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INTRODUCTION

Language is a means by which cultures express themselves, and their essence. It
reflects the cultural and historical background of each era and, as a rule, is quite
understandable only to people living in this era.

Young slang reacts most vividly to all events in life. It picks up and reflects new
phenomena, and itself changes in the process of their transformation, and thus has an
Impact on the use of the colloquial version of the language in which communication
takes place in everyday life, gradually displacing another vocabulary from use.

The slang of American students is no exception. Modern linguistics is not only
the study of written language but also the study and analysis of the facts of language in
live communication. According to authoritative linguists (V. V. Balabin, N. A. Jeus,
etc.), direct oral sound communication is the most important area of language
functioning, spoken language is in some sense the minimum system of the national
language, the most important by the range of social and individual significance. Of
particular interest is the study of various forms of non-normative, or deviating from the
usual language standards of colloquial speech.

Living colloquial language is studied from a variety of points of view: from
sociolinguistic positions — in terms of identifying its social varieties, establishing their
social status by area of use, defining their socio-cultural boundaries; from the
psycholinguistic and communicative — linguistic positions — in terms of highlighting
the characteristic forms of these forms of ways to indicate the communicative positions
of the speaker and listener in the overall dynamics of dialogue discourse.

The object of analysis is the English-language slang of the hotel and restaurant
business.

The subject is their structural and semantic characteristics and methods of
translation into Ukrainian.

The aim of the work is the analysis of English-language slang in the field of
hotel and restaurant business from the point of view of their structural and semantic
characteristics and methods of translation into Ukrainian.

The tasks of the work are determined by the goal and object of analysis:
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- to define slang as a component of the lexical system of the modern English
language;

- to analyze the structural and semantic characteristics of English slang in the
hotel and restaurant business sphere;

- to analyze the terminology of the hotel business sphere as a component of the
English-speaking tourist slang system;

- to investigate the structural and semantic characteristics of English-language
slang in the hotel and restaurant business sphere;

- to determine the ways of translating English-language slang of the hotel and
restaurant business about their structural characteristics.

The main methods of analysis are: a descriptive method for summarizing the
results of research devoted to the analysis of a terminological unit as a component of
the professional language of the field of tourism and scientific interpretation of actual
material; the method of dictionary definitions and the method of component analysis
for the inventory and systematization of English terms in the field of the hotel business,
determination of their semantic structure; structural analysis to study the structure of
the studied terms; translation analysis to determine ways of translating English-
language terms in the field of hotel business into Ukrainian, elements of quantitative-
gualitative analysis to determine the frequency of the studied linguistic phenomenon.

The data material was served by English-language terminological units, as well
as slang of the hotel and restaurant business sphere, which were extracted from
English-language dictionaries, articles, and websites of the hotel and restaurant sphere.

The theoretical significance of the study is in the clarifying the concept of slang
and commonly used terms of the hotel and restaurant business as a component of the
tourist vocabulary, systemizing the structural-semantic and translation characteristics
of the units of the terminological system under study.

The structure and content of the work are determined by the set goal and tasks
of the research. The work consists of an introduction, two chapters, general

conclusions, bibliography, a list of data sources, and annex.



CHAPTER 1
SLANG AS A LANGUAGE PHENOMENON AND TRANSLATION
CHALLENGE

1.1. Slang as a language phenomenon

The most important means of human communication is language. It is how each
culture can express its essence. The language reflects the cultural and historical
background of each nation in a particular era. The language is constantly changing.
And these changes are not always for the better.

One of the fastest-changing genres of language is slang. According to Eric
Partridge, a famous linguist and compiler of slang vocabulary, slang has existed since
ancient times, as people always try to diversify language with more vivid, vivid words,
to replace obscure scientific terms with words more accessible to a wide range of
people [19].

Slang is present in all spheres of human activity. It changes according to time
and space. Slang is influenced by all the changes taking place in society, and not the
least role in the formation of slang is played by everything inherent in a certain circle
of people, their interests, topics of communication, and their activities. Often the units
of slang are words borrowed from other languages or the language of other segments
of the population.

The issue of slang is the subject of constant scientific research. More and more
modern philology pays attention to the concept of slang. Problems of slang were
studied by such scientists as E. Partridge, M. M. Makovsky, I. R. Halperin, G. Menken,
V. Vilyuman, V. Balabin, V. A. Khomyakov, Ch. Leland, and many others [18].

In general, it is very difficult to find a single definition of the term "slang".
Scientists and researchers who have studied and are dealing with the problems of slang
have different views on the concept of slang and its importance in everyday life.

First of all, slang is a means of marking a speaker's belonging to a certain social group.
In other words, slang is a linguistic means of isolating a small group in a large society.

At the same time, by separating from some groups and approaching others, a
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person expresses himself in a certain way. In addition, literary language or dialect often
does not provide an opportunity to express an opinion concisely and emotionally. The
attractiveness of slang is that its sometimes somewhat rude vocabulary allows you to
give speech an expressive color. This is especially important for young people [1: 6].

Youth language reflects the unstable cultural and linguistic state of society,
which balances on the verge of literary language and jargon [2: 21-24].

M. Makovsky's opinion on the dialectal origin of the term slang deserves
attention, but the author of this hypothesis has not proved it. The fact that this word is
in the northern dialects of England does not mean dialectal kinship: it is evidenced in
the gypsy predatory slang [16].

In the late 19th century, slang began to be considered as a borrowing from the
Scandinavian languages. Beginning with Scythian's etymological dictionary, such an
interpretation of the origin of the term has found its way into some authoritative English
dictionaries. The Scandinavian origin of the term was accepted by such researchers as
Bradney, Weekly, and Wilde [3].

According to E. Partridge, many American researchers use the word "slang" as
a synonym for slang. The author of the slang dictionary R. Spears notes that the term
"slang" was originally used to refer to American criminal jargon as a synonym for the
word "can't". Over the years, "slang" began to expand its meaning and today includes
various types of non-literary vocabulary: slang, colloquialisms, dialects, and even
vulgar words.

Thus, there are different views on the term "slang"” and different attitudes to it.
But it is hard to deny that slang, despite its somewhat familiar and sometimes even
vulgar form, is the brightest, most emotional, and liveliest style of speech that responds
to any change in people's lives and helps them express their thoughts and feelings as
deeply as possible.

There are no clear boundaries between general literary colloguial vocabulary and
phraseology and some groups of non-literary vocabulary. Reasonably, colloquial
vocabulary almost imperceptibly passes into the category of words that are no longer

included in the norm of literary use.
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The words of the so-called "slang" are especially close to the category of
common literary colloquial vocabulary. There are several definitions of this concept:

1. the same as jargon;

2. a set of jargon that makes up the layer of colloquial vocabulary, which
reflects a rudely - familiar, sometimes humorous attitude to the subject of the speech.
It is used mainly in conditions of casual communication [18].

Slang consists of words and phrases that originated and were originally used in
certain social groups, it reflects the value orientation of these groups. Having become
commonplace, these words often retain an emotional and evaluative character,
although the "sign" of evaluation may change.

Elements of slang either quickly disappear from use or enter the literary
language, leading to subtle stylistic and semantic differences. Only etymological
analysis establishes the connection of some words of a literary language with slang and
reveals the type of slang in the first sense and the nature of the metaphor underlying
the nomination [17].

The extensive use of slang contradicts the norms and culture of the language.
Drawing the line between slang and colloquialism is a difficult task of lexicology and
lexicography, as slang differs only in that it arose in certain social groups, sometimes
very broad (youth).

Some researchers, focusing on the traditions of English linguistics, identify slang
with vernacular, include in slang a layer of buzzwords - "one-day", others (I.R.
Halperin) [16], referring to the uncertainty of the category of slang, generally deny its
existence.

In American lexicography, the term "slang" became widespread around the
beginning of the last century. The etymology of this term seems controversial and has
not been precisely established by any of the Soviet or foreign linguists who have dealt
with this problem. Indicative in this respect is the figurative description of "slang" in
the famous work of J. B. Green and J. L. Kittridge: "Slang — a language — a tramp who
wanders around literary language and constantly tries to make his way into the most

sophisticated society" [7].
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Imagery in scientific prose, as we know, is used to further clarify certain
described phenomena, as well as to express the author's attitude to these phenomena,
rather than to determine the essence of the phenomenon. In this case, the use of
metaphor to define "slang™ does not explain this phenomenon but rather obscures its
meaning.

In modern foreign lexicography, the concept of "slang" is mixed with such
concepts as "“dialethism", "jargon", "wvulgarism”, "colloquial language",
"colloquialism"” and others. However, although many foreign theorists of lexicology
have expressed different and contradictory views on the issue of "slang", they all come
to the same conclusion: “slang™ has no place in the English literary language. This is
because the concept of “slang” in English lexicography is mixed with words and
phrases that are completely different in terms of their stylistic color and areas of use.

The history of the essence and content of the concept of slang is closely linked
with the evolution and formation of the so-called colloquial norm of English, the
elements of which, along with other linguistic layers on the periphery of the literary
norm, developed and formed over the centuries.

The conversational norm of English, according to V. M. Yartseva, was originally
the norm of oral dialect [8]. Currently, according to M. M. Makovsky, there are two
main norms of the standard of English spoken language, forming two levels, two tiers
in the system of oral speech [10].

If the norm of the first level focuses mainly on grammatical, phonetic, and partly
lexical laws of English, legitimized by literary usage and written tradition, the norm of
the second level, exists side by side with the first, and includes very diverse language
layers, arises and develops mainly through the so-called "peripheral” language tools.

These two norms, however, are not separated and not isolated from each other:
in a living language, they are usually connected by thousands of transitions and to some
extent overlap. Slang occupies a special place in the sphere of the second-level
colloquial norm: in its essence, it differs both from the phenomena of the first-level
colloquial norm and from the adjacent language layers belonging to it, which belong

to the second level.
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Living language does not and cannot have slang vocabulary in isolation from the
grammatical and phonetic shell. Unlike the so-called colloquial words
(colloquialisms), which are characterized by the spontaneity of origin, use, and
disappearance, slang vocabulary is characterized by historical conditionality and the
so-called greater “conservatism".

Thus, a very natural question arises about the difference between slang and so-
called "dialethism". M. M. Makovsky offers the following explanation: systemic unity
of all structural parts of slang, lack of complete coincidence of its vocabulary with the
vocabulary of modern dialects, combining in slang structural features of some dialects,
lack of slang many phonetic and grammatical features of dialects, slang - these are the
main features that distinguish slang, on the one hand, from dialects in literary language,
and on the other - from individual local dialects in general.

Thus, the legitimacy of the allocation of slang in a special category seems to us
quite reasonable and questionable. The main characteristics of the concept can be
called:

o instability, transitional nature;

o some researchers see slang as living facts of word formation, a progr
essive phenomenon in the development and improvement of language;

o groups of scholars note the ability and speed of the processes of

assimilation of slang in literary language.

1.2. Theoretical background of translation slang

One of the main problems of modern linguistic theory translation, is the problem
of reproducing the communicative effect of the original in translations In the
framework of this problem, the question of shifting of stylistically marked units. Any
translator aspires to achieve the maximum transfer of stylistic features of the original
in the translation.

Start for translation of the reduced vocabulary of the source language should be
considered a search for all possible analogs of reduced vocabulary in the target
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language. The practicality of this method lies in the fact that anyone has similar analogs
developed language.

The translation of English slang is quite difficult, and the groups included a
reduced vocabulary, tightly intertwined with colloguialisms and sometimes they go to
them, then if there is a lack of correspondents, the translator should resort to colloquial
speech.

For example, the text of the work contains the phrase "What can | say? He'll
never shit a seamen's turd", used about one who will never become a good sailor. It
cannot be translated literally, because it will be considered a violation of the usual
norms of the Ukrainian language. And also, because it is here there is a difference in
the communicative norms of languages: in modern English, the use of rude words like
shit is practically the norm, and in the Ukrainian language, this is unacceptable, because
the Ukrainian equivalents of English slang are much rougher.

The appropriate translation of such a phrase will sound something like this: "11]o
ckazamu? s kpesemka ne nosurnna oymu mopcokum oussonom”. 1t is also possible to
note several translation techniques regarding the second method: tracing and
transliteration. These techniques are possible provided only that the meaning of the
tracing or transliteration of the word is understandable from the context and retelling
does not violate the principles of adequacy. Here is an example of successful use of
transliteration: "... old Dim at the back near laughed his gulliver off — ho, ho, ho. " —
old Tup, on the back seat laughed to death, shaking Gulliver — ho, ho, ho [11].

Here the meaning of the word gulliver (Head) is clear from the context of the
phrase. The use of this technique is possible only occasionally when the meaning of
the word is known and understood by the reader without special explanations. Most
often, they use an indirect method of transfer or translational transformations. Their
main function is to create the most lexically accurate, adequate translation of the work
a lack regular correspondences of the language. Just as adequate translation is
impossible without taking into account the stylistics of the original, yes translation
involves the creation of a stylistic analog of the original.

The stylistic expression or content of the text consists of its values, and
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constituent units, and requires recoding during translation, which takes place in the
process of changing plans of content and expression of units in translation texts. In
general, translation from English into Ukrainian is the typical replacement of words of
general meaning such as the man, the woman, the person, or the creature to specific
proper names or nouns, such as old man, soldier, a passer-by, a housewife, a dog, a cat,
etc.

This is especially important when the translation of fiction, in which
inappropriateness is too common the use of words with an abstract, generalized
meaning. Generalization is the replacement of a word in the source language from a
narrow meaning to a word with a more detailed meaning in the translation. Here are
some examples of generalizations in the translation of J. Salinger's story: "Doesn't
come over and visit me practically every weekend" and "He comes to see me often,
almost every week." "Then this girl gets killed because she's always speending™ [20].

Here generalization is combined with antonymic translation; the verb said can
be specified. Generalization is often due to a pragmatic factor. Here are some
examples: "He didn't show us this old beat-up Navajo blanket that he and Mrs.
Spencer's bought off some Indian."

"Bin ne nokazas nam yro cmapy nowlapnamy Koeopy, Ky eouu 3 micic Cnencep
kynuau 6 sikoeocw inoianys” (this example also illustrates subjunctive replacement
typical for translation into Ukrainian). Acceptance of translation compensation refers
to lexical transformations with the help of which the meaning is achieved equivalence.
It is used in cases where certain elements of the original do not have similar or
appropriate equivalents in the translation language and cannot be transmitted by its
means. In similar situations, for replenishment of semantic or stylistic loss caused by
the fact that some unit cannot be translated or a part is lost semantic volume, the
translator transfers the missing part in other ways.

When translating slang, most often resort to replacing the words of the original.
"My parents would have two hemorrhages apiece if | told anything pretty personal
about them." — Moi 6amvrku manu 6 no 06i KpososuIUSHU, AKOU 51 POZNOBILA NPO HUX

uocwv oyaice ocobucme.
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Smug — complacent, limited (colloquial slang vernacular). Synonymous with
self-satisfaction. The pronoun their, in the Ukrainian translation is large, quantity. The
addition is the opposite in an expanded form of the original text related to the need to
convey its content. Are two types of additions:

1. Introduction of additional information in the text to convey to the reader
of the translation what native speakers understand without clarification. Would you like
a cup of hot chocolate before you go? - Maybe you will drink a cup of hot chocolate
on the track? So what? - | said. Cold as hell - What? - | ask in an icy voice.

2. Grammatical addition is used in the target language when there is no
semantic similarity with the grammatical form and lexeme of the original.

There is also a descriptive translation in addition to transformational techniques.
Multifunctional replacement is used mainly for the clarification of concepts and words
unknown to the reader, which require clarification, or when words unfamiliar to the
recipient are replaced by more familiar ones during translation.

A literal one can be added to the reasons for translation failures translation
(translation of only the denotative value, excluding customary norms and stylistic
aspects). The translator, before translating the text in which they are present slang, must
carefully study not only the content of the original, but also his features, and a system
of images.

Only in the right way translation based on stylistic analysis of the author's
techniques from possible methods in the language of translation, the translator can
adequately convey the level of communicative influence produced on the native

speaker when reading the original.

1.3.  Specifics of hotel and restaurant discourse text analysis

To solve research problems, we will also turn to the interpretation of the term
"discourse". Discourse in social sciences is characterized as “a formalized way of
thinking that can be manifested through language as a social boundary that defines

what can be said on a certain topic".
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But the goal of this study needs a more specific definition that would combine
an approach to discourse as an authentic language functioning in context, with a
narrower interpretation of discourse as a text. The main constitutive characteristics of
the discourse are the instruction of speech actions, active participants, information, and
general conversational principles [10: 31].

Thus, we can treat any written text as discourse unfolding in specific speech
conditions communication, has its pragmatic instruction, contains specific information,
and corresponds to general conversational principles. In turn, discourse analysis is a
method of communication research, which aims to reveal the social context behind oral
or written speech, the study of the relationship between the language code of
communication and social, mental, psychological, and cultural processes.

The method of discourse analysis is used for research language that functions
naturally in the context in which it is used Discourse analysis, according to the
definition of many scientists, is not a quantitative or qualitative scientific method, but
iIs a way of putting questions within a certain quantitative or qualitative method.
Discourse analysis helps to reveal the hidden motivation behind the choice of a certain
method of text analysis.

Discourse researchers, regardless of whether they study the coherence of
extended structures or engage in interpretation texts, are interested in the language
choice made by the speaker for the sake of it of its specific social purpose. Discursive
analysis can be used as a structural tool for textual analysis organization, and as an
ethnographic tool for the extension of awareness of a specific culture. This is another
facet of the intersection of theoretical linguistics and teaching methods - after all,
language learning is impossible without learning the relevant culture. Knowledge of
culture that students need for effective communication in a foreign language, the so-
called "sociolinguistic competence" [15], also includes knowledge of how to use genres
of discourse in the context of communication.

So, an effective strategy for learning a foreign language is familiarization with
an assortment of genres, such as both oral and written, their general structure, as well

as their norms used in the context of the surrounding environment.
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The hotel and restaurant sector is an important component of the hospitality
industry. At the same time, enterprises of this sphere, from one on the one hand, are
one of the means of highly liquid use of capital, and on the other — an environment with
a high degree of competitiveness. In everything civilized the world hotel and restaurant
enterprises are among the largest widespread types of small business, therefore
institutions and enterprises lead between is a constant struggle for market
segmentation, the search for new ones, and retention of regular consumers of their
products and services. All the institutions listed above must have a high level of
competitiveness. Today, the main problem in the world in the field of hotel and
restaurant business is huge competition.

The market is very aggressive, supply outstrips demand, so it's hard for hotels
and restaurants to defend their interests. In this case, only improving the quality of
service and the offer of special services can save the situation, however, small hotels
and restaurants often have to survive and operate at a loss. The competitiveness of
establishments in the field of hotel and restaurant business and the services provided
by them are determined by the relationship between the quality level of the offered
products and services and their cost.

Optimizing this ratio allows you to offer customers quality service and highlight
the competitive advantage of the services of a separate establishment in the hotel-
restaurant business sphere over the services offered by competitors.

Advertising text is generally divided into 4 main parts:
1. slogan;
2. title;
3. main advertising text;
4. phrase-echo.

At the same time, the representation in each advertising text of all of the above
components is not mandatory. Although, the presence of an advertising header is
almost mandatory. The presence of other parts is determined by the species' product
(service) and depends on several other characteristics. The headline is the most

important part of the advertisement.
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Of course, in it, the essence of the advertising appeal and the main advertising
argument are expressed. According to research, about 80% of readers, after reading the
headline, do not read the main advertising text in general. It is known that the purpose
of the advertising headline is to attract the attention of the audience and arouse interest
in the advertised product or service.

The orientation of the advertising text to the target audience, in turn, is closely
related to the object of advertising: yes, advertising aimed at young people well-off
women, focused mainly on expensive items cosmetics, perfumes, and fashion clothes.
Similar to the object of advertising the targeting of advertising to a certain segment of
the mass audience affects the language and style of advertising text. Advertising
cosmetics and perfumes for women in most cases, is characterized by an elegant style,
rich in specific phrases and other means of expressiveness, which gives the text a
special character sound, a unique "tone of voice".

For many practitioners of advertising activity, the text in a foreign language
serves only as a means to understand the idea of the advertised product, itself the text
is often rewritten in the language of the consumer's country, taking into account the
peculiarities of its national specificity, undergoing so-called localization. In those cases
when an exact translation is inappropriate, the translator uses approximations content
with phrases that must take into account traditional ethnic, national, and social
characteristics, stereotypes of a specific behavior of the audience for which the
products are targeted, indicated in the advertising text. A researcher of the creative
process of translation evaluates the translation of advertising texts, as “creativity at the
language level", while the translation of artistic texts — is "creativity associated with
artistic thinking" [12: 84].

The use of the term guest in this study is because today in European practice,
employees of the hospitality industry call their customers guests. In the lexical system
of the English language, there are more than thirty lexical units in which the word guest
— «TiCTh, KIIEHT TOTemo» 1S a nuclear component, for example: guest survey -
ONMUTYBAJILHHUK TOCTEH roteito, unexpected guest - KirieHT TOTeI0, SIKMii HE 3aMOBJISB

HOoMep HanepeaoaHi, walk in guest - kiieHT roresio, sikuii MPUOyB 0€3 MonepeaHHOrO
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OpoHIOBaHHs, permanent guest - moctiiiHui KiieHT rotemto, guest certificate -
ceptudikaT MOCTIHHOTO KIli€HTa, Quest occupancy - koedillleHT 3aBaHTAKCHHS
roresro, guest relations - cucrema B3a€MOBIAHOCHH «TICTh-CIIBPOOITHUK FOTEIIIO

The direct interaction of the hotel business with other branches of the
professional and household sphere caused the heterogeneous nature of the vocabulary
of the hotel business from a semantic-nominative point of view. Within the studied
vocabulary, the following lexical layers can be distinguished:

1)  specialized vocabulary, for example, average length of stay - cepenmiii
TepMiH repeOyBaHHs B HOMepi, chateau hotel - rorens-mato, N0 show — peseps, 110
OyB He3aTpeOyBaHUM;

2) industry vocabulary, for example, average discount on published tariff -
cepeaHii po3Mip HaTaHol 3HMXKKH, force majeure - ¢popc-maxopni oocrapuam, global
distribution system (GDS) - riio0anbpHa cucTeMa pe3epByBaHHS TYPUCTCHKUX MOCIYT;

3) general scientific vocabulary, for example, technology, system, law;

4)  commonly used vocabulary, for example, bed - mixko, came chair -
IeTeHe Kkpicno, bedsidetable — mpuitixkkoBa TymMO0uKa.

Within the vocabulary of the hotel business, the ratio of these vocabulary layers
Is uneven. The basis is made up of highly specialized units, which name concepts and
subjects that are characteristic only for this field.

Industry vocabulary among the lexical units of the hotel business is represented
by vocabulary related to

- economic terminology, for example, average daily rates - morouni IiHK
HoMepHoro (oHIy rotento, incidental charges - omara 3a nogarkosi mocayr, affinity
group fares - cnemianpHi IiHK A0S TpUAOMY 1 OOCIYTOBYBaHHSI BEJIMKHUX TPYII
TYPHCTIB, COrporate rate - koprmoparusHa 1iHa, Share - yactka B cTaTyTHOMY KariTai
TOTEJIIO, aKIIis;

- legal terminology, for example, claim - ckapra, nperensisi, BAMOTa, M030B;

- architectural terminology, for example: alcove - ajabpkoB, HeBeaMKa Hillla B
BEJIMKOMY TIPUMIIICHHI, JIe 3HAXOAUTHCS JIHKKO, atrium - BEHMKHiA BITKPUTUH MPOCTIp

B OyaMHKY a00 BHYTpIIIHIH ABip OymiBIIi 3a3BHUaii IMiJ CKISSHUM Jaxom, bay - Hira;
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ITMOOKHM BUCTYH KIMHATH 3 BIKHOM;

- computer terminology, for example: Central Resewation System or Computer
Reservation System (CRS) - komm'toTepHa crcTeMa OpOHIOBaHHS HOMEPIB;

- transport terminology, for example: deadhead - ciyx0oBmi aBiamiHid, 110
MaloTh 3HUKKHU 200 MpaBo Ha OE3KOIITOBHE PO3MIILICHHS;

- statistical terminology, for example: average occupancy - cepeaHs KijabKiCTh
3aHATUX KIMHAT/HOMEPIB TOTENIO 3a MIEBHUI MEepio Jacy.

General scientific terminology, denoting categorical concepts of a general
industry nature, not only serves the vocabulary of the hotel business, but is included in
the terminology systems of other fields of knowledge [4: 110-118].

It should be emphasized that in the future, under the terminology of the hotel
business, we will mean the set of specialized lexical units belonging to the vocabulary
of the hotel business, for example: lodging facilities manager - menemxep ™o
po3ceneHHI0O 1 HOMmMepHOMYy (donay, lodging-house - wmeOaboBaHi KiMHATH;
HIIMPUEMCTBO TOTEIBHOTO THITY, AC 3[al0ThCA B HAWM IOCTIMHUM MEIIKAHIISIM
HEJIOpOori KiMHATH 3 00CTaHOBKOIO, Maximum Occupancy - MakcHMajbHa KiJTbKICTh
BIAITOYNBAIOYNX, BKIIFOYAIOUH JITSH, SKMX 0aThKU B3sUIH 3 COOOIO HA BIAIIOYMHOK HA
BULTY, $Ka HAJIEKWUTh BIIACHUKY Ha TMpaBl CHUIBHOI BJIACHOCTI, no Show —
pe3epByBaHHs, 1110 OyJ10 He3aTpeOyBaHe, moon classification — cucrema kimacudikariis
rOTEJIB MO JiyHaM (2 He TPaauLINHO O 3ipKaM), CUCTeMa, 10 MpUHHITa B AHIIII,
number of guests per occupied room - KiIBKICTh TOCTEH Yy 3aliHATOMY HOMEDI,
occupancy report - moeHHUI 3BIT MPO KUIBKICTh 3aiHATHX HOMepiB, Off the street
CUStOmer - KII€HT, TiCTh TOTENIO, SKUi TpuOyB 0€3 monepeaHLOT0 OpPOHIOBAHHS,
privacy occupancy - miaHOBa KiJbKICTh BIJNOYMBAIOYMX Ha BI/UT, 3aCHOBaHA Ha
NPUHIMIT  JIBOMICHOTO PO3MIIIICHHS B KOXHIA cmanbHi, quadruple room -
YOTHPHOXMICHHI HOMep B roteni, RO - 3anut miarBepkeHHs OpoHioBaHH, transient
hotel - rorensr mns TpaHsuTHHX roctei, twin double - rorenpHMiIT HOMEp 3 aBOMa
ABOCIIAJIbHUMH JIHKKaMU.

An open-type vocabulary is publicly available, which simplifies the process of

communication with guests. This is reflected in the widespread use of common words
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as hotel business terms, the meaning of which often coincides with the meaning of the
corresponding terms, e.g.: bed - mikko y Homepi rorero, bedlinen - mocrinpHa 6inn3Ha,
camp - tabip, child - nutuna, facilities - oomagunanns, lift - mdr, lounge - kimuara
BiJIOYMHKY, trolley - Bi3ok Ha koyrecax, van - aBTONPUYIIT JJIsI JISTKOBOTO aBTOMOO1IA,
CHeHiaJIBHO O6J'IaIlHaHI/Iﬁ JIA KUTIJIA, 3 BCIIMKUM CAJIOHOM, KYXHCHO, TYyaJICTOM,
CITAJIbHUMH MICIISIMH.

At the same time, it should be noted that in some cases the scope of the meaning
of a lexical unit used in common language may be wider and less defined in comparison
with the scope of the meaning of the same unit in the terminology of the hotel business,
for example, guest - rictb in common English means: a person that you have invited to
your house or to aparticular event that you are paying for —a person whom you invited
to your home or for a certain event, at your expense. At the same time, the special
meaning of this lexical unit is much narrower: a person who is staying at a hotel —
JIIOJJWHA, sIKa 3YIIMHUIIACA B roTenl.

A number of commonly used words that act as terms in the field of hotel business
are distinguished by greater clarity when highlighting the main features of the concept
that they nominate, and therefore, a clearer semantic separation from words close to
them in terms of meaning, for example, in common language, the word room is used
In the sense of: a part of a building that has its own walls, floor, ceiling and is usually
used for a particular purpose - yactuHa OymiBIIi, sIKa Ma€ CBOi CTIHH, MIJIOTY, CTEIIIO
1 3a3BUYall BUKOPUCTOBYETHCSA JIJISl TIEBHUX IT1ICH.

In the vocabulary of the hotel business, the term room is used in clear accordance
with the context. So, a room consisting of three or more living rooms (living
room/dining room, office, bedroom), with a non-standard wide double bed and an
additional guest toilet is defined as a suite, and a one-room room designed to
accommodate one or two people is a studio [9: 36-40].

Closed-type vocabulary is addressed to a narrow circle of people, specialists in
the hotel business, for example, occupancy report - 1moAeHHMI 3BIT MPO KUIBKICTh
3aifHaTHX HOMepiB, Off the street customer - ricte, skwit mpuOyB 63 MOMEPEAHHOTO

OpoHtoBanHs Micil, ADA room - rotenbHUNA HOMEp, SIKUM TEXHIYHO OOJIaHAHUM Y
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BiJITOBIAHOCTI 3 BUMOraMu AMEpHUKaHCBKOro AKTy mpo iHBamimiB, early makeup -
HOMED, SIKUH OyJie 3acelICHUI paHillie 3BU4aiiHOi TouHN, a00 HOMEP, BIIACHHUK SIKOTO
3akazaB, o0 Horo KiMHaTa OyJia HeraiiHo mpuOpaHa, Sleeper - BijibHa KiMHaTa, sKa 3
IICBHUX IIPUYHH BBAXKA€THCA 3aHSTOIO.

Thus, we come to the conclusion that the hotel business unites various forms of
entrepreneurship that specialize in the market of services related to the reception and
service of guests.

The main directions of the hotel business are accommodation, recreation,
business services, which are united on the basis of the principle of "hospitality". Based
on the above, vocabulary related to the reception and accommodation of guests, the
organization of the hotel business, the processes that ensure the functioning of the hotel
business, persons serving the hotel business and guests were included in the material
of our research.

The interaction of the hotel business with other branches of the professional and
household sphere caused the heterogeneous nature of its vocabulary.

The fact that the hotel business is divided into two types of services: contact and
non-contact, we consider it possible to divide the terminology of the hotel business, in
turn, into an open-type vocabulary, understandable for a wide range of people, and a

closed-type vocabulary, addressed to a narrow circle of specialists [14: 78-81].
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CHAPTER 2
HOTEL AND RESTAURANT DISCOURSE SLANG: DISCOURSE
FEATURES, TRANSLATION OPTIONS

2.1. Lexical transformations in the translation of hotel and restaurant
discourse slang

In this subchapter we will consider 50 examples [26, 27, 28, 29, 30, 31, 34, 35,
36, 37, 38, 39] of the slang translation. Examples were taken from different sources
and videos (all of them in the list of data sources). Here we analyze the lexical
transformations. So, the analysis:
1. I'll make the lemon fresh, it's easy peasy! (BSWP) — A spobnio ¢pew, ye sxe
sanpocmo! (BSWPU)

This sentence has one lexical transformation — tracing (easy peasy — zanpocmo).
2. Open the shift while I have an elevenses. (BSWP) — Biokpuii noxu 3miny, a 6 mene

nepexyc. (BSWPU)

This sentence has one lexical transformation — tracing (elevenses — nepexyc).

3. Our new colleague is kind of full of beans today. (BSWP) — Hawa nosa xoneea sixace

3anadmo enepeiiuna cbo2ooni. (BSWPU)

This sentence has one lexical transformation — tracing (full of beans — zanaomo
eHepeilina).
5. Hey, we're not serve that guy at the fifth table anymore. He is hammered. (BSWP)
— Xetl, mu Oinbue He HATUBAEMO MOM) XJIONYHO 3a N AMUM CIMOIUKOM. Bin 3anaomo
n snuii. (BSWPU)
This sentence has one lexical transformation — tracing (hammered — n ’snuii).
8. Pour him a jar of beer! (BSWP) — Harutime momy monoouxy «cmonkyy nueka!
(BSWPU)
This sentence has one lexical transformation — tracing (jar — «cmonkay).
11. Dear guests! Last call! (BSWP) — Illanosni cocmi! Jlacm xon! (BSWPU)
This sentence has one lexical transformation — translateration (Last call — Jlacm

KoJL).
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12. He becomes unbearable to work with if he drinks at the bar — he gets so lairy!
(BSWP) — 3 num cmae necmepnuo npayiosamu, skujo 6in eun’c Ha 6api — 6in cmae
maxuu danaxyyuu! (BSWPU)

This sentence has one lexical transformation — tracing (lairy — 6araxyuuzi).
14. We can add beer nosh to your order. (BSWP) — Mu moowcemo oodamu 0o sauioco
3amosnenns saxycku 0o nusa. (BSWPU)

This sentence has one lexical transformation — tracing (nosh — zaxycku).
16. Make one Quasimodo vodka. (BSWP) — 3pobu 0omny copinky 3 codosoio. (BSWPU)

This sentence has one lexical transformation — tracing (Quasimodo vodka — copinka

3 C0006010).
17. We work only with a certain assortment, because our offie applies only to it.
(BSWP) — Mu npayioemo nuuie 3 nesHUM acopmumeHmom, momy wo Haua oQiyiaixka
nowuproemocst auwe na nooz2o. (BSWPU)

This sentence has one lexical transformation — tracing (offie — ogiyianxa).
18. Order for four V.A.Ts for the sixth table. (BSWP) — 3amosnenns na wvomupu BATa
na wocmuii cmoauk. (BSWPU)

This sentence has one lexical transformation — transcription (V.A.T — BAT).
19. Offer this lady expensive wine, or will she get away with vino? (BSWP) — [[iit nani
3anpononysamu 0opoze uHo, Yu 6oHa oobidemvcs siniwkom? (BSWPU)

This sentence has one lexical transformation — tracing (Vino — giniwxo).

20. If you don't like our service, there is another watering hole opposite us. (BSWP) —

Axuwo eam He nodobaemvcs Haute 00CNY208Y8AHHS, HABNPOMU HAC € e 00UH hao.
(BSWPU)
This sentence has one lexical transformation — tracing (watering hole — nab).
21. Soz, may | go? (75BSW) — Copi, 5 npoiidy? (T5BSWU)
This sentence has one lexical transformation — tracing (Soz — Copi).
22. That guest at the seventh table is too sloshed, call security. (75BSW) — Toii cicmo

3a CbOMUM CMOJUKOM 3aHao0mo Oyxuil, sukauume oxopory. (15BSWU)
This sentence has one lexical transformation — tracing (sloshed — 6yxuui).

23. | forgot my fags today, you can ask the administrator for one. (75BSW) — 4 3a6ys
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cueapemu cb0200HI, MOJNCHA nonpocumu o0y 6 aominicmpamopa. (15BSWU)
This sentence has one lexical transformation — tracing (fags — cueapemu).
24. This whiskey is dead strong! (75BSW) — /e sicki 0o wopma miynuii! (175BSWU)
This sentence has one lexical transformation — tracing (dead — 0o wopma).
25. Hey bruv! We are working together today! (75BSW) — Xei, 6po! Mu cvoeooni
npayioemo pazom! (15BSWU)
This sentence has one lexical transformation — transcription, but with phonetic
change (bruv — 6po).
26. Show the gentleman where the loo is located. (75BSW) — Ilokasicu namny, oe
3naxooumwcs oupanvus. (15BSWU)
This sentence has one lexical transformation — tracing (oo — soupanvus).
28. Bring spirits, bevvy and aperitifs from the warehouse. (BSW) — Ilpunecu 3i ckrady
cnipimu, nueko i anepumusu. (BSWU)
This sentence has one lexical transformation — tracing (bevvy — nuexo).
29. This young man says that he is “skint” today, but we have already given him an
order. What are we going to do? (BSW) — I]eti monoouk 2o6opums, wjo 6in « nycmuii»
Cb020OHI, ane mu 8ice 8iooanu tiomy zamosnents. [lJo 6yoemo pooumu? (BSWU)
This sentence has one lexical transformation — tracing (skint — «nycmuzi»).
30. Quickly replace the bog rolls and disposable towels in the restroom. (BSW) —
bicom 3aminime myanemxy i oonopazosi pyunuxu y soupanvhi! (BSWU)
This sentence has one lexical transformation — tracing (bog rolls — myanemxa).
31. Arrange for him a free room on the first floor, because he is already a little buzzin.
(BSW) — Opeanisyii tiomy 6inbhuii Homep Ha nepuiomy noeepci, 6o i edxce mpoxu
saxmenie. (BSWU)
This sentence has one lexical transformation — tracing (buzzin — 3axmenis).
32. You have updated the database with our Day Guests? (GHJ) — Bu onosunu 6asy

oanux 3 Hawumu «oennukamuy? (GHJU)

This sentence has one lexical transformation — tracing (Day Guests — «oennuxuy).
33. Hang up the DNDs. (GHJ) — Possiceme 0i-en-0i-uuxu. (GHJU)

This sentence has one lexical transformation — transcription (DNDs — oi-en-0i-
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WIKU).
34. You can check it out on F&B. (GHJ) — Bu moowceme nepeensnymu ye y ¢i-en-oi.
(GHJU)

This sentence has one lexical transformation — transcription (F&B — ¢hi-en-6i).
35. The guest from the tenth room asks to call the GSM. (GHJ) — I'icms 3 decsaimoco

Homepa npocumbo suxauxkamu menedicepa. (GHIU)

This sentence has one lexical transformation — tracing (GSM — meneodorcep).
36. The cook said that these two points were eighty-six on the menu. (RTS) — Kyxap

ckazas, wo yi 06a noinmu 6 memio sicimoecam wocmi. (RTSU)

This sentence has one lexical transformation — literal translation (eighty-six —
gicimoecsim uocmi).
37._Behind, let me go ahead! (RTS) — I1o3ady, nponycmims! (RTSU)
This sentence has one lexical transformation — literal translation (Behind —
Ilo3a0y).
38. Four servings of Bev Naps on the sixth table! (RTS) — Yomupu nopyii bvto nenis
na wocmuti cmin! (RTSU)
This sentence has one lexical transformation — transliteration (Bev Naps — b»ro
Henu).
39. I wasn't late for work, | have a mid today. (RTS) — A ne 3anizniosascs na pobomy,
6 mene mio cvo2ooni. (RTSU)
This sentence has one lexical transformation — transliteration (mid — uio0).
40. Mispack for MNe 97 orders, reissue! (RTS) — Micnax na 97 szamoenenns,
nepeogopmims! (RTSU)
This sentence has one lexical transformation — transliteration (Mispack — Micnax).
42.  Where is our runner? (RTS) — /le nocums nautozo panepa? (RTSU)
This sentence has one lexical transformation — transliteration (runner — panep).
43. We need to update the display case and check their shelf-life — half of the food is
already "dead" there. (RTS) — Tpeba onosumu eimpuny, i nepesipumu cmpoku

npudamuocmi — mam nonosuna ixci esice «emepaay. (RTSU)

This sentence has one lexical transformation — tracing (shelf-life — cmpoxku
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nPUOAMHOCMI).

44. We have a split shift today, work together with Michel. (RTS) — V nac cbo2o0Hi
cnuim, mu Ha 3mini 6060x 3 Miwenem. (RTSU)

This sentence has one lexical transformation — transliteration (split shift — cnzim).

45. Prepare the starters! (RTS) — ITiocomyime cmapmepu! (RTSU)

This sentence has one lexical transformation — transliteration (starters —
cmapmepu).

46. These gentlemen ordered several well drinks. | went to the warehouse for the
cheap vodka. (RTS) — Ifi nanu 3amosunu Oexinoka genn-opinkis. A niuioé na
ck1ao 3a deuesoro 2opiakoro. (RTSU)

This sentence has one lexical transformation — transliteration (well drinks — ee-
OpIHKLL).
47. A «5 Outy has been announced, get ready. (RTE) — bys oconowenuii gatis-
aym, npueomytics. (RTEU)
This sentence has one lexical transformation — transliteration («5 Out» - ¢atis-
aym).

49. The cook "killed" the dish, guests must be warned that they will have to wait
longer. (RTE) — Kyxap «yepobusy cmpasy, mpeba nonepedumu 2ocmetl, ujo
0osedemucs 3auexamu oosue. (RTEU)

This sentence has one lexical transformation — tracing (“killed" — «yepo6us»).
50. Take out some Monkey Dishes, they will be needed at the banquet today. (RTE)

— Bunecu oOekinbka MaHKI Oiwel, 80HU CbO2OOHI 3HAO0OIAMbCA HA OAHKemi.

(RTEUV)
This sentence has one lexical transformation — transliteration (Monkey Dishes —

MauKi Otwit).
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2.2. Grammatical transformations
In this subchapter we will consider the same examples of the slang translation.
Examples were taken from the same sources. Here we analyze the grammatical
transformations. So, the analysis:

4, You 're flogging a dead horse by asking her to serve all tables at once. (BSWP)

— Tu 3pobus _geomedicy nocuyey, nonpocuswiu ii oociy2ysamu oopasy 8ci CMoOJUKU.
(BSWPU)

There is a grammatical translation transformation here — compensation (flogging

a dead horse — 3pobus eeomesrcy nocuyey).

6. | can offer you a cocktail to your taste, but horses for courses — I may not choose

the right one. (BSWP) — A mooicy 3anpononysamu éam Kokmetinivb, anie KONCHOMY Ha

c8ill emak — s modicy nioiopamu nenpasuvhut. (BSWPU)
There is a grammatical translation transformation here — compensation (horses

for courses — koorcnomy na caiit cmax).

7. Order whatever. I'm easy. (BSWP) — 3amosme ixcy, s _3a 6ci modxciusi
sapianmu. (BSWPU)
There is a grammatical translation transformation here — compensation (1 'm easy

— 51 34 6CI MOJCIUBL sapianmiu).

Q. Call me, I'll be in the staff room. If anything, '/l be there in a jiffy. (BSWP) —

Knuu mene, 51 6y0y 6 niocooyi. Axuwo wo, s 00paszy npuneyy i ece 3pooao. (BSWPU)

There is a grammatical translation transformation here — compensation (/’/l be
there in a jiffy — 2 oopasy npuneuy i ece 3pobnio).
10. Keep your hair on — | only accidentally generated a final report. (BSWP) —

Tpumaii cebe 6 pykax — s minbKu-ujo panmoeo 3usia Z-36im. (BSWPU)

There is a grammatical translation transformation here — compensation (Keep
your hair on — Tpumaii cebe 6 pyxax).
13. [ can offer you this dessert, it is quite sweet, but it’s not my cup of tea. (BSWP)

— A moorcy 3anpononysamu eam yetl decepm, 8iH 00CUMb CONOOKULL, alle ye He O

mene. (BSWPU)

There is a grammatical translation transformation here — compensation (not my
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cup of tea — ye ne ons mene).

15.  Josh didn't make the shift today because he was out on the lash last night.

(BSWP) — [Ioicout cbo200ni ne sutiuios na 3miny, 60 nepedpas suopa. (BSWPU)
There is a grammatical translation transformation here — compensation (out on

the lash — nepebpas).

41. Run this food to table 4! (RTS) — brca na 4 cmonux! (RTSU)

There is a grammatical translation transformation here — omission (Run this

food... — Dica na...).

48.  Tell the guests at the third table that the main dishes are already done, and drop

the fries into the fryer. (RTE) — Ilepedaii cocmsim 3a mpemiit cmoaux, wjo OCHOBHI

cmpasu 6dxce 2omosi, a 2apnip na oponi. (RTEU)

There is a grammatical translation transformation here — omission +

compensation (and drop the fries into the fryer — a capnip na oponi).
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CONCLUSION

This unit is devoted to the structural-semantic and translational analysis of
terminological units in the field of the hotel business. The analysis of the results of
studies devoted to tourism as an industry allowed us to conclude that a significant part
of the tourism industry is hotel service, which is connected with other business sectors,
In particular catering, but, taking into account that, the vocabulary of the restaurant
business is very extensive and can become the object of a separate analysis to the
terminology of the hotel business, the object of our research is the units related to the
reception and accommodation of guests, recreation and services related to it.

The interaction of the hotel business with various branches of the professional
and household sphere led to the heterogeneous character of its vocabulary, which
includes: specialized terminology, industry vocabulary, general scientific, and
commonly used vocabulary. Based on the fact that the hotel industry combines two
types of services: contact (that come into contact with customers) and non-contact
services (that do not come into contact with guests), we divide the vocabulary of the
hotel business into two groups: the vocabulary of the open type and as the vocabulary
of the closed type, addressed to a narrow circle of people, only specialists.

From the point of view of formal and structural characteristics, hotel business
terms are represented by simple and complex units, terminological combinations,
phrasal terminological units, and abbreviations.

Terminological combinations, which made up 62.5% of the sample, were the
most represented in the terminology of the hotel business, and the least - abbreviations,
which were recorded in 5.5% of the analyzed material. The low representation of
abbreviations is explained by the fact that the vast majority of terms in the hotel
business are two-component and do not require compression and economy of language
means.

Most of the simple and complex terms in the field of hotel business are
reinterpreted as general literary words or terms of related scientific disciplines, their
representation in the sample is 23% of the total amount of analyzed material.

Among terminological combinations, two-component models prevail, which
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make up 64.8% of the analyzed terminological combinations.

Terminological abbreviations of hotel business terms are represented by graphic
and lexical abbreviations. Graphical ones are represented by units formed with the
preservation of all components and abbreviations that have lost one or more elements.

Lexical includes abbreviations formed by omitting individual elements and
abbreviations formed by transformations. The latter make up the vast majority —69.2%
of the total number of abbreviations in the sample.

The translational analysis of English hotel business terms shows that the main
ways of their translation into Ukrainian are lexical equivalents, tracing, semantic
modulation, transcoding, and descriptive translation. According to the results of the
guantitative analysis, descriptive translation is the most productive — 48% of the
sample, and semantic modification is the least — 5.4% of the analyzed material.

Taking into account the fact that the structure of the term determines the way it
Is translated, the translation analysis was also carried out about their structural
characteristics.

The translation analysis of simple hotel business terms revealed the following
ways of their transfer: transcoding, lexical equivalent, and descriptive translation. The
majority of simple terms are transmitted by descriptive translation — 46.5%,
transcoding turned out to be the least represented — 23.9% of the total number of simple
terms.

Translational analysis of complex terms shows that they can be transmitted:
through transcoding, tracing, and descriptive translation. According to the results of
quantitative analysis, the majority of complex terms are transmitted by descriptive
translation — 42.7%, and the least — transcoding — 22% of the total number of complex
terms.

The translational analysis of terms with the structure of word combinations
revealed that the difficulties that arise in the translation of multi-component
terminological units are overcome with the help of tracing, semantic modulation, and
descriptive translation. Descriptive translation turned out to be the most productive

way of translating terms with the structure of phrases — 53%, and the least lexical
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modulation — 11.9% of the sample of terms-phrases.

The translation analysis of phrasal terminological units revealed the following
translation methods: lexical equivalent, tracing, and descriptive translation.
Quantitative analysis of the methods of translating terms with a phraseological
structure shows that the most productive is descriptive translation — 46%, and the least
— is the use of a dictionary counterpart — 23.3% of the total number of phrase terms in
the hotel business.

The translation analysis of the terms — the abbreviation of the hotel business
sphere allowed us to identify the following ways of their transfer: transcoding, use of
the full term that corresponds to the term abbreviation, and descriptive translation.
According to the results of the quantitative analysis, when translating terms-
abbreviations, the full term corresponding to the abbreviation in English is most often
used when translating into Ukrainian — 46.1% of the terms are abbreviations, and
transcoding turned out to be the least productive — 19.2% of the sample. This is because
the contraction is not informative enough for the recipient, who may not have the
realities encoded in the contraction or the background information to adequately

decode the contraction term.
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ANNEX A

ENGLISH

YKPAIHCBKA

I'll make the lemon fresh, it's easy
peasy! (BSWP)

A 3pobnwo gpew, ye o 3anpocmo!

(BSWPU)

2 | Open the shift while | have an | Biokpuit noku 3miny, a 6 mene nepexyc.
elevenses. (BSWP) (BSWPU)

3 | Our new colleague is kind of full of | Hawa nosa koneca skace 3anaomo
beans today. (BSWP) enepeitina cboeooni. (BSWPU)

4 | You're flogging a dead horse by | Tu  3pobus  eedmedsicy  nociuyey,
asking her to serve all tables at | nonpocuswu it o6cnyeysamu oopasy eci
once. (BSWP) cmonuxu. (BSWPU)

5 | Hey, we're not serve that guy at the | Xeit, mu 6invwe ne nanuseacmo momy
fifth table anymore. He is|xzonyio 3a n’smum cmoauxom. Bin
hammered. (BSWP) sanaomo n’snui. (BSWPU)

6 | | can offer you a cocktail to your | 4 moorcy sanpononysamu eam koxmeiinn,
taste, but horses for courses — | may | aze kooicnomy Ha cgiti cmak — 51 MOXHCY
not choose the right one. (BSWP) | nioibpamu nenpasunvnuii. (BSWPU)

7 | Order whatever. I'm easy. (BSWP) | 3amosme ixcy, s 3a 6ci moxiciugi

sapianmu. (BSWPU)

8 | Pour him a jar of beer! (BSWP) Hanuiime momy MONOOUKY «CMONKY»

nuska! (BSWPU)

9 | Call me, I'll be in the staff room. If | Knuu mene, s 6y0y 6 niocooui. Axwo wo,
anything, I'll be there in a jiffy. |sa o0pasy npunewy i 6ce 3pobiio.
(BSWP) (BSWPU)

10 | Keep your hair on — | only| Tpumaii cebe 6 pykax — s minoKu-ujo
accidentally generated a final | panmoso 3usna Z-36im. (BSWPU)
report. (BSWP)

11 | Dear guests! Last call! (BSWP) Ilanoeni cocmi' Jlacm xon! (BSWPU)

12 | He becomes unbearable to work | 3 num cmae nmecmepnno npayrosamu,
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with if he drinks at the bar — he gets
so lairy! (BSWP)

SAKWO BIH 8UN’€ Ha bapi — 6iH cmae maxutl

oanaxyyui! (BSWPU)

13

| can offer you this dessert, it is quite

sweet, but it’s not my cup of tea.
(BSWP)

A moxcy 3anpononyeamu eam yeu

oecepm, 6iH 00CUMb COJIOOKUL, ale Ye He

onst mene. (BSWPU)

14

We can add beer nosh to your order.
(BSWP)

Mu moorcemo odooamu 00 6aw020

3amosnennsi 3axycku 00 nusa. (BSWPU)

15

Josh didn't make the shift today
because he was out on the lash last
night. (BSWP)

Jicowt cb0200HI He U0 Ha 3MIHY, 00

nepebpas euopa. (BSWPU)

16 | Make one Quasimodo vodka.|3pob6u oomy eopinky 3 co0060i0.
(BSWP) (BSWPU)

17 | We work only with a certain | Mu npayrwoemo auwe 3  nesuum
assortment, because our offie | acopmumenmom, momy wo Hawa

applies only to it. (BSWP)

ogiyiarka nowUpOEMbCA  IUWEe HA

nvoco. (BSWPU)

18

Order for four V.A.Ts for the sixth
table. (BSWP)

3amoenenns na uwomupu BATa na

wocmuil cmoaux. (BSWPU)

19

Offer this lady expensive wine, or
will she get away with vino?

(BSWP)

Liti nani 3anpononysamu 0opoce 8UHO,

yuy obinoemvca  GIHIUUKOM?

(BSWPU)

60HA

20

If you don't like our service, there is
another watering hole opposite us.
(BSWP)

Axwo 6am He nodobaemvcs Haule

06C]ly208y8&HHﬂ, Hasnpomu HaAc € ue

ooun na6. (BSWPU)

21

Soz, may | go? (75BSW)

Copi, s npotioy? (15BSWU)

22

That guest at the seventh table is too
sloshed, call security. (75BSW)

Toui cicmv 3a cboMUM  CMOAUKOM

3aHaomo  Oyxuil,

(75BSWU)

euKau4dme OxXOpoOH) .

23

| forgot my fags today, you can ask

A 3a6y8 cueapemu cbo200HI, MOCHA
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the administrator for one. (75BSW)

nonpocumu O00HY 6 aoMiHiCmpamopa.

(75BSWU)

24

This  whiskey is dead

(75BSW)

strong!

Leit sicki 0o wvopma miynui! (75BSWU)

25

Hey bruv! We are working together
today! (75BSW)

Xeu, 6po! Mu cvboecoOHi npayoemo

pazom! (15BSWU)

26

Show the gentleman where the loo is
located. (75BSW)

Tllokaoxxcu  nawny, Oe  3HAXOOUMbCA

soupanvhs. (1SBSWU)

27

There is one order for cuppa and
some sweets. The third table.

(75BSW)

Tam ooHne 3amMo8/1eHHA HAa YaUoK I AKICb

conooowi. Tpemiu cmonux. (15BSWU)

28

Bring spirits, bevvy and aperitifs
from the warehouse. (BSW)

Ilpunecu 3i cxnady cnipimu, nuexo i

anepumusu. (BSWU)

29

This young man says that he is
“skint” today, but we have already
given him an order. What are we
going to do? (BSW)

Lleti  monooux wo  GiH

«NYyCmutLy cb0200Hi, ajie Mu 8iice 8100au

2060punio,

romy 3amosnenus. [l]Jo 6yoemo pooumu?

(BSWU)

30

Quickly replace the bog rolls and
disposable towels in the restroom.
(BSW)

bicom 3aminime myanemxy i 00HOpazosi

pyuinuxu y éoupanvuil (BSWU)

31

Arrange for him a free room on the
first floor, because he is already a
little buzzin. (BSW)

Opeanizyu uomy 8ilbHUU HOMED Ha
nepuiomy noeepci, 60 8iH 6xce mMpoxu

saxmenie. (BSWU)

32

You have updated the database with
our Day Guests? (GHJ)

Bu onosunu 6a3zy oOanux 3 Hawumu

«oennuxamuy? (GHIU)

33

Hang up the DNDs. (GHJ)

Possicome Oi-en-oi-wxu. (GHJU)

34

You can check it out on F&B. (GHJ)

Bu moorceme nepeenanymu ye y ¢i-en-oi.

(GHJU)

35

The guest from the tenth room asks

Llicmb 3 Oecsimozo Homepa npocumv
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to call the GSM. (GHJ)

surauxamu meneoxcepa. (GHJIU)

36

The cook said that these two points

were eighty-six on the menu. (RTS)

Kyxap ckazas, wo yi 0éa noinmu 6 menio

sicimoecsm wocmi. (RTSU)

37

Behind, let me go ahead! (RTS)

Ilo3aoy, nponycmims! (RTSU)

38

Four servings of Bev Naps on the
sixth table! (RTS)

Yomupu nopyii bvio nenie na wocmuii

cmin! (RTSU)

39

| wasn't late for work, | have a mid
today. (RTS)

A ne 3anisniogascsa na pobomy, 6 mene

Mio cboeooni. (RTSU)

40

Mispack for Ne 97 orders, reissue!
(RTS)

97
nepeogopmims! (RTSU)

Micnax Ha 3aMO8JIeHH,

41

Run this food to table 4! (RTS)

Drca na 4 cmonux! (RTSU)

42

Where is our runner? (RTS)

He nocums nawozo panepa? (RTSU)

43

We need to update the display case
and check their shelf-life — half of
the food is already "dead" there.
(RTS)

Tpeba onosumu simpuny, i nepegipumu
CMPOKU NPUOAMHOCMI — MAM NOA08UHA

ici eorce «emepnay. (RTSU)

44

We have a split shift today, work
together with Michel. (RTS)

Y nac cvocooni cnaim, mu na 3miHi 6060x

3 Miwenem. (RTSU)

45

Prepare the starters! (RTS)

ITiocomyiime cmapmepu! (RTSU)

46

These gentlemen ordered several
well drinks. I went to the warehouse
for the cheap vodka. (RTS)

NnaHu 3aMOBUNU  OEKiibKa  Beill-

1Ji

Opinkis. A niwoe na ckiao 3a oeuedoio

eopinkoro. (RTSU)

47

A «5 Out» has been announced, get
ready. (RTE)

bys 020710UeHU Gaiis-aym,

npucomyiics. (RTEU)

48

Tell the guests at the third table that
the main dishes are already done,
and drop the fries into the fryer.
(RTE)

llepeoati cocmsam 3a mpemiti CMoauK, wo

OCHOBHI CMpPasU 6xce 20mosi, a 2apHIp Ha

oponi. (RTEU)

49

The cook "killed" the dish, guests

Kyxap  «yepobue» cmpasy, mpebda
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must be warned that they will have
to wait longer. (RTE)

nonepeoumu 2ocmetl, Wo 008e0embCsl

sauexkamu dosuwe. (RTEU)

50

Take out some Monkey Dishes, they
will be needed at the banquet today.
(RTE)

Bunecu oOexinoka manxi Oiweu, 6oHu
CbO20OHI 3HA000IAMbCA HA OaHKemi.

(RTEU)
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PE3IOME

Hocnimxenns Ha Temy «llepekian aHriHChKOT0 CIEHTY TOTEbHO-PECTOPAHHOT
chepu YKpaiHCHKOIO MOBOIO» IMPUCBAYEHE aHali3y CJIEHTY B aHIJIHCHKINA Ta
YKpaiHCBhKIN TOTeNbHO-pecTopanHiil cdepi. KypcoBa poboTa ckinamaeTscs 31 BCTYIY,
JIBOX PO3/ILJIIB, 3arajilLHUX BUCHOBKIB, CITUCKY JITEpaTypH Ta CIUCKY 1LIFOCTPATUBHUX
TDKEpEUL.

[Mepmuii posmin «Slang as a language phenomenon and translation
challenge» («Cnenr sk wMoBHHMI (EHOMEH 1 mepekiagaibka mpodaema») —
TCOPETUYHUN. Y HBOMY PO3TJISIIAIOTHCSI OCHOBHI TOJIOXKEHHSI CIEHTY SIK MOBHOTO
(dbeHoMeHy, BHMBYAIOTHCS TEOPETUYHI OCHOBM TNEPEKIAJAIBKOTO CJICHTY Ta
BHU3HAYAETHCS CTeM(iKa TEKCTIB TOTEIbHO-PECTOPAHHOTO JUCKYPCY.

Hpyruit po3ain «Hotel and restaurant discourse slang: discourse features,
translation options» («I"oTeabHO-pEeCTOPaHHUHN AUCKYPCUBHUM CIICHT: OCOOJIMBOCTI
JMCKYPCY, BapiaHTH MEpeKIaay») ABJsiE COOOI0 MPAKTUYHE TOCHIHKEHHA. Y HbOMY
IIPEICTABIICHO aHaJi3 JEKCUYHUX TpaHCPOopMallii B IEPEeKIaal CICHTy TOTEIBHOTO Ta
PECTOPAHHOTO AUCKYPCY Ta aHalli3 TpaMaTUYHUX TpaHchOopMaIliil B mepekiiaii CICHTY
TOTEIHHOTO Ta PECTOPAHHOTO JTUCKYPCY.

Knwuoei cnoea: cnene, ecomenvHo-pecmopanna cgepa, nepexkiaoaybKi

mpancgopmayii.



