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INTRODUCTION

Introduction of the term paper’s main idea. The term paper is focused on
reproduction of communication strategies and tactics of influence in English-
Ukrainian translation. This research shows how the communication strategies
are performed in both of the languages, with the help of what means it is done
and what is more important — how it can be translated in a right way with the

help of transformations.

Presentation of the problem’s theoretical background. According to the
theoretical part of the research, there are verbal and non-verbal means of
communication strategies and tactics of influence. Non-verbal ones are
Impossible to translate (and there is no need if the video is translated), so only
verbal means are of interest to us. They turned out to be common for English
and Ukrainian in most of the cases, so it is possible to find a good equivalent.
In the cases where it is either impossible or not favorable, a translator comes to
the transformations that can compensate the means special for one language,
such as grammatical replacement, transposition, modulation, total

reorganization etc.

Topicality of the study. This research is going to be topical for at least a couple
of years, since it has never become unnecessary to have a good command of
speaking persuasively to others, especially for people who work with other
people. The more a person knows about the tactics of influence, the easier it is
to implement them on the benefit of the person’s work and personal

relationships.

Definition of the research aim and objectives. To establish the ways of
reaching a person’s aims by using tactics of influence and the ways to translate
such ways from English into Ukrainian. The main objectives — to hold the
research on the topic of communication strategies and tactics of influence, their

differences and common features; to dwell on practical examples from the



videos and explain what transformations were used in order to render all these

means into Ukrainian.

Identification of the investigation subject. The problem of the translation of
communication strategies and tactics of influence, the usage of translator’s

transformations.

Obiject of the research. The translation of communication strategies and tactics

of influence.

Data sources. Videos by Oprah Winfrey — a motivational video *30 minutes for
the next 30 years of your life’ and an interview with Lady Gaga from the

Vision Tour Visionaries.

Outline of the methods used in the research. Mixed methods were used to work
on this versatile topic, such as observation and participant observation (as a
listener of the influencer’s speech), and survey, since a lot of literature mainly
by English-speaking authors was read to have a good command of the

researches’ topic.

Theoretical and practical value of the research. The research held bears value,
since the topic of communication strategies and tactics of influence is rather
new as for the Ukrainian language and our country in general. All people tend
to know more nowadays about psychology and effective ways how to
communicate with others, but there is not enough information about it in the
open and free sources. Moreover, only a couple of sources in English contain
the information about ways of translating such means, making this research a

contribution into the development of this topic.

Brief outline of the research paper structure. The term paper consists of 2
chapters, the first of which is devoted to the theoretical part of the research,
and the second to the practical usage of the means expressed in the first part. It
also has conclusions, bibliography, list of reference and data sources, annex

and this introduction.



CHAPTER I

1.1. Main peculiarities of communication strategies and tactics of

influence.

Communication strategy is a certain plan the one follows in order to reach
audience and, as a result, reach your target. Good fruitful communication
between people is a result of well-developed soft skills, which is necessary in
all the fields of our life: real-life communication with like-minded people,
interpersonal communication with colleagues, superiors and subordinates and
business partners, etc. Communication strategy is a tool of strategic
communication, which is ‘the practice of deliberate and purposive
communication that a communication agent enacts in the public sphere of
behalf of a communicative entity to reach set goals’ [‘Principles of strategic
communication’, Derina Holtzhausen, Jami A. Fullerton, Bobbi Kay Lewis,
Danny Shipka, 2021, pp 4-5].

Before we start it is important to draw the line between communication
strategies and tactics of influence. Since our task is to define the ways
Oprah has an effect on audience, they may be interchangeable, moreover —
both of them are used. ‘Strategies are concepts, tactics are actions’ [Tim
O’Brien, PRSA, 2020]. Another definition only reinforces the meaning of
the first one: ‘Strategy describes the destination and how you are going to
get there, and tactics describe the specific actions you are going to take

along the way’ [RJ Messineo, ‘Strategy VS Tactics’, ClearPoint Strategy].
Communication strategy can bear various aims:

- Improve the understanding between people, incline them to better

relationship, change someone’s views of the communication strategy user.

- Persuade the communication strategy target approve the speaker’s point of

view, influence this person to perform and action.



The aims above can often be combined, but if talk about them as separate the
first one is followed by people working on personal communication, and the
second one is followed by those who need to have impact on big audience. It is
vital for all the companies, no matter what sphere it is. It is always used by
marketing and advertising companies, let alone mentioning educational
establishments, courses and even banks — in short, the variants where we speak
about field dealing with people. It is impossible to make somebody pay
attention to your product among all the other ones, that is why communication
strategies start working from the very beginning of this long route. If a
communication strategy is not working properly, a company (or the speaker
trying to reach the audience) fails to perform its main goal — sell the product (in
such situations an opinion leader’s view is also being referred to as a product,
since the person tries to convey his point of view properly and finally change

the listener’s mind).

This is how important communication strategy is for each of us, however, as

every effective plan, it has certain well thought-out steps.

1) Speaker needs to analyze the audience. It can be done in advance if the
person has an opportunity to know who he would host, especially if this is
another company or team, where it is a must. If the speaker works with
huge hall of strangers (public speaking), a visual analysis brings a good
amount of information as well. The host should ask himself questions: who
are they? How old are they? Is the main part of the audience male or
female, young or elderly, what is common about them and what may be

their differences?

In addition, it would be quite useful to listen to the audience before the
meeting or public speech, since not rarely people express their true ideas

and expectations when they know they are not heard.

Communication is always a two-way street, so the better a person knows the

destination, the easier it is to find a short and secure way.



2)

3)

4)

[‘Strategic Communication: a Primer’, Cdr S A Tatham MPhil RN, pp 14-
16]

A speaker is the one who has a power of allowing people know only what
they are supposed to know, and what can be useful. That is why after the
analysis, the speaker decides what information to highlight. It is also useful

to have a prepared plan of the topics to provide the audience with.

In addition, a man performing must bear in mind an aim to reach. It means
following a logical pattern and paying enough attention to the topics that
might be useful, but not change them too suddenly. The scheme is not
complicated, if the person asks himself such questions: what valuable
information do | possess? What of this may they be interested in? What
would be useful for them? What of useful for them may be profitable for

me?

They transition must be gradual. It is an undeniable fact that after people
come to the business meeting or a show after a long day, their attention is
scattered and mentally they wander in another places. That is why it is
important to prepare them for delivering a certain point of view. There are
many ways to draw someone’s attention, and hosts often use funny jokes or
background stories about themselves or the guests. Only then it is possible
to come to the main point of the meeting. In the end, it is important to

summarize the main points and come to a logical ending on a positive note.

The language has to be simple. Each of us is different, so we may have
much in common, but still our levels in different fields are so diverse.
Therefore, it is always better to come to a simple language that each person
would understand, but not use hard words trying to show your awareness of

the topic.

Furthermore, not only adapted, but appropriate language matters. Cuss

words, slang and jargon would make the story sound not more emotional,
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but call the professionalism of the teller into question.

To sum up the point about steps of communication strategy, we can state that it is

possible to use influence tactics on people, moreover — in many ways. But of

course the success is reached not only thanks to a precise plan itself, but to the

other supportive points as well. Here not only the language matters. These are the

most important points:

1. Effective body language. It is important to understand that body language

includes not only direct physical touch, but the points below:

Facial expression. Working with people, especially performing in
front of a big amount of such, it is pf extreme importance to control
the emotions showing on the face. It does not mean that a person
should look emotionless, on the contrary — right emotions showed in
the right moment can reinforce the statement a lot. Moreover, facial
expressions are common even for the countries speaking different

languages, so they can be helpful for understanding.

Gestures. As well as facial expressions, they help with reinforcing
the information said. Often we gesture even without thinking, so it
matters for people speaking in public to work on it, in order not to do
subconsciously. Moreover, some gestures may be of positive
character in one country and of a negative one in others. That is why

audience analysis before the speech is a must.

Posture. This point is considered as one of extreme importance,
because they way one bears himself and walk can always show
nervousness. Even if a man is sitting, we can see how worried he is if
his posture is hunched or he is always trying to sit down in a more

comfortable way, constantly touching his fingers or hair.

So trying to influence an audience, we can notice how self-confident

a person is (or at least pretends to be such), how well he bears

11



himself and gestures.

e Physical contact. Of course, when we talk about small events, it is
possible and nice to maintain an appropriate physical contact, such as
handshakes or in some cases hugs. But in the case of big amount of
spectators, it cannot be done. However, if we talk about a talk-show
or an interview (at the example of which we will take a more detailed
look later), a host always maintains touch with the guest, which
comforts both of the people speaking and makes the viewers less

stressed, seeing friendly atmosphere.

e Distance. We all know that there are several types of social
distancing and we feel really uncomfortable when someone interferes
our personal zone. Same with influence tactics: the speaker will try to
comfort the viewer as well as possible, so one will not interfere their

space.

e They way a person talks. Language bears a huge importance in
communication strategies, but so does the voice. No matter how
beautifully a man speaks, if he does it in an unpleasant way — no one
will perceive the information, even if they would try to listen to it.
All the speakers work on their voice, including tone, intonation and
of course diction. Voice is heard only when it is not too high or too
low (as well as not too plane and careless), the pauses are not too
long and filled with ‘vuum’ or ‘ugh’. It is noticeable how well-
trained voices all famous hosts have, no wonder why people like

listening to them.

[‘Strategic Communication: a Primer’, Cdr S A Tatham MPhil RN, 2008,
pp 7-8].

2. Feedback. If during the meeting or performance the speaker only talks,

people easily become bored, even if the topic is very interesting for them. It

12



IS necessary to ask for feedback all the time, sometimes the viewers are
asked to express their opinion. A good interviewer would always find the
way to connect with the audience, no matter how big it is. They can always
at least bow or give a short answer together, like ‘yes’ or ‘no’. Laughter,

sadness and sounds of disapproval are also kinds of feedback.

The main purpose of this point is to help people make sure that they are not
just guests here, but an important part of the process, that is why it is never
skipped by professional speakers who keep the attention of others on

themselves well.

1.2.  Means of translating of communication strategies and tactics of

influence

Working on a translation of any material, a translator might face some
difficulties. Except being obliged as a professional to know both of the
languages fluently, he also has to know the cultural differences, be able to
compare grammar, syntax and stylistics, moreover — know which translator’s
transformations could work in such cases. That is why a translator might have
a translation problem — a case in which it is really hard to translate something
due to the external reasons, such as cultural differences or varying language

structures.

One of such problems is the translation of communication strategies and
influence tactics. At first sight it seems that it would be enough just to translate
the speech word for word, but there are certain points which make this way

impossible.

- Translation of humor. It is used in almost all of the shows and interviews,
and in the cases where the joke is based on pun it would be a waste of

meaning to translate it literally.

13



- Different types of languages. Here we especially talk about emotive
language. For example, there can be the same types of emotive words (such
as verbs, nouns), but the phrases themselves are not the same, since each of
them is typical for a certain group of people or even nation (such as some

exclamations, for example).

- Itis necessary to convey the meaning, but not translate each word precisely.
The main point of communication strategies is to influence person, so even
after translation the aim is the same. When it is reached through verbal
means of communication, it is much easier to do, but when someone is
influenced thanks to the non-verbal means, it is a question of a translator’s

ingenuity.

As a result, there were created several approaches to this issue. One of the
classifications of communication strategies in translation was given by Tarone
[Tarone, 1977 cited in Bialystok, 1990: 39]. This list is quite long and provides us
with a number of ways of translation of influence tactics, but some of them are

used the most frequently (given below).

1) Approximation. The point of this way is to find the closest synonym to the
word or use an appropriate equivalent. It often concerns emotive words and
phrases, as it was mentioned before. For example, the phrase ‘No way’ would
be translated as ‘Ta nesxe?’, “Ta Tu mo0?’, and thought the translation is not
done literally here, it absolutely compensates the sense. It also can be
implemented when we come to the realities typical for one country and
different for understanding in another ones. This way of translation of
communication strategies described by Tarone is very close the domestication,

if we compare this notion with translator’s transformations.

2) Circumlocution. Here the meaning lies in conveying the point of the phrase,

but in a simpler way. To this kind of translation a translator might come not

14



3)

4)

only because of a lack of resources or a necessary context to transfer the
needed meaning fully, but also to adapt it for a certain group of viewers. This

can happen because of age differences or cultural ones as well.

If to compare it with translator’s transformations, instead of circumlocution we

could use compensation.

Message abandonment. The point of this translation method lies in omission of
a word or even words, that would not change the meaning of the sentence
drastically. As well as the main point of influence tactics is to influence
somebody, it still exists even when the text is translated. So when performing
translation, a specialist may come to this way not to overload the text with

unnecessary word that will not change the meaning anyway.

However, it is also an undeniable fact that translators choose to come to this

method when having a translation problem.

Finally, in comparison with translator’s transformations, message

abandonment would stand for omission.

Literal translation. This translation strategy is used for two reasons: it is the
easiest to perform and does not require certain skills to be possessed by the
translator. Unexperienced translators would come to it mistakenly thinking that
this simple method can be used in all of the cases and could transfer the

meaning from the source to the target language fully.

In addition, we live in the time of technology development leap when some of
the experts state that soon many professions would be replaces with automatic
services, and translation is enlisted there. This is the reason why many people
while translating are relying on apps and online translators too much,
underestimating the role of a professional translation. Such programs always
give a word-for-word translated text without the any transformations, even the
easiest ones. Such a text would be understood, but would lose all its emotional

coloring, flavor and unique author’s style.

15



A full list looks like a scheme:

tranSfer aSSIStance e e

(" ) . :
i | topic | approxim
| literal avoidance ation
translation
A v
- < || message | word
language abandoment colnage
switch
q J i
| circumloc
ution

The list of communication strategies in translation shows us how to
translate some means of influencing people, but the means themselves that create

this effect of influence were not described, as well as their translation.

There exists a typical list of stylistic means, usually used in communication
strategies in speeches, shows, business meetings — in short, any text, where the
person speaking must persuade others. Some of them are not a translation problem
at all and just translated with the help of paraphrase or even literal translation, and

some puzzle the translator.

Below there are the most used stylistic means [‘Social Engineering’, Christopher
J. Hadnagy, 2010, pp 107-110], each of which can be noticed in Oprah’s
interview with Lady Gaga in 2020 and the motivation podcast 30 minutes for the

next 30 years’ (examples drawn after each point):

o Hyperbole (also known as overstatement or exaggeration). This means is
vastly used by interview hosts to call for people’s emotions, creating
comic or drama effect. Talking about translation, the best way to
compensate this effect is to translate it word-for-word if possible or to
find an appropriate equivalent hyperbole, which is more than possible,
because it is often used in Ukrainian as well. ‘Every move being

calculated’.

16



o Understatement. Although this means has a contrary meaning to the
hyperbole, it is often used as well and the way of conveying it from
English into Ukrainian is the same. ‘Calling that was just a whisper to

b

you’.

o Rhetorical questions. One of the most favorite means, since it calls for
feedback best of all, drawing listeners’ emotions and making them think
of something or give a short answer. In most of the cases, rhetorical
questions are relatively easy to translate, they are typical for
communication strategies in both English and Ukrainian. ‘And you

b

know what? ... .

o Repetition. It makes audience pay more attention to what is said, review
their previous opinion on something. Repetition sometimes can be
omitted if the original text is already overloaded stylistically or the
speaker talks to fast (when the video is interpreted, for example, and the
dubbing must catch the timing, so there is no excess time to include all
of the stylistic means said), but usually it is translated. ‘Big, big

incredible things’.

o Modal verbs. Here it is a challenge for a translator to choose the right
way to convey the meaning, since modal verbs exist only in English. It
is possible to transfer the meaning due to the abundance of synonyms,
so there are some for sure to fit. For example, ‘we must’ would be
translated «mu nmosunHI», whereas ‘we have to” would sound better as

«vu BuMyteH». ‘If you want to shoot me, rather shoot me now’.

o Metaphors. They make the language more vivid and not boring, but may
be a bit of challenging during transfer from one language to another one.
The reason is that they lose the meaning when being translated literally,
but sometimes there is no direct equivalent and translators choose the
most fitting phrase and turn to explanations. Though in the last case the
influence effect may be lost. ‘Answer the call’ (of destiny).
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o Enumeration. A good solution to underline what is said, and usually
translated easily. ‘They emerge. They become together, they are

aligned’.

o Epithets. The brighter the language is, the more pleasant it is to listen to
the person. Moreover, a choice of a good epithet is a great opportunity
for a translator to show the mastery. ‘You were so forthcoming and so

honest’.

These stylistic means will be found in almost each video with well thought-out
communication strategies and influence tactics. They are also complemented by

inversions, antitheses and parallel constructions.

In conclusion, a good persuasive speech is a challenge not only to the person

willing to influence someone’s mind, but also to the person translating it. But the
availability of such a wonderful arsenal of ways to translate it not only clearly but
beautifully and professionally proves that everything depends on the translator or
interpreter, who would do their job as well as possible if they have a desire and a

proper qualification to.

1.3. Mass media discourse text analysis

Discourse is a language unit that may be bigger or smaller than a sentence or
even a couple of them. As Stubbs has clearly explained it far before us [1983 :
1], discourse is ‘language above the sentence or above the clause’, so it would
be a mistake to try to find the beginning and end of discourse, confusing it with
a sentence. This is something as a combination of speech events or sentences
where successive utterances hang together. Discourse touches both written and
oral communication. ‘Discourse is any coherent succession of sentences,
spoken or written’ [Matthews, 2005 : 100].
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Dwelling on the types of discourse, there are four of them existing: argument,
exposition, description and narration. Each of them has its own specific and
certain boundaries, but in many cases the authors and speakers use a couple of
them at once consciously or subconsciously. The reason is that am
implementation of some discourses helps not only to reach a certain point of
the speech (as, for example with motivation podcasts by Oprah, persuade the

listeners), but to create a really interesting background.

In our case we talk about speeches
— in particular, videos by Oprah
Argumen )

tation Winfrey. There should be drawn a
clear distinction between the types
of her videos: interviews and

inspirational videos (often posted

Descripti

on as just podcasts), since different
discourse types are predominant
in each of them. Let’s take a look
at both of them.

Narration. The main goal of
narration is to tell a story, often supplemented by the willing to influence
the listeners and make them change their mind about something. Not
only novel and plays but interviews can also be added to this list, since it
completes its main talk — to tell the viewers a guest’s story. This type of
discourse involves empathy and emotions a format of question-answer
during the interview gives and opportunity to hear the story about the

guest invited from the first person.

Argumentation. This type’s aim is to prove why the author’s point of view
Is correct and why people should agree with him. This type of discourse
was chosen by Oprah not for nothing, since this is the most successful and

reliable way (especially in the combination with well-implemented
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influence tactics) to impact someone.

Finally, discourse specific is vital to know for a person working with people,
especially someone who is considered to be an opinion leader. A well-chosen

discourse with influence tactics is a key to success.

The chosen abstracts for discourse and stylistics analysis are the same podcast *30

minutes for the next 30 years’ and interview with Lady Gaga.

Lexical and semantic fields of this video are focused upon success, happiness,
fulfillment, intuition, gut, mental health. The effect of influencing the viewers is
reached not so much thanks to the stylistic means, but to the emotive words and

non-verbal means of communication (especially intuition and pauses).

Metaphor: the work that comes straight from the soul of you, from your

background.

Repetition: from stories that bring you passion, from stories that you not just

yearn to tell .

Rhetorical questions: What do | have to offer? What do | have to give? How can |

be used in service?
Hyperbole: You can ask me for anything, you can get me to do anything.

Emotive nouns: heart; depth; discipline; achievement; fulfillment; significance;

struggles; passion; gratitude.

Emotive verbs: pursue; believe; give up; heal (the world).
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CHAPTER 2. COMMUNICATION STRATEGIES AND TACTICS OF
INFLUENCE IN OPRAH WINFRY’S SPEECHES AND THEIR
REPRODUCTION IN UKRAINIAN TRANSLATION

2.1 Lexical transformations in reproduction of communication

strategies and tactics of influence in Oprah Winfrey’s speeches

Getting to the practical part of assignment, we are able to see how the methods
described theoretically work in a real life. Mostly the theoretical part of the research
was based on the Tarone classification of methods of translation, but since each
language is special and it is impossible to find one general approach and apply it to

each sentence, in many cases a couple of techniques were applied for one example.

That is why to reach total equivalence and render the original as thoroughly as
possible, a more thorough classification was a must. Therefore, we will compare the
original videos by Oprah with the translation into Ukrainian from the point of view of

lexical, grammatical and the combination of lexical and grammatical transformations.

Lexical and sematic transformations include the greatest number of possible
alterations. Thanks to the lexical and semantic means, they convey the meaning of the
source text to the point of understandable result of the target text, making it cohesive

and coherent.

Starting with formal lexical transformations, the first and foremost coming to mind
are transcription and transliteration. They are applied when transferring proper nouns
— names, surnames, geographical names etc. These two methods are applied starting
from the name of the host: Oprah Winfrey — Ompa Yiudpi. They also are of use when

the presenter mentions the names of her friends or other influencers:

(32) But in losing who he once was, Michael discovered who he wanted to be.

(OW:30MN30L, URL) - Are smpauarouu cmapy seepciio cebe, Mauxn 3naiiuios me,

KUM 8iH X0mig Oymu.
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(42) The creation of Gaga gave Stefany the wings to fly. (02020VTV:LGI, URL) —

Cmeopenns I'acu oano Cmeghani 6oiio.

Transliteration is also used when translating the names of deceases, since in most of
the cases their names have one Latin origin and only their pronunciation must be

changed to fit a foreign language standard:

(47) Fibromyalgia can be treated through mental health therapy. (02020VTV:LGl,

URL)- @ibpomianciio mosicna nikysamu 3a 00noM0o2010 NCUXomepanii.

Loan translation is not as famous transformation as transcription and transliteration
for example are, but still it’s an indispensable when translating idioms. There are
three types of loan translation, also known as calque: morphological, semantical and

phraseological calque. In our case we deal with phraseological one:

(36) If things go wrong, you hit a dead end, as you will. (OW:30MN30L, URL) -

AHxuwio wocw ide He no naawy, mu NOMPAnAcul 8 2yXuil Kym — max i 6yoe.

Lexical and semantic transformations also occupy not the last role in translation, they
make is sound more natural and realistic. Translating from one language into another,
especially when these two languages are of different types, it is important to convey
them the way a native speaker would use them — that is why translators come to
different transformations (in this case especially lexical ones) but not translate word

for word.
Moving from the biggest to the smallest, generalization is the first one to be named.

(42) The creation of Gaga gave Stefany the wings to fly. (02020VTV:LGlI, URL)-
Cmeopenns I'acu 0oano Cmeghani sonio.

(44) What | 've been through, the struggles that I 've seen that | 've also been a part of

(02020VTV:LGI, URL). - Te, wo 5 npoiiwina, siki cmpaxcoantsi s 6auuaa i sax

CI’I’ZDCL?;‘COGJZCI cana A.
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(50) You can’t move forward with anything in your life until there is actual radical

acceptance. (02020VTV:LGI, URL)- Tu ne mooicew pyxamucst éneped 6e3 nosno2o
NPUUHAINA.

(45) One of the things I loved was your speech. (02020VTV:LGI, URL)- Teos

npomosa — 0ewo 3 moeo, o MeHi cnododanloCh.

Then comes differentiation. English words may have a lot of meanings, and
sometimes it is impossible to guess which exact one is needed here without the
context. Not only the topic of conversation influences a particular choice of the
necessary word, but the choice of translator as well — the way a person understands it

Is the way this word will be conveyed.

(2) Everybody has a calling (OW:30MN30L, URL) — Bcim kudaroms suxauxu. In this
case we see a distinct choice a translator has made, since ‘calling’ can also be
translated as «moxyimkauusy, SO it could be said as «Y k0KHOro € nokaukanus». This

was the translation of the next phrase would also be changed:

(3) They answered the call. (OW:30MN30L, URL)— Bonu npuiinsiu euxnux.; this one
could be also translated as «Bouu minuiy 3a cBOIM MOKJIUKAHHAMY. HOwever, it the

same changes are applied to all connected sentences, the meaning is not distorted.

(7) You are not your status, you are not your position. (OW:30MN30L, URL)— Tu —
ye He cmamyc 6 cycninibemei uu nocada. POSItion — «mo3uttisny, «mostokeHHs», but in

the case with work it is also «mocamay, «mocT.

(9) When 1 got that, | understood. (OW:30MN30L, URL) — I konu s ye 3po3ymina, 0o
Mmene napewmi Jituwio. Here we can see the usage of two close synonyms in one
sentence, which is a challenge to a translator to show the difference between them by

finding equivalent synonyms in Ukrainian.

Substantiation (which is also known as concretization) helps with creating a distinct

picture by giving more details:
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(38) If you really get the lesson, you pass and you don’t have to repeat the class.
(OW:30MN30L, URL) - Axwo mu cnpasdi 3aceois ypok, moobi e nompiono
sionpayvosysamu tiozo. In this sentence we could choose to translate it as
«IOTBOPUTH Ypok», Of course, but it would not convey the meaning of the sentence so

well.

Talking about identification of gender markers in source text and translating them
into Ukrainian, we know that English loan vocabulary tends to have to gender, only
the borrowed words can have it distinct. The meaning of pronouns when we say
‘you’, ‘we’, ‘they’ is neutral, it can be referred to both male and female people. That
Is why it is up to the translator to choose an appropriate option according to the
context. When the speaker talks about male or female authors of the books the
mentions, she uses pronouns ‘he’ or ‘she’, which of course are translated word-for-

word into Ukrainian.

However, when Oprah turns to the listeners, she says ‘you’, which can be translated
as both ‘Tu’ and ‘Bu’. In order to create a picture of connection between the host and

the listeners, the translator chose the option ‘Tu’.

Moreover, the inflexions and suffixes of the related verbs are male, since when the

sentence is used generally, in Ukrainian the default sex is male:
(19) You cannot miss. (OW:30MN30L, URL) - Tu ne mooicews ne nepemozmu.

(20) It’s only when you are doing stuff that you think might make money.
(OW:30MN30L, URL) - JIuwe mooi, koiu mu 3aumacuicst mum, wo, MONCIUBO,

npuHece Koumu.

(17) From the stories that you not just yearn to tell, but that if you don 't tell them,
they don 't get told. (OW:30MN30L, URL) - 3 icmopiii, siki mu ne npocmo npazneut
po3Kazamu, ane sKi HiKoau He 0YO0ymb PO3KA3AHUMU, AKWO YbO20 He 3p0ouuL mu.

(12) Never allow them to take you somewhere else. (OW:30MN30L, URL)- Hixonu ne

oati im 36umu mebe 3 Mo20 ULIAX).
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(7) You are not your status, you are not your position. (OW:30MN30L, URL) - Tu —

ye He cmamyc 8 CYCnilbCM8i 4u nocaod.

In addition, it is good to translate ‘you’ as ‘Bu’, ‘Bam’ when referring to the audience

to unite the listeners:
(35) I have faith because of you. (OW:30MN30L, URL) — 4 maio sipy 3a60sku eam.

(29) It will change the way you view your life. (OW:30MN30L, URL) - A 3uinto me,

AK 8U OUBUMECS HA CE0E HCUMMIAL.

(The transformations of gender are counter ar grammatical replacement in the chart,

since it is a direct interaction with grammar)

Last but not least — modulation. It helps the readers or viewers feel that there is no
culture gap, since all the countries are a bit different. Of course one could translate
such sentences word-for-word, but they would sound unnatural and strange. It is vital
In translating into Ukrainian, that is why it can be often found in most of the

sentences, so we will cover the most prominent of them:
(4) Sounds kind of sick. (OW:30MN30L, URL) - 3syuums 60sicesinbho.

(6) You are not the shape of your body. (OW:30MN30L, URL) - Tu — ye ne meos

ieypda.

(8) Here is another way to better understand ego. (OW:30MN30L, URL) - € ye ooun

Cnociob, sIK 3pO3yMimu C8itl BHYMPIWHIl 20J10C.

(14) Something that made little hairs on my arms and neck stand up. (OW:30MN30L,

URL) - IIJocw, wio smycuno moio wKipy Kpumucs Cupomamu.

To sum up, it is impossible to make the translation sound beautiful and natural
without lexical transformations, so every professional must have a good command of

them.
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2.2. GRAMMATICAL TRANSFORMATIONS

Dealing with two languages, a person learning the source and the target language may
easily understand what is written without translating. But it is important for a good
translator to bear in mind that a translated text must be adapted to the level of a
common reader, not knowing foreign grammatical structures so well as a linguist

does.

This is the reason why grammatical transformations are used — they make a text
readable for any target language audience. Grammatical transformations work with
everything that is connected with grammar — parts of speech, word order, the

presence and the absence of certain words.

We will start with transposition. Sometimes to make the sentence clear a translator

needs to change the positions of the words, clauses or even the whole sentences:

(45) One of the things I loved was your speech. (02020VTV:LGI, URL)- Tsos

npoMo8a — 0ewo 3 Mmoeo, wo MeHi Cno0ooanoCh.

(43) Number one: it’s no longer shocking to have pink hair. (02020VTV:LGI, URL)-

Ho-nepme, Mamu poastcese 60J10CCA — yace 36U4HA pl'{

(30) You will find true success and happiness if you have only one goal.

(OW:30MN30L, URL)- Tinbku mawuu 00Hy yine mu 3natioeus Cnpasichi ycnix ma

wacms.

The rule with grammatical transformations is the same as with lexical transformations
— only sometimes they are compulsory, in most of the cases they are additional.
Especially it works with transposition. But the outcome is the same as well — without

them the text would sound unnatural and unpleasant.
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Grammatical replacement is a vital tool when dealing with similar languages, let
alone talking about the ones belonging to different types. With the help of
grammatical replacement, a translator is able to render the sense of the phrase,
changing the part of speech or substituting it with the one that exists in the target
language. For example, there are modal verbs in English, which do not exist in

Ukrainian.

Grammatical replacement may be of syntactic and morphological types, where not
only the part of speech is changed, but the structure and voice as well. Both of these

types were handy when translating Oprah’s interview and video.

(5) Making you think that you are something that you are not. (OW:30MN30L, URL)

- 3mywye mebe nogipumu, wo mu — ye He CHPABHCHIU M.

(13) It’s all about using your gut in the moment. (OW:30MN30L, URL) - Bcs cymes 6

Momy, wod 00CIYXamucs c6020 Yymms y 8ipHULL MOMEHM.

(20) It’s only when you are doing stuff that you think might make money.
(OW:30MN30L, URL) - Jluwe mooi, koiu mu 3aumMacuicss mum, wo, MONCIUBO,

npuHece Kouimu.

(34) We might not always know it. (OW:30MN30L, URL) - Moocauso, mu ne 3asicou

ye 3Haemo.

The last two examples are examples how a translator can translate the sentences with
the words that have no equivalents from the grammatical point of view. It can be
done with the help of changing the type of mood or adding linking words.

(21) That’s why it feels so authentic, because it actually is. (OW:30MN30L, URL)-

Ocb yomy ye 8i04y8acmMbCsl MAKUM CAPABIHCHIM — 00 MaK i €.

(25) Yes, | do love the children. (OW:30MN30L, URL) - Tax, s cnpasdi nobawo

oimeil.
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This structure of adding auxiliary verbs into the statements is also not typical for
Ukrainian, since there are not such words in general. Emotive words may be used to

emphasize the meaning of what the speaker has said.

(23) So how do you set boundaries for yourself? (OW:30MN30L, URL)- Omorce, six

BUHAYUMU 0COOUCMI KOPOOHU?

(30) You will find true success and happiness if you have only one goal.
(OW:30MN30L, URL) - Tinbku marouu o0ny yine mu 3natioeuws CRpasxicHi yCnix ma

wacms.

(39) And you have no credit missing in somebody else’s territory. (OW:30MN30L,

URL)- Tu npocmo e 3acnyeo8ycus npocpamu Ha 4uilicb mepumopii.

(46) And it’s not about just winning, it’s about not giving up. (02020VTV:LGI, URL)

- [ cymb He 6 momy, wob nepemozmu, a 8 momy, oo He 30a8amucs.

(47) Fibromyalgia can be treated through mental health therapy. (02020VTV:LGl,

URL) - @ibpomianzito moscna nikysamu 3a 00nOMO02010 NCUXOMeEPanii.

(49) And I’'m a survivor, 1’'m living and I’'m thriving, and |1 'm gonna take all my life
experiences and |1’'m gonna share them with the world and make it a better place.

(02020VTV:LGI, URL)- I 5 sudicuna, s keimuy, i st ROOLLIOCS 8CIM C8OIM HCUMMEBUM

00C8I00M 3i C8IMOM, W0 3pobUmMU U020 KPAWUM MICYEM.

Two more tools of a translator using grammatical transformations are addition and
omission, also known as amplification and elimination. Sometimes the information in
the source text is not necessary for the meaning of the target text, it brings no
changes. Since the main task of the translator is to render the information, one may

either omit some information or add some.

Let’s start with addition:
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(17) From the stories that you not just yearn to tell, but that if you don’t tell them,
they don’t get told. (OW:30MN30L, URL)- 3 icmopiii, siki mu ne npocmo npazreu

po3Kasamu, ane sKi HiKoau He 0y0ymsb po3KA3aHUMU, AKWO Ybo20 He 3p0ouLL mu.

(28) I learned this the hard way. (OW:30MN30L, URL)- 4 nasuunacs yvomy,

NPOUULOBULU MEPHUCTIULL ULLSIX.

(37) What is this here to teach me? (OW:30MN30L, URL) - IIJo mym ¢ stcummesum
VPOKOM Onsi Mene?

(39) And you have no credit missing in somebody else’s territory. (OW:30MN30L,

URL)- Tu npocmo e 3acnyeo8ycus npocpamu Ha 4uiice mepumopii.

As far as we can see, addition makes the sentences more colorful and interesting to

read.

Sometimes colorfulness and interest may be reached with the help of omitting some
information. If it is not necessary and does not influence the meaning of the sentence,

it can be ignored during the process of translation.

(11) And frankly, it’s probably, in my opinion, the most important. (OW:30MN30L,

URL) - Biosepmo kadxcyuu, ye € Hau8aiciueiuium.

(22) It no longer becomes a job, it becomes an offering to the world. (OW:30MN30L,

URL)- L]e 6orce ne poboma, a nponosuyis c6imoei.

(23) So how do you set boundaries for yourself? (OW:30MN30L, URL) - Omorce, sx

8UHAYUMU 0COOUCMI KOPOOHU?

(38) If you really get the lesson, you pass and you don’t have to repeat the class.
(OW:30MN30L, URL)- Axwo mu cnpasdi 3aceois ypox, mobi ne nompiono

8i0npaybo8ysamu 102o.
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(48) What | would like for you to know and to shine a light on. (02020VTV:LGl,

URL) - ITumanmns, sike st xomina 6 euceimaumu.

(49) And I’'m a survivor, I’'m living and I’'m thriving, and | 'm gonna take all my life

experiences and |1’'m gonna share them with the world and make it a better place.
(02020VTV:LGI, URL)- I 52 suorcuna, s kgimuy, i 51 ROOINIOCS 6CIM CEOIM HCUMMEBUM

00C8I00M 31 C8IMOM, W0 3pOOUMU 1i020 KPAUWUM MiCYeM.

(50) You can’t move forward with anything in your life until there is actual radical

acceptance. (02020VTV:LGI, URL)- Tu ne mooicew pyxamucs éneped 6e3 nogHo2o

NPUUHAMMAL

From these examples it is clear that some sentences have excess phrases and words,

and the presence of which makes the original neither good nor bad.

Moreover, using only one type of transformations — for example, either grammatical
or lexical ones — may not be sufficient. In many cases if the sentence has a broad
meaning and contains emotive language or the words and structures that are typical
only for the source text, both of the transformations are used. It is performed so well

and naturally that the listener’s ear may not spot the difference.

(38) If you really get the lesson, you pass and you don’t have to repeat the class.
(OW:30MN30L, URL)- Axwo mu cnpasoi 3aceois ypox, modi he nompioHo

sionpauvosysamu tioco. The translation of this sentence was done with the help of

omission and modulation.

(31) Ask yourself what makes you come alive. (OW:30MN30L, URL) - 3anumaii cebe,

3ae0sku yomy mu oxcusacur. A good example of modulation and grammatical

replacement.

(18) When you align your personality with what your soul actually came to do.

(OW:30MN30L, URL)- Koau meos ocobucmicms i micisi meoei Oyuti 3Haxoo0smo

cninvre. Here we can see both modulation and transposition.
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Sometimes we can see the combination of a couple of transformations of one type,

such as addition and transposition, for example:

(17) From the stories that you not just yearn to tell, but that if you don 't tell them,

they don’t get told. (OW:30MN30L, URL)- 3 icmopiii, siki mu ne npocmo npacneut

po3Kazamu, ane AKi HiKkoau He 6Y0ymb pO3KA3AHUMU, AKWO Ub020 He 3p0OUuLL Mu.

However, there are also some sentences where there is no urgent need to alter
anything — as a rule, they are rather short and have one idea, that can be easily

transferred word-for-word:

(10) Over the years we 've heard invaluable information. (OW:30MN30L, URL)-

IIpomseom poxie mu uwyemo 6e3yinHy inghopmayiro.

(27) I don’t have the worst (guest). (OW:30MN30L, URL) - 4 naticipwozo 6 mene

Hemae (2ocms).

To sum up, grammatical transformations not only help to create a beautiful and what
is more important faithful translation, but also perfectly complement lexical

transformations.

2.3. LEXICAL AND GRAMMATICAL TRANSFORMATIONS

To sum up the information that has been mentioned above, it is not logical to
translate the text from the source language into the target language word-for-word,
having so many opportunities to do so in a beautiful and a special way. If
grammatical transformations help with grammar and the lexical ones are handy with
the vocabulary, there are also cases when we need both of them. This way a
combination of lexical and grammatical transformations forms a separate group, since
grammatical and lexical transformations separately are not enough to render the sense

perfectly.
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Let’s start with antonymic translation. It happens that a certain antonym would

perfectly emphasize this particular meaning. For examples:

(1) Your talent cannot be dismissed. (OW:30MN30L, URL) - Tsiii mananm ne moorce
He Oymu NPUUHIMuUM.

(15) I know that if that’s happening to me, that’s also happening to somebody else

too. (OW:30MN3OL, URL) - A 3uaro, wo sxuio ye cmaemocsi 3i MHOIO — 51 MOYHO

maka He 00Ha.
(19) You cannot miss. (OW:30MN30L, URL) - Tu ne moosicew ne nepemoenmau.

(41) You have no power in any territory other than your own. (OW:30MN30L, URL) -

Tu_cunbruy minbKu Ha c8oil mepumopii.

(43) Number one: it’s no longer shocking to have pink hair. (02020VTV:LGI, URL) -

Ilo-nepwie, mamu podwcege 010ccs — yice 36UYHA PIY.

(33) They are losing something they will never get back. (OW:30MN30L, URL) - /
0J151 HUX ye 3a824cou 6yoe 8mpaueHo.

No doubt these sentences could be translated without antonymic translation and could

be understood, but they would not be so vibrant and attract the listeners.

Then goes total reorganization. Repeating the same axiom: it is important to translate
the sense, but not certain words or be stick to grammar. That is why because of the
absence of a right equivalent or with a choice of another way how to cope with a
challenge a translator might completely change the sentence. The point here is to
have a good command of the target language and know how native speakers would

express themselves.

(16) Do the work that comes straight from the soul of you. (OW:30MN30L, URL) -

3aiimaiics pobomoro, Ky niOKA3Ye Mamu meoe cepye.
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(12) Never allow them to take you somewhere else. (OW:30MN30L, URL) - Hixoau

He oall im 30umu mebe 3 meo2o UISX).

(24) Let’s start big. (OW:30MN30L, URL)- Jasatime nounemo 3 Haueaxciugiuioo.

(36) If things go wrong, you hit a dead end, as you will. (OW:30MN30L, URL)-

Axwo wocs ide He no naany, mu NOMpanisacui 8 2IyXuil Kym — mak i oyoe.

Actually, in short videos that have not a very complicated issue considered, there are
not so many cases of total reorganization, since a translator might cope with the help

of all other means.

Compensations is aimed to impress the reader the same way, but using different
means. To a certain point it is similar to modulation, but in the case with the last
means it rather a logical development, while a compensation just substitutes the

original with anything else that could fit.

(39) And you have no credit missing in somebody else’s territory. (OW:30MN30L,

URL)- Tu npocmo e 3aciyeosyeus npocpamu Ha 4uilicb mepumopii.

(40) Or trying to have power over something you have no control. (OW:30MN30L,

URL) - 460 orc hamaecamucst kepysamu mum, HAO YUM Mu He MAEUL 81A0U.

(45) One of the things I loved was your speech. (02020VTV:LGI, URL)- Tsos

npoMo8a — Qeuo 3 moeo, wo MeHi CnooooanloCh.

In addition, we cannot miss the translation of idioms. Their usage is unavoidable and

it is worth trying to cope with it.

Though it is a widespread problem for translators, idioms can sometimes become a
challenge to a specialist. There are a couple of ways how to deal with an idiom: find
an appropriate equivalent, that would sound in a completely different way but have
the same meaning; translate it the way it is used in the original, if the meaning is

pretty obvious when reading; use descriptive translation.
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Returning to the abstracts that were researched during out project, idioms there were
almost absent, except some phrases. There we were lucky to have equivalents in our

native language, so there was no need to come to descriptive translation.

(36) If things go wrong, you hit a dead end, as you will. (OW:30MN30L, URL) -

Axwo wocs ide He no niany, mu NOMpanisacul 8 2IyXuil Kym — mak i 6yoe.

(48) What | would like for you to know and to shine a light on. (02020VTV:LGl,

URL) - ITumanmns, sixe st xomina 6 sucsimaumu.

What is more, as we have already had such a case with the previous group of
transformations, there are combinations of grammatical and lexical transformations
with grammatical or lexical transformations, or even both of them is the sentence is

big.
For example, here is the gathering of 2 or even all three transformation types:

(48) What | would like for you to know and to shine a light on. (02020VTV:LGl,

URL) - ITumanmns, sixe st xomina 6 suceimaumu. Omission and translation of idioms.

(45) One of the things I loved was your speech. (02020VTV:LGI, URL)- Tsos

npomosa — 0ewo 3 mo2o, wo Meri cnodobanoce. Transposition, compensation and

generalization.

(40) Or trying to have power over something you have no control. (OW:30MN30L,

URL) - 460 orc hamaeamucs kepysamu mum, HAO YUM mu He MA€Ul 81a0u.

Compensation, grammatical replacement.

(33) They are losing something they will never get back. (OW:30MN30L, URL) - /

0/15 HUX ye 3a62cou byoe empaueno. Antonymic translation, omission.

To sum up, translating the text or any kind — no matter if this is a video, an article or
something of a bigger scale as a book — there is an urgent need for the translator to

know, differentiate and use all the kind of transformations.
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Transformations are both a basis that each translator (even the beginner) should
know, and something that can become a challenge even for a professional. The reason
Is that translating from English into Ukrainian, the target language is native for us and
we say it as just a native speaker would say, not noticing and grammatical or lexical
changes. From another point of view, if you know English well, it does not guarantee
being able to compare the source and the target language and notice the changes in

the first one.

Having a good command of both language and transformation helps a translator to
make the text not only readable, but also pleasant to read. Each of the types bears its
aims. For example, the point of using grammatical transformations is to align
grammar of two languages. The target of lexical transformations is rendering the
meaning, adding the words that not just complement the sense of the original, but
make it better and show that it is possible to transfer the meaning as close as possible.
Lexical and grammatical transformations are a must to alter both words and grammar,

but make it natural and almost invisible to a common listener’s ear.

It is undeniable truth that the person who claims that there is no need to use
transformation and just translates everything word-for-word was just not taught how
to use them in a proper way. A perfect outcome of using this tool is making the text
sound so natural, that a person seeing no original video would not believe it was

created in their native language.

Getting closer to the comparison and statistics, 50 sentences were chosen for the
analysis. These were not special sentences, that were taken just because they have
something to translate. These were sentences, that a translator working on the video
would have had to translate and accept all the challenges. That is why each of them

contains completely different transformations, and many of them a couple of types.
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The analytical data is depicted in the chart:

Transformations: data

= Antonymic = Differentiation Modulation

= Grammatical replacement = Word-for-word Omission

= Toral reorganization = Transposition = Transcription and transliteration
= Translation of idioms = Addition = Generalization

= Concretization

It is clear according to the chart that the most widespread transformation is
grammatical replacement, since it occupies 40% of the whole amount. The next goes

omission, having 16%. The third big one is modulation — 14%.

From my point of view, such data is not obvious, but expected. No wonder having so
many grammatical transformations, operating with two languages of different types.
Omission is also important, deleting excess information and focusing the listener’s
attention on something more important. Modulation helps us find something common

between two cultures and not make the difference obvious.

Finally, the practical part of our research gave us a good opportunity to see how the
transformations and all the processes that used to be theoretical work in real life, how

easily but at the same time professionally they may be applied.
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We have also seen the confirmation of how different English and Ukrainian are: it
was hard to find more than 2 sentences, that were translated word-for-word, in most

of the cases sentences contained more than 1 transformation.
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CONCLUSIONS

The research was held on the basis of Oprah Winfrey’s videos and aimed to show the
reproduction of communication strategies and tactics of influence in English-

Ukrainian translation.

According to the results of the theoretical part of the research, there is some
difference between the notions themselves — communication strategies and tactics of
influence, but together they share one aim- to impress the listeners, influence them

and their decisions and obtain what was aimed to be.

The comparison of the methods of influence showed that there are means on
influencing people in both English and Ukrainian, both verbal and non-verbal ones.
Talking about verbal, in most of the cases there are equivalents so during the process
of translation the means of strategies are not lost, on the contrary — emphasized in the

target language.

The practical part of the research showed that the translation and a proper rendering
of the meaning is impossible, if just knowing the ways of influencing people or

manipulating them. The same effect may be reached only by using transformations.

Transformations of all of the types were used in our research, which only proved
once again that a lot of means are needed to transfer the sense of the source language
into the sentences of the target language. Talking about the data, the most widespread
transformation turned out to be grammatical replacement, taking almost the half of
the whole amount (40%). Not less important in our case were omission, modulation

and antonymic translation, taking from 16% to 12%.

The prospects for possible further research in this area do exist, since the issue of
language means of manipulation and their translation was mostly covered by
American and British researchers, giving floor to Ukrainian academics to express
their point of view. Moreover, communication strategies and tactics of influence are

used in Ukrainian speeches as well, but the means may differ. There is hardly a
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research of a Ukrainian linguist on this topic, that is why a lot of more researches can

and should be performed in this area.
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ANNEX

Sentence

Translation

1. Your talent cannot be dismissed.
Here and up to the sentence 42:
(OW:30MN30L, URL)

TBiit TaTaHT HE MOXKE HE OyTH
IIPUHHATHM.

2. Everybody has a calling. BciM Kn1at0Th BUKIIUKH.

3. They answered the call. BoHu npuiiHsIM BUKIIHK.

4. Sounds kind of sick. 3By4HTH OOXKEBIIHHO.

5. Making you think that you are 3mytirye TeOe TOBIpUTH, IO TH — 11 HE
something that you are not. CIPaBKHIH TH.

6. You are not the shape of your Tu — e He TBos (irypa.

body.

7. You are not your status, you are
not your position.

Tu — e He cTaryc B CyCIUIBCTBI YU
nocaja.

8. Here is another way to better
understand ego.

€ 11e oauH crnocid, K 3p03yMITH CBii
BHYTPIIIHIH roJioc.

9. When I got that, | understood.

I xonu s e 3po3ymina, 10 MEHe
HapeuTi JUILIO.

10. Over the years we’ve heard
invaluable information.

[IpoTsiroM pokiB MU 4yeMO O€3LIHHY
1H(dopMallito.

11.And frankly, it’s probably, in my

BigsepTo kaxxyuu, 1€ €

opinion, the most important. HaWBaKJIMBIIITNM.
12.Never allow them to take you Hikonu He maii iM 30uTH Ted€e 3 TBOrO
somewhere else. TIJISXY.

13. It’s all about using your gut in
the moment.

Bcest cyTh B TOMY, 11100 1OCTyXaTHCs
CBOTO UYTTsl Y BIpDHUN MOMEHT.

14. Something that made little hairs
on my arms and neck stand up.

[Tock, 110 3MyCHIJIO MOIO LIKIPY
BKPUTUCS] CUPOTAMH.

15. I know that if that’s happening
to me, that’s also happening to
somebody else too.

S 3HAar0, 110 SIKILO L€ CTAETHCS 31 MHOIO
— 51 TOYHO TaKa He OJHA.

16. Do the work that comes straight
from the soul of you.

3aiimaiics poOOTOI0, SIKY MiJKa3ye MaTH
TBOE Ceple.

17.From the stories that you not just
yearn to tell, but that if you don’t
tell them, they don’t get told.

3 icTOpiH, SIKI TH HE TIPOCTO TparHeIt
poO3Ka3aru, aje siKi HIKOJIU He OylyTh
pO3Ka3aHUMHU, SIKILO LIbOTO HE 3pOOMUIII
TH.

18. When you align your
personality with what your soul
actually came to do.

Konu TBOst 0cOOMCTICTE 1 MiCISI TBOET
JIYIII1 3HaXOJSATh CITUIBHE.

19. You cannot miss.

Tu HE MOXEII HE TIEPEMOI'TH.

20. It’s only when you are doing
stuff that you think might make

Jluire Toxl, KOJIM TH 3aiiMaEIICs TUM,
10, MOKJIMBO, IPUHECE KOIIITH.
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money.

21. That’s why it feels so authentic,
because it actually is.

Och uoMy 11€ BIAUYBA€THCS TAKHM
CIpaBkHIM — 00 TaK i €.

22. It no longer becomes a job, it
becomes an offering to the
world.

L1e Bxxe HE po0OOTa, a MPOMO3UIIIsS
CBITOBI.

23. So how do you set boundaries
for yourself?

OTke, IK BUBHAYUTH OCOOMCTI
KOPJIOHU?

24. Let’s start big.

JlaBaliTe MOYHEMO 3 HAMBAXKJIMUBIIIOTO.

25. Yes, | do love the children.

Taxk, st cipa/ii JFOOITIO JTITEH.

26. Check you later.

Ha 3B’s13Ky.

27. 1 don’t have the worst (guest).

A Hairipmoro B MeHe HeMae (ToCTs).

28. | learned this the hard way.

51 HaBuMnacs UbOMY, MPOUIIOBIIN
TEPHUCTUN LUISX.

29. It will change the way you view
your life.

51 3MiHIO TC, SIK B JUBUTCCA Ha CBOE
KHTT.

30. You will find true success and
happiness if you have only one
goal.

Tinbky MarouM OAHY LIk TH 3HAKWIEII
CIIpaBXkH1 YCIIIX Ta IIacCTs.

31. Ask yourself what makes you
come alive.

3anuTail cede, 3aBIIKH YOMY TU
OXKHMBAEILL.

32. But in losing who he once was,
Michael discovered who he
wanted to be.

AJte BTpavaroum cTapy Bepciro ceoe,
Maiika 3HalIIOB T€, KUM BiH XOTIB

OyTH.

33.They are losing something they
will never get back.

I nnist HUX 11€ 3aBXK U OyJIe BTpAvyeHO.

34. We might not always know it.

MOo>XIMBO, MM HE 3aBXK]IM 1€ 3HAEMO.

35. | have faith because of you.

S maro Bipy 3aBISIKH BaM.

36. If things go wrong, you hit a
dead end, as you will.

Skiro mock i71e He 110 TUIaHy, TH
MOTPAIUISENT B IITyXUH KyT — TaK i
oyre.

37. What is this here to teach me?

IIlo TyT € KUTTEBUM YPOKOM IS
MeHe?

38.1f you really get the lesson, you
pass and you don’t have to
repeat the class.

SAx1o T cripazi 3acBOiB YPOK, TOO1
HE MOTPIOHO BIANPALIbOBYBAaTH HOTO.

39. And you have no credit missing
in somebody else’s territory.

Tu mpocTo He 3acTyroBY€NT MPOTpaTh
Ha YUIICh TEPUTOPII.

40. Or trying to have power over
something you have no control.

AGO  HamMaratucsi KepyBaTu TUM, HaJl
YUM TH HE Maclll BIaaH.

41. You have no power in any
territory other than your own.

T cUIbHUI TIIBKHA HA CBOTH
TEPUTOPII.

42. The creation of Gaga gave
Stefany the wings to fly.

CrBopenns ['aru gano Credani Boto.
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Here and up to the last sentence:

(02020VTV:LGI, URL)

43. Number one: it’s no longer
shocking to have pink hair.

[lo-nepmie, MmaT poKEBE BOJIOCCS —
YK€ 3BUYHA Piy.

44.What I’ve been through, the

struggles that I’ve seen that I’ve
also been a part of.

Te, 1o s mpoiiwia, sKi CTpaxaaHHs s
Oaunya 1 K cTpakaayia cama .

45. One of the things I loved was
your speech.

TBost MpOMOBa — JIEIIO 3 TOTO, IO MEHi
Ccro100a10Ch.

46. And it’s not about just winning,
it’s about not giving up.

I cyTs HE B TOMY, 1100 IEpPEMOTTH, a B
TOMY, 1100 HE 37]aBaTHCH.

47.Fibromyalgia can be treated
through mental health therapy.

®10pomiairiro MOXHa JIKYBaTH 3a
JIOITOMOTO0 TICUXOTEpaIii.

48. What | would like for you to
know and to shine a light on.

IInTanus, sike s XOTijaa O BUCBITIUTH.

49. And I’'m a survivor, I’m living
and ’m thriving, and I’'m gonna
take all my life experiences and
I’m gonna share them with the

world and make it a better place.

I s BW>xUIIA, 51 KBITHY, 1 5 TTOALITIOCS
BCIM CBOIM >KHTTEBUM JIOCBI1JOM 31
CBITOM, 11100 3pOOHUTH MOTO Kpalum
MICIIEM.

50. You can’t move forward with
anything in your life until there
Is actual radical acceptance.

Tu He MOXel pyxarucs Baepen 6e3
ITIOBHOTO MPUKHSTTSL.
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PE3IOME

OCHOBHOIO 171€€10 11€1 KypCOBOT pOOOTH € TOCTIHKEHHS MOHATTS KOMYHIKATHBHUX
CTpaTeriii 1 TAKTUK BIUIMBY, a TAKOE 1X MEPEKIaj 3 aHIIIHChKOT MOBU Ha YKPaiHCBKY.
Marepianamu 1ist gociimpkeHas ctanu Bigeo Onpu Yiadpi — ii mpomMoBa Ta iHTEPB'IO

3 JIem I"aroro.

[IpakTUyHe 3HaYEHHS BOTO JOCIAHKEHHS — BUCBITICHHS TEMU KOMYHIKaTUBHHUX
CTpAaTerii 1 TAKTHK BIUIMBY 3 TOYKH 30py MEPEKIaay 1 BAKOPUCTAHHS
nepeKIafabKux TpanchopMaliiid Jyist TO0CATHEHHI METH, sIKYy B co01 Hece

OpUTiHAJBHE BIJIEO 1 AKYy Tpeda nepeaTu B MOTY IEpeKiamy.

Krogosi ciosa: IICPCKIIan KOMYHiKaTI/IBHI/IX CTpaTeI‘if/'I Ta TaKTHK BIIIMBY, JICKCHKA,

MacMeAINHUN TUCKYPC.
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