure based therapy, and long term residential camping are
(common) forms of adventure therapy.

2. Cultural tourism is also becoming generally (popular) throughout the world.

3. As people in the world's (wealthy) regions lead increasingly sedentary lifestyles, the
need for recreation has increased.

4. For cultural tourism folklore is often seen to be (important) than the folk in the
destination.

5. The region is recognised as the second (important) wine region within the country

and is gaining a (high) reputation,

BceraBTe nponyuieHi BignoBiaHi MmogajibHi giecaoa: can, could, may, must, might.
1. Participants ~__ gain valuable outdoor leadership knowledge such as how to
filter water and even dig a backcountry latrine.

2.You ___ buy your ticket before starting your journey.

3.1___ betravelling tomorrow if | ___ book the ticket.

4. The flight __ have been delayed.

5. We have to wait a long time for a bus, because they do not run very frequently.
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16. Po3kpmiiTe ny:KKkH, B:KUBaw4um giecaoBa y Present Perfect, Past Perfect,
Present Perfect Continious, Past Perfect Continious.

1. She (wait) for you all day.

2. The train just (leave) when | arrived at the station.

3. The candle (burn) for two hours.

4. | (wash) the car, so it looks a lot cleaner now.

5. | (wash) the car, so I 'm rather wet.
YTBoOpiTH YMOBHI peyeHHs

1. The travelers had no camera with them, so they could not take photos of the

beautiful scenery. If.....
2. He speaks English badly: he has no practice. If....
Po3kpuiiTe 1y:KKH, BJKMBAOYH Ji€CJI0Ba y NOTPiOHIN (opMi.

1. If they (not to go) to the USA last year, they would not have heard that famous
musician

2. If they hadn't been so careless, he (not to fall) into this trap.
3. She wishes she (to live) in Crimea.

17. IlepexagiTh aHIIiHCHKOI MOBOIO.

1. ®deHomMeHaNBHUI YCIIX TYypU3My 3YMOBIICHHW THUM, II0 B HWOTO OCHOBI JIGKUTH
3aJI0BOJICHHS TIOCTIMHMX MParHeHb JIIOJICTBA Mi3HATH HABKOJIMIIIHIHN CBIT.

2. barato mianpueMCTB 1 oprasizauiid OepyTh y4acThb B OOCIYrOBYBaHHI TYpPHCTIB,
OTPUMYIOUH IMPH [IbOMY 3HAYH1 NPUOYTKH, IO TO3BOJISIE TOBOPUTH MPO TYPU3M SIK IIPO
rany3b O13HECY.

3. CBiTOBa TypUCTUYHA IHAYCTPIs NEpexuiia cpaBxkHii OyM y roButeiinomy 2000 pori
Ta YTPUMYE TEMIM 3POCTAHHS KUIBKOCTI TYPHCTIB 1 HAaJIXOJKEHb BiJl TYPUCTHUHOI
JISTTBHOCTI B HACTYNMHUX pokax XXI| cTomTTs.

4. CporojHi 1HAYCTPIsl TYpU3MY SIK CYKYIHICTh MIAIPUEMCTB chepu 00CITyroByBaHHS

Ta IHIIUX OpraHi3alii, TISIBHICTh SKUX CHpSMOBaHA Ha 3aJ0BOJICHHS TOIUTY Ha
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TYpUCTUYHI TOBapy Ta TOCIYTH, MpalOE B YMOBaX >KOPCTKOiI KOHKYPEHIIIi,

B1JIBOMOBYIOYH SIK HAI[IOHAJBHUM, TaK 1 MDKHAPOIHUN PUHKH.
5. Ykpaina 3 mepmux THIB HE3aJeKHOCTI BICBHEHO CTaJla HA ITUISIX CTBOPEHHS BJIACHOT

Typ IHIYCTpii, MPOTOJIOCUBIIN TYPU3M IMPIOPUTETHOIO TATY33I0.
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Bapianr 8.3

1. Hanuuith TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIaiTh ix:

Healthcare Cardiac Pejorative

Care Suraery Emphasize
Pejoratively Alternative Diaanose

Souaht Psvchiatry Expenditure procure
Procedure Convalescent Procure

2. BuzHaure, 10 SIKHX YaCTHH MOBH HAaJIeKATh MOJAaHi CJI0Ba i MepeKJIadiTh iX:

initially, across, as well as, less, hazardous, even, expertise, during, complex, other,
provide, for, a, oversight, additional, controversial, before, abroad, embassy, widely,

redress, accreditation.

noun

pronouun

verb

adverb

adjective

preposition

article

conjunctive

3. [lepekaaaiTe NoJaHi cJ10BOCIOJYYEHHS i CKIAAITH 3 HUMHU pPeYeHHs

AHIJIiHCHKOI0 MOBOIO:
® BIJIIKOAYBaHHS Ta KOMIIEHCAIIIS

® aKpeaAMTAIlls T IHII MOKa3HUKH

SKOCTI
® OXOpOHA 3710POB 5
® TYPUCTUYHOTO MPU3HAYCHHSI

® TPUBAIICTH MEepeOyBaHHS

® pEeKOMEHAAIIMHUM JIUCT

e MeIWYHa Bi3a

® BUKOHABYMI JUPEKTOP
e TpubIM3HI (HAOIMKEH1) BUTPATH

e cepa KOMIIETEHTHOCTI
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4. IlpounrtaiiTe Ta BUKOHANMTE NMMCHMOBHH MEPEKJIA/l TEKCTY.

Medical tourism (also called medical travel, health tourism or global healthcare)
Is a term initially coined by travel agencies and the mass media to describe the
rapidly-growing practice of traveling across international borders to obtain health
care. It also refers pejoratively to the practice of healthcare providers traveling
internationally to deliver healthcare. Services typically sought by travelers include
elective procedures as well as complex specialized surgeries such as joint replacement
(knee/hip), cardiac surgery, dental surgery, and cosmetic surgeries. However, virtually
every type of health care, including psychiatry, alternative treatments, convalescent
care and even burial services are available. As a practical matter, providers and
customers commonly use informal channels of communication-connection-contract,
and in such cases this tends to mean less regulatory or legal oversight to assure quality
and less formal recourse to reimbursement or redress, if needed. Over 50 countries
have identified medical tourism as a national industry. However, accreditation and
other measures of quality vary widely across the globe, and there are risks and ethical
issues that make this method of accessing medical care controversial. Also, some
destinations may become hazardous or even dangerous for medical tourists to
contemplate. In the context of global health, "medical tourism" is a pejorative because
during such trips health care providers often practice outside of their areas of expertise
or hold different (i.e., lower) standards of care. Greater numbers than ever before of
student volunteers, health professions trainees, and researchers from resource-rich
countries are working temporarily and anticipating future work in resource-starved
areas. This emphasizes the importance of understanding this other definition. The
typical process is as follows: the person seeking medical treatment abroad contacts a
medical tourism provider. The provider usually requires the patient to provide a
medical report, including the nature of ailment, local doctor's opinion, medical history,
and diagnosis, and may request additional information. Certified medical doctors or
consultants then advise on the medical treatment. The approximate expenditure,
choice of hospitals and tourist destinations, and duration of stay, etc., is discussed.

After signing consent bonds and agreements, the patient is given recommendation
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letters for a medical visa, to be procured from the concerned embassy. The patient
travels to the destination country, where the medical tourism provider assigns a case
executive, who takes care of the patient's accommodation, treatment and any other
form of care. Once the treatment is done, the patient can remain in the tourist

destination or return home.

(Taken from From Wikipedia, the free encyclopedia)
5. 3HAMAITHL y TeKCTi BIANOBIAHMKY MOAAHUX CJIiB TA CJI0BOCHOJY4YEHb i

CKJIaIliTI) 3 HUMH PECIYCHHS aAHIJIiIliCbKOI0 MOBOIO .

 rapidly-growing practice » resource-rich country

* international borders » certified medical doctor

* healthcare providers e approximate expenditure

» convalescent care e destination country

* burial services e communication-connection-

6. [lepexnanaiTh MoaaHi TBePAKEHHS il BU3HAYTE, YH BiIMOBIIaI0TH BOHU 3MiCTOBI
TEKCTY.

1. Over 50 countries have identified health tourism as a national industry.

2. Certified medical doctors or consultants recommend on the medical treatment.

3. Once the treatment is done, the patient can remain in the traveler destination or
return home.

4. After signing consent bonds and agreements, the patient is given recommendation
letters for a medical visa.

5. The provider requires the patient to provide a medical report, including the nature of

ailment.

7. 3HalaiTh y TEeKCTi CHHOHIMM MOJAHMX CJIiB, 3aNUIIITH iX i mepeKJIaaiTh.
Nouns: process, delegation, visitor, expenses, agreement.

Verbs: go back, suggest, carry out, explain, worry.

8. 3HaliTh y TEKCTi CHHOHIMHU MOJAHUX CJIiB, 3AMUIIITH IX i mepeKJIagiTh.

Adjectives: impractical, compulsory, simple, similar, formal.
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Adverbs: positively, permanently, narrowly, uncharacteristically, really,

exceptionally.

9. YTBOPITH CJI0BOCIOTyYEHHS TA NEePeKIATITh iX:

1 travel a) work

2 tourist b) opinion

3 additional ¢) accommaodation
4 global d) history

5 burial e) oversiaht

6 future f) information

7 patient's a) service

8 leqgal h) destination

9 doctor's 1) agencv

10 medical i) health

10. Hanuuuith TIiyMa4yeHHs IMOAAHMX CJIB!

healthcare(n), agency(n), service(n), treatment(n), volunteer(n).
11. Bunuirs i3 Tekcery 10 KI110490BHX TepMiHIB i mepeKkIagiTh ix.

13. To0epiTh 3ar0JI0BOK 10 TEKCTY # 3alMILITH OO0 aHIIIHCHKOI0

Ta YKPaiHCHKOK MOBaMHU.

14. BecraBTe apTHKIIi, e HEOOXiIHO, T MEPEKJIAAITH MOJAHI peYeHHs
YKPaiHCbKOK MOBOIO.

1. But___ use of motor vehicles to getto  camp site is popular in many parts

of  world.

2. Car camping allows you to bring more equipment, and focus on enjoying____ site,
cook-outs, day hikes, and other outdoor activities.

3. character of car camping sites varies greatly.

4. Some are rustic and remote, with bumpy two-track roads leading to sites consisting

of nothing more than partially-cleared patch of ground with stone-circled
fire pit.
5. Others are conveniently located with playground and swimming pool

on grounds.

228



6. Others may be little more than grassy field or glorilied parking lot,

between motel and shopping center.

7. Some campers just use their vehicle for transportation, pitching_ stand-alone
tent to sleep in.

8.Some use itto pull __ pop-up trailer/tent or use their car or van as partof
tent or shade structure,

9. Some drive large vans or recreational vehicles to sleep in, which may include many

of comforts of home.
10. In car camping lingo, "bookdocking" or "dry camping" refers to camping
anywhere that hookups are not present.

15. BecraBTe BiinoBiqHuii NpUiiMeHHUK /e HEOOXIIHO Ta NMepeKJIaAaITH MoJaAHI

peyYeHHs YKPAIHCHKOK MOBOIO.

of for on with  out by
in (2) between at off  over

(4) 4 @ (2) of (2
1.Recreation or fun is the expenditure_ time a  manner
designed  therapeutic refreshment one's body or mind.
2. Recreation is active_ the participant but_a refreshing and diverting
manner.
3. Work-life balance is a broad concept including proper prioritizing__ career and
ambition one hand, compared pleasure,
leisure, lamily and spiritual development__ the other.
4. According to a survey, four_ ten employees state that their jobs are "very" or

"extremely" stressful.
5. Problems caused stress have become a major concern to both employers and
employees.

6. Similar discrimination is experienced men who take

time or reduce working hours taking care the family.
7. Psychologically demanding jobs that allow employees little control the work

process increase the risk of cardiovascular disease.
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8. Job stress is also associated  various biological reactions that may lead
ultimately to compromised health.

9. Job stress increases the risk__ development  back and upper-extremity
musculoskeletal disorders.

10. Workers who report experiencing stress _~ work also  show  excessive

healthcare utilization.

16. Po3kpuiiTe 1y:KKHM, yTBOPITh HEOOXiAHUI CTYNiHb NOPiBHAHHANPUKMETHHKIB.
1. For many employees today-both male and female-their lives are becoming
(consumed) with a host of family and other personal responsibilities and interests.

2. As the separation between work and home life has diminished, this concept has
become (relevant) than ever before.

3. Three-quarters of employees believe the worker has (many) on-the-job stress than a
generation ago.

4. Providers and customers commonly use informal channels of communication and in
such cases this tends to mean (little) regulatory or legal oversight to assure quality and
(little) formal recourse to reimbursement or redress, if needed.

5.(Great) numbers than ever before of student volunteers are working temporarily and

anticipating future work in resource-starved areas.

BceraBTe mponyuieHi BixnoBiaHi MmoxaibHi giecaosa: can, could, may, must, might.
1. Tourism_____ be an important source of jobs for no metro communities, especially
for those that are economically underdeveloped.

2. Thisplace_ be crowded in summer.

3.Someone _ have thanked me for all my trouble.

4. The trip was cancelled last week. Paul _ not have gone anyway because he was
ill.

5. Tell me your problem; | be able to help you.

16. Po3kpuiiTe 1y:KKH, BJKHBarO4u jajeciioBa y Present Perfect, Past Perfect,
Present Perfect Continious, Past Perfect Continious.

1. I (want) to visit China for years.
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2. She just (leave) the room when the police arrived.
3.Ben (wear) that blue shirt since Friday.
4. | didn't travel to the match because | (not bye) a ticket.

5. Things (go) very well for some time.

YTBoOpiTH YMOBHI peyeHHs
1. The sea was rough, and we cannot sail to the island. If...

2. They made a fire, and the frightened wolves ran away. If...

Po3kpuiiTe 1y:KKH, BXKHBAIOYH Ji€CJI0Ba Yy NOTPiOHIH (popmi
I. If you (not get tickets) for the Philharmonic, we shall stay at home.
2. If you were on a hijacked plane, you (to attack) the hijackers?

3. I wish they (to return) before Christmas.

17. IlepexaaaiTh aHIIiHCHKOI0 MOBOIO.

1. Meauunauii TypusM — 11 MpakTUKa HaJaHHS MEAUYHUX MOCIYT 3a MEXaMu KpaiHu
IPOKMBAHHS MAIllEHTA.

2. 3 KO)KHUM POKOM MEIUYHUHN Typu3M HaOyBa€ Bce OUIBIIOT MOMYJISIPHOCTI, OCOOIMBO
cepen xuteniB CILIA, Kanagu Ta 3axigHoi €Bpomnu.

3. YcraTkyBaHHA 1 KBamidikamis (paxiBIiB MEIUYHHX IEHTPAX 3a KOPJOHOM IOKH
Habararo BUIIA, TOMY 1 IO3UTUBHUHN PE3YNIbTAT JIIKYBaHHS O1IbIII MPOTHO30BAHUM, HIXK
Ha OATHKIBIIKHI.

4. Jlo VYkpainu Haiyactimie imyTh BHUPINIyBaTH CTOMATOJIOTIYHI, PENPOMYKIIMHI 1
KapJI0JIOTI4HI TMpoOJeMH, a TaKOoX €CTeTUYHl THUTaHHS (IUIacTUYHA XIpypris,
KOCMETOJIOT151).

5. BigmiHHOIO O0COOJMBICTIO MEAMYHOTO TYpU3MY € MOXJIHMBICT TIOEIHATH
BIJIMOYMHOK 32 KOPJAOHOM 3 OTPUMAaHHSIM BHUCOKOKBaII(DiKOBAHO1 IOIOMOTH B KpalIux

MEJIMYHUX IIEHTPax CBITY.
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BapianT 8.4

1. HanumiTs TPaHCKPUIILiIO MOJAHUX CJIIB i MepeKkJIaaiTh ixX.

Birthright Eligible Immigration
Ensuring Violation Neither
Guarantees Quality Residential
Neighborhood Through Petition
Stricter Reunification Immigration

2. Bu3Haure, 10 IKMX YaCTHH MOBH HAJIe;KaTh MO/AaHI CJI0BA i mepeKJIadiTh iX:

citizenship, those, avoid, temporary, residential, in, the, and, children, their, enter,
generally, popular, for, a, but, exception, through, where, increase, illegal, permanent,
engage in, thereby.

noun
pronoun
verb
adverb
adjective
preposition
article
conjunctive

3. llepexaaaiTh MoaHi CI0BOCIOJYY€EHHS i CKJIAAITh 3 HUMH pedeHHsI
AHIJIiIHICLKOI0O MOBOIO.

ensuring the child citizenship

permanent resident

birth tourism to meet the stricter rules

citizenship law

become eligible

petition for a grant of permanent

generally conferred _
residency

to limit jus soli citizenship e residential neighbourhood
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4. IlpouuTaiiTe Ta BUKOHANTE NIMCHMOBHIA NMepPeKJIa TEKCTY.

"Birth tourism" is the practice of travelling to countries that practice birthright
citizenship to have children, thereby ensuring the child citizenship in the destination
country. The Fourteenth Amendment to the United States Constitution guarantees
citizenship to those born in the U.S. It has been reported that some women, wishing
their children to be born in the United States, engage in "birth tourism™ so that their
children become U.S. citizens.This practice is believed to be popular among women in
Korea, Hong Kong and Taiwan. According to Edward Chang, a scholar of Asian
American Studies at the University of California, Riverside, the practice is popular
among the elite of South Korea, since sons of these women can avoid compulsory
military service. Temporary homes for these mothers are often located in residential
neighborhoods, which neighbors allege decrease the quality of life in the
neighborhood, primarily due to increases in traffic and other business-like effects.
Being US citizens, these children do not have to meet the stricter international student
rules to enter U.S. universities and colleges. In addition, when they turn 21, they
become eligible to petition for a grant of permanent residency for their parents through
family reunification. Some prospective mothers misrepresent their intentions of
coming to the United States, a violation of U.S. immigration law. However, it is not
illegal for a woman to come to the U.S. to give birth.Canada's citizenship law has,
since 1947, generally conferred Canadian citizenship at birth to anyone born in
Canada, regardless of the citizenship or immigration status of the parents. The only
exception is for children born in Canada to representatives of foreign governments or
international organizations. In the mid-1990s, the Canadian government considered a
proposal to limit jus soli citizenship in cases where neither parent was a citizen or
permanent resident of Canada, but the idea was eventually dropped and never became
part of Canadian law.Sometimes emigrants move to countries with big cultural
differences and will always feel as guess in their destinations, and preserve their

original culture, traditions and language, sometimes transmitting them to their children.

(Taken from From Wikipedia, the free encyclopedia)
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5. 3HailiiTh y TeKcTi BiIMOBIIHUKH MOAAHUX CJIiB Ta CJIOBOCHOJYUYEHb i CKIATITH

3 HUMH PE€YCHHA aAHIJIiIliCbKOI0 MOBOIO.

® IIPUCBOITH I'POMAJSTHCTBO ® IIpaBO MOJATH KJIOMOTAHHS
® KOPHUCTYETHCS MOMYJISPHICTIO ® HaJaHHS CTAaTyCy
. _ ® TOPYIICHHS IMMITPaIlifHOTO
e 000B s3KOBa BIMCHKOBA CIIyk0a
3aKOHO/IaBCTBA
® KHTJIOBI KBapTaJlH e momnpaka 10 KoHcTHTYIT
e 3aBISAKU 301IBIIEHHIO 00CST1B

® CyBOpPI MDKHapO/IHI IpaBuiia
IIEpEBE3EHb

6. [lepexaaaiTh MoaaHi TBepIKeHHS ii BU3HAYTE, UM BilMOBIIaI0TH BOHHM 3MiCTOBI
TEKCTY.

1. Some women, wishing their children to be born in the United States, participate in
"birth

tourism",

2. Temporary homes for the mothers are often placed in residential neighborhoods.

3. Sometimes emigrants move to countries with big cultural differences.

4. Emigrants preserve their original culture, traditions and language, sometimes
transmitting

them to their children.

5. When children turn 21, they become eligible to petition for a grant of permanent

nationality for their parents through family reunification.

7. 3HalAITH y TEKCTi CHHOHIMM MOJAHMX CJIiB, 3aAIIUILIITH iX i MePeKIATITH.
Nouns : excellence, scholar, area, legislation, rank.

Verbs: keep away from, award, desire, enhance, think.

234



8. 3HalAITh y TeKCTi AHTOHIMM MOJAHUX CJIiB, 3ANUIIITH X i
NepPeKJIATITh.

Adjectives: unpopular, domestic, native, business, lawful.

Adverbs: optional, finally, rarely, firstly.

9. YTBOPITH CJI0BOCIOJIYyYeHHS TA MEPEKIATITH iX.

1 birth a) organization

2 birthright b) mother

3 military c) differences

4 temporary d) government

5 residential e) culture

6 prospective f) tourism

7 foreign g) service

8 international h) neighbourhood
9 cultural I) citizenship

10 original J) home

10. HanuuniTh TJIyMadeHHsI Ta NePeKIaaiTh ix:

emigrant (n), government (n), law(n), neighbor(n), university(n).
11. Bunuirs i3 Tekcery 10 KI110490BHX TepMiHIB i mepeKkIagiTh ix.

12. To0epiTh 3ar0JI0BOK 10 TEKCTY M 3alIMIIITH Or0 AHIJIICHKOI0 TA

YKPaiHCbKOK MOBaMM.

13. BceraBTe apTHK]i, e Heo0XigHO, Ta mNepeKJadiTb NOJaHi PpedYeHHd
YKPaiHCHKOK MOBOXO.

1. single rooms are for single travellers.

2. In many hotels,  single room is actually same as double room.

3. Double rooms are for two travellers sleeping in the same bed.

4. Triple rooms have either three separate bed, or _ double bed plus __ single
bed.

5. There is considerable variation and many frills within these basic types,  rule
of thumb beingthat  moreyou pay, _larger your room becomes.

6. Some business-oriented hotels offer _ executive level, where _ steep
premium gets you access into __airline-style lounge.
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7. Hotels may additionally offer meal service included in price.

8. five-star hotels also tend to have opulent and expensive decorations.
Q. four-star hotel is good business hotel.
10. Everything works smoothly, there's Internet in every room, well-equipped

business center.

14. BcraBTe BignoBiaHuii NpuiiMeHHUK /e HEOOXITHO Ta NMepeKkJIaaiTh MoAaAHi

peYeHHs YKPaiHCHKOK MOBOI).

out after _ from
of (7) before between with(2) for (5) by At
(2) (2) to

1. Leisure or free time, is a period time spent work and essential

domestic activity.

2.1t is also the period recreational and discretionary time or

compulsory activities.

3. The distinction leisure and compulsory activities is loosely applied.

4. Leisure studies is the academic discipline concerned _ the study and analysis
leisure.

5. People sometimes do work-oriented tasks _~~ pleasure aswellas _ long-

term utility.

6. Most people enjoy socializing  friends_ dinner or a drink a

hard day at work.

7. many young people, having a regular night a week is a normal
part __ their free time.

8. Time_ leisurevaries  onesociety  the next.

9.0ne __ the ways that wealthy people can choose to spend their money is

having additional leisure time.
10. Workaholics are those who work compulsively the expense other

activities.
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15. Po3kpuiiTe ay:KKHM, yTBOPITH HEOOXiTHUH CTYNiHb MOPIBHSIHHA
NMPUKMETHHUKIB.

1. While most parents do have the (good) intentions of their child and do want to give
him or her best, this is really taking things into unethical waters.

2. (Many) of the persons who come to America are people who have a lot of money.

3. Birth Tourism does address the problem of illegal immigration at a (large) level.

4. In fact (many) persons are loathe to stay back once the child is born and the
registration papers are in order.

5.The requires policy changes in the countries and this needs (much) understanding of

the conditions under which people want to go to another country to give birth.

BceraBTe mponyuieHi BignoBiaHi MoxaiabHi giecaosa: can, could, may, must, might
1. Tourism also not only offers business opportunities to local residents, but it
_______serve as a vehicle for marketing a place to potential residents and firms, as
today's tourist return later to retire or start a business locally.

2. Thebill _ notbesomuch. There _ be a mistake.

3.1 begoing to Ireland in July.

4.1 have got tickets, but there were only very expensive ones left.

5.1 go downtown tomorrow; it depends on the weather.

16. Po3kpuiiTe ny:kku, B:kuBaw4m aieaoBa y Present Perfect, Past Perfect, Present
Perfect Continious, Past Perfect Continious.

1. We (understand) everything we (hear) this morning.

2. | just (put) the washing out when it started to rain.

3. The researcher (explore) the territory since last December.

4. The volunteers (collect) hundreds of pounds.

5. The volunteers (collect) money all morning.

17.YTBOpiTHL YMOBHI peueHHsI

6. They lost their way because the night was pitch-dark. If...

7. He wasn't in the town; therefore he wasn't present at our meeting. If...

Po3kpuiiTe 1y:KKH, B/KUBAIOYHU Ji€CJI0BA y NOTPiOHIH dopmi.
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I. If he (to live) in St. Petersburg, he would go to the Hermitage every week.
2. If they were on a hijacked plane, they (to stay) calm and probably (to survive).
3. If you'd remembered to buy some petrol, we'd be home by now.

17. IlepexagiTe aHIIiIHCHKOI MOBOIO.

1. I'poMansHCTBO KpaiHu ocoba oTpuMye a0 aBTOMaTHUYHO, 32 (JAaKTOM HapOKEHHS,
ab0 BOHO NaeTbecs il B pe3yJbTaTl BUKOHAHHS PSy YMOB, IO BUCYBAIOTHCA TI€IO
KpaiHOXO TPOMAJITHUHOM SIKOI BOHA CTae.

2. Barato XTo BBaxae, 110 OTPUMAHHS CTATYyCy MOCTIHHOTO >XKUTEIS aBTOMATHYHO
no30aBJsi€e iX TPOMAASHCTBA Ti€l KpaiHU, TPOMAITHUHOM K01 BOHA €, 1 IPUPIBHIOE iX
710 TPOMA/JISIH Ti€i KpaiHU, CTATyC MOCTIHHOTO KUTENS K01 BOHH OTPUMAIH.

3. YV KOXHIN KpaiHl AiOTh CBOi IMMIIpPAIiiHI 3aKOHH, SKI BU3HAYAIOTh IpaBHIIA
B 1311y, 3HaXOJKEHHS 1 OTPUMAaHHS JI03BOJIY Ha poOOTY HE I'pOMaJsiH 1€l KpaiHu.

4. B Ykpaini TypucTUyHa AiSIIBHICTh PO3BUHEHA MOKU 10 HEIOCTATHHO, 171€ TIPOLIeC
CTAaHOBJICHHS TYPUCTUYHOI 1IHAYCTPil 1 TYPUCTUYHOTO KOMIUIEKCY BLIIOMY.

5. MacoBuil po3BUTOK TypU3MY JI03BOJISIE MUIBHOHAM JIIOJICH 3HAYHO PO3IIUPUTH
3HAHHSA 3 1CTOPIi CBOET OATHKIBIIMHU M 1HIIUX KpaiH, NO3HAWOMUTHCS 3 BUSHAYHUMU

naM siITKaMu Ti€l a00 1HIIOT KpaiHU 1 T.J.
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BapianT 8.5

1. HanuumiTh TPAaHCKPHUINLiI0 MOJAHUX CJIiB i mepexkJaaiTh ix:

Disaster Vehicle Residential
Behaviour Hazardous Hinder
Nuisance Publicize Curiosity
Rescue Homeowner Damaoe
Engineer Insurance Sign

2. BuszHaure, 10 SIKHX YaCTHH MOBH HaJIeKATh MOJAaHi CJIOBa i mepeKJIaaiTh iX:

matter, it, damage, severely, medical, in, the, such as, tour, welcome, hamper, or,
receive , claim, from, near, with, a, cleanup, electricity, on, other, attract, by, local,
since, insurance.

noun
pronoun
verb
adverb
adjective
preposition
article
conjunctive

3. IlepexnagiTh mnoaaHi CJIOBOCHOJYYEHHSI i CKJIAAITH 3 HHUMH peYeHHS

AHIJIIACHKOIO:

disaster area the failure of many

* recovery operation » Insurance provider
» storm-related flooding * guided bus tour
* police assistance  a matter of curiosity

the scale of the destruction |* phone access

4. IIpounTaiiTe Ta BUKOHAITEe MUCHMOBHII NMEPEKJIA/l TEKCTY.

Disaster tourism is the act of traveling to a disaster area as a matter of curiosity.
The behavior can be a nuisance if it hinders rescue, relief, and recovery operations
Disaster tourism took hold in the Greater New Orleans Area in the aftermath of
Hurricane Katrina. There are now guided bas tours to neighborhoods that were

severely damaged by storm-related flooding. Some local residents have criticized
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these tours as unethical, because the tour companies are profiting from the misery of
their communities and families. The Army Corps of Engineers has noted that traffic
from tour buses and other tourist vehicles have interfered with the movement of trucks
and other cleanup equipment on single-lane residential roads. Furthermore, during the
first six months after the storm, most of these neighborhoods lacked electricity, phone
access, street signs, or access to emergency medical or police assistance. Simply
traveling to these neighborhoods was hazardous. For these reasons, organized disaster
tours arc now banned from two of the most severely damaged areas in the city, the
Lower 9th and St. Bernard Parish near the Industrial Canal. On the other hand, such
communities as Gentilly and Lakeview, along the 17th Street Canal, have welcomed
organized tour groups as a means to publicize the scale of the destruction and attract
more aid to the city. Much of the recovery effort in the New Orleans relies on out-of-
state volunteers and donations. Numerous non-profit organization, including Habitat
for Humanity International and Catholic Charities, have converged on the city to gut
and rebuild homes. There is also a movement by local residents to bring congressmen
and other national leaders to the city and view the damage in person, since recovery
efforts have been hampered by the failure of many homeowners and businesses to
receive claims from their insurance providers.

(Taken from From Wikipedia, the free encyclopedia)

5. 3HaiiiTh y TeKCTi BiINOBITHUKU MOJAAHUX CJIiB TA CJOBOCIHOJYYEHbD i

CKJIAAITH 3 HUMH PEeYeHHS aHIIICBKOK MOBO:

» vyparan« Karpina» * 3aJy4YEHHs JOJATKOBOI JOIIOMOIH
* aBTOOVCHHH TVD * YaCcTHHA BUIHOBIIOBAHHUX DOOIT
* MICIIEBI JKUTEIN * HEKOMEDIIHiHI opraxizamii

* CHJIBHO ITOIIKOJKEH] * OTPUMYBATH CKapru

* BBa)KaTH HEETHYHUM e CTpaxoBl KOMMOaHIl

6. llepexnaaiTs MoJaHi TBEpP/I:KEHHS il BU3HAYTE, YU BiINOBIIAOTH BOHH 3MiCTOBI
TEKCTY.

1. Disaster tourism is the act of traveling to a disaster area as a matter of interest.
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2. The behavior can be an irritation if it hinders rescue, relief and recovery operations.

3. The tour companies are profiting from the sadness of their communities and
families.

4. Simply traveling to these neighborhoods was dangerous.
5. Organized disaster tours are now barred from two of the most severely damaged
areas in the city.

7. 3HalaiTL y TeKCTIi CHHOHIMM MNOJAHUX CJiB, 3amUIITL IX i
NMePeKJIATITD.

Nouns: substance, interest, support, injure, crash.
Verbs: interfere, require, arrange, magnetize, meet

8. 3Haii1iTh y TeKCcTi aHTOHIMHU MOJAHUX CJIiB, 3ANUIIITH iX i MepekIaIiThH

Adjectives: general, local, multiple, little.

Adverbs: few, indulgently, less.

9. YTBopiTH CJI0BOCHOIyYEeHHS TA MEPEKIATITH iX.

1 disaster a) resident

2 bus b) leader

3 severelv ¢) vehicle

4 storm-related d) oraanization
5 local ¢) tourism

6 police ) provider

7 tourist a) damaaed

8 non-profit h) assistance

9 national 1) tour

10 insurance |) flooding

10. HamuumiTh TJIyMaYeHHsI MOJaHUX CJIiB!

organization (n), local (adj), curiosity (n), storm (n), volunteer (n).

11. Bunumits i3 Texkcery 10 KJIHOYOBUX TePMiHIB i mepeKIamITH iX.

12. JoGepiTh 3arojiOBOK [0 TeKCTYy i 3alulliTh HOro AaHrJilicbKol Ta

YKPaiHCHKOI0 MOBaMH.

13. BcraBTe apTHKIII 1e HEOOXiTHO Ta NMepeKJIAIITh MOJAHI peYeHHs] YKPAIHChKOI0
MOBOK).
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1. Three-star hotels are solid but dull. Your room will have _ attached bathroom
and there's probably restaurant downstairs and 24-hour reception service.

2. International brands are _ popular choice with business travellers, as they
generally offer standardized predictability.

3. downside for leisure travel is that they are rarely very exciting or exotic, and

there can still be considerable variation within the brand.

4, additional incentive for __ hotel frequent guest is premium membership.
5. elite membership in __ hotel loyalty program is generally based on
activity within calendar year.

6. Although similar in many respects to _ adventure travel, jungle tourism

pertains specifically

to context of region, culture and activity.

7. majority of jungle tour operators are concentrated in what is known as the
Mayan World .

8. wealthy people have always traveled to distant parts of world, to

see great buildings, works of art, learn new languages, experience new cultures and to
taste different cuisines.

9. Creative tourism has existed as _ form of cultural tourism, since _ early
beginnings of tourism itself.

10.  passive solar techniques include orienting _ buildingto _ Sun.

14. BcraBTe BiANMOBiAHMH NpPUIiMEHHHUK e HeOOXiTHO Ta mMepeKJaldiTh NMoAaHi
PeYeHHS YKPAIHCHKOI MOBOIO.

in(7) along ‘(’;')th ‘Eg; of 2) on(2) off  by(4) through over

1. many cities, there is an interesting old hotel, something to remind you the
days when travel meant long journeys rail or sea.

2. contemporary society, the term outdoor adventure generally implies an

educational or recreational activity.
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3. A few universities give degrees adventure recreation, which aim to teach
graduates how to run a business the field adventure recreation.

4, hands-on training activities included adventure

recreation, basic courses needed __ any business, such as accounting, are required to
obtain a degree.

5. Some adventure recreation businesses cater to tourists, while others, such as indoor

rock climbing, appeal to people wanting to be active _ a regular basis.

6. Jungle tourism is a rising subcategory ~ adventure travel defined
___active multifaceted physical means __ travelthe jungle regions _ the

earth.

7. Popular sites involve a tour guide, designated either the state government or
a private company, the tourists.

8. Tour guides arc predominantly trained professionals, certified to take large parties

__ fifty __ heavily populated archaeological sites.

Q. Adjectival tourism refers to the
numerous niche or specialty travel forms __ tourism that have emerged the years,
each its own adjective.

10. Space tourism is expected to "take"  the firstquarter __ the 21st century.

15. Po3kpuiiTe Ay:KKHM, YTBOPiTb HeOOXiAHMHA CTYNiHb TOPIBHSIHHS
NPUKMETHHKIB.

1. Although (many) of the visits to the (prominent) sites involve day trips, there are
also many jungle tour operators that showcase less-known.

2. The developments in technology and transport infrastructure, such as jumbo jets,
low-cost airlines and (accessible) airports have made many types of tourism
(affordable).

3. The tours involve (many) preparation, time and funding to explore as they are
usually in very remote and generally inaccessible regions of the Mayan jungles.

4. During the first six months after the storm, (many) of the neighborhoods lacked
electricity, phone access, street signs, or access to emergency medical or police

assistance.
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5. Some communities have welcomed organized tour groups as a means to publicize

the scale of the destruction and attract (much) aid to the city.

BceraBTe mponyuieHi BignoBiaHi MoxaibHi giecaosa: can, could, may, must, might.

1.Even well-designed tourism strategies _ have potential negative side-effects.

2. You've been travelling all day. You _ be tired.

3. The buses are so expensive these days, you  as well get a taxi.

4. The situation was bad butit _ have been worse.

5. Although he is a very careful worker, it is possible that he ~ have made a
mistake.

16. Po3kpmuiite ny:kku, BxkuBawuu aieciaoBa y Present Perfect, Past Perfect,

Present Perfect Continious, Past Perfect Continious.

1. Ross and Gavin (travel) around Australia for six weeks.

2. The tourist industry actively (encourage) by the authorities.
3. Opposition to the regime (grow) recently.

4. He never (see) wild animals before.

5. The driver who died in the accident (drink).

YTBOpiTH YMOBHI peUeHHH.

1. They spent a year in the tropics, so they got very sun-tanned. If...

2. A huge black cloud appeared from behind the forest, so we had to turn back and
hurry home.

If...

Po3kpuiiTe 1yKKH, BXKHBAIOYH JIi€Ca0Ba y NOTPiOHIN (popmi.

1. If you (to go) to Australia with us last week, you would have enjoyed the
holidays.

2. If they (to go) by car, they would have saved the time.

3. If I (to live) in Hawaii, I'd go swimming every day.
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17. IlepekaaaiTh aHTJIiHCHKOIO MOBOIO.

1. BinpiicTh 3BUYAHUX BUJIIB TypU3MY MPOCTO HAOPHJIN JIFOISIM 1 KOXKHUH TIparHe
OTpUMATH HOBI HE3PIBHSAHHI BITIYTTS.

2. Yce Ouiplie JroJel MparHyTh MOOAYUTH Kpacy MiABOAHOTO CBITY, CITYCTHUTHUCS IO
TipCbKOMY CXMJTYy Ha JIWXkKaX 1 HaBITh CTPUOHYTH 3 TApaIIyTOM.

3. 3maeThest, IO JIIOAUHA TPOCTO 3MaraeThbes 3 MPHUPOIOI0: TEPeOOPIOE TIPChKI PIUKH,
rOCTIOE B HEOE3MEUHUX IeYepax, YIOKOPIOE BOJM OKEaHIB Ta MOpIB, 13HAETHCS MPO
HeOO 3a JOMOMOTOI0 PI3HOMAaHITHUX TPHWIAIB, 1 MOXKE 3JiTaTH Ha JEKiIbKa THIB B
KOCMOC.

4. He Bci Typ ¢ipmu, 110 NPAIIOIOTh HA MDKHAPOJAHOMY PUHKY HE 3aBKJIU BPaXOBYIOTb
3alUTH 1HO3EMHHMX TYPHUCTIB-€KCTpPEMalliB, & MPOIMOHYIOTh B OCHOBHOMY KYJBTYpHI
TypH.

5. ExcTtpemanbHUl TypU3M PO3BUBAETHCS HAA3BUYAHUMH TEMIIAMH, CTBOPIOIOTHCA
HOBI TypH, 1100 BpPa3UTHU TYPHCTIB, aJK€ €KCTPUM L€ CIOPT, 1 L€ YyAOBO, L0 ycCe

O1bIIe JIFOACH MarOTh OakKaHHS 3aMAaTHCS CIIOPTOM.
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TECTOBI 3ABJIAHHSA Ne 9

1. HanuuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB i MepeKIaliTh ixX:

Adventure
Risky

Contemporary

Activity

Danger

Arousal

Physical
Extreme
Negative

Geographic

BapianTt 9.1
Tourism
Region
Provide
Safari
Exploration

2. Bu3zHaure, 10 SIKHX YaCTHH MOBH HaJIeKATh MOJAAaHi CJI0Ba i mepekJaaiTh ix:

IS, an, activity, risky, often, in, some, skydiving, extreme, create, arousal, which, can,
negative, for, a, itself, his, dignity, famously, challenging, any, in, now.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexkaaaiTe mnojgaHi

AHIJIIHCHKO MOBOIO.

adventure tourism
risky activity

a major pursuit
educational activity

extreme sports

CJIOBOCIIOJTYYCHHSA

CKJIaIliT]: 3 HHMHM PCUYCHHHA

daring adventure
contemporary society
recreational activity
physically challenging
patient mobility
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4. Ilpounraiite ii BUKOHAWTE NMCbMOBUIl MEPEKJIAT TEKCTY.

An adventure is an activity that comprises (perceived) risky, dangerous or
uncertain experiences. The term is often used in reference to physical activities that
have some potential for physical danger, such as skydiving, mountain climbing, and
extreme sports. Adventurous experiences create psychological and physiological
arousal, which can be interpreted as negative (e.g. fear) or positive (e.g. flow), and
which can become a detriment as per the Yerkes-Dodson law. For some people,
adventure becomes a major pursuit in and of itself. According to adventurer André
Malraux, in his La Condition Humaine (1933), "If a man is not ready to risk his life,
where is his dignity?" Similarly, Helen Keller famously stated that “Life is either a
daring adventure or nothing."

In contemporary society, the term outdoor avdenture generally implies an
educational or recreational activity that is exciting and physically challenging.
Adventure recreation can be any number of leisure pursuits which provide exposure to
physical danger. Many organizations and companies worldwide cater to adventure
clientéle. Some geographic regions are promoted by both private and public agencies
as adventure travel destinations, such as the Arenal Volcano in Costa Rica, one of the
worldwide leaders. ElderTreks specializes in adventure travels for those who are now
over the hill. From the safaris of Africa to the explorations of Peru the trips provide
adventurous, cultural, and nature focused experiences.

With the trend of increasing accessible tourism, available to disabled persons
around the world, some tourism areas are developing adventure tourism specifically
for the disabled. Whistler, British Columbia and Vancouver, British Columbia, Canada
have been taking the lead with the 2010 Winter Paralympics. Adventure travel for the
disabled has become a $13 billion USD a year industry in North America.

(From Wikipedia, the free encyclopedia)
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5. 3HalAITh Y TeKCTi BiANMOBITHMKYN MOAAHMUX CJIiB TA CJOBOCHOJY4YEHb i CKIATITHh

3 HUMHU pPeYeHHS aHTJIiHCHKOI0 MOBOIO:

® CyYMHIBHA ClpaBa ® CBITOBHH Jijiep

® [ICUXOJIOT14YHE 30y IPKCHHS ® TYPUCTHUYHI 30HH

® po3BaXKajgbHA AISUTHHICTH ® HEMOBHOCITPaBHA JIIOJNHA
e Oprasizaris J03BULIA ® TIPUTOTHUIIBKI MOii

® HapaXaTH Ha HEOE3MeKy ® TYpPU3M I KOXXHOTO

6. llepexknaaiTs NoaHi TBepI:KeHHsI i BU3HAYTE, YU BiINOBIIAI0TH BOHH 3MiCTOBI
TEKCTY.

1. An adventure is an activity that avoids risky, dangerous or uncertain experiences.
2. Extreme sports have potential risk for physical danger.

3. Avdenture generally implies an educational or recreational activity .

4. Some geographic regions are promoted by public agencies only as adventure
travel destinations.

5. ElderTreks specializes in adventure travels for those who are of age.

7. 3HaliAiTh y TeKCTi CHHOHIMM MOJAAHMX CJiB, 3aNUILITH iX i MepeKIamiTh.
Nouns: peril, awakening, harm, region, fright.

Verbs: include, cause, suggest, to be willing to do sth., say.
8. 3HaiiIiTh y TeKCTi aHTOHIMHU MOJAHUX CJIiB, 3ANUIIITH iX i MepeKIaTiTh.

Adjectives: safe, certain, positive, minor, ancient.

Nouns: safety, death, passivity, toil, healthy people.
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9. YTBOpIiTH C10BOCIIOJIYYEHHSI TA MEPEKJIATITh iX:

1 physical a) arousal

2 extreme b) tourism

3 adventurous c) leader

4 physiological d) pursuit

5 a major e) sports

6 daring f) activity

7 private g) areas

8 accessible h) adventure
9 tourism 1) experiences
10 worldwide J) agency

10. HanuuniTh TJiyMadeHHsI MOJAAHUX CJIiB:
detriment (n), destination(n), exposure (n), adventure (n), society (n).

11. Bunumith 3 Texkery 10 KI1H0O40BHUX CJiB i mepekIagiTh iX YKpPaiHCbKOK MOBOIO.

12. [oOepiTth 3aroJIOBOK [0 TEKCTy, 3aNuIIiThL #Oro AaHrJilicbKOI Ta

YKPaiHCHKOI0 MOBaMH.

13. ITocTaBTe 3aNIMTAHHS /10 BUAIJIEHUX CJIiB Y peYeHHi.
. She likes reading about the flash packers as a new breed of travelers
. | went on an excursion to the Lake District last week.
. Adventurous experiences create psychological and physiological arousal.

. She took off her backpack as soon as she entered the house.

1
2
3
4
5. | turned on the TV to watch the program about adventure travel.
6. Some tourism areas are developing adventure tourism specifically for the disabled.
7. Many organizations and companies worldwide cater to adventure clientele.

8. The police searched us as we arrived at the airport.

9. “Life is either a daring adventure or nothing".

10. I enjoy risking my life climbing the mountain.
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14. TlocTaBTe 3aNIUTAHHS /10 I[IJIOTO PeYeHHs.

1. Term outdoor adventure generally implies an educational or recreational activity
that is exciting and physically challenging.

2. Adventure travel for the disabled has become a $13 billion USD a year industry in
North America.

3. Term adventure is often used in reference to physical activities that have some
potential for physical danger.

4. Adventurous experiences create psychological and physiological arousal.

5. Some geographic regions are promoted by both private and public agencies as
adventure travel destinations.

6. Disaster tourism is the act of traveling to a disaster area as a matter of curiosity.

7. Ethno tourism refers to visiting a foreign location for the sake of observing the
indigenous members of its society.

8. The "Hippie trail" of the 60s and 70s saw thousands of young westerners travelling
through the Middle East to India and Nepal.

9. University Outdoor Recreation programs are becoming more popular in the United
States.

10. The majority of jungle tour operators are concentrated in what is known as the

Mayan World or "Ruta Maya".

15. Po3kpmiite ay:KKH, i mocrasre gieciaoBo y Present Simple or Present Cont.

The conference on adventure travel _ (be) always very successful. The seminars
and talks _ (be) extremely interesting. The program of the conference provides
interesting events, so today we  (tour) the city. We expect to have good time
while_ (visit) Madame Tussauds’ Museum. It (be) a unique, emotionally-
charged journey through the realms of the powerful and famous. While we
(roam) about the museum | (admire) the figures that reflect contemporary
public opinion and celebrity popularity — Bollywood kings like Shah Rukh Khan;

Hollywood sirens such as Nicole Kidman; pop idols Timberlake and Minogue. At last
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we are back in hotel. The waiters (serve) us  substantial dinner.

While (have) tea, we (share) our impressions about the excursion.

16. 3anoBHITH NPONYCKH, TA NMEPEKJIATITH PEUEHHS .

1. This time last year | Arenal Volcano.

2. Last year |

3. He backpacking through Europe last summer.

4. What at 8 last night?.

5.1 home from Poland (all the way).

6. | home when the tire of my car went flat.

7. He Travel Channel when | came.

8. He TV a lot when he was ill last month.

9.1 you yesterday.You and reading.

10. I think we won’t climb the mountain today,as it two hours ago.

17. IlepexaaiTe NogaHi pe4eHHS AHIJIIICHbKOI0 MOBOIO

1. Buopa y Bedepi, ToMm uuTaB mnpo HEraTUBHUWA Ta TO3UTUBHUMA BILIUB
MICUXOJIOTTYHOTO Ta (1310JI0TTYHOTO 30yIPKEHHS Y MPUTOJIHULIBKOMY TYPHU3MI.

2. MuHysnoro poky, caMe Il KOMIaHig Oyna JIJepoM Y CBITI, SIKa 3aJ0BUIbHsIIA
noTpeOu HalBUOATJIMBIIIKMX KIIIEHTIB Y cepl MPUTOHUIIBKOTO TypU3MY.

3. B Toil wac, konu BiH BHeplIe MITHSABCS Ha BepuIMHy [oBepnu, oMy Oyio yxke
najeko 3a 50.

4. Yurarouu Tpo EKCTpEeMallbHI BUIU CIOPTY, BIH YSBISB CcOOi, sIKa II€ OCBITHS,
BIAITOYMHKOBA, HEOS3IIEUHA 1 3aXOIUTIO0Ya MISJIbHICTD.

5. Konu JI>koH 1OA3BOHUB, BIH SKpa3 TUBUCS MPOrpaMy MPO 3UMOBI MapaoiMITIHCHKI

irpu 2010 .
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BapianT 9.2

1. HanuuuiTh TPAaHCKPHUIILIIO MOAAHUX CJIB I MepPeKJIagiTh iX:

Tourism Candidate Scientist
Phenomenon Opposition Experiment
Flight Passenger Vehicle
Space Visit Spaceflight
Spacecraft Millionaire Descent

2. BuszHaure, 10 SIKHX YaCTHH MOBH HaJIeKATh MOAAaHI CJI0Ba i mepeKJIaaiTh ix:

the, of, flight, orbital, are, only, by, usually, certain, in, orbit, this, then, its, an, was,
his, through, senior, on, became, millionaire, use, temporarily.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexaaaiT, moJAaHi CJIOBOCHOJYYEeHHH i CKJIAZITh 3 HHUHMH pPeYeHHsI

AHIJIIHCHKOK MOBOIO .

e space tourism e private venture

e space agency e senior figures

e provide transport e puton hold

e sign contract e join the ranks

e third party e conduct experiments

4. Ilpounraiite ii BAKOHAWTE NMCbMOBUII MEPEKJIAT TEKCTY.
Space tourism is the recent phenomenon of tourists paying for flights into space.
As of 2009, orbital space tourism opportunities are limited and expensive, with only
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the Russian Space Agency providing transport. The price for a flight brokered by
Space Adventures to the International Space Station aboard a Soyuz spacecraft is
US$20-35 million. The space tourists usually sign contracts with third parties to
conduct certain research while in orbit. This helps to minimize their own expenses.

At the end of the 1990s, MirCorp, a private venture by then in charge of the space
station, began seeking potential space tourists to visit Mir in order to offset some of its
maintenance costs. Dennis Tito, an American businessman became their first
candidate. When the decision to de-orbit Mir was made, Tito managed to switch his
trip to the International Space Station through a deal between MirCorp and U.S.-based
Space Adventures, Ltd., despite strong opposition from senior figures at NASA. Space
Adventures remains the only company to have sent paying passengers to space. The
first three participants paid in excess of $20 million (USD) each for their 10-day visit
to the ISS. On April 28, 2001, Dennis Tito became the first "fee-paying" space tourist
when he visited the International Space Station (ISS) for seven days. He was followed
in 2002 by South African computer millionaire Mark Shuttleworth. The third was
Gregory Olsen in 2005, who was trained as a scientist and whose company produced
specialist high-sensitivity cameras. Olsen planned to use his time on the ISS to conduct
a number of experiments, in part to test his company's products. After the Columbia
disaster, space tourism on the Russian Soyuz program was temporarily put on hold,
because Soyuz vehicles became the only available transport to the ISS. However, in
2006, space tourism was resumed. On September 18, 2006, Anousheh Ansari, an
Iranian American (Soyuz TMA-9), became the fourth space tourist (she prefers
spaceflight participant). On April 7, 2007, Charles Simonyi, an American billionaire of
Hungarian descent, joined their ranks (Soyuz TMA-10). In 2003, NASA and the
Russian Space Agency agreed to use the term 'Spaceflight Participant' to distinguish
those space travelers from astronauts on missions coordinated by those two agencies.
Tito, Shuttleworth, Olsen, Ansari, and Simonyi were designated as such during their
respective space flights.

(From Wikipedia, the free encyclopedia)
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5. 3HalAITh Y TeKCTi BiANMOBITHMKYN MOAAHMUX CJIiB TA CJOBOCHOJY4YEHb i CKIATITHh

3 HUMHU pPeYeHHS aHTJIiHCHKOI0 MOBOIO:

® KOIITH Ha YTPUMAaHHS ® KOMIIEHCYBATH KOIITH

® T10JIIT B KOCMOC e cyBOpa 3a00poHa

® HaJlaBaTU MOCITYTH o ® TYPUCT-TUIATHUK
NEPEBE3CHHIO

® M>KHAPOIHA KOCMIYHA areHIlis ® JOCTYITHUI TPAHCTIOPT

® IpUBaTHA CTPYKTypa ® KOCMIYHUN TypU3M

6. [lepexaaaiTh MoJAaHi TBEepPAKeHHS i BU3HAYTE, YU BiANOBIIaAI0TH BOHM 3MiCTOBI
TEKCTY.

1. Space tourism is the old phenomenon of tourists paying for flights into space.

2. The space tourists usually sign contracts with third to minimize their own expences.
3. At the end of the 1990s, MirCorp, a public agency began seeking potential space
tourists to visit Mir.

4. Space Adventures is not the only company to have sent paying passengers to space.
5. After the Columbia disaster, space tourism on the Russian Soyuz program was

temporarily stopped.

7. 3HaliaiTh Y TEeKCTi CHHOHIMM MOJAHMX CJiB, 3aNUILITH iX i MepeKaamiTh.
Nouns: universe, chance, vehicle, agreement, costs.

Verbs: minimize, assist, start, compensate, stay.
8. 3HaliTh y TeKCTi aHTOHIMH MOAAHUX CJiB, 3ANUIIITH iX i MepeKIaTITh.

Adjectives: cheap, national, public, weak, junior.

Nouns: approval, stay, free of charge, success, billionaire.
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9. YTBOpIiTH C10BOCIIOJIYYEHHSI TA MEPEKJIATITh iX:

1 available a) agency

2 senior b) costs

3 offset C) transport
4 conduct d) tourism

5 third e) opposition
6 space f) figure
7sign g) hold

8 space h) research

9 put on 1) contract
10 strong J) party

10. HanuuniTh TJiyMadeHHs MOAAHUX CJIiB:
venture (n), opportunity (n), participant (n), experiment (n), descent (n).

11. Bunumith 3 Texkery 10 KI1H0O40BHUX CJiB i mepekIagiTh iX YKpPaiHCbKOK MOBOIO.

12. [oOepiTh 3aroJiIOBOK [0 TEKCTy, 3aNWIIiThL #Oro AaHIJdilCHLKOI Ta

YKPaiHCHKOI0 MOBaMH.

13. ITocTaBTe 3aNIMTAHHS /10 BUAIJIEHUX CJIiB Y peYeHHi.

1. I can’t fly into space, because [ haven 't got any money.

2. The concept of solar sailing is particularly attractive for some missions.

3. With the Augustine committee’s work nearly done, some of its members are starting
to speak individually about their work.

4. There is no chance for people to reach Mars.

5. The recent IAU General Assembly has come and gone without any changes in the
definition of “planet” or Pluto’s classification.

6. Dennis Tito became the first “fee-paying" space tourist.

7. Unlike other major space faring nations, the UK doesn 't support any sort of human

spaceflight program.
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8. Jeff Foust reports on a recent conference where some of the obstacles to future
development of space tourism, were discussed.

9. According to some news reports last week, the GPS system is on the verge of failure
because of delays in launching new satellites.

10. As some suborbital companies struggle to raise the funding needed to develop
their vehicles, NASA is taking an increasing interest in these vehicles’ capabilities to do

science.

14. IlocTaBTe 3aNIUTAHHS /10 I[IJIOT0 peYeHHsl.

1. A whole new aspect of space industry is under development.

2. This weekend’s launch of a North Korean rocket was supposedly intended to put a
satellite into orbit.

3. Point-to-point suborbital spaceflight has attracted the interest of some commercial
space enthusiasts.

4. Some of the early history of American reconnaissance satellite programs is still
classified, even though those systems were long ago declared obsolete.

5. The space tourists usually sign contracts with third parties to conduct certain
research while in orbit.

6. Anousheh Ansari, an Iranian American, became the fourth space tourist.

7. Some see Mars as the ultimate goal of any new space exploration policy.

8. The people in the space field are happy to talk about scientific and technical issues.
9. A common refrain among space advocates is that NASA is given too much to do
and too little funding to accomplish it.

10. Few books have been published about the solar system, making it difficult for new

ones to stand out.
15. Po3kpuiite qy:kKm, i mocraBTe aiecaoBo y Present Simple or Present Cont.

1. Hubble Space Telescope (be) now back on its journey of exploration.

2. Megan McArthur ( release) the nearly 13-ton telescope tomorrow morning.
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3. Right now Atlantis astronauts_ ( make) a historic repair to Hubble's failed
advanced camera.

4. This versatile instrument also_ (take) images in ultraviolet and visible light.

5. From time to time the astronauts ( replace) aging gyroscopes, batteries, and
insulation, and a science data computer.

6. The rejuvenated Hubble telescope  (be) now ready to take on space again.

7. Atlantis__ (‘cruise) at more than 17,000 miles an hour as it orbits Earth.

8. So, on this "travel day," the astronauts ( inspect) the shuttle's thermal shield
tiles.

9. Each time astronauts  ( visit) the Hubble telescope, equipment and tools are
transported on special pallets called carriers.

10. While astronauts _ (check) out the shuttle and their SM4 tools, Hubble  (

make) its last science observations.
16. 3anoBHITH NPONMYCKH, TA NEPEKJIATITH PeYEHHS.

1. This time last year NASA and those in Washington who deal with space to get

used to new administrator Charles Bolden.

2. The last few decades of NASA _ to be a disjointed collection of programs, both
successes or failures.

3. While Anna a book about the historic Apollo 11 mission her
husband TV.

4. A few months ago there little progress in many aspects of both orbital and

suborbital tourism.
5. On April 28, 2001, Dennis Tito the first "fee-paying" space tourist.
6. What at 3 p.m. yesterday?

7. Four months ago China an ASAT weapon on one of its own satellites. 8.
Atlantis last Friday at Kennedy .
9. When | entered a lecture hall, the professor space weather and its effects

10. Last time the crew of space shuttle Atlantis 3 days in space.
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17. IlepexkaaaiTh NoaaHi pedyeHHs1 AHTJIiCHKOK MOBOIO

1. Hanpukinmi 1990 poky, mpuBaTHa KoMItaHisi Mup, po3nodasa MouyK TypUCTIB, s
MOJIBOTIB Y KOCMOC.

2.€ Oararo mrofeil, siki MarOTh OakaHHS MOOYyBaTH y KOCMOCI, aje y HUX HEMae
KOIITIB, JAJI 3MIMCHEHHS TaKO1 JOPOT01 MaHAPIBKH.

3. Bbararo Bucoko mocanosuiB y HACA BBaxaroTh, 10 MOJIT y KOCMOC MOBHHEH
3MIMCHIOBATUCH HE 33l po3Bard, a 100 MPOBOJAUTH HAYKOBI EKCIEPUMEHTH 1
CIIYT'yBaTH JIFOJICTBY.

4. IcTopiss KOCMOHABTUKH HaJliuye OaraTo KaracTpod, MoB’sI3aHUX 13 CIIpoOaMu JTrojiei
MOJIETITH Y KOCMOC .

5. bararo excriepTiB CTBEPAKYIOTb, IO JIep>KaBH1 areHIlii HOBUHHI 3aiiMaTHCS HAYKOIO,

B TOH Yac K MpUBATHI CTPYKTYpPH MOBUHHI OPTaHi30BYBaTH J03BIIIISL.
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BapianTt 9.3

1. HanuuuiTh TPAaHCKPHUINLIIO MOJAHUX CJIIB i MEePeKJATITh IX:

Branch

Sphere
Market

Income

Source

Travel Feature

Launch Climbing
Excavation Mountaineering
Development Magnificent
Attract Outstanding

2. BuszHaure, 10 SIKHX YaCTHH MOBH HaJIeKATh MOAAaHI CJI0Ba i mepeKJIaaiTh ix:

is, the, in, even, branch, just, neglected, foreign, officially, only, the, an, important,

economic, is, this, profit, from, of, major, day, can, on, launch .

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepekaaaiTs moaaHi

AHIJIIHCHKOK MOBOIO .

soviet citizen
tourist sector
attract tourists
full member

adopt a decree

CJIOBOCIOJIYYCHHSI i CKJIaAiTh 3 HUMH pPeYeHHS

state economy
foreign tourist
travel abroad
source of currency

outstanding personality
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4. Ilpounraiite ii BAKOHAWTE NMMCHLMOBHH MEPEKJIAT TEKCTY.

Ukraine tourism is one of the fastest growing branches of the state economy. In
Soviet Union times tourism was not even a branch of the State economy. It was just a
neglected part of “the sphere of services". For a considerable length of time, foreign
tourists were allowed to come to officially designated "open" cities only. Practically no
soviet citizens were allowed to travel abroad. Today Ukraine tourism industry
confidently has entered the world tourist market. Tourism in Ukraine has been
recognized as an important economic factor. There is a good reason for this change.
The profit from one foreign tourist in Ukraine for one day equals the income from
exporting nine tons of coal. The tourist sector is a major source of currency for 38% of
the countries in the world. It’s all a matter of priorities.

In the present day we can see that things are beginning to change in the
Ukraine's tourist industry. The Cabinet of Ministers and the President adopted several
important decrees on tourism. "The Program of Development of Tourism up to the
year 2010" has already been launched. On October, 1997 Ukraine became a Full
Member of the World Tourism Organization (WTO). World Tourism Organization has
placed Ukraine in the top 25 most visited countries in the world. Does Ukraine tourism
really have what it takes to attract tourists? Yes, it truly has great potential.

There are many features which are advantageous for the development of Ukraine
tourism:

1. The excavations of ancient towns Tira, Olviya, Chersonese, Panticapea dating from
the 5th century B.C. as well as the magnificent fortresses built in the 14th-15th
centuries by Italians from Genoa, are located in Crimea.

2. More than 600 museums introduce the most outstanding facts and personalities of
Ukrainian history and culture.

3. Ukraine has excellent geography, climatic conditions and scenic nature. Ukraine
tourism operators consider the Black Sea and the Crimea as an ideal place for
mountaineering , mountain bicycling, rock climbing and diving. The Carpathian

mountains are a traditional place for skiing, mountaineering and kayaking.
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4. Many regions of Ukraine have saved their ethnic originality. Tourists have a great
opportunity to get acquainted with national culture, songs, dances and meals.

(Ukraine Trave Advisor. Discover the best of Ukraine)

5. 3HalAiITh y TeKCTI BIANMOBITHMKHN MOAAHMUX CJIIiB TA CJOBOCHOJY4YEHb i CKIANITH

3 HUMH PE€YCHHA aHIJIiliCbKOI0 MOBOIO.

e cdepa obcyroByBaHHS ® KJIIMaTHYHI YMOBHU

e 0o(imiitHO BU3HAUCHUH ® eTHIYHA caMOOYTHICTb
® CBITOBUH TYPUCTUYHHUI PUHOK ® MaTH MOXJIMUBICTb

® pPO3MOYATH IpOrpamy e BHJATHA [IOCTATh

® [IpUBa0IIOBATH TYPUCTIB e MaJbOBHMYA IIPUPOJA

6. [lepexaaaiTh MoJAaHi TBEepPAKEeHHS i BU3HAYTE, YU BiANOBIIaAI0TH BOHM 3MiCTOBI
TEKCTY.
1. Ukraine tourism is one of the slowest growing branches of the state
economy.
2. Soviet citizens weren’t allowed to travel abroad.
3. Nowadays, things are changing for the dest in the Ukraine’s tourist
industry.
4. In 1998 Ukraine became a member of the World Tourism Organization.
5. Ukraine has everything what it takes to attract tourists.
7. 3HaliAiTh y TEeKCTi CHHOHIMM MOJAHMX CJiB, 3aNUILITH iX i MepeKaamiTh.
Nouns: piece, branch, motive, benefit, edict.
Verbs: permit, shift, begin, fascinate, regard.
8. 3HaiiIiTh y TeKCTi aHTOHIMHU MOJAHUX CJIiB, 3ANUIIITH iX i MepeKIaTiTh.
Adjectives: slowest, private, appreciated, domestic, minor.

Nouns: entity, shortness, village, nonsense, stability.
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9. YTBOpIiTH C10BOCIIOJIYYEHHSI TA MEPEKJIATITh iX:

1 foreign a) member

2 travel b) nature

3 economic c) designated
4 full d) tourist

5 attract e) acquainted
6 climatic f) factor

7 scenic g) abroad

8 get h) personality
9 outstanding I) conditions
10 officially J) tourists

10. HanuuniTh TJiyMadeHHs MOAAHUX CJIiB:
branch (n), source (n), priority (n), industry (n), development (n).

11. Bunumith 3 Texkery 10 KI1H0O40BHUX CJiB i mepekIagiTh iX YKpPaiHCbKOK MOBOIO.

12. [oOepiTth 3aroJIOBOK [0 TEKCTy, 3aNuIIiThL #Oro AaHrJilicbKOI Ta

YKPaiHCHKOI0 MOBaMH.

13. IlocTaBTe 3aNIUTAHHS /10 BUAIJIEHUX CJIiB Y pedyeHHi.

1. Ukraine tourism attracts more than 15 million travelers every year.

2. The modernization of Ukraine's tourism infrastructure is becoming an important
priority for the Ukrainian and Crimean governments.

3. The private sector is developing rapidly, especially Kyiv, Odessa, Crimea and the
Carpathian region.

4. To host visitors Ukrainian tourism facilities include over 1 300 hotels, motels,
campsites, tourism centers, and about 3000 recreational facilities.

5. Seaside resorts, with centers in Crimea and Odessa, face a relatively short season

and serious competition from other destinations.
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6. The Carpathian region offers a unique combination of mountains, clean air, curative
spas, historic sites and ethnic culture.

7. During the years of independence (since 1991) Ukraine's tourism infrastructure has
been gradually changing ownership from government to private.

8. Historic and cultural sites are concentrated in Kyiv, Lviv, Chernihiv, Odessa, and
Crimea.

9. Development of golf clubs is apparently not a Ukrainian government's priority.

10. Farm and cottage tourism have potential because visitors interested in nature

tolerate a minimal level of services which are in short supply in Ukraine.

14. IlocTaBTe 3aIMTAHHS /10 WIJIOT0 peYeHHS.

1. Ukraine attracts more than 20 million foreign citizens every year.

2. The country is the 8th most popular tourism destination in the world.

3. Ukraine is a destination on the crossroads between central and eastern Europe,

4. The coastline on the Black Sea is a popular summer destination for vacationers.

5. Ukraine has vineyards where they produce native wines,

6. Visitors can also take cruise tours by ship on Dnieper River from Kiev to the Black
Sea coastline

7. Ukrainian cuisine offers a wide variety of original dishes.

8. Odessa sea port is located on the Black Sea coast in the Gulf of Odessa.
9. Derybasovska Street is one of the main streets of Odessa
10. In Kiev Subway there are three subway lines.

15. Po3kpuiite qy:kKm, i mocraBTe giecaoBo y Present Simple or Present Cont.

1. Ukraine ( attract) more than 20 million foreign citizens every year.

2. Kiev, a city of 3 million and the capital of one of the largest countries in Europe still
_____(not have) a tourist information office where people can go to get maps.

3. This summer | (visit) a string of supposed "buried pyramids” in southwest
Crimea in and around Sevastopol.

4. My friend is in Crimea now he ( excavate) the ‘pyramids'.
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5. Ukraine ( have) quite a few important archaeological sites.

6. Kiev's Boryspil airport (‘expand) rapidly.

7. At the moment number of other airports around Ukraine _ (undergo) some
development as well.

8. Spring in Crimea begins in early April and is especially scenic.

9.Ifyou__ (plan) to visit Crimea during the high season, book plane or train tickets
far in advance (three weeks or more).

10. Poor roads have historically been the bane of Ukraine and other post-Soviet states.
Now the situation with poor roads in Ukraine (change).

16. 3anoBHITH MPONMYCKH, TA NEPEKIATITH PeYEHHS.

1. This time last year the Carpathians.
2. Last year

3. Tony last summer.

4. What at 5 p.m. yesterday?

5. 1 was on my way to the airport when

6. When | was a child, |

7. While Ann was looking for a job, Sam

8. Caroline abroad two years ago.

9. When Dan was young he

10.I think we won’t drive to California this week as my car on my
way here.

17. IlepexaaaiTh NojgaHi peyeHHs aHTJIilCbKOI0 MOBOIO

1. ITicns 3akaiHYSHHS IIKOJIHU, 5 TUTAHYIO MpaIioBaTH y cepi 06CIyroByBaHHs.
2. HactynHoro miiTa s oiay 3a KopAoH y Icnaniro .

3. MeHi mogo0aeThCs MpaItoBaT y 1HAYCTPIi TypU3My.

4. 51 6 XOTiB oiXaTu y AJIbIH, 3aHATUCH AJIbITIHI3MOM.

5. MeHi1 He nofo6atoThes i3AUTH B KpuM B3UMKY.
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TECTOBI 3ABJJAHHSA Ne 10

Bapianrt 10.1

1. HanuuiTh TPAHCKPHUIILIIO MOAAHUX CJIIB I MepeKIagiTh ixX:

Tourism
Subset

Influence

Healthcare

Income

Country Procedure
Government Region
Decision Facilitate
Access Assurance
Benchmarking Mobility

2. BuzHaure, 10 SIKHX YaCTHH MOBH HaJIeKATh MOJAAaHI CJIOBa i mepeKJaaiTh ix:

dental, known, tourism, involve, outside, their, while, may, for, shared, sector, often,
low-cost, including, between, within, apply, greater, efforts, taskforce, as, reciprocally,
the, that.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepekaaaiTs moaaHi

AHIJIIHCHKO MOBOIO .

dental tourism
dental care

price considerations
shared borders

high-income countries

CJIOBOCIOJIYyYEeHHSI i CKJIaAiTh 3 HHUMHM pPeYeHHSH

e public healthcare

e harmonize standards

e dental profession

e accreditation procedures

e patient mobility
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4. Ilpounraiite ii BAKOHAWTE NMCHMOBUII NMEPEKJIAT TEKCTY.

Dental tourism is a subset of the sector known as medical tourism. It involves
individuals seeking dental care outside of their local healthcare systems.While dental
tourists may travel for a variety of reasons, their choices are usually driven by price
considerations. Wide variations in the economics of countries with shared borders have
been the historical mainstay of the sector. Examples include travel from Austria to
Hungary, Slovakia and Slovenia, the US to Mexico, to the Republic of Ireland to
Northern Ireland and to Poland. While medical tourism is often generalized to travel
from high-income countries to low-cost developing economies, other factors can
influence a decision to travel, including differences between the funding of public
healthcare or general access to healthcare.

For countries within theEuropean Union, dental qualifications are required to
reach a minimum approved by each country’s government. Thus a dentist qualified in
one country can apply to any other EU country to practice in that country, allowing for
greater mobility of labour for dentists . The Association for Dental Education in
Europe (ADEE) has standardization efforts to harmonize European standards.
Proposals from the ADEE's Quality Assurance and Benchmarking taskforce cover the
introduction of accreditation procedures for EU dentistry universities as well as
programmes to facilitate dental students completing part of their education in foreign
dentistry schools. Standardization of qualification in a region reciprocally removes one
of the perceptual barriers for the development of patient mobility within that region.
The UK and The Republic of Ireland are two of the largest sources of dental tourists.
Both have had their dental professions examined by competition authorities to
determine whether consumers were receiving value for money from their dentists.

(From Wikipedia, the free encyclopedia)
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5. 3HalAITh Y TeKCTi BiANMOBITHMKYN MOAAHMUX CJIiB TA CJOBOCHOJY4YEHb i CKIATITHh

3 HUMHU pPeYeHHS aHTJIiHCHKOI0 MOBOIO:

® CTOMATOJIOT14YHA JIOTIOMOTa e npodeciiina MOOIIBHICTD
® CHCTEMa OXOPOHHU 370POB’sI ® TapaHTis AKOCTI

e [[IHOBA MIOJIITHKA ® CTYJEHT-CTOMATOJIOT

® CIUIbHUN KOPAOH ® KOHKYpCHa KOMicCisi

® JWIUIOMOBAaHHUNA CTOMATOJIOT o wmen. Typusm

6. llepexnaaiTs NoaaHi TBepPAKeHHs i BUZHAYTE, YU BiANOBIIAIOTH BOHH 3MiCTOBI
TEKCTY.

1.Dental tourists travel for one reason, to get dental care.

2.People travel mainly from low-cost developing economies to high-income countries.
3.Dental tourism is a subset of medical tourism.

4. The USA and the Republic of Ireland are two of the largest sources of dental
tourists.

5. Standardization of qualification facilitates the development of patient mobility

within that region.

7. 3HaliAiTh y TeKCTi CHHOHIMM MOJAHMX CJIiB, 3aNUILITH iX i MepeKIamiTh.
Nouns: cause, variety, determination, agility, work.

Verbs: include, contain, affect, request, work.
8. 3HaliTh y TeKCTi aHTOHIMH MOAAHUX CJiB, 3ANUIIITH iX i MepeKIaTITh.

Adjectives: strange, specific, private, lesser, native.

Nouns: similarity, maximum, denial, purposelessness, inaccessibility.
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9. YTBOpIiTH C10BOCIIOJIYYEHHSI TA MEPEKJIATITh iX:

1 dental a) standards

2 healthcare b) borders

3 price c) taskforce

4 shared d) tourism

5 historical e) mobility

6 competition f) system

7 greater g) assurance

8 harmonize h) considerations
9 quality 1) mainstay

10 benchmarking J) authorities

10. HanuuniTh TJiyMadeHHs MOAAHUX CJIiB:
healthcare (n), mainsaty (n), access (n), dentist (n), standard (n).

11. Bunumith 3 Texkery 10 KIH0O90BHUX CJiB i mepekIagiTh iX YKpPaiHCbKOK MOBOIO.

12. [oOepiTth 3aroJIOBOK [0 TEKCTy, 3aNuIIiThL #Oro AaHrJilicbKOI Ta

YKPaiHCHKOI0 MOBaMH.

13. IlocTaBTe 3aNIUTAHHS /10 BUAIJIEHUX CJIiB Y pedyeHHi.

1. Dental tourism involves individuals seeking dental care.

2. The UK and the Republic of Ireland are two of the largest sources of dental tourists.
3. Other factors can influence a decision to travel, including differences between the
funding of public healthcare or general access to healthcare.

4. For countries within the European Union, dental qualifications are required to reach
a minimum approved by each country’s government.

5. The UK and the Republic of Ireland were criticised for a lack of pricing
transparency.

6. Thus price lists are no guarantee of final costs.

7. Dental care is the taking care of teeth.
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8. Regular tooth cleaning by a dental professional is recommended to remove tartar
(mineralized plaque).

9. Professional cleaning includes tooth scaling and tooth polishing.

10. Dentists inject anesthetic to block sensory transmission by the alveolar nerves.

14. IlocTaBTe 3aNIUTAHHS /10 I[UIOT0 peYeHHS.

1. Forms of dental anesthesia are similar to general medical anesthesia.

2. The most commonly used local anesthetic is lidocaine.

3. Dental tourism involves individuals seeking dental care outside of their local
healthcare systems.

4. Dental tourists may travel for a variety of reasons.

5. Wide variations in the economics of countries with shared borders have been the
historical mainstay of the sector.

6. For countries within the European Union, dental qualifications are required to reach
a minimum approved by each country’s government.

7. We have to take care of our health, especially of our teeth health.

8. Today the dental tourism and the crisis become closer one to another.

9. Dental tourism during crisis saves more money and allows you to travel abroad and
to have a great time.

10. Costs in dental tourism countries are 70% less than in the UK and US.

15. Po3kpuiite qy:kKm, i mocraBTe giecaoBo y Present Simple or Present Cont.

Crisis (to propagate) all over the world. The economy system is not
stable.Today the dental tourism and the crisis_____ (to become) closer one to another.
These two elements of people’s world ~ (to act) together, even if seem to be total
enemies. The first one_ (to save) money while the second_ (to make) them to
be lost. We can notice that the dental tourism ( to have) _ two big advantages. The
first one__ (to be) the much smaller prices in the developing countries, even if the
quality _ (to be) usually the same. The second one is the combination between the

dental treatment and a nice and relaxing vacation. Considering these two we realize
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why the dental tourism __ (to increase) its popularity while the crisis __ (to
develop). Everyone__ (to have) the chance to kill two birds with one stone.

(Dental Tourism and World Crisis)
16. 3anoBHITH NPONYCKH, TA MEPEKIATITH PEYEHHS.

1. When | came in he about dental tourism as a revenue-

boosting mechanism for the countries like India, Indonesia.

2. Last year he Poland as a dental tourist .

3. At 8 p.m. yesterday he his teeth.

4.1 dental tourism a lot when | was younger.

5. What at 5 last night?

6. | to dentist office when Peter rang me up.

7. This time last year Kate another country.

8. Last year he foreign dentistry school.

9. Some years ago medical tourism not as popular as it is today.
10. | him yesterday. He a trip to Ukraine.

17. IlepexaaiTe mojgaHi peyeHHs aHIJIiHCbKOI0 MOBOIO

1. CroMatonoriyHuil Typu3M HaOyBa€ BEIMKOT HOIMYJISIPHOCTI HA AaHUI Jac.

2.Y CcTOMaroyIOTIYHOMY TYypHU3MIi, JIOAU KEPYHOThCS pPI3HUMHU TpPUYMHAMH, alie
OCHOBHOIO SIBJISIETHCSI LIIHOBA MOJIITHKA.

3. IlepeBaxxHO y CTOMATOJOTIYHOMY TYypU3Ml, JIIOAH MOAOPOXKYIOTh 3 BHCOKO
PO3BUHYTHUX KpaiH, 40 KpaiH 3 HU3bKUM PIBHEM €KOHOMIYHOTO PO3BUTKY.

4. Ilporo nita, BOHa MO0poXKye A0 [Hll, 00U moJikyBaT 3yOu 1 MoOauuTH Kpainy.

5. 3apa3 BOHA HABYAETHCA HA CTOMATOJIOra 3aKOPAOHOM.

270



Bapianr 10.2

1. HanuuuiTh TPAaHCKPHUIILIIO MOAAHUX CJIB I MepPeKJIagiTh iX:

Fragile Heritage Nature
Pristine Growth Ecosystem
Benefit Ecotourism Sensitize
Environment Recycling Greenwash
Destination Efficiency Condemn

2. Busznaure, 10 SIKHX YaCTHH MOBH HAaJIeKATh NMOJAaHi CJI10Ba i mepekJIaaiTh ix:

also, fragile, scale, it, educate, the, of, political, is, can, generally, new, delve, primary,
around, give, local, widely, often, frequent, realm, above, all, must.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepexaaaiT, moJAaHi CJIOBOCHOJYYEeHHH i CKJIAZITh 3 HHUHMH pPeYeHHsI

AHIJIIHCHKOK MOBOIO .

e small scale e personal growth

e |low impact e cultural heritage

e directly benefit e conventional tourism
o foster respect ¢ local communities
e human rights e energy efficiency

4. IlpouuTaiiTe i BUKOHANHTE NUCHbMOBHIA MEPEKJIA/] TEKCTY.
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Ecotourism (also known as ecological tourism) is travel to fragile, pristine, and
usually protected areas that strives to be low impact and (often) small scale. It helps
educate the traveler; provides funds for conservation; directly benefits the economic
development and political empowerment of local communities; and fosters respect for
different cultures and for human rights.Eco tourism is very important so that future
generations can experience the wonderful environment we have today. Ecotourism
appeals to ecologically and socially conscious individuals. Generally speaking, it
focuses on volunteering, personal growth and learning new ways to live on the planet.
It typically involves travel to destinations where flora, fauna, and cultural heritage are
the primary attractions. Ecotourism is a conceptual experience, enriching those who
delve into researching and understanding the environment around them. It gives us
insight into our impacts as human beings and also a greater appreciation of our own
natural habitats.

Responsible ecotourism includes programs that minimize the negative aspects of
conventional tourism on the environment and enhance the cultural integrity of local
people. Therefore, in addition to evaluating environmental and cultural factors, an
integral part of ecotourism is the promotion of recycling, energy efficiency, water
conservation and creation of economic opportunities for the local communities.

The concept of ecotourism is widely misunderstood and in practice is often used
as a marketing tool to promote tourism, which is related to nature. This is an especially
frequent malpractice in the realm of Jungle tourism. Critics claim that these
greenwashing practices, carried out in the name of ecotourism, often consist of placing
a hotel in a splendid landscape, to the detriment of the ecosystem. According to them,
ecotourism must above all sensitize people to the beauty and the fragility of nature.
They condemn some operators as greenwashing their operations: using the labels of
"green" and "eco-friendly”, while behaving in environmentally irresponsible ways.

(From Wikipedia, the free encyclopedia)
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5. 3HalAITh Y TeKCTi BiANMOBITHMKYN MOAAHMUX CJIiB TA CJOBOCHOJY4YEHb i CKIATITHh

3 HUMHU pPeYeHHS aHTJIiHCHKOI0 MOBOIO:

® KyJIbTYPHUH picT ® YacTe 3JIOBXUBAHHS
e apeain e HeraTHBHA CTOPOHA
® OCHOBHA IpUHAJA ® BiIMUBaHHS IpoIIei
® MailOyTHE MOKOJIIHHA ® KyJbTYpHHUH piCT

® YKCTa IPUPOJIHA TEPUTOPIA ® ijes eKOTypU3My

6. llepexnaaiTs NoaaHi TBepA:KeHHsI i BU3HAYTE, YU BilNOBiAaI0THL BOHM 3MiCTOBI
TEKCTY.
1. Ecotourism is travel to fragile, pristine, and usually unprotected areas.
2. Ecotourism educates the traveler and fosters respect for different cultures.
3. Recycling, energy efficiency, water conservation have no concern with
ecotourism.
4. Placing a hotel in a splendid landscape is an integral part of ecotourism.
5. Ecotourism gives us insight into our impacts as human beings.
7. 3HalaiTh y TEeKCTi CHHOHIMM MOJAHMX CJIiB, 3aNUILITH iX i mepeKaamiTh.
Nouns: trip, capital, evolution, greentourism, preservation.

Verbs: provide, attract, contain, establish, encourage.

8. 3Haii1iTh y TeKCTi aHTOHIMHU MOJAHUX CJIiB, 3ANUIIITH iX i MepeKIaTiTh.
Adjectives: strong, exposed, high, large, past .

Nouns: stay-at-home, conservation, degradation, ugliness, animal.

9. YTBOPITH CJI0BOCHIOJIyYeHHS TA MePEeKJIATITH iX:

1 protected a) tourism
2 human b) habitat
3 primary c) scale

4 local d) areas

5 natural e) part
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6 integral f) respect

7 greenwashing g) rights

8 jungle h) communities
9 foster 1) practice

10 small J) attraction

10. HanuuiTh TJIyMadeHHsI MOJAHUX CJIiB:

impact (n), environment (n), heritage (n), integrity (n), recycling(n).
11. Bunumith 3 TekeTy 10 KJI10490BHX CJIiB i mepekIaiTh iX yKpaiHCbK0I0 MOBOIO.
12. [oOepiThb 3aroJiIOBOK [0 TEKCTy, 3alUlliTh WHOro AaHIMIHCHBKOI0 TAa
YKPaiHCHKOI0 MOBaMHU.
13. IlocTaBTe 3aNMTAHHS 10 BUAJIEHUX CJIiB Yy pedYeHHi.
1. We have wonderful environment today.
2. He has got a beautifel house in a splendid landscape.
3. She has a chance to visit pristine, fragile, protected areas of Costa Rica.
4. Ecotourism, responsible tourism, jungle tourism and sustainable development have
become prevalent concepts since the late 1980s.
5. Ecotourism must above all sensitize people to the beauty and the fragility of nature.
6. Local indigenous people also have strong resentment towards the change, the
tourism has had on their lives.
7. Many environmentalists have argued for a global standard of accreditation.
8. I have got little information about ecotourism.
9. Local peoples have a vested interest in the well being of their community, and are
therefore more accountable to environmental protection than multinational
corporations .
10. The problems associated with defining ecotourism have led to confusion among

tourists and academics alike.
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14. TIlocTaBTe 3aNIUTAHHS /10 I[IJIOTO peYeHHsI.

1. Ecotourism in Ukraine is fast becoming a big lure.

2. Ecotourism helps to set up systems which protect the natural wildlife .

3. Ukraine ecotourism is a popular travel option and is well worth looking into.
4. When winter blankets some wilderness areas with snow, the ecotourism doesn’t
necessarily stop .

5. Hiking options are changing to guided overland-skiing.

6. The whiteness of the snow presents the wonders of the wilderness .

7. Ecotourism appeals to ecologically and socially conscious individuals.

8. Ecotourism must above all sensitize people to the beauty and the fragility of nature.
9. Responsible ecotourism includes programs that minimize the negative aspects of
conventional tourism on the environment.

10. Ecotourism focuses on volunteering, personal growth and learning new ways to
live on the planet.

15. Po3kpuiite ay:kKm, i mocraBTe aiecaoBo y Present Simple or Present Cont.

1. Ukrainian ecotourism companies often (offer) guided hiking tours.

2. Nowadays guided mountain hiking tours_ (become) popular with both
Ukrainians and tourists from other countries of the world.

3.Wait, | (book) my tour to the Carpathians over the telephone.

4. Ukraine__ (cooperate) with developed countries to strengthen or establish
environmentally-sound technology centers.

5. Are you busy? — Yes, | (look) through the list of ecotour companies that offer
eco adventure travel in Ukraine.

6. Your weekly Ukraine Discovery _ (start) in the beautiful city of Lviv, said to be
the new Prague.

7. Next month I (visit) Chornobyl, the site of the world’s worst environmental
disaster in history.

8.1 (live) in a very beautiful region of Ukraine.

9. Ecotourism____ (‘appeal) to ecologically and socially conscious individuals.

10. We have evidence that these companies (carry out) greenwashing practices
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in the name of ecotourism.
16. 3anoBHITH NPONMYyCKH, TA MEPEKIATITH PeUYEHHSI.

1.1 in Ecotourism Web Conference which took place a month before.

2. summary document when my daughter phoned me.

3. At 5 p.m. yesterday Mary a draft of the Quebec Declaration.
4. The Summit Organizers a delegation of indigenous people participants
during the event.

5. This time last year | the Carpathians.

6. Last year he in the project on how to protect ecosystems, preserve local
cultures, and spur economic development.
7.Three years ago | the  expedition and jungle trekking and

mountaineering.

8. While his son homework, he a book about medicinal plants
9. What at 6 last night?
10. In the evenings he small port towns, or just relaxed in a high-quality hotel.

17. IlepexaaiTe NogaHi pe4eHHs aHIJIICbKOI MOBOIO

1. ExoTypu3Mm — 11€ IOOPOXK 0 YUCTUX, HEAOTOPKAHUX MPUPOJHIX TEPUTOPIH.

2. OCKIIbKH €KOTYpU3M € BaXJIUBUM ISl TPUUICHIHIX TOKOJiHb, CHEIialiCTh
JOKJIaal0Th BCIX 3YyCWJb, II00M 30€pertd HeOOTOpPKaHI MPUPOJHI TEPUTOPIi BiA
3ryOHOTO BIUIMBY JIIO/ICH.

3. Ha ganwuii yac, 6arato (ipM 3710BXKUBAIOTh KOHIIEMIIEID EKOTYPU3MY.

4. YuMm BiH 3apa3 3aiiMaeTbcsi? — BiH 3aiiMaeTbest MOCHIIKEHHSM HABKOJHUITHBOTO
CEpEeNOBHILA.

5. Ili xoMmaHii Ait0Th BKpaii 3ryOHO O BITHOIIEHHIO /10 HABKOJIMIIIHLOTO CEPEOBUIIIA.
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