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INTRODUCTION

The term paper focuses on the specifics of the Ukrainian translation of titles of
English business books (on the material of literary and critical texts of the Internet).

Book titles are not often the object of researchers’ attention. Most often,
onomastics is studied by researchers. Therefore the book title must be the focus of the
onomastic space or work in particular, or the creative work of a certain author, or part
of onomastic studies in the system of genre(s) in general.

In recent decades, attention to headlines as one of the varieties of onyms has
increased, as evidenced by a number of thorough scientific studies. Such are the
studies of many scientists; in particular the work of M. Torchynskyi, who considers
the title to be the first segment of the text, which always has the greatest functional
load and affects the entire text [10]. The etymology of the titles of the works of
various authors in synchrony and diachrony is discussed in the scientific works of
Yu. Karpenko [3; 4]; L. Tereshchenko considers the titles as a semantic experience
on the basis of which the work is decoded [9]. Such interest in the title is explained,
obviously, by understanding it as a kind of nomination in the text of the book,
without which the work loses its independence, originality, ceases to stand out both in
general and in the context of each era in particular.

Presentation of the problem’s theoretical background. Proper nouns, onyms
are interesting for linguists: J. Algeo, T.Busse, P.Dickson, A. Gardiner,
Yu. Karpenko, V. Kotovych, E.D. Lawson, M. Seeman, E. Pulgram, H. Sérensen,
M. Torchynskyi, F. Zabeeh, and others.

Ideonyms as a type of onyms were the subject of research by such scientists as
M. Tsilina, O. Vasylieva, and others.

Peculiarities of book titles (biblionyms), which are a constituent part of
ideonyms, were studied by Yu. Karpenko, L. Tereshchenko, M. Torchynskyi, and

others.
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The specificity of business discourse was studied by such scientists as
N. Adler, D. Victor, and others. I. Korunets, S. Maksimov, P. Newmark, L. Venuti,
and others studied the general aspects of translation.

Peculiarities of proper noun translation were studied by J.van Coillie,
A. Vermes, and others. Translation of onyms in non-fiction texts was the subject of

research of H. Sarkka, and others.

Presentation of the rational for the study. At the same time, the specifics of the
Ukrainian translation of titles of English business books (on the material of literary
and critical texts of the Internet) is paid insignificant attention. Therefore, the
studying of the problem of reproduction of titles of English business books from
English into Ukrainian (based on the literary and critical texts of the Internet) is an
actual topic.

Definition of the research aim and objectives.

The aim of the investigation is to define and analyze the specifics of the
Ukrainian translation of titles of English business books (case study of literary and
critical texts of the Internet).

The objectives of this term paper are:

1. To distinguish the main features of the titles of English business books;

2. To provide the theoretical background of titles of English business books
translation;

3. To provide the specifics of business texts analysis;

4. To provide the options in the translation of titles of English business books
(on the material of literary and critical texts of the Internet);

5. To analyze lexical and grammatical transformations in the translation of
titles of English business books.

The investigation object is titles of English business books.

The investigation subject is the specifics of the Ukrainian translation of titles
of English business books (on the material of literary and critical texts of the

Internet).
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Data sources are 50 sentences containing book titles from literary and critical
texts (reviews) posted on the Internet.

Methods used in the research are: the method of comparative analysis, the
method of descriptive analysis, inductive method, method of contextual analysis,
typological analysis and interpretive method and the method of translation analysis.

The theoretical and practical value of the investigation are the following: the
given work can be used in the process of the study of theory and practice of
translation as a linguistic science. The theoretical material of the research can be used
as the basis for further research. The data of this research can be used by the students
in the process of studying of the translation course.

Brief outline of the research paper structure.

The structure of the research paper includes the introduction, two chapters,
conclusions, bibliography, list of reference sources, list of data sources, annex and a
summary in Ukrainian.

The introduction substantiates the relevance of the research, reveals the
purpose, object and subject.

The first chapter examines the linguistic features of book titles, features of their
translation, and also defines the main features of business discourse.

The second chapter analyzes lexical, grammatical, as well as lexical and
grammatical transformations used in the translation of business book titles in literary
and critical texts.

The conclusions reflect the main results of the study.

The bibliography contains 31 sources, 17 of which are in foreign languages.
The list of reference sources contains dictionaries. The list of data sources contains
sources of illustrative material.

Appendices contain 50 examples of translations of business books.

The summary provides a brief content of the work in Ukrainian.



CHAPTER |
BUSINESS BOOK TITLES AS A LANGUAGE PHENOMENON AND
TRANSLATION CHALLENGE

1.1 Business book titles as a language phenomenon

In the process of development, humanity has a need to give names to the objects
and beings around us in order to facilitate the possibility of recognizing various
objects in the communication process. Among linguists, there is still a debate about
which names appeared first in the language: proper or common ones.

Onomastics is a section of linguistics that studies proper nouns, the history of
their origin and transformation as a result of the prolonged use in the source language
or in connection with borrowing from other languages of communication [11].

According to M. Torchynskyi, onomastics studies the basic laws of history,
development and functioning of proper nouns [11]. It is noteworthy that the term
“onomastics” can denote both the science of the proper nouns and the proper nouns
as words, but the term “onymia” is also used in the last sense.

The connection between the form of a word and its content is designated in
linguistics by the term nomination, and depending on the nature of the nomination,
scientists distinguish two types of names: the common noun and the proper noun.

The second class of nouns (proper nouns) is of great interest in our research. In
the process of communication, people often need to call, allocate an object quickly,
without naming any clarifying signs. In this case it is convenient to assign to the
object its separate, proper noun, due to which it cannot be confused with a similar
object.

The proper nouns serve for a special, individual designation of the subject

irrespective of the situation described and without mandatory clarifying definitions

[7]. They can be called one of the most interesting categories of the language.

Representatives of various scientific disciplines: linguists, logicians, philosophers,
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historians, geographers tried to solve the problem of proper nouns. The sciences that
study a person, the process of their life and everything connected with them. This is
the reason for the fact that onomastics, which deals with the study of proper nouns,
comes out of a section of purely linguistic sciences. The specificity of this science
lies in the fact that it also includes ethnographic, historical, geographical,
sociological, literary components that help the linguist understand the specifics of the
named objects and traditions associated with their name. In addition, it is interesting
to note that research in onomastics uses data from archaeology, the history of
material and spiritual culture, biology, theology, philosophy, logic, psychology, etc.,
which also contributes to a deeper analysis of their own names. Thus, onomastics,
gaining independence and becoming an autonomous science, is nevertheless applied
to a number of other sciences.

Onomastics also studies the history of the origin of proper nouns and their
transformation as a result of the prolonged use in the source language or in
connection with borrowing in other languages. It also deals with proper nouns of
various types (onomastic vocabulary), which in accordance with the designated
objects is divided into anthroponymics (proper nouns of people), toponymics (place
names), zoonymics (proper nouns of animals), astronymics (proper nouns of
astronomical objects), cosmonymics (names of zones and parts of the universe),
theonymics (names of gods) etc. Onomastic researchers help to identify the migration
routes and places of former settlement of different peoples, language and cultural
contacts, the older state of languages and the ratio of their dialects. Toponyms
(especially hydronyms) are often the only source of information about the
disappeared languages and peoples.

The object of research of the term paper is the names of business books, so it is
necessary to determine to which section of onomastics these onyms belong.

There is a large number of classifications of proper names proposed by
prominent linguists who have studied the issue of onomastics. Since different
researchers perceived onyms and their essence in different ways, their classifications

differ significantly from each other.
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A. Gardiner divides proper names into 2 groups — those that denote and those
that only name. He claims that proper names, divided into groups according to the
subject they denote, are different in the nature of their meaning and the sphere of
their functioning, and divides the names into [18: 9]:

- those that denote (surnames, names of persons, nicknames of animals, names
of places, historical events, dates, etc.);

— those that only nominate (titles of books, titles of magazines, labels on
products, perfumery products, etc. [18: 9].

So, according to this classification, book titles refer to names that only

nominate.

M. Kocherhan classifies proper names according to their referents. According to

M. Kocherhan’s classification, proper names are divided into [7: 187]:

- anthroponyms (names of people),

- toponyms (geographical names),

- theonyms (names of deities),

- zoonyms (animal nicknames), astronomers (names of celestial bodies),

- cosmonyms (names of areas of outer space and constellations),

- chrononyms (names of time segments associated with historical events),

- ideonyms (names of objects of spiritual culture),

- chrematonyms (names of objects of material culture), etc.

Since books belong more to spiritual than to material culture, according to the
classification of M. Kocherhan, the names of business books can be attributed to the
class of ideonyms, i.e., according to the definition of O. Karpenko, onyms to

designate a work of human culture, art or science that has a spiritual and intellectual

value [3]. However, as can be seen from the definition above, ideonyms are a

heterogeneous group, so it is advisable to study their subgroups and determine the
place of business book titles in them.
Various researchers, such as M. Torchynskyi, O. Vasyliieva, and others. offer

their own classifications of ideonyms, but they have not yet established themselves in
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scientific circulation and therefore are only an attempt to divide ideonyms into certain
groups.

M. Torchynskyi divided ideonyms into 5 types [11]:

- astyonyms (names of settlements) [6],

- biblionyms (names of books) [9: 228],

- hemeronyms (names of mass media),

- poemonyms (proper names that function in the artistic text) [14; 16];

- chrononyms (names of historically significant periods of time for mankind).
So, according to this classification, such idioms as the names of books belong to

biblionyms.

O. Vasyliieva offers the following classification of ideonyms [1: 66 — 71]:

- artonyms (names of works of fine art, music, theatre and cinema),

- biblionyms (names of books),

- hemeronyms (names of mass media),

- computeronyms (proper names for computer programs and games).

So, despite the difference in classifications, the names of books here also refer to
biblionyms.

In turn, as L. Tereshchenko rightly points out, biblionyms are also a

heterogeneous group [9: 228], which is due to the different industry-genre purpose of

books, which can be written works: artistic, journalistic, scientific, political, religious,
etc. Specifically, we’re looking at business book titles, so it’s important to determine
what category business book titles fall into.

The composition of biblionyms, according to the classification of
M. Torchynskyi, includes the following classes of nominations [11]:

- belletriconyms (names of works of fiction);

- publicisticonyms (names of journalistic works);

- logosonyms (names of scientific works);

- documentonyms (names of documentation).
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So, M. Torchynskyi proposes to distinguish biblionyms according to the
functional styles of the language [11, c. 209 — 218]. According to the scientist, such a
delimitation of biblionyms on the basis of functional styles will make it possible to
make their classification neat and logical. The author believes that there is no need to
divide biblionym classes into smaller ones (by genre) [11, ¢. 210 — 211].

In our opinion, the names of business books, if we compare them with the above
list, are the closest to logosonyms (titles of scientific works), but with certain caveats.
Such books are not necessarily purely scientific. They can be popular science or
belong to academic discourse (business textbooks, etc.). Due to such inaccuracy, we
believe that in our case it is more appropriate to use the broader term — biblionyms to
designate the names of business books.

It is advisable to classify biblionyms according to the classification of
M. Tsilina, who studied the structural classification of ideonyms [12: 97-99], but at
the same time having made some changes, taking into account the fact that the
material is narrower and we are researching exactly biblionyms and, in particular,
logosonyms of the business sphere. Thus, it is possible to highlight:

- one-component names of business books — biblionyms that have only one full-
fledged component;

- compound names of business books — two-component and multi-component
biblionyms.

- biblionyms — phrases — names of business books that have the form of
predicative constructions. The structure of these biblionyms is mostly similar in
structure to simple sentences. At the same time, there are also biblionyms, which in
their structural organization resemble complex sentences.

It is necessary to investigate the peculiarities of biblionyms as proper nouns.

The nature of proper nouns causes the endless debate in connection with the
semantic content of this category. On the one hand, it is believed that proper nouns do
not matter, because they do not represent a class of objects. The proper nouns mean

nothing, because they say nothing about the properties of an object that has a proper
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noun, but only set it apart from other names. Proper nouns are not able to carry
information about objects represented by them.

On the other hand, the point of view that proper nouns have meanings is
traditional. O. Jespersen [19: 72] believes that proper nouns have even higher values
than common nouns, because they depend on the degree of awareness of the
communicants about denotatum designated by a proper noun. It is especially
Important in the translation of literary texts.

The proper nouns as a lexical and grammatical category have a specific
semantics, because they carry the national-marking and linguistic and culturological
information. Formally, this information can be not expressed, but a proper noun can
be switched in the minds of the communicants in the semantic field of a particular
culture. This provision is also supported by a number of semantic, meaningful, or
“speaking” proper nouns, which are used by the authors of fiction works.

Throughout history, the study of the category of proper nouns (PN), two issues
were most important: the differences / similarities PN and common nouns (CN) and
the availability of a PN values. An important methodological meaning is the question
about the nature of PN, which is directly related to the problem of the word
semantics.

American linguist J. Algeo believes that a characteristic of PN is the so-called
“act of naming”, which is not typical for PN. He believes that the process of using PN
involves “the act of its attribution” [14: 73].

Each biblionym is a potential appellative: if it gained different connotations it
has a tendency (with varying degrees of clarity), to go to the appellative.

Onyms are analyzed by linguists as a part of the vocabulary of the English
language [22: 21-22]. The question of the lexical meaning of the PN first was raised
by English logician and philosopher John Stuart Mill, who argued that the PN has not
meaning, unlike CN, which means the object and implies attribute [cited in 22: 28].

His opponent and compatriot H. Joseph believed that PN, as a mark, must have

the meaning, and even more than the CN [cited in 22: 30].
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From these two opposing views, there are two diametrically opposed
conceptions of the semantics of the PN: the concept of “asemantic” and the concept
of the maximum value of PN.

Proponents of the theory of “asemantic” of PN — P Kristoffersen, E.Pulgram,
and K.Togebyu etc. take as a starting point the thesis of J.Mill, that the PN doesn’t
have the meaning. Proponents of the theory of “the maximum meaning of PN” —
M.Breal, G.Sweet, O. Jespersen — from different perspectives put forward the thesis
of greater inclusiveness of PN compared with CN [25: 237-244]. The views of
modern scholars about the semantics of PN diverge too.

There is a view that the PN with respect to the subject most often is of random
nature. Convention PN confirmed by the fact that their sound shell does not matter
neither for the carrier of PN, nor for those who consume this PN [20: 22-27].
According to another point of view, PN is a “potential denotator” [26: 78]. F.Zabeeh
acknowledges that PN have lexical meanings [31: 13].

Thus, we can conclude that the names of business books belong to the field of
onomastics, in particular, to such a category as ideonyms (names of works of spiritual
culture) and, more narrowly, biblionyms (names of books). Part of the names of
business books can be attributed to such a hyponym of biblionyms as logosonyms,
which denote the names of scientific works, but not all, because business books can

be part of not only scientific, but also popular science and academic discourse.

1.2 Theoretical background of translating business book titles

Strategies that the translators may use to render proper nouns can be
categorized into the following processes: transference, translation, substitution and
modification [29: 93-94]. Some scientists added the next processes to them as well:
omission, addition, generalization, and transference plus phonetic adaptation.

1) Transference is the strategy using which the translator makes use of the

source text proper noun without applying any changes in the target languages [29].
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In line with it, P. Newmark mentions that transference is “the process of
transferring a SL word to a TL text as a translation procedure” [21: 81].

2) When the translator uses the conventional correspondent of the source
language noun in the target language, the process is called naturalization [29].

This strategy can be used for most of the geographical nouns. Seemingly, using
the conventional equivalent (in an existing case) is the translator’s subconscious
choice. A.Vermes believes that translators are usually forced to utilize the
conventional form in the target text e.g. using “Hungarian Anglia for English
England” [29: 93]. Moreover, situations in which the translator uses the source text
name but with graphic changes in the target text, are considered to be cases of
substitution. Here, the target language “form makes explicit the phonological value”
of the source language noun [29: 94]. This is done because languages may have
different graphological conventions.

3) Translation strategy is used when the noun is rendered in the target text by
the translator [29].

Accordingly: P. Newmark states that “rendering the meaning of a text into
another language in the way that the author intended the text” [21: 5] is called
translation. Translators use this strategy to render the original noun or part of it in the
target text, for example, the last name or the first name; they use a name in the target
text with the same or nearly the same connotations.

4) Modification is the strategy of using a substitute in the target text for the
original noun which is not related or just partly related to the source language noun
conventions or logics [29].

It brings a considerable change in form or connotations in the target text [29:
94]. The following case is also regarded as modification: when the translator does not
use the target text correspondent and uses a different noun.

A. Vermes considers modification as a general term that includes omission,
addition and generalization in itself. However, in the present study, omission,
addition, and generalization are not regarded as subjects of modification but as

separate translation strategies in rendering nouns.
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5) Omission is the strategy where the translator substitutes the noun or part of it
of the language of the original with none in the language of translation. In other
words, the translator simply removes the original noun or part of the noun in the
translation due to different reasons. He may think that it is not important or it may
cause ambiguity for the foreign readers or he may follow the omission strategy for
other factors.

6) Addition is the strategy in which the translator will use expansion in the
translation of the source language noun. He can use this addition in main body of the
target text or as marginal notes. Addition is used for different reasons such as giving
the readers more information or eliminating the ambiguities for the readers.

7) Generalization is a strategy where the translator uses a super-ordinate noun
instead of using the source language noun.

8) Transference plus phonetic adaptation is the strategy that can be applied by
the translators for translating proper nouns. This is the case that translators transfer
the source text name into the target text but with phonetic adaptations so as to match
it with the TL conventions. In fact, this strategy has not been considered as a
translation process in the categorization mentioned by A. Vermes [29]. In the
following flow chart, the whole all possible translator’s strategies can be seen (See

Flow chart 1.1).
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Transference

Substitution

Translation

Modification

Translation |

strategies

Addition

Generalization

Transference+
adaptation

Flow chart 1.1. Translation strategies in rendering proper nouns adapted from
A. Vermes [29]

In line with A. Vermes, we also believe that modification, omission and
addition strategies are used by the translators to produce the same effect on the target
text readers. However, it should be mentioned that all the above mentioned seven
strategies are not totally separate. They can occur simultaneously. In other words, in
the process of translating a source text name into the target text, a mixture of
combination of strategies may be used.

In addition to strategies, it is also advisable to define transformations that can
be used when translating business book titles.

S. Maksimov proposed a classification of transformations [8: 128 — 131].

I. Lexical transformations. 1. Formal lexical transformations. 1.1 Practical
transcription is the way of translating lexical unit of English by the reproducing it’s
sound form with the help of letters of Ukrainian. 1.2 Transliteration is the way of
translating lexical unit of English by the reproducing it’s graphic form in Ukrainian.
1.3 Traditional phonetic and graphical reproduction. 1.4 Combination of practical
transcription, transliteration and traditional phonetic and graphical reproduction. 1.5
Loan translation is the way of translating lexical units from English by the
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substitution of it’s constituents — morphemes or words by it’s lexical correspondences
in Ukrainian.

2. Lexical and semantic transformations. 2.1 Generalization of meaning is
substitution of English unit, which has the narrower meaning by Ukrainian unit with
the wider meaning. 2.2 Differentiation of meaning is choosing one of equivalents,
which suit the context best of all. 2.3 Substantiation of meaning is substitution of
English word (phrase) with a generic meaning by Ukrainian word (phrase) with a
more specific (narrow) meaning. 2.4 Modulation is the substitution in translation of
the dictionary equivalent by the contextual one, which is logically connected with the
first.

II. Grammatical transformations. 2.1 Word by word translation (“zero
transformation™). 2.2 Transposition is a change in the order of words in phrases and
sentences. 2.3 Replacement is substitution of the word belonging to one part of
speech by a word belonging to another part of speech (morphological replacement) or
substitution of one syntactical construction by another one (syntactical replacement).
2.4 Addition is used to compensate for semantic or grammatical losses. 2.5. Omission
is a transformation opposite to addition.

I11. Lexical and grammatical transformations. 3.1 Antonymic translation is the
substitution of the source language notion by its opposite in translation with the
relevant restructuring of the utterance aimed at faithful rendering of its content. 3.2
Total reorganization of the text segment. This transformation rearranges the inner
form of any segment of text: starting with a word, a phrase and ending up with a
complete sentence. 3.3 Compensation for the losses in the translation.

As one can see, some of A. Vermes’ strategies coincide with the
transformations proposed by S. Maksimov, but there are some differences. For
example, adaptation is a transformation that results in not only a change in the
description of a particular subject situation, but also replaces the subject situation.
Adaptation is caused by intercultural asymmetry.

1.3 Specifics of business discourse text analysis
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Business discourse is similar to other types of discourses, but at the same time
it differs from them. All business activities — leading, motivating, decision making,
dealing with colleagues, customers and suppliers — involve communication in the
variety of its forms: verbal, non—verbal, internal/external, operational and personal
[13]. Business discourse is a process of creative following to the norm, which is
dictated and learned through the complex and multidimensional “professional”
picture of the world, updated through the basic concepts of business culture,
professionally directed ideas and concepts, norms of institutional and interpersonal
behavior, de-terminating business communication, value orientations; schemes,
frames of stereotyped situations, formulas; a special thesaurus (for example, word-
signals). All this is knowledge that is verbalized in texts of a professional orientation
on the lingua-cognitive level.

Business discourse is a purposeful status-role speech activity of people, the
common characteristic of which are business relations (production of goods,
financing of this production, provision of money loans, trade, insurance, commerce,
sales of products and various services such as accounting, distribution and repair of
goods, purchase, sale of goods or services, preliminary negotiations on these types of
business relations), covering not only the organizations inside, but also the links
between organizations, as well as communication between organizations and
individuals, based on the norms and rules of communication adopted in the business
community. The peculiarities of business discourse include stability, traditionality
and standardization, since the sphere of its application is business relations between
people, institutions and states.

Since business discourse is characterized by strict accuracy, objectivity,
concreteness, laconicism, lack of imagery and emotionality, then the choice of means
for it will be determined by the same features. In particular, the use of clichés will not
be dictated by the desire to realize the basic pragmatic attitudes, since the content
expressed in the official business style should exclude ambiguity and the possibility

of different interpretations.
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The main reasons that determine the dynamism of business discourse are the
stable development of society, business and, accordingly, the development of the
language personality; constancy, different degree of interaction and information
exchange between members of the business community; change of the latter in the
process of globalization [30].

Despite the huge research interest in the peculiarities of professional
communication, the integral cognitive theory of production and understanding of
discourse in certain social institutions (in particular, in the modern business
community) has not been developed. The questions of correlation of various
cognitive models and strategies of speech activity in the process of discursive
interaction have not been sufficiently studied and require special study.

In the structure of the English business writing, there are two sub-styles:

1) official documentary (language of diplomacy and language of laws);

2) everyday business (business papers, correspondence).

Compared to the literary texts, the texts of official documents are highly
standardized; this concerns both the structure of the entire text and the organization of
individual paragraphs. The English business writing is the most conservative. The
presence of emotivity and subjectivity is completely forbidden here.

Like any other language style, the business style of English business writing
has a certain communicative purpose. This purpose is the establishment of interaction
between the two contracting parties and the achievement of an agreement between
them. It should be noted that the main feature of the language of business
correspondence is the preservation of structural forms and the use of certain syntactic
constructions. Thus, each part of a business document or official letter: the title, date,
opening address, main text, the final form of courtesy and the signature is regulated
as lexically, as syntactically.

To the general features characterizing all the underlying and stylistic varieties
of official documents include the following [5]:

- completeness and timeliness of information;

- accuracy and conciseness of formulations;
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- lack of emotionality, use of neutral tone; — impersonality of lexical
constructions.

A distinctive lexical feature of English business writing is the use of generally
accepted terminology, phrases, expressions, abbreviations, symbols and
abbreviations, which vary depending on the type of document and the specific
conditions of correspondence.

Also features of English business writing include compliance with strict rules
and the use of standard language clichés.

Business book reviews were selected for analysis,

Jeffrey Fox. How to make big money in your own small business. With only
about half of small businesses still trading after the first three years, setting up and
surviving as an entrepreneur can be a tough game. Bestselling author Jeffrey Fox has
come up with a winning formula for small-business owners to guarantee themselves
commercial success and, what is more, how to make big money in the process. This
book offers simple, practical and unique advice on every aspect of running a small
business, from how to get start-up money to staying in profit. Fox also provides more
creative and quirky insights into how to be successful such as why you should: -not
to work from home -hire an ex-paperboy instead of a Harvard graduate -pick up
paperclips but overspend on your customers. Whether you're already a small-
business owner or are simply contemplating becoming one, this guide is essential
reading (JF: URL).

By its own admission, the Bank of England is a ‘forbidding place”. It is
responsible for storing gold bars and setting monetary policy, but is currently best
known for making ominous predictions about the economic outlook. Located on
Threadneedle Street in the City of London, its headquarters is a neoclassical fortress,
with walls so high they seem built to deter anyone from looking in. Can’t We Just
Print More Money?, by Bank of England economists Rupal Patel and Jack Meaning,
Is a well-timed attempt to show the public what goes on inside — and familiarise them
with some basic economic concepts. Each chapter tackles a different question, such

as “Where does my breakfast come from?” or “Why am I richer than my great-great-
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grandmother?” The book is punctuated with jaunty anecdotes and neat examples:
price increases are explained by reference to Dairy Milk bars; the value of collective
bargaining is illustrated with an episode of The Simpsons. Most of the time this
chirpy tone works, but it can occasionally grate: “Hopefully, you’ll come to see that
[money] is not just a piece of metal or plastic,” the authors write (surely anyone
already reading wouldn 't need telling) (HOB: URL).

1. Discourse parameters of the text:

Images may indicate that the excerpt is in the business discourse:

2. Stylistic characteristics of the text:

1)  analysis of tropes and figures of speech:

metaphors: With only about half of small businesses still trading after the first
three years, setting up and surviving as an entrepreneur can be a tough game.

Bestselling author Jeffrey Fox has come up with a winning formula for small-

business owners

epithets simple, practical and unigue advice; more creative and quirky

insights; essential reading; ominous predictions; jaunty anecdotes; neat examples

idioms — to make <big> money; pick up paperclips

irony: Hopefully, you’ll come to see that [money] is not just a piece of metal or
plastic

antithesis: Most of the time this chirpy tone works, but it can occasionally
grate

2) analysis of special literary and colloquial vocabularies used in the

text

proper names, in particular:

- anthroponyms: Jeffrey Fox; Rupal Patel; Jack Meaning

- toponyms: England; and microtoponyms: Threadneedle Street; City of
London

- biblionyms: How to make big money in your own small business; Can’t We
Just Print More Money?

- ergonyms: Harvard; the Bank of England
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- chapter titles: “Where does my breakfast come from?”; “Why am I richer
than my great-great-grandmother?”

- chrematonyms: Dairy Milk <bars>.

- filmonyms: Simpsons

terms and professionslisms, including:

- terms and professionslisms of edition sphere: bestselling; author; book; ex-
paperboy; guide; chapter

- terms and professionslisms of business sphere: small business; entrepreneur;
small-business owners; commercial success; start-up

- terms and professionslisms of finance sphere: gold bars; monetary policy;
economists;

clichés and stock-phrases: what is more; running a small business; staying in
profit; economic outlook; basic economic concepts; such as

Thus, we can conclude that business discourse, as a rule, is distinguished by its
relative stability and closeness. This is due to its specific functional orientation:
international treaties, state acts, legal laws, regulations, statutes, instructions, service
correspondence, business papers, etc.

Despite the differences in content and variety of genres, English business
writing as a whole is characterized by a number of common features. These include,
In particular:

- compression, compactness of presentation, economical use of language tools;

- the standard layout of the material, the often obligatory use of the clichés and
stock-phrases inherent in this style;

- extensive use of terminology, nomenclatural names, the availability of a
special stock of vocabulary and phraseology, the inclusion of complex words in the
text, abbreviations.

Some of the most important cognitive components of business communication
are clichés and stock-phrases. This is due to the functional-stylistic features of
communication — one concept is assimilated more easily than two or more. In

addition, these linguistic forms become as a projection of the ideological postulates
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and communicative intentions of the addressee (a kind of model that shows the
addressee’s attitude to important political issues). This feature indicates a significant

suggestive potential of clichés and stock-phrases.
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CHAPTER 2
BUSINESS BOOK TITLES IN LITERARY AND CRITICAL TEXTS OF THE
INTERNET: DISCOURSE FEATURES, TRANSLATION OPTIONS

2.1 Lexical transformations in the translation of business book titles in

literary and critical texts of the Internet

The following formal lexical transformations were used in the analysed texts:
practical transcription, traditional phonetic and graphical reproduction, loan
translation, and direct borrowing.

Practical transcription (2 %) is the way of translating lexical unit of English
by reproducing its sound form with the help of the Ukrainian letters.

For example:

(6) Secondhand by Adam Minter review — the new global garage sale (PDS:

URL) — Penensis Ha kaury Anama Mintepa «CeKOHI-XEH» — HOBUU TII0OATBHUN

rapaxHUM pO3MPOIAK.

The word cexono-xeno entered the Ukrainian language relatively recently. It
has been adapted, but has not yet been recorded in the vast majority of dictionaries,
SO We can assume that it was reproduced by transcribing (and not by differentiation of
meaning).

Direct borrowing (2%) assumes the reproduction of an English word without
changes, by Latin letters.

For example:

(7) Fortunately, Katina Manko’s thoroughly researched and deftly written

book on Avon products presents a fresh take on the beauty and fashion industry, one

that breaks with and demystifies the cliches of the past (LS: URL) — Ha macrs,
MaiicTepHo Hamnucana kHura Katinn Manko “Avon” npenctaBisie CBIXUN MOTIISA Ha
IHIYCTPIIO KpacHu Ta MOJH, SIKUW MOPUBAE 3 KIIIIIIE MUHYJIOTO Ta IEMICTU(IKYE iX.

In the example above, the name of the company Avon is reproduced by direct

borrowing.
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Traditional phonetic and graphical reproduction (2 %) is used when there
Is a fixed method of reproduction and the use of a certain onym in the Ukrainian
language. Most often, this method is used when translating anthroponymes.

For example:

(5) Hugo by Arnold Bennett Rowland and Al-Fayed, two of Bower’s most
controversial tycoons, spent the 1980s and 90s battling over the ownership of
Harrods department store. (PS: URL) — Kawmra «Xbroro» AphHoiibaa bennera
po3moBijgae mpo te, Sk Poynenn 1 Anb-Daiie, 18a HaHOIBINI CyNIepewWIMBUX MarHara
bayepa, 6opomrck y 1980-90-x pokax 3a mpaBo BIACHOCTI Ha yHiBepmar Harrods.

In the example above, the traditional rendering of a male name Hugo is used:
Xvroco.

Loan translation (8 %) is the way of translating lexical units from English by
the substitution of its constituents — morphemes or words by its lexical
correspondences in Ukrainian. A loan translation differs from a literal translation in
that it reproduces certain realities, fixed expressions, precedent texts, etc., whereas a
literal translation can reproduce any text fragment.

For example, the following book titles are regular expression. So they were
reproduced by loan translation:

(3) This Changes Everything by Naomi Klein (AP: URL) — «lIle 3miHI0€ Bcey

Haowmi Knsiin.

(4) The elevation of business people to “leaders”, whose views somehow soar
above self-interest; the nose-wrinkling dismissal of messy politics; the blimpish
disregard for even recent history — all are present and shown as incorrect in Winners
Take All (AC: URL) — IligHecenHs Gi3HECMEHIB 0 «JIiJCPiB», YUi MOTJISIIA YOMYCh
BHUCOYATh HAJ| BJIACHUM 1HTEpPECOM; BiJIMOBa Bij O€3JIaJIHOI MOJITUKH, ITHOPYBaHHS

HaBITh HEJAaBHBOI ICTOPIT — BCE 1€ KPUTUKYEThCS y KHU31 «llepeMoxkenb oTpumye

BCEY.
In the following example, the title of the book is a famous dichotomy:
(1) “Disruption is back with a vengeance” declares a headline on the website

of the publisher Kogan Page, above such titles as The Post-Truth Business and
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Human/Machine <...> that established Kogan Page as Britain’s foremost publisher

of business books (LT: URL) — «PyiiHarrisi moBepTaeThCs 3 MOABIHHOIO CHIIOI0», —
Tak Ha3BaHa pyOpuka Ha BeO-caiiTi BuaaBig Korana [leipka y sikiii po3MmoBiAaeThCs

npo kauru «bizHec moctnpasam» 1 «JIonuna / Mammnay <...>, ski 3poounn Korana

[Teitxa MpoBIAHUM OPUTAHCHKUM BHJIABIIEM JIJIOBUX KHHUT.

In the example below, not the entire name is reproduced by loan transliteration,
but only part of it.

In particular:

(2) The First Tycoon, the Epic Life of Cornelius Vanderbilt by TJ Stiles (PS:

URL) — Knuea T. /. Cmaiinza «llepwui macnam, Eniune scumms Kopueniyca

Banoepbitomay.

In the example above, the phrase The First Tycoon is an allusion to the title of
F. S. K. Fitzgerald’s book “The Last Tycoon” and a paraphrase of this title at the
same time. Therefore, it is appropriate to translate this author’s occasionalism as a
loan translation.

The following lexical and semantic transformations were used in the analysed
texts: differentiation of meaning and generalization.

Differentiation of meaning (8%) allows replacing the English word with the
best Ukrainian equivalent. Mostly, this transformation was used in single-word book
titles.

In particular:

(9) Sabotage by Anastasia Nesvetailova and Ronen Palan review — the
business of finance (OB: URL) — Peuensis Ha kaury Anactacii HecBeraiinoBoi Ta
Ponena [lanana «Cabortax» — ¢dhiHaHcoBuUii Oi3HEC.

(10) “Disruption” was a word close to the heart of Philip Kogan, the co-
founder of the company (LT: URL) — «PyitHais» 0ymna 6iu3bkoro 10 cepiis dimina
Korana, criB3acHOBHHMKA KOMITaHil.

(11) The Chief by Andrew Roberts (PS: URL) — Kuura Enmpro PobGeptca
«lIedy.
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But in some cases the differentiation of meaning is applied to one specific
word in the title.
In particular:

(12) Mission Economy offers a path to rejuvenate the state and thereby mend

capitalism, rather than end it (TK: URL) — Kuura «/leneroBana eKOHOMiKa»

IPOMOHYE MIISAX JI0 PEHoBaIlli Jep)KaBM 1 TUM CaMUM COpsSIMOBaHAa pajiie Ha
BUIIPABJICHHS KaMiTali3My, HI)K Ha HOTO JIIKBIJAIIO.

In the example above, word mission — oenezosana is reproduced by the
differentiation of the meaning.

Generalization (2%) involves replacing a word with a narrower meaning by a
word with a broader meaning. For example:

(8) Minter’s previous book, Junkyard Planet (2014), investigated the

international trade in rubbish (PDS: URL) — V¥ mnonepenniii kHu3i MaiiHTepa

«[nanera emittsy (2014) nociimkyBanacs MiXKHAPOTHA TOPTIBIIS CMITTSIM.

In the example above, a word with a narrower meaning junkyard
‘cmitresBanuie’ IS rendered by a word with a broader meaning cmimms.

Based on the frequency of lexical transformations usage the following ways of
translating biblionyms were used: practical transcription (2 %), direct borrowing
(2 %), traditional phonetic and graphical reproduction (2 %), loan translation (6 %),

Differentiation of meaning (8%), and generalisation (2%).

2.1 Grammatical transformations in the translation of business book titles

in literary and critical texts of the Internet

The grammatical transformations were frequent when translating biblionyms.

The following grammatical transformations were used: literal reproduction of
the syntactic structure, replacement, transposition, addition, omission.

Literal reproduction of the syntactic structure of biblionyms (24 %) is

usually almost impossible in different structural languages. But taking into account
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that most titles of business books are short, concise, with a clearly expressed opinion,
this method is common when translating these biblionyms. In particular:
(21) Localization: A Global Manifesto by Colin Hines (AP: URL) -

«Jlokamizamig: robanpHuii Manidbect» Komina Xaiuca.

(22) Planet on Fire by Mathew Lawrence and Laurie Layborne-Langton (AP:

URL) — «Ilnanera y Borai» Metbio Jloypenca ta Jlopi JleiitbopH-JIeHrTon.

(23) Jackson’s Prosperity Without Growth (2009) — a landmark text of the

“degrowther” movement (OE: URL) — Kuawmra JIxekcona «[IpomnBiTanus 0e3

3pocranss» (2009) crana 3HaKOBOIO cepell MPUXUIBHHUKIB PyXy «3HUKECHHS POCTY».

(24) Post Growth by Tim Jackson review — life after capitalism (OE: URL) —

Peuiensis Ha kaury Tima J[>xekcona «lIliciist 3poCTaHHsS» — KUTTS MICHS KaliTaai3My.

(25) Since the publication of Growth Without Prosperity, a number of

environmental theorists — including Robert Pollin, Leigh Phillips and Kenta Tsuda —
have echoed the Treasury official (OE: URL) — 3 momenty myOmikarii «3pocTaHHs

0€3 MPONBITAHHS» HU3KA TEOPETUKIB HABKOJIMUIIHHOTO CEPEeNOBHUILA, 30Kpema Pobept

[Tosmin, JIi ®inmine 1 Kenra Iyna, miarpuMany mosiTyaka.
(26) In her landmark 2013 book The Entrepreneurial State she invited us to
rethink the role that the state could have in the creation of wealth (TK: URL) — ¥V

cBoiit 3HakoBiM kHKU31 2013 poky «llinnpuemMHuIlbKa IepkaBay BOHA 3alPOIIOHYyBaIa

HaM [EPEOCMUCIIUTH POJIb JEPKABU Y CTBOPEHH1 OaraTcTaa.

(27) Abolish Silicon Valley by Wendy Liu review — rebooting our reality (PC:

URL) — Penensis Ha kHury Benmi JIpto «CkacyBanHs KpemHI€BOi JI0JIMHU» —

Nepe3aBaHTAKEHHS HAIlO1 PealbHOCTI.

(28) So Capital and Ideology takes us on a historical grand tour of the

hypocrisy of elites (PM: URL) — Otxe, aBTOop «Kamitany Ta i1€0Jorii» NpONOHYE
HaMy TpaHIIO3HUN EKCKypCc B ICTOpPilO, MIO0 JOMOMOTTH O3HAWOMHUTHCA 13
JULEMIPCTBOM EJITH.

(29) Piketty s 2014 book Capital in the 21st Century showed how inequality is

baked into our current economic model (PM: URL) — Kunura Ilikerti 2014 poky
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«Kamitan y 21 cromiTri» mokaszana, sIKk HEpIBHICTb BIIUCYEThCS B HAIly MOTOYHY

€KOHOMIYHY MOJICITb.

(30) Felix Martin is the author of Money: the Unauthorised Biography (FM:

URL) — ®enikc MapTiH € aBTopoM KHUTH «['porii: HeaBTopr30BaHa 0iorpadisy.

(31) Escape from Model Land by Erica Thompson is published by John Murray

(FM: URL) — Kuura Epiku Tomncon «Bteda 3 moneni 3emii» omy0sikoBana y John

Murray.
(19) No mention, for example, of Karl Polanyi’s still unsurpassed account in

The Great Transformation of how 19th-century society was so undermined by

excessive marketisation that fascism and communism resulted (WH: URL) — Hemae
’KOJIHOI 3rajIku, HaNpuKIan, npo noci HenepeBepiieHuil 3BiT Kapna [lomansi y

«Benukiit TpanchopmMaiiiiny npo Te, K cycnuibcTBO XIX cTomTTs Oysn0 HACTUIBKU

nijlipBaHe HaAMIPHOIO PUHKOBICTIO, 110 B PE3YJIbTAaTI BAHUKIIHN (halTU3M 1 KOMYHI3M.
Transposition (4 %) is a change in the order of words in phrases and
sentences.
For example:

(17) Today the company publishes around 120 titles a year and has a backlist

of 1,200, from Great Answers to Tough Interview Questions (first published in 1986
and now in its 11th edition) to Dirty Dealing: The Untold Truth About Global Money
Laundering, International Crime and Terrorism (2000) (LT: URL) — Cworogni
KOMIIaHisl myoikye Onu3bko 120 kHUT Ha pik 1 pa3oM Buaana Bxke 1200, y Tomy

gucii, «YynoBi BIANOBIAI HA CKJAJHI 3amduTaHHs cmiBOeciiw»  (Brepiie

omy6OiikoBaHo B 1986 porii, a 3apa3 Butpumana 11-te Buganus) ta «bpyaHa crnpana:
mpaBja Mnpo rIo0abHE BIIMUBAHHS TPOIIEH, MIXKHAPOIHY 3JIOYUHHICTD 1 TEPOPU3IM»)
(2000)/

(45) The Money Makers by Eric Rauchway (2015). Roosevelt’s New Deal was

an inspiration for the expansive, state-led investment (AP: URL) — «/lijku rpomieiiy,

Epika Payuseii (2015). «HoBwuii kypc» Py3Benbra OyB JDKEpelioM HATXHECHHS JUIS

EKCITAHCUBHUX JIEPKaBHUX 1HBECTHUIIIH.
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Addition (4 %) includes adding full meaning words and adding
grammaticalized units. Adding full meaning words is used to compensate for
semantic or grammatical losses. The addition of grammaticalized units usually
compensates for grammatical discrepancies in English and Ukrainian.

For example:

(18) Although writing in this vein in the mid-1990s made my book The State
We're In one of the past century’s political bestsellers, the newly elected Labour
government was terrified of going near most of it for fear of being cast as anti-

business (WH: URL) — Xou most kuura, Hamucana B cepeaudi 1990-x «CraH, B

JAKOMY MH 3HAaXOoAHMMOCsI» CTajla OJHHM 13 TOJITHYHUX 6GCTCCH€piB MHUHYJIOTO

CTOJIITTS, HOBOOOpaHMM JEHOOPUCTCHKHUM ypsin OOSBCS, IO MOro BU3HAIOTH
MPOTUBHUKOM O13HECY.

In the example above, addition is used to create a complex definition.

Another example:

(20) Can We Be Happier? is a work of passion, a culmination of decades of

research (RS: URL) — Kuura «Yu mokeMo My OyTH MIACAUBINIMMHU?Y»  CTala

KYJbMIHAII€10 ACCATUIITHUX JOCHIIKECHb.

In the example above, the addition of a particle vu was used due to the
difference in the structure of interrogative sentences in English and Ukrainian.

Omission (22 %) is the opposite of adding. Just like addition, it is divided into
the omission of full meaning words and the omission of grammaticalized units.

The omission of meaningful words in the semantic plan contributes to
generalization, for example:

(32)_A Rebel Tycoon by Tom Bower (PS: URL) — “bynrap” Toma bayepa.

(14) Today the company publishes around 120 titles a year and has a backlist

of 1,200, from Great Answers to Tough Interview Questions (first published in 1986
and now in its 11th edition) to Dirty Dealing: The Untold Truth About Global Money

Laundering, International Crime and Terrorism (2000) (LT: URL) — Csoromni

KoMnaHis myOnikye 6mm3pko 120 kaur Ha pik 1 pazom Buaana Bxe 1200, y Tomy

gyucii, «YymoBi BIAMOBIAI Ha CKJIAagHI 3amMTaHHsA — cmiBOecigu»  (Brepiie
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omybikoBano B 1986 pori, a 3apa3 urpumana 11-te Bumanus) ta «bpynHa crpasa:

mpasaa Opo rIo0aIbHE BIIIMUBAHHS I'POILIEH, MIKHAPDOAHY 3JI0UYHUHHICTH 1 TEPOPU3M))
(2000).

Here, in the first example, the lexeme rebel is omitted for the brevity and

cuteness of the title, because it is a literal translation «byuTiBHuii Marmat» Of
«Marnat-6yHTtap» is too bulky.
In the second example, the word untold is omitted due to semantic redundancy.
Omission of grammaticalized units is more often used.
For example:

(34) Jeffrey Fox. How to make big money in your own small business (JF:

URL) — JIxxeddpi Dokc. «SIk 3apoOUTH BEIUKI IPOII Y BTACHOMY MajloMy Oi3HEC».

Here, in the original English text, the pronoun your is used as a determiner.
There is no need to keep it in the Ukrainian translation, especially since it forms a
pleonasm with the word ezacromy.

Most often, such a grammaticalized unit as a preposition of is omitted

For example:

(15) Plan of Attack by Bob Woodward (PS: URL) — Kuura bo6a Bopna «Ilnan

HaIamay».
(16) The King of Content by Keach Hagey Paley’s CBS is now part of the

media empire founded by Sumner Redstone who died in 2020. (PS: URL) — Kuwura

Kiga Xeiiri «Kopoar koHtenty». CBS Ileiini temep € ydacTmHOIO Memia-imMrepii,

3acHoBaHoi CamHepoM Pencroynowm, sikuit momep y 2020 pori

(33) Free Market: The History of an Idea is published by Basic (FMT: URL) —

Kuura «BigbHUH pUHOK: icTOpis i/1e1» BUiilia y BUIaBHUIITBI Basic.

(35) The Corruption of Capitalism by Guy Standing (2017). Standing argues
that two groups are central to contemporary capitalism (AP: URL) — «Kopymitis

kamitanisMy» [as Crenpginra (2017). CTeHIIHT CTBEpPIXKYy€E, IO ISl Cy4aCHOTO

KamiTanismy nentpaibaumu € nei rpynu (JIK: URL).
(37) This was followed by The Value of Everything in 2018, which demolished

the widely held belief that a narrow economic elite was the wealth creator (TK:
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URL) — 3a mum y 2018 pormi mocmigyBana kaura «I[iHHICTh YChOTOY, SIKa 3pyiHYyBaja

IITUPOKO TIONIMPEHE TIEPEKOHAHHS, IO TBOPIEM OaraTcTBa € By3bKa €KOHOMIYHA
eJiTa.

(38) The Profit System: The Economics of Capitalism, co-authored with

Francis Green in 1987 (AM: URL) — Kuura «Cuctema mpuOyTKY: €KOHOMiKa

KamiTagisMyy, Hanucada y 1987 porii y cmiBaBTopceTBi 3 dpencicom ['piHom.

(39) There he examined global economic inequality, writing on migration,
hunger, public health and the measurement of world inequality — all issues tackled in
his book 100 Ways of Seeing an Unequal World (2001) (AM: URL) — Tam Biu

JOCIIIKYBaB T100albHy E€KOHOMIYHY HEpIBHICTb, MHCAaB MPO MIrpailio, roJyiof,
OXOpPOHY 3JI0OpPOB’S Ta BHMIPIOBAaHHSA CBITOBOI HEPIBHOCTI — BCl Il TIHUTAaHHS
po3risiHyTi B oro kHU31 «100 cnoco0iB modaunTu HepiBHUM CBIT» (2001).

Omission of the preposition of is due to differences in the formation of the
genitive case in English and Ukrainian languages. In the examples above, in most
cases, except for the omission of the preposition of, the translation is literal.

In the following example, in addition to the omission of the preposition of
preposition, the particle up after the verb is also omitted. This is due to differences in
the structure of some English and Ukrainian verbs.

(36) Burning Up: A Global History of Fossil Fuel Consumption by Simon

Pirani (2018). Pirani considers the fact that, of all the fossil fuel that we have
consumed, more than half has been burned in the past 50 years (AP: URL) —

«3ropaHHs: ry00ajibHa 1CTOpIs CHOKMBaHHS BUKONMHOTO manuBay Caiimona Ilipani

(2018). Ilipani BpaxoBye TOH (hakT, MO0 3 yChOI'O BHUKOIIHOIO IMajHBa, SKE MU
CHOKMJIH, O1NIbLIE MOJOBUHHU OYJI0 crajnieHo 3a octaHHl 50 pokiB.

Permutations and replacements (12%). Permutations and substitutions were
represented by syntactic, morphological permutations, as well as replacement of
grammatical categories.

Syntactic permutations involve replacing a word with a phrase and a sentence

or vice versa.
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We will give an example of replacing a phrase with a word (syntactic
curtailment). In particular:
(43) Steady State Economics by Herman E Daly (1977). Published more than

40 years ago, this book arrived long before the current conversation around the

climate crisis (AP: URL) — «Craiionapna exkonomika» I'epmana E. [eitmi (1977).

OnyO6nikoBana nmoHaa 40 pokiB TOMY, Ll KHUTra 3’sIBUJIAcs 3aJ0BrO J0 PO3MOB PO
KJIIMaTHYHY KPHU3Y.

In the above translation, one can see an example of syntactic curtailment: a
phrase steady state is replaced by a word cmayionapna.

The following example contains the reverse case, the replacement of a word
with a phrase.

In particular:

(44) In the late 70s he became a lecturer in economics at Kingston University
in south-west London, and his publications while working there included Hard

Times: The World Economy in Turmoil (Arguments for Socialism), published in

1983 (AM: URL) — Hampukinmi 70-x pokiB BiH CTaB BHKJIaJa4eM CKOHOMIKHA B
KiarcroncekoMy yHiBepcuTeTi Ha miBAeHHOMY 3axonai Jlonmona, ne B 1983 pomi

omy0iikyBaB KHUTYy «Bakki vacu: CBiTOBa ¢KOHOMiKa B CyM’STTi (APryMEHTH Ha

KOPHUCTH COIHAIIIZMY ).

Here the preposition for ‘ms’ is represented by a phrase na kopucme.
Morphological replacement involves the replacement of parts of speech.

For example:

(41) The Limits to Growth (AP: URL) — «O0MexeHHS pocTy».

In the example above, the verb to growth is represented by a noun pocm. At the

same time, the semantics have not changed.
Another example:
(42) A Planet to Win: Why We Need a Green New Deal (2019)._This is a

persuasive and accessible guide to how a GND could be made a reality (AP: URL) —

«[lmaHeTa i1 MepeMOTH. HaBIlO HaM MMOTPiOHA HOBa ekosoriyna yroga» (2019). Ile

NEePEKOHJIMBUH 1 JOCTYITHMM MOCiOHUK 1po Te, ik GND MoskHa 3poOuTH peabHICTIO.
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Here, the verDb is reproduced by noun too: to win — nepemoca.

Substitutions of grammatical categories were also used. In particular, in the
following example, The Number Category has been changed.

(23) In 2019, Verso published The Case for the Green New Deal, a book in
which | set out the economic policies (AP: URL) — ¥V 2019 poui y Verso puiinuia

KHHTa ((ADI‘VMCHTI/I HOBOI'O 3CJICHOI'O KYPCY», ¥ IKI s BHKJIaB GKOHOMiLIHy

MOJIITUKY .

The original uses the singular case, and the translation uses the plural
apcymeHmu.

In the following example, the category of Mood has been replaced.

(40) Losing Earth: The Decade We Could Have Stopped by Nathaniel

Rich (2019). It can be shocking to see how long the business and political elite have

known about the reality of the climate crisis (AP: URL) — «Brtpara 3emui:

Jecarwmitts, ske Mu Morn 3ynuHuTH» Haraniens Piva (2019). [IpaBna mpo Te, sk

JIOBrO MPEICTAaBHUKU OI3HECY Ta MOJITUYHOI €liTH Oynu OO0i3HaH1 13 peajbHICTIO
KIIIMaTUYHOT KPU3U MOKE BaC IMIOKYBAaTH.

In English, The Hypothetical Mood is used (could have stopped), and the
Indicative is used in the translation (moenu 3ynunumu).

Based on the frequency of grammatical transformations usage the following
ways of translating biblionyms were used: literal reproduction of the syntactic
structure (24 %), transposition (4 %), addition (4 %), omission (22 %), and

permutations and replacements (12 %).

2.3 Lexical and grammatical transformations in the translation business

book titles in literary and critical texts of the Internet

Lexical and grammatical transformations are rarely encountered when
translating biblionyms. Only a few examples were found in our illustrative material.
Lexical and grammatical transformations were represented by total reorganization,

compensation of translation losses and antonymic translation.
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Total reorganization (2%) implies a complete transformation of a text
fragment.

Due to the discrepancy in onomatopoeic vocabulary and clichéd phrases used
in telephone conversations in English and Ukrainian, it seemed appropriate to use a
total reorganization in the following example.

In particular:

(50) As a result of Manko’s painstaking research and astute grasp of business

operations, readers of Ding Dong! Avon Calling! see the inside of an organisation
(LS: URL) — B pe3ymbTaTi KpOMITKHX JOCHTIPKeHh MaHKO Ta i1 MPOHUKIMBOTO

pO3yMiHHS Oi3Hec-omepalliid, untadi kHUTH «Bam Tenedonye Avony mnobauwiu

OpraHizaiiio 3CepearHH.

Antonymic translation (2%) involves the replacement of an affirmative word
with a negative word or vice versa.

For example:

(47) Derbyshire and then graduating from Worcester College, Oxford, he spent
two years in graduate school at Harvard University before returning to Britain to

become a fellow at Jesus College, Oxford, where he wrote his first book, Industry and

Underdevelopment (1971) (AM: URL) — HaBuaBcs y JlepOimupi, a moTiMm, micis
3akiHueHHs1 Bycrepcbkoro konemky (Oxcdopm) mpoBiB jaBa POKH B acmipaHTypi
I'apBapacekoro yuiBepcuteTy. Ilicisi nporo BiH moBepHYBcs n0 bpwurtanii, ne B
Oxcdopai craB CcTUNEHAIATOM KOJEMKY Icyca Ta HammcaB CBOIO TEpITy KHUTY

«[IpoMuUCIIOBICTb i Hetopo3BuHEeHHS» (1971).

The word underdevelopment contains no negative morphemes, and the word
Hedoposzeunenns contains a negative prefix. At the same time, the semantics is
preserved.

Compensation for translation losses (6%) includes various methods.

In the following example, a translation neologism is created.

In particular:

(46) “Disruption is back with a vengeance” declares a headline on the website

of the publisher Kogan Page, above such titles as The Post-Truth Business and
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Human/Machine <...> that established Kogan Page as Britain’s foremost publisher
of business books (LT: URL) — «PyiiHarrisi moBepTa€eThes 3 MOABIHHOIO CHIIOI0», —
Tak Ha3BaHa pyOpuka Ha BeO-caiiTi BuaaBig Korana [leipka y sikiii po3MmoBiAaeThCs

mpo kHUTH «bi3Hec mocTapaBamy i «Jlronuna / Mammnay <...>, ski 3poounu Korana

[Teitxa MpoBIAHUM OPUTAHCHKUM BHJIABIIEM JIJIOBUX KHHUT.

In the title in the example above, the author’s occasionalism post-truth is used.
Since the author’s occasionalism post-truth does not have an equivalent in the
Ukrainian language, it was expedient to resort to compensation and create a
translation neologism nocmnpasoa.

Another example.

(48) He has succeeded: Value(s) is something of a landmark achievement

(WH: URL) — Bin gocsar ycmixy: «l[iHHICTh YW IIIHHOCTI» € Maie 3HAKOBOIO

KHHUT'O1O.

In the example above, the impossibility of an equivalent translation is due to
differences in word change when forming the plural in English and Ukrainian. In
order to preserve double semantics, we had to resort to addition.

Similarly, in the following example, where the name of the book-continuation
IS used:

Value(s): Building a Better World for All by Mark Carney is published by

William Collins (WH: URL) — Kuaury Mapka Kapni «lliHHICT 9¥M I[IHHOCTI:

[ToGymoBa kparlioro cBity juis Beix» Buaano y Buaasuuirrei William Collins.

Based on the frequency of lexical and grammatical transformations usage the
following ways of translating biblionyms were used: total reorganization (2%),
antonymic translation (2%) and compensation (6 %).

The results of the quantitative analysis of the use of all types of transformations

are shown in Pie Chart 2.1.
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Figure 2.1. The results of quantitative analysis on the use of all types of
transformations, %

From Pie Chart 2.1 we can conclude that the most frequent transformation used
in the translation of the titles of business books in the analyzed material is such a
grammatical transformation as literal reproduction (24%). Grammatical
transformation such as omission was also frequent (22%).

The average frequency was demonstrated by such grammatical transformation
as permutations and substitutions (12%), such formal lexical transformation as loan
translation and such lexical and semantic transformation as differentiation of meaning
(8% in each case).

Lexical and grammatical transformations such as compensation for
translational losses (6%) and grammatical transformations such as addition and
transposition (4% in each case) are rare.

In isolated cases, such formal lexical transformations as direct borrowing,

transcription, traditional reproduction occur; such lexical and semantic
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transformations as generalization; such lexical and grammatical transformations as
total reorganization and antonymic translation (2% in each case).

In general, when translating the titles of business books, grammatical
transformations prevail. Their number is almost two-thirds (66%) of all analyzed
cases. Lexical transformations, both formal lexical and lexical-semantic, occur much
less often (24% in total). Lexical and grammatical transformations were very rare
(10%).
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CONCLUSIONS

The names of business books belong to the field of onomastics, in particular, to
such a category as ideonyms (names of works of spiritual culture) and, more
narrowly, biblionyms (names of books). Part of the names of business books can be
attributed to such a hyponym of biblionyms as logosonyms, which denote the names
of scientific works, but not all, because business books can be part of not only
scientific, but also popular science and academic discourse.

Based on the structure of the titles of business books, it is advisable to use a
transformational approach for translational analysis.

Business discourse, as a rule, is distinguished by its relative stability and
closeness. This is due to its specific functional orientation: international treaties, state
acts, legal laws, regulations, statutes, instructions, service correspondence, business
papers, etc. Some of the most important cognitive components of business
communication are clichés and stock-phrases. This is due to the functional-stylistic
features of communication — one concept is assimilated more easily than two or
more. In addition, these linguistic forms become as a projection of the ideological
postulates and communicative intentions of the addressee (a kind of model that shows
the addressee’s attitude to important political issues). This feature indicates a
significant suggestive potential of clichés and stock-phrases.

We can conclude that the most frequent transformation used in the translation
of the titles of business books in the analyzed material is such a grammatical
transformation as literal reproduction (24%). Grammatical transformation such as
omission was also frequent (22%).

The average frequency was demonstrated by such grammatical transformation
as permutations and substitutions (12%), such formal lexical transformation as loan
translation and such lexical and semantic transformation as differentiation of meaning

(8% in each case).
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Lexical and grammatical transformations such as compensation for
translational losses (6%) and grammatical transformations such as addition and
transposition (4% in each case) are rare.

In isolated cases, such formal lexical transformations as direct borrowing,
transcription, traditional reproduction occur; such lexical and semantic
transformations as generalization; such lexical and grammatical transformations as
total reorganization and antonymic translation (2% in each case).

Prospects for further research can be seen in the analysis of the translation of

book titles in other types of discourse.
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ANNEX

Translation of titles of business books

Original

Ukrainian translation

“Disruption is back with a
vengeance” declares a
headline on the website of
the publisher Kogan Page,
above such titles as The
Post-Truth Business and

Human/Machine <...> that

established Kogan Page as
Britain’s foremost publisher
of business books (LT:
URL).

«PyitHallisi TOBEPTAETHCS 3 TOABIHHOIO
CHJIOI0», — TaK Ha3BaHa pyOpuKa Ha BeO-caiTi
BunaBi Korana Ilefipka y saxiid
PO3IIOBITAETHCS TTPO KHUTH «bi3zHec

noctpaBany» 1 «Jlronuua / Mammnay <...>, sKi

3poouu Korana Ileifka npoBiiHUM

OpUTAHCHKUM BHUJIABIEM JIJIOBUX KHUT

The First Tycoon, the Epic

Life of Cornelius Vanderbilt

Knura T. x. Craiinza «Ilepuivii Mmarsar,

Emune xxutta Kopaeniyca BannepOiiapra)

by TJ Stiles (PS: URL)

This Changes Everything by
Naomi Klein (AP: URL).

«I1e 3miuroe Bce» Haomi KistitH

The elevation of business
people to “leaders”, whose
views somehow soar above
self-interest; the nose-
wrinkling dismissal of messy
politics; the blimpish
disregard for even recent

history — all are present and

[TimHeceHHs O13HECMEHIB 10 «JIAepiBy, YUl
MOTJISITA YOMYCh BUCOYATh HAJl BIACHUM
1HTEepecoM; BiJIMOBA BiJl 0€3J1aIHOT MOJITHKH;

ITHOpYBaHHS HaBITh HEJIABHBOI 1CTOPIT — BCE T1€

KPUTUKYEThCA Yy KHU31 «IlepeMoxkerb oTpuMye

BCC»
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shown as incorrect
in Winners Take All (AC:
URL).

Hugo by Arnold Bennett
Rowland and Al-Fayed, two
of Bower’s most
controversial tycoons, spent
the 1980s and 90s battling
over the ownership of
Harrods department store.
(PS: URL)

Knura «Xsroro» Apnosbna bennera
po3mnoBigae mpo Te, K Poyneny 1 Anp-Daiie,
JIBa HaWOUIBII cynepewInBuX MarHata bayepa,
6opomucs y 1980-90-x pokax 3a mpaBo

BJIACHOCTI Ha yHiBepmar Harrods.

Secondhand by  Adam
Minter review — the new
global garage sale (PDS:

URL)

Peuensis Ha kuury Anama Mintepa « CeKoHI-
XEH» — HOBH rI00anbHUM TapaxxHUN

PO3TPOIAK

Fortunately, Katina
Manko’s thoroughly
researched and deftly
written book on Avon
products presents a fresh
take on the beauty and
fashion industry, one that
breaks with and demystifies
the cliches of the past (LS:
URL).

Ha macts, maiictepHo Hanmcana kaura Kariau
Manko “Avon” npeacTaBiisie CBIXKUN MOTJISI
Ha IHAYCTPIIO Kpacu Ta MOJAM, SIKHI OPUBAE 3

KJIIIII€ MUHYJIOTO Ta JeMICTH(IKYE iX.

Minter’s previous
book, Junkyard
Planet (2014), investigated

the international trade in

VY nonepenniii kauzi Maiintepa «llnanera
cmitTs» (2014) mocnimkyBanacs Mi>KHAPOTHA

TOPTIBIISL CMITTSIM.
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rubbish (PDS: URL)

9. | Sabotage by Anastasia Penensis Ha kaury Anacracii HecBeraitioBoi
Nesvetailova and Ronen ta Ponena [lanana «Caborax» — iHaHCOBUI
Palan review — the business | 6i3nec.
of finance (OB: URL)

“Disruption” was a word
10 close to the heart of Philip | «PyiiHatis» Oyma 6mu3bkoro g0 cepis Dinina
' Kogan, the co-founder of Korana, cmiB3acHOBHHKA KOMIIaHI1
the company (LT: URL)
11, The Chief by Andrew Kuura Enapro PoGeprca «Illedy.
Roberts (PS: URL)
Mission Economy offers a .
_ Kuura «/leneroBana eKOHOMiKa» MPOMOHYE
path to rejuvenate the state . .
IIJISIX JIO PEHOBAIIIT JIeP>KaBH i THM CaMUM
12, and thereby mend
o CIIpsIMOBaHA PAJIIlic HA BUIPABICHHS
capitalism, rather than end o . S
_ KamiTajai3My, HiXK Ha HOTO JIiKBiIAIi 01
it (TK: URL).
In 2019, Verso V¥V 2019 poui y Verso Buiiiia KHUTa
published The Case for the | «ApryMeHTH HOBOTO 3€JICHOTO KYPCY», Y SIKii

13, Green New Deal, a book in | s BUK/IaB €KOHOMIYHY MOITUKY.
which I set out the economic
policies (AP: URL).
Today the company CroroaHi Kommanis myosikye 6immu3bko 120
publishes around 120 titles | xkuur Ha pik i pa3zom Bugana Bxxe 1200, y Tomy
a year and has a backlist of | yucmi, «Hym0Bi BiAOBI I HA CKJIaHI

1 1,200, from Great Answers | 3anurtanus criBOeciam» (Brepiie

to Tough Interview
Questions (first published in
1986 and now in its 11th
edition) to Dirty Dealing:

omyOmikoBano B 1986 poiii, a 3apa3 BuTpumaa

11-te BunmaHHs) Ta «bpy/Ha cpaBa: mpasja

po TJI00aJIBbHE BIJIMUBAHHS T'POIIIEH,

MDKHAPOJHY 3J0YUHHICTB 1 Tepopuszm» (2000)
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The Untold Truth About
Global Money Laundering,

International Crime and
Terrorism (2000) (LT:
URL)

15,

Plan of Attack by Bob
Woodward (PS: URL)

Knaura bo6a Bopaa «Ilinan Hanamay»

16,

The King of Content by

Keach Hagey

Paley’s CBS is now part of
the media empire founded
by Sumner Redstone who
died in 2020. (PS: URL)

Knwura Kiua Xeiiri «Kopoab koHTEHTY». CBS

[le#ini Tenep € 4aCTUHOIO Meia-iMIepii,
3acHoBaHOi CamHepoM PencroyHom, sskuit

nomep y 2020 porri

17,

Today the company
publishes around 120 titles
a year and has a backlist of

1,200, from Great Answers

CporojiHi koMmais myomiikye 6au3pko 120
KHUT Ha pik 1 pazom Bunaia sxe 1200, y Tomy

yucial, «YyIoB1 BIAIOBLI HAa CKJIAJIHI

3alMTaHHs cHiBOeciamy» (Brepiie

to Tough Interview
Questions (first published in
1986 and now in its 11th
edition) to Dirty Dealing:
The Untold Truth About
Global Money Laundering,

International Crime and
Terrorism (2000) (LT:
URL)

omyoOikoBaHo B 1986 porii, a 3apa3 Butpumana
11-te BunmanHs) Ta «bpyaHa crpaBa: mpasja
po riaodajibHE BIIMUBAHHS TPOIIIEH,

MDKHAPOHY 3JI0YHHHICT 1 Tepopusmy» (2000)

18,

Although writing in this vein
in the mid-1990s made my

book The State We're In one

Xo04 Mos KHUTA, HanrcaHa B cepeauni 1990-x

((CTaH, B AKOMY MU 3HAXOJMMOCI)» CTalia

OJIHHMM 13 MOJIITUYHUX OecTCeNepiB MUHYJIOTO
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of the past century’s
political bestsellers, the
newly elected Labour
government was terrified of
going near most of it for
fear of being cast as anti-
business (WH: URL).

CTOJIITTS, HOBOOOpAHU JIeHOOPUCTCHKUI YPsiJT
00sIBCS, 110 IOTO BU3HAIOTH POTUBHUKOM

Oi3HecCy.

19,

No mention, for example,
of Karl Polanyi s still

unsurpassed account in The

Hewmae >xo1HOT 3rajiku, HapUKIIaI, PO J10Cl

Henepenepinenuii 38iT Kapna [lonansi y

Great Transformation of

how 19th-century society
was so undermined by
excessive marketisation that
fascism and communism
resulted (WH: URL).

«Benukiit Tpancdopmaitiin opo Te, K
cycniyibeTBO XIX cTonittsa Oylio HACTUIBKU
N1JIpBaHe HAMIPHOIO PUHKOBICTIO, L0 B

pEe3yNbTaTi BUHUKIIU (DaIn3M 1 KOMYHI3M.

20,

Can We Be Happier? is a

work of passion, a
culmination of decades of
research (RS: URL)

Kuaura «4Yu moxemMo Mu 0yTr

IIACTUBIMIKUMU?Y» CTajla KyJIbMIHAIIIEIO

NECITUIITHUX JTOCIIHKEHD

21,

Localization: A Global

Manifesto by Colin Hines
(AP: URL).

«Jlokamzamug: rimodansauil manidecty Komina

Xaungca.

22.

Planet on Fire by Mathew

Lawrence and Laurie
Layborne-Langton (AP:
URL).

«Ilnanera y BorHi» Metsto Jloypenca Ta Jlopi

JletibopH-JIeHTTOH

23,

Jackson’s Prosperity
Without Growth (2009) —a

Knura J[xekcona «lIpouBiTanHs 6e3

3poctants» (2009) — crana 3HaKOBOIO cepen
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landmark text of the
“degrowther” movement
(OE: URL).

NPUXUIIBHUKIB PYXY «3HUKEHHS POCTY»

24,

Post Growth by Tim

Jackson review — life after
capitalism (OE: URL)

Penen3ist Ha kaury Tima J[>xekcona «lIlicas

3POCTaHH» — )KUTTS MICIS KamiTali3My

25,

Since the publication
of Growth Without

Prosperity, a number of
environmental theorists —
including Robert Pollin,
Leigh Phillips and Kenta
Tsuda — have echoed the
Treasury official (OE:
URL).

3 MoMeHTy nyOmikaii «3pocTtanHs 0e3

HDO]_IBiTaHHH» HH3Ka TGOpeTHKiB

HABKOJIMIIHBOTO CEPEIOBHUIIA, 30KpeMa PodepT
[Mommin, JIi ®immine 1 Kenra Iyna, nigrpumanu

MMOJIITHUKA.

26,

In her landmark 2013

book The Entrepreneurial

V cBoiii 3HakoBid kHK31 2013 poky

«[TigmpueMHUIIBKA JIEPKABAY BOHA

State she invited us to
rethink the role that the
state could have in the
creation of wealth (TK:
URL)

3aIIPOIIOHYBAJIa HaM IICPCOCMUCIUTH POJIb

JiepKaBU y CTBOPEHHI O0araTcTaa.

21.

Abolish Silicon Valley by
Wendy  Liu
rebooting our reality
(PC: URL)

review —

Penen3is Ha kaury Benai JIbto «CracyBaHHs

KpemHieBoi

IOJINHW — TIEPE3aBAHTAXKEHHS HAIIO1

peagbHOCTI

28,

So Capital and
Ideology takes us on a

OTtxe, aBTOp «Karmitany Ta i71€0JI0T1i»

MPOTMOHY€E HaMy T'PaH/I103HUM EKCKYpPC B



https://www.theguardian.com/science/political-science/2014/nov/11/interrogating-the-entrepreneurial-state-innovation-policy

o1

historical grand tour of the
hypocrisy of elites (PM:
URL).

1CTOPitO0, IO JTOMTOMOTTH O3HAHOMUTHCS 13

JUTIEMIPCTBOM EJTITH.

29,

Piketty’s 2014 book Capital
in the 21st Century showed

how inequality is baked into
our current economic model
(PM: URL)

Knura ITikerti 2014 poky «Kamitan y 21

CTOJITTI» MOKa3aja, K HEPiBHICTh BIIUCYETHCS

B Hally IMOTOYHY CKOHOMi‘IHy MOICIIb

30.

Felix Martin is the author

of Money: the Unauthorised

®enikc Maptid € aBTopoM KHUTH «["poriri:

HeaBTOpH30BaHa Olorpadisy.

Biography (FM: URL)

31.

Escape from Model Land by

Erica Thompson is
published by John
Murray (FM: URL)

Kuura Epiku Tomncon «Bteua 3 Mmoneni

3emiti» onybsikoBana y John Murray

32,

A Rebel Tycoon by Tom
Bower (PS: URL).

“bynrap” Toma bayepa.

33,

Free Market: The History of

an Idea is published by
Basic (FMT: URL).

Kuura «BinpHII pUHOK: 1CTOPISA 17I€1) BUUIILIA

y BUIaBHHITBI Basic

34,

Jeffrey Fox. How to make

big money in your own
small business (JF: URL)

Ixeddpt Dokc. «Sk 3apodUTH BEIMKI TPOII Y

BJIACHOMY MaJjioMy O13HECI»

35,

The Corruption of
Capitalism by Guy
Standing (2017). Standing

argues that two groups are

central to contemporary
capitalism (AP: URL).

«Kopynmig kamiranismy» ['ag Crenminra

(2017). CrenmiHr CTBEpPIKYE, IO IS
CY4YacCHOTO KaIiTalli3My LEHTPaJIbHUMU € JIB1

rpyru (JIK: URL)
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36.

Burning Up: A Global

History of Fossil Fuel

Consumption by Simon
Pirani (2018). Pirani

considers the fact that, of all

the fossil fuel that we have
consumed, more than half
has been burned in the past
50 years (AP: URL).

«3ropaHHs: r1o0aIbHAa 1ICTOPIS CIIOKUBAHHS

BUKOMHOTO manuBay Caiimona [lipani (2018).

[Tipani BpaxoBye To# (hakT, 110 3 YChOTO
BUKOITHOTO TTaJIUBA, SIKE MU CIIOXKHIIN, OLTBIIIE

MOJIOBUHM OyJI0 crajeHo 3a octanHi 50 pokiB

37,

This was followed by The
Value of Everything in
2018, which demolished the
widely held belief that a

narrow economic elite was
the wealth creator (TK:
URL)

3a mum y 2018 porti mociigyBana KHUTA

«IliHHICTB YCHhOTOY, siKa 3pYyHHYBaja MIHPOKO

MMOMMPCHE IICPECKOHAHHA, 11O TBOPLUCM

OaratcTBa € By3bKa €KOHOMIYHA €JiTa.

38.

The Profit System:

The Economics of

Capitalism, co-authored
with Francis Green in 1987
(AM: URL)

Kuura «Cucrema npuOyTKY: EKOHOMIKA

KamiTanizMy», Hanucana 'y 1987 porti y

cniBaBTOpCTBI 3 dpencicom ['piHom.

39,

There he examined global
economic inequality, writing
on migration, hunger,
public health and the
measurement of world
inequality — all issues
tackled in his book 100
Ways of Seeing an Unequal
World (2001) (AM: URL)

Tam BiH 10CHIKYBaB II100AIbHY €EKOHOMIUHY
HEPIBHICTb, MTMCAB MPO MIrpallio, roJioj,
OXOPOHY 37I0POB’SI Ta BUMIPIOBAHHS CBITOBO1
HEPIBHOCTI — BCI 11l MTUTaHHS PO3TISHYTI B OTO
kHU31 «100 crmoco6iB moOaYNTH HEPIBHUM CBIT»

(2001).
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40.

Losing Earth: The Decade

«Btpara 3emui: I[CC}ITI/IJIiTTH, AKC MU MOTI'JIM

We Could Have Stopped by
Nathaniel Rich (2019). It

can be shocking to see how

long the business and
political elite have known
about the reality of the
climate crisis (AP: URL).

synuauti» Hataniens Piga (2019). I1paBna
Ipo Te, SIK IOBTO MpeICTaBHUKH Oi3HECYy Ta
MOJIITUYHOI €T OyJIM 0013HaHI 13 peasbHICTIO

KJIIMaTUYHOT KpHU31 MOJKC BaC IIOKYBATH.

41.

The Limits to Growth (AP:
URL).

«O0OMexeHHs POCTY».

42.

A Planet to Win: Why We
Need a Green New
Deal (2019). This is a

persuasive and accessible

guide to how a GND could
be made a reality (AP:
URL).

« IInanera Ay IepeMOru: HaBiIHO HaM

oTpiOHa HOBA ekojoriyHa yroaa» (2019). Le

NEPEKOHJIMBUH 1 JOCTYIHUI MOCIOHUK MPO Te,

sk GND MosxHa 3p00UTH peasIbHICTIO.

43.

Steady State Economics by
Herman E Daly (1977).
Published more than 40

years ago, this book arrived
long before the current
conversation around the
climate crisis (AP: URL).

«CranionapHa ekoHoMikay I'epmana E. [leitni

(1977). Ony6mnikoBana noHaa 40 pokiB TOMY,
sl KHUTA 3’ IBUJIACS 33JI0BTO JI0 PO3MOB IIPO

KJIIMAaTUYHY KpHU3Y

44,

In the late 70s he became a
lecturer in economics at
Kingston University in
south-west London, and his

publications while working

Hampukinmi 70-X pokiB BiH CTaB BHKJIagadyeM
€KOHOMIKH B KiHTCTOHCHKOMY YHIBEPCUTETI Ha
niBneHHomy 3axoi Jlonmona, ne B 1983 porti

ony0JikyBaB KHUTY «Baxkki yacu: CBiToBa

CKOHOMIKA B CVM’HTTi (ADFVMGHTI/I Ha KOPUCTH
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there included Hard Times:

comiagizmMy)»

The World Economy in

Turmoil (Arguments for

Socialism), published in
1983 (AM: URL)

45.

The Money Makers by Eric
Rauchway (2015).

Roosevelt’s New Deal was
an inspiration for the
expansive, state-led
investment (AP: URL).

«Jimkm rpomeity, Epika Payuseii (2015).

«Hogutii kype» Py3BenbTa OyB KepesioMm
HATXHEHHS ISl €KCIIAHCUBHUX JIEPKABHUX

1HBECTHIII.

46.

“Disruption is back with a
vengeance” declares a
headline on the website of
the publisher Kogan Page,
above such titles as The

Post-Truth Business and

Human/Machine <...> that
established Kogan Page as
Britain’s foremost publisher
of business books (LT:
URL).

«PyliHa1is NOBEPTAETHCA 3 MOBIMHOIO
CWJIOIO», — TaK Ha3BaHa pyOpHuKa Ha BeO-cailTi
BuaaBi Korana [lefipka y ki
PO3MOBIAAETHCS PO KHUTH «bi3HEC

nocrapasany 1 «JIroguua / Mamuaay <...>, gkl

3poouu Korana Ileifmka npoBiiHIM

OpUTAHCHKUM BHUJIABIEM JIJIOBUX KHUT

47.

Derbyshire and then
graduating from Worcester
College, Oxford, he spent
two years in graduate
school at Harvard
University before returning
to Britain to become a

fellow at Jesus College,

Haguagcs y JlepOimupi, a moTiM, micis
3aKiHYeHHs! BycTepchKoro Kojemky
(Okcdopm) mpoBiB Ba POKH B acHipaHTypi
["apBapacekoro yHiBepcutety. Ilicis 1iboro BiH
noBepHyBcs 10 bputanii, e B Oxcdopai cras
CTHUIICH]I1aTOM KoJIeKy Icyca Ta Hanucas

CBOIO Tepiry KHUTY «[IpOMUCIIOBICTS i

Heopo3BuHeHHs» (1971).
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Oxford, where he wrote his
first book, Industry and
Underdevelopment (1971)
(AM: URL)

48.

He has

succeeded: Value(s) is
something of a landmark
achievement (WH: URL).

Bin nocsr ycnixy: «I{iHHICT 44 IIIHHOCTI» €

MaiKe 3HAaKOBOIO KHUI'OIO.

49,

Value(s): Building a Better
World for All by Mark
Carney is published by
William Collins (WH:
URL).

Kuury Mapxka Kaphi «I[iHHICTb YM IIIHHOCTI:

[ToOynoBa Kpaloro CBiTy JJisl BC1X» BUAAHO Y

sumasaunTei William Collins .

50.

As a result of Manko'’s
painstaking research and
astute grasp of business
operations, readers of Ding

Dong! Avon Calling! see the

inside of an organisation
(LS: URL)

B pe3ynbrari KponiTKuX AociimkeHb MaHKo Ta
il MPOHUKJIMBOTO PO3YMIHHS O13HEC-OMeparii,

yurtayl kKauru «Bam Texedorye Avony

no0aYnIIN OpraHi3aiio 3CepeNHH.
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PE3IOME

B kypcoBiit po6oTi po3risiaeTbes cnenrdika yKpaiHChKOro IMepekiaay HasB
aHTTIACPKOMOBHHUX O13HEC-KHUT (Ha Marepianl JITepaTypHO-KPUTUYHUX TEKCTIB
[aTepHer-mepexi).  IlpeacraBnmeHuit  aHamiz  crmocoOiB  MEpekiIagy — HasB
AHTJIICHKOMOBHUX O13HEC-KHUT Ha OCHOBI TE€pEeKJIaly peleH31d, pPOo3MIIIEHUX Ha
cailTax KHUTOBUIABHUIITB Ta B IHTEpPHET-razeTax. TE€OpEeTUYHHM Ta MPaKTUUHHUNA
JI03BOJIMB JOCIIJIUTH OCOOJUBOCTI 010y10HIMIB, crnenudiky 0Oi3HeC AUCKYpCy Ta
BU3HAYUTH HAMYACTOTHIII TpaHchopmalii, 110 BUKOPUCTOBYIOTHCSA MPHU NEpeKiIaii
Ha3B AHTJIIMCHbKOMOBHUX O13HEC-KHHT Y JITEpPaTypHO-KPUTHUHUX TEKCTaxX [HTepHeT-
Mepexi. Pe3ynbratu JoCHiKeHHsI YHAOUHEHO B Jiiarpamax.

Knwuoei  cnoea:  Oi3Hec-IUCKYpC,  JIITEPaTypHO-KPUTHYHI  TEKCTH,

nepekIiaaabKi Tpancopmariii, OHoMacTUIHA JIEKCUKA, O10JTI0HIM.



