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INTRODUCTION

The article is focused on economic discourse and terms used in this particular
discourse, ways of translating terms in economic discourse.

Aim and objective of the research is to describe economic doscourse, term,
function of the term in English and ways of its translation into Ukrainian on the basis
of data sources which are - economic terms. Using method of analysis, induction and
method of experiment.

The investigation subject is economic discourse and the object of the research is
economic “term” and ways of itstranslation.
This research topic was not chosen by chance. The relevance of the research reflects in
today’s, with the development of economic relations and rapid economic reforms,
communication in the field of economics is more important than ever, and with it the
need for accurate translation of the main layers of language, such as economic
terminology.

Today is a time when old economic doctrines are disappearing and new economic



models and, consequently, new professions are emerging. The word "market"
symbolized these changes in economic development. It was followed by an avalanche
of new "economic" terms, which became temporary markers of the changes taking
place. This snowballing avalanche, shattering the traditional rigid boundaries of
terminology, poured generously onto bookshelves in the form of many modern
publications on management and marketing and leasing, and economic terms began to
be heard on radio and television. Thus, most basic economic terms became part of the
"language" of society. Under these conditions, it was impossible to imagine that the
corpus of economic terminology would become active and meaningful.

Problem’s theoretical background 1s concept of economic discourse.
Linguists are interested in developing financial, economic and managerial terminology
in specific languages and in studying problems related to the translation of financial
and economic works.

In modern terminology, more and more attention is paid to the question of how

terms function in speech. Terminology is the system of organization of special type of
work, which plays an important role in business communication.

Expansion of cooperation between Ukrainian and foreign companies and
increase of communication volume in these specialized spheres show the importance
of studying translation procedures and problems of economic terminology.
In comparative linguistics, the problem of term definition and translation procedure
has always occupied a special place; if the task of translation is to ensure equivalence
in terms of «common content of the original and translated text, the translation of
specialized financial and economic works requires special attention to terminology.
Consequently, it is terminology that poses the most serious problems in terms of
ensuring equivalence when there are differences between code units, which, according
to Roman Jakobson, is "a fundamental problem of linguistics.
Almost all linguists agree that "the absolute identity of codes contradicts the nature of
language. In translations, the ability to fully and accurately convey the content of the
original text is limited primarily by differences in language systems, and even more
difficult by differences in terminology and conceptual traditions formed in the
respective languages, as well as Dby the phenomenon of realism.
The study will also deal with the concept of discourse and its importance in
communication or the study of culture, history, and more. Also, the economic discourse
takes a huge place in this study, which is very important for understanding the
economic environment and economic relations. The concept of "term™ will also be
considered from the perspective of economic discourse. After all, the concept of the
term in the economic discourse is very important, because it is on the basis of
understanding of economic discourse and knowledge of economic terms the quality of
translation, the adequate transfer of language units from one language to another is
obtained. After all, if the translation was not of good quality, it can lead to
consequences in relations between companies, corporations and lead to political



misunderstandings. Language is a instrument, and for the translator it is the instrument
he has to play the best. In doing so, we will also consider what helpers the translator to
achieve adequacy and accuracy without losing style and meaning.

Practical value of the research is showed by the results obtained in the study
that can be used for an act of adequate translation without loss of meaning or form or
this research can be applied by students in order to gain a deeper understanding of their
future specialty.

Theoretical significance of the study lies in the definition of the concept of

"economic discourse", "term", "types of translation of economic terms"

Chapter 1
Discourse; economic discourse and its characteristics

Discourse 1s a method of communication that describes the use of language in the
context of a particular social situation or domain of knowledge. It is a broader concept
than just the use of individual words and sentences, including cultural, historical, and
social aspects of communication.

Discourse can include spoken and written language as well as other forms of
communication such as gestures and facial expressions. Discourse can be formal or
informal, and it can include different styles and registers of language that are used
depending on the context and goal of communication.

Discourse can be employed to convey information, persuade, form opinions, create
1dentity, and interact in a social group. As such, discourse can reflect and shape cultural
and social standards and values.

Discourse can be studied and analyzed in various disciplines, such as linguistics,
sociology, anthropology, political science, psychology, economics, and others. Each
discipline approaches the study of discourse from its own perspective and uses different
methods and tools in its analysis.



In linguistics, discourse can be studied as connected sequences of words and sentences
that form a coherent communicative unit. Likewise, discourse analysis can help in
understanding how linguistic elements are used to convey social, cultural, historical,
and ideological meanings.

In sociology, discourse can be studied as a process of shaping and changing social
reality, as well as a way of constructing social identities and interactions in social
groups.

In politics, the analysis of discourse can help to understand how political leaders use
language to shape public opinion and justify their political actions and intentions.

In economics, discourse 1s a mode of communication that is used to discuss economic
problems, trends and policies. Discourse in economics can include a variety of types
of communication, such as official statements by government agencies, commentary
by economic experts, media commentary, etc.

Discourse in economics includes the use of special terms, certain concepts, and
stereotypical ideas about how the economy functions. It can reflect different economic
and political beliefs, valuations and interests.

The study of discourse in economics can be valuable in order to understand how
economic issues are perceived and considered by diverse groups, how changes in
economic policy impact different sectors of the economy, how economic perceptions
are shaped, etc.

Thus, discourse in economics 1s an important aspect of the analysis of economic
processes and can help to develop a deeper understanding of economic reality. So,
discourse is an essential aspect of both communication and linguistic interactions that

can be investigated and analyzed across disciplines in order to better understand social
and cultural reality [1], [9], [8], [4], [6], [19].

1.1 Economic discourse and its characteristics; characteristics of vocabulary used
in economic discourse

Economic discourse is characterized by certain features that affect the way economic
problems and processes are perceived, discussed, and regulated. Some of the main
characteristics of economic discourse include:

The influence of political and social factors. Economic discourse can be strongly
influenced by political and social factors such as power, the interests of different groups
and social values.

The use of specialized language and terminology. Economic discourse often includes
special terms and concepts that may not be understood by ordinary people. Thus,
economic discourse can be difficult to understand for those without economic
erudition.

Contains different points of view. Economic discourse can contain different viewpoints
and opinions about economic problems and solutions. This can lead to discussions and
arguments that can influence economic decision-making.

Regularly updated and changed. Economic discourse is constantly changing and being
updated according to the changing economic situation and new trends. This can lead to
changes in economic policies and strategies.



Attention 1s paid to economic issues and trends. Economic discourse focuses on
economic problems and trends such as inflation, unemployment, economic growth.
Economic discourse is also focused on data and statistics. Economic discourse is based
on the analysis of data and statistics that are used to assess the economic situation and
make decisions.

Includes a variety of methods and approaches. Economic discourse uses a variety of
methods and approaches such as economic theory, empirical research, analysis of
political and social factors, etc.

Related to the international economy. Economic discourse is often related to the
international economy because many economic problems and solutions require
international cooperation and coordination.

Influences economic decisions. Economic discourse can influence economic decision-
making because it shapes public opinion about economic problems and decisions.
Regulated by the state. Economic discourse can be heavily regulated by the state
through economic policies and legislation.

Overall, economic discourse is an important aspect of economic life and influences
economic decision making and economic policy making. It can also be used to
understand economic problems and trends and to develop better strategies to solve
economic problems [2], [3], [5], [17], [22].

This type of discourse also:

Connected to different sectors of the economy. Economic discourse can be related to
different sectors of the economy, such as finance, trade, industry, agriculture, etc.
Contains different points of view and interpretations. Different points of view and
interpretations can exist in economic discourse, which can lead to debates and
arguments between experts and the public.

Reflects global economic trends. Economic discourse may reflect global economic
trends and changes such as world trade, international investment, technological
advances, etc.

Includes discussion of social justice. Economic discourse can include discussions of
social justice and the distribution of income and resources in society.

Considers historical and cultural factors. Economic discourse can take into account
historical and cultural factors such as traditions, values, and norms that can influence
economic processes and decisions.

Can be difficult to understand. Because of its technical nature, economic discourse can
be difficult to understand for those who have no economic education or experience in
€Conomics.

Defines the economic environment. Economic discourse can define the economic
environment in which companies, investors, and consumers operate. This can include
legislation, regulation, taxes, and other economic factors.

Influences consumer behavior. Economic discourse can influence consumer behavior
because it can determine what products and services are in demand in the marketplace,
how they are priced, and what their prices are.



Addresses economic problems and challenges. Economic discourse can address
economic problems and challenges such as inflation, unemployment, income
inequality, and environmental issues.

Economic discourse is also characterized by the use of various economic theories and
concepts that help explain economic phenomena and processes. Some of these theories
include:

Marxist economic theory, which views the economic system as a class struggle and
argues that capitalism inevitably leads to the exploitation of the working class.
Neoclassical economic theory, which sees supply and demand as driving the economy
and focuses on the microeconomic aspects of economic activity.
Classical economic theory, which argues that the market is self-regulating and that the
best way to ensure economic growth is to reduce government intervention.
Keynesian economic theory, which argues that government intervention can
significantly affect economic growth and stability, especially in times of crisis.
These theories and concepts can be used to analyze and evaluate economic phenomena
and processes, as well as to predict economic trends and developments.

These characteristics may vary depending on the context and specifics of economic
discourse, but in general they help to better understand how economic communication
occurs and how it affects economic decisions and policies.

-Thus, economic discourse has its own characteristics and affects the way economic
processes and problems are perceived, discussed and regulated. The study of economic
discourse can help in a better understanding of economic reality and in the development
of more effective economic policies.

The vocabulary of economic discourse includes special terms and expressions that are
used to describe economic phenomena, processes, and events. These terms and
expressions may be unique to the economic sphere and may not be familiar to ordinary
speakers.

Instances of terms and expressions used in economic discourse include:

Consumer spending

Cost of production

Economic growth

Financial capital

Inflation

State budget

Market price

Tax burden

Foreign Exchange Market

Unemployment

Investment

Exchange rate

Consumer Price Index

Foreign trade turnover

Interest rate



These terms can be used in a variety of contexts and forms, including official reports,
economic articles, interviews with economists, television discussions, and more. ---- -
Knowing the vocabulary of economic discourse can be important for understanding
economic processes and making sound decisions in your financial affairs. And
understanding this terms is vital for translating [7], [10].

1.2 Economic discourse constructions; characterizing sentences; challenges and
relevance

Economic discourse can be distinguished, characterised by the following
constructions:

Statistics: economic discourse often relies on the analysis and interpretation of statistics
such as GDP, inflation, unemployment, exports and imports, the budget, and other
economic indicators. These data can be used to justify economic decisions and predict
trends in the economy.

Economic terms and definitions: economic discourse contains many specialized terms
and definitions that refer to the economic sphere. These terms can be related to various
aspects of the economy, such as production, consumption, investment, finance, taxation
and others.

Analysis of economic trends and events: Economic discourse may also include analysis
of economic trends and events, such as market trends, changes in economic policy, new
laws and regulations, changes in the world economy, and other events that may affect
€conomic processes.

Financial reports and documents: economic discourse can be presented in the form of
financial reports and other documents that provide information about the financial
activities of organizations, governments, and other economic actors. These documents
may contain data on revenues, expenditures, profits, losses and other financial
indicators.

Economic concepts and ideologies: economic discourse may reflect different economic
concepts and ideologies, which may be associated with left- or right-wing politics. For
example, the concept of free market, socialism, capitalism, liberalism and other
concepts, they can define economic values and priorities.

Economic models and theories: economic discourse can be based on various economic
models and theories that are used to analyze and predict economic processes. For
example, classical theory of economics, neoclassical theory of economics, key-though
all of these models and theories may provide different predictions, they all play an
important role in economic discourse.

Economic policies and practices: Economic discourse may contain discussions about
the various economic policies and practices that governments and other economic
actors use to manage the economy. For example, this might include debates about fiscal
policy, monetary policy, trade policy, and other policies and practices.

These constructs can be used in various forms of economic discourse and can be
presented in the form of scholarly articles, books, journals, reports, presentations,
interviews, debates, and other forms of communication in the economic sphere.



Economic indicators and statistics: Economic discourse can also include various
economic indicators and statistics such as GDP, inflation, unemployment, exports and
imports, budget deficits, etc. These indicators and data can be used to assess the state
of the economy as well as to analyze and forecast its development.

All of these constructs together make up economic discourse, which is a
comprehensive system of knowledge, ideas and practices related to economics. It is an
important part of modern society and is essential for economic decision-making.
Economic Geography: Economic discourse can also include analysis of economic
geography, which can help to understand how economies develop in different regions
and countries. For example, this might include an analysis of trade flows, investment,
infrastructure development, and other factors affecting economic growth and
development.

Economic history: Economic discourse can include analysis of economic history,
which can be useful for understanding the current economic situation and for predicting
future developments. For example, studies of past economic crises can help predict
possible future crises.

-These constructs can be used in diverse forms of economic discourse, including
academic research, financial journalism, business discussions, government reports, and
other forms of economic communication and functioning.

Questioning sentences used to investigate or analyze economic problems. Example:
"What are those main issues of rising oil prices and how will this affect the economy?"
Declarative sentences expressing statements about the state of the economy issues and
trends in its development. Example: "Unemployment in the city remains at a high level
despite the improving economic situation"

Descriptive sentences used to describe specific economic processes or phenomena.
Example: "Agricultural exports increased by 15% last month due to improved trade
relations with other companies"

Argumentative sentences used to support or refute specific economic ideas or positions.
Example: "Imposing high taxes on businesses may reduce investment and worsen the
economic issue "

Commanding sentences used to express recommendations or calls to action. Example:
"It is vital to increase investment in scientific and technological progress to make sure
further economic growth"

Predictive sentences used to predict future economic trends. Example: "According to
the information, GDP growth next year may be about 5% due to improved economic
conditions"

-These sentences can be used in different combinations and styles, depending on the
purpose and context of the economic discourse.

Economic discourse, like any other discourse, can encounter a wide variety of problems
that can make it difficult to be effective and understand. Some of the most common
problems of economic discourse include:

Use of Political Terms. Economic discourse is often paired with political processes,
which can lead to the use of terminology with a political connotation and tied to a



particular party or ideology. This can complicate the objective understanding of
economic issues and lead to the distortion of real data and events.

Lack of a clear link to real life. Economic discourse can sometimes be disconnected
from real life and the real problems people face. This can lead to inefficient use of
resources and missed opportunities to improve society.

Complexity and specificity of terminology. Economic discourse includes many
specialized terms that can be difficult to understand for people without economic
education or experience. This can lead to a lack of understanding of important
economic issues and erroneous decision-making.

Use of statistical data. Economic discourse often involves the use of statistics to assess
the economic situation and predict trends. However, incorrect use of statistics or their
selective use can lead to incorrect conclusions and estimates.

Limited access to information. Economic discourse can suffer from insufficient
availability and quality of information. This can lead to incomplete or distorted
assessments of economic issues and ineffective decision-making.

Ideologizing. Economic discourse can suffer from ideological coloration, which can
lead to a biased approach to economic issues and distorted decision-making. For
example, political ideologies may impede the adoption of necessary market reforms or
interfere with economic processes to achieve political goals.

Excessive complexity. Economic discourse can be overly complex and confusing,
making it difficult to understand and difficult to make decisions. Overly complex
theories, models, and concepts can distract from real-world problems and make it
difficult to find effective solutions.

Inconsistency. Economic discourse can suffer from inconsistencies and contradictions.
For example, some economists may recommend policies that lead to accelerated
economic growth, while others may emphasize the need for environmental protection
and sustainable development.

The result can be a conflict between the different goals and priorities that need to be
taken into account when formulating economic strategies.

Limitedness. Economic discourse may be limited and may not include all aspects of
economic life. For example, it may ignore social, cultural, and environmental factors
that are important for understanding economic processes. This can lead to incomplete,
distorted representations of reality.

Inequality. Economic discourse can reflect inequalities in society and economic
injustice. For example, if the discourse is based on the views and opinions of people
representing only one social group or the interests of the rich and powerful, it may
ignore the interests of other segments of society and lead to economic injustice.
Ideologizing discourse. Economic discourse can be ideologized, that is, aimed at
promoting certain ideas or interests rather than an objective examination of reality. For
example, certain political parties or groups may use economic theories and data to
advance their interests and positions while ignoring or distorting other viewpoints.
Incomprehensibility. Economic discourse can be incomprehensible to a general
audience, especially to those who are not economically educated or familiar with
specific vocabulary. This can lead to important decisions being made based on
insufficient information and understanding.



Low practical value. Economic discourse can sometimes have low practical value, that
is, it does not help solve real economic problems. For example, discussions about
theoretical models may be important for the development of science, but not directly
relevant to solving the specific economic problems people face.

Subjectivity. Economic discourse can be subjective and influenced by the personal
opinions and preferences of economists and other experts. For example, two
economists may give different assessments of the same policy or economic
phenomenon, and these differences may be due to their subjective preferences and
Views.

-Economic discourse has many problematic points, but this only makes it more
interesting

Economic discourse is important and relevant in today's world for several reasons:
The economy is one of the core areas of modern society, affecting the lives of people,
companies, and governments.

The growth of the world economy and globalization have made economic processes
increasingly interconnected and complex, requiring improved dialogue and
information exchange between economic actors.

Economic discourse is the basis for economic policy and strategy development, which
allows us to manage the economy and solve economic problems.

Economic discourse is the basis for investment, business, and market decision-making.
Economic discourse can have a significant impact on public opinion and political
rhetoric, as economic problems can be a factor in changing the political situation in the
country.

Yet another aspect of the relevance of economic discourse is the need to understand
economic phenomena and processes in the context of contemporary instability and
volatility. Economic recessions, uncertainty in world trade, climate change, problems
of equity and justice - all these challenges require new strategies and policies to be
developed and discussed within the framework of economic discourse.

In turn, economic discourse is a place where opinions and ideas are exchanged among
economic experts, researchers, business people, government agencies, and other
stakeholders. This allows the creation of new understandings and approaches to
economic problems, and the development of collective solutions to complex issues.

-Ultimately, economic discourse is relevant to the public at large because it helps
people realize how the economy affects their lives and also shapes public opinion about
various economic issues. This allows citizens to participate in public dialogue and
influence economic decisions made at the government and business level.

So economic discourse is a necessary tool for analyzing, discussing, and solving
economic issues in today's volatile and volatile environment, as well as for creating
new understandings and approaches to economic problems.



1.3 Concept of “Term” and its types

-A term is a word or phrase that has a specific meaning in a particular field of
knowledge or subject. It is being used to refer to a specific concept, object,
phenomenon, or process, and often has a well-established determination.
-Terminology, in turn, is a set of terms used in a particular field of knowledge, which
has its own specifics and standards. Each scientific or professional discipline has its
own vocabulary of terms that only experts in the field comprehend, and terminology
plays an important role in the flow of information between scientists, professionals,
and society at large because it ensures accuracy and clarity in the expression of ideas
and concepts. It also avoids misunderstandings and errors related to the ambiguous use
of words and concepts [13], [11], [12], [14].

There are different types of terms. Some of the most common types of terms include:
Derived terms are terms that are derived from basic terms by adding prefixes, suffixes,
or changing the ending. They are used to expand or clarify the meaning of the main
term.

Basic terms are terms that are basic to understanding a concept or topic as a whole.
They are usually widely used and understood in a given area of knowledge.
Synonyms are terms that have the same or very similar meaning as another term. They
may be used for variety of style or to avoid repetition of the same term in a text.
Abbreviations and acronyms are short forms of spelling of terms that are used instead
of full spelling for convenience and economy of space. They are often used in research
papers, reports, and other documents.

Alien terms are terms borrowed from other languages and cultures. They may be used
to refer to concepts or notions that do not have an exact equivalent in the native
language.

Homonymic terms are terms that sound the same but have different meanings. They
can cause confusion and misunderstanding, so it is important to carefully determine
their meaning in the context of use.

Neologisms are new terms created to denote new concepts, technologies, or
phenomena that did not exist before. They can be created by forming new words or by
reinterpreting existing words or combinations of words.

Acronyms and abbreviations. Abbreviations are words abbreviated to a few letters.
“UN” states for “United Nations”, “GIBDD” states for “State Inspectorate of Road
Safety”. Acronyms are words made up of the first letters of words forming a word
combination and pronounced as a word. “NATO” states for “North Atlantic Alliance”,
“UNESCOstates for “UNESCO - United Nations Education, Science and Culture”.
-Eponyms are terms formed from proper names, for example, bourgeoisie from French
bourgeois - "bourgeois" - a class of people owning means of production and not
working people just as well as words formed from names of famous people, for
example, boiler from English Boyle - the name of scientist Robert Boyle - device for
heating water.

By composition, terms can be:



Simple terms are terms that consist of one word and denote a specific concept. For
example: inflation, bank, market, tax, credit, share, dividend, etc.

Compound terms are terms that consist of two or more words and are formed by
combining simple terms. They are often used to refer to more complex concepts. For
example: macroeconomics, microeconomics, bank credit, joint stock company, tax
base, inflationary expectations, fiscal policy, etc.

Also, terms can be compound terms, i.e., composed of simple and complex terms. For
example, "macroeconomic policy", "income tax base", "financial management", etc.
There are many different terms in the economic field. GDP (gross domestic product),
FDI (foreign direct investment), OPEC (Organization of Petroleum Exporting
Countries), GIPS (Greece, Spain, Portugal, Ireland), IFRS (International Financial
Reporting Standards), BRIC (Brazil, Russia, India, China).

-So it turns out that a term is a unit of information, and there are multiple terms [14],

[15], [16].

1.4 Ways of translating terms

Ways of translation, or translator's aides, are transformations with which the translator
makes an adequate translation without losing the meaning, style and form of the lexical
unit of the original language, but sometimes things are not so sweet and transformations
can prevent the achievement of an adequate equivalent.

let’s take a look at those “translator’s aides”

Transliteration in translation means replacing letters or characters of one alphabet with
corresponding letters or characters of another alphabet without changing the meaning
of the word or text. For example, transliteration of the Ukrainian word "mama" into
English will look like "mama". Transliteration is used when you need to convey the
spelling of a word or name in another language, but there is no possibility to use the
original characters and letters.

Transcription is the process of converting the sound composition of a word from one
language into the sound composition of a word in another language for the sake of
correct pronunciation. This is commonly done when translating words into a language
that does not have the same kind of sounds as the source language, or when you need
to convey an accent or pronunciation.

For instance the word "walk", the sound composition of the English word can be
converted into the sound composition of the Ukrainian word "VYok", which will be
pronounced correctly in English.

By this way transcription is an important element of translation when it comes to
conveying the correct pronunciation and understanding of a word in another language.

A calque is a borrowed word or phrase from another language, translated literally or by
meaning. It means that when translated into another language, a word or expression
keeps its structure and form without regard to the grammatical and linguistic features



of the language into which it is translated. This transformation can be beneficial for
understanding the meaning of foreign words and expressions, but they can sound
ridiculous or wrong in the target language, so they should be used with caution and
only in certain contexts.

Calque can be “loan translation” - for the wholly-translated phrase, and “loan blend”
for the part-translated phrase.

Here are few instances of calque: "B3atu Ha kapOyBanHa", which translates in English
"to take on board". Another instance is "iHTepHer-marazun" like the calque from
English "online store", instead of more common in Ukrainian language "inTepuer-
MarasuH" or "OHJIaiiH-Mara3uH".

Zero transcoding in translation studies means retaining the original terms and
expressions in the translated text without translating or changing them. This method is
used when the terms or phrases are internationally acknowledged or well established
in the target country, and their translation would lead to a loss of precision or meaning
in the original text. This approach preserves the authorial tone and style of the original
text and gives readers in the target language access to the original terms and
expressions. However, in some cases, using zero transcoding can lead to
misunderstandings among readers who are not acquainted with the original terms and
phrases.

Here are few instances:

"to catch a cold" - "3nmoBuTH 3acTyny"

"to save the day" - "BpsiTyBaru curyarito"

"to meet someone halfway" - "3ycrpiTucs Hamigopo3i”

"to lose weight" - "cxymayTn"

"to have fun" — "Becenurucs"

"to go with the flow" - "pyxarucs 3 Teuiero".

"to miss the point" - "He 3po3ymiTH CyTh"

"to make sense" - "matu cenc"

Concretization is the process of rendering an abstract and general term with a specific
name, word, or phrase in translation. It is an essential element of the translation process,
as it allows to increase the precision and quality of the translation, the
comprehensibility of information for the reader or listener, and helps to convey the
subtleties of the original text. Concretization may include the use of synonyms,
definitions, explanations, and other linguistic devices that help convey the exact
meaning of a term or concept in the translation.

Example: the Ukrainian word "house" may be translated into English as "house. Yet, if
we are talking about a traditional Ukrainian peasant house, a more specific translation
could be "cottage" or "hut. In this way concretization helps to convey not only the
general meaning, but also to take into consideration the context and transmit a more
accurate meaning.



Generalization means reducing specific information to general concepts that can be
grasped by a broader audience. Generalization is used to convey the general idea or
concept of a text instead of precisely translating specific details.

For example, a text about the newest technologies may give specific examples of
software or devices that are challenging for people without a technical background to
understand. In this case, generalization can be used to convey the general idea of what
technology is and how it impacts our lives.

More precise instance: the original text may have the word "smartphone" describing a
specific type of mobile device, while it could be translated as the generic term "cell
phone" covering a wider range of devices.

Modulation is the process of modifying the meaning of a source text by changing its
modality or style in order to achieve greater accuracy or expressiveness. In this process,
formal characteristics of the text, such as tenses, cases, stylistic means, or lexical and
grammatical modifications can be changed.

For instance, when translating the phrase "I will see you tomorrow" from English to
Ukrainian, it is possible to modulate by using the future tense form to reproduce a more
precise content: "SI mobGauy Tebe 3aBTpa. Or, for example, when translating a poem,
you can change its rhythm or rhyme to reproduce its poetic effect in another language.
In other words, modulation is the process of changing the interpretation of a part of a
text so that it better corresponds to the overall content of the text as a whole. For
instance, if a particular term is used in the original and the translation does not make
sense to local readers, it may be replaced by a more comprehensible equivalent, or the
term may be explained in a more familiar format for readers of the translation.

In this way, modulation lets translators create a text that is more accurate and
understandable to readers without losing the overall content of the original text.

For instance: the translation of the word "love" from English into Ukrainian.
Depending on the context, the word "love" can be converted into different words in
Ukrainian, for example: "q1000B", "koxanns", "nanke nepexuBanns'. Thus, depending
on the context, the translator can modulate the meaning of the word "love" in Ukrainian
using different equivalent terms.

Antonymic translation is when words are translated as opposites of each other. In other
words, an antonymic translation is when a word with one meaning is substituted for a
word with the opposite meaning. For example, an antonymic translation of the
Ukrainian word "good" into English might be "evil," which is its opposite.

This type of translation can be useful when it is necessary to convey the concept of the
antonym in another language. However, it can be a challenge because some words have
many meanings, and may have more than one antonym, depending on the context. In
addition, antonymic translation does not always succeed in conveying the full
semantics of a word, so it requires careful consideration of the context and the purpose
of the translation.

Grammatical replacement (substitution) is a translation technique in which the
grammatical forms, word order in a sentence or sentence structure are modified in order



to convey the exact content of the original text in the translation. This technique allows
the most accurate version of the translation while maintaining grammatical correctness
and logic in the text.

For instance grammatical replacement can be used to give the proper form of tense,
number, person or gender. Like in English the verb "to be" has four forms: am, is, are,
was, were, so different forms can be used depending on the context and personality.
When translating from English into Russian, grammatical substitution may include
replacing these verb forms with the corresponding forms in Ukrainian in order to
preserve grammatical correctness and comprehensibility of the text.

Addition (amplification) is a translation technique that involves adding words or
sentences to the original text in order to expand or clarify its content. Addition can be
useful in translation when it is necessary to supplement the original text in order to
convey the completeness of its content. However, if the addition changes the original
content or introduces new ideas, it can be inappropriate and lead to a misinterpretation
of the text.

For instance when translating the phrase "The dress is nice" in Ukrainian, you can add
the word "very" and get the translation "Cykus gyxe ranpa". In this case, adding the
word "myxke" complements the content of the original text and conveys it more
accurately. However, if you add the word "sunny" when translating the phrase "The
weather is nice" and get the translation "The weather is sunny and nice", it will be an
inappropriate addition, because the original text did not mention sunny.

Omission in translation studies is one of the techniques of adapting translation to the
linguistic and cultural specificity of the target language, when some elements that are
not analogous or not relevant to the target audience are removed from the source
language during the translation.

This approach to translation is used when some elements of the source text have no
analogues or can be misunderstood by the target audience, so they are removed from
the translation. At the same time, it is essential to retain the overall meaning and idea
of the original text.

For example, when translating a book for children from English into Ukrainian, an
element about the American celebration of Halloween can be omitted, because this
celebration is not so common in Ukraine and is not important for children who will
read the translation.

Example: omitting some of the relevant words or sentences from the original text when
translating because they have no equivalent in the target language or are not essential
to the content of the text. For example, if the original text has the relevant phrase "last
night," but in the target language it is sufficient to say "yesterday," "last night" can be
omitted because it does not add important content to the context of the sentence.

Transposition is a method of translation used to transfer a message from one language
to another by rearranging words or phrases in a sentence. This method involves
reversing the order of sentence elements, such as the subject, predicate etc. For
instance, the Ukrainian sentence "f unraro kaury" can be transposed into the English



"I am reading a book". Notice that the word order in the two sentences is changed, but
the message remains the same. In this way transposition helps to preserve the content
of information in translation.

Example of the transposition from English into Ukrainian:

In English: «I have a arm and a leg”

In Ukrainian: «Y MeHe € pyka 1 Hora”

In this instance there is a transposition of the words "arm" and "leg", which are after "I
have" in the original sentence, and before "e" in the translation. This is due to the
change in the word order in the sentence between English and Ukrainian.

Descriptive translation is one method of translation in which a description is used in
place of a direct translation of a word or expression in order to convey its content.
Descriptive translation is used when the source word or expression does not have an
exact equivalent in the target language or when a direct translation may cause
confusion.

For instance:

«The sky was a deep shade of blue, almost purple, as the sun began to set.»

«He60 Oyimo rmmboKoro BiATIHKY CHHBOTO, Maike (PioJIETOBOro KOJIbOPY, KOIHM COHIIE
MOYMHAJIO 3aXOUTU.» We can see the more deep description, it can be performed to
emphasize or to ake the addressee understand the concept, meaning deeper.

Compensation is a translation technique in which the absence of a certain term, word,
or phrase in the translation is replaced by another that reproduces part or all of its
meaning. This can be useful when specific words or phrases are impossible to translate
fully or accurately into the target language.

For instance the word “zeitgeist” is encountered in an English-language text, which has
a specific meaning in the English-speaking context, then in the Ukrainian translation it
can be replaced by “nyx gacy" or "Tunosi HacTpoi Toro dacy’. This is an example of
compensation in translation.

Total reorganization in translation studies refers to changing the structure and form of
a source text in order to preserve its meaningfulness. This can involve changing the
word order, rearranging sentences, or even replacing grammatical forms. The main
objective of holistic transformation is to retain the logical structure and content of the
source text, but with observance of the norms of the target language.

Instance of total reorganization can be the translation of news headlines. For example,
an English-language news item titled "Apple to release new iPhone models in
September" can be translated into Ukrainian using holistic transformation and titled «¥Y
BEpeCH1 BUMTYCTATh HOBI Mojieni 1iPhone Bin kommanii Appley. This transformation does
not merely translate each word, but takes into account the semantic wholeness of the
statement and tries to render it in accordance with the cultural context of the target
language [21], [22], [23].

Thus, having shown the pros and cons of using translation transformations, we
conclude that these transformations are very important for adequate translation, they



help to convey lexical units of the language without loss of meaning, but misuse of
such transformations can lead to complete confusion, loss of meaning, and
misunderstanding.

-And so discourse is a huge concept, it is spectral, it includes many factors, with the
help of discourse you can study culture, history and even man. There are many types
of discourse, but one that attracts attention is economic discourse, which has a lot of
specific vocabulary understandable only to those who are on the subject. This discourse
also has many problem areas and disputes, but in general it is interesting. Discourse
also includes the concept of term, which although not as erroneous as "discourse," but
still has its own nuances, there are different types of terms and they exist in the
discourse. And how without "translator's assistants" is it possible to adapt complex
economic terms for the layman, or to prepare documents for advanced members of
economic discourse - it all depends on the goals. But you have to be careful when using
translation transformations, because you can lose the relevance of the translation and
make things chaotic.

TEXT ANALYSIS

Top 8 Stocks to Invest in April 2023

To find profitable stocks, investors need courage, patience, and adaptability as markets
shift from a bear market to a bull market. News by Ai’s advanced Al technology
provides reliable stock recommendations based on financial news, helping you uncover
lucrative opportunities.

Our recommendations for this month feature established names like Nvidia,
Cloudflare, CrowdStrike, and Amazon, along with emerging players such as Kiplin
Metals. One of our AI’s March assumptions were realized when Kiplin’s remarkable
growth of 73% in just 10 days, and is still trending to be up 800%.

Here’s what our bot has to say about these 8 company recommendations:

1. Kiplin Metals Is Still Our Top Growth Stock Recommendation

Kiplin Metals Inc. (TSXV: KIP / FWB: 17G1 / OTC: ALDVF), a Canadian mining
firm with a focus on uranium, copper, and gold, has experienced a remarkable surge in
its TSXV and FWB stock prices over the last month. The company is reaping the
benefits of increasing global uranium demand and has strategically positioned itself for
significant growth.

On March 22nd, our Al detected signals of a potential surge of over 800% by the end
of the year.

Since that day, the company’s share price has increased by 64% of this amount, and is
expecting a higher climb during April.

You can read more about our Kiplin Metals here.

The management of Kiplin Metals has been diligent in reducing liabilities in the wake
of COVID-19, and as a result, the company is now debt-free. This positions Kiplin
Metals for a high growth trajectory in the future. Additionally, a forward share split in
November 2021 demonstrates the company’s strategic planning for a potential bull run
in the uranium sector.



With its primary mine in Northern Saskatchewan, Kiplin Metals operates in a region
known for substantial uranium production, contributing to nearly 25% of the global
supply. Recent discoveries in the area by a mine owned by F3 Uranium Group have
further bolstered the company’s prospects.

As Kiplin Metals continues to make strides, more prominent players in the industry,
such as Cameco Corporation or F3 Uranium Corp., will take notice and consider
acquisition opportunities. Investors should closely monitor and invest in Kiplin Metals
as it sustains its impressive ascent in the market.

2. Arbor Metals Is Ready to Fuel in the Future

Arbor Metals Corp. (TSX-V: ABR, FWB: 432) has attracted the attention of EV
carmakers due to its proximity to lithium end-users in Canada’s Quebec and Ontario
regions.

Arbor Metals Corp. has managed to produce a generous 126% average annualized
return for the past 5 years. Unconfirmed analyst reports suggest that Arbor Metals is
currently in talks with Patriot Battery Metals for potential acquisition in order to supply
Volkswagen’s new North American battery cell plant.

With additional demand for EVs being unlocked post-Covid and the US’s push towards
American-first production, this makes this stock a must-buy for 2023. Our Al expects
it to raise the share price by at least 500% this year.

Arbor Metals Corp. has emerged as a rising star in the lithium mining industry, with
projects in the US, Canada, and West Africa. With several mines and 10 years of
experience, Arbor Metals has proven itself as an industry leader in discovering,
extracting, and operating Lithium mines.

Lithium stocks are categorized as green stocks since they are the main raw input to an
entire eco-positive sector. This added attribute will allow them to hitch a ride on the
inevitable green transformation for years to come.

While investments in sustainable mines kept Arbor’s price stable for six years, costs
weighed on growth. That all changed in mid-2018 when significant lithium finds set
off an explosive run that lasted until 2022.

With Arbor Metals’ shares trading at $3.08 CAD and 2.13€, the lithium miner is a steal
compared to its competitors. Despite its current valuation, our Al expects the company
to see significant growth of 500% during 2023.

Arbor Metals’ potential for acquisition, proximity to end-users in the EV industry,
coupled with its potential for exponential growth, makes it one of our top
recommendations for investment opportunities.

3. Nvidia Paves the Way in the Al Rally

Unsurprisingly, Nvidia (NASDAQ: NVDA) is well-positioned to benefit from the Al
boom. The company’s graphics processing units (GPUs) are considered the gold
standard for cloud computing. Their Al capabilities in the cloud set the benchmark for
competitors in the chip-making industry.

Since mid-October, the anticipation surrounding the ongoing growth of Al has
propelled Nvidia’s stock up by an impressive 149%.



However, Nvidia’s gaming segment has been a limiting factor, as it has experienced
challenges over the past year. Inflation has impacted gamers’ purchasing power,
delaying their adoption of the latest gaming processors.

But there’s a silver lining: our Al is a potential turnaround for the gaming sector as
early as this quarter, which could increase demand for Nvidia’s semiconductors.
Regardless of the winner in the current Al race, Nvidia stands probably to gain the
most. At the recent GPU Technology Conference, the company unveiled Al-as-a-
service (AlaaS), designed to facilitate Al adoption for businesses of all sizes and further
drive demand for its high-speed processors.

While Nvidia’s stock is not inexpensive, trading at 18 times next year’s sales, investors
often assign premium valuations to stocks with consistent growth histories, and Nvidia
fits the bill. Additionally, our Al estimates project a 32% revenue growth for Nvidia in
2023 and a 31% increase in 2024.

The text under analysis headlined “Top 8 Stocks to Invest in April 2023”

belongs to grey zone text. It is of electronic media internet article discourse.

There no non-verbal means in the text under analysis.

2. the text was taken from “News By Ai” electronic newspaper and the e-collection.
The text is aimed at the text is aimed at an audience of investment novices which is
evident from the headline of the article and information listed in the article specifically.
The communicative aim of the textual information is to persuade the addressee to
change his/her views and act in a certain way (to follow/deny a certain doctrine,
purchase certain goods and services, etc.), in particular to acquaint audience with the
stock market in 2023 and which stocks are more profitable to invest in.

3. 1) Structural level of the text is ensured by lexical and semantic cohesion.

A. Lexical cohesion is implemented by repetition links, which are
Simple lexical repetition:

-“To find profitable stocks, investors need courage...”
“Lithium stocks are categorized as green...”
“...valuations to stocks with consistent...”
-“...market to a bull market”

“...in the market”

-...on uranium...”

“...global uranium...”

“...aremarkable surge...”

“...a potential surge...”

Complex lexical repetition

-“as markets shift”

“in the market”

-“company recommendations”

“Stock Recommendation”

-“AL”

“Ai’s”

-“prices over”



“share price”

Simple perephrase
-“profitable”
“lucrative”
-“remarkable growth*
“significant growth”

- “a higher climb during April”
“increase”

Complex perephrase
-“bear market”

“bull market”
-“tending to be up”
“reducing”

Co-reference repetition

“players”- “Cameco Corporation”

Substittution

“mining firm” -“itself”

“Kiplin metals™ - “it”

B. Grammatical cohesion and syntactical structure is ensured by sequence of tenses.
C. Compound and complex sentences, as well as the use of conjunctions and
prepositions, ensure grammatical cohesion.

2) Semantic level establishes the macroproposition of the text is to prove that these
eight companies are the strongest players in the market and they are the ones the
audience should invest in with the help of Al that is made by the article motivator.

4. Stylistic characteristics of the text are:

1) Strong positions of the text

Ehose firms are the finest to consider for investment at the present time.

2) Weak positions of the text: The concept that it is the Author of the article is a
professional who can help make money.

3) Tropes:

The text under analysis is not of fictional (aesthetic) discourse or colloquial discourse,
thus there aren’t many tropes used, however there are few of them mentioned.
Metaphor:

”Arbor Metals Corp. has emerged as a rising star”

Personification:

“Arbor Metals Corp. has managed to produce”

“Arbor Metals Is Ready to Fuel in the Future”

“Nvidia Paves the Way in the Al Rally”

4) The author used special vocabulary. That is: ““ a bear market”, “a bull market”



Chapter 2
Practical use of “translator’s aids” to perform adequate translation

2.1 Ways of translating reproduction — transcoding

1. “To do an investment banking, you need a bachelor's or associate's degree in
business, finance, economics, accounting or other similar disciplines. A good working
understanding of mathematics and market analysis will come in handy, and you may
want to consider taking courses in your area of interest”

[IIo6 BecTn i1HBECTHINIWHUN OAaHKIHT, BaM HEOOXIAHHWI CTymiHb OakaimaBpa a0o
MOJIOJIIIIOTO CIieliaiicTa B Tramdy3i Oi3Hecy, (hiHAHCIB, EKOHOMIKH, OyXTaJTepChKOTO
oOmiky a0o IHIIKMX JUCUHUIUTIH. BaMm 3HagoOuThbest rapHe poOoye po3yMiHHS
MaTeMAaTUKU Ta aHANII3y PUHKY, 1 BU MOXETE PO3IITHYTH MOXKJIUBICTH MPOXOMKEHHS
KypCiB B 00J1aCTi, 1110 BaC 1IKABUTb.

(In this case we used transliteration for multi-component term “Investment Bankingy
- «IHBECTUILIMHNI OaHKIHI»

2. “A mutual fund is a pool of money managed by a professional Fund Manager. It is a
trust that collects money from a number of investors who share a common investment
objective and invests the same in equities, bonds, money market instruments and/or
other securities”

[aBecTumiitnmii HoH - 11e My TpoleH, SKUM Kepye npodeciitHuii kepyrounii GoHIO0M.
[le Tpact, sxuii 30upae rpoirl BiJ KUIBKOX 1HBECTOPIB, AKI MOJUISIOTH CIUIbHY
1HBECTHUIIIITHY METY, Ta 1HBECTYE iX y aKIlii, o0nirauii, IHCTPyMEHTH I'POLIOBOIO PUHKY
Ta/a00 1HII IHHI TaNepH.

(In this case we used transliteration for multi-component term “Mutual Fund” -
“iHBecTuliiHui o’

3. “Ahedge fund is a limited partnership of private investors whose money is managed
by professional fund managers who use a wide range of strategies, including leveraging
or trading of non-traditional assets, to earn above-average investment returns”



Xemk-poHp - 11e oOMexeHe MapTHEPCTBO MPUBATHUX 1HBECTOPIB, YMIMHU TpoIIUMa
VIIPABISAIOTH MPOQECIiHI MEHeIKepU (POHAY, IKI BAKOPUCTOBYIOTh IIMPOKHUI CHEKTP
CTpaTeriii, BKJIIOYAalOYUM BUKOPUCTAHHS TO3UKOBUX KOIITIB ab0O0  TOPTiBIIO
HETPaAUIIMHUMU aKTUBAMH, JUISl OTPUMaHHS MPUOYTKY BiJ 1HBECTHUIIM BHIIEC 3a
CepeHiil.

(In this case we used transliteration for multi-component term “Hedge Fund” - “xemx-
dbona”).

4. “Venture capital (VC) 1s a form of private equity and a type of financing that
investors provide to startup companies and small businesses that are believed to have
long-term growth potential. Venture capital generally comes from well-off investors,
investment banks, and any other financial institutions”

Benuypnauii kamitan (BK) - ne dbopma npuBarHOro akiiiOHEpHOTO KariTaidy 1 BHUJ
¢diHaHCyBaHHS, SIK€ 1HBECTOPM HAJalOTh KOMIAHIIM-MOYATKIBUAM 1 MaJuM
HiAIPUEMCTBAM, SIKi, SIK BBAKA€THCS, MAIOTh JOBIOCTPOKOBHUH MOTEHLIa] 3pOCTaHHS.
BenuypHuii kamitan 3a3BUyail HaaXOAUTh BiJl 3aMOKHUX 1HBECTOPIB, 1HBECTUIIIMHUX
0aHKIB Ta OyJIb-IKUX 1HIIUX (PIHAHCOBUX YCTAHOB.

(In this case we used transliteration for multi-component term “Venture Capital” -
“BeHUYpHHH Karitan’).

5. “A credit default swap is a financial derivative/contract that allows an investor to
“swap” their credit risk with another party (also referred to as hedging). For example,
if a lender is concerned that a particular borrower will default on a loan, they may
decide to use a credit default swap to offset the risk”

KpenutHo-gedontruii cBon - 11¢ ¢GiHaHCOBUM JEpUBATUB/KOHTPAKT, SIKMM JTO3BOJISE
1HBecTOpYy "OOMIHIOBaTH" CBIM KPEAUTHUNU PU3UK 3 THIIOK CTOPOHOIO (TaKOX 3BaHUU
Xe/DKyBaHHsIM). Hampukiazn, sSKimo Kpemutop cTypOOBaHWN THM, IO KOHKPETHUMN
MO3WYAIbHUK HE BHIUIATUTh KPEIWUT, BiH MOXE BHPIIINTH BHKOPHCTOBYBATH
nedonTHUN KPETUTHUM CBOM J1JI1 KOMIICHCAIIlT PU3UKY.

(In this case we used transliteration for multi-component term “Credit Default Swap
(CDS)” - “kpenutHuii 3axuct Big aedonury”).

6. “Stock options aren't actual shares of stock—they're the right to buy a set number of
company shares at a fixed price, usually called a grant price, strike price, or exercise
price. Because your purchase price stays the same, if the value of the stock goes up,
you could make money on the difference”

AKIIii 3 OIIIIOHOM- I1€ HE CITPaBKHI aKIiii, a MpaBoO Ha KYIIBIIIO MEBHOI KIIBKOCT1 aKITii
KOMMaH1i 3a (PiKCOBaHOIO I1HOMO, sIKa 3a3BMYall Ha3UBAETHCS I[IHOKO HAJAaHHS, I[IHOIO
BUKOHaHHS a0o0 11iHOIO0 peanizallii. OCKIJIbKY IiHA TTOKYIKH 3aJIMIIAETHCS HE3MIHHOIO,
SKIIO BapTICTh aKI[I{ MiABUIIYETHCS, BU MOXKETE 3aPOOUTH Ha PI3HUIILL.

(In this case we used transliteration for multi-component term “Stock Options” - “akiii

3 OIIIIOHOM ).



7. “A central bank is a public institution that manages the currency of a country or
group of countries and controls the money supply — literally, the amount of money in
circulation. The main objective of many central banks is price stability”

[enTpanbHuil O0aHK - 1€ JepKaBHA YCTAHOBA, KA YIPABISE BATIOTOI KpaiHU abo
IpyNH KpaiH Ta KOHTPOJIIOE TPOLIOBY MAcy - OYKBaJIbHO, KUIBKICTh IPOIIEH y 0Oiry.
OCHOBHOIO METOI0 0ararbOX LEHTPATbHUX OAHKIB € I[IHOBA CTA0LIbHICTD.

(In this case we used transliteration for multi-component term “Central Bank” -
“leHTpaIbHUM 0aHK).

8. “Quantitative Easing involves us buying bonds to push up their prices and bring
down long-term interest rates. In turn, that increases how much people spend overall
which puts upward pressure on the prices of goods and services”

KinpkicHe moM'sKiieHHs iepeadavyae MOKynKy HaMu oOJiraiiil, mod miaHATH IHA Ha
HUX 1 3HU3UTH JOBTOCTPOKOBI BIJICOTKOB1 CTaBKH. Y CBOIO YEPry, 1€ 301IbIIY€E 3arajibHi
BUTPATH JIFOJICH, 110 YHHHTH ITiIBULITYBATHPHUIA THCK HA I[IHU TOBAPIiB Ta MOCIYT

(In this case we used transliteration for multi-component term “Quantitative Easing” -

“K1IbKICHE TTOM'IKIIIEHHSA ).

9. “Cash flow 1s the money that flows in and out of your business throughout a given
period. Profit is whatever remains from your revenue after deducting costs. While
profit is usually taken to indicate the immediate success of a business, cash flow is a
very good way to determine the business' overall health”

[’pomioBuii MOTIK — 1€ TPoOII, SKI HAIXOMATh Ta BUBOASTHCS 3 BalIoro Oi3HECY
MPOTATOM NeBHOTO miepiony. [IpulyTok - 11e Bce, 110 3aTUIIAEThCs Bl BUPYUKHU IMiCIIA
BUpaxyBaHHS BHUTpaT. Xoda NpUOYTOK 3a3BHUail pPO3MIATAETHCS SK TMOKa3HUK
0e3mocepeTHbOro ycIixy OI3HEeCy, TPOIIOBHM MOTIK — II€ JIyke Ao0pwii cmocid
BU3HAUUTH 3arajbHUMN CTaH Oi3HECY.

(In this case we used transliteration for multi-component term “Cash Flow” -
“IpoIIoBuii MOTIK”).

10. “The balance of payments (BOP) is the method by which countries measure all of
the international monetary transactions within a certain period. The BOP consists of
three main accounts: the current account, the capital account, and the financial account”

bananc mnarikHoro 6amancy (BIIB) - me cnocid, 3 SIKOro KpaiHu BHMIpPIOIOTh BCE
MIKHapoAH1 (iHaHCOB1 omepalii 3a neBHuil nepiof. bIIb cknamaerbest 3 Tprox
OCHOBHHX PAaXyHKIB: TOTOYHOTO paxyHKY, paXyHKY KamiTairy Ta ()iHaHCOBOTO PAXyHKY.

(In this case we used transliteration for multi-component term “Balance of Payments™
- “OanaHc maTihXHoro 6amancy”).



11. «What is the UK interest rate today?
It's the rate the Bank of England charges other banks and other lenders when they
borrow money, and it's currently 4.25%. The base rate influences the interest rates that
many lenders charge for mortgages, loans and other types of credit they offer people»

Ska chOorofH1 IHTEPECT pelT (MpoLeHTHA cTaBka) y Benukiii bpuranii?lle craBka, siky
bank AHrii cTsArye 3 6aHKIB Ta THIIMX KPEIUTOPIB, KOJIM BOHM MO3MYAIOTh TPOIIIL, 1 B
JaHUM Yyac BOHA CTaHOBUTH 4,25%. ba3oBa cTaBka BIJIMBa€ Ha MPOILICHTHI CTaBKH, SIKi
0arato KpeauTopiB CTATYIOTH 3a 1MOTEKY, MO3UKHU Ta 1HIII BUJMU KPEAMTIB, sIKI BOHU
MIPOTOHYIOTh JIFOJISIM.

(In this case we used transcription for multi-component term “interest rate” - “iHTepect
penr”).
12. “Market entry includes all the activities involved in bringing a product or service

to a new market - whether that market is a new country, demographic or customer
segment”

Buxin Ha ppHOK BKIJIFOYA€e y co01 BC J1i1, TOB'I3aH1 3 BUBSICHHAM MPOYKTY YU MOCITYTH
HOBHUI PUHOK - UM TO HOBA KpaiHa, JeMorpadiyHa rpymna 4d CETMEHT CIIOKHBadiB

(This 1s an instance of calque “market entry” - “BxiJ Ha pUHOK).

13. “A budget deficit in economics is when the government's tax revenues are less than
its spending for a particular year. In contrast, a budget surplus occurs when the
government's tax revenues are greater than its spending for a particular year”

Hedimut 6romKeTy B €KOHOMIII - 1€ KOJU TMOJIAaTKOBl HAIXOMKEHHS YpsIIy MEHII 3a
Woro BuUTpaTu 3a mneBHMM pik. HaBmaku, OromxeTHUN Npo(ILUUT BUHUKAE, KOJIU
MOJIaTKOBI HAJIXOHKCHHS YpsIy MEPEBUIIYIOTh HOTO BUTPATH 3a TIEBHUI PIK.

(This is an instance of calque “budget deficit” - “nedinut 6romxery”).

14. “Competitive advantage refers to factors that allow a company to produce goods or
services better or more cheaply than its rivals. These factors allow the productive entity
to generate more sales or superior margins compared to its market rivals”

KonkypeHnTHa mnepeBara BITHOCHUTBCS J0 (DAKTOpIB, SKI JIO3BOJSIOTH KOMITaHii
BUPOOJISITH TOBAapH YW MOCIYTH Kpalle Yd JelieBlle, HiXK KOHKypeHTH. LI ynHHuKH
JO3BOJISIIOTh  BUPOOHMYOMY MIANPUEMCTBY TE€HEpyBarh OuUIbIIEe MPOJAXKIB UM
OTPUMYBATH BUILlY MApP>Ky IPOTH KOHKYPEHTaMH HaJl PUHKOM.

(This is an instance of calque “competitive advantage” - “koHKypeHTHa nepeBara”).

15. «A joint venture is a commercial arrangement between two or more participants
who agree to co-operate to achieve a particular objective. Joint ventures cover a wide



range of collaborative business arrangements which involve differing degrees of
integration and which may be for a fixed or indefinite duration»

CrnibHE MIIMPUEMCTBO - 11€ KOMEpIIiiiHa yroja MiX JBOMa YU OlJIbIlle yYaCHUKAMH,
SK1 3TOJ[H1 CIIBMOpAIIOBATH 3aJJIs1 TOCITHEHHSI NeBHOI MeTu. CHiibHI MiANPUEMCTBA
OXOIUTIOIOTh MIMPOKUNA CHEKTP CHUIBHUX IIJIOBHX Yrof, SIKl NependadaroTh pi3HUMA
CTYIIHb 1HTErpallii Ta MOXKyTh OyTH YKJIQJIeH1 HAa IEBHUI YW HEBU3HAYEHUHN TEPMIH.

(This is an instance of calque “joint venture” - “criiyibHE TATPUEMCTBO”).

16. “Market share represents the percentage of an industry, or a market's total sales,
that is earned by a particular company over a specified time period. Market share is
calculated by taking the company's sales over the period and dividing it by the total
sales of the industry over the same period”

YacTka puHKY 11e KOMEpIliiHa yroja MIX JBOMa 4YM OUIbIIIE y9aCHUKAMH, SIK1 3TOJHI
CHIBIIPAITIOBATH 331 JOCSITHEHHs MeBHOI MeTH. CITUTbHI MATMPUEMCTBA OXOILTIOIOTH
IMIMPOKUI CHEKTp CHIIBHUX MJUIOBHUX YrofA, SKI MependavdaroTh PI3HUNA CTYMiHb
1HTerpailii Ta MOXKyTh OYTH YKJIa/IeH1 Ha IEBHUY UM HEBU3HAYCHUI TEPMiH.

(This is an instance of calque “market share” - “gactka puHKY”).

17. “The law of supply and demand combines two fundamental economic principles
describing how changes in the price of a resource, commodity, or product affect its
supply and demand. As the price increases, supply rises while demand declines.
Conversely, as the price drops supply constricts while demand grows”

3aKoH MOMUTY Ta MOJaHHA 00'eqHYeE 1Ba PyHAaAMEHTaIbHI €KOHOMIYHI MPUHLUIIH, IO
OIHCYIOTh, SIK 3MIHU B I[IHI pecypcy, ToBapy a00 MPOAYKTY BIUIMBAIOTh Ha IOro
MOJaHHS Ta TMOMUT. Y pa3i MJABUIICHHS I[IHU HAa TOAAHHS 3pOCTAI0Th, a TOMHUT
3HWXKYEThCS. | HaBmaku, 3a 3HM)KEHHS IONUTY IOJAHHS CKOPOYYETHCS, a IOIMMUT
3pocTac.

(This is an instance of calque “supply and demand” - “nomanss Ta monut”).

18. “Cash flow refers to the movement of money in and out of your business in terms
of income and expenditure. Ideally, you want to have a positive cash flow — meaning
that more money is coming in to the business than goes out”

['oTiBKOBUI TIOTIK — II€ PyX T'POIIeH y BamomMy O13HEC] 3 MOIJISAY IOXOiB Ta BUTpar. B
171eai, BU XO04eTe MaTh MO3WTHUBHHUI TPOIIOBUU IMOTIK - II€ O3HAYae€, 1Mo B Oi3HEC
HAJXOIUTH O1JIbIIE TPOIICH, HIXK He.

(This 1is an instance of calque “cash flow” - “roriBkoBi1 MOTOKH ).



19. “A trade surplus is an economic measure of a positive balance of trade, where a
country's exports exceed its imports. It is the opposite of a trade deficit”

ToproBuii HaJIMIIIOK - II€ TIOKa3HUK TO3UTHBHOTO TOPrOBOTO OajaHCy, y SKOMY
EKCIOPT KpaiHu nepesuiiye iMmnopt. Lle mporuniexHicTs 10 AehIIUTY TOPrOBEIHHOTO
OaJytaHcy.

(This is an instance of calque “trade surplus” - “ToproBuii HaAJIUIIOK ).

20. “Cost benefit analysis ( CBA ) is one economic evaluation tool to compare the costs
and effects of alternative interventions. CBA measures both costs and effects of
interventions in monetary terms”

Amnamni3z Butpar i kopucti (ABK) — 1ie onuH 13 1HCTpYMEHTIB €KOHOMIYHOI OIIIHKHU IS
NOPiBHSIHHS BUTpPAT Ta e(eKTiB albTepHAaTUBHUX BTpydanb. ABK Bumiproe six BUTparu,
1 epeKTH BTpydaHb y TpOIIaX.

(This is an instance of calque “cost-benefit analysis™ - “anaini3 BUTpar i1 Kopucrti”).

21. “A performance appraisal is a systematic and periodic process of measuring an
individual's work performance against the established requirements of the job. It's a
subjective evaluation of the employee's strengths and weaknesses, relative worth to the
organization, and future development potential”

OuiHka — e CUCTEMaTU4YHHUM Ta MEepIOAUYHUN MPOLIEC BUMIPIOBAHHS PE3YJbTaTiB
poOoTH CHIBpPOOITHUKA BIAMOBIAHO IO BCTAHOBIGHMX BHUMOT 10 pobOotu. lle
CyO'eKTHBHA OLIIHKa CHJIBHUX Ta CJIa0KUX CTOpIH IMpaiiBHUKA, HOro BIAHOCHOL
IIHHOCTI JJIs OpraHizailii Ta MoTeHIlially MaliOyTHbOTO PO3BUTKY.

<

(This is an instance of calque “performance appraisal” - “omiaka podoru”).

22. « Market research blends consumer behavior and economic trends to confirm and
improve your business idea. It's crucial to understand your consumer base from the
outset. Market research lets you reduce risks even while your business is still just a
gleam in your eye»

JocaimKeHHs pUHKY MO€EHYE MOBEIIHKY CIOXKUBA4Y1B Ta €KOHOMIUHI TEHIEHIIIT JJIs
MIJITBEPPKCHHST Ta TIOKpAIleHHS Bamioi Oi3Hec-iei. Jly)ke BaXKJIMBO BiJ IOYaTKY
3pO3YMITH CBOIO CIIOKHMBUY 0asy. JlOCHIDKEHHSI PUHKY JI03BOJISIE 3HU3UTH PU3UKHU,
HaBITh KOJIM Balll O13HEC II1€ TIJIBKU 3aPOIKYETHCS.



(This is an instance of calque “market research” - “gocimipkeHHs] pUHKY ).

21. “What Is a Target Audience? Your target audience refers to the specific group of
consumers most likely to want your product or service, and therefore, the group of
people who should see your ad campaigns. Target audience may be dictated by age,
gender, income, location, interests or a myriad of other factors”

[lo Take 1inpoBa ayauTopia? LlimpoBa aynuTopis - 11e KOHKPETHA rpyIa CIIOKUBaUiB,
K1, MIBUAIIE 32 BCE, 3aXOUYTh MPUI0AaTH Ball MPOAYKT YU IMOCIYTY, a OTXKe, rpyrna
JONIEeH, SIK1 MalOTh MOOAUUTH Balll pekiaMHi kammadii. [{iboBa aynuropist Mmoxe OyTu
MPOAMKTOBaHA BIKOM, CTaTTIO, JOXOAOM, MICLIEM pO3TalllyBaHHS, 1HTepecamu abo
0e31144to 1HIIMX (PaKTopiB.

(This is an instance of calque “target audience” - “mipoBa ayquTopis’).

22. “What is a sales promotion? A sales promotion is a marketing activity that is
designed to increase sales, encourage customer loyalty, or generate brand awareness.
It usually involves offering a discount or some other type of incentive for customers to
buy your product or engage with your brand”

[Ilo Take nmponaxkua nmpomoiris? [TpogaxHa mpoMollisi € MAPKETUHIOBA A1SIbHICTD, SIKa
Oyna po3poOsieHa Jyisi 30UTBIICHHS MPOJAXiB, HAIISAY 3a mMokymieMm loyalty, abo
noB'si3ana brand awareness. lle 3Buuaiino involvesofering a discount aGo nesikwmii
IHIIWNA TUN incentive NIl customers Jis MOKYIKH CBOrO MPOAYKTY abo engage with
your brand

(This is an instance of calque “sales promotion” - “mpogakHa MPOMOITis’).

23. “Cost control is the process of collecting actual costs and collating them in a format
to allow comparison with project budgets. Cost control is necessary to keep a record of
monetary expenditure for purposes such as: minimising cost where possible; revealing
areas of cost overspend”

KoHnTpone BUTpar - 1e npouec 30MpaHHsd (PaKTUYHUX BUTpAT Ta iX 3ICTABICHHS Yy
dopmari, MO J03BOJISIE MOPIBHATH 1X 13 OKOMKETOM MNpoekTy. KoHTponb BUTpaT
HEOOX1THUM JJI1 BeIeHHS OOJIIKY TPOIIOBUX BUTPAT Yy TaKUX IUIAX, SK: MIHIMI3aIlis
BUTpAT, JI€ 1I€ MOXJIMBO; BUSBJIEHHS 00J1acTei MepeBUTPaTH KOIITIB.

(This is an instance of calque “cost control” - “koHTposIb BUTpar’).



24. “Quite simply, your brand image is like your brand’s reputation. It’s a dynamic
force you should always pay attention to. Brand image refers to how audiences perceive
your brand and how customers feel about their experience with you. The consumer
opinion is influenced by many factors, such as the quality of your brand’s products, the
impression you make through marketing, and levels of customer service. For the most
part, your brand image should be easy to manage with mindful branding efforts. The
tricky thing about it is that brand image is always changing, and can be influenced by
external factors, too. Special trends, current events, and in particular the assessment
made by other customers, can always shift audiences’ opinion of your brand - for better
or worse”

[TpocTimme kaxxy4u, iMIJK BaIioro OpeHay — Iie sk pemnyrtariis Bamoro Openay. e
JTMHAMI4Ha CHUJIa, SIKY BH 3aBX/U TTOBUHHI 3BEpPTaTH yBary. IMipk OpeH 1y BITHOCUTHCS
710 TOTO, SIK ayJIUTOPIsI CIPUIMAE Balll OPEH]T 1 K KIIIEHTH CTaBJISITHCS 10 CBOTO JOCBITY
CHIJIKyBaHHS 3 BaMu. Ha qyMKy criokuMBadiB BILIMBAIOTH 0araro YMHHUKIB, OCKUIBKU
SKICTh IIPOIYKITIT BAIlIoro OpeHay, BpaXKCHHS, SIKE BM POOUTE Yepe3 MapPKETHHT, Ta PI1BHI
o0ciyroByBaHHsl Kii€HTiB. Jlng Oubmioi yacTuHU, Bail 300pakeHHs 300paskeHHS
MaroTh OyTH 3py4YHUMH JJI1 KEPYBaHHS 3 OBHUM OpeHIMHIOM 3ycuib. lloTpiitHa piy,
0 MK OpeHIy 3aBXId 3MIHIOETHCS, 1 Ha HHOTO MOXXYTh BIUIMBAaTH 1 30BHIIIHI
qyuHHUKU. Oco0IMB1 TEHACHIIIT, TOTOYHI MO/Ii1, 1 B 0COOIUBY OLIIHKY, 3pO0JICHY 1HIITUM
KJIIEHTaM, MOKe Oy/Ib-I110 3pYIIUTH ayTUTOPIIO "3aCTEPEKEHHS 10 BAIIOro OpeHay - Ha
Kpallle 4y ripiie

(This is an instance of calque “brand image” - “imix Operay”).

25. “Benchmarking is a process of measuring the performance of a company’s
products, services, or processes against those of another business considered to be the
best in the industry, aka “best in class.” The point of benchmarking is to identify
internal opportunities for improvement. By studying companies with superior
performance, breaking down what makes such superior performance possible, and
comparing those processes to how your business operates, you can implement changes
that will yield significant improvements™

BusnaueHHs cTaHIapTiB - 1€ MPOLIeC BUMIPIOBaHHS €()eKTUBHOCT1 IPOAYKTIB, MOCTYT
a0o Mpol1IeciB KOMIaH1i B MOPIBHSAHHI 3 TPOAYKTAMH, TOCIyTraMH a00 MpOoLiecaMy 1HILIO1
KOMIIaHi1, sIka BBAXKAETHCS HAUKPAIIIOI0 B Tally3l, Tak 3BaHOIO0 "Kparioro B kiaci".CeHc
BU3HAYEHHSI CTAHJAPTIB TIOJNSTAE y BUSABICHHI BHYTPIINIHIX MOXJIMBOCTEH MJIs
MOKpallleHHd. BHUBUMBIIM KOMMAaHIi 3 HalKpallMMU MOKa3HUKaMHU, po310paBIlH, 3a
pPaxyHOK YOTO JOCATAETHCS Taka TepeBara, Ta MOPIBHABINYU III MPOIECH 3 THUM, SIK



mpaiioe Ball Oi3HEC, BU 3MOXKET€ BHECTH 3MiHU, SIKI MPHU3BEAYTh J0 3HAUHUX
HOKpAIICHb.

(This is an instance of calque “benchmarking” - “BusHaueHHs ctaHaapTi”).

26. “How Do You Calculate Return on Investment (ROI)?Return on investment (ROT)
is calculated by dividing the profit earned on an investment by the cost of that
investment. For instance, an investment with a profit of $100 and a cost of $100 would
have an ROI of 1, or 100% when expressed as a percentage. Although ROl is a quick
and easy way to estimate the success of an investment, it has some serious limitations.
For instance, ROI fails to reflect the time value of money, and it can be difficult to
meaningfully compare ROIs because some investments will take longer to generate a
profit than others. For this reason, professional investors tend to use other metrics, such
as net present value (NPV) or the internal rate of return (IRR).

What Is a Good ROI?What qualifies as a “good” ROI will depend on factors such as
the risk tolerance of the investor and the time required for the investment to generate a
return. All else being equal, investors who are more risk-averse will likely accept lower
ROIs in exchange for taking less risk. Likewise, investments that take longer to pay off
will generally require a higher ROl in order to be attractive to investors”

Ax pospaxysatu npubytok Bif iHBecTuulid (ROI)?TIpudyrok Bin iHBectuuiit (ROI)
PO3PAXOBYETHCS MIISXOM IMOMALTY TPUOYTKY, OIEP>KAaHOTO BiJl IHBECTHIlIN, HA BAPTICTh
nux iHBectuuiv. Hanpukmnan, inBectuilis 3 npudyrkoM y 100 momapiB Ta BUTpaTtamu y
100 momapiB matume ROI, mo popiaioe 1, a6o 100%, SKIIO BUCIOBUTU HOro y
Bifcorkax. Xoua ROI — me mBuakuii Ta mpoCTUH CHOCIO OIIHWTH YCIINIHICTH
1HBECTHIII}, BIH Ma€ HU3KY cepio3Hux oOmexxkeHnb. Hampuknan, ROI we BimoOpaxkae
TUMYacOBY BapTICTh IpomIed 1 MOXe OyTH Ba)KKO ocMHucieHO mopiBHIoBatu ROI,
OCKUJIbKH JIeSIK1 1HBECTHIlII BUMArarTh OUIbIIE Yacy Il OTPUMAHHS MPUOYTKY, HIXK
. Tomy npodeciiini iHBeCTOpH 3a3BUYail BUKOPUCTOBYIOTH 1HIII MOKAa3HUKH, TaKi
K yncTa HaBeqeHa BapTictb (NPV) ab6o BuyTpimHs HopMa qoxonHocTi (IRR).

o Take BigMiHHa peHTabenbHICTh 1HBecTUINH?II0 BBaxkaeTbcst "Xopormiow"
pPEHTAOENBHICTIO 1HBECTHIIIM, 3aJ€KUTh BiJl TaKuX (HaKTOpPIB, SK TOJCPAHTHICTD
1HBECTOpa JI0 PU3MKY Ta 4ac, HEOOXIAHUW JJIsi TOro, 10O 1HBECTHIl IPUHECTU
npuOyTOK. 3a IHIIKUX PIBHUX YMOB 1HBECTOPH, K1 CXUJIbHI O PU3UKY, IIBUIIIE 32 BCE,
NOroJAThCA HA HUWKYY PEHTAOENbHICTh IHBECTHULIA B OOMIH Ha MEHIIUWA pPU3HK.
AHaJIOT1YHO, 1HBECTHIIII, SKI BUMararTh OUIbIIE Yacy JJIs TOro, 100 OKYIHUTHCH,
3a3BMYail BUMaraloThb OUIbIII BHCOKOI PEHTA0ENbHOCTI I1HBECTHUIIM, 1100 OyTH
pUBAOIMBUMH JIJISl IHBECTOPIB.

(This is an instance of calque “return on investment” - “npuOyTOK BiJl IHBECTUIIIN ).



27. “Take a risk-based approach to securing your data and systems.

Taking risks 1s a natural part of doing business. Risk management informs decisions so
that the right balance of threats and opportunities can be achieved to best deliver your
business objectives. Risk management in the cyber security domain helps ensure that
the technology, systems and information in your organisation are protected in the most
appropriate way, and that resources are focussed on the things that matter most to your
business. A good risk management approach will be embedded throughout your
organisation and complement the way you manage other business risks.

What are the benefits?
Good risk management:informs and improves decision-making

helps decision-making to be delegated throughout your organisation while maintaining
appropriate board-level oversight provides a foundation to adapt and respond
effectively to new threats and opportunities as they emerge whether you are new to
cyber risk management, or you are trying to assess the efficacy of your existing
approach, this guidance will help you build an understanding of what a good approach
to risk management looks like, in the context of your organisation”

BukopucToByiiTe MiaxiA 10 3aXHUCTYy JAAHMX Ta CHCTEM, IO I'PYHTYETHCS Ha OIIHIII
PU3UKIB.

YXBaJIeHHSI PU3UKIB € PUPOAHOIO YACTUHOIO BEICHHS O13HECY. YIPaBIiHHS pU3UKaMU
N03BOJIsIE MpUKMATH pilIeHHs, 100 3a0e3MeYynTH NpaBUIbHUNA OajlaHC 3arpo3 Ta
MOXXJIMBOCTEH JJIsl HAWKPAIIOro JOCATHEHHs Oi3Hec-IIIeH. YIpaBIiHHS PUBHKAMHU Y
chepi KkibepOe3mekn jgoromarae 3a0e3leunTH HaWOuIbIml  e()EeKTUBHHUM 3aXHUCT
TEXHOJIOT1H, cucTteM Ta iH(opmarllii y Bamiiii oprasizailii Ta 30CEpeIUTH peCypcH Ha
THUX peyax, Kl MaloTh HANOUIbIIIEe 3HAUCHHS IS Balioro 0i13Hecy. XOpoIui miaxij 10
YIIPaBIiHHS pU3UKaMH Oy/le BIPOBAIKEHO y BCIM BaIIiil opraHizarii Ta JOMOBHUTH
CIOC10 yMpaBIiHHS IHIIUMHU O13HEC-PU3UKAMU.

Sxi nepeBaru?

EdexrtuBHe ympaBiaiHHS pU3MKaMH: 1HOOPMYE Ta MOKpAILYyE MPOIEC MPUIAHSATTS
pillieHb JIonoMarae JieJieryBaTi yXBaJICHHsI pillieHb 1O BCiM opraxizailii, 30epirawodu
IpYU [[bOMY BIJNOBIIHUNA HAIISJ HA PIBHI pagu JUPEKTOPIB 3a0e3Meuye OCHOBY IS
ananTauli Ta e(eKTUBHOIO pearyBaHHs Ha HOBI 3arpO3H Ta MOXJIMBOCTI y MIpY iX
nosiBM. SIKIIIO BM HOBA4YOK B YIPaBIiHHI KiOeppuckamMu ab0 HaMaraeTecs OIIHUTU
¢(EeKTUBHICTb ICHYIOYOTO IIJAXOAY, IIed MOCIOHHMK JIONOMOXKE BaM 3pPO3YMITH, SK
BUTJISIZIA€ XOPOIIUHN MiJIX1 10 YIPaBIiHHS PU3UKaMH B KOHTEKCTI BaIlloi OpraHizartii.



(This is an instance of calque “risk management” - “yrpaBiiHHS pU3uKamMu’”).

28. “What Is a Supply Chain?

A supply chain is a network of individuals and companies who are involved in creating
a product and delivering it to the consumer. Links on the chain begin with the producers
of the raw materials and end when the van delivers the finished product to the end user.
Supply chain management is a crucial process because an optimized supply chain
results in lower costs and a more efficient production cycle. Companies seek to
improve their supply chains so they can reduce their costs and remain competitive.

KEY TAKEAWAYS

A supply chain is a network of companies and people that are involved in the
production and delivery of a product or service. The components of a supply chain
include producers, vendors, warehouses, transportation companies, distribution
centers, and retailers.

The functions of a supply chain include product development, marketing, operations,
distribution, finance, and customer service. Today, many supply chains are global in
scale. Effective supply chain management results in lower costs and a faster production
cycle”

II{o Take naHIIOr MOCTa4aHHSA?

JlaHIIOKOK TMOCTAa4aHHS - 1€ MEepeka Jroled Ta KOMIIaHii, fki OepyTh y4yacTb y
CTBOPEHHI MPOAYKTY Ta MOro AOCTaBIl CIIOKMBa4eBl. JIaHKM JIaHLIIOTa MOYUHAIOTHCS 3
BUPOOHUKIB CHPOBUHHU 1 3aKIHYYIOTHCS, KOJM KOMIIaHisl JOCTABIISIE TOTOBHM MPOTYKT
KIHIIEBOMY CIIOKHMBa4€Bl. YIPABIiHHS JAHLIO)KKaMU MOCTAuYaHHs - HaMBaKIMBIIIMN
IIPOLIEC, OCKUIBKU ONTHMI30BaHUM JIAHIIFOKOK OCTa4yaHHs IPU3BOAUTH 10 3HUKEHHS
BUTpAT 1 OUIbII €(eKTUBHOrO BUPOOHMYOro mukity. KommnaHii mparHyTh MOKpaIuTH
CBOi  JAHIIOKKK  TMOCTa4aHHs, 1100 3HU3UTH BUTpPATH 1  3aIHIIATUCA
KOHKYPEHTOCIIPOMOKHUMH.

OCHOBHI BUCHOBKHA

JlaHuror mocradaHHs - L€ Mepeka KOMMaHiil Ta mrofel, ski OepyTh y4dacTb Y
BUPOOHHUIITBI Ta NOCTA4aHHI MNPOAYKUII YW mnociayr. KoMmoHeHTaMu JaHItora
MOCTa4aHHs € BUPOOHUKH, TOCTAUYaJIbHUKU, CKJIQIW, TPAHCIOPTHI KOMIMaHii,
PO3NOAUIBHI LIEHTPU Ta PO3APIOHI TOPTOBIII.

OyHKIIT JaHIIOKKA [MOCTABOK BKJIOYAIOTh PO3POOKY MPOAYKII, MAapKETHHT,
orepariiHy JisIbHICTh, pO3MOLT, (hiHAHCH Ta OOCITYroByBaHHS KJIi€HTIB. ChOTomH1
OaraTo JaHIIOTIB MOCTA4aHHs MalOTh Io0anbHUi Macmitad. EdexruBHe ympaBmiHHs



JAHIIOTAMU  TIOCTABOK MPU3BOJUTH [JI0 3HIKEHHS BUTpPAT Ta MPUCKOPEHHS
BUPOOHUYOTO IUKITY

(This 1s an instance of calque “supply chain” - “nanitor nocradyanss’).

29. “Understanding Market Segmentation

Companies can generally use three criteria to identify different market segments:
Homogeneity, or common needs within a segment

Distinction, or being unique from other groups

Reaction, or a similar response to the market

For example, an athletic footwear company might have market segments for basketball
players and long-distance runners. As distinct groups, basketball players and long-
distance runners respond to very different advertisements. Understanding these
different market segments enables the athletic footwear company to market its branding
appropriately.

Market segmentation is an extension of market research that seeks to identify targeted
groups of consumers to tailor products and branding in a way that is attractive to the
group. The objective of market segmentation is to minimize risk by determining which
products have the best chances of gaining a share of a target market and determining
the best way to deliver the products to the market. This allows the company to increase
its overall efficiency by focusing limited resources on efforts that produce the best
return on investment (ROI)”

Po3ymiHHS pO3IiIEHHS] pUHKY

Komnanii MOXXyTb BUKOPHUCTOBYBATH TPU KPUTEPIi AJI1 BUSHAYCHHS PI3HUX CETMEHTIB
PHUHKY:

OnHOpPITHICTB, Y 3arajibHI MOTPeOU BCEpPEeIUHI CETMEHTa
BiaminHiCTh 00 YHIKAJIBHICTh BiJI IHIIUX TPYI
Peax1iisi, 4yn aHayIOriyHa peakuis puHKY

Hanpuknan, komnaHis 3 BUPOOHUITBA CHOPTUBHOIO B3YTTS MOXKE MAaTH CETMEHTH
pUHKY s OackeTOoMicTiB Ta OIryHIB Ha JOBri AucTaHiii. Sk pi3Hl Tpymnu,
OacketOomicTh Ta OITYHHM Ha JOBI1 JUCTAHLIi pearyroTh Ha 30BCIM pI3HY peKiiamy.
Po3yMiHHS LMX PI3HUX CETMEHTIB PHUHKY JO3BOJISI€E KOMIAHII 3 BHUPOOHUIITBA
CHIOPTUBHOTO B3YTTS MPABUIILHO MPOCYBATH CBil OpEH]| HA PUHKY.



Po3ninienHs puHKY - 1€ MPOIOBKEHHS TOCIHKEHHS PUHKY, METOIO SIKOTO € BUSBIICHHS
LIJIbOBUX TPYI CHOKHUBAYIB JJIA afanTaiii NpoayKuii Ta OpEeHAUHTY TaKUM YHUHOM,
o0 BOHM OynuM TpUBAOIMBUMHU JUIsl 1i€1 Tpynmu. MeTor CcerMeHTallli pUHKY €
MiHIMI3allis PU3MKY HUISIXOM BU3HAUYEHHS TOTO, SIK1 MPOJAYKTHA MalOTh HaWKpaIll aHCcu
3aBOIOBATH YacTKY IIJIOBOTO PUHKY Ta BU3HAYECHHS HAMKPAIIOTo CIOCO0Y JOCTaBKU
MPOJYKTIB HAa pUHOK. L]e 103BoJIsi€ KOMMaH1i M1ABUIIUTH 3arajibHy €(h)eKTUBHICTh CBOET
JUSITBHOCTI, 30CEPENMBIIM OOMEXEHI PeCcypcH Ha 3yCHIUISX, IO JIal0Th HalKpalry
Bimnauy Bif inBectuiiii (ROI).

(This is an instance of calque “market segmentation” - “po3aineHHs pUHKY ).

30. “What is Intellectual Property?

Intellectual property (IP) refers to creations of the mind, such as inventions; literary
and artistic works; designs; and symbols, names and images used in commerce.

IP 1s protected in law by, for example, patents, copyright and trademarks, which enable
people to earn recognition or financial benefit from what they invent or create. By
striking the right balance between the interests of innovators and the wider public
interest, the IP system aims to foster an environment in which creativity and innovation
can flourish”

[Ilo Take iHTENEKTyaIbHA BIACHICTH?

[nrenextyanbHa BracHicTh (IB) BiHOCHTBCA 10 TBOPIB pO3yMY, TaKUX K BUHAXOJH,
JiTepaTypHl Ta XyIOKHI TBOPU, MPOMMCIIOBI 3pa3Kd, a TaKOX CHUMBOJIM, Ha3BU Ta
300paXeHHS, 1[0 BUKOPUCTOBYIOTHCST Y KOMEPITIi.

“IH” 3axumiena 3akoHoMm (CIIIA), Hampukiaa, maTeHTaMH, aBTOPCHKUM IPAaBOM Ta
TOBAPHUMHU 3HAKAMH, SIK1 JO3BOJISIIOTH JIFOASM OTPUMYBAaTH BU3HAHHS 4M (DIHAHCOBY
BUTOJlY BiJl TOTO, 1110 BOHU BUHAXOASTHh UM CTBOPIOIOTH. BCTaHOBMIOIOUN NMPpaBUIIbHUAN
OanmaHc MK 1IHTEpeCaMU HOBATOPIB Ta IIUPOKUMU CYCHUTBHUMH 1HTEPECaMH, CHCTEMa
IC cnipsiMoBaHa Ha CTBOPEHHS CEpPENOBUIIA, B IKOMY TBOPUYICTh Ta 1HHOBAIlIl MOXYTh
MIPOIIBITATH.

(This is an instance of calque “intellectual property” - “iHTenexTyajibHa BIaCHICTB”).

31. “What Is Product Placement?

Product placement is a form of advertising in which branded goods and services are
featured in a production that targets a large audience. Also known as "embedded
marketing" or "embedded advertising," product placements are typically found in



movies, television shows, personal videos, radio, and—Iless commonly—Iive
performances. In exchange for product placement rights, companies may pay a
production company or studio in cash, goods, or services.

KEY TAKEAWAYS

Product placement is a form of advertising in which branded goods and services are
featured in a production that targets a large audience.

Product placements tend to be effective since they integrate seamlessly within a show
and market to consumers in less direct ways--such as James Bond driving a Ford car
that is made to look appealing.

Some trends in product placements include selling storylines or using post-production
technology to alter product placements.

How Does Product Placement Work?

Product placements are presented in a way that will generate positive feelings towards
the advertised brand and are implemented, mentioned, or discussed through the
program. They are not explicit advertisements. Product placement is effective because
it enables the audience to develop a stronger connection with the brand in a more
natural way, rather than being directly marketed to. When a brand appears in a movie,
TV show, or other performance, it is most likely because an advertiser paid for that
privilege. Some people believe that such advertising is inherently dishonest and
deceptive to easily-influenced children”

IIlo Take nmpoaakT-MJIeUCMEHT?

Posmimennss mpoaykiii- me ¢gopma pekiamu, Koau OpeHIOBI TOBApH Ta TMOCTYTH
NpECTaBIeH] B MPOAYKIIl, pO3paxoBaHOi Ha BEJUKY aynuTopito. Takox Biaoma sk
"BOynoBanuii mapkeTuHr" abo "BOymoBaHa pekiama', product placement 3a3zBuuaii
3yCTpivaeThes y GiabMax, TeJIEBI3IMHUX 110y, 0COOMCTUX BiF€O, HA Paio Ta - PiIIe -
Ha JKMBUX BUCTyNMax. ¥ OOMIH IpaBa Ha PO3MIIIEHHS MPOAYKI[li KOMIaHIi MOXYTb
3aIuIaTUTH BUPOOHUYOT KOMITaHIi Y CTyaii rpoIInMa, ToBapaMy YU MOCTyTaMH.

OCHOBHI BUCHOBKHA

Po3mimennst npoxaykiii - me ¢opma pekjiaMu, KoM OpeH/JI0BI TOBapH Ta MOCTYTU
JEMOHCTPYIOTHCS B MPOJYKIIIT, PO3PAaXOBAHOI HA BEJTUKY ayAUTOPIIO.

Posmimennss mpoaykiii sK TpaBuio, e(OEKTUBHUN, OCKUIBKH BIH OpraHiqHO
BIIUCYETHCSI B IOy 1 3BEPTAETHCS JO CIOKUBAYIB MEHII MPSIMHUMHU CIIOCOOaMHU -
Hanpukian, Jxelimc boun 3a kepmom Ford, skuil Burisigae nmpuBabIuBo.



Jlesiki TeHAeHIIT pO3MIIIEHHS MPOMYKIIl BKIIOUAIOTh MPOJAX CIOKETHUX JiHIN abo
BUKOPUCTAHHS TEXHOJNOT1i MOCTBUPOOHUIITBA JIJIsI 3MIHU PO3MIIIIEHHS MPOIYKILii.

Sk npairoe po3MilIeHHS TPOTYKIIi?

PoaMitieHHst mpoayKIlli MpeCcTaBIsIOThCSl TAKUM YUHOM, 11100 BUKJIMKATA TO3UTUBHI
MOYyTTA IMOAO PEKIaMOBAaHOTO OpEeHIy, 1 peani3yloThCcs, 3raayloTbes abo
0OroBOpIOIOTECS Yy mporpami. Bonu He € sBHOW pekiamoro. Product Placement
( po3mimieHHs TPOAYKIlii) eheKTUBHUM, OCKUIbKHA JO03BOJISIE ayIUTOPii BCTAHOBUTHU
TICHIIIUNA 3B'I30K 3 OpeHJO0M OUIBI MPUPOJHUM YWHOM, a HE B PE3YJbTaTi MpsSMOi
pexinamu. Komu Openp 3'BisieThest y GinbMi, Temenepenadi abo 1HINNA BUCTaBI, II€,
IIBU/IIIIE 32 BCE, BiIOYBAETHCS TOMY, IO PEKJIAMOJIaBEIlh 3aIJIaTUB 3a I1ei TPHUBIICH.
Jlesiki JIoAM BBaXKAlOTh, 10 TaKa peKiama 3a CBOEI0 CYTTIO HEYECHA 1 OMaHJIMBa JJis
JITEH, SIK1 JIETKO IT1J1J1af0ThCS BILIUBY.

(This is an instance of calque “product-placement” - “po3mMimeHHs TPOIYKITIi”).

32. “A collective bargaining agreement is an agreement between an employer and a
trade union. In a collective bargaining agreement, an employer can agree to terms and
conditions of employment with the union in relation to employees who are covered by
the agreement.

This a complicated area of the law, and this article covers the law specific to when a
collective bargaining agreement can or cannot change the terms of your contract. If you
need advice on another areca of trade union law, for instance, whether a union can
represent you, we recommend that you contact ACAS”

KonextuBHMII [OTOBIp — 11 yroga MK poOOTomaBieM Ta mpodCriakow. Y
KOJIGKTUBHOMY JIOTOBOpi poOOTOJaBEIb MOXKE JOMOBHUTUCS 3 MPOQCIHIJIKOI PO
TEPMIHU Ta YMOBH HAlMY IIOJI0 MPAI[IBHUKIB, HA IKUX MOLIUPIOETHCS Jis1 JOTOBOPY.

Ile ckmamna cdepa mpapa, 1 B Iil CTATTI PO3MIANAIOTHCS KOHKPETHI BUTAIKU, KOJIU
KOJIEKTUBHUM JTOTOBIp MOXKe a00 HE MOXKE 3MIHUTH YMOBH BalllOrO KOHTPAKTY. SIKIIIO
BaM MOTpiOHA Mopaja 3 1HIIO0I Taixy3l TpoQCHiIKOBOTO MpaBa, HAMPUKIAA, YU MOXKE
npodcnuika NpeACTaBIsATH Balll 1HTEPECH, MH PEKOMEHJIYEMO BaM 3BEPHYTHCS 0
ACAS.

(This 1is an instance of calque “collective agreement” - “KonexTuBHui1 10roBip”

33. «The Bottom Line A spinoff, also known as a spinout or starburst, creates a new
company out of an existing company. It's a type of divestiture, and is only done if a
parent company expects the new company will be worth more on its own. But the



shareprices of a spinoff can be harder to predict as the market adjusts to the new
company.»

[Tlincymox Buninenns, Takok Bimome sk "crmiHodd" ado "3opstHuil aecant", - 11e
CTBOPEHHS HOBOI KOMIIaHii 3 BXke 1CHYI04oi. Lle 0/IMH 13 BUJIB BiI4YKEHHSI, 1 POOUTHCSA
BIH TUIbKM B TOMY BHUMAJKY, SIKIIO MaT€pUHChKA KOMIIAH1g OYiKYy€, 110 HOBA KOMITaHis
KOILITyBaTUME OUIbIIe cama 1o coOi. AJie IiHU Ha aKIilii Tpu BUIJICHHI MOXYTh OyTH
CKJIQJHIIIUMU TIepe10aunTH, OCKUIBKH PUHOK aJIallTYEThCs O HOBOI KOMIIaHI1.

(This is an instance of calque “spinoff” - “crinodd”).

34. “In a strategic partnership the partners remain independent; share the benefits from,
risks in and control over joint actions; and make ongoing contributions in strategic
areas. Most often, they are established when companies need to acquire new
capabilities within their existing business. Strategic partnerships can take the form of
minority equity investments, joint ventures or non-traditional contracts (such as joint
R&D, long-term sourcing, shared distribution/services).

Strategic partnerships inevitably involve challenges that have to be resolved efficiently
to ensure the longevity and success of the alliance, such as isolating proprietary
knowledge, processing multiple knowledge flows, creating adaptive governance and
operating global virtual teams. If these challenges are not tackled, the partnership will
more than likely fail, which, as the empirical research shows, happens in more than
half of the cases”

VY cTpareriyHoMy MapTHEPCTBI MapTHEPU 3aJIUINAIOTHCS HE3ICKHUMU, MOIISIOTH
BUTOJIY BiJI CIIIJILHUX /1M, pU3UKHU Ta KOHTPOJIb HAJl HUMU, a TAKOXK POOJISATH MOCTIMHUN
BHECOK Yy cTpareriuni ramysi. Haifuacrime BOHM CTBOPIOIOTHCS, KOJNH KOMIIAHISIM
HEOOX1THO MpUA0ATH HOBI MOXKJIMBOCTI Y paMKax ICHyrouoro Oi3Hecy. CrpareriuHi
MapTHEPCTBA MOXYTh HaOyBaTH (POpMU MIHOPUTAPHHUX 1HBECTHUIIIM B aKI[IOHEPHUM
KariTal, CHIIbHUX MANPHEMCTB a00 HETPAJAMIIMHUX KOHTPAKTIB (TaKUX SK CIIUIbHI
HIJIKP, 1oBrocTpokoBHii MOMIYK MOCTa4aIbHUKIB, CIIUIBHUN PO3IOALT/TIOCIYTH).

Crpareriyni mapTHepCTBa HEMHUHYy4Ye TMOB'I3aHl 3 MpoliemMamu, sKi HeOoOX1THO
e(peKTUBHO BHPIIIYBATH JJIsl 3a0€3M€UEHHSI TOBIOBIYHOCTI Ta YCIIXY albsSHCY, SK-OT
130411151 3allaTeHTOBAaHUX 3HaHb, 00pOOKa YMCIEHHUX TMOTOKIB 3HaHb, CTBOPEHHS
a/IalTUBHOTO YMPAaBIIHHI Ta po0oTa MIO0aNbHUX BIPTyallbHUX KOMaHJ. Ko I
npoOiemMu He OyayTh BUPIIIEH], TAPTHEPCTBO, IBU/IIIE 32 BCE, 3a3HAE HEB/IAI, 1110, K
CBITYaTh EMITIPUYHI JOCIIKSHHS, BIIOYBAETHCS OUIBII HIXK y TTOJIOBUHI BUITAJIKIB.

(This is an instance of calque “strategic partnership” - “cTpareriune napTHepcTBO”).



35. “What Is a Portfolio Investment?

A portfolio investment is ownership of a stock, bond, or other financial asset with the
expectation that it will earn a return or grow in value over time, or both. It entails
passive or hands-off ownership of assets as opposed to direct investment, which would
involve an active management role.

Portfolio investment may be divided into two main categories:

Strategic investment involves buying financial assets for their long-term growth
potential or their income yield, or both, with the intention of holding onto those assets
for a long time.

The tactical approach requires active buying and selling activity in hopes of achieving
short-term gains”

[Ilo Take iHBeCTHUITIHHMI TTOPThHEIb?

[aBecTumiiHMI TIOpTIENs - 1€ BOJOAIHHSA akIisMH, oOmiramissMu abo IHIIHUMH
(G1HaHCOBMMHU aKTUBAMH 3 PO3PAaXyHKOM Ha T€, 10 BOHU MPUHOCUTHUMYTH J0X11 abo
3pOCTaTUMYTh Y I1iH1 3 4acoM, a0o 1 Te, il iH11e. BoHa Mae Ha yBa3i macMBHE BOJIOAIHHS
aKTUBaMM, Ha BIAMIHY BiJ MNOpPAMHUX IHBECTUUIN, $KI IepeadadaroTb aKTHUBHE
YIIPABIIHHS.

[uBecTuiinmii moprdesib MoXKHa MOIIIUTH Ha JIBl OCHOBHI KaTeropii:

Crpareriuyne iHBECTyBaHHS mependavae KymiBiaro (iHAHCOBUX AaKTHBIB 3apajul ix
JIOBIOCTPOKOBOTO IMOTEHITIATY 3pOCTaHHSI UM OTPUMAaHHS JOXOY, a00 1 TOro, i 1HIIIO0rO,
3 HaMipOM YTPUMYBATH 111 aKTUBH MPOTITOM TPUBAJIOTO Yacy.

TakTuyHUN T1IX10 BUMarae akTUBHOT IIsUTbHOCTI 3 KYITIBJI Ta MIPOJIaXKy, CIIO/11BAlOYUCH

OTPUMATH KOPOTKOCTPOKOBUH NpUOYTOK".

(This is an instance of calque “investment portfolio” - “IaBecturtiiinuii noprdensp’).

36. “What Is a Key Performance Indicator (KPI)?

Key performance indicators (KPIs) refer to a set of quantifiable measurements used to
gauge a company’s overall long-term performance. KPIs specifically help determine a
company’s strategic, financial, and operational achievements, especially compared to
those of other businesses within the same sector.

KEY TAKEAWAYS

Key performance indicators (KPIs) measure a company’s success vs. a set of targets,
objectives, or industry peers.



KPIs can be financial, including net profit (or the bottom line, gross profit margin),
revenues minus certain expenses, or the current ratio (liquidity and cash availability).

Customer-focused KPIs generally center on per-customer efficiency, customer
satisfaction, and customer retention.

Process-focused KPIs aim to measure and monitor operational performance across the
organization.

Businesses generally measure and track KPIs through analytics software and reporting
tools”

[Ilo Take krouoBuit moka3sHuk ehexruBHOCTI (KIIE)?

KmtouoBi mokaznuku edexkruBHocti (KIIE) — me Habip KimbKICHHX BHUMIpIB, MLIO
BUKOPHUCTOBYIOTBCSL JUISl OL[IHKM 3arajibHOi TOBIOCTPOKOBOI €()eKTUBHOCTI KOMIIaHii.
KitouoBi nmokazHuku epeKTUBHOCTI TOMOMAaraloTh BU3HAUUTH CTpaTeriyHi, (piHaHCOBI
Ta OTepalliiiHi JOCITHEHHS! KOMIIaHii, 0COOIMBO y MOPIBHSIHHI 3 IHITUMHU KOMITaHIIMU
y TOMY CaMOMY CEKTODI.

OCHOBHI BUCHOBKHA

Kitouosi nokaznuku edexrtuBHocti (KIIE) BuMiproroTh ycrix KOMIIaHii MOPIBHSHO 3
HU3KOIO 1ILJIEH, 3aBJJaHb YU TalTy3¢BUMU aHAJIOTAMHU.

KIIE moxyTh OyTr (piHAHCOBUMHU, BKITFOUAIOUH YUCTUHN MPUOYTOK (200 HUKHIN PSIIOK,
Map)Ky BaJOBOro MpuUOYTKYy), BHUPYYKY 3a BHUpaXyBaHHSM TI€BHUX BHUTpar abo
KO€(iIIEHT MTOTOYHOT JIIKBITHOCTI (JTIKBIJIHICTh Ta HAIBHICTh KOIIITIB).

KTIE, opieHTOBaHI Ha KII€HTIB, 3a3BUYal 30CEPeKeH] Ha €PEKTUBHOCTI PO3PAXyHKY
OZIHOTO KJTI€HTA, 33J0BOJICHOCT] KJII€HTIB 1 yTPUMaHH1 KIII€HTIB.

KIIE, opieHTOoBaHI Ha MpOLECH, CHOPSAMOBaHI HAa BHUMIPIOBAaHHA Ta MOHITOPHHT
orepaliitHol AiSTILHOCTI B paMKax yciel opraHizarii.

[linnmpueMcTBa 3a3BUYail BUMIPIOIOTH Ta BiacTexyioTh KIIE 3a momomororo
aHATITUIHOTO IIPOrpaMHOT0 3a0€3MeUeHHs Ta IHCTPYMEHTIB 3BITHOCTI.

(This 1s an instance of calque “key performance indicator” - “KnrodoBuii moka3HuK
MPOAYKTUBHOCTI).

37. “An integrated marketing campaign combines multiple channels such as content,
email, display advertising and social media in order to promote a consistent message
to a specific audience. The main goal of most integrated campaigns is to convert
viewers into customers”



KomrmiekcHa pekiaMHa KaMIlaHis TO€AHYE KUIbKa KaHalliB, TaKUX SIK KOHTEHT,
€JICKTPOHHA IIOIITA, JUCIUICHA peKiIaMa Ta COLlalbHI MEpexi, JUIsl MPOCYBaHHS
MOCJIIJIOBHOTO TOBIJIOMJICHHSI [IJIsi TEBHOI aynutopii. OCHOBHA MeTa OUIBIIOCTI
pEKIaMHUX KaMIaH1i — MEPEeTBOPUTH IIIA/1a4iB HA TOKYIILIB.

(This is an instance of calque “integrated advertising campaign” - “KomruiekcHa
peKIaMHa KaMIaHisg).

38. “What Are Accounts Receivable (AR)?

Accounts receivable (AR) are the balance of money due to a firm for goods or services
delivered or used but not yet paid for by customers. Accounts receivable are listed on
the balance sheet as a current asset. Any amount of money owed by customers for
purchases made on credit is AR.

KEY TAKEAWAYS

Accounts receivable (AR) are an asset account on the balance sheet that represents
money due to a company in the short term. Accounts receivable are created when a
company lets a buyer purchase their goods or services on credit. Accounts payable are
similar to accounts receivable, but instead of money to be received, they are money
owed. The strength of a company’s AR can be analyzed with the accounts receivable
turnover ratio or days sales outstanding. A turnover ratio analysis can be completed to
have an expectation of when the AR will actually be received”

[Ilo Take BigkpuTa nediTopchka 3a0oproBaHicTh (/[3)?

Binkpura nebitopchka 3aboproBanicTsh (J13) - 11e 3aIMIIOK KOMITIB, HACKHUX (ipMi
3a TOBapH YW, MMOCTABJICHI UM BUKOPHCTaHi, aje IIe OIUIadeHi MOKymisaMu. Binkpura
ne0ITopchbka 3a00prOBaHICTh B1AOOpaXKa€eThCsl y OATaHCOBOMY 3BITI SIK MOTOYHMM
aKTUB. bynb-Kka cyma rpoliei, 1Mo HaJIeKUTh KJIIEHTaAM 3a TOKYIKH, 3pO0JieHI B
KPEIuT, € 7e01TOPCHKOI0 3a00proBaHICTIO.

OCHOBHI BUCHOBKHA

Binkpura nebditopchka 3a60proBanicthb ([3) - 11e akTUBHUN paxyHOK y OayaHci, sIKAi
€ Tpoll, HaJeKHI KOMIMaHii B KOPOTKOCTPOKOBIM mnepcrekTuBi. JlebiTopchbka
3a00prOoBaHICTh CTBOPIOETHCS, KOJIM KOMIIaHIsl JO3BOJISIE IMOKYIIEBI MPUAOATH CBOI
TOBapH YU MOCIYTH y kpenut. Kpenutopcbka 3a00proBaHicTh aHAJIOTIYHA BIAKPUTIN
neOITOPChKii 3a00proBaHOCTI, ajie 3aMiCTh TPOIIIEH, SIKi MaloTh OyTH OTpUMaH1, BOHA
€ rpomoBuM Ooprom. MIIHICTh KOMIIaHIi MOXKHA TMPOAHAI3yBaTU 3a JOMOMOTOIO
koedimienTa 000pPOTHOCTI J1€0ITOPChKOI 3a00proBaHOCTI ab0 JHIB MPOCTPOUEHUX



nponaxiB. AHanmi3 koedimieHTa 000pOTHOCTI MOXKe OyTH BUKOHAHUW ISl TOTO, 1100
MaTH YSBJICHHS IIPO T€, KO PaKTUIHO Oy/ie OTpUMaHO J1€01TOPCHKY 3a00proBaHICTh

(This is an instance of calque “open accounts receivable” - “Bigkpurta nediTopchka
3a00prOBaHICTH ).

39. “ A special economic zone (SEZ) is an area in which the business and trade laws
are different from the rest of the country. SEZs are located within a country's national
borders, and their aims include increasing trade balance, employment, increased
investment, job creation and effective administration”

OcobnuBa ekoHomiuHa 30Ha (OD3) - 1€ TepuTopis, /1e 3aKOHU BeAeHHsS Oi3Hecy Ta
TOPT1BII1 BIIPI3HAIOTHCA Bl peiTH Kpainu. OD3 nepebyBaroTh y MeKax HaI[lOHATbHUX
KOpJIOHIB KpaiHW, Ta HOro Il BKJIIOYAKOTh 30UIBIIEHHS TOProBOro OajaHcy,
3alHATOCTI, 3pPOCTAaHHS 1HBECTHUILIM, CTBOPEHHS pOOOYMX Miclb 1 e(eKTUBHE
yIIpaBIiHHA.

(This is an instance of calque “special economic zone” - “o0co0iMBa €KOHOMIYHA 30HA"

40. “Operating in Horizontal vs. Vertical Markets

A business that operates in a Horizontal Market, will by definition, have a broad and
diverse set of customers. This means their products tend to be versatile and can meet
the needs of a wide range of customers. Another great example of a horizontal market
is that of coffee. People from all around the world and across different industries drink
coffee!

Some companies may act in both a horizontal and a vertical market at the same time.
For example, an HR software company may have a product specialized for law firms.
While it has a general HR platform for all types of business, it also has an HR platform
that is specific to law firms. This specialized product may have industry-specific
functionality such as tracking if employees have passed the Bar exam, integration with
court databases, or tracking the specific cases that the lawyers of the firm are working
on.

Pobora Ha rOpu30HTAILHOMY Ta BEPTUKATHLHOMY PUHKAX

[TignpureMcTBO, 110 TIPAIFOE HA TOPU30HTATILHOMY PUHKY, 32 BU3HAYEHHSIM MA€ IMUPOKE
Ta pi3HOMaHITHE KOJIO croKHBadiB. Lle o3Hauae, 1o iXHS MPOAYKIIiS, SK IMPABHIIO,
YHIBEpcaJbHa 1 MOXE 3aJIOBOJIBHUTH MOTPeOH MIMPOKOro Komia mokymmiB. Ille omuu
YyNOBU MPUKJIIA] TOPU30HTAILHOTO PUHKY — 11€ PUHOK KaBH. JIF01u 3 yChOTO CBITY Ta
3 PI3HUX Tally3ed MPOMUCIOBOCTI M'IOTh KaBy!



Jlesiki KoMMaHii MOXYTh JISTH OIHOYACHO HAa TOPHU3OHTAJIHLHOMY Ta BEPTUKAIHLHOMY
puHky. Hampukian, kommaHis, 10 3aliMa€eTbCsi PO3POOKOID  MPOTrPaMHOIO
3a0e3neueHHs ISl KepyBaHHsI IEPCOHAIOM, MOXKE MaTy MPOAYKT, CHeliali30BaHuM Jis
opuanyHuX ¢ipM. Xodya koMmmadiss Mae 3aranbHy HR-mmardopmy s BCiX BUIB
013Hecy, BoHa Takok Mae HR-muardopmy, npusHaueHy cremiaibHO AJIs IOPUINIHUX
¢bipm. Ileli creuiani3oBaHMM MPOAYKT MOXKE MaTH crneuudiuyHy uisl ramtysl
(GYHKITIOHAJIbHICTD, HATPUKIIA/ BIJICTEKEHHS CKJIAJJaHHS CIIBPOOITHUKAMU ICTIUTY Ha
3BaHHS aJBOKaTa, 1HTerpaiis 3 6a3aMHu JaHUX CyAiB a00 BIJCTEXEHHS KOHKPETHUX
CTpaB, HaJ[ SIKUMU TPAIOIOTH IOPUCTH (HipMHu.

(This is an instance of calque “horizontal marketing” -  “ropu3oHTambHUN
MapKETHHT).

41. “cross-deal means any proposal from a single supplier involving more than one
Pharmaceutical where a price reduction on one or more Pharmaceutical has been used
to off-set or partially off-set additional costs associated with another.

ITepexpecHa yroaa - Oynb-siKa IPOMO3MIIIS Bl OJHOTO MOCTadalbHHUKA, 10 BKIIOYAE
OuIbIIe ONHOrO (hapMalEBTUYHOIO MpEnapary, KOJIW 3HWKEHHS LIHUM Ha OIUH abo
KUIbKa (papMalleBTUYHUX TMpenapariB BUKOPUCTOBYEThCSA JMJIsI KOMIEHcalli ado
YaCTKOBOI KOMIIEHCAIIli JOJATKOBUX BUTPAT, MOB'SA3aHUX 3 IHIIUM MIPENapaToM.

(This 1s an instance of calque “cross-deal” - “nepexpecHa yroga”).

42. “The tax paid by the subjects of economic activities under the simplified system of
taxation, the main entrepreneurial tax. Originally, it was planned and was the only
deduction provided for under the simplified taxation system, and it combined
contributions to the local tax budget, Pension Fund and Social Insurance Fund. Now
the single tax is paid only to the local budget, and the remaining deductions are
included in the single social contribution.

The local collections include:
- levy for parking spaces for vehicles,
- tourist fee”

"llomaTok, 1m0 CrUIaYyeThCs CyO'€eKTaMM E€KOHOMIYHOI JISIIBHOCTI TIPU CIIPOIIEHIM
CUCTEM1 OIONAaTKyBaHHS, OCHOBHUW MIANPUEMHHUIIbKHUNA Tmonarok. Crovarky BiH
IJIaHyBaBcs 1 OyB €IMHUM BUPAXYBaHHSAM, Mepel0ayeHUM IPH CIPOLIEHINA CUCTEMI
OIOJATKyBaHHS, 1 00'eJHYBaB BiApaxyBaHHS IO MICIIEBOTO MOJATKOBOTO OIOIKETY,



[lenciitnoro ¢onny Tta POHAY COIIATBLHOIO CTpaxyBaHHA. Temep €IuHUI Ha A0
MICIIEBOTO OFOIIXKETY, 1HII BiIpaxyBaHHS BKIIOYAIOTHCS Y €IMHUNA COLIAIbHUM BHECOK.

J1o miciieBux 300piB BITHOCATHCA:
- 301p 3a mapKyBajbHI MICIISI Il TPAHCTIOPTHHUX 3aC001B,
- TypucCTUYHUM 301p"

(In this case to perform translation zero transcoding was used “tax” - “mogatok”).

2.2 Ways of translating reproduction — lexical and semantic transformations

43. “The balance sheet reflects the financial condition of a company at a certain time.
Often the balance sheet date coincides with the end of reporting from the income
statement this situation is used in business planning and is enshrined as the basic
approach to the formation of financial forms. In addition, according to the value
concept of accounting, the balance sheet shows the value of those or other assets and
liabilities of the company at the time of their acquisition”

banancoBa Tabnuig BigOMBae (iHaHCOBE CTAHOBHIIE MiANPUEMCTBA PipMH y TIEBHUHN
yac. Yacto naTta ckiaianHs OanaHcy 301raeThbCes 13 3aKIHUEHHSIM 3BITHOCTI 31 3BITY IIPO
npuOyTKM Ta 30MTKM JaHA CHUTyallid BUKOPUCTOBYEThCA B OI3HEC-IJIAHYBaHHI Ta
3aKPIIUTIOETHCS Y BUTVISAI OCHOBHOTO TIXOMY 0 CKiagaaHHs ¢inaHncoBux Gopm. Kpim
TOTO, BIJAMOBIJHO JO BapTICHOI KOHIEMIi Oyxrajatepchbkoro o0Jiky OaaHcoBa
BIJIOMICTh TIOKa3y€ BapTICTh THUX YW IHIIMX AKTHUBIB Ta 3000B'sI3aHb KOMIMaHIi Ha
MOMEHT X TIpUI0aHHS.

(In this instance translation was performed using concretization “balance sheet” -
“OanaHcoBa Ta0HI”).

44. “The company's revenue stream comes from a diversified portfolio of products”

Joxin kommnaHii (GopMYyeThCS 3aBASKH PI3HOMAHITHOMY MOPTQHET0 MPOAYKINi, M0
CKJIaJIAETHCS 3 PI3HUX TOBAPIB 1 MOCIIYT, IO T03BOJISIE KOMIIaHI1 3SMEHIITUTH CBOi pU3HUKH
3aJIeKHOCTI B1J] KOHKPETHOTO MTPOAYKTY UM PUHKY.

(In this case to perform translation concretization was used “ diversified portfolio™ -
“pi3HOMAHITHOMY MOPTQEI0 MPOAYKII, IO CKIAAAETHCS 3 PI3HUX TOBAPIB 1 OCIYT,
110 JI03BOJISIE KOMITaH1i 3MEHILIUTHU CBOI PUBHKH 3AJIEAKHOCTI B1Jl KOHKPETHOTO TPOAYKTY
YU PUHKY



45. “The company's profit margin increased due to cost-cutting measures”

Maprka npuOyTKy KoMmaH1i 301IbIINIIAcs 3aBASKH pealtizailii 3aXo/iB 31 3MEHIIICHHS
BUTpAT Ha BUPOOHMIITBO.

(In this case to perform translation concretization was used “cost-cutting” -
“3MEHILIEHHS BUTPAT HA BAPOOHUIITBO ).

46. “The government implemented a tax cut to stimulate economic growth”

Vpsin BHOpOBaJAMB MOAATKOBY pedopMy, ska mnepenadadana 3HUKEHHS IOJATKIB Ha
H1MTPUEMHUIIBKY JTISUIbHICTh 3 METOI0 CTUMYJIFOBAaHHSI €EKOHOMIYHOTO 3pOCTAHHS.

(In this case to perform translation concretization was used

47. “The company is implementing a lean manufacturing process to reduce waste and
improve efficiency”

Komnanist BIpoBaiKye CUCTEMY BUPOOHMIITBA 3 BUKOPUCTAHHSIM IIPUHIIUIIIB "JIETKOro
BUpoOHHULTBAa" abo "kaHOaH", sfKa JO3BOJII€E 3MEHIUUTHM BUTPATH 1 MOKPALIUTH
€(eKTUBHICT, BUPOOHMIITBA LUIAXOM MIHIMI3alli 3amaciB 1 pyXiB TOBapiB Ha
M1 IITPUEMCTBI.

(In this case to perform translation concretization was used “nerkoro BUpoOHUIITBA”
abo “kanHOaH” sKa 3a0e3nedye 3MEHIICHHS BHUTPAT 1 MOKPALIEHHS €()EeKTUBHOCTI
BUPOOHUIITBA”).

48. “The government is implementing austerity measures to reduce the budget deficit”

VYpsia BIIPOBaKYE MPOrpaMy 3aX0iB 3 JKOPCTKOT EKOHOMI1, SIka BKJIFOUA€ CKOPOYCHHS
OIODKETHUX BUTPAT, MIJBUIIEHHS IMOAATKIB Ta 3MEHIIEHHS COIIAJLHUX BUILIAT 3
METOIO 3MEHIIICHHS 1e(PIIUTy OFOIKETY.

(In this case to perform translation concretization was used ““ mporpamu 3axofiB 3
YKOPCTKOI €KOHOMIi, sIKa BKJIIOYA€ CKOPOYEHHSI OIOPKETHUX BUTpAT, M1JBUIIEHHS
NOJAaTKIB Ta 3MEHIICHHS COLIaJbHUX BUIUIAT 3 METOK 3MEHUICHHS Aediuuty
Oromxkery”’)

49. “The company invested in a new ERP system”

Kommnanisi iHBecTyBajia KOIITH y HOBY CUCTEMY IUUIAaHYBaHHSI PECYpCIB MiANPHUEMCTBA
(ERP), sixa moroMoke ynopsiAKyBaTu O13HEC-TIPOIECH Ta MiABUIIUTH €(PEKTUBHICTD.



(In this case to perform translation concretization was used “ riaHyBaHHS pecypciB
NIAIPUEMCTBA/KAa  JIONIOMOXKE  YHNOPSJAKYBaTH  OI3HEC-IPOLIECHM Ta  MIABUIIMTH
€(PEKTUBHICTB ).

50. “The government introduced new tax incentives for small businesses™

VYpsin 3ampoBauB HOBI TOAATKOBI CTUMYAM IS MaJoro Oi3HeCy, BKJIIOYAIOYH
3HIKEHHS CTABOK KOPITOPATUBHOTO MOIATKY Ta 301JIbIIIEHHS BlIpaxXyBaHb I0JI0 BUTPAT
Ha BeJIeHHS Oi3Hecy.

(In this case to perform translation concretization was used ““ BKIIFOYarOUH 3HMKCHHS
CTaBOK KOPHOPAaTUBHOIO MOAATKY Ta 30UIbIIEHHS BiJpaxyBaHb WIIOAO BUTparT Ha
Be/ieHHs Oi3Hecy”

51. “The profit marging can be called the most important. It reflects the results of the
company's activities during the reporting period in the form of profit or loss, and one
of its indicators - the financial result before taxation - is the basis for the accrual of
income tax. Filling in the financial results statement is the subject of this article”

®dinaHCOBHH pe3yabTaT MOXKHA Ha3BaTH HaBAXKIUBIIIKM. BiH BijjoOpakae pe3ynbraTtu
JUSTTBHOCTI KOMITaHIi 32 3BITHUH Meplofl y BUITISAL MPUOYTKY UM 30MTKY, @ OMH 13 HOTr0O
MOKa3HUKIB — (DIHAHCOBUW pe3yabTar 1O ONOJATKyBaHHSA — € TIJCTaBOIO A
HapaxyBaHHs MOAATKYy Ha MPUOYTOK. 3alOBHEHHS 3BITY MPO (DIHAHCOBI PE3YJILTATH €
TEMOIO ITi€1 CTaTTI.

(In this trasetranslation was performed with help of generalization “®inancoBuii
pe3ynbrar’).

52. “The government implemented a fiscal policy to reduce inflation by reducing
public spending”

VYpsiz 3acTocyBaB €KOHOMIYHY IMOJITUKY 3 METOI0 3HMKEHHS 1H(IALII, 3MEHITYIOUH
3araJlbHy BUTPATy JCpIKaBH.

(In this trasetranslation was performed with help of generalization * fiscal policy,
inflation, public spending” - eKOHOMIUHY MOJITUKY 3 METOI0 3HI)KEHHS 1HQIIALII,
3MEHIITYIOUH 3arajibHy BUTPATY JepKaBu”).

53. «Capital investment carried out by the authorities and management bodies of the
state, the Autonomous Republic of Crimea at the expense of budgets, extra-budgetary
funds and loans, as well as state enterprises, associations and institutions at the expense
of their own and loan funds - state investment»



[uBecTuLiiiHA AISUTBHICTD, IO 3AIACHIOETHCS OpraHaMH BJaJd Ta YIpaBIiHHSA
nepxkaBu, ABTOHOMHOI PecnyOomiku Kpum 3a  paxyHOK KOIUTIB — OMOIKETY,
M03a0IKETHUX (POHMIB Ta KPEAWTIB, a TaKOX JCp)KaBHUMHU ITANPUEMCTBAMHU,
00'eTHAHHSIMU Ta YCTaHOBAMH.

(In this trasetranslation was performed with help of generalization “Capital
investment” - “lHBecTUIlIiHA TISUTBHICTY).

54. “Market share is a comparative characteristic of the main market parameters of
enterprises in modern conditions and their products in relation to the competitor.
Quantitative characteristics and, in particular, statistical indicators are used to
determine the competitive position”

KonkypeHTHa mo3uIlis - 1€ MOPIBHSJIbHA XapaKTEPUCTHKA OCHOBHUX PHUHKOBHX
napaMeTpiB MIAMPUEMCTB y CydacCHUX yMOBax Ta iX MPOAYKIi MO BiJAHOIICHHIO 0
KOHKypeHTa. {7151 BHU3HAYeHHS KOHKYPEHTHO!I MO3HUIlli BUKOPUCTOBYIOTbCS KIJIBKICHI
XapaKTePUCTUKH Ta, 30KpeMa, CTATUCTUYHI TOKA3HUKH.

(In this translation was performed with help of generalization “market share” -
“KOHKYpEHTHa MO3ULIA”).

55. “The fiscal cliff: a pattern?

The 2011-2012 budget battles between the U.S. Congress and the White House, which
became a kind of political tornado of enormous destructive power that struck
Washington...”

dickanpHa 3arpo3a: 3aKOHOMIPHICTH?

bromxerni 6aranii 2011-2012 pokis mix Koarpecom CIIIA ta binmum gomom, siki ctanm
CBOIO POy MOJITUYHUM TOPHAAO BEIMYE3HOI PYMHIBHOI CHJIM, 110 OOPYIIMBCS Ha
BamuHrros.

(Example of modulation “ fiscal cliff” - “dickanpHa 3arpo3a” instead of “®ickanbHa
npipsa’”).

56. “Black swan events that have destroyed companies from within. Losing 30 percent
of shares has been the downfall for 15 kettering companies in the last four years”

HecrnoniBani mofii, skl 3HAYHO BIUIMBAIOTh HA E€KOHOMIKY 1 3HUIIYIOTH KOMIIaHii
3cepeannu. Btpara 30 BiACOTKIB akiiii crajma kpaxoM g 15 xommadiil y cdepi
KETTEPIHTY 3a OCTaHH1 4 POKHU.

(Example of modulation “Black swan events” - “HecnoxiBani momii, siki 3Ha4HO
BIUIMBAIOTh Ha EKOHOMIKY”



57. “The government implemented expansionary fiscal policy to stimulate economic
growth”

VYpsin 1npoBOmMB  po3mIMproody  (GiCKalbHY MOMITUKY JJI8  CTUMYJIIOBAHHS
€KOHOMIYHOTO 3pOCTaHHS

(Instance of modulation “ po3muprorouy ¢ickalibHy TOMITUKY ).

58. “The company is downsizing its workforce to cut costs”
Kommnanist ckopouye CBiii mTaT CiBpOOITHUKIB J1JI 3MEHIIIEHHS BUTpAT
(Instance of modulation “dowrizing” - *“ ckopouye™).

59. “The stock market experienced a downturn following the announcement of the new
tax law”

@DoHI0BUIM PUHOK 3a3HAB CIaJTy MICJIsl OTOJIOMIEHHS HOBOTO MO/IaTKOBOTO 3aKOHY
(Instance of modulation “ downturn™ - * crany”).

60. “The company's profits have been steadily increasing over the past year”
[TpuOyTKM KOMITaHii MOCTIMHO 3pOCTAIOTh MPOTATOM OCTAHHBOTO POKY

(Instance of modulation * steadily” - “nocTiitno”).

61. “The new trade agreement will have a significant impact on the global economy”
Hogsa TopropenpHa yroja Oyne Marv 3Ha4HUH BIUIMB Ha CBITOBY €KOHOMIKY

(Instance of modulation ““ impact” - “ BrumB”).

62. “The company's sales are through the roof this quarter”

[Tpomaxi komMIaHii Ha IbOMY KBapTaJji MIILJIA Bropy /10 HeOec

(Instance of modulation “ through the roof” - “mimm Bropy mo Hedec™).

63. “The government is implementing austerity measures to reduce the budget deficit”
VYpsia BOpOBaIKYe 3aX0IU CTPUMYBAaHHS BUTPAT 1100 3MEHIIUTH A€PIIUT OIOIKETY
(Instance of modulation “ austerity measures” - ““ 3aXo1 CTpUMYBaHHsI BUTpaT”’).

64. “The company is diversifying its product line to expand into new markets”

Kommaniss nuBepcudikye CBI aCOPTUMEHT NPOAYKLIi, 100 PO3MIMPUTUCS HAa HOBI
PUHKH

(Instance of modulation “ diversifying” - “ muBepcudikye”).



65. “The central bank has raised interest rates in an effort to curb inflation”
[enTpanbHuil OaHK M1JBUILIMB MPOLIEHTHI CTaBKH, 00 CTPpUMATH 1HQIISLIIIO
(Instance of modulation “ curb” - “ crpumaru’).

66. “The company is downsizing its workforce to cut costs”

Komrmanis 3MeHIITye KUTbKICTh IPAIIBHUKIB, 1100 3MEHIITUTH BUTPATH
(Instance of modulation “ downsizing” - *“ 3MeHIIye KUIbKICTh MPAI[iBHUKIB”).
67. “The new tax policy has sparked a heated debate among economists”
HoBa nogarkoBa noJliTUKa CIPUYMHIIIA 3allaJIeHy AUCKYCIIO Cepel EKOHOMICTIB
(Instance of modulation * sparked” - ““ cnpuunHuIa’™).

68. “The stock market has been volatile in recent weeks”

®doH10BUI PUHOK OYB HECTAO1IbHUM MPOTIATOM OCTaHHIX THXKHIB

(Instance of modulation “ volatile” - “ HecTabLTbHIM ).

69. “The company's shares soared following the announcement of their latest product”
AKIIT KOMIaH11 CTPIMKO 3pOCIIH TICTsl OTOJIOMICHHSI TIPO IXHIN HAWHOBIIINI TPOAYKT
(Instance of modulation “ soared” - *“ cTpiMKo 3pocau’).

70. “The trade deficit widened as imports increased and exports declined”

Toprosuii 1eiruT 301IBIIMBCS Yepe3 3pOCTAHHS IMIIOPTY Ta 3HUYKCHHSI €KCTIOPTY
(Instance of modulation * widened” - * 30ubIIUBCS ).

71. “The government is considering a stimulus package to boost the economy”

VYpsan po3risigae CTUMYITIOIOYUH TTaKeT 3aX0/1B, II[00 MATPUMATH €KOHOMIKY
(Instance of modulation ““ stimulus package” - * cTUMYITIOIOUHIT TTAKET 3aXO0MIB”).

72. “The company's revenue growth exceeded analysts' expectations”

3pocTaHHs JOXOAIB KOMIIaH1i IEPEBUIITUIIO OYIKYBaHHS aHATITUKIB

(Instance of modulation *“ exceeded” - ““ nepeBunUIO”).

73. “The economy is expected to rebound in the coming months”

O4iKy€eThCs, 110 €KOHOMIKA BIJIHOBUTHCSA B HACTYITHI MICSII

(Instance of modulation “rebound” - * BimHOBUTHECS”).



74. “The company is facing a liquidity crisis due to its high debt levels”

KoMmaHisi CTUKA€eThCS 3 KPU30I0 JIIKBITHOCTI Yepe3 BUCOKUM PIBEHb OOpry

(Instance of modulation “ liquidity crisis” - “ Kpu3010 JIKBIAHOCTI”).

2.3 Ways of translating reproduction — lexical and granmmatical transformations
75. “ The company's revenue grew by 20% last quarter”

Joxonu komnanii 3pociu Ha 20% MUHYIOro KBapTany

(Instance of grammatical replacement “ revenue” - “Jloxoau™).

76. “The government implemented a new tax policy to stimulate economic growth”

JInst cTUMYIIOBaHHSI €KOHOMIYHOTO 3pPOCTaHHS YypsJ BIPOBAIUB HOBY IOIATKOBY
MOJIITUKY

(Instance of grammatical replacement “tax policy” - “momaTkoBy MOMITUKY ).
77. “he company plans to diversify its product line in the next quarter”

Y HacTymHOMY KBapTajli KOMIIaHisl IUIaHYye JUBEPCU(PIKYBaTH CBiil aCOPTUMEHT
TPOTYKIIIT

(Instance of grammatical replacement “product line” - “acopTuMeHT mpoAYKIIii”).

78. “The company's profit margin has decreased due to rising costs”

Maprka npuOyTKy KOMIIaH1i 3HU3MJIaCh Yepe3 3pOCTaroul BUTPATH

(13

(Instance of grammatical replacement profit margin” - “Mapxa npuOyTKy

KOMMaH1i").

79. “The government's economic policies have resulted in inflation and crisis”
ExoHnoMiuHa mosiTUKa ypsiay npu3Bena 10 1HOIAIIT Ta KpUusucy

(Instance of grammatical replacement “economic policies” - “ EkoHoMi4Ha romiThka”).
80. “The company plans to expand its market share in the next fiscal year or earlier”

Kommanis mtanye po3MIUPUTH CBIM YaCcTKy PUHKY B HACTYITHOMY (PIHAHCOBOMY POI
abo panime”

(Instance of grammatical replacement “market share * - *“ yactky punky”).

81. The trade deficit has widened due to increased imports and crisis”

JedimuT Topripii 301IBIIMBCS Yepe3 3pOCTaHHS IMIIOPTY Ta KPU3UCY

(Instance of grammatical replacement “ trade deficit - “/ledinut Toprismui/ uepes™).

82. “The stock market experienced a downturn due to the pandemic and crisis”



®oH0BUN PHHOK 3a3HAB 3aHEMANy Yepe3 MaHAeMIl0 Ta KPU3HC
(Instance of grammatical replacement “ stock market” - “®onnoBuii puHOK/ uepe3™).

83. ”The central bank has lowered interest rates to stimulate economic growth and
developement”

[lenTpanbHuii O0aHK 3HU3WUB TPOIEHTHI CTaBKH JUIsl CTUMYIIOBAHHS E€KOHOMIYHOTO
3pOCTaHHS 1 PO3BUTKY.

(13 (13

(Instance of grammatical replacement “ interest rates” - * mpOIEHTHI CTaBKW/ IS

CTUMYJIIOBAaHHS ).

84. “The company's profits have increased significantly this year, but their losses from
last year have also grown unfortunately”

[TprOyTKM KOMMaHii 3pOCaM 3HAYHO IILOTO POKY, ajie iXHi 30UTKH 3 MHHYJIOTO POKY
TAKOX 301JIBIIUINCSA HAXKAJD

(Instance of antonymic translation “IIpubyrku/ 30utku’).

85. “The government 1s implementing austerity measures to reduce the budget deficit
but...”

“Ypsin BIPOBAIKYE 3aXOJU JKOPCTKOI €KOHOMII, 1100 3MEHIIUTU ACHIIUT OIOIKETY
arne...»

(Instance of antonymic translation ““ »opcTk0i €KOHOM1i/3MEHIIIUTH ).

86. «The central bank is considering lowering interest rates to stimulate economic
growth but...”

“LlenTpanbHuii OaHK PO3IVISIIAE MOXIIUBICTH 3HID)KEHHS IPOLIEHTHUX CTaBOK JIJIs
CTUMYJTIOBaHHSI €KOHOMIYHOTO 3pOCTaHHS aje...”

(Instance of antonymic translation *“ 3HMKEHHS/ CTUMYJIFOBaHHS ).

87. “The company is investing heavily in research and development to stay ahead of
the competition instead of...”

“KoMItaHisi 1HBECTY€ BENUKI KOIITH B HAyKOBO-AOCHIJHY poOoTy, o0 30epiraru
JAEPCTBO cepell KOHKYPEHTIB 3aMiCTh TOTO 11100...”

(Instance of antonymic translation “inBectye/ niaepcTBo”).
88. “The trade deficit is widening as imports continue to exceed exports”

ToproBuit nediuuT 30UTBLIYETHCS, OCKIIBKM IMIOPT MPOJOBKYE NEPEBULIYBATH
eKCIIOPT



(Instance of antonymic translation ““ iMmmopt/excriopt”).

89. “Gross Domestic Product (GDP) is the total value of goods and services produced
within a country during a specific time period”

(Using amplification “BanoBuii BHyTpimHiil npoaykr (BBII) - ue 3aranbHa BapTicTh
TOBApIB 1 MOCIYT, sIKi Oyl BUpOOJIEH] B KpaiHi 3a MEBHUH Nepioj yacy”

90. “"Inflation is the rate at which the general level of prices for goods and services is
rising and, subsequently, purchasing power is falling”

(Using amplification “Iadmsiis - 11e MBUAKICTh 3pOCTaHHS 3arajibHOrO PiBHS I[IH Ha
TOBApH 1 TOCIYTH, 1110 TPU3BOIUTH JIO 3MEHIIICHHSI KYIiBEJIbHOI CIIPOMOKHOCTI )

91. “The financial statement shows the company's revenue and expenses for the
quarter”

diHaHCOBHI 3BIT BiJJ0OpaXkae JOXOAW Ta BUTPATH KOMIIaHIi 3a KBapTal
(Instance of omission, word “statement” was omitted).

92. “Effective customer relationship management is key to building long-term
customer loyalty.

EdekrruBHe ynpaBiiHHS B3aEMUHAMU 3 KJIIIEHTAMHU € KIIFOYOBUM (PAKTOPOM y CTBOPEHHI
JIOBIOCTPOKOBOT JIOSTTLHOCT1 KJIIE€HTIB.

(Instance of transposition “Customer relationship management” - “ynpaBiiHHS
B3a€EMHUHAMU 3 KJIIIEHTaMH ).

93. “Effective supply chain management is crucial to reducing costs and improving
efficiency”

EdexTuBHe ynpapiaiHHS JaHIIOIOM MTOCTa4aHHs € KIIIOUYOBHUM I 3HUKEHHS BUTpPAT Ta
MOKpAIIeHHs e()EeKTUBHOCTI.

(Instance of transposition “Supply chain management” - “ympaBiniHHS JaHLIOTOM
nocTa4aHHs”).

94. “Fiscal Policy”

dickanbpHa MOTITUKA - 1€ HaOlp 3aXOiB, SIKI BKUBAE ypsll, 00 peryiIroBaTH piBEHb
CKOHOMIYHOI aKTUBHOCTI B KpaiHi. LI 3axomu MoXyTh BKIIOYATH 3MIHHM TOJATKIB,
peryinoBaHHs OIOMKETY 1 IPOrpaMu CTUMYITIOBAaHHS €KOHOMIKH.

(Instance of discriptive translation)

95. “Gross National Product (GNP)”



BanoBuif HaiioHanbHUI NPOAYKT - 1€ €KOHOMIUHMN TMOKa3HUK, IO BiJoOpaxae
BapTICTh BCIX TOBAPIB 1 MOCHYT, AKI BUPOOJIAIOTHCSA TPOMAIsIHAMU 1 MiANPUEMCTBAMU
KpaiHU, HE3aJIEAKHO Bl MICI iX BUPOOHUITBA, IPOTATOM NEBHOI'O MEPIOAY Yacy

(Instance of discriptive translation)

96. “Our marketing team is working on a new campaign”

Hamra mapkeTmHroBa KOMaH7a TPAIIOE HAJ HOBOK KaMIIAHIEIO 3 MPOIAXy HOBOTO
MPOAYKTY

(Instance of compensation)

97. “The company's market share has increased by 5% today”

YacTka puHKY KOMITaHii 3011bImmIack Ha 5% ChOTO/IHI

(Instance of compensation).

98. “ The company's revenue increased by 10% last month”

Joxia komnanii 301abuBes Ha 10% MUHYIIOTO MicsIis

In this case, we will use the term "moxin," which is a more accurate equivalent to the
term "revenue”. This will provide a coherent conversion, since revenue is a standard
term in economic terminology.

(Instance of total reorganization).
99. “The price of o1l has been fluctuating in the global market this month”
[{ina Ha)TH KOMTUBAETHCS HA CBITOBOMY PUHKY Y IIbOMY MIiCSII1

In this case we use the term "mina nHadgtu" which is a more accurate equivalent to "price
of oil. This will ensure a coherent conversion, since the price of oil is a standard term
in economic terminology.

(Instance of total reorganization),
100. “The unemployment rate in the country has decreased by 2% by this month”
PiBeHb 0e3po0ITTS B KpaiHi 3MEHIIUBCS Ha 2% y boMy Micsi”

In this case we should use the term "piBenb 6e3po0itTa" which is a more accurate
equivalent to the term "unemployment rate. This will ensure a coherent conversion,
since the unemployment rate is a standard term in economic terminology.

(Instance of total reorganization).



CONCLUSIONS

In concluding, the concept of discourse refers to the manner in which language is used
to create meaning in a particular social, cultural or political context. Discourse involves
the use of language to convey and reinforce certain beliefs, values and ideologies and
can have a profound effect on how people perceive and interact with the world around
them.

Discourse is not restricted to spoken or written language, but can also include visual,
musical, and other forms of communication. It can be found in a wide variety of
situations, including academia, politics, media, and everyday communication.

The study of discourse is multidisciplinary and draws on fields such as linguistics,
sociology, anthropology, and psychology. Researchers analyze discourse using a
variety of methods, including critical discourse analysis, conversation analysis, and
rhetorical analysis.

Understanding discourse is important because it can determine how we actually think,
communicate, and act. By examining how language is used to create meaning, we can
better understand the social and cultural forces that shape our beliefs and behavior. This
understanding can lead to more effective communication and the ability to navigate
complex social issues.

Economics is a very fundamental aspect of society that affects very many aspects of
our lives, from employment and earnings to the pricing we pay for goods and services.
Thus, this field is of particular interest to many people who want to better understand
the world around them.

Second, economic discussions can be fascinating because they deal with a range of
complex and often interrelated issues. For example, economic discussions might
involve examining the impact of government policies on inflation, examining the
impact of trade on economic growth, or exploring the relationship between income
inequality and social mobility. These issues are often complex and require a nuanced
understanding of economic theory and data analysis.

Finally, economic discourse can be intellectually stimulating since it often involves
debate and different perspectives. Economists and politicians may have different ideas
about how to approach an issue, and these debates can result in new ideas and solutions.



In adding, economic debates often involve analyzing data and identifying trends, which
requires critical thinking and problem-solving skills.

Overall, economic discourse is interesting because it deals with important questions
that affect our daily lives, requires an interdisciplinary approach, and encourages
intellectual curiosity and debate.

And in this sea of discourse “term” exists, terms are widely used in various fields of
knowledge, including science, medicine, law, engineering, technology, and others.
They are usually defined and standardized in specific contexts, and their meanings may
vary depending on the discipline or field of study.

Effective communication within a particular field or discipline requires a common
understanding of the terms used, so the ability to accurately define and use the terms is
essential to effective communication and collaboration.

Terms play an important role in effective communication and understanding across
disciplines and fields of study. They allow complex ideas to be communicated
accurately and concisely, and their standardized definitions help to ensure that all
members of a particular field or discipline share a common perspective.

Discourse and “term” can be represented in translation - translation transformation, the
act of translating a text in a way that preserves its original meaning while adapting it
to the linguistic and cultural context of the intended audience.

Transformational translation requires not only a thorough understanding of the source
and target languages, but also an understanding of the cultural sensitivities and
linguistic subtleties that can affect the translation process. A skilled translator must be
able to navigate these complexities and make informed decisions about how to convey
the intended meaning of the source text in the target language and culture.

All in all, translating transformations is a complex but important task that plays a vital
role in ensuring cross-cultural communication and facilitating understanding between
different languages and cultures. Using effective translation strategies, translators can
overcome the linguistic and cultural gaps that exist between different communities and
help create a more interconnected and cohesive global society.

STATISTICS

Transcoding

1. Transliteration 10%

2. Transcription 1%

3. Calque 32%

4. Zero transcoding 1%

Lexical and semantic transformations
1. Concretization 8%

2. Generalization 4%

3. Modulation 20%



Lexical and grammatical transformations
. Antonymic translation 5%
. Grammatical replacement 9%
. Amplification 2%
Omission 1%
. Transposition 2%
. Descriptive translation2%
. Compensation 2%
. Total reorganization 3%
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ANNEX

1. The company plans to expand its customer base.

Komnaniss muiaHye pO3LIMPUTH CBOIO KIIEHTCHKY 0a3y, OpIEHTYIOUHMCh Ha HOBI
CErMEHTH PUHKY, TaKi SIK MOJIOJII CIICI1aiCTH Ta MIChKi CIM'.

Exalll le ()f C()llCletizati()ll “() i€H| YUCh Ha H()Bi CEIMCHTU PHUHK laKi SIK M()Jl())li
]
CHeHiaﬂiCTI/I Ta MiCBKi CiMrl'”).

2. “The company's revenue increased by 10% last quarter”

Y MHUHYIOMY KBapTasi 3arajbHHI MPUOYTOK BiJ MPOJaXiB KOMITaHIi 301ILIINBCS Ha
10%, 1moO B OCHOBHOMY OYJI0 3YMOBJICHO 3pPOCTAHHSM TMPOJAXKIB TMPOAYKII Ta
3HIKCHHSIM OTEPalliiHUX BUTPAT.

(Example of concretization ‘“3pocTaHHSIM TpOAAXKIB MPOAYKLII Ta 3HUKEHHSIM
orepariiHux BUTpar”).

3. “The government implemented new monetary policies to control inflation”

VYpsia IpoBOIMB HOBY MOHETapHY TOJIITHKY, TaKy SIK TiABUIIICHHS BiJICOTKOBUX CTABOK
Ta CKOPOYEHHS TPOIIOBOI MacH, y CIpo0Oi1 KOHTPOITIOBATH 1HQIIAIIIIO Ta CTaOLI3yBaTu
E€KOHOMIKY.

(Example of concretization “Taky sik T BUIIIEHHS BIJICOTKOBUX CTABOK Ta CKOPOUYCHHS
I'POIIOBOI MacH, y crpoOi / Ta cTab113yBaTh €KOHOMIKY ™).

4. “The company's profit margin decreased last year”

Maprka gucToro mpuOyTKYy KOMIIaHii, sika PO3PaXxOBYETHCS SK BiJHOIICHHS YHUCTOTO
npuOyTKy J0 3arajbHOTO BUTOPTY, 3HM3WJIACS MUHYIOIO POKY 4epe3 301IbIICHHS
orepaIiiHuX BUTPAT 1 3HIXKEHHS BaJIOBOT MapKi.

(Example of concretization “BiIHOIIEHHS YHCTOrO MPUOYTKY JO 3arajibHOTO
BUTOPTY”).

5. “The company is facing a liquidity crisis”



Kommawnist 3iTKHYnacs 3 KpU30k0 JIIKBIAHOCTI, IO O3HAYa€, 110 BOHA BAYKKO BUKOHYE
CBOi KOPOTKOCTPOKOBI1 3000B'sI3aHHSI 1, MOJKITUBO, 11 IOBEIETHCS IIPOIABATU AKTUBHU 200
MO3UYaTH rpouli, 1100 NOKPUTH CBOI HEBIJIKJIAIHI BUTPATH.

(Example of concretization “ 1m0 BOHa BaXXKO BHUKOHYE CBOi KOPOTKOCTPOKOBI
3000B's13aHHA”).

6. “The market is experiencing volatility”

PunOK mepexuBae BONATHIIBHICTH, 110 O3HAYA€ 3HAYHI KOJMBAaHHS IIiH, 1 1HBECTOPH
MOXYTh 3IIIITOBXHYTUCS 13 3HAUHUMH pPU3MKAMU, SKIIO BOHU HE OymyTh TOTOBI 10
panToOBUX PyXiB PUHKY.

(Example of concretization “BonaTUIBHICTD, 1110 O3HAYAE 3HAYH1 KOJTMBAHHS IT1H).
7. “The company has a high debt-to-equity ratio”

Y koMmmaHii BHCOKHMIA KOEQIIIEHT BIAHOMIEHHS OOpPry 0 BIACHOTO KaIliTaly, IO
O3Hayae, 110 y Hei 3HauHa cymMa O0pry 1o BiHOUICHHIO JI0 BIACHOTO KarliTamy, 1 B Hel
MOXYTh BUHUKHYTH MPOOJIIEMHU 3 OTPUMAHHSM JOJaTKOBOTO (hiHAHCYBaHHSI.

(Example of concretization “xoedirieHT BiJHOIIEHHS OOpPry 10 BIACHOTO KamiTany’).
8. “The government is considering a stimulus package to boost the economy”

VYpsa po3misigae mMakeT 3axoAiB 100 CTUMYJIIOBAaHHS EKOHOMIKH, SIKUH MOXe
BKJIFOUATH TaKl 3aX0/H, sIK 3HWKEHHS TTOJIaTKIB, BUTPATH Ha 1HGPACTPYKTYPY Ta MpsSMi
BUIJIATH (Pi3MYHUM oco0aM, y chpoOi CTUMYIIOBaTH EKOHOMIKY Ta CIPHUSITH
eKOHOMIYHOMY 3POCTaHHIO.

(Example of concretization “sik 3HMKEHHS TOJIaTKIB, BUTPATU Ha 1HPPACTPYKTYPY Ta
npsiMi BUTUIATH (13UYHUM 0c00am™).

9. “The company's profit margin decreased due to an increase in production costs”
[TpuOyTKOBICTh KOMTIAH1T 3MEHIIIUIIACH Yepe3 3POCTaHHS BUPOOHUYNX BUTPAT.

(Instance of generalization “profit margin/ production costs” - “IIpuOyTKOBICTH
KOMTIaHii”).

10. “The country's economy is experiencing a recession due to a decrease in consumer
spending and business investment”

ExoHomika kpaiHu nepeOyBae B pelecii uepe3 3MEHIIEHHS CIOKUBYMX BHUTpAT Ta
1HBECTHIIIHM O13HECY.

(Example of generalization “recession, consumer spending, business investment” -
“Exonomika kpainu rnepedyBae B perecii”).



11. “Foreign exchange rates are contracts of foreign exchange market agents to buy
and sell and lend foreign currency on certain conditions, at a certain point in time”

BastoTH1 onepariii - 1€ KOHTPAKTH areHTIB BAJIOTHOI'O PUHKY 00 KYITiBII1-MIPOIaXKy
Ta HaJaHHS MO3UK B 1HO3EMHIN BAITIOTI HA IEBHUX YMOBAX, Y IEBHUI MOMEHT 4acy.

(Example of concretization “Foreign exchange rates” - “BatotHi onepartii”).

12. “The company is exploring new revenue streams to offset declining sales”
Kommnanist 1ociiKye HOBI Jixkepesa J0X0ay, 1100 KOMIIEHCYBaTH 3HMKCHHS TTPOJIaXiB
(Instance of modulation ” offset” - ““ komnencyBaru”).

13. “The government has implemented austerity measures to reduce the budget deficit”

VYpsia BOpoBaiMB 3aX0U 31 CKOPOUEHHS BUTPAT, 1100 3MEHIIUTH Ne(pIUUT OIOMKETy
(Instance of modulation “austerity measures” - * 3axo/u 31 CKOpOYEHHS BUTpPAT”).

14. “The company's profit margin has been steadily declining over the past year”
PiBeHBb IpHOYTKY KOMITaHi1 IOCTIHHO 3HMKYETHCS IIPOTATOM OCTAaHHBOTO POKY
(Instance of modulation “’profit margin” - “PiBenb npuOyTKy”).

15. “The central bank has raised interest rates to combat inflation”
LlenTpansHuii OaHK ITiABUIIMB MPOIEHTHI CTaBKH, 100 OOpoTHCS 3 1HDIIAIIIEI0
(Instance of modulation ”combat” - “ 6opotucs’).

16. “The government is pursuing policies to promote economic growth and job
creation”

VYpsin 301iCHIOE TOMITHKY, COPSIMOBAHY Ha MIATPUMKY €KOHOMIYHOTO 3pOCTaHHS Ta
CTBOPEHHS POOOUYUX MICITh

(Instance of modulation “’pursuing” -  3miiicHIO€™).

17. “The stock market experienced a sharp correction last week”

Ha ¢onmoBomMy puHKY BigOynacs rocTpa KOpEKIlisi Ha MUHYIIOMY THXKHI
(Instance of modulation ” correction” - ““ Kopekiis”).

['pamarnyna 3aMiHa

18. “The company's cost of goods sold has increased due to higher raw material prices
and crisis”

BapricTs mponanux ToBapiB KOMIaH1i 3pocia yepe3 BUIIlI IHU Ha CHPOBHHY 1 KPU3UC



(Instance of grammatical replacement “cost of goods sold “ - “Bapricts mpogaHux
TOBapiB”).

19. “The government is implementing policies to reduce the budget deficit and solve
crisis”

VYpsi BOPOBAKYE MOMITHKY 3 METOIO 3MEHIIICHHS OFO/IKETHOTO AedinuTy 1 00poTHOH
3 KpU3UCOM ™

(Instance of grammatical replacement “ budget deficit” - * GromkeTHOTO AEhIIUTY”).

20. “The company's profit margin is higher than the industry average which might be
bad”

Maprka npuOyTKy KOMIMaHii BHILA 32 CEpEelHIM MOKAa3HUK Yy raiys3l M0 MOXe OyTH
IOraHo

(Instance of grammatical replacement “profit margin “ - “ Mapxxa npubyTKy/y ranysi
6‘)

21. “The economy is facing a recession due to low consumer spending”

ExoHOMIKa 3a3Ha€ penecii uepe3 HU3bK1 pIBHI BUTPAT CIIOKUBAYiB

(13

(Instance of grammatical replacement consumer spending” - “piBHI BHUTpaT

CHOXHUBad1B/yepes”).

22. “The company's market share has declined due to increased competition”
YacTka puHKY KOMITaH1i 3HU3WIACH Yepe3 3pOCTaHHS KOHKYPEHLIIT

(Instance of grammatical replacement “market share” - “Yacrtka punky/ uepes”).
23. “asset allocation”

Po3moain akTUBIB - 11€ IPOoIeC PO3MOALTY 1HBECTHUIIIN MK PI3HUMH BUJIaMU aKTHBIB 3
METOI0 3MEHIIEHHSI PU3MKY Ta MaKCUMI3allii TOXOMIB, KU € BaXJIMBUM €JIEMEHTOM
opT¢eTLHOT0 MECHEKMEHTY

(Instance of using amplification (added new information)
24. “market capitalization”

Kanitanizaiisi puHKY - 1€ pO3paxyHOK 3arajibHOi BapTOCTI KOMIIaHIi, IKUH 3aJIEKUTh
BIJl KUUIbKOCTI BUITYIIEHUX aKIiil Ta iX I[IHW HA PUHKY, 1 € BAXKJIUBUM (PAKTOPOM MpHU
MPUUHATTI PIIIEHb I[0JI0 IHBECTYBAaHHS B aKIlii KOMIIaH1i

(Instance of using amplification (added new information)

25. “business cycle”



bi3Hec-1uKII - 11e MePIOANYHUIN MPOIeC 3MIHN €KOHOMIYHUX TMOKAa3HUKIB, TAKUX SK
BUPOOHULITBO, 3alHATICT Ta 1HQUIALISA, SKUHA Ma€ BEIMKE 3HAYEHHS U
IIPOrHO3YBAHHS €KOHOMIYHHUX TEHACHIIMA Ta IPUUHATTS PIIIEHB 1010 1HBECTYBaHHS

(Instance of using amplification (added new information)
26. “liquidity”

JIKBIIHICTh - 1€ MOXJIMBICTh AaKTUBIB MEPETBOPUTH HA TOTIBKY IIBHAKO Ta 3
MIHIMQJILHOIO BTPATOIO0 BAPTOCTI, IO € BAKIMBUM (DAKTOPOM TIPH OILIHII PU3HKIB Ta
BUOOP1 1HBECTHUIIIH

(Instance of using amplification (added new information)
27. “return on investment”

[TpuOyTOK Bi 1HBECTHUIIIH - 1€ TTOKA3HHUK, 1110 BKAa3y€ HA BIHOIICHHS MK MPUOYTKOM
Ta BUTPATaMH Ha 1HBECTHIII1, IKUH MOKe OyTH BUKOPUCTAHUH JIJIS1 OIIHKH JTOIITHHOCTI
1HBECTYBaHHS B NIEBHI1 IPOEKTH UM KOMIIaH1

(Instance of using amplification (added new information)
28. “supply chain”

JlaHITIOr MOcTa4aHHS - II€ CHCTEMa IIOCTABOK, SKa BKJIIOYAE B ceOC BCl €Tamd BiJ
MOCTavaJIbHUKA 10 KIHIIEBOI'O CIIOKHMBada, 1 € BaXKJIMBUM €JIEMEHTOM JIOTICTHKH Ta
OTepalitHOro MEHEIHKMEHTY

(Instance of using amplification (added new information)
29. “asset allocation”

Po3mnosin akTUBIB - 11€ TIPOIEeC PO3MOILTY IHBECTHUIIIN MIXK PI3HUMH BUIAMH aKTHUBIB 3
METOI0 3MEHIICHHS PU3MKY Ta MaKCHUMIi3allli JOXO/1B, KU € BaKJIMBUM €JIEMEHTOM
nopT(erTbHOr0 MEHEIKMEHTY

(Instance of using amplification (added new information)
30. “market capitalization”

Kanitanizarisi puHKy - 1€ pO3paxyHOK 3arajbHOi BApTOCTI KOMIIaHii, IKUI 3a1€KUTh
BiJI KUJIbKOCTI BUITYIICHUX aKIiil Ta iX I[IHU HA PUHKY, 1 € BAKIUBUM (PAKTOPOM MpHU
MPUUHATTI PIIICHB II0JI0 IHBECTYBAHHS B aKIlli KOMIIaHii

(Instance of using amplification (added new information)

31. “fiscal policy”



dickanpHa MOMITHKA - 1€ HA01p 3aXO0/iB, SIKI TPUUMAIOTHCS YPSJIOM 3 METOIO BILUIUBY
Ha EKOHOMIKY 4epe3 peryitoBaHHS NOJATKIB, BUTpAT Ta OOpry Iep:KaBH, SIKHHA €
Ba)XJINBUM 1HCTPYMEHTOM YIPaBIIHHSI MAaKpPOEKOHOMIKOIO

(Instance of using amplification (added new information)
32. “market saturation”

HacuueHicTs puHKY - 1€ CTaH, KOJIU MOMUT Ha MPOAYKT BXKe HACTIIbKA HACHUCHUH, 110
MOJAJBIIAKA PICT MPOJAKIB HEMOKIIMBUM, 110 MOXKE BUKIMKATH KOHKYPEHIIIO ceper
BUPOOHUKIB Ta CHIOHYKATHU JI0 MOIIYKY HOBUX PUHKIB 30yTy

(Instance of using amplification (added new information)
33. “economic growth ”

ExoHoMiuHe 3pocTaHHs - 11€ 301IbIIEHHSI BaJOBOr0 BHYTPIIHHOTO NpoaykTy (BBII)
KpaiHH MPOTATOM IEBHOTO MEPIOAY Yacy, U0 CBIIYUTH MPO 30UTBIIICHHS] BUPOOHHUIITBA
Ta JIOXOJIB HACEJIEHHS, 1[0 MOXKE BILUIMHYTH Ha PiBEHb 3aMHATOCTI Ta PiBEHb XKHUTTS
Jronen

(Instance of using amplification (added new information)
34. “monopoly”

MoHomnormist - 11e pUHKOBa CTPYKTYpa, B SIKif 1CHY€E JIMIIIE OJUH MPOAABEIh TOBAPY YU
MOCJIYTH, IO Aa€ HOMY MOXKJIMBICTh KOHTPOJIFOBATH I[IHY Ta YMOBH MPOJAXKY, 1110 MOXKE
MIPU3BECTH JI0 BUCOKUX IIiH Ta 3HMKCHHS SKOCTI TOBapiB

(Instance of using amplification (added new information)
35. “foreign direct investment (FDI)”

Inozemui mpsimi iHBecTHIlii (Foreign Direct Investment, FDI) - me imBectumii,
3M1ACHEH] 1HO3EMHHUMH KOMITIaHisIMH a00 (I3MYHUMU OCOOaMM y TIJNPUEMCTBA Ta
aKTHBH B 1HIIINA KpaiHi, 10 MOXE CIIPUSTH PO3BUTKY EKOHOMIKH Ta CTBOPEHHIO HOBUX
POOOYHX MICITh, @ TAKOXK TIEPEHECEHHIO TEXHOOTIN Ta 3HaHb

(Instance of using amplification (added new information)
36. “bankruptcy”

bankpyTcTBO - 11 (piHAHCOBa HECTaOIIBHICTH KOMIIAHIl, KOJIU 1i 3a00pProBaHICTh
MIEPEBUIINYE AKTHBU Ta HE BIAETHCS BUKOHATH 3000B'I3aHHS TIEPE]l KPSAUTOPAMH, 1110
MOJKE MPU3BECTH JI0 JIKBiaIlii KOMITaHii Ta 30UTKIB JJIs i1 BJACHUKIB Ta IHBECTOPIB

(Instance of using amplification (added new information)

37. “deflation”



Hedmsmis (deflation) - 11e 3HMKEHHS piBHS IiH HA TOBAPH Ta TTOCIYTH B €KOHOMIIII, 110
MOXKE€ CHPUYMHUTH 3HM>KEHHSI MPUOYTKOBOCTI Ta 3pPOCTAHHS O€3pOO0ITTS, a TaKOX
HETaTMBHO BIUIMHYTH Ha IIATOCIPOMOXKHICTH CIIOKMBadiB Ta 3arajlbHUN pIBEHb
EKOHOMIYHOTO PO3BUTKY Ta JKHUTT.

(Instance of using amplification (added new information)
38. “hedge fund”

Xemxk-poun (hedge fund) - ne iuBecTumiitauil GoHM, SKUH BUKOPUCTOBYE CKJIAJIHI
(biHAHCOBI 1HCTPYMEHTHU Ta CTpaTerii Iy 3a0e3Me4YeHHs BUCOKOI JOXOMHOCTI Ta
MiHIMI3allii pU3MKY 1HBECTYBaHHS

(Instance of using amplification (added new information)
39. “diversification”

Husepcudikamis (diversification) - 1€ cTpareris pO3MOAUTY PHU3UKY HUISIXOM
1HBECTYBaHHSI B PI3HI TUIIM aKTHUBIB Ta IHAYCTpIi, IO 03BOJISIE€ 3HU3UTH BILUIUB
HEraTUBHUX (PaKTOpiB Ha 3arajbHUM TOpTdens Ta 3a0e3MeUUTH OUIBIN CTIMKHMA
(dbiHaHCOBUU pe3ysbTaT y HACTYITHI TPH JIHI.

(Instance of using amplification (added new information)
OMISSION

40. “The company is conducting a market research to identify consumer trends and
problems. Kommaniss NpoBOAWUTH TOCHIIKEHHS PUHKY, 1100 BUSBUTH TEHJEHIII1
CTIOKUBAHHS 1 Tpo0IIeM

(Instance of omission word “ research” omitted).

41. “The government is implementing a new fiscal policy to reduce the budget deficit
today”

Psin BopoBamkye HOBY (DiCKadbHY MOJITHKY JJIi 3MEHIIEHHS Ie(iluTy OMOIKETy
ChOrOHI

(Instance of omission word ““ policy” omitted).

42. “Building brand awareness is important for attracting new customers and retaining
existing ones”

CTBOpEHHS CB1IOMOCTI PO OPEH] € BAXKIIMBUM JJI IPUBEPTAHHSI HOBUX KJIIEHTIB Ta
30epeKeHHS ICHYIOUUX

(Instance of transposition “Brand awareness” - “cBioMiCTb TIpo OpeHa”).

43. “Market research is essential for identifying customer needs and preferences”



JlocaimKeHHsT pUHKY € BaXXJIMBUM JIJII BUSHAYEHHS MOTPeO Ta yrmoao0aHb KIIIEHTIB.
(Instance of transposition “Market research” - “gocmixeHHss puaky”).

44. “Gross Domestic Product (GDP)”

BanoBuii BHYTpIlIHIM TPOIYKT - 1€ EKOHOMIYHUHN TTOKa3HUK, 0 B110Opakae BapTICTh
BCIX TOBapiB 1 MOCIYT, K1 BUPOOJIAIOTHCS B MEXaX KpaiHH MPOTATOM TIEBHOTO MEPIOY
yacy u OiibIe.

(Instance of discriptive translation)
45. “Supply and Demand”

[Ipormo3uttist Ta MOTUT - 1€ 1Bl OCHOBHI KOHIIEMIIi1, IKI BAKOPUCTOBYIOTHCS JJIS1 OMTUCY

PUHKOBO1 ekOHOMiKH. [Ipomo3uirisi onucye KiabKiCTh TOBapiB 1 MOCHYT, SIK1 JOCTYIIHI
Ha PUHKY, TOJl SIK MONUT BiAOOpa)kae, CKUIbKH JIIOAEH TOTOBI MpHUA0ATH 111 TOBAPH 1
TIOCITYTH 3 TICBHOI IIiHH.

(Instance of discriptive translation)

46. “The bank's liquidity ratio is below the industry average”
JlikBiAHICTH OaHKY HUYKYA 32 CEPEIHIO ranysi

(Instance of compensation)

47. “The board of directors approved the dividend payout”
[IpaBniHHS 3aTBEpAWIIO BUILJIATY IUBIICH/IIB

(Instance of compensation)

48. “Dipma 301IbIIHIIA CBOKO YACTKY PUHKY Ha 5% ChOTOHI”
The company increased its market share by 5% today

In this case we use "market share" instead of just "gactka" This will ensure a coherent
conversion, since "market share" is an economic term that more accurately reflects the
concept used in the original.

(Instance of total reorganization)
49. “BBII Kuraro 3poc Ha 6,5% y 2022 pori”
China's GDP grew by 6.5% in 2022.

In this case, we will use the term "GDP" as it is a more accurate equivalent to the term
"BBII". This will provide a holistic conversion, since GDP is a widely used term in
economic terminology.

(Instance of total reorganization)



50. “The company's profit margin is 20%”
Mapka npuOyTKy Komnasii craHoBUTb 20%

VY 1pomy BUNIAJIKY, IEpEKIIagay MOBUHEH BUKOPUCTOBYBATH TEPMIH "Mapika mpuOyTKy",
SKUH € OUTIbII TOYHUM €KBiBaJIeHTOM TepMiHY "profit margin". Lle 3a0e3neunTs 1inicHe
MEePETBOPEHHS, OCKIJIbKY ""Mapyka MpuOyTKy" € CTaHJAPTHUM TEPMIHOM B €KOHOMIYHIN
TE€PMIHOJIOTi.

In this case we should use the term "mapyxa mpubytky," which is a more accurate
equivalent to the term "profit margin. This will ensure a coherent conversion, since
"Maprka npuOyTKy" is a standard term in economic terminology.



Pe3rome

OO0'eKT TOCHIIKEHHS - aHTIIMChKI TEPMIHU, aKTYAJIbHICTh, TUCKYPC 1 KOHLEINT,
JTUCKYPC K TPYAHOII TIePEeKIaay, KOMIIOHEHTH AUCKYPCY, IHTEHIIIS 1 MeTa
JUCKYPCY, MepeKIaalbki TpancGopMallii Ta iX BUKOPUCTaAHHS, 37TOBKUBAHHS
nepeKiIalallbKuMy TpaHcopMallisiMU SIK Mepekiiafalbka npodiema, Mmera
nepeKIaialbKuX Tpanchopmariii, BAKOPUCTAHHS MEepPeKIaallbKuX TpaHchopmartii,
MPAKTUYHE JOCHII)KEHHSI MOBHUX OJIMHMIIb 32 JIOMTOMOTOI0 TIEPeKIalalbKux

TpaHcpopMaIIii.
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