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INTRODUCTION

The journalistic text, being a unique source of information about the world and
the events taking place in it, contains a large number of means used to enrich the text
and express expressiveness, and the problem of their translation remains unalterably
relevant in modern translation studies.

Linguists and translators have always paid great attention to the study of artistic
means of language, in particular such as metaphor. However, the special role of
metaphor in journalistic texts is inexhaustible, which determines the topicality of our
coursework.

Now, despite the presence of a large number of works devoted to the study of
metaphor in general and their functioning in an artistic text in particular, there is no
general concept of its translation. Also, there is no agreement among researchers in the
understanding of metaphor in the aspect of translation.

The object of the coursework is metaphors in journalistic discourse.

The subject of the coursework is the translation of metaphors in English
journalistic discourse into Ukrainian.

The aim of the course work is to analyze the peculiarities of the translation of
metaphors in English journalistic texts into Ukrainian.

The purpose of the research involves solving the following objectives:

1. to define the term “metaphor”;

2. to determine the functions of metaphors;

3. describe the existing classification of metaphors;

4. to determine the features of journalistic discourse;

5. to describe the most common ways of translating metaphors in journalistic
discourse;

6. to analyze the translation of metaphors in English journalistic discourse into
Ukrainian.
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Data sources of the study of our courseworkare 82 metaphors selected by the
method of continuous sampling from the English-language journalistic discourse and
their translation into the Ukrainian language.

The following research methods are used in the coursework:

1. comparative analysis of translation units (sentences and phrases);

2. contextual analysis;

3. the method of linguistic description used in the analysis and comments;

4. comparative method;

5. method of analysis and synthesis;

6. continuous sampling method for selecting examples for analysis.

The theoretical and methodological basis is the research of Ukrainian and foreign
researchers in the field of linguistic theory of translation: P. Newmark, A. Pisarska, M.
Snell-Hornby, O.A. Babelyuk et al.

The novelty of the coursework lies in the choice of the subject and object of
research. This course work contributes to the development of the theory of translation
from English into Ukrainian, thereby enriching it.

The practical significance of the research lies in the possibility of using the
results as illustrative examples of the use of translation transformations in linguistic
research, as well as as material in the methodology of teaching English in secondary
and higher educational institutions. In addition, this study contributes to the
improvement of the quality of the translation of journalistic texts.

The logic of the research determined the structure of the work. The coursework
consists of an introduction, two chapters, conclusions and a list of references. The total

volume of coursework is 52 pages.



CHAPTER 1 METHODOLOGICAL AND THEORETICAL BASIS OF
STUDYING THE TRANSLATION OF METAPHORS IN PUBLICISTIC
TEXTS

1.1. Metaphor in the journalistic discourse
Metaphor is a powerful linguistic tool commonly used in journalistic discourse
to convey meaning, evoke emotion, and make complex concepts more accessible to
readers. It is a figure of speech that involves describing one thing in terms of another,
often unrelated, thing, in order to create a vivid image or analogy.
Classification of Metaphor:

1. Structural Metaphor: This type of metaphor involves the use of one
concept to understand another concept in terms of its underlying structure or
organization. For example, “society is a complex web” or “an argument is a
war.” In these examples, the structure or organization of a web or a war is used
to understand the concept of society or argument, respectively.

2.  Orientational Metaphor: This type of metaphor involves the use of
spatial or physical orientations to convey abstract concepts. For example, “time
IS money” or “up is good, and down is bad.” In these examples, physical
orientations of time and spatial directions are used to convey the abstract
concepts of value and morality.

Types of Metaphor:

1. Visual Metaphor: This type of metaphor relies on visual imagery to
create a comparison between two things. For example, “the world is a stage” or
“the fog of war.” These metaphors create vivid mental images that help readers
to better understand the intended meaning.

2. Conceptual Metaphor: This type of metaphor involves using one
abstract concept to understand another abstract concept. For example, “love is a
journey” or “time is a resource.” These metaphors help readers to grasp abstract
concepts by relating them to more concrete or familiar ideas.

Kinds of Metaphor:
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1. Conventional Metaphor: This type of metaphor is commonly used
and widely understood within a particular culture or language. For example,
“time is money” or “a heart of gold.” These metaphors have become a part of
everyday language and are easily recognized and interpreted by readers.

2. Novel Metaphor: This type of metaphor involves the creation of
new, original comparisons that may not be widely recognized or understood.
Journalists may use novel metaphors to convey unique or complex ideas in their
writing, but it may require additional context or explanation for readers to fully
grasp the intended meaning.

In journalistic discourse, metaphors can be used to simplify complex concepts,
evoke emotions, create vivid imagery, and engage readers. However, it is important for
journalists to use metaphors carefully and thoughtfully to ensure that they are accurate,
appropriate, and enhance the overall understanding of the topic being discussed.

The characteristics of the discourse in which a metaphor is used in journalistic
discourse can vary depending on the context and purpose of the writing. However,
some general characteristics may include:

Informative and factual tone: Journalistic discourse typically aims to convey
information in a straightforward and factual manner. Metaphors used in journalistic
discourse are often used to clarify complex concepts or make information more
accessible to readers, rather than for artistic or poetic purposes. The tone of journalistic
discourse is generally objective and focused on conveying accurate information.

Clarity and simplicity: Journalistic discourse typically prioritizes clarity and
simplicity in language and sentence structure. Metaphors used in journalistic discourse
are often constructed in a way that is easy to understand and does not overly complicate
the message being conveyed. Simple and concise sentences may be dominant, with a
focus on conveying information efficiently to readers.

Emotionality: Journalistic discourse can range from being emotionally neutral to
highly emotive, depending on the tone and purpose of the news article. News reporting

often strives for objectivity and neutrality, presenting facts in a balanced manner.
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However, opinion pieces or feature articles may intentionally use emotive language
and metaphors to evoke emotions, create empathy, or influence readers’ perspectives.
Limited use of stylistic and expressive means: Journalistic discourse typically
prioritizes clear and direct communication, and the use of stylistic and expressive
means, such as figurative language, may be relatively limited. Metaphors used in
journalistic discourse are usually straightforward and aimed at enhancing the
understanding of the topic, rather than being overly elaborate or ornamental.

Vocabulary: Journalistic discourse typically employs a wide range of
vocabulary, including both simple and complex words. Journalists often use precise
and descriptive language to convey facts and details, and may also use specialized
jargon or technical terms depending on the subject matter. Additionally, metaphors can
be used to introduce new vocabulary or explain complex concepts in simpler terms.

Sentence constructions: Journalistic discourse often includes a mix of simple and
complex sentences. Simple sentences are commonly used to convey straightforward
information and facts, while complex sentences may be used to provide analysis,
opinions, or interpretations. Passive constructions may also be used to convey
objectivity or shift responsibility away from the subject, depending on the context.

Stylistic devices: Journalists often use various stylistic devices, including
metaphors, similes, analogies, alliteration, and repetition, to create impact and engage
readers. Metaphors, in particular, are used to make comparisons between different
concepts or objects, and can be employed to provide visual and emotional appeal to
news stories.

Concept of metaphor: Metaphors are used in journalistic discourse to provide a
fresh perspective, create vivid imagery, and simplify complex ideas. They can be used
to explain abstract concepts or make unfamiliar topics more accessible to readers.
Metaphors can also be used to create associations or evoke emotions related to the topic
being discussed.

Overall, the discourse in which a metaphor is used in journalistic discourse is
characterized by a factual tone, clarity and simplicity in language, appropriate

vocabulary, lower emotionality, and limited use of stylistic and expressive means. The
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main goal is to convey information accurately and effectively to a wide range of
readers.

Language is the powerful social phenomenon. Language is used for expressing
thoughts, feelings, experiences and ideas. The cultural and social context, from which
language emanates, gives the discursive power to language. Thus, discourse and
language are closely-related in that “language provides names for categories, and so
helps to set their boundaries and relationships, and discourse allows these names to be
spoken and written frequently, so contributing to the apparent reality and currency of
the categories.” [28: 94] In this sense, discourse is the instrument that adds and enables
to the representation of linguistic categories.

The journalistic discourse Is a communicative act of certain linguistic
phenomenon that requires some special norms and reflects on cultural, social, political,
ideological aspects.

Translation and media have become inseparable disciplines in this globalized
world where they play an indispensable role in the international transmission of news.
Not only they inform the reader, but they also facilitate the flow of information.
Therefore, translators are required for any media institution, for instance the global
news agencies, for efficient communication.

Journalistic discourse have differences from the other types of texts in terms of
form and content. News stories are formed of various parts. There is a hierarchy in the
structure of news. The most important information is located in the first place and is
followed by details supporting the main focus of events. The news schema outlined by
T. Dijk 1s comprised of “headline and lead (together form the summary), main events,
context and history (together form the background), verbal reactions, and comments”
[27].

One of the characteristics of journalistic discourse is the use of various stylistic
devices, in particular metaphors. Metaphor permeates all political communication. It is
also a component of the language of mass media. Politicians, journalists and publicists
in their speeches and articles widely use metaphors to enhance expression, express

evaluation, stimulate the imagination of the reader/listener, which contributes to the
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activation of society, the popularization of certain ideas, the formation of public
attitudes, etc. This use of metaphor fully corresponds to the specificity of journalistic
discourse, the main purpose of which is to serve the solution of various social and
political issues, to attract readers to certain ideas [13].

The definition of metaphor Is different In the period of the development of
rhetoric and in our time. P. Ricoeur in his book «Interpretation theory» schematically
summarizes the classic definition of metaphor, pointing to its nature as a figure of
speech that represents the breadth of meaning, due to the deviation from the literal
meaning of words, which is caused by similarity [42: 61-62].

In the texts of classical rhetoric, the term «figura» is found, first used by
Avristotle, which was later adopted by A. Lampsakskyi, and his students distinguish
between «figures of speech» and «figures of thought». Aristotle believes that
«metaphor is the translation of a foreign name either from genus to species, or from
species to genus, or from one species to another species, or by analogy [cit., by 1: 92].

Avristotle emphasizes the importance of using metaphor as something unique,
characteristic of a person: «lt is important to use each of the mentioned resources
correctly: complex words and expressive words; but the most important thing is to
master the use of metaphor, because it is the only thing that cannot be taken from
another, and it is a sign of talent; because making good metaphors means intuitively
identifying similarities’ [1: 100].

V. Zakharchuk claims, that metaphor is one of the most important tools for self-
knowledge and knowledge of the world. It structures some concepts in terms of others;
in addition, with their help explains reality [5: 58].

S. Tulukha believes, that the metaphor arises on the basis of the transfer of
properties, therefore it can be called a shortened comparison, it replaces what is spoken
by another word or expression [14: 103].

L. Molgamova believes, that metaphor is one of the main mental operations, a
way of knowing, categorizing, conceptualizing, evaluating and explaining the world.

This is the result of the interaction of language, thinking and culture. The metaphor is
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a cognitive tool that allows you to represent an abstract, difficult-to-understand concept
through another, more empirically researched concept [11: 111].

O. Gazuda notes, that the metaphor is determined by semantics, which
substantiate the meaning of words and their constituent parts, and conceptual, as
fundamental, human knowledge acquired in the process of learning about the
surrounding world, as well as generalization of categorical synthesis of knowledge and
substantiation of theoretical and methodological aspects of the problem the social
nature of an individual’s knowledge [3: 20].

The Importance of metaphor is determined by its features, among which is
clarity. Historically, the distinction between types of metaphor reveals a clear contrast
between two types:

1. linguistic;

2. poetic [1: 190].

H. Konrad distinguished a linguistic metaphor and another metaphor that reveals
something new, a feeling or impression, which he calls a poetic metaphor [25].

G. Lakoff and M. Johnson distanced themselves from the linguistic character of
metaphor, emphasizing its persuasive feature in everyday life, and not only in language
but also in action: «Metaphor is for most people a vehicle for poetic imagination and
rhetorical flourish — a subject more extraordinary than ordinary language. Furthermore,
metaphor is generally seen as a characteristic of language alone, which is a matter of
words rather than thought about action. On the contrary, we found that metaphor is
common in everyday life not only in language, but also in thoughts and actions. Our
ordinary conceptual system, in terms of which we think and act, is fundamentally
metaphorical in nature [32: 3].

Speaking about the historical evolution of the metaphor, Yu. Lotman highlights
its active use in various periods of baroque or romanticism, among others; Reflecting
on the Baroque period, Yu. Lotman emphasizes that in it tropes, which have unstable
boundaries in Baroque texts, are a way of forming consciousness, referring to Lope de

Vega; and as for the era of Romanticism, Yu. Lotman observes a similar panorama,
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paying attention to the «metaphorical and metonymic recoding of signs of different
semiotic systems» [33].

P. Newmark defines a metaphor as a figurative expression, «the sense of a
physical word [...], personifying an abstraction [...] the application of a word or phrase
to something it does not literally denote, for example, describing one thing in terms of
another» and distinguishing between two functions: referential (which describes «a
process or mental state, concept, person, object, quality, or action in a more global and
concise way than literal or physical language allow») and pragmatic, simultaneous,
«stimulate the senses, interest, clarify «graphically», please, delight, surprise» [34:
147].

A. Pisarska defines a metaphor as a communicative phenomenon, valid in a
specific context, the construction and understanding of which requires and involves
extralinguistic knowledge and (...) reveals the linguistic interdependence of meaning
with the environment [41].

S. Ullmann claims that a metaphor is created on the basis of similarity between
two things or two terms, that is, what we talk about and what we compare. A metaphor
is formed under certain factors. However, according to S. Ullman, these factors arise
due to a certain motivation, a certain emotional encouragement (to intense emotional
expression) in order to overcome the lack of vocabulary, to concretize something
abstract, etc. [45: 213].

The Idea of the similarity of a metaphor with a simile arose and developed even
in ancient theories. Some linguists calling a metaphor «an abbreviated comparison»,
writes that the only difference is that in a comparison something is compared to the
described object, and the metaphor itself becomes this object [23].

A metaphor is a comparison reduced to one word. We find a detailed explanation
of this point of view in Aristotle: «A simile is also a metaphor because there is only a
slight difference between one and the other» [1].

The understanding of metaphor as abbreviated simile, developed in detail by

Aristotle and supported by his authority, has withstood the test of time and remained
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unchanged for a long period, but since the middle of the last century, this usual opinion
about the relationship between simile and metaphor began to change [cit., by 38].

So, for example, G. Touryclaims that he does not agree with the idea of a
metaphor as a shortened simile. In his opinion, the fact that metaphors are widely used
for comparison does not mean that metaphors are similes [44].

Modern linguists find arguments in favor of new views, in particular, in the
different logical statuses of metaphors and similes, according to which a simile is such
a logical form that does not create a new and integral informational object, therefore it
cannot be identified with metaphors. The opinion of I. K. Kucherenko seems to be the
most convincing in this matter, in which he explains the idea that the metaphor does
not correspond to the simile with the following statements:

1. in research studies in simile, there is no explanation of how to identify similar
features and the meaning that the author invested in the introduction metaphors;

2. there are many metaphors in the language that are not related to similes [39].

Yu. Lotman believes that the differences lie in the fact that metaphor, being
described by Aristotle as an implicit simile, is actually an implicit contrast [33].

The semantic side of the comparison is a verbal expression, syntactically
arranged in such a way that the first object is figuratively compared with the second
according to some similar feature, for example: wise as an owl. The main feature of
simile cannot be replaced and changed, divided into parts or additional ones added.
You can’t say «tired and angry like a dog» [41].

Comparison and metaphor from the point of view of structure also have
Important differences: a comparison consists of two parts (the subject and the basis of
comparison, connected by a comparative element), and a semantically two-level
metaphor (the subject and the object of the metaphor) has only one part. The metaphor
model, being clear and simple, expresses a certain feature that describes an object. In
contrast, the comparison model is a complex polynomial structure that reflects the
result of comparing two objects. In addition, there is no semantic anomaly

characteristic of metaphors in the comparison.
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1.2. Classification and functions of metaphors in modern translation

Writing about the types of metaphor, Professor C. Bobes-Naves distinguishes
between linguistic metaphor, metaphor of everyday speech (to which she includes the
metaphor of special languages) and literary metaphor [18: 10-11].

G. Steen highlights a new type of metaphor, which he calls intentional
metaphors: «The paradox of metaphor has revealed an awkward problem that needs
to be resolved: we have just discovered the ubiquity of metaphor in all language and
thought, but now we seem forced to admit it most of this «in mind» metaphor does not
really count as «in mind» metaphor when taken in its psychological sense of language
processing. Recognition of this problem led to the formulation of a new, alternative
position [43: 16].

This has led to a reappraisal of the fact that there is a significant group of
metaphors that are clearly used as metaphors «in mind» and that ultimately do not need
to be processed by cross-domain simile. [...] So, metaphors that are used as metaphors
in this way and that presumably require processing through cross-domain mapping can
be called «intentional metaphors» [43: 17].

According to S. Ullman, there are four types of metaphor, namely:

1. Anthropomorphic metaphor. It is a kind of metaphor that refers to a part of
the human body or a characteristic of a person that applies to inanimate things

2. Zoomorphic metaphor. This is a metaphor whose source comes from the
animal world

3. Transferring the abstract into the concrete and vice versa. This is a metaphor
that appeared as a result of the transfer of concrete experience to the abstract and vice
versa from the abstract to the concrete.

4. Synthetic metaphor. This is a type of metaphor created on the basis of the
transfer of concepts or meanings. It can be the transfer of human feelings in a
metaphorical way [45: 213-216].

The classification proposed by P. Newmark is considered the most logical and

covers all the functions and properties of the metaphor we mentioned. In addition, for
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each type of metaphor, he identified a recognized algorithm of translation, indicating
which method is better to apply in a specific case. In his work, he proposes to divide
metaphors according to the method of their creation. Among the types of
metaphors:Newmark singles out six main ones:

1. the dead (which are related to universal ideas about space and time and express
the graphic side of the concept and define scientific language);

2. relevant or original metaphor (which replace a clear idea, not connected “with
the validity of the facts”);

3. stereotyped or metaphor-cliché (which give us information about various
situations, physical or mental);

4. adapted (with a clear meaning);

5. recent (metaphorical neologism, often created “anonymously”, which spreads
quickly™);

6. stock metaphor, which:

a) contain the writer’s own experiences, his personality, his way of
understanding life [...];

b) is a source of richness of the translation language [38: 150-158].

Anstock metaphor is a standard type of metaphor, with the help of which there
is a specific and accurate description of a concept and the desired emotional and
aesthetic impact [38: 152].

Adapted metaphor includes, according to P. Newmark, metaphorical
occasionalisms used by authors of texts or speeches [38: 153].

According to Newmark, original metaphors include metaphors used by the
author independently and individually in a certain context. The peculiarity of such
metaphors is the individual style that characterizes the personality of the author [38:
153].

Dead metaphors, appearing in the text, no longer produce a certain action [38:
153].
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Cliché metaphors no longer carry an aesthetic meaning, but are expressed only
to more correctly express one’s thoughts and give them expressiveness and
emotionality [38: 154-155].

P. Newmark called metaphorical neologisms used in certain contexts as recent
metaphors. They quickly enter the language and also quickly go out of use, so the
translator must be very careful, paying special attention to their translation [38: 155].

In contrast to P. Newmark’s model, J. Deakins proposes a metaphor typology
based on its lexicalization. In this model, J. Dickins [26: 185] distinguishes between
lexicalized and non-lexicalized metaphors.

Lexicalized is defined as “a use of language that is metaphorical but whose
meaning in a given language is relatively well fixed”. That is, in practice, these are
metaphors, the meanings of which are given in dictionaries [26: 185].

Non-lexicalized metaphors, on the contrary, are those in which “the
metaphorical meaning is not clearly fixed, but will change from context to context, and
the reader must process it in each specific case” [26: 185-186].

Although J. Deakins uses Newmark’s metaphor typology, he offers a revised list
of categories that includes the following types of metaphors:

1. Lexicalized metaphors: the meanings of these metaphors are given in
dictionaries, which include three subtypes of metaphor:

a) Dead metaphor: A metaphor that cannot normally be taken as a metaphor.

b) Stock metaphor: one that is often used as an idiom.

c) Recent metaphor: a metaphor that is a “metaphorical neologism” [26: 190].

2. Non-lexicalized metaphors: The meanings of these metaphors are not given
in dictionaries, rather their meanings depend on the context. This category includes
three types:

a) Adapted metaphors: metaphors that are not lexicalized because they are not
habitual in use, but which rely on a similar lexicalized metaphor for their
understanding: these are new adaptations or expansions of an existing lexicalized
metaphor [26: 191].
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b) Non-lexicalized schematic metaphors: metaphors that are not lexicalized (and
therefore will not be presented in dictionaries), but rely on general schematic
metaphorical patterns or what J. Dickins calls “metaphorical schemes” [26: 191].

c) Stock metaphors: metaphors that do not belong to any scheme and, therefore,
are not simply related to existing linguistic or cultural conventions. Therefore, J.
Deakins believes that these metaphors are difficult to understand, because the listener
needs to understand the meaning from the context, and they often seem
incomprehensible [26: 191].

Here It Is appropriate to clarify what we mean by idiom as it relates to the
standard metaphor discussed above. D. Crystal [25: 237] defines “idiom” as “a term
used in grammar and lexicology to denote a sequence of words that is semantically and
often syntactically bounded so that they function as a unit. From a semantic point of
view, the meanings of individual words cannot simply be added together to obtain the
meaning of the idiomatic expression as a whole. From a syntactic point of view, words
often do not allow the usual variability that they exhibit in other contexts.’

As for imagery, J. Deakins [26: 188] argues that most idioms are lexicalized
metaphors, while some are not because they do not have a similarity relationship
between the non-primary (metaphorical) meaning and the primary literal meaning.

In accordance with the lexicalization-oriented approach of J. Dickins to
metaphor, A. Gotley [29] suggests that the convention of metaphor can be the basis for
distinguishing its categories. The researcher divides metaphors into the following
types:

1. Dead metaphors: those that have lost their primary metaphorical meaning or
that have been replaced by another term; or the metaphorical connection of which is
almost not perceived by speakers [29: 31].

2. Hidden metaphors: those where the speaker does not perceive them as
metaphors, since the metaphorical connection is hidden [29: 31].

3. Dormant metaphors: those that are able to reawaken the metaphorical

meaning, since the metaphorical basis is familiar to the speaker [29: 31].
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4. “Tired” metaphors: those that are more capable of conveying a metaphorical
meaning than a sleeping one, as they have double references [29: 31-32].

5. Active metaphors: metaphors that “are particularly dependent on the
metaphorical background they create; first of all, they depend on the interaction of the
metaphorical medium and the specific metaphorical topic in question, and therefore
their meanings will be variable according to this context [29: 33].

The leading figure in the journalistic text is the metaphor, which owes its
appearance to the use of additional word meanings. The use of metaphor helps establish
new connections between these word meanings. In artistic thinking, with the help of
additional signs of words that express moments of sensory clarity, essential signs are
revealed when reflecting reality. Thanks to the metaphor, the reader enriches his idea
of a particular object, for the characterization of which the metaphor attracts new
phenomena and expands the idea of various properties of this object. This meaning of
metaphor is called cognitive [34].

Metaphor, acting as a trope, is a common language phenomenon. It is fiction that
contributes to the manifestation of its special meaning, since the writer seeks to show
reality as individually and concretely as possible, and he manages to do this with the
help of a metaphor that highlights various details, properties, phenomena, signs. When
creating a journalistic text, the writer operates with concepts and their secondary
meanings, taking into account their connections with other concepts, which to some
extent reflect the connections of these concepts (phenomena) in the real world. The use
of certain concepts depends on the historically determined character of the writer’s
consciousness, that is, on the life process that is subordinate to the author’s awareness
[35].

From the point of view of functionality:Newmark distinguishes two functions of
metaphor:

1. connotative;

2. aesthetic [38].

The connotative function is understood as the metaphor’s ability to describe

abstract and concrete concepts in more detail and in more detail, to express an opinion
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more vividly and to characterize the qualities of the described object. The aesthetic
function is understood as the metaphor’s ability to aesthetically influence the reader,
to interest and surprise him. P. Newmark notes that these two functions are
harmoniously combined in a metaphor: unity of form and content, cognitive and

aesthetic functions [38].

1.3. Metaphor translation strategies in publicistic texts

Metaphors are pervasive in publicistic texts, which encompass a wide range of
genres such as news articles, opinion pieces, speeches, and advertisements. They serve
to convey abstract concepts, evoke emotions, and persuade readers or listeners.
However, translating metaphors can be challenging due to their cultural and linguistic
nuances, which may not always have direct equivalents in the target language.
Therefore, translators need to employ various strategies to effectively translate
metaphors in publicistic texts while preserving their intended meaning and impact.

One common strategy for translating metaphors in publicistic texts is to use
equivalent metaphors in the target language. This involves finding metaphors that
convey the same meaning and evoke similar emotions as the source metaphors, but are
culturally appropriate and familiar to the target audience. For example, if a source
metaphor in English refers to “a storm of controversy,” a possible equivalent metaphor
in another language might be “a tempest of debate.” This strategy requires a deep
understanding of the cultural and linguistic nuances of both the source and target
languages, as well as creativity in finding appropriate equivalent metaphors.

Another strategy is to use literal or non-metaphorical translations. This involves
translating the metaphorical language into plain, non-metaphorical language in the
target text. For example, if a source metaphor in English refers to “the tip of the
iceberg,” a literal translation in another language might be “the visible part of a larger
problem.” This strategy is useful when there are no equivalent metaphors in the target
language or when the metaphorical language may not be easily understood or

appreciated by the target audience.
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Adaptation or cultural substitution is another strategy used in translating
metaphors in publicistic texts. This involves replacing the source metaphor with a
culturally appropriate metaphor in the target language, even if it deviates from the
original metaphor’s literal meaning. For example, if a source metaphor in English
refers to “a knight in shining armor,” a possible adaptation in another language with a
different cultural context might be “a hero in a white robe.” This strategy requires a
deep understanding of the cultural connotations and associations of metaphors in both
the source and target languages, and the ability to choose appropriate adaptations that
resonate with the target audience.

Additionally, explanation or paraphrasing can be used as a strategy for
translating metaphors in publicistic texts. This involves providing a brief explanation
or paraphrase of the metaphor in the target text to help the readers or listeners
understand its intended meaning. For example, if a source metaphor in English refers
to “a Pandora’s box,” a possible translation in another language might include a brief
explanation such as “a situation that may lead to many problems and difficulties.” This
strategy is useful when the metaphorical language is highly culture-specific and
requires additional contextual information to be understood in the target language.

In conclusion, translating metaphors in publicistic texts requires careful
consideration of the cultural and linguistic nuances of both the source and target
languages. Translators may use strategies such as equivalent metaphors, literal or non-
metaphorical translations, adaptation or cultural substitution, and explanation or
paraphrasing, depending on the context and intended audience of the translation. A
thorough analysis and characterization of these strategies in the term paper in
translation studies can provide valuable insights into the complexities and challenges
of translating metaphors in publicistic texts and contribute to the field of translation
studies.

Modern mass media is one of the most powerful channels of information
dissemination, which indicates, on the one hand, the availability of information for
society, and on the other, the large-scale possibility of influencing the formation of

public opinion, directing it in the necessary direction.
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English-language news is the most widespread not only because of the popularity
of the English language itself, but also because of the influence of countries where
English is considered an official language, such as the United States or Great Britain.
This social and linguistic synthesis explains the constant attention of linguists to the
analysis of news discourse phenomena as sociolinguistic representations.

I. Mykhaylyn in the textbook on “History of Ukrainian Journalism” presents the
following signs of journalisticism [10: 4]:

1. Operational information;

2. Interpretation of events and facts;

3. Expression and formation of public opinion;

4. Actuality;

5. Practical purposefulness;

6. Oratory style.

Texts that have at least one of the listed features are considered journalistic. The
more such signs, the less a work “in itself”; a story, a picture, a theatrical performance,
etc., more an article, a poster, a report. News discourse is equivalent to news text, and
its characteristics are determined by the attributes of newspaper news style [6].

In journalistic discourse, the function of influence (agitation and propaganda) of
the language is realized, with which the informative function (message of a new one)
is often combined. Publicistic works touch upon issues of a very wide range — topical
issues of our time that are of interest to society (political, economic, moral,
philosophical), issues of culture, education, everyday life. Journalistic discourse finds
application in socio-political literature, periodicals (newspapers, magazines), oratory,
etc. [16].

Metaphors perform an expressive and informative function in speech. They are
designed to enliven the presentation, interest the reader, and saturate the material with
emotion [4].

Modern journalistic discourse is considered as the sphere of interaction of
linguistic and non-linguistic elements. The sphere of journalistic style is the sphere of

relationships. In the conditions of mass communication, the unity of the discourse is
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not based on the reflection of the state of mind, not on the objective commonality, but
on the purpose of communication — to influence the desire of the recipient, to prepare
him for the position of information for adequate social interaction of the sender [19].

The main features of the language of journalistic discourse lle:

1. economy of language means, brevity of presentation with informative
richness;

2. selection of language means with a focus on their intelligibility;

3. the use of socio-political vocabulary and phraseology, rethinking the
vocabulary of other styles in particular (terminological vocabulary) for the purposes of
journalism;

4. the use of speech stereotypes, clichés characteristic of this style;

5. genre diversity and the stylistic use of language means associated with this
diversity: polysemy of a word, word-formation resources (author’s neologisms),
emotionally expressive vocabulary;

6. the combination of features of a journalistic style with features of other styles
(scientific, official business, literary and artistic, colloquial), due to a variety of topics
and genres;

7. the use of figurative and expressive means of the language, in particular
means, stylistic syntax (metaphors, rhetorical questions and exclamations, construction
parallelism, repetitions, inversion, etc.) [15].

The Ukrainian encyclopedia defines journalistic style in two ways. First of all, it
is one of the functional styles of literary language used in the field of mass information.
Secondly, it is elevated language, colored by emotions, with signs of voluntary
evaluation [17].

In the journalistic style, the language function of influence (agitation and
propaganda) is performed and combined with a purely informative function (news
reporting). In non-fiction works, a very wide range of thematic issues of interest to
modern society, current events of our time are explored: politics, economy, morality,

philosophy, culture, education and problems of everyday life [4].



23

The genre diversity of newspaper and journalistic discourse is largely due to the
process of interpenetration of discourses, as a result of which this functional and
stylistic unit becomes a kind of convergence point of speech genres. In this regard, it
seems possible to single out in each group the basic genres that make up the core of the
group, and the peripheral ones that arose during the interaction of discourses and have
a significant number of elements of other styles (hybrid genre forms) [6].

A journalistic text Is often constructed as a scientific discourse: an important
social problem is put forward, possible ways of solving it are analyzed and evaluated,
generalizations and conclusions are made, the material is arranged in a strict logical
sequence, general scientific terminology is used. Publicistic speeches are distinguished
by reliability, accuracy of facts, concreteness, strict validity.

Translating metaphors from one language to another is a challenging task for
translators due to certain reasons including linguistic and cultural dissimilarities
between the source and the target language [22: 1].

M. Snell-Hornby points to the importance of culture in the metaphor translation
process, stressing that different languages create symbols in different ways, making it
difficult to find an equivalent metaphor in the target language: «In translation, the
fundamental problem that metaphor creates is that the fact, that different cultures, and
therefore different languages, express concepts and create symbols in different ways,
and therefore the meaning of metaphor in many cases comes from culture [42: 81].

A translation strategy Is a program of translation activities, Ih Is formed on the
basis of the translator’s general approach to translation in the conditions of a certain
communicative situation of bilingual communication, which is determined by the
specifics of this situation and the purpose of translation, and also determines the nature
of the translator’s professional behavior within a certain communicative situation [2:
172].

In addition, according to M. Larson, there are some reasons why a metaphor is
difficult to translate and why it cannot be reproduced literally. It:

1. The image used in the metaphor is not recognizable in the target language.

2. The theme of the metaphor is not clearly explained.
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3. The point of similarity is implicit and difficult to recognize.

4. The point of similarity can be interpreted differently depending on the culture.

5. There is no analogue of metaphor in the target language, since it exists only
in the source language.

6. Each language has its own differences in the frequency of use of metaphors,
as well as in the methods of their creation [36: 17].

Bearing in mind that the main purpose of translation is to re-express the content
and message from the source language to the target language in terms of meaning and
style in order to obtain a quality translation, it is important not only to have a deep
understanding of the two languages used, but also to understand the cultural context of
those languages. When translating a metaphor, it is important to look at the point of
similarity between the languages involved in the translation process [36: 276].

M. Larson also gave five ways of translating a metaphor, which are based on its
lexical and semantic features:

1. The metaphor persists. This method is used when the metaphor looks clear
and natural to the readers.

2. A metaphor can be translated as a simile by adding some words like “like”,
“as if”, “similar”, etc.

3. The metaphor of the original language is transferred to the metaphor of the
translation language, which has the same meaning.

4. The metaphor will be preserved by explaining the meaning or adding a topic
of conversation or a point of similarity.

5. The meaning of a metaphor is explained without using its metaphorical image
[36: 276].

Almost similar to the opinion of M. Larson, another linguist, P. Newmark,
proposed seven ways of translating a metaphor, namely:

1. Reproduction of the same image in the target language. It has a certain
requirement that the image be used with proportional frequency and use in an
appropriate style.
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2. Changing an image in the source language to a standard image in the target
language that is not contrasted with the culture of the target language, but is a metaphor,
proverb, etc.

3. Translation of a metaphor by simile, preserving the image.

4. Translation of a metaphor by comparison, but adding meaning, or translation
of a metaphor by a metaphor with the addition of meaning.

5. Transferring the proper meaning of the metaphor.

6. Omission of metaphor in translation. If the metaphor is unnecessary, the
translator may omit it along with the meaning.

7. Combining a metaphor with its meaning [38: 88-91].

Based on the options provided by M. Larson and P. Newmark, the translator will
find it easier to do his job, especially when he encounters any text with a metaphorical
content. The above thoughts can be a guide for the translator to convey the exact
message and meaning of the metaphorical texts. The boundary and limitation are clear
enough to help the translator overcome his problems that usually arise in metaphor
translation.

G. Toury offers lexical-semantic transformations for translating the metaphor:

1. a metaphor is translated using concretization;

. @ metaphor is translated using generalization;
. @ metaphor is translated using addition;
. metaphor is translated using the complete omission etc;

. @ metaphor is translated using antonymic translation;

2
3
4
5
6. a metaphor is translated using equivalence;

7. a metaphor is translated using analogue;

7. metaphor is translated using modulation [44: 126-127].

E. Kurth summarizes the problem represented by the metaphor, which for the
author is «a common translation problem that is still terra incognita-largely
unaddressed by translation theory and completely unaddressed in the academic training

of translators» [31].
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M. Snell-Hornby brings together four opinions of the leading authors in this field
regarding the translatability of metaphor:

a) when a metaphor is untranslatable;

b) when it is translatable and «does not present special translation problems «;

c) the metaphor is translatable, but it exhibits a high degree of interlinguistic
non-equivalence;

d) «conciliatory position» [42].

The idea that metaphor identification is of greater importance is emphasized by
G. Steen, who also points to metaphor validity: metaphor identification is critical to
assessing the quality of metaphor research as well as to translation: if researchers
cannot agree on what counts as a case of a certain phenomenon through independent
observations, then their conclusions are not much more than personal constructions and
interpretations. However, the reliable identification of a metaphor is not just an
important methodological problem, but also goes to the heart of the issue of the
cognitive-linguistic approach to metaphor: its validity [43: 15].

Z. Kovecses identifies five cases of difficulties in metaphor translation:
difficulties can be caused by context factors, different ways of translating a metaphor,
the possibility of translating conceptual abstract expressions using metaphor or
metonymy, and the role of «matching conditions « [26: 37].

A translation strategy is a program of translation activity, which is formed on the
basis of the translator’s general approach to translation in the conditions of a certain
communicative situation of bilingual communication, which is determined by the
specific features of this situation and the purpose of translation, and also determines
the nature of the translator’s professional behavior within the framework of a certain
communicative situation [2: 172].

According to P. Pierini, similes can be translated from English using the
following strategies:

1. literal translation, i.e., preservation and reproduction in the translated

language of the same object of comparison;
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2. replacement of the object of comparison of the original language with
another object in the translation language wusing various transformations
(generalization, specification, synonymous / antonymic replacement, etc.);

3. reducing the comparison to its content (by compression);

4. preservation of the same object of simile in the translated language as in
the original language, with parallel explication of the basis of simile (using addition or
sometimes even descriptive translation);

5. replacing the object of simile with a footnote or a translation comment,
which is considered an inadequate version of the translation of the comparison;

6. release of simile [35: 31].

As noted by P. Newmark, the choice of whether to keep or remove a metaphor
in a translation is made by the translator on the basis of the type of text he is working
with, the number of individual-author metaphors in the text (is the text overloaded) and
how expedient it would be in a particular situation to resort to it at all to
metaphorization [34: 31].

It is worth noting that the metaphor often functions in journalistic discourse. The
metaphor is a component of mass media language. Politicians, journalists and
publicists in their speeches and articles widely use metaphors to enhance expression,
express evaluation, stimulate the imagination of the reader/listener, which contributes
to the activation of society, the popularization of certain ideas, the formation of public
attitudes, etc. This use of metaphor fully corresponds to the specificity of journalistic
discourse, the main purpose of which is to serve the solution of various social and
political issues, to attract readers to certain ideas [9: 272]. Its main features are
language availability; informativeness; political, social, moral and ethical evaluation
of what is written about; logic; connectivity; factuality; emotionality; expressiveness;
Imagery; persuasiveness [9: 272].

Journalistic discourse is designed to influence the recipient, to encourage for
understanding the social reality, to transmit information with the aim of propagating

certain ideas among the masses.
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At the same time, the modern press is less and less oriented to public and social
needs, instead satisfying the interests of certain business or political circles. The multi-
party system contributes to the fact that the metaphor turns into a tool of influence
during the election campaign. With its help, journalists shape public opinion of
citizens, manipulate public consciousness. The metaphor shows great potential in this
connection. The conceptual metaphor is a mental phenomenon, stable and fixed in the
linguistic and cultural tradition of the ethnic group, and therefore in the thinking of
people, the use of a linguistic sign of one concept to denote another, which involves
understanding the essence of the signified by analogy with the signified [7: 43].

The use of metaphors by publicists and journalists helps to influence a person’s
perception, to shape his opinion, to structure human thinking, and to predict a number
of alternative solutions to this or that socio-political problem [13: 57].

According to the classification of P. Pierini, the article “Going into music, |
wasn’t afraid of anything’: How teenage runaway Rema became a global superstar”
[30] from the modern English periodical “The Guardian” [46] was analyzed with
regard to the peculiarities of the use of translational transformations in the process of
translating metaphors.

It is worth paying attention to the fact, that translation is carried out in
accordance with the following four stages:

1) preparation for translation of a foreign language text;

2) understanding and interpreting a foreign text;

3) creation of the translation text;

4) checking the completed translation of the foreign text.

Preparation of translation includes the pre-translational analysis:

- analysis of content and structure of the text;

- lexical, syntactic, stylistic, pragmatic features of the text and non-verbal
elements.

Thus, in the process of analyzing the article “Going into music, I wasn’t afraid
of anything’: How teenage runaway Rema became a global superstar” from the modern

English periodical “The Guardian™ all the pre-translational steps should be followed.
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1. Lexical analysis.

It was found out that the text of the article includes a lot of neologisms (for
example, hysteria, afrobeats, mascot) and terms (for example, bassline, rebellion, a
new generation ).

2. Syntactic analysis.

The sentences in the article are often compound and complex. There are few
examples of simple sentences.

3. Pragmatic features of the text analysis and non-verbal elements analysis.

It should be mentioned, that the chosen fragment does not include non-verbal
elements, which can pragmatically influence on the recipient.

4. Stylistic analysis.

The article includes a lot of metaphors, that can lead to problems during their
translation into Ukrainian. It is necessary to consider this issue in more detail.

The next fragment of the article includes several metaphors:

Evident in the hysteria that trails him on a visit to London, the Nigerian singer
has become an international star... Divine Ikubor, 22, is a shining star in the new
school of afrobeats. He first broke out in 2019 with the frenetic, cheerful single
Dumebi... He has, quite accurately, named his sound and performance style Afro-rave:
there’s a focus on strings, violin and bassline, and live he is often accompanied by his
mascot, a large teddy bear... I want to push the culture of raving, like going nuts,
crazy, freedom, rebellion... It’s one of many conspicuous recent hook-ups between an
emerging Afro-pop artist and an established chart act — one that suggests an older
school of pop star, whether Justin Bieber or Ed Sheeran, is riding the coattails of a
new generation [30].

Icmepis, aka oxonuna ito2o nio uac gizumy 00 JIoHooHa, ceiouums npo me, wo
Hi2epiliCbKUll CnigaxK cmas MIdCHAPOOHOW 3ipKoro... 22-piunuu /isaiin Ikyoop €
ACKPAagow 3ipKor Hosoi wkonu aghpobimy. Bnepwe 6in «3aceimueca» y 2019 poyi 3
wanenum, scummepadichum cunerom  “‘Dumebi”... Csii cmunw 38yuanns ma
BUKOHAHHS 8IH OOCUMb MOYHO HA38A8 APPO-PetiBoM. AKYeHM pOOUMbCS HA CMPYHHUX,

cKkpunyi ma oac-eimapi, 020 4acmo cynpo600MHCyc mauiicCMan — GeJUKUL NIIOULeBULL
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6e0MiOb... A xouy pozeusamu Kyibmypy MApeHHs, AK 00xMceeinnA, wiaieHicmn,
c80600a, oynm... Lle 00un i3 noMimHUX 38 SA3Ki8 MidC ahpo-non-euKoHasyem, AKull
NOYUHAE PO3BUBAMUCH, | GIOOMUM BGUKOHABYEM Yy YAPMAX, AKUU CMBEPO’CYE, U0
cmapuia wxoaa non-3ipku, yu mo J{ocacmin bioep wu E0 [llupan, npazne ecmuznymu
34 HOBUM NOKOJIHHAM.
The highlighted metaphors were translated using different translation strategies:
1) literal translation:
the hysteria that trails him — icmepis, sixa oxonuna oo,
Divine lkubor is a shining star — /fisauin Ixybop € sickpasoio 3ipkoro;
he is accompanied by his mascot — oo cynposodacye manicman,

The examples of literal translation demonstrate using the word-by-word
translation. Thus, the metaphor in the original text is reproduced using the metaphor in
the translation text.

2)  replacement of the object of comparison of the original language with
another object in the translation language:

like going nuts — six 6oorcesinns;

This metaphor like going nuts was translated using the Ukrainian equivalent sk
boaxcesinns. This example allows to assert the translation of a metaphor using other
lexical units in the target language. Thus, there was not used the equivalent in the
Ukrainian version of the translation.

3)  release of simile:

is riding the coattails of a new generation — npacne écmuenymu 3a HosuMm
NOKOJIIHHAM

The metaphor is riding the coattails of a new generation was translated as npaene
scmueHymu 3a Hosum nokoninusm. Thus, there was not used the metaphor in the
Ukrainian translation.

The phrase he broke out was translated as the metaphor — 6in «zaceéimuecsy.

We can summarize, that during the translation of a fragment from the article
“Going into music, [ wasn’t afraid of anything’: How teenage runaway Rema became

a global superstar” from the periodical “The Guardian”, three translation strategies
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were used, namely literal translation, replacement of the object of comparison of the

original language with another object in the translation language and release of simile.
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CHAPTER 2 STRATEGIES OF TRANSLATION METAPHORS IN
ENGLISH PERIODICALS

2.1 Specifics of translating metaphors in publicistic texts

Translating metaphors in publicistic texts requires careful consideration of the
cultural and linguistic nuances involved. Metaphors are often used in publicistic texts
to convey complex ideas, emotions, or concepts in a vivid and imaginative way. When
translating metaphors, several methods can be employed, including lexico-semantic
transformations and lexico-grammatical transformations.

Lexico-semantic transformations: This method involves finding an equivalent
metaphor in the target language that conveys the same meaning as the original
metaphor. This can involve substituting words or phrases in the metaphor with their
closest equivalents in the target language. For example, if the original metaphor uses
the word “fire” to describe passion, the translator may need to find an equivalent
metaphor in the target language that conveys the same idea, such as “burning with
desire” or “ablaze with passion”.

Lexico-grammatical transformations: This method involves changing the
grammatical structure of the metaphor to match the conventions of the target language.
This can involve reordering words, changing verb forms, or adjusting word order to
make the metaphor more natural in the target language. For example, if the original
metaphor uses a passive voice construction that is uncommon in the target language,
the translator may need to rephrase it to an active voice construction that is more
idiomatic in the target language.

Cultural adaptations: Metaphors are often deeply rooted in the cultural context
of the source language, and may not have a direct equivalent in the target language. In
such cases, the translator may need to adapt the metaphor to make it culturally relevant
and understandable to the target audience. This can involve substituting cultural
references with equivalent ones from the target culture, or explaining the cultural

context in a footnote or a parenthetical remark.
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Contextual considerations: The meaning of a metaphor can be influenced by the
surrounding context in which it is used. Therefore, the translator should consider the
broader context of the publicistic text, including the tone, style, and intended audience,
when translating metaphors. This can help ensure that the translated metaphors
accurately convey the intended meaning and impact of the original metaphors in the
target language.

Creativity: Translating metaphors in publicistic texts may require a certain level
of creativity on the part of the translator. Since metaphors are often used to evoke
emotions, convey imagery, or create rhetorical effects, the translator may need to
creatively adapt the metaphor to achieve a similar effect in the target language. This
can involve using alternative metaphors, similes, or other figurative language devices
that are more familiar or effective in the target language.

In conclusion, translating metaphors in publicistic texts requires a combination
of linguistic skills, cultural knowledge, and creativity. It involves employing various
methods such as lexico-semantic transformations, lexico-grammatical transformations,
cultural adaptations, considering contextual factors, and being creative in order to
accurately convey the intended meaning and impact of the original metaphors in the
target language.

For our analysis, we selected 50 metaphors used in English-language periodicals
by the continuous sampling method. To analyze the lexical-semantic features of the
translation of metaphors into Ukrainian, we chose the classification of metaphors by J.
Dickins and the classification of translation of metaphors by M. Larson and G. Toury.

Non-lexicalized metaphors do not cause special difficulties for the translator,
because, although their meaning is not in dictionaries, it is intuitively clear, so the
metaphor is completely preserved, that is, it is translated using an equivalent.

In turn, lexicalized metaphors, especially dead metaphors whose meaning has
been erased, and stock metaphors require the use of lexical-semantic translation
transformations. Although the following transformations are often used for such
metaphors:

1. replacing a metaphor with a simile;
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2. selection of the equivalent;

3. selection of an analogue;

4. modulation;

5. omission;

6. specifying or explaining the meaning.

Thus, the analysis was carried out based on these aspects.

2.2 Analysis of the translation of metaphors in English language periodicals

In English-language periodicals, metaphors are often found, which are used to
express the text and attract the attention of the reader, and therefore require special
attention of the translator or the Ukrainian-speaking reader. It is important that both the
meaning of the phrase and its expressiveness are preserved in the translation.

Love Is a Drag.

Koxannsa sk TATAP.

This metaphor is adapted non-lexicalized. In this case, love is compared to
something difficult, boring. The translation is using similie.

https://www.theguardian.com/music/2016/dec/05/love-is-a-drag-story-behind-
groundbreaking-gay-album

Love Is a Four-Letter Word.

Koxanns — mpocTo ¢10B0 3 ceMH OYKB.

This metaphor emphasizes the unimportance of love, its worthlessness. This
metaphor is adapted non-lexicalized and is translated using an analogue so that its
meaning does not change.

https://www.theguardian.com/music/2012/apr/12/jason-mraz-love-is-review

Love Is a Crime.

JI1000B — 11€ 3JI0YHUH.

The metaphor “Love Is a Crime” means the risk, excitement present in romantic
relationships. This metaphor is adapted non-lexicalized and is completely preserved in

the translation.


https://www.theguardian.com/music/2016/dec/05/love-is-a-drag-story-behind-groundbreaking-gay-album
https://www.theguardian.com/music/2016/dec/05/love-is-a-drag-story-behind-groundbreaking-gay-album
https://www.theguardian.com/music/2012/apr/12/jason-mraz-love-is-review
https://cadence13.com/love-is-a-crime/
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https://www.theguardian.com/tv-and-radio/2021/aug/21/love-is-a-crime-
vanity-fair-podcast-review-the-great-james-bond-car-robbery-the-reunion-the-day-
today

Love is... a scientific experiment.

Koxannsa cxo:ke Ha HayKOBI/Iﬁ CKCIICPUMEHT.

Comparing love to a scientific experiment indicates its unpredictability. This
metaphor is adapted non-lexicalized. A simile is used for translation.

https://www.theguardian.com/uk/2003/feb/16/ameliahill.theobserver

Love is a battlefield.

JIro00B — 11e moJie 0010.

https://www.theguardian.com/film/2014/jun/01/omar-review-love-is-
battlefield-palestinian?CMP=gu_com

The metaphor “Love is a battlefield” is related to the struggle of a person within
himself and the struggle between two people who may have different views on some
things and situations. The metaphor is adapted non-lexicalized and translated using an
equivalent metaphor in the Ukrainian language.

The physicist: ‘Love is chemistry”’.

3a cnoBamu (i3uka, «JIr000B — e Ximis».

https://www.theguardian.com/commentisfree/2012/dec/13/what-is-love-five-
theories

Chemistry in love is an intense feeling of connection. Lovers can build
relationships over time by practicing open communication and developing trust. The
metaphor is adapted non-lexicalized and translated using an equivalent metaphor in the
Ukrainian language.

The philosopher: ‘Love is a passionate commitment”’.

3a cnoBamu pistocoda, «JI1060B — e MPUCTPACHA BilIAHICTBY.

https://www.theguardian.com/commentisfree/2012/dec/13/what-is-love-five-
theories

This metaphor is related to the association of love with a passionate feeling.

Loyalty means that you treat your loved one with kindness, compassion and respect.


https://www.theguardian.com/tv-and-radio/2021/aug/21/love-is-a-crime-vanity-fair-podcast-review-the-great-james-bond-car-robbery-the-reunion-the-day-today
https://www.theguardian.com/tv-and-radio/2021/aug/21/love-is-a-crime-vanity-fair-podcast-review-the-great-james-bond-car-robbery-the-reunion-the-day-today
https://www.theguardian.com/tv-and-radio/2021/aug/21/love-is-a-crime-vanity-fair-podcast-review-the-great-james-bond-car-robbery-the-reunion-the-day-today
https://www.theguardian.com/uk/2003/feb/16/ameliahill.theobserver
https://www.theguardian.com/film/2014/jun/01/omar-review-love-is-battlefield-palestinian?CMP=gu_com
https://www.theguardian.com/film/2014/jun/01/omar-review-love-is-battlefield-palestinian?CMP=gu_com
https://www.theguardian.com/commentisfree/2012/dec/13/what-is-love-five-theories
https://www.theguardian.com/commentisfree/2012/dec/13/what-is-love-five-theories
https://www.theguardian.com/commentisfree/2012/dec/13/what-is-love-five-theories
https://www.theguardian.com/commentisfree/2012/dec/13/what-is-love-five-theories
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That you care about his feelings, needs and desires. This metaphor is adapted non-
lexicalized and is completely preserved in the translation.

The universe is an egg and the moon isn 't real

BcecBiT — 11e siiiue, a Micsillb HEpeATbHUI

https://www.theguardian.com/science/blog/2018/may/02/the-universe-is-an-
egg-and-the-moon-isnt-real-notes-from-a-flat-earth-conference

The egg is a symbol of the birth of the universe, the sun with its spring rebirth,
life and its immortality and resurrection. This metaphor is used in the title. In general,
we noticed that many metaphors in journalistic texts are found precisely in the
headlines, because they are bright, imaginative and attract the attention of the reader.
The metaphor is adapted non-lexicalized and translated using an equivalent metaphor
in the Ukrainian language.

Divine lkubor, 22, is a shining star in the new school of afrobeats.

22-piunmii JliBaiin Iky6op € sickpaBo1o 3ipKo10 HOBOI IITKOJIH apooiTy.

https://www.theguardian.com/music/2022/nov/07/rema-afrobeats-is-going-to-
countries-that-we-have-never-charted-before

“Tourism is a shining star in an uncertain world,” said Christopher Rodrigues,
VisitBritain’s chair.

«Typu3sm — ne sickpaBa 3ipka B HEBU3HAY€HOMY CBITI, — cKka3zaB Kpicrodep
Ponpirec, roiosa VisitBritain.

https://www.theguardian.com/business/2016/oct/11/tourism-booms-in-uk-after-
post-referendum-fall-in-pound

Wait until you idiot get old, and notice how your short term memory disappears,
but your long term memory is a shining star.

[Touekaii, MOKM TH, 10T, MOCTapi€ml, i MOMITHIN, SK TBOS KOPOTKOYAaCHA
1am’siITb 3HUKAE, aJie TBOSI AOBrOTPUBAJIA MAM’AITh — SICKPaBa 3ipKa.

https://www.theguardian.com/tv-and-radio/2015/aug/03/anthony-head-
favourite-tv

In the word “star”, along with the essential and general meaning (heavenly

body), a number of secondary and individual signs are observed — the brightness of the


https://www.theguardian.com/science/blog/2018/may/02/the-universe-is-an-egg-and-the-moon-isnt-real-notes-from-a-flat-earth-conference
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https://www.theguardian.com/science/blog/2018/may/02/the-universe-is-an-egg-and-the-moon-isnt-real-notes-from-a-flat-earth-conference
https://www.theguardian.com/music/2022/nov/07/rema-afrobeats-is-going-to-countries-that-we-have-never-charted-before
https://www.theguardian.com/music/2022/nov/07/rema-afrobeats-is-going-to-countries-that-we-have-never-charted-before
https://www.theguardian.com/business/2016/oct/11/tourism-booms-in-uk-after-post-referendum-fall-in-pound
https://www.theguardian.com/business/2016/oct/11/tourism-booms-in-uk-after-post-referendum-fall-in-pound
https://www.theguardian.com/tv-and-radio/2015/aug/03/anthony-head-favourite-tv
https://www.theguardian.com/tv-and-radio/2015/aug/03/anthony-head-favourite-tv
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star, its distance, etc. building Metaphor arises precisely due to the use of “secondary”
meanings of words, which allows establishing new connections between them. Thus,
in these examples, such signs of a star as its brightness and uniqueness are emphasized.
In the last example, such a feature of the star as its longevity is emphasized.

These metaphors are stock lexicalized and mean that someone or something is
the best or exemplary in something or in some field. The metaphor remains unchanged
in all cases.

...always say things like that the snow is a white blanket after a winter storm.

...3aBXIM KaXyTh, III0 CHII HA4Ye OilJIa KOBApA MICiIs 3MMOBO1 I'PO3H.

https://www.theguardian.com/books/2009/may/30/author-nick-laird-metaphor-
writers

The meaning of this metaphor is related to such a property of the blanket as the
ability to cover something, hide something. Yes, it means that there is so much snow
that you cannot see what is under it. Metaphor is stock lexicalized and translated using
simile.

Tony Blair is an early bird these days.

Croronui Toni BJiep € paHHBOI NTALIKOIO.

https://www.theguardian.com/politics/2006/sep/24/uk.labourconference

Eddie Howe is an early bird but Bournemouth have understandably delayed his
press conference as they await further guidance from the league...

Enai Xoy € paHHbO10 ITAIIKOIO, alie bOpHMYT, 3p03yMiJio, BIJIKJIaB MOTO Mpec-
KOH(epeHI1i10, OCKUIBKH BOHU YEKAIOTh MOJAJIBIINX BKa31BOK BiJI JITH. ..

https://www.theguardian.com/football/live/2020/mar/13/premier-league-and-
british-football-set-for-shutdown-due-to-coronavirus-live?page=with:block-
5e6b5a708f08c2df6d278e00

The metaphor “an early bird” is stock lexicalized and translated using the
equivalent in both cases. In the Ukrainian language, there is also an analogous
metaphor “xaBoponox”, but it cannot be used for translation, since its meaning is
slightly different. So “xaBoponok™ is said about a person who starts work from the

very morning, in turn “lark” is said about a person who gets up early.


https://www.theguardian.com/books/2009/may/30/author-nick-laird-metaphor-writers
https://www.theguardian.com/books/2009/may/30/author-nick-laird-metaphor-writers
https://www.theguardian.com/politics/2006/sep/24/uk.labourconference
https://www.theguardian.com/football/live/2020/mar/13/premier-league-and-british-football-set-for-shutdown-due-to-coronavirus-live?page=with:block-5e6b5a708f08c2df6d278e00
https://www.theguardian.com/football/live/2020/mar/13/premier-league-and-british-football-set-for-shutdown-due-to-coronavirus-live?page=with:block-5e6b5a708f08c2df6d278e00
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Another laugh came in the final scene as the Don proved he really could eat a
horse, disembowelling the beast with his bare hands.

[Ile oquH cMix postyHaB y (hiHAIBHIN CIieH1, KoJu JIOH T0BIB, 1110 CTIPaB/Ii MOXKe
KOPOBY NMPOKOBTHYTH, BUTTOTPOILIUBIIIH 3Bipa TOJTUMHU PyKaMH.

https://www.theguardian.com/culture/2000/oct/16/artsfeatures2

This metaphor is used to describe a raging hunger. The metaphor “eat a horse”
Is stock lexicalized and translated using the analogue.

Then Michael and Xochi Birch sold up and it all went pear-shaped.

[ToTtim Maiikn 1 Kcoui bepu nponanu, 1 Bce mponaJio.

https://www.theguardian.com/technology/2010/jun/21/pass-notes-bebo

This metaphor means that everything is not happening as planned in the financial
sphere, the sphere of love, etc. The metaphor “all went pear-shaped” is dead lexicalized
and translated by explaining the meaning.

“Look, Mr Potter, it’s no skin off my nose,” Lane says, using his most raspy
voice.

«/uBithCs, mictepe IloTTep, mMosi xara 3 Kpaw», — Kaxe JleilH cBoim
HaWXPUIKIITAM TOJIOCOM.

https://www.theguardian.com/news/2007/sep/27/guardianobituaries.artsobituar
iesl

let alone act — and the panto was all but dead in the water but it was no skin off
his nose.

He xaxxyuu B3ke Tpo 11iro — 1 maH To OyB Maiike MEpTBUIA y BO/I1, ajie oMy 0yJ10
BC€ OJIHO.

https://www.theguardian.com/politics/2018/dec/19/commons-panto-descends-
into-chaos-in-row-over-who-said-what-when

This metaphor is used to describe that someone does not care or does not have a
strong opinion about something, that is, it is used when a person wants to say that it
does not matter to him what someone else does or thinks. This metaphor is dead
lexicalized and translated using an analog metaphor. In the second case, the metaphor

Is translated using a description of the meaning.


https://www.theguardian.com/culture/2000/oct/16/artsfeatures2
https://www.theguardian.com/technology/2010/jun/21/pass-notes-bebo
https://www.theguardian.com/news/2007/sep/27/guardianobituaries.artsobituaries1
https://www.theguardian.com/news/2007/sep/27/guardianobituaries.artsobituaries1
https://www.theguardian.com/politics/2018/dec/19/commons-panto-descends-into-chaos-in-row-over-who-said-what-when
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To a palaeoanthropologist, the past is an open book, but one that fails to tell the
whole story.

I[J'IH MMaJICOaHTPOIIOJIOra MUHYJIE — 1€ BiIleI/ITa KHHI'a, aJIic¢ BOHa HC MOXC
PO3IOBICTH BCIO 1CTOPIIO.

https://www.theguardian.com/science/2005/may/19/scienceinterviews.research

The story of your life in metadata is an open book.

IcTopist BamIoro sKkuTTs B MeTAJaHUX — II€ BiIKPUTA KHUTA.

https://www.theguardian.com/australia-news/2015/mar/26/new-data-world-
order-government-can-read-every-australian-like-an-open-book

The universe is an open book

BcecBiT — e BiAKpUTa KHUIra

https://www.theguardian.com/books/2007/jan/06/featuresreviews.guardianrevi
ew9

In all cases, the “open book” metaphor implies that human life, like the world
and the past, is nothing more than interpretation of interpretations, reactions to
reactions, questioning and listening to answers. The metaphor is stock lexicalized and
translated using an equivalent.

He has not been himself over these last couple of months, you can see there is
something wrong, he wears his heart on his sleeve.

OcraHHI KiJbKa MiCAIIB BIH He OyB co00r0, BM 0auyuTe, IO IIOCh HE TaK,
3a3BUYal BIH AyKe BiIKPUTHH.

https://www.theguardian.com/football/2013/may/12/sir-alex-ferguson-
manchester-united-david-moyes

The young singer wears his heart on his sleeve but needs to broaden his
emotional range, says Killian Fox.

3a crnoBamu Kimniana dokca, MOJOIUIN CIIBaK BiIKPUTHI 10 MYOJiKH, aje
HoMy MOTPIOHO PO3MIMPUTH CBIH €MOLIIMHUI /Tiama30H.

https://www.theguardian.com/music/2013/jun/23/tom-odell-long-way-down-

review


https://www.theguardian.com/science/2005/may/19/scienceinterviews.research
https://www.theguardian.com/australia-news/2015/mar/26/new-data-world-order-government-can-read-every-australian-like-an-open-book
https://www.theguardian.com/australia-news/2015/mar/26/new-data-world-order-government-can-read-every-australian-like-an-open-book
https://www.theguardian.com/books/2007/jan/06/featuresreviews.guardianreview9
https://www.theguardian.com/books/2007/jan/06/featuresreviews.guardianreview9
https://www.theguardian.com/football/2013/may/12/sir-alex-ferguson-manchester-united-david-moyes
https://www.theguardian.com/football/2013/may/12/sir-alex-ferguson-manchester-united-david-moyes
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If you wear your heart on your sleeve, you openly demonstrate your feelings or
emotions, and not hide them. The metaphor is stock lexicalized and translated using an
analog.

Here in the dog days of summer, we are currently being overwhelmed by pet-
related programming.

Tyr, y HeMOXJMBY CHeKYy, MH 3apa3 IIepeBaHTaXEHI MporpamaMu,
0B’ I3aHUMH 3 I[OMaIIIHiMI/I TBApUHAMH.

https://www.theguardian.com/tv-and-radio/2017/aug/16/down-boy-is-it-time-
to-press-paws-on-pet-tv

The metaphor “the dog days of summer” traditionally refers to a period of
particularly hot and humid weather observed during the summer months of July and
August in the Northern Hemisphere. The metaphor is stock lexicalized and translated
using a description of the meaning.

Although it’s true that people who use the expression tend to enjoy building
castles in the air.

Xoua 11e npasjia, 10 JKH, 1K1 BAKOPHUCTOBYIOTH LIEH BUpPa3, 3a3BUYal JIIOOJSATh
OyayBaTH MOBITPSHI 3aMKH.

https://www.theguardian.com/global-development/poverty-
matters/2013/sep/16/development-jargon-decoded-on-the-ground

‘Metaphorically, a good relationship can make you feel like you 're building
castles in the air, a bad one like you ’re eking out an existence in a crummy ...

«MetadopuyHO, XOpOIIll CTOCYHKHA MOXYTh BUKJIUKATH Y BaC BIIUYTTsI, HIOUBH
JITa€Te B XMapax, a MoraHi — HiOM BU KUBETE B KAXJIUBIH. ..

https://www.theguardian.com/profile/barbaraellen?page=71

This metaphor means plans, dreams or hopes that have very little chance of being
realized, that is, that are realistic. «Building castles in the air» is dead lexicalized
metaphor and translated by explaining the meaning. The metaphor is dead lexicalized
and translated by the full equivalent in the Ukrainian language in the first case and by
selecting an analogue in the second. He metaphor is dead lexicalized and translated by

the full equivalent in the Ukrainian language.


https://www.theguardian.com/tv-and-radio/2017/aug/16/down-boy-is-it-time-to-press-paws-on-pet-tv
https://www.theguardian.com/tv-and-radio/2017/aug/16/down-boy-is-it-time-to-press-paws-on-pet-tv
https://www.theguardian.com/global-development/poverty-matters/2013/sep/16/development-jargon-decoded-on-the-ground
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With UFO testimonies, ghost photographs and drawings made by
literally splitting hairs...

31 cBigkamu HIJIO, ¢QororpadismMmu npuBuAiB 1 MaldiOHKaMHu, SIKi SIBHO
nepeOLILIIYIOTH NMO0aYeHe. ..

https://www.theguardian.com/artanddesign/jonathanjonesblog/2015/nov/12/sus
an-hiller-review-lisson-gallery-london-bizarre-brilliant-haunted

This metaphor implies that someone worries about small things or exaggerate
something. This metaphor is dead lexicalized and translated using modulation.

Stop the nitpicking!

[IpunuHiTh NPpUAMPKHA!

https://www.theguardian.com/tv-and-radio/2019/may/16/stop-the-nitpicking-
this-season-of-game-of-thrones-is-miraculous-the-bells

Yesterday was a day of evasion at the Hutton inquiry, of hairsplitting
and nitpicking and distinctions without differences.

Buopamniii 1eHb OyB JHEM YXHIIEHHS B1Jl pO3CiiyBaHHs XaTTOHA, PO3JBOEHHS
1 MPUAMPOK Ta BiJI3HAKHU 0€3 BIJIMIHHOCTEH.

https://www.theguardian.com/politics/2003/aug/21/uk.davidkelly2

This metaphor means the finding or pointing out of minor faults in a fussy or
pedantic way. This metaphor is dead lexicalized and is translated using an equivalent
in both cases.

| think it’s time for all of us — not just young people —to hit the books again.”

A AyMaro, 1o HacTaB 4acC IJIA BCiX HacC, a HC JIMIIC OJId MOJ'IOI[i, 3HOBY B3sTHUCA
3a KHUTWN.

https://www.theguardian.com/uk/2001/nov/10/humanities.schools

Lesson learned, she hit the books and found, oddly, that acting in a foreign
language has its benefits.

OTpumaBIM ypoK, BOHA B3slacs 3a MIIPYYHUKH 1, IK HE JUBHO, BUSBUIIA, IO
rpaTy iIHO36MHOIO MOBOIO Ma€ CBOI MEpEBardy.

https://www.theguardian.com/film/2001/mar/02/culture.featuresl


https://www.theguardian.com/artanddesign/jonathanjonesblog/2015/nov/12/susan-hiller-review-lisson-gallery-london-bizarre-brilliant-haunted
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This metaphor means learning that takes place intensively and responsibly. This
metaphor is dead lexicalized and is translated using an equivalent in both cases.

... it’s a good idea to cover your bases with a few supplements.

. TapHa iJesd 3poOMTH Bce, II0 B HAINMX CHJIAX, BUKOPHCTABIIM BCi

MOKJIMBOCTI.

https://www.theguardian.com/food/2018/dec/21/vegetarian-meat-free-recipes-
environment

This metaphor means doing everything necessary to be sure that something will
succeed. This metaphor is dead lexicalized and translated using coneretization.

But she continued to carry a torch for Maillol and established the Dina Vierny
Foundation, which led to the creation in 1995 of the ...

Ane BOHa MPOJIOBXKYyBajla 3axoIUIIOBaTHCh Maiiono i 3acHyBana ¢ona [inu
BipHi, ssxkuii npu3BiB 10 CTBOpeHHs B 1995 pori ...

https://www.theguardian.com/artanddesign/2009/feb/04/obituary-art-dina-
vierny

This metaphor means that someone is secretly in love with another person or
admires him or her actions. This metaphor is dead lexicalized and translated using
coneretization.

“You can’t squeeze blood from a turnip,” explained Willard Clifford, of the
tribe ’s water maintenance and conservation department.

«Bu He MOXkeTe oTpuMaTtu 3 HUX HiYoro», — moscHuB Yimiapa Kmidbdopn 3
BIJIUTY BOJOTIOCTa4aHHs Ta 30€pe)KESHHS BOJAM TUICMEHI.

https://www.theguardian.com/us-news/2019/may/23/a-promise-unfulfilled-
water-pipeline-stops-short-for-sioux-reservation

This metaphor means that you cannot get something from a person, especially
money, that they don’t have. This metaphor is dead lexicalized and translated using
modulation.

Step Up to the Plate is a fun little teatime watch.

be3 Tpyaa Hema miioaa — BeCeJMid MaJICHbKUN TOJIMHHUK JIJIS1 YAFOBAHHS.


https://www.theguardian.com/food/2018/dec/21/vegetarian-meat-free-recipes-environment
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https://www.theguardian.com/tv-and-radio/2019/aug/10/step-up-to-the-plate-
the-new-cookery-show-that-forces-kids-into-the-kitchen

This metaphor means doing a certain job or task, even if it requires a lot of effort
and time. This metaphor is dead lexicalized and translated using an analog.

Is The Iron Lady s heart of gold quite right?

Uu 30J10Te cepue «3ai3HOI Jedi» 1e npasaa?

https://www.theguardian.com/film/filmblog/2012/jan/09/the-iron-lady-heart-
gold

This metaphor is dead lexicalized and translated using an equivalent.

... at any time, and see if my dogs are barking excessively.

... Y OyIb-SIKUI Yac 1 MOJUBITHCA, YA HE HAJITO OOJISATH MOI HOTH.

https://www.theguardian.com/lifeandstyle/2018/apr/13/coco-khan-on-
complaint-culture-letters-council-bins-boyfriend

This metaphor means pain in the legs. It is a stock lexicalized and translated
using modulation.

Terris go back to the drawing board.

Teppic moBepTa€THCS 10 Ti€i HeBAAIOI 3aTii.

https://www.theguardian.com/culture/2001/mar/06/artsfeatures6

The project s architects will now either have to go back to the drawing board to
try to adapt the new Wembley for an Olympic Games, ...

Temnep apxiTeKTOpaM MPOEKTY JOBEAETHCS a00 MOBEPHYTHUCH 10 Ti€l HEBAAIO1
inei, mo6 cnpoOyBaTu ajantyBaTd HOBUH YeMOumi 1t OaiMIiACEKUX 1rop,. ..

https://www.theguardian.com/p/x49ge?CMP=gu_com

This metaphor is used to indicate that an idea, scheme, or proposal has been
unsuccessful and that a new one must be devised. It is dead lexicalized and translated
by modulation.

“The one thing we don 't want to happen is for things to get out of hand so that
we have to shut down again, which would be devastating,” Levine ...

«EuHe, 40ro MU HE X04eMO, — 11e Te, 11100 yce BUHIILIO0 3-Til KOHTPOJIIO, 11100

HaM 3HOBY JIOBEJIOCS 3aKPUTHCS, a 1€ Oysio O pyHHIBHO», — JIeBiH. ..
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https://www.theguardian.com/us-news/2020/jul/04/new-york-celebrates-
comeback-from-covid-19-but-hidden-dangers-lie-ahead

Merkel can 't afford Deutsche Bank crisis to get out of hand.

Mepkenb He MOXeE I03BOJIMTH, 100 Kpusa Deutsche Bank Bmiimuia 3-mix
KOHTPOJIIO.

https://www.theguardian.com/business/nils-pratley-on-
finance/2016/sep/28/merkel-cant-afford-deutsche-bank-crisis-to-get-out-of-hand

The metaphor “to get out of hand” means that plans or certain actions do not go
as planned. This is a stock lexicalized metaphor and is translated by analog.

We had ration packs for dinner and then we Il hit the sack at around 9.30.

VY Hac Oyna Bedeps, a HOTIM MM MOiXaldu cnaTu npudian3Ho o 9.30.

https://www.theguardian.com/world/2005/jan/27/tsunami2004.internationalaid
anddevelopment8

The metaphor “to hit the sack” means “to go to sleep”. It is a dead lexicalized
metaphor and is translated by modulation.

Brown is on the ball yet again.

bpayH ay:xe yBa:xKHHH i BCe 4YyA0BO PO3YMi€.

https://www.theguardian.com/politics/2004/dec/05/policy.economy

This metaphor means that someone is very alert and aware of what is happening.
It is a stock lexicalized metaphor and is translated by concretization.

For most of us with busy lives it’s quite common to feel under the weather
sometimes — faint, dizzy, exhausted or weak.

Jlnst G1IBIIOCTI 3 HAC, XTO BECh 4Yac 3alHATHI, Yac BiJ yacy BiauyBaTHu cede
NMOTaHO — HEPUTOMHICTh, 3alTaMOPOYCHHS, BUCHA)KEHHS a00 CJIa0KICTh — 11€ 3BUYHE
ABUIIIC.

https://www.theguardian.com/lifeandstyle/2014/may/04/andrew-marr-warning-
signs-stroke

This metaphor means feeling bad. It is a stock lexicalized metaphor and is
translated by concretization.

It’s time for Labour to bite the bullet and embrace an election.
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https://www.theguardian.com/business/nils-pratley-on-finance/2016/sep/28/merkel-cant-afford-deutsche-bank-crisis-to-get-out-of-hand
https://www.theguardian.com/business/nils-pratley-on-finance/2016/sep/28/merkel-cant-afford-deutsche-bank-crisis-to-get-out-of-hand
https://www.theguardian.com/world/2005/jan/27/tsunami2004.internationalaidanddevelopment8
https://www.theguardian.com/world/2005/jan/27/tsunami2004.internationalaidanddevelopment8
https://www.theguardian.com/politics/2004/dec/05/policy.economy
https://www.theguardian.com/lifeandstyle/2014/may/04/andrew-marr-warning-signs-stroke
https://www.theguardian.com/lifeandstyle/2014/may/04/andrew-marr-warning-signs-stroke
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Hacrag vac neiibopucram 3'icTu 1110 x%ady Ta MPpUUHATH BUOOPH.

https://www.theguardian.com/commentisfree/2019/oct/23/labour-election-
brexit-boris-johnson-jeremy-corbyn

This metaphor means deciding to do something difficult or unpleasant that you
have been putting off or hesitated to do. It is a stock lexicalized metaphor and is
translated by analog.

Incendiary dreamers out of Galilee were a dime a dozen.

3amanpHIM piHUKH 13 [aninei 1 rpoia JIOMaHOTO He BapTYIOTh.

https://www.theguardian.com/books/1999/apr/04/1

“We women are a dime a dozen, and there are a bunch of 14-year-olds coming
up,” Boal said.

«Mu npocTo KIHKH, 1 € Kyna 14-piuHux mijuniTKiB», — cka3aB boai.

https://www.theguardian.com/stage/2018/nov/02/ballet-stage-me-too-sexual-
abuse-harassment

This metaphor means “to be completely ordinary.” It is a stock lexicalized
metaphor and is translated by analog in the first case and omission in the second. “We
women are a dime a dozen, and there are a bunch of 14-year-olds coming up,” Boal
said.

How restaurants cut corners: embalmed shrimp and headless beer. It’s not just
Olive Garden. Many restaurants save costs with a little ...

Ak pecropaHy 3rVIAXKYHOTH KyTH: 3a0ajib3aMOBaHI KPEBETKM Ta O€3rosoBe
nuBo. ILle He mpoctro OliveGarden. bararo pecTopaHiB €KOHOMJISTH KOIITH 3a
JTOIIOMOT'OI0 HEBEJIMUKOL. ..

https://www.theguardian.com/business/2014/dec/01/how-restaurants-cut-
corners

And with thousands dying from coronavirus every day, is it acceptable to cut
corners in the search for a vaccine?

I BpaxoByrO4M, IO TUCAYl JIFOACH MIOMHS MOMHUPAIOTH BiJl KOPOHABIPYCY, YH

MPUIHATHO NPUXOBYBATH IIOCH 111010 MOIIYKIB BAKIIMHU?


https://www.theguardian.com/commentisfree/2019/oct/23/labour-election-brexit-boris-johnson-jeremy-corbyn
https://www.theguardian.com/commentisfree/2019/oct/23/labour-election-brexit-boris-johnson-jeremy-corbyn
https://www.theguardian.com/books/1999/apr/04/1
https://www.theguardian.com/stage/2018/nov/02/ballet-stage-me-too-sexual-abuse-harassment
https://www.theguardian.com/stage/2018/nov/02/ballet-stage-me-too-sexual-abuse-harassment
https://www.theguardian.com/business/2014/dec/01/how-restaurants-cut-corners
https://www.theguardian.com/business/2014/dec/01/how-restaurants-cut-corners
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https://www.theguardian.com/commentisfree/2020/mar/25/search-coronavirus-
cure-vaccine-pandemic

This metaphor means that someone is hiding something. It is a dead lexicalized
metaphor and is translated by an equivalent in the first case and a modulation in the
second.

Genomics revolution: UK could miss the boat, scientists warn.

['enomHa peBomromis: BenukoOpuTaHiss MOXe YHOYCTHTH CBili 1maHc,
MOTEpPEeIKaI0Th BUCHI.

https://www.theguardian.com/science/2012/dec/04/genomics-revolution-uk-
could-miss-out

A woman as nice as this doesn 't come along often, and I don 't want to miss the
boat.

Taka MuJa )K1HKa 3yCTpPIYa€eThCsl HEYACTO, 1 51 HE XOUY YIIYCTHTH CBill IIAHC.

https://www.theguardian.com/lifeandstyle/2006/oct/29/familyandrelationshipsl

This metaphor means be too slow to take advantage of an opportunity. It is a
dead lexicalized metaphor and is translated by analogue.

The whole of Jack was tinged with a very wry sense of humour, he was always
longing to pull someone’s leg.

Jlxkexk OyB HaIUICHWH IIKABUM TMOYYTTSM TYMOpPY, BIH 3aBXJU TParHyB
MOAPAKHHUTH KOI'OChb.

https://www.theguardian.com/sport/2016/jan/23/jack-bannister-dies-aged-85

This metaphor means deceive someone playfully; tease someone. It is a dead
lexicalized metaphor and is translated by modulation.

“I don’t want to live a lie”, he pleads, delivering Mark My Words from inside a
glass cube.

«51 He X0uy KUTH B OpexH1», — Oy1arae BiH 13 CKJISTHOTO Ky0a.

https://www.theguardian.com/culture/2017/mar/11/justin-bieber-review-
searching-for-a-sense-of-purpose

This metaphor is used to tell someone to listen to and remember what one is

saying. It is a dead lexicalized metaphor and is translated by omission.


https://www.theguardian.com/commentisfree/2020/mar/25/search-coronavirus-cure-vaccine-pandemic
https://www.theguardian.com/commentisfree/2020/mar/25/search-coronavirus-cure-vaccine-pandemic
https://www.theguardian.com/science/2012/dec/04/genomics-revolution-uk-could-miss-out
https://www.theguardian.com/science/2012/dec/04/genomics-revolution-uk-could-miss-out
https://www.theguardian.com/lifeandstyle/2006/oct/29/familyandrelationships1
https://www.theguardian.com/sport/2016/jan/23/jack-bannister-dies-aged-85
https://www.theguardian.com/culture/2017/mar/11/justin-bieber-review-searching-for-a-sense-of-purpose
https://www.theguardian.com/culture/2017/mar/11/justin-bieber-review-searching-for-a-sense-of-purpose
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The historian Rebecca Traister says ‘mama-bear anger’ is the only form of
female rage allowed by society.

Icropux PebGekka TpeticTep CTBEpIIKYE, IO «THIB MAMM-BeAMEeIUII» € €TMHOIO
(hopMOI0 KIHOUYOTO THIBY, JO3BOJIEHOTO CYCIILILCTBOM.

https://www.theguardian.com/lifeandstyle/shortcuts/2018/oct/07/are-angry-
mothers-really-more-accepted-than-angry-women-without-children

This is what they say about a woman, especially a mother, who is extremely
protective of a child or children. It is a stock lexicalized metaphor and is translated by
an equivalent.

Albanese is strongly of the view that Morrison has, throughout this coronavirus
crisis, been a day late and a dollar short.

AnrOaHe3e TBep10 BBaXkae, 110 MoppiCOH MPOTATOM yCiel 1€ KOPOHABIPYCHOT
KpH3U BTPATUB BCi MOKJIUBOCTI.

https://www.theguardian.com/australia-news/2020/mar/23/politicians-
scramble-for-hope-as-australia-folds-in-on-itself

Our foreign policy is always a day late and a dollar short.

Hariit 30BHINIHIA TOJITHII 3aBXKIH 40Tr0Ch He BUCTAYAE.,

https://www.theguardian.com/world/2014/apr/20/ukraine-pm-us-support-russia

When a person is a day late and a dollar short, he has not only missed an
opportunity due to tardiness, but also because he has not put forward enough effort.
This metaphor is Recent lexicalized and translated using modulation.

Each is fuelled by uncompromising nerd fury; each bent out of shape by their
devotion to pop culture.

KoxeH xKuBUTbCS 0€3KOMIIPOMICHOIO JIFOTTIO; KOKEH BUXOAUTH 3 cede yepe3
CBOIO BIJIJIaHICTh MOM-KYJIbTYPI.

https://www.theguardian.com/film/2022/sep/18/funny-pages-review-owen-
kline-debut-teenage-dreams-and-nerd-fury-fuel-this-hilariously-grubby-comedy

This metaphor means to take offense; to get angry, worried, or upset. It is dead

lexicalized and translated using an analogue.


https://www.theguardian.com/lifeandstyle/shortcuts/2018/oct/07/are-angry-mothers-really-more-accepted-than-angry-women-without-children
https://www.theguardian.com/lifeandstyle/shortcuts/2018/oct/07/are-angry-mothers-really-more-accepted-than-angry-women-without-children
https://www.theguardian.com/australia-news/2020/mar/23/politicians-scramble-for-hope-as-australia-folds-in-on-itself
https://www.theguardian.com/australia-news/2020/mar/23/politicians-scramble-for-hope-as-australia-folds-in-on-itself
https://www.theguardian.com/world/2014/apr/20/ukraine-pm-us-support-russia
https://www.theguardian.com/film/2022/sep/18/funny-pages-review-owen-kline-debut-teenage-dreams-and-nerd-fury-fuel-this-hilariously-grubby-comedy
https://www.theguardian.com/film/2022/sep/18/funny-pages-review-owen-kline-debut-teenage-dreams-and-nerd-fury-fuel-this-hilariously-grubby-comedy
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Careering from challenge to challenge, dodging eliminations by the skin of your
teeth ...

[lepexonsaun BiJ BUKIUKY A0 BUKIUKY, YXWISAIOUMCh BIJl e€NIMIHAIN, TH
BPATYBaBCA. ..

https://www.theguardian.com/tv-and-radio/shortcuts/2012/sep/22/masterchef-
winner-emma-kennedy-tips

If you do something by the skin of your teeth, you only just succeed in doing it.
It is a stock lexicalized metaphor and is translated by modulation.

How to make your salad days last.

Sk 3poOutH Balli AHI OHOCTI TOBIIUMH.

https://www.theguardian.com/lifeandstyle/2021/aug/07/how-to-make-salad-
days-last

The term ““salad days” refers to the periods of a person’s youth when life was
carefree. The phrase comes from Shakespeare’s Antony and Cleopatra, which contains
the line “They were my salad days, when | was green in judgment.” It is a dead
lexicalized metaphor and is translated by modulation.

The Portsmouth manager has worn a hangdog expression since Alexandre
Gaydamak announced his intention to invest millions at Pompey and even ...

Bupa3 00amnuus rosoBHoro TpeHepa [loprcmyra 0yB moxXmypuid micist TOro, siK
Onexcanap [Maiimamak oroysiocuB Mpo CBiil HaMmip 1IHBECTYBAaTH MUIbIOHU B POmpey i
HAaBITb. ..

https://www.theguardian.com/football/2006/jan/09/match.portsmouth

This metaphor means an unhappy or shy, especially guilty, facial expression.
Also means feeling and looking when a person is ashamed and embarrassed. It is a
stock lexicalized metaphor and is translated by concretization.

Young boys try to catch a glimpse of a traditional wrestling tournament in
Senegal ’s capital Dakar, but get caught red-handed.

Moutozi XJ10MIIl HaMararThCsl MOTJITHYTH Ha TPAIUIIHHUN TypHIp 3 00pOTHOM B

cronuui Cenerany [lakapi, ane iX cniiMalTh HA rapsIuoMy.


https://www.theguardian.com/tv-and-radio/shortcuts/2012/sep/22/masterchef-winner-emma-kennedy-tips
https://www.theguardian.com/tv-and-radio/shortcuts/2012/sep/22/masterchef-winner-emma-kennedy-tips
https://www.theguardian.com/lifeandstyle/2021/aug/07/how-to-make-salad-days-last
https://www.theguardian.com/lifeandstyle/2021/aug/07/how-to-make-salad-days-last
https://www.theguardian.com/football/2006/jan/09/match.portsmouth
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https://www.theguardian.com/sport/gallery/2009/feb/16/gallery-weird-world-
of-sport

This metaphor means to be caught in the act of wrongdoing. It is a stock
lexicalized metaphor and is translated by equivalent.

Rarely can a wild goose chase have been so productive and enjoyable.

Pinko koiu moroHsi 3a HeAOCS:>KHUM OyJula HACTUIBKU IPOJAYKTHBHOKO Ta
IMPUEMHOIO.

https://www.theguardian.com/uk/1999/mar/22/stephenmoss.stephenmossl

It is a wild goose chase because the Taliban, their narco-bosses and al-Qaida
allies cannot be nailed in southern Afghanistan alone.

Ile HemMoO:KIUBO, TOMY 1110 TaJi01B, IXHIX HAPKOOOCIB 1 COI03HUKIB 3 Anb-Kainu
HE BUIiJIe po30UTH Ha MiBAHI AQraHiCTaHy MOOIUHIIL.

https://www.theguardian.com/world/2008/jun/09/afghanistan.military

This metaphor means senseless attempts to achieve what is unattainable. It is
dead lexicalized and in both cases is translated by modulation.

Why trying to stop filesharers is like herding cats.

Yomy Hamaratvcs 3ynuHUTH (ailIOOOMIHHMKH — 1€ BCE OJIHO, IO
3raHfATHKOTIB B CTA/10.

https://www.theguardian.com/technology/2009/jun/16/file-sharing-charles-
arthur

This metaphor refers to a futile attempt to control or organize a class of subjects
that are inherently uncontrollable. It is a dead lexicalized metaphor and is translated by
equivalent.

Long Covid is the elephant in the room, but it seems invisible to Australian
politicians.

3arsokuuii Covid — 11e KopoBa B OCY/IHil JIaBIIi, ajie BIH3IA€THCSI HETOMITHUM
JUISL aBCTPAIICHKUX TTOTITHKIB.

https://www.theguardian.com/commentisfree/2021/dec/30/long-covid-is-the-

elephant-in-the-room-but-it-seems-invisible-to-our-politicians


https://www.theguardian.com/sport/gallery/2009/feb/16/gallery-weird-world-of-sport
https://www.theguardian.com/sport/gallery/2009/feb/16/gallery-weird-world-of-sport
https://www.theguardian.com/uk/1999/mar/22/stephenmoss.stephenmoss1
https://www.theguardian.com/world/2008/jun/09/afghanistan.military
https://www.theguardian.com/technology/2009/jun/16/file-sharing-charles-arthur
https://www.theguardian.com/technology/2009/jun/16/file-sharing-charles-arthur
https://www.theguardian.com/commentisfree/2021/dec/30/long-covid-is-the-elephant-in-the-room-but-it-seems-invisible-to-our-politicians
https://www.theguardian.com/commentisfree/2021/dec/30/long-covid-is-the-elephant-in-the-room-but-it-seems-invisible-to-our-politicians
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This metaphor means a serious problem or controversial issue that obviously
exists but is not up for discussion. It is a stock lexicalized metaphor and is translated
by analogue.

The majority of kids | speak to that are living that life will say that we hit the
nail on the head...

BinburicTe aiTeH, 3 SKUMH 5 CIUIKYIOCS, YKUBYTh TaK, IO KUTTS CKaXKe, 10 MU
BJIYYWUIH B TOUKY...

https://www.theguardian.com/tv-and-radio/2013/aug/09/top-boy-ashley-
walters-kano

This metaphor means finding exactly the right answer. It is a dead lexicalized
metaphor and is translated by equivalent.

Thus, the majority of metaphors used in journalistic texts are lexicalized dead
metaphor and lexicalized stock metaphor. In most cases, they are translated using

modulation, analogue and equivalent.


https://www.theguardian.com/tv-and-radio/2013/aug/09/top-boy-ashley-walters-kano
https://www.theguardian.com/tv-and-radio/2013/aug/09/top-boy-ashley-walters-kano
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CONCLUSION

The problem of translating metaphors in a journalistic text when translating from
English to Ukrainian remains one of the debatable problems today. Metaphor
translation is particularly difficult, since their “transition” from one language to another
requires the translator to take into account its evaluative, nominative, and aesthetic
components. The special importance of the metaphor in the journalistic text is for the
non-English speaking reader. Therefore, metaphor and its translation from one
language to another deserve special attention in a number of scientific studies.

Stylistic techniques direct the movement of thought, attract the reader’s
attention, highlighting and emphasizing the necessary information with the help of the
arrangement of words in the sentence, parts of speech in the text, and the use of non-
standard expressions. They decorate the language, make it more expressive. The use of
stylistic techniques in speech, and especially metaphors, requires a high level of
linguistic competence and speech preparation of the author of the article, on the one
hand, and the translator or non-English-speaking reader, on the other.

Metaphor is one of the easiest to construct and recognize in the speech stream
and the most common stylistic techniques in journalism, but metaphor in journalism
texts is quite difficult to understand.

When translating a stylistic device, metaphors must be preserved in the
implementation of inherent pragmatics and expression, which seems possible when
preserving the structure of the metaphor, as well as culturally specific images. The
translation of metaphors, in turn, requires the analysis of the functional specificity of
this stylistic device in a specific context and the determination of more relevant aspects
of its translation.

It has been established that the following types of metaphors are used in
journalistic texts:

1. lexicalized dead metaphor — 45%;

2. lexicalized stock metaphor — 40%;

3. lexicalized recent metaphor — 4%.
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4. non-lexicalized adapted metaphor — 11%.

Metaphors were reproduced using the following lexical-semantic translation
transformations:

1. concretization and explaining the meaning — 12.5%;

2. omission — 3%;

3. modulation — 22%.

4. analogue — 22%.

4. simile — 5%.
4. equivalent — 35.5%.

The prospect of further research may be to expand the range of issues considered
in the coursework, to identify new methods of analyzing metaphors, to search for new
methods of their research, which will lead to a perfect understanding of the nature of

this phenomenon.
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ANNEX

1.  The article sheds light on the metaphorical nature of political
discourse. Translation (Ukrainian): CtaTTsi po3kpuBae MeTaQOpuuHy TPUPOIY
MOJITHYHOTO JAUCKYPCY.

2.  The author employs vivid metaphors to illustrate their point.
Translation (Ukrainian): ABTOp BHKOPHUCTOBYE sICKpaBi MeTaopu s
UTIOCTpAIllli CBOET TyMKH.

3.  The metaphorical language used in the editorial evokes strong
emotions. Translation (Ukrainian): Meragopuyna MoBa, BUKOpHUCTaHa B
peaKIiiHOMY KOMEHTapi, BUKJIIMKAE CUIIbHI €MOIIii.

4.  The metaphor in the headline captures the essence of the article.
Translation (Ukrainian): MeTtadopa y 3arojioBky nepeaae CyTb CTaTTi.

5.  The author employs cultural metaphors to appeal to the readership.
Translation (Ukrainian): ABTOp BUKOPUCTOBYE KyJIbTypHI MmeTadopu, 1100
3BEPHYTHUCS JIO YATAUIB.

6.  The metaphorical expressions used in the scientific paper require
careful translation. Translation (Ukrainian): Meradopuuni BHUCIOBH,
BUKOPHUCTaH1 B HAYKOBIM CTATTi, BUMAral0Th YBaKHOTO TIEPEKIIAIY.

7. The metaphorical concept is central to the argument presented in
the article. Translation (Ukrainian): MeTtadgopiyuHa KOHIICTIIS € IIEHTPATBHOIO
y BUKJIQJICHOMY B CTaTTI apTyMEHTI.

8.  The author employs animal metaphors to describe human behavior.
Translation (Ukrainian): ABTOp BUKOPUCTOBY€ TBapUHHI MeTaopH Iisl OMUCY
MTOBEIIHKH JIFOJICH.

9.  The metaphorical language used in the advertisement appeals to
consumers' emotions. Translation (Ukrainian): Mertadopuuna MoBa,

BUKOPHUCTaHA B PEKJIaMi, 3BEPTAETHCS O EMOIIIH CIIOKMBAYIB.
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10.  The translation of metaphors requires careful consideration of their
cultural implications. Translation (Ukrainian): [lepexiiang metadop BuMarae
YBa)XHOT'O BpaxyBaHHS 1XHIX KyJbTYPHUX HACIIAKIB.

11. The metaphorical expressions used in the poem add depth to its
meaning. Translation (Ukrainian): Mertadopuyuni BUCIOBH, BHUKOPUCTaHI B
1oe3ii, HaJarTh 1 TIIMONHM.

12. The metaphorical imagery used in the novel creates vivid mental
pictures for the readers. Translation (Ukrainian): Meradopuuna ysBa,
BHUKOPHCTaHa B POMaHi, CTBOPIOE SICKpaBl MEHTAJIbHI 300paKeHHS J1JI1 YUTAUIB.

13.  The metaphors used in the speech resonated with the audience.
Translation (Ukrainian) : Meradopu, BUKOPUCTaHI B MPOMOBI, CIPHAHSIIH
BIJITYK Y ayIUTOPII.

14.  The metaphorical language employed in the news article conveyed
a sense of urgency. Translation (Ukrainian): Metagopruyna MmoBa, BAKOpUCTaHA
B HOBUHHIN CTaTTi, epeiajia BIAYYyTTS TEPMIHOBOCTI.

15. The author used sports metaphors to describe the business
competition. Translation (Ukrainian): ABTOp BHUKOPHUCTOBYBaB CIIOPTHBHI
MeTtadopu Jis onucy 013HeC-KOHKYPEHIIii.

16. The metaphorical expressions used in the advertisement were
culturally sensitive. Translation (Ukrainian): MetadopuuHi BHCIIOBH,
BUKOPUCTaH1 B peKJiami, Oyl BpaxoBaH1 3 TOYKH 30pY KYyJIbTYPHOI UyTIUBOCTI.

17.  The metaphorical imagery in the literary piece added richness to the
text. Translation (Ukrainian): Meradopuuna ysiBa B JiTepaTypHOMY TBOpi
30araTuia TeKCT.

18. The author employed historical metaphors to illustrate societal
changes. Translation (Ukrainian): ABTOp BUKOPHUCTOBYBaB ICTOpUYHI MeTadopu
JUTSI UTFOCTpaIllii CyCHibHUX 3MiH.

19. The metaphorical language used in the opinion piece conveyed a
sense of bias. Translation (Ukrainian): Meradgopuuna moBa, BUKOpUCTaHa B

JTYMKOBIH CTaTTi, epeaana BIAUyTTs yIepeIKEHOCTI.
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20. The metaphors in the literary work added depth to the characters'
emotions. Translation (Ukrainian): Meradopu B iiTeparypHOMY TBOpI HaJIaiu
TTIMOMHY €MOIIISIM TIEPCOHAXKIB.

21. The metaphorical expressions used in the scientific research paper
were difficult to translate. Translation (Ukrainian): MeTadgopuuHi BUCIOBH,
BUKOPHUCTAaH1 B HAYKOBIH JOCTIPKEHHIN CTATT1, OyJIM BaXKKi IS ITEpeKiIamy.

22. The author employed nature metaphors to describe human
emotions. Translation (Ukrainian): ABTOp BHKOPHUCTOBYBAaB MPHUPOJIHI
MeTadopH JIJIsL OTTUCY €MOITIN JTFOJICH.

23. The metaphorical language used in the speech resonated with the
listeners. Translation (Ukrainian): MetadopuyHa MoBa, BHUKOpHCTaHA B
IIPOMOBI, 3HAMIILIA BIATYK Y CIIyXadiB.

24.  The metaphors in the advertising campaign appealed to consumers'
desires. Translation (Ukrainian): Meradopu B pexiaMHii kKammaHii 3BepTaaucs
10 OakaHb CIIOXKMBAYIB.

25. The metaphorical imagery in the movie added depth to the
storyline. Translation (Ukrainian): Mertadopuuna ysBa B ¢iapbMmi Hajgana
TJIMOVHU CIOXKETY.

26. The author used animal metaphors to describe human behavior.
Translation (Ukrainian): ABTOp BHMKOPUCTOBYBaB TBapWHHI MeTadopu JUIs
OTUCY MOBEIHKH JIFOJICH.

27. The metaphorical expressions used in the political article were
loaded with symbolism. Translation (Ukrainian): MertadopuuHi BHCIOBH,
BUKOPHUCTaHI B MOJITHUYHINA CTATTi, OYJIM 3a0apBiIeH] CUMBOII3MOM.

28. The metaphors in the poem created vivid imagery in the reader's
mind. Translation (Ukrainian): Metadopu B moe3ii CTBOPUIIN SICKPABY YSIBY Y
pO3yMmi unTaya.

29. The metaphorical language used in the business report conveyed a
sense of competitiveness. Translation (Ukrainian): Meradgopuuna mosa,

BUKOpHCTaHa B O13HEC-3BITI, Iepeaalia BiTUyTTS KOHKYPEHTOCITPOMOXKHOCTI.
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30. The author employed food metaphors to describe cultural diversity.
Translation (Ukrainian): ABTOp BUKOPHUCTOBYBaB Xap4yoBi MeTaGOpH JJIs OTIHCY
KyJbTYPHOI PI3HOMaHITHOCTI.

31. The metaphorical expressions used in the fashion magazine were
trendy and fashionable. Translation (Ukrainian): Mertadopuyni BHUCIOBH,
BUKOPHUCTaH1 B MOJTHOMY >KypHaJii, OyJIM MOJIHUMH 1 CTUIILHUMH.

32. The metaphorical imagery in the advertisement created an
emotional connection with the audience. Translation (Ukrainian):
Meradopuuna ysiBa B pekjiaMi CTBOPHIJIA EMOIIMHUIN 3B'S30K 3 ayJIUTOPIEIO.

33. The author used weather metaphors to describe the mood of the
protagonist. Translation (Ukrainian): ABTOp BHKOpHCTOBYBaB MmeTadopu
MOTO/IM JIJISl OTIMCY HACTPOIO TOJIOBHOTO T'EPOs.

34. The metaphorical language used in the social media post resonated
with the followers. Translation (Ukrainian): Meradopuuna MoBa, BUKOpUCTaHa
B IIOCTI B COILIAIbHUX MEpexkax, 3HaUIILIa BIITYK Yy (OJUIOBEPIB.

35. The metaphors in the speech added rhetorical flair to the delivery.
Translation (Ukrainian): Mertadopu B mNpOMOBI J0JaId  PUTOPHUIHOTO
BUIIYKAHOCTI B JJOCTaBKY.

36. The metaphorical expressions used in the environmental article
highlighted the urgency of the issue. Translation (Ukrainian): Metadopuusi
BUCJIOBH, BUKOPUCTaHI B €KOJOTIYHIA CTaTTi, MNIIKPECIUTH BaXXIUBICTh
npoosemMH.

37.  The author employed sports metaphors to convey the concept of
teamwork. Translation (Ukrainian): ABTOp BHKOPHUCTOBYBaB CHOPTHUBHI
MeTtadopu, 1mod nepeaaTi MOHITTS KOMaHIHOI poOOTH.

38. The metaphorical language used in the scientific paper elucidated
complex concepts. Translation (Ukrainian): MeTtadopuuna MoBa, BUKOpHUCTaHA

B HAYKOBIH CTaTTi, po3'sICHUIA CKJIQH1 KOHLIETILII].
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39. The metaphors in the literary work added depth to the
characterization. Translation (Ukrainian): Mertadopu B JiTepaTypHOMY TBOpi
HaJaJM TTUOMHU XapaKTePUCTHIII.

40. The metaphorical expressions used in the news article captured the
essence of the event. Translation (Ukrainian): Mertadopruyni BHCIOBH,
BUKOPHUCTaH1 B HOBUHHIN CTATTI, 3aXOMWIA CYTHICTh MOII.

41. The metaphorical imagery in the travel brochure painted a vivid
picture of the destination. Translation (Ukrainian): Metadgopuyna ysBa B
TypUCTUYHOMY OyKJIETI HaMmaloBaja SICKpaBUW  300pakeHHS  MiCLs
MIPU3HAYEHHS.

42. The author used plant metaphors to describe growth and
development. Translation (Ukrainian): ABTOp BHKOPHCTOBYBaB POCIWHHI
MeTadopu AJIs OTHUCY 3POCTaHHS Ta PO3BUTKY.

43. The metaphorical language used in the technology article simplified
complex concepts. Translation (Ukrainian): Meragopudna MoBa, BUKOpHUCTaHA
B TEXHIYHIN CTaTTI, CHPOCTHIIA CKJIaH1 KOHIIETIII].

44. The metaphors in the advertisement created a sense of urgency and
excitement. Translation (Ukrainian): Meradopu B pexiami CTBOPWINA BITUYTTS
TEPMIHOBOCTI Ta 3aXOIJICHHS.

45.  The metaphorical expressions used in the educational material
facilitated understanding. Translation (Ukrainian): MertadopuuHi BHUCIOBH,
BUKOPHUCTaH1 B HABUAJILHOMY MaTtepiaji, CIPUsIIA PO3YyMIHHIO.

46. The metaphorical imagery in the song lyrics evoked strong
emotions. Translation (Ukrainian): MeradopuvHa ysBa B TEKCTI IiCHI
BUKJIMKAaJIa CUJIbHI eMOIli].

47. The author used travel metaphors to describe the journey of life.
Translation (Ukrainian): ABTOp BHUKOPHCTOBYBaB MeTadOpH MOAOPOXKI, 100

OIMNCAaTH IIIAX XUTTA.
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48. The metaphorical language used in the motivational speech inspired
the audience. Translation (Ukrainian): Meradopuuna MoBa, BUKOpPHCTaHa B
MOTHUBAIIMHOMY BUCTYII HAIUXHYJIA ayUTOPIIO.

49.  The metaphors in the political article conveyed the complexity of
the situation. Translation (Ukrainian): MeTtadopu B MO THYHIH CTATTI IepeaIn
CKJIaJIHICTh CUTYaIlii.

50. The metaphorical expressions used in the business report
emphasized the need for strategic planning. Translation (Ukrainian):
Meradopuuni  BHCIOBH, BHUKOpPUCTaHI B  OI3HEC-3BITI, MIJKPECIUIH

HEOOXIJTHICTh CTPATEr1YHOTO MJIaHYBaHHS.
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