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The main purpose of the research, on which we focused our attention, is to
study the lexical items, contained in modern Japanese tourist advertising
printed texts (specialized magazines, brochures, leaflets, advertisements, etc.).

The report provides specific examples of the most frequent foreign
language (mainly English) lexical borrowings that occur in the texts of Japanese
tourist advertising. They were grouped by a thematic principle: "Tourist
services as a type of activity and recreation”, "Varieties of active tourist
recreation”, "Hotel categories”, "Hotel room categories’, "Types of hotel
services', etc.

ITPUPOAHI vs. HITYUHI MOBU
TA IX POAb Y KOHCTPYIOBAHHI 3HAHb

Kamnpanos 1. B.
Kuiscoxuti HAyioHAAbHUTE ATH2EICMUYHUT YHIGepCUmem

CydacHe KOHCTpPYIOBaHHSI 3HaHb BiAOYBAa€TLCA Ha TAl AMXOTOMIl
“npupoani mosu” vs. “mryuni mosu” (Pene ae Cocciop Ta iH.), ge Ar0aMHa
ertoxn iHgopmaTmsarii 1 KomMm'loTepusallil IIparHe cTaTy YacTUHOIO
“MmammunHoil Kaptunu cBity” (/. B. Kupmnna). Lle o3Haua€, mo il AyXOBHMI 1
iHTeAeKTyaAbHMII IIOTeHIliaa Bce Oiablle iHPOPMATU3YETHCSA, 3YMOBAIOIOUN
paAVKa/AbHi 3MiHI He AHIIIe B MOBi, a 11 y KyAbTYpi, CIOCOOi >KUTT: Ta MUCAEHHI.
3 orasAy Ha Taki IIpoliecy, Hapa3i HOBUX iIMIIy/AbCiB HaOyBa€ TeOpis IITYYHUX
MOB K TPaHCAATOP CKAAAHMUX ICTOPMYHMX, KYABTYPHUX, COIlaAbHMX Ta iH.
3HaHb, 110 IPOAYKYIOTbCS AIOAVIHOIO A1 KOMYHIKALIil B yMOBaX, KOAU IIPUPOAHI
MOBM € HeJOCTaTHIMI a0o 1 3aTaA0M He (PYHKILITHUMIL.

KoncrpyroBanns IITydHMX MOB IPYHTYBaAOCsI Ha 14el CTBOpPEHH:
yHiBepcaAbHOI MOBM, sKa Oyaa Omu CIIiIABHOIO A4S BCbOIO AlO0AcTBa. laes
CTBOPEHH:I IITYYHUX MOB A03BOASE€ YCBIAOMUTU 3araAbHi IIPUHIMIIN AOTTYHOTO
KOHCTPYIOBaHH: IIpPMPOJAHMX MOB, Ipollecu 30epiraHHs, IlepeTBOpPeHH:A i
IepeJadi IIOBiJOMJeHb (curHalis, iH¢OpMmalii, 3HaHb) Ha Pi3HUX PIBHAX
KOMYHiKallil y Bcix cpepax A104CbKOI AisIAbHOCTI.

43—



IHXeHepia 3HaHb AK GaKTOP MiKKY/bTYPHOI Koonepauii YKpaiHu 3 AinoHieto, KHP i Pecny6nikoto Kopes (26 nuctonaga 2020 p.) /
Knowledge Engineering as a Factor of Intercultural Cooperation of Ukraine with Japan,
the People's Republic of China and the Republic of Korea (November 26, 2020)

NATURAL vs. ARTIFICIAL LANGUAGES

AND THEIR ROLE IN THE CONSTRUCTION OF KNOWLEDGE

Kapranov Y. V.
Kyiv National Linguistic University

Modern construction of knowledge takes place against the background of
the dichotomy of “natural languages” vs. “artificial languages” (Rene de
Saussure, etc.), where the man of the era of informatization and computerization
seeks to become part of the “machine picture of the world” (L. V. Kirina). This
means that its spiritual and intellectual potential is becoming increasingly
informative, causing radical changes not only in language but also in culture,
lifestyle and thinking. Given such processes, the theory of artificial languages as
a translator of complex historical, cultural, social, etc. knowledge is currently
gaining new momentum produced by man for communication in conditions
when natural languages are insufficient or not functional at all.

The construction of artificial languages was based on the idea of creating a
universal language that would be common to all mankind. The idea of creating
artificial languages allows us to understand the general principles of logical
construction of natural languages, the processes of storage, transformation and
transmission of messages (signals, information, knowledge) at different levels of
communication in all spheres of human activity.

ITPAMATUYHI KOHCTPYKIIII -TARA, -BA, -TO
HA ITO3HAYEHHS YMOBMU

B CYUACHIN SITOHCBHKIN MOBI

Kaenax A. B.

Kuiscokuti HAUI0HAAbHUL ATHZEICTIUYHULL YHIepCUTHem

JlnmoHcbka MOBa  BigOMa  CBO€IO TIpaMaTuM4HOIO Ta  A€KCUYHOIO

pisHOMaHITHICTIO. TOX BMpa’keHHs yMOBU He € BMHATKOM. Ha Bigminy Big

YKpalHCBbKOI Ta aHIAIMCBbKOI MOB, A€ yMOBa, HaldacTille, BMPa’ka€ThCsa 3a

AOIIOMOTOI0 OAHOIO-ABOX BapiaHTiB, SIOHCbKA MOBa Ma€ OiAbIy KiABKIiCTb

AEKCHKO-TpaMaTUYHMX 3ac00iB, SIKi BiAPi3HAIOTBC i 3a CBOEIO CeMaHTHKOIO, i 3a
(PYHKIIIOHYBaHHSIM.
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