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INTRODUCTION

In the twenty-first century, the progress of science, technology, culture, and
mass media promotes the creation of new spheres and, consequently, new words.

The second half of the twentieth century can be described as a period of
"neologism boom" in the language. This led to the formation of a new field of
linguistics — neology — a science that deals with the study of neologisms. In the
twenty-first century, this " neologism boom™ is still going on, however, in addition to
the rapid development of human activity in many areas. Cultural exchange and
language development are rapidly taking place nowadays.

The constant increase in the number of new lexical items, their semantic
component and specificity of use is of interest to scientists. This matter has been
studied by well-known scientists, researchers, in particular: A. Hryshchenko,
I. Yushchuk, O. Taranenko, V. Horpynych. Stylistic functions of neologisms were
studied by A.Koval, O.Ponomariv, L.Kravets. Neologisms of the Ukrainian language
in recent deceases have been studied mostly in terms of general word-formation,
lexical-semantic and stylistic trends (A.Moskalenko, 1.Shashkin, K.Lents,
O.Serbenska and others).

The term paper is focused on neologisms in the English and Ukrainian
languages of the social network Twitter. Neologisms can be quite problematic in
terms of translation, for their content and usage can be misunderstood by users who
have limited experience in the field they refer to.

Neologisms research is an important area in linguistics and lexicology, as they
represent the modern trends in society, culture, and science. Research on neologisms
is significant in the following aspects. The identification of new trends in linguistic
development. The neologism study provides an opportunity to find out new changes
in the language and to find out which words and expressions are used in different
contexts. Neologisms can show changes in culture, technology, science, and other
aspects of society. The analysis of these words can help to understand the changing

world and how language reflects these changes.
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The problem of studying neologisms on Twitter is important due to the
increasing popularity of this social media platform among users around the world.
Studying neologisms on Twitter can therefore be important for understanding trends
in language and culture in general. Researching neologisms on Twitter can also help
to study language dynamics and the evolution of language in the online environment.
The study of new words and expressions on Twitter can provide an opportunity to
recognise new trends in language and follow their development over time.

The subject of the study is the ways of translation of neologisms into
Ukrainian from English from the social network Twitter. In addition, the Ukrainian
language may have its own similar words and expressions that may be less common
or not exactly match the original meaning.

The object of the paper is neologisms in the social network Twitter.

The aim of the paper is to find out the ways of rendering Ukrainian
neologisms based on the vocabulary of the social network Twitter, to find out their
translation relevance and specific features.

To achieve this goal, the following tasks are to be performed:

— to find neologisms that used on Twitter.

—to record the translation options for Ukrainian neologisms.

— to define the terminological definition of the concept of neologism and study
the factors of impact, both extralinguistic and in-linguistic, on the creation of
nelexemes, to systematize approaches to the allocation of types of neologisms

— to classify neologisms and study the ways of translation in each of them.

The data sources in this term paper are 50 sentences containing neologisms
from Twitter, while the theoretical framework is based on books by translators and
linguists, glossaries. The processing of scientific literature started with the selection
of a thematic bibliography. It was used library catalogs, bibliographies attached to
scientific papers and some manuals, and lists of scientific literature by other
researchers of the scientific problem.

Methods of research used in the research are as follows:
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— Correlation of linguistic units and social phenomena, i.e., creation of a

contextual picture that preceded the creation of the word or influenced its
appearance.

— Generalization of the research findings in relation to a particular thematic

group and ways of translating neologisms in it.

— Descriptive method to summarize the specifics of each thematic group.

— The method of continuous sampling method for selecting neologisms from

the social network Twitter

— Semantic and contextual analysis methods to determine the required
translation method for each word.

— Component analysis to determine the lexical meaning of each individual
seven in compound words and to understand the word.

— Word-formation analysis to study neologisms.

— Translation analysis of neologisms in Twitter to determine how to translate
them.

The theoretical value of the study of neologisms consists in broadening our
knowledge of language as a system. The study of neologisms can help to understand
how new words appear and become part of the language system. The study of
neologisms can also show trends in language development, changes in speech, and
changes in the social and cultural context.

The practical value of neologism research is that it reflects new phenomena,
new products, and new ideas that appear in society. The study of neologisms can help
to learn about new technologies, new trends in music, fashion, sports and other
aspects of culture and life. Studying neologisms can also help in the development of
language skills, as knowledge of new words allows you to be more precise and
accurate in expressing your thoughts.

The structure of the term paper consists of an introduction that explains the
term paper's main idea; chapter 1 that dwells upon the theoretical foundations of the
methods of translations of neologism; chapter 2 where we do the usage analysis of

translation methods neologism in Twitter; in conclusions we compile the results of
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our research and main points of the term paper; list of references, which show all the
literature and sources that were used to give scientific foundations to the ideas and

examples provided in the term paper; summary gives the final thoughts and concludes

the term paper.
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CHAPTER 1
NEOLOGISMS AS A LINGUISTIC PHENOMENON AND
TRANSLATION CHALLENGE

1.1 Neologisms as a language phenomenon

English and Ukrainian, like other languages, are in constant evolution and
changes. The lexicon, being the most flexible part of language, reacts most closely to
all changes in social, cultural, and other spheres of life of the community since the
word reflects life. Moreover, the continuously growing attention of modern
linguistics to various aspects of word formation is due to the fact that the word is the
central unit of language.

Language can be considered as a creative entity. Moreover, it is dynamic, but
not static. Nevertheless, these qualities help the language to survive and develop. It is
a fact that the vocabulary of all languages is developing every day. Therefore,
additions occur in the form of neologisms, for instance word formation, borrowing,
lexical deviation.

The end of the XX — beginning of the XXI century marked a sharp leap in the
development of technology, the political situation, and changes affected not only
individual subjects and phenomena, but also social life. The consequences of changes
in society are reflected immediately in lexicology. Language changes in tandem with
society.

The 21st century marked an all-time growth in the vocabulary of the English
language the introduction of new lexical units — neologisms [6: 360]. Neologisms are
used both to name new objects, concepts, and phenomena and to designate existing
words that acquire new meanings.

Neologization as a process that determines the development of vocabulary
consists in the emergence of new words, phrases and meanings, and the updating of
lexical units.

The study of newly formed words is an integral part of lexicology.
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Neologisms show the ability of the language to reflect the dynamic
development of society and at the same time expand the traditional boundaries of
word formation [14: 79].

According to Peter Newmark ‘“Neologisms can be defined as newly coined
lexical units or existing lexical units that acquire a new sense” [28 :140].

The focus of this study is the phenomenon of neologism to investigate the
creation of new words in the process of evolution.

The language development is caused to a large extent by the development of its
word — formation system, the formation of new word — formation models, changes in
existing ones, increase or decline in their functionality, many other factors of the
word-formation process. The huge number of neologisms in the language and the
necessity to describe them have led to the creation of a new field of lexicology —
neology, the science of neologisms.

The creation of a new word is the result of the struggle between two trends:
language development and language preservation. At the same time, the emergence
of a new word is not always caused by the direct needs of society for a new meaning.
New knowledge requires new terms and concepts. To avoid neologisms means to
refuse scientific development.

According to O. O. Taranenko neologism — it is "a word, as well as its separate
meaning, an expression that appeared in the language at a given stage of its
development and whose novelty is realized by speakers (common language
neologisms) or were used only in some act of speech, text or language of a certain
author (stylistic or individual authorial neologisms)" [13: 377]. People around the
world have used the formation of various words to make their language effectively
distinguish from other languages.

The appearance of neologisms related to human life, production activities,
lifestyle, environment, depending on the interrelationship with different levels of
language, since ancient times, has been filling the language with new content. Our
research shows that human activity and stability are marked by the fact that people

are subject to various linguistic changes. Progress is unstoppable. The economic,
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political, media, technological and social spheres are continuously evolving, new
phenomena and things appear that lead to the formation of new words in the
language.

Folks produce and coin new words according to their interests and needs.
However, they practice this with the support of already existing words. On the other
hand, language functions as a kind of bridge connecting other cultures, languages and
particular people, and this type of connection is represented by syntactic words and
new morphological structures. Language thereby includes an interpersonal and social
phenomenon that transmits information from generation to generation.

According to Rawlings, neologisms are words or phrases made by combining
preexisting words or morphemes (smaller units of meaning) in new and non-
traditional ways. Neologisms can be used to describe new phenomena, to express new
ideas or concepts, or to create a unique aesthetic effect in a text. [15: 10-37].

Rawlings highlights that neologisms are not arbitrary or accidental creations,
but rather result from a deliberate process of experimentation and play with language.
The author also points out that neologisms are not always permanent additions to a
language but may be used in specific contexts or by communities for a limited time.

In general, Rawlings considers neologisms as powerful tools for poetry and
self-expression in poetry and other forms of artistic and intellectual creation.

Despite the differences in definitions, neologisms can be defined as: 1) words
or phrases of speech created to borrow a new object, phenomenon or definition of a
new concept; 2) words, as well as their individual meanings, word combinations or
expressions that either appeared in the language at a certain stage of its development
and whose novelty is realized by speakers, or were used in a text, communication
situation, author's language (stylistic or individually — author's, neologisms—
occasionals)

Ping Li and Jun Zhang define neologisms as "words that have been newly
created or borrowed into a language and that have not yet been widely adopted or

Institutionalized.”" The authors underline the fact that neologisms are an important
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area of study in linguistics, as they reflect the dynamic nature of a language and offer
an idea of cultural and social trends of a particular period of time. [22 :1].

Due to the drawbacks in recording the emergence of new words or meanings, it
Is quite difficult to determine the exact time of appearance and source of new lexical
and semantic units of the language. At the same time, there is a need to consider
individual author's formations.

Based on the analysis of the definitions of the concept of "neologism," we can
summarise that a "neologism" is a word, term, or phrase that appeared at a certain
stage of language development to denote both new realities and concepts and those
that already exist in a new meaning and are understood by native speakers as lexical
Innovations.

According to Y.A. Zatsky [7: 33], neologisms are divided into lexical (new
words); phraseological (new stable phrases); semantic (new lexical and semantic
variants of words or stable phrases).

To summarise, there are several main criteria for defining a neologism:

1. A word denoting a new reality.

2. Neologism as a stylistic category: the main criterion of which is the sense of
semantic novelty.

3. Neologism as a formed synonym for an existing word that has a connotative
connotation.

4. Characterization of a neologism as a word that is not listed/listed in
dictionaries.

5. Neologism as a word that exists at a certain point in time in a particular
linguistic space.

Therefore, we can conclude the lexical system of each language is flexible
enough to adapt and requires constant lexical fixation of neologisms. The emergence
of neologisms in the language is due to the development of human society, the desire
to better understand and define new phenomena, properties of the surrounding reality,

achievements of science and technology, and the spiritual life of a person.
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1.1.1 The study of the notion neologism and its definition. The issue of definitions
of the term "neologism” is controversial and insufficiently substantiated. The period
of occurrence and extinction of a word is fixed objectively, whereas the duration of a
stay of a word in the " condition of new creation "' is made subjectively. The modern
neology research is focused on “clarification of the typology of new words in
language and speech".

Nevertheless, the systematization of the neologism material requires, first
specification, clarification of the concept of "neologism", which in most cases is not
defined. In most of the cases it is defined as a new word, innovation, and creation.

In the 18th century, linguists were biased against the phenomenon of
neologization, as they believed that new words spoil the language only by their
existence, without mentioning their usage. But the process of lexical enrichment is
historically inevitable and is necessary for the language to correspond to the modern
requirements of society at a certain stage of its development, both in communication
and in the development and replenishment of folk culture [16 :118].

Neologisms are used to denote new things and, in this way, fill linguistic gaps.
Consciously attracting the attention of the recipients, and especially in the advertising
context, they allow us to evaluate something in a positive or negative way.

Most words are formed to name new objects, phenomena, artifacts, concepts
that create a linguistic picture of the world. The extra-linguistic factors of the
emergence of new words include social factors of scientific, cognitive, and aesthetic
nature, social structure of society, ideology, form of production organization, etc.

Today, the concept of "neologism™ acquires a wide meaning, since, in addition
to the innovations of the literary language, there are many units that are on the
"periphery” of its system (terms, professionalisms, slangs, jargons, etc.).

Neologism is a rhetorical stylistic device which we encounter in day—to—day
life. The neologism concept suggests a high potential for creativity. Therefore, they
are used not only as a rhetorical stylistic device in literature, in advertising.

The concept of "neologism" has deep background in linguistics, although it is

still controversial due to a series of facts.
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American linguist Dwight Bolinger was the first academic to start consistently
introducing English neologisms in print media. He created the column "Living
Language in Words" between 1937 and 1940. In 1943, his column appeared in
American Speech and he renamed it "Among the New Words". Since then, this
column has been dedicated to collecting the latest new words. [17 :206]

Many essayists have started writing articles about new words and some well-
known dictionaries, such as the Oxford English Dictionary (OED), have started
publishing their own supplements.

The last twenty years have witnessed a new era of compiling dictionaries of
neologisms. More than twenty such dictionaries have appeared, emphasizing either
academic aspects or popular aspects or both. Oxford University Press published its
first edition of the Oxford Dictionary of New Words (ODIVI) in 1991, followed by a
new edition in 1997.

Most often, neologisms are used by writers, copywriters, and other persons in
order not to use words of daily speech, however, use accurate, relevant words. To
give the text an individual, personal touch and develop your own style. To come up
with words to better express their own emotional state or simply show creative use of
language. To be able to see the effect of a particular neologism, it is very important to
consider the neologism in its context.

The development and improvement of the Ukrainian language as a tool of
communication occurs primarily in the field of lexical and semantic level units of
words, words that constitute an open, dynamic system. The functioning of the
vocabulary of the Ukrainian language is continuously accompanied by such processes
as 1) the emergence of new lexical units, called to life by the needs of naming certain
particular objects in the broadest sense of the term, social processes and phenomena,
abstract concepts of various branches of science, spiritual and material culture, etc. 2)
the relegation to the periphery of the lexical composition of some words due to the
loss of their nominative relevance caused by the partial or complete loss of social
weight by the relevant concrete realities, social and economic conditions, etc.

Therefore, the language always has passive and active vocabulary.
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The passive vocabulary of the dictionary is made up of lexical units, the limited
use of which is due to the peculiarities of the phenomena they denote. This category
includes archaisms, historicisms, and neologisms.

Neologisms as facts of language are not linked to any context and can be used
independently. Each neologism has its author. Neologisms, as linguistic units that
have become widespread, are recorded in dictionaries of new words and meanings, or
dictionary applications. Neologisms are socially significant words, the need for which
Is social and is caused by the needs of the entire linguistic community, while the
emergence of occasionalisms is due to the will of an individual in a particular speech
act [25 :95]. The term neologism has a wide connotation, including a word, a new
group of words, a new meaning, a new usage, a new affixation and its derivatives, an
old affixation with a new usage and its derivatives. They are also called buzzwords,
I.e. new and popular words.

Therefore, we can conclude that a neologism's definition may change
depending on the context and the level of understanding in the language community.
Certain neologisms may be widely accepted and become part of the regular language,
but others may be rejected or remain confined to a particular group of people or
subculture. The study of neologisms can provide a window into the evolution of

language, as well as the social and cultural factors that influence language change.

1.1.2 Types of neologisms and their classification. Researches have different
opinions on neology and the term "neologism™ that is why there is no single general
classification. We mostly use the traditional classification of neologisms according to
the method of formation, stylistic coloring, etc. Nevertheless, we can also rely on
characteristics that are unique to these linguistic units.

Dwight Bolinger is an American linguist who has made important
contributions to the fields of syntax, semantics, and language acquisition. Author
proposed a classification of neologisms based on their form and meaning. According
to Bollinger, there are four types of neologisms [17 :204-205]
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The phonological neologisms are new words formed by changing the sound of
already existing words. For example, prolly instead of probably, gonna instead of
going to, or wanna instead of want.

Morphological neologisms are new words created by adding or changing
affixes (prefixes or suffixes) to existing words. For example, unfriend (adding the
prefix un— to the word friend), selfie (adding the suffix —ie to the word self), or
hungry (combining the words hungry and angry).

The lexical neologisms are new words formed by joining two or more already
existing words or by creating totally new words. For example, staycation (a
combination of stay and vacation), cyberspace (a combination of cyber— and space)
or google (a completely new word).

The semantic neologisms are new words which have a completely new
meaning, often because of a change in the socio — cultural context. For example,
tweet (used to describe a post on Twitter), like (used as a verb to indicate approval on
social media), or "wake" (used to describe social media consciousness).

According to a translator Peter Newmark, there are two lexical units with a
new meaning and ten types of neologisms, which are classified by the way they are
formed. In general, he distinguishes twelve types of neologisms. [28 :140 — 150]
They include:

Old words with new meaning — old words which acquire a new meaning;
such words typically do not apply to new objects or processes. For example:
revoulement means return of a refugee, it can also be used to refer to refusal of entry
and deportation.

An abbreviation is a common type of false logic. The key feature of an
abbreviation is the following: each letter must be pronounced singly. Examples: CD
compact disc or certificate of deposit, ER emergency room.

Eponyms — any words that were formed from proper names, as well as
trademarks (if they were formed from proper names).

Transferred words are words whose meaning has less dependence on the

context. Such words are used more in concepts of media or goods. In addition,
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transferred words can be common to different languages. Examples: different
clothing brands Adidas, Zara, Nike.

Acronyms are an increasingly common feature of all non — literary texts. They
are usually short and euphonious; acronyms attract interest and attention if one does
not know their meaning. Interest if people do not know their meaning. So, they force
us to find out what these letters mean. Example: the word radar (radio detecting and
ranging) is an acronym because each of the letters of this word stands for a certain
word.

New coinages are mainly brand names or trademarks. For example: Bistro

Derived words are words formed by the addition of one or several affixes to
the stem. Most neologisms are words formed by way of analogy with Ancient Greek
and Latin morphemes, usually with the help of such suffixes as — ismo, — ismus, — ja,
etc., that have become quite common in the respective language.

Collocations are widespread, especially in the social sciences and in IT fields.
For instance: lead time, domino effect, acid rain. The Oxford English Dictionary
defines a collocation as a setting or arranging, especially of words.

Phrasal words — Newmark argues that phrasal verbs generally take a
specifically English register between “informal™ and "colloquial”, while their
translations are more formal. New "phrase words" are limited by the English ability
to transform a verb into a noun, e.g., work — out, trade — off, check — out.

Pseudo-neologisms are genitive words that replace a specific word, e.g:
longitudinaux — longitudinal; humerale — brachial artery.

Internationalisms are borrowed words from multiple languages to convey
concepts crucial to our communication. Internationalisms occur in such fields as the
names of science (e.g., philosophy, bio, math, medicine, lexicology).

In addition, some linguists incline to classify them according to the degree of
stability:

Unstable — extraordinary new words known and used only by a subculture.
Protologism [Greek protos — first + Greek logos — word; cf. prototype, neologism] — a

new word.
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Diffused — words which have reached a high degree of spread and are already
known to a lot of people, although they have not yet become generally accepted (e.g.
jargon or slang).

Stable are words that are recognized, well — known and accepted by people for
a long period of time (e.g. words that have recently been added to printed
dictionaries, including popular slang dictionaries).

We can conclude that both Dwight Bolinger and Peter Newmark have
contributed to the study of neologisms in linguistics. Both Bolinger and Newmark
stress the importance of studying neologisms as an indicator of linguistic and cultural
developments. Although Bollinger's classification focuses on the different forms and
meanings of neologisms, Newmark's analysis focuses on their acceptance and use in

the language community.

1.2 Ways of translating neologisms and the problem of translation

Perhaps neologisms are the largest non — literary and professional problem of a
translator. The neologisms are used in all spheres of human activity, for example, in
the technical sphere, and new objects and processes are constantly being created.
New ideas and variations of senses come from the mass media. The rest is made up
by terms from social sciences, slang, dialects that are part of the common language,
borrowed words.

Obviously, their number is growing fast, so as soon as everybody becomes
more linguistically literate and more self — aware, there are more and more articles,
books, specialized and general glossaries devoted to neologisms. Since they are
typically the first to come into the language in response to a specific demand, many
have a single meaning and can therefore be translated out of context, but many soon
acquire new meanings when translated into Ukrainian. One and universal way of
translation doesn't exist. Therefore, the following ways of neologisms translation are

distinguished:
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Transcription is the transfer of the way of pronouncing a neologism by the
letters of the target language. For example, crush — xpamr. The transcription method,
which consists in the transfer of the sound of the English word by Ukrainian letters,
not the orthographic form. Due to significant differences in the phonetic systems of
the Ukrainian and English languages, such a transfer is always somewhat conditional
and reproduces only the similarity of the English sound. Elements of transliteration
during transcription are as follows: 1) transliteration of unpronounceable sounds; 2)
transliteration of reduced vowels; 3) transfer of doubled consonants.

Transliteration — transfer of the letters that make up the neologism into the
target language. For example, podcast — monkact. The method of transliteration is
that with the help of Ukrainian letters the letters that make up the English word are
transmitted.

Much more widespread in the translation practice of today is the transcription
method, which consists in the transfer of the sound of the English word by Ukrainian
letters, not the orthographic form.

Translation of neologisms by calques. This way involves the replacement of
components, morphemes, or whole words (in the case of fixed phrases). The feature
of calque as a means of transfer of neologism is to preserve the unchanging internal
form of the lexical unit. The calque as a method of creating an alternative is similar to
a literal translation. For example, cyber store — inTepuer — marasun. Calques are
subdivided into morphological, semantic, and phraseological, the examples of which
will be presented in the second part of the paper.

Descriptive translation It is used if the translator cannot find a match for the
neologism by the above methods, often used when the concept called by the
neologism does not exist in the target culture. For instance, carsharing — cminbue
KOPUCTYBaHHS aBTOMOOLJIEM, JIJIsl 3MEHILIEHHS KiJIbKOCTI aBTOMOOLIIB Ha AOpOrax Ta
3MEHIIIEHHS MIKIJINBUX BUKHUIIB.

Descriptive translation is performed in different ways. Firstly, it is an
explanatory tool, as it explains the essential elements of the meaning of the word

being translated. Descriptive translation approaches the interpretation of the word, but
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it remains a translation. However, even with the best selection of an explanatory
equivalent, it has a drawback such as wordiness.

Translators often use transcription/transliteration or calque and description of
the word meaning. The descriptive is given either in the text body or in a footnote.
This  method gives the translator two  advantages  brevity  of
transcription/transliteration or calque as well as a complete and accurate
interpretation of the meaning of the source text unit through the description. After
describing the meaning of the neologism once, the translator can use
transcription/transliteration or calque without description.

Using an element of the source text in the translation. This method is useful
when a word cannot be conveyed in another way due to its specific pronunciation or
spelling. The most common case of using this method is when a word has two parts,
one of which is translated, and the other part remains in the source language. For
instance, copywriter — xonipatimep.

Translation by analogy. This involves the translator searching for a word in
the target language that has a similar meaning to the lexical unit of the source text.

For example, to bay = to seduce — cnoxywamu.

Omission. The translator decides not to translate the neologism in such cases.
This is only appropriate if the omitted neologism has no vital semantic load. As an
example: You're such a nice buck! The word 'buck’, meaning a ‘chap’ is omitted —
xJorrertb. Omission is frequently used in translation of texts that contain rude words.

Using approximate translation. Approximate translation is applied to the
transmission of neologisms, which includes background vocabulary, i.e., the one
which differs in the source and target languages by lexical backgrounds (the
meanings of words differ in semantic fates). Such translation preserves the basic
meaning of the word, but in the target language the word differs from the original
language by lexical background. For instance, buddy — npyr. However, this method
does not completely meet the requirements of translation, since the shades of

meaning, connotative shades of the word, as well as the pragmatic component, and
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thus the approximate translation, however, is acceptable if it is impossible to apply
any of the above methods of rendering neologisms.

The main criteria that should be taken into attention by the translator when
searching for a match to an English neologism in Ukrainian are brevity and
unambiguity of interpretation. The translation offered by the translator must be clear
for the recipient.

Iryna lychak, a translator and scholar of translation, suggests several ways to
translate neologisms:

Using borrowing: This method means borrowing a neologism from the source
language and using it in the target language. This is often used when the neologism is
already accepted in the target language or when there is no suitable equivalent.

Using a calque: This method includes translating the neologism literally into
the target language, creating a new term that reflects the structure of the source
language. The strategy is often used when the neologism has a transparent meaning
and can be easily translated.

Creating a new word implies inventing a new word in the target language to
refer to the neologism. This strategy is often used when the neologism is completely
new and has no target language equivalent.

Use of a descriptive phrase uses a phrase in the target language to explain the
meaning of the neologism. This technique is often used when a neologism is difficult
to translate directly.

Using an explanation: This involves providing an explanation or definition of
the target language. This is often used when the neologism is highly specialised or
technical and may be unknown to the target audience.

It is essential to note that the choice of translation strategy depends on several
factors, including the meaning and cultural connotations of the neologism, the context
in which it appears, and the target readership. Translators should carefully take these
factors into account and choose a strategy that will accurately convey the meaning of

the neologism while making it accessible to readers of the target language.
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Edith Grossman, a well — known translator of literary fiction, also offers
several strategies for translating neologisms:

Using a familiar word or phrase: This involves using a common word or
phrase in the target language that closely matches the meaning of the neologism. This
strategy is often used when the neologism has a relatively simple and straightforward
meaning.

Using a borrowed word: this strategy involves borrowing a neologism from
the source language and using it in the target language. Grossman emphasizes,
however, that this strategy should only be used when the neologism is widely
recognized in the target language or when there is no suitable equivalent.

Using a descriptive phrase: this strategy involves using a phrase in the target
language to describe the meaning of the neologism. This strategy is often used when
a neologism is difficult to translate directly.

Creating a new word or phrase: This strategy involves inventing a new word
or phrase in the target language to describe the neologism. Grossman believes that
this strategy should only be used, when necessary, as it can be jarring to readers and
distract from the overall reading experience.

Grossman also emphasizes the importance of considering the cultural and
literary context of the neologism, as well as the author's intention and style when
choosing a translation strategy. She argues that a good translator should take these
factors into account and work to create a translation that is both accurate and
artistically faithful to the original.

Lawrence Venuti is a translation theorist. In his works, he addressed the
problem of translating neologisms.

In his book The Invisibility of the Translator: A History of Translation

Venuti claims translators should not only aim to reproduce the meaning of the
source text, but also try to convey the style, tone, and cultural context of the original
work. It includes the use of neologisms that may not have a direct equivalent in the

target language. Venuti suggests that a translator can use borrowing or calquing, as
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discussed earlier, but these strategies may not always convey the full meaning and
cultural context of the neologism.

Venuti suggests that a translator can use borrowing or calquing, as previously
discussed, but these strategies may not always convey the full meaning and cultural
context of a neologism. Rather, he argues that the translator should consider creating
a new word or phrase in the target language that conveys the same meaning and
cultural resonance as the neologism. []

Crystal argues that neologisms can be problematic as they can cause
misunderstanding and confusion in communication. As people use new words or
phrases, other may not know what they mean, which could lead to
miscommunications. In addition, the rapid creation of new words can make it difficult
to keep track of changes in the language and make it harder to learn and use the
language effectively.

Another problem with neologisms is that they can be short-lived. However,
many neologisms disappear quickly as the concepts they describe become irrelevant
or are replaced by more modern technologies or ideas. It can lead to conflict and lack
of clarity about which words are still in general use and which are outdated.

However, Crystal points out that neologisms can also be a valuable addition to
a language since they allow speakers to express new ideas and concepts. New words
are often created to fill gaps in the language and can help clarify or simplify complex
concepts. Neologisms can also be creative and playful, adding richness and variety to
a language.

To sum up, the translating of neologisms is a complex task that demands a
deep analysis of the meaning of the term, and an understanding of the linguistic and
cultural context in which it has been created. However, while there are strategies that
translators can use to convey the meaning of neologisms in another language, the
challenges of translating neologisms underline the dynamic nature of language itself,

which is constantly evolving.
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1.3 Specifics of social network discourse text analysis

Millions, billions of people around the world actively use the Internet in their
day-to-day lives. Through the Internet we buy clothes, household items and even
houses. Thanks to the Internet we keep abreast of all events, read our favourite books,
watch movies and TV series. The Internet is used to communicate. Social networks
are now an integral part of our lives. Everyone has heard about Facebook, Twitter,
Instagram, and many other equally popular social applications.

Online communication also has two sides — exchange of information and
perception, recognition of each other, establishing relationships. However, in network
communication, due to the lack of common physical space, the third side is limited —
interaction with each other. You cannot touch the other person. But the same feature
makes online communication so universal and limitless. Wherever a person is, you
just need to turn on the computer and find a network and there is a huge number of
people who also want to talk.

Perception of another person when communicating on the Internet is also
limited. For the most part, online communication is carried out through written
language, which cannot express your intonation or facial expressions and cannot be
accompanied by any gesture. Mutual understanding often suffers from this.

However, the problem was quickly solved. In addition to special words and
expressions, the language of communication on the network also includes special
icons — emoticons that reflect your facial expressions, gestures, actions, or mood.
When using them, you must clearly understand the meaning of a particular sign and
be sure that your interlocutor knows it. Otherwise, he or she may, firstly, think that
you are littering your speech with incomprehensible brackets and squiggles, and
secondly, confuse the meaning and decide that you are not saying what was meant.

Discourse text analysis on social media includes the study of the language used
in social media posts, comments, and messages to help understand models of
communication and social networking. Some of the specific aspects of social media

discourse analysis are as follows:
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Language features: Social media discourse frequently uses informal language,
abbreviations, and emojis. Such features can be used to identify the tone and mood of
the communication.

Social context: Social media discourse is built into social relationships and
networks, and this context can be studied to understand how people use language to
keep and develop relationships online.

Social functions: Social media discourse can perform a range of social
functions, including expressing emotions, sharing information, finding support, and
showing identity.

Power dynamics: Social media discourse can uncover power relationships in
online communities, such as the influence of powerful users, the role of the
moderators, and the impact of social norms and social expectations.

Interpersonal relationships: Social media discourse can be used to provide
context for how users establish and maintain interpersonal relationships online, such
as their communication patterns, levels of trust, reciprocity, and rapport.

Network analysis: Social media discourse can be examined in the context of a
broader social network to identify conversation patterns, clusters of users, and the
role of central nodes in the network.

In general, the analysis of social media discourse texts involves the use of
several methods and tools to study the language and communication patterns used on
social media platforms to understand social dynamics, power structures, and the role
of language in online communities.

Let's proceed directly to the analysis of the post, published on Twitter on.

The text is in Annex A

The text describes the new trend on TikTok called "de — influence," where
content creators and everyday users of the platform give advice to people on what not
to buy instead of recommending what to buy. In the article, various reasons for this
trend are presented, such as the overcrowded and cost-prohibitive beauty industry, the
stress on creators to try out each new start-up, the speed of TikTok's trend cycle, the

influence of the economy on consumer spending, and the rise of conscious
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consumerism. The article also explores the implications of this trend for brands and
consumer alike.

On the one hand, this trend can help consumers avoid making unnecessary and
wasteful purchases, and on the other hand, it can provide brands with honest feedback
and possibilities for improvement. This article includes quotes from various content
creators and industry experts who offer their views on this trend and its possible
outcomes.

In the first paragraph, an unbiased statement sets the context for the article by
defining the concept of de-influence. The second paragraph offers a subjective
commentary on the causes of this trend, referring to the convergence of cultural
backgrounds. The author then uses quotes from Larry Milstein and Dara Levitan to
present different points of view on why de — influencing is happening.

The author provides examples in the text to support his arguments. For
example, he mentions Dara Levitan's "Makeup on Monday" video series and how she
encouraged her subscribers not to feel pressured to buy new makeup products all the
time. The author also quotes a video of Levitan where she talks about Pixi blush and
why she won't buy it anymore, which adds authenticity to Levitan's opinions. Also,
the author refers to Elle Grey and Maddie Wells, who are content creators on TikTok,
to show that de — influence is a popular trend on the platform.

The use of quotes from different people, including influencers and experts,
adds authenticity to the text. They also use quotes to present different perspectives on
an issue, creating a well — balanced argument. In addition, the author uses statistics,
such as the 21.4 million views of the hashtag #deinfluencing, to show the importance
of the trend.

The author's language is also clear and concise. Sentences are short and to the
point, making the text easy to read and understand. In addition, the author uses
language accessible to a wider audience, while avoiding jargon or technical terms.

In general, the text is an outstanding example of journalistic writing that makes
an argument using a mixture of objective and subjective language, examples, and

quotes to support the author's claims.
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The text under analysis headlined “Glossy Pop Newsletter: De — influencing is
TikTok's response to overconsumption and inauthenticity” belongs to the “gray
zone”. It is of social network discourse.

The following post is taken from Twitter. The purpose of the text to inform
about the current trend.

Turn to the second part of the analysis. Structural level of the text is ensured by
lexical and semantic cohesion. The text is lexical and grammatical coherence due to
such repetition links (simple lexical repetition, complex lexical repetition, simple
paraphrase, complex paraphrase, co — reference repetition, and substitution).

Lexical cohesion is implemented by repetition links, which are:

- simple lexical repetition: she — her

- complex lexical repetition spend — spending

- simple paraphrase consumer — buyer

- complex paraphrase disappointed — satisfied

- co-reference Dara Levitan — make up artist and content creator

- substitution Maddie Wells — she

Grammatical cohesion and syntactical structure are ensured by sequence of
tenses.

Compound and complex sentences, as well as the use of conjunctions and
prepositions, ensure grammatical cohesion.

Semantic level establishes the macroproposition of the text. Stylistic
characteristics of the text, strong positions of the text: the text is well-structured and
informative. The layout of the text fully complies with the standards.

Analysis of tropes and figures of speech:

Oxymoron: mind — blowing amazingness

Neologism: de — influencing

The author used special vocabulary, for instance: content, influencer, brands,

cosmetic chemists.
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CHAPTER 2
NEOLOGISMS IN THE ENGLISH SEGMENT OF TWITTER SOCIAL
NETWORK: TRANSLATION OPTIONS

2.1 Lexical transformations in the translation of social networks discourse
neologisms

Social media discourse is continually growing, which leads to the creation of
neologisms and phrases that are neither generally understood nor generally used. For
a translator, it is key to understand the background and meaning of these neologisms
and to find equivalent terms in the target language that convey the same meaning.
This process often includes lexical transformations, such as the following:

(1) To purposely mislead. To completely mischaracterize a statement or video
by omitting context. Q: Did you see the press conference of that racist police officer
make excuses for that criminal? A: Hey, man, that clip was ruparred — the police
officer was actually quoting the criminal. "Don't rupar me, bro. (T1, URL) —
HaBmucuo BBoauTH B oOMaHy. [IOBHICTIO CHOTBOPUTU TBEPKEHHS abo BiJIE€O,
omuHarouu KoHTeKcT. Q: Tu OauuB mpec — KOH(DEPEHIII0 MOTIIEHChKOr0-pacucra,
SIKWA BUMNPABIOBYBAB TOTo 3youuHLs? A: ['eid, apyxe, 11e Bigeo Oyia0 pynopoBaHe —
MOTIIENChKUI HaBITh IUTYBAB 37104uHIA. "He pynap mene, 6po".

The transformation of pynoposane from ruparred is a process of
transliteration, which involves converting the spelling of a word from one writing
system to another, usually preserving the pronunciation of the original word. In this
case, ruparred is a English word that has been transliterated into Ukrainian as
pynoposane in order to create a new neologism with a specific meaning.

(2) @Oshungurl: Thought I'd lost a follower but it was just twitter revoking the
visa of an illegal twimmigrant. DAMN, MY VISA HAS EXPIRED. (T2, URL) —

"@Oshungurl: ITooymas, wo empamus gonosepa, ma ye 6ys cvoco auue Teimmep,
AKUU aHynoeas niyeusito Henezanvhomy _meimmicpaumy"”. YOPT, MOA JIILIEH3IA
3AKIHYUIIACA!

The transformation of twimmigrant from meivmicpanmy is a process of

transliteration, which involves converting the spelling of a word from one writing
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system to another. In this case, twimmigrant is an English word that has been
transliterated into Ukrainian as meimmiepanmy to create a corresponding term in the
Ukrainian language.

(3) I'm totally against the selfie — stick but every now and then an exception

comes along. (T3, URL) — I kateropuyHo npotu ceidi — NaIKH, IPOTE Yac BiJ 4acy

pOOJTI0 BUHATKHA".

The transformation of selfie-stick from cengpi-narxu is a process of
modulation. It was used to replace the dictionary equivalent with contextual ones
that are logically related to the original word.

(4) Most Twitterati have zero clue what a real physical fight in India looks like.
For that you have to seen it with your own eyes or been in the middle of it or better
still, stitched up +/- put plasters on the victims for fractures. (T4, URL) — BinbmricTs
TBITTEPIBIIB HE MAIOTh KOJHOTO YABICHHS IPO T€, SIK BUTJISAAAE CIPaBXHSI 00pOThOa
B [nmii. {06 3po3ymitu 11e, Tpeba Oauutu Bce HA BiacHl o4i abo OyTH B IIEHTp1
MOJ11i, a T Kpallle — MUTH +/- HAKJIaJIaT! TIIICH TOCTPAXKIAIUM BiJl IEPEIOMIB.

The transformation of Twitterati from meimmepisuyie is a process of calque. In
this case, "Twitterati" was coined in English by combining Twitter and the suffix —
ati, which is borrowed from Italian and denotes a group or class of people. When
translating Twitterati into Ukrainian, the literal translation would be meimmepami,
but the Ukrainian language opted for a calque by translating the individual
components of Twitterati into Ukrainian as meimmepisyis. This is a common process
in language borrowing and demonstrates how languages influence and borrow from
one another.

(5) There is a word for what | am doing right now...cyberloafing! It's perfect! |
do it way too much. Better description than doom scrolling because | like positive
stuff too! Earlier post lunch, pre nap, | was double catted in the sunshine in my comfy
new chair! (T5, URL) — IcHye cimoBo mms Toro, mo s 3apa3 pooOo...

kibepnomoBanus! Ile imeansHo! 3anaaTo OGararo 1uM 3aiimatocs. lle kpamuii omwc,

HIXK TIPOCTO CKPOJIIHT, TOMY IIIO S TE€X JIFOOJIF0 MO3UTUBHI pedi! PaHim micist o061y,
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nepes; CHOM, 51 3 MOJABIMHOIO HACOJIOJOI0 HIKHJIACS HA COHIIl B CBOEMY 3pYYHOMY
HOBOMY Kpicii!

The transformation of cyberloafing from xibepnonosanus is a process of
language borrowing or loan translation. In this case, cyberloafing was coined in
English to describe the act of using the internet for personal activities during work
hours. When translating cyberloafing into Ukrainian, the literal translation would be
kibepnexcanns, but the Ukrainian language opted for a loan translation by borrowing
the cyber prefix and translating the loafing component as noamseanns. This
demonstrates how languages borrow and adapt words from other languages to fill

lexical gaps or express new concepts.

(6) Every day is Blursday around here! & (T6, URL) — KoxeH neHb TyT

CXOXHii HA poboumil neHb! &

The term Blursday is a newly coined word that refers to the blurring of time
and days during the COVID — 19 pandemics. Since there is no exact Ukrainian
equivalent, we need to use a compensation strategy. In this case, the phrase Every
day is Blursday around here! could be translated into Ukrainian as Koowcer oenv mym
cxoxcutl Ha pobouuil denv. These phrases convey a similar concept to Blursday in
Ukrainian, emphasizing the sense of the ordinary days of the week when people work
or attend school, even though there is no exact Ukrainian equivalent for Blursday.
Therefore, a compensation translation strategy is necessary to convey the same
concept in the target language.

(7) Always best to avoid confusion so it's a must to clear misunderstandings.
That's how Chinese whispers results & before one realises, mis — & dis — information
will have been spread That's how the rise of infodemicity occurs. (T7, URL) —
3aBkaM Kpallle YHUKATH HENOpO3yMiHb, TOXK HEOOXITHO YCYHYTH HENOPO3YMIHHS.
Came Tak mpalroe TMPUHIMN "KUTAHCHKOTO MIETOTY", 1 MEePIl HIK XTOCh PO3YMIE,
xuOHa Ta HEJOCTOBIpHA iH(opMalis Bxke nomuproerbes. Came Tak BinOyBaeTbCs
PO3IOBCIOIKEHHS 1HDOAEMI].

The transformation of infodemicity into ingpooemii involves translation,

specifically a process of borrowing or loan translation. This means that the
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translator has borrowed the English word and adapted it to the target language by
using Ukrainian letters and grammar rules. In this case, infodemicity is a newly
coined English word that refers to the spread of misinformation or false information
during a pandemic or other health crisis. This term has borrowed and adapted it to the
Ukrainian language, using the appropriate letters and grammar rules to create the

word ingooemii.

(8) Glitchflation #glch we love you & (T8, URL) — Cmitudumsiuis #glch mu Bac

mobumo &.

The transformation of Glitchflation into Iimughnayia involves translation,
specifically a process of borrowing or loan translation. In this case, Glitchflation is
a newly coined English term that refers to the inflationary effects caused by supply
chain disruptions or other glitches in the economy. This word has borrowed and
adapted it to the Ukrainian language, using the appropriate letters and grammar rules
to create the word I nimugrsayis.

(9)(10) We are looking for participants for our research on eco — anxiety and

eco — depression. & (T9 — 10, URL) — Mu 36upaeMo Gakalodmx B3SITH Y4acTh y

JTOCITIDKEHH] eKo — mpueo2u Ta eko — 0enpecii. @

The transformation of eco — depression into exo — Oenpecii and the
transformation of eco — anxiety into exo — mpusoeu involves borrowing translation.
The transformation process of borrowings from one language into another often
includes a certain level of modulation and adaptation to the target language's sound
and grammatical patterns. In this case, it seems that the English words were adjusted
to better fit the Ukrainian language.

(11) From listening when another person is speaking to exiting an
uncomfortable conversation graciously, none of us are born knowing the rules of

etiquette. And digital etiquette, or “netiquette,” is no different. (T11, URL) —

[TounHaroun Big BMIHHA CJIyXaTd, KOJHM I1HINA JIOJIMHA TOBOPUTh, 1 3aKIHUYHOUYHU
BBIWIMBHM 3aBEPIICHHSIM HETPUEMHOT PO3MOBH, MH HE OTPUMYEMO BiJl HAPOIKCHHS

3HAHHSA NMPaBWI eTUKETY. | udpoBuii eTukeT, a00 "HETUKET", HE € BUHSITKOM.
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The transformation of netiquette into nemuxem involves transliteration from
English to Ukrainian. Netiquette is a combination of the words net (short for internet)
and etiquette and refers to the set of rules or guidelines for proper behavior on the
internet. The Ukrainian language uses the same term but transliterated into the
Cyrillic alphabet as remuxem. This is a common practice in Ukrainian for borrowing
foreign words related to computers and the internet.

(12) A message to Africa, from the controversial Hacktivist group Anonymous
(T12, URL) — Ilocnamas no Adpuku Bii KOHTPOBEPCIHHOI TPyNU XaKTHBICTIB
AHOHIMYC.

The transformation of Hacktivist into xaxmusicmis involves transliteration,
which is the process of representing the sounds of a word from one language using
the writing system of another language. Hacktivist is a combination of the words
hacker and activist and refers to a person who uses hacking technologies for political
or social activism. In Ukrainian, the term is transliterated as xaxmusicm, using the
Ukrainian alphabet to convey the sounds of the English word. This is a common
practice of borrowing foreign words related to computers and technology into the
Ukrainian language.

(13) NEW: Could the pandemic herald the end of tipping, or the subminimum

wage for tipped workers? | dug into the challenges facing service workers, from

policing mask — less customers to "maskual harassment.” (T13, URL) — HOBUHKA:
Uu MOXe KOpOHABIpyC O3HAYaTH 3aBEPUICHHS MPAKTUKH YalHOBUX a00 3HIKCHHS
MIHIMQJIBHOI 3apIuiaTd JjIsl MPAIiBHUKIB, K1 OTPUMYIOTHh 4YaiioBi? S mociimKyBaB
mpoOJIeMH, 3 SKUMU CTHKAIOTHCS MPAIlIBHUKUA chepu 00CIyrOBYBaHHS, MMOYMHAIOYH

"

B1Jl TIOJIIIIEMCHKOTO KOHTPOJIIO 3a KJII€EHTaMH 0€3 MacoK 1 3aBeplyroud " MacKOBUM

XapacCMEHTOM .

The transformation of maskual harassment into mackosum xapaccmenmom
involves transliteration. The phrase maskual harassment is a play on words that
combines mask and harassment and refers to unwanted advances or inappropriate

behavior towards someone related to wearing a mask.
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(14) So Starbucks have declared war on Christmas by introducing Christmas-
themed takeaway cups, is that right? I'm working from newsmosis here (T14, URL) —
Crap0akc OroJIOCHIIM TIPO CBI HOBMI PI3ABSHUIN MPOEKT — BUIYCTHIIM TOPHSITKA Ha
BHHOC 3 piSI[BHHO}O TEMATUKOIO, Tak? Sl BHKOPHUCTOBYIO HbIO3MO3.

The transformation of newsmosis into wuwsro3mos. involves transcription.
Newsmosis is not a commonly used word in English, but it appears to be a play on the
word osmosis and refers to the process of absorbing news and information. In
Ukrainian, the term is transcribed as uwsro3mo3, which uses the Ukrainian alphabet to
represent the sounds of the English word. This is a common practice in Ukrainian for
borrowing foreign words related to media and communication.

(15) 1/Is trying to understand peripheral nerve injury getting on your last
nerve? Is the brachial plexus breaking you? Here's a #tweetorial to help you
understand, recognize & remember the classification of peripheral nerve injuries
(T15, URL) — 1 / Hamaraerech 3pOo3yMiTH, Yd TpaBMa Nepu(EeprUIHOTO HEpBa
BIJTMBa€ Ha Bail cran? [lnedoBe cruieTiHHg He nae BaM criokoro? IIpornonyemo Bam
TBITOpiajd, SKAW JOMOMOXKE BaM 3pO3YMITH, pO3MI3HATH Ta 3amam'sTaTu
Kiacudikailito TpaBM rnepudepuyHuX HEPBIB.

The transformation of #tweetorial into meimopian involves transliteration, as
the Ukrainian language does not have an exact equivalent for the English word
tweetorial. Therefore, it is transliterated into the Ukrainian alphabet to create the
neologism meimopian.

(16) THREAD: Tucker Carlson's Interview with Elon Musk starts with
OpenAl's transition from the non — profit @elonmusk founded to ethically distribute

the power of artificial intelligence to a closed-source for — profit partnered with
Microsoft. (T16, URL) — Ywuraiite Takox: Inuteps'to Takepa Kapicona 3 InoHom
Mackom posnouanocss 3 Toro, sk kommadis OpenAl mneperBopuiacs Ha
HEKOMEpLIMHYy opradizanilo  (@elonmusk ska Oyna 3acHOBaHa 3  METOIO

PO3MOBCIOMKCHHA MOXKJIMBOCTEM BUKOPHUCTAaHHA IMITYYHOI'O iHTCJICKTV, a0

m1aTHOpPMH 3 3aKPUTHM BUXITHUM KOJOM, 1110 € KOMEPIIMHUM napTHepoMm Microsoft.
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Artificial intelligence was translated into wmyunuii inmenexm through calque
translation, which involves translating a word or phrase literally word — for — word
from one language to another.

(17) #NATIX technology secures that all data collected by Drive& is PIl —
free. Anonymized detection irreversibly discards personally identifiable information
such as faces and vehicle plates. Edge computing architecture ensures that only
numeric metadata is shared with the network. (T17, URL) — Texuonoris #NATIX
rapaHTye, IO BCl JdaHi, 310paHi cucremoro Drive&, He MICTATh OCOOUCTOI
iHdopmarlii. AHOHIMI30BaHE pO3MI3HABaHHS HE JONYCKA€ BUKOPUCTAHHS
IICPCOHAJIbHUX  JAHUX. AHOHIMI30BaHE BUABJICHHSI 663HOB0p0THO Bi,Z[KI/II[aG
iHopMariito, 1Mo A03BOjsSE 1IEHTU(IKYBAaTH 0CO0y, — HaNpHUKIa[, OoOJuYus Ta
HOMEpPHMI 3HaK TPaHCHOPTHOTO 3acoly. ApXiTekTypa nepudepiiiHuX OOYHCIICHb
rapaHTye, 010 B MEPEXYy IMEpPEeAArOThCsA JIMILE YHCIOBI MeTajaHi. ApXITEeKTypa
nepugepiinux ob64ucienb TapaHTye, MO0 B MEPEXKY MOTPAIUIAIOThH JIMIIE KIIbKICHI
JTaHl.

The transformation of Edge computing into nepudgepiiinux obouucaens involves
compensation and generalisation translation. However, the transformation of Edge
computing into nepugepitinux obuucaens involves a different type of translation.
Edge computing is a technical term that refers to a specific type of computing
infrastructure, while nepudgepitinux obuucnens is a translation that captures the
general idea of computing that happens on the edge of a network. This type of
translation is called a generalization o and compensation translation, where the target
language doesn't have a direct equivalent for the source language term, so a more
general or descriptive term is used instead.

(18) Zim kids dont go on vacations to enjoy family time, these days they go on

Flexcations, cuz all they do is flex online to those who didn’t go anywhere over the

holiday (T18, URL) — [itu 3ima He inyTh Ha KaHIKYJH, II00 MPOBECTH 4Yac i3

ciM'ero, B 11l THI BOHU i1yTh Ha (PJIEKC — KaAHIKYJIU, TOMY III0 BCE, III0 BOHU POOJISITH —

1€ TIPAITIOIOTh OHJIAIH 3 TUMH, XTO 3aJIUIIMBCS BIOMA i 9ac KaHIKyI .
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The transformation of Flexcations into urexc — kanikyau involves
transliteration translation. The transformation of Flexcations into ¢exc — kanixyu
Is an example of transliteration translation. The English word Flexcations was
transliterated into the Ukrainian alphabet, while maintaining the original meaning of
the word. Flex in this context refers to showing off or flaunting one's lifestyle,
experiences on social media, while cations is a shortened version of vacations. The
Ukrainian word kaHikyau means vacations, and the addition of the prefix grexc —
indicates the same meaning as in the original English word.

(19) NeuroNuggets with The Nerdy Neurologist! Improve your sleep! (T19,

URL) — Heiiponarercu 3 6oTaniuaumM HeBposiorom! ITokpariyemo cBiit coH!

The transformation of NeuroNuggets into Heuponacemcu involves
transliteration, which is the process of adapting a word from one writing system into
another by preserving the sound of the original word. In this case, the English word
neuro was transliterated into neupo in Ukrainian, and the word nuggets was translated
into naeemcu, Which is a phonetic approximation of the original word.

(20) We mentioned the kingston survey but didnt go much into it. The kingston

survey seems like an instance of gamejacking. Notice the cicada logo? Thats a

reference to the cicada 3301 ARG. We believe it was made as a joke to throw people
off the trail of both ARGs. (T20, URL) — Mwu mnocunanucs Ha ONUTYBaHHS B
Kinrcroni, ane He BnaBayucst B moipoOuili. KiHTCTOHChKE ONMUTYBaHHS BUTIIANAE SIK

3pa3ok redmpkekinry. [lomitunu morotun nukaau? Tyt Waerbes mpo mukany 3301

ARG. Mu BBaxaemo, 110 11¢ 0ys10 3po0IeHO 3aaiis KapTy, MO0 CIUTyTaTH JIIOIeH 31
caigamu 180X ARG.

The transformation of gamejacking into ecetimooicexiney  involves
transliteration from English to Ukrainian. Gamejacking refers to the act of hijacking
a video game's mechanics or interface for unintended purposes, such as spreading
malware or promoting a political message. The Ukrainian version, eeimoorcexiney,
would refer to the same concept within the Ukrainian language.

(21) | remember when Forbes listed Invictus Obi in their 30 under 30 list of

influential people. Turned out Invictus Obi is an internet fraudster. So all these
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Forbes lists and Times list doesn’t move me. (T21, URL) — S mam'staro, sk dopoc
BKirounB [HBikTYCca O61 10 crivcky ycmimuux e "30 go 30". A BusABMIOCH, 110

[aBikTyc O61 — iHTepHeT — maxpail. Tomy Bci i cnucku Popb6e 1 TaitMc MeHe He

3a4iIaroTh.
The transformation of internet fraudster into inmeprnem — waxpaii involves
loan translation, where the meaning of the English word is translated into Ukrainian

using already existing Ukrainian words.

(22) | was called a Vapester. & (722, URL) — Mene crann HasuBatH

BEUIIEPOM. @

The transformation of Vapester into seitmepom involves loan translation. In
this case, has borrowed the English term vaper and translated it phonetically into
Ukrainian, using the letters and sounds that are available in the Ukrainian language.
While loan translations can be useful for introducing new concepts or ideas into a
language, they may also have limitations in terms of how accurately they convey the
original meaning. In this case, seiinepom accurately conveys the concept of a person

who vapes.

2.2 Grammatical transformations in the translation of social networks
discourse neologisms

Translating neologisms from social media discourse can be difficult due to the
common use of non-standard and informal language. In general, translating
neologisms from social media discourse requires close consideration of the
grammatical structures used in both languages and the use of appropriate grammatical
transformations to accurately convey the meaning of the neologism in the target
language. This process often includes grammatical transformations, such as the
following:

(1) When someone falls asleep during an interesting textversation. (T23, URL)

— Konu xT0 — HeOyAb 3acHHAaE i yac 1iKaBoi Oeciau.
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The transformation that occurred in this example is called omission. In this
case, the word textversation or text conversation was translated into Ukrainian as
becioa. Therefore, it has chosen to omit the word text in the translated phrase Koau
xmo — HeOyOwb 3acunac nio wac yikaeoi 6eciou because it may not have been
necessary for conveying the same meaning as the original English phrase. Omission
IS @ common technique in translation, as not all words or expressions have a direct
equivalent in the target language, and some words may not be necessary to convey
the same meaning.

(2) Meanwhile, you've got the on — air talent basically admitting that their
shows are taxpayer-subsidized therapy sessions for hashtaggers and genderwang
activists. It's embarrassing and we need to stop publicly funding this crap. No one's
watching. (T24, URL) — BoaHoyac, y Hac € TaJaHOBUTI Beaydi, sKi (DaKTHUIHO
BU3HAIOTh, 1[0 iXHI IOy — OIUIa4€Hl IUIATHUKAMHU TMOJATKIB KOHCYJbTAIlll st

JIOOUTENIB XEIITEriB Ta FeHJEpPHUX aKkTUBICTIB. COpoM, MU MOBUHHI HPUIUHUTH

myOJiYHO MiATPUMYBATH 1€ Heo00cTBO. Lle sk HIXTO HE TUBUTHCS.

In this sentence, it was used addition the word mo6utenis. It was made this
transformation because this option will be more understandable for the Ukrainian
reader.

(3) lIdeally this would be where a well crafted tweet would be, full of

nonchalant repartee, brimming with humor and retweetability. And yet, here we are.

(T25, URL) — B Teopii, ne mMaB Ou OyTu n00pe MpOAyMaHWW TBIT, CIIOBHCHUMN

0e3TypOOTHOI peakilii, CHOBHEHHI TyMOpY Ta MOMJIMBOCTI peTBiTiB. [IpoTe, och 110

MU Ma€EMO.

The transformations that occurred in this example is called addition and
grammatical replacement. In this case, the word retweetability was translated into
Ukrainian as moxuBocti petBiTiB. These transformations were used for better
contact transfer.

(4) Looking forward to sharing ways to promote empathy and critical thinking
in the classroom! #NCSS17 Come take a Schoolcation! #oneccps (T26, URL) — 3

HETEPIIHHAM YE€KaeEMO MOXJIMBOCTI MOJITUTHUCS TOCBIZIOM, SIK PO3BUBATH €MIIATIIO Ta
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kputnuHe mucieHHs B kiaci! #NCSS17 Ilpuennyiitech 70 Hac Ha 4yac KaHiky.!
#oneccps

The transformation that occurred in this example is called omission and
grammatical replacement. The word school was omitted, because due to the context

we are talking about school vacation.

2.3 Lexical and grammatical transformations in the translation of social
networks discourse neologisms

Translating neologisms related to social media discourse often requires both
lexical and grammatical transformations to accurately convey the required meaning in
the target language.

Both lexical and grammatical transformations may be required when
translating neologisms related to social media discourse to accurately convey the
desired meaning in the target language while preserving the original connotations and
connotations of the neologism. The following examples are provided:

(1)_Doomscrolling is important. We can't turn a blind eye on what's happening.

That's how we get complacent and allow our rights to be stripped from us. We arm

ourselves with indifference praying it won't happen to us. We NEED to be aware

more than ever right now. (T27, URL) — HeratuHe 3aHypeHHS B COLIiaIbHI MEPEXi €
BAXJIMBUM. MU HE MOXKEMO 3aKpUTH OYl HA Te, 10 BiAOyBaeTbcs. TakuM YHHOM MU
CTaEMO PO3CIA0JICHUMH 1 J03BOJISIEMO, 1100 Y Hac 3a0upaiy Haiil npaBa. Mu mpocTo
cTaeMO OalmyXKMMH, CIIOJIBAlOYUCH, 11O 1€ HE CTAHEThCA 3 HaMH. 3apa3 HaM SK
HIKOJIM NOTPIOHO OyTH CBIAOMHUMH.

The transformation of doomscrolling into wecamusne 3anypenmns 6 coyianvhi
mepeonci involves descriptive translation the term into Ukrainian and rearranging the
words to fit the syntax and grammatical rules of the language.

(2) I assigned a reading on solastalgia/climate change and mental health, two
topics rarely engaged in my experience w/ mainstream globalization lit, certainly in
public health. Students floored — it resonated w/ them. | was warned class was v.

quiet. This segment=most engaged by far. (T28, URL) — S 3amaB uutatu mnpo
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COJIACTANIBIIO/3MIHY KJIIMATy Ta TIICMXI4HE 3JI0pOB'S — MBI TEeMH, SKI PIIKO

pPO3TIISAIAIOTECS B MOEMY JIOCBiI pOOOTH 3 MEHHCTPIMOM JIiTepaTypd TIpo
rinobanizaiito, 0coOIMBO B Tally3i rpoMaAchkoro 310poB's. CTyneHTu Oy B 3aXBarti
— II€ BUKJIMKAJIO y HUX pe30HaHC. MeHe 3acrepiraiu, 1o B Kiaci Oyjae AyKe THXO.
Lleit cerMeHT = HAlaKTUBHIIINKA HA CHOTOAHIIIHIN JCHB.

The transformation of solastalgia from conracmanveito i1s a process of
transliteration and grammatical replacement, which involves converting the
spelling of a word from one writing system to another. In this case, solastalgia is a
English word that has been transliterated into Ukrainian as coracmanweiro in order to
create a corresponding term in the Ukrainian language, this term already exists and
used by specialists.

(3) Masks aren’t a problem — you can wear one or not, either way they don’t

work, but it’s a choice. The problem is when you need a vaxhole card to enter a

business. That’s not a choice, that’s a caste system. (T29, URL) — Macka He €
npo0eMo0 — BH MOKETE€ HOCUTH ii abo Hi, B Oyab — SIKOMY BHIMaJKy BOHa HE

nparoe, ane e Bam BuOip. [IpoGremoro € Te, mo 1y BXOAY B OpraHizaililo Bam

notpioHo matun COVID — ceprudikat. Toxi 1ie He BuOip, a cucTeMa Kacr.

The transformation of a vaxhole card into COVID — cepmughixam involves
descriptive translation. To begin the transformation process, the information on the
vaxhole card must be translated into the language used on the COVID -
cepmugpixam. This type of translation will be understandable for Ukrainian- speaking
audience.

(4) Are you an eco — traveling yogi who loves the cardiovascular benefits of

cycling? Learn how to use your yoga... http://fb.me/7PrwCwW5x (T30, URL) — Hor

MaHJIpIBHUK, IO JIIOOWTh €KO — TOJOpPOXKi, Ta BIAYyBa€ KOPUCThb BiA i3au Ha

BEJIOCHUIIE/II JIJIsl CepIIeBO — CyAUHHOI cuctemu? Jli3HaiiTecs, K 3aCTOCYBaTH HOTY...
http://fb.me/7PrwCwW5x

The transformation of eco — traveling from exo — nooopooxci is a process of

transliteration and grammatical replacement. Transliteration involves converting

the Cyrillic alphabet used in the Ukrainian language (in which exo — nodopooici is


http://fb.me/7PrwCwW5x
http://fb.me/7PrwCwW5x
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written) to the Latin alphabet used in English. Grammatical replacement involves
replacing the Ukrainian word noodopoorci, with the English word traveling to convey a
similar meaning in English. The prefix exo is also retained in the transliterated form
as eco, which is a common prefix in English that denotes ecological or environmental
concerns.

(5) Meditation in space with a ring of light reflecting your brainwave. (T31,
URL) — Meauraliis B KOCMIYHOMY IPOCTOPI 31 CBITJIOBUM KiJbIIEM, III0 BiAOOpakae
Bally MCHTAJIbHY XBUJIIO.

The transformation of brainwave into menranpHy XBwWIO involves total
reorganisation and grammatical translations. "Brainwave" is an English word that
refers to the electrical activity in the brain. It is a compound noun formed from the
words brain and wave. On the other hand, menmanvny xeumo is a phrase in the
Ukrainian language that also refers to the electrical activity in the brain. It is a
compound noun formed from the words menmanvuy and xsumro. To translate this
word, we need to completely reorganize the words and create a new compound noun
that conveys a similar meaning. In this case, we have used the words mental and

wave in Ukrainian to convey the idea of the electrical activity in the brain.
(6) Mere viraltruth link se acche hi response arahe hai&J (T32, URL) —

IIpocTo mocwiranHs Ha BIpYCHI Joka3W mpaBaud se acche hi BigmoBinp arahe

hai@% @2.

The transformation of viraltruth into BipycHi noka3sum mpaa involves

descriptive translation the term into Ukrainian and rearranging the words to fit the
syntax and grammatical rules of the language. Viraltruth is a compound noun formed
from the words viral and truth. In English, it refers to information that has become
popular or widely shared online or through social media, and is presented as true,
although its accuracy may be questionable. In this case, we have used the words
sipycui ookasu npasou. \We have used descriptive translation to translate the meaning
of the compound noun, by breaking it down into its component parts and translating
each part separately. Furthermore, we have rearranged the words to fit the syntax and

grammatical rules of the Ukrainian language. In Ukrainian, adjectives generally come
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after the noun they modify, which is different from the order in English. This is an
example of how descriptive translation can involve rearranging words and adjusting
grammar to fit the rules of the target language.

(7) @dbrol1l3 Thanks for your support of the Teetup tonight
@BatonRougeSteak. #BRSocMe (T33, URL) — @dbrol13 Jlskyemo 3a miATPUMKY
ChOTOJIHIITHBOTO 3ax0ay @BatonRougeSteak. #BRSocMe.

The transformation of Teetup into 3axoxy involves total reorganisation.
Teetup is a brand name and social networking website that facilitates offline group
meetings and events. In this case, we have used the word 3axio. We have also
included the phrase cvocooniwmit 3axio, to convey that the event in question was a
specific gathering. Additionally, we have adjusted the sentence structure and added
context — specific information to ensure that the translated sentence accurately
conveys the meaning of the original sentence.

(8) Here's an exclusive look at Titan Comics' first release featuring the
assassin Doom - as she encounters the Doctor's best frenemy! (T34, URL) -
[TponionyeMo Bariii yBa3i €KCKJIFO3WBHUHN MOTJISIT HA MEPIITy Cepito KOMIKCiB Titan
Comics 3a yuyacTio accacuHkd Jlym, sika 3iIITOBXYEThCS 3 HAWIIOTIIIUM HEAPYTrOM
Jlikaps!

The transformation of assassin into accacunxu involves grammatical
replacement and borrowing. The process of transforming loanwords from one
language to another often involves some level of modulation or adaptation to fit the
sound and grammar patterns of the target language. In this case, it appears that the
English word assassin was modified to better suit the Ukrainian language by adding
the suffix — xu, which is a common way of forming feminine nouns in Ukrainian.

(9) Lydia has a longtime rival/frenemy called Aschima! you could say she is

the Devil to her Angle (T35, URL) — V Jlixii € gaBHsS CyNepHHUIIS/HEAPYT Ha iM's
Ammma! MoskHa cka3aTu, 1110 BOHA € JUSIBOJIOM I i1 AHTrena.

The transformation of frenemy into »edpye involves antonymic translation.
Frenemy is a portmanteau of enemy used to describe someone who is both a friend

and an enemy at the same time.
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(10) men will always be inferior butch — imitators for a multitude of reasons

but especially because when | mansplain philosophy to my girlfriend every week she
thinks it's really hot instead of really annoying (T36, URL) YosoBiku 3aBxau Oy 1yTh
TIPIIMMHU HACIIIyBauaMH MYKHOCTI 3 0araThbOX MHPHYMH, aje OCOOJUBO TOMY, IO

KOJIM 51 KOXKHOTO THYKHS 110 — YOJIOBIYOMY MOSICHIOW (i0codito CBOil MIBUMHI, BOHA

JTyMae, 110 1Ie Ty’Ke MPUBa0IMBO, a HACIIPAB/Ii 1€ APATYE.

The transformation of mansplain into no — wonosivomy noscmioro involves
compensation translation. In this case, mansplain is a combination of the words
man and explain and refers to a man explaining something to a woman. There is no
direct equivalent for this word in Ukrainian, so it was used the phrase no —
yonosiuomy nosicnioio. This is an example of compensation translation because it
conveys a similar meaning to mansplain even though it is not a direct translation of
the word.

(11) most skincare products at this point are just meant for skintertainment. the

consumer culture we live in dupes us into thinking we NEED a serum worth 3k when
your dermatologist can recommend a rs 300 moisturizer that does the same job (T37,
URL) — Binbmricte 3aco0iB s AOTJISAY 3a IIKIPOO HA ChOTOIHIIIHIA JICHb
MpU3HAYEH1 JMIe JUisl do2nsady 3a wikiporo. KynbTypa CHOXUBaHHA, B AKIA MU
KUBEMO, 3MylIye Hac aymaty, o HaMm HEOBXIJIHA cupoBaTka BapTicTiO 3 TUCSAUI,
X04a Balll IEpMATOJIOT MOKE MOPEKOMEHAYBATH 3BOJIOKYIO0uni kpem 3a 300 pymii,
SIKUA BUKOHYE Ty camy poOoTy.

The transformation of skintertainment into odoensdy 3a wxiporwo involves
compensation translation. Skintertainment is a blend of the words skin and
entertainment and means the trend of using skin care procedures as a form of self —
care or personal entertainment. However, since there is no equivalent of the term
skintertainment in Ukrainian, the translation is compensated by using a more general
term that conveys the meaning of the original word.

(12) I was vegetarian, vegan and even fruitarian, now 'flexitarian' and eat very
little meat, | sympathise but it is not eating or even killing animals | see problems
with but the way they are fed, housed and treated while they're alive (T38, URL) — 4
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OyB BererapiaHiieM, BEraHOM 1 HaBiTh (DPYKTOinOM, 3apa3 diIeKcuTapiaHeM 1 iM

Ty’)Ke MaJlo M'sca, s CONIapHMi, aje s O6ady mpoOjeMu He B ToMy, 1100 ictu abo
HaBiTh BOMBAaTH TBAapWH, BOHM IMOB'I3aHI 3 THUM, YM MPABWIBHO iX TOIYIOTh,
YTPUMYIOTb 1 IIOBOJATHCA 3 HUMHU, IIOKHW BOHHU IIIC ’KUBI.

The transformation of flexitarian into  grexcumapianyem involves
transliteration and grammatical translation. The word is pronounced the same in
both languages, and the transliteration is intended to convey the English sound using
the Ukrainian alphabet. However, in order to use this neologism in a sentence, it must
pass through grammatical transformations to conform to the rules of Ukrainian
grammar, such as adding an appropriate suffix to make it a noun.

(13) Lockdown fatigue is REAL. We're all feeling it and pretending as if we 're

not or saying “it’s for the greater good” without acknowledging the emotional and

mental toll it takes is a fool’s errand. (T39, URL) — YToma Bin JOKIayHy — II¢

PEAJIBHICTDB. Bci mu ii BiguyBaemo, 1 poOMTHM BHIJISA, IO I[I€ HE Tak, abdo
TOBOPHTH, 1110 "TIe 11 OUIBIIOT0 100pa', He YCBIAOMIIFOIOUH €MOIIIHOT Ta MICUXIYHO1
HaIpyTH, sIKy BOHA CIIPUYMHSIIE, - MApHA TpaTa 4Jacy.

The transformation of Lockdown fatigue into Ymoma 6io noxoaymny involves
descriptive translation, in which the English term is explained in Ukrainian.
Lockdown fatigue is a term that appeared during the COVID — 19 pandemic to
express the weariness and disappointment that people feel after long periods of
lockdown and social distancing. The Ukrainian translation explains the term for
Ukrainian speakers that may not be familiar with the English term.

(14) Everyone jumping on angst but I'm here to deliver the family JY (T40,
URL) — Bci nepeiiMaroThes yepes cTpax, Ipote s TyT, mo6 BpsaryBaty cim'io Jl,.

The transformation of angst into cmpax involves compensation translation,
as the meaning of the German word Angst is very similar to the meaning of the
Ukrainian word cmpax.

(15) #NATIX technology secures that all data collected by Drive& is Pl —
free. Anonymized detection irreversibly discards personally identifiable information

such as faces and vehicle plates. Edge computing architecture ensures that only
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numeric metadata is shared with the network. (T41, URL) — Texuonoris #NATIX
rapantye, 1o BCl fAaHi, 3i10paHi cuctemoro Drive&, He MICTATh o0cobucmoi
iHpopmayii. AHOHIMI30OBaHE pO3MI3HABAHHSA HE JOMYCKa€ BHUKOPHUCTAHHS
NEPCOHANBHUX JIaHUX. AHOHIMI30BaHE BUSBIEHHS O€3MOBOPOTHO  BIJIKHUAAE
iH(dopmariito, mo 103BOJSAE 1MeHTU(DIKYBATH OCOOy, — HAMpUKIad, OOIuYds Ta
HOMEpHHUH 3HAaK TPAHCIIOPTHOTO 3aco0y. ApXiTekrypa mnepuepiiiHuX O0O0YHCICHb
rapanTye, U0 B MEpEeXy IMEepeAaroThCs JIMILIE YHCIOBI MeTajaHi. ApXITEeKTypa
nepugepiinux ob64ucieHb TapaHTye, MO0 B MEPEXKY MOTPAIUIAIOThH JIMIIE KIIbKICHI
JTaHl.

The transformation of PIl — free into ocobucmoi ingopmayii involves
antonymic translation. PIl — free means without personally identifiable information,
while ocobucmoi ingpopmayii means personal information.

(16) While | decide how to best disseminate Zoom info in a way that avoids

Zoom — bombing, please enjoy my car sticker that my mom did not find humorous lol

(T42, URL) — Tomy, moKH s BHpIillIyl0, SK HaWKpalle MONIMPIOBaTH Zoom —

iH(popManito, MO0 YHUKHYTH 3yM — OoMOapayBaHHsS, HACOJIOKYWTECS MOEI0

aBTOMOO1JTEHOIO HATIIKOIO, SIKY MOSI MaMa HE BBa)KA€E CMIIITHOIO, JIOJI.

The transformation of Zoom — bombing into sym — 6ombapoysanns involves
transliteration and grammatical replacement translation. To translate this term
into Ukrainian, the English term is first transliterated into the Ukrainian alphabet as
3ym —bombine and then adjusted to conform to the phonetic rules of the Ukrainian
language as sym — 6ombapoysanns. This process involves both transliteration and
some degree of adaptation to the target language's pronunciation and spelling rules.

(17) Unfiltered sky. Nature flings beauty at us willy — nillly. (T43, URL) —

Yucte nebo. [Ipupona Boaero — HEBOJICKO 1apy€e HaM Kpacy.

The transformation of wily — nilly into eonero — nesonero involves
compensation translation. This transformation provides compensation for the lack
of a direct translation of willy — nilly in Ukrainian by using a phrase that conveys a

similar meaning.
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(18) | hope the photographer can edit my muffin top Imao (T44, URL) —
CnoniBatocs, ¢hoTtorpad 3Moxe BijipeaaryBaTi MoOi OOKH JIMAO.

The transformation of muffin top into 6oxu involves total reorganization
translation. This term refers to the non — attractive roll of fat that appears on top of
low — waisted pants. In this case, the expression top muffin was used the term 6oxu
which is commonly used and understandable.

(19) My new e — classroom! Looking forward to all our new adventures! (T45,

URL) — Miii HOBHM# IUCTaHIIIHHWHA Ki1ac! 3 HETEPITIHHAM YeKalo Ha HOBI 3yCTpiyi!

The transformation of e — classroom into oJucmanyivinuii xnac involves
compensation translation. The term e — classroom in English refers to a virtual
classroom where online learning takes place. However, when translating it to
Ukrainian, e — classroom would not be the most appropriate translation, as it does not
convey the concept of distance or remote learning. Therefore, we used the term
oucmanyiunut krac Which translates to distance classroom or remote classroom in
English.

(20) Taking in information without applying it is a form of infobesity. (T46,
URL) — Cnpuitasarts indopmariiii 6e3 1i MpakTUYHOTO 3aCTOCYBaHHSA € (HOPMOIO

1HbOPMAIINHOT 3aJI€KHOCTI

The transformation of infobesity into ingpopmayiiinoi zanexncnocmi involves
compensation translation. A term chosen to convey a similar concept in Ukrainian.
Inpopmayitina 3anexcuicmo refers to the dependence on information and the inability
to function without it, which is like the concept of infobesity in English.

(21) Daily bunny no0.2090 is going glamping. (T47, URL) — 3aiika Ne2090

BUpYILIA€ HA BIAMOYUHOK 3 KOM(MOPTOM Ha IPUPOI.

The transformation of glamping into sionouunox 3 xomgopmom na npupooi
involves descriptive translation as we have chosen to use a phrase that describes the
concept of glamping rather than directly translating the term. Bionouunox 3
Komgopmom na npupoodi conveys the same idea as glamping in English, as both refer
to a type of outdoor experience that combines the comfort and luxury of indoor

accommodations with the natural surroundings of camping.
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(22) You studied Firmology in school? You narrated this movie like an
Firmologist (T48, URL) — Bu BuBuaiu "dipmoJorito" B 1mkoji? Bu omnosiganu 1ei
¢biapM, K criemiamicT 3 Gipmosorii.

The transformation of Firmologist into ¢gipmonocio involves transliteration
and grammatical translation. The English word into the Cyrillic alphabet used in
Ukrainian, followed by a grammatical replacement to make it a noun in the Ukrainian
language. The — ology suffix in Firmology indicates a field of study, so it was
replaced with the Ukrainian suffix — iz to create the noun ¢ipmonoziro which means
the study of firms in Ukrainian.

(23) From nature — based solutions like plantation drives and water body

rejuvenation projects to tech — based innovations like 'Aquapreneur Innovation

Initiative’, HCL understands the need of the hour to address the global climate
challenges. (T49, URL) — IlounHatoun 3 TPHUPOJOOXOPOHHUX 3aXOJiB, TAKUX SIK
IJIAHTAIlll Ta MPOEKTH 3 BIAHOBJIICHHS BOJONMHUII, 1 3aBEPIIYIOUYH TEXHOJIOTTYHUMU

IHHOBAIlIsSIMA, TakuMHU sK "AxBanminnpueMenb iHHoBariiHoi mnporpamu", HCL

YCBIIOMIIIOE IOTPEOY y BUPILIEHHI II100aJbHUX KIIMAaTHYHUX KaTacTpod.

The transformation of Aquapreneur into Axeanionpuemeys involves both
transliteration and grammatical replacement. First, the English word Aguapreneur
Is transliterated into the Cyrillic alphabet used in Ukrainian as Axeanpernep. Then, the
word is modified to fit the grammatical rules of the Ukrainian language. In this case,
the suffix — preneur indicates someone who starts and runs a business, and this is
replaced by the suffix — nionpuemeys in Ukrainian, which also means entrepreneur.
The resulting word is Axsanionpuemeys.

(23) And also the longer novella version ARBOREALITY which was a Philip K.

Dick award finalist this year. (T50, URL) — A takosx poBmia Bepcis HoBenu "JlepeBo
noi0HICTh", IKa OO POKY cTajna ¢inanicroMm npemii Oimina [ika.

The transformation of ARBOREALITY into JlepeBo mnoniOHicTh Involves
descriptive translation. In this case, each word in Arboreality is translated into its
corresponding word in Ukrainian. Arboreal is translated as oepesonooi6nuii, and — ity

IS translated as — nooi6uicme.
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Therefore, it is important to translate neologisms. These neologisms often
appear in response to new technology, cultural changes, and new concepts.
Translating neologisms helps to improve communication between languages and
cultures by providing people with a more effective way to express ideas and
information.

We can analyze that when translating neologisms, lexical translation
transformations are most used 46.9% lexical and grammatical transformations 44.9%
and the least when translating neologisms is grammatical transformations 8.2%. You
can see Fig. 2.1.

In addition, neologisms often carry specific meanings which may not be
immediately clear to people who are not familiar with the language or culture from
which they come.

In general, neologism translation plays an important role in promoting
intercultural understanding, facilitating effective communication, and enabling the
exchange of new ideas and knowledge between people of different languages and

cultures.

@ Lexical transformations

@ Grammatical
transformations

Lexical and grammatical

Fig. 2.1 Transformations in translating neologisms in social networks
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CONCLUSIONS

Neologisms are a phenomenon in linguistics which is difficult to translate due
to their evolutionary nature and the difficulty of finding equivalent terms in other
languages. The term neologism can change depending on the context and the level of
its understanding in the language society. They could be broadly accepted and
became part of the everyday language, whereas the others could be dropped or kept
limited to a group of people or a subculture. Neologisms are divided into lexical,;
phraseological; semantic. The study of neologisms involves understanding their
definition, types, and classification.

The discourse of social media provides a specific context for the analysis of

neologisms, especially in the English-language Twitter segment. Translation of
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neologisms in social media discourse can be performed using different lexical and
grammatical transformations.

Nevertheless, translators face a serious challenge in choosing the right
translation options. It requires an in-depth analysis of the meaning of the term and an
understanding of the linguistic and cultural context in which neologism was created.
Despite the fact these are strategies that translators can use to transmit the meaning of
neologisms to another language, the challenges of translating neologisms underline
the dynamic nature of the language by itself, as it is constantly developing.

The neologisms in the Twitter environment are a complex translation challenge
for translators, as they are a source of constant new word and expression evolution
that occur in complex social and technology contexts. Our research on lexical and
grammatical transformations in the translation of neologisms from Twitter has shown
that it is necessary to change the form and meaning of a word to achieve an adequate
translation.

Nevertheless, since neologisms on Twitter can be context-sensitive, creating a
new word or using the original word is sometimes a more effective translation
method. In general, the study of neologisms on Twitter helps to better understand the
development of language and technology and helps translators to overcome the

difficulties of translation in this context.
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Annex

Neologisms on Twitter and their translation into Ukrainian

Source text

Target text

To purposely mislead. To completely
mischaracterize a statement or video
by omitting context. Q: Did you see
the press conference of that racist
police officer make excuses for that
criminal? A: Hey, man, that clip was
ruparred — the police officer was
actually quoting the criminal. "Don't

rupar me, bro. (T1, URL)

HaBmucHo BBomuTH B omaHy. [1oBHICTIO
CIIOTBOPUTH TBEP/KEHHS abo Bizeo,
oMuHa4M KoHTeKcT. Q: Tu 6auuB mpec
— KOH()EpEHI10 MOJIILIEHUCHKOTO-
pacucra, SIKAA BHIIPABIOBYBaB TOTO
snmounHA? A: I'eit, apyxke, 1ie BiIeo
OyJ0  pYHNoOpoBaHE  —TOJIEUCHKUIA
HaBITh MIUTyBaB 3704uHIA. "He pynmap

MeHe, Opo".

@Oshungurl: Thought I'd lost a
follower but it was just twitter
revoking the visa of an illegal
twimmigrant. DAMN, MY VISA HAS

EXPIRED. (T2, URL)

"@Oshungurl: Iooymas, wo empamus
¢onosepa, ma ye 0y8 6Cbo20 JuULe
Teimmep, sKuul auyn08a8  JNiYEH3iI0
HenecanbHomy_meimmiepaumy"”. HYOPT,

MOA JIHIEA3IA 3AKIHYUTIACA!

I'm totally against the selfie — stick

but every now and then an exception
comes along. (T3, URL)

S xareropuyHo mpotu cenadi — MajkH,

MPOTE Yac BiJ] 9acy poOIO BUHATKH".

Most Twitterati have zero clue what
a real physical fight in India looks
like. For that you have to seen it with
your own eyes or been in the middle
of it or better still, stitched up +/- put
plasters on the victims for fractures.
(T4, URL)

HC MaroTb

TBITTEPIBILIB

JKOJHOTO YSBJICHHS IIPO TC, AK BUITIAJAE

o6

3po3yMiTH 1Ie, Tpeba OaunTh BCE Ha

BigbiicTh

crpaBxkHs OopoThba B IHmil.

BJIaCH1 o4l a00 OyTH B IIEHTpl1 MOAIH, a

1€ Kpalle — IIATH +/- HAaKJIaJaTH TiIcH

MOCTPAXKIATUM BiJl IEPETOMIB.
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There is a word for what | am doing
right now...cyberloafing! It's perfect!
| do

description

it way too much. Better
than doom scrolling
because | like positive stuff too!
Earlier post lunch, pre nap, | was
double catted in the sunshine in my
comfy new chair! (T5, URL)

IcHye cnoBo s Toro, mo A 3apas

Lle

M

pooJIIo. .. KiOeproroBaHHs !

11eanbpHO! 3aHaaro Oararo

3aiimarocs.  lle kpammit  omuc, HIXK
MPOCTO CKPOJIIHT, TOMY IO S TEX
000 1MO3UTUBHI peul! Panim micis
o011y, mepea CHOM, S 3 TOJBIHHOIO
HACOJIO/IOK0 HIKUJIACS Ha COHIIl B CBOEMY

3py4HOMY HOBOMY Kpicii!

Every day is Blursday around here!
@& (T6, URL)

KoxxeH neHb TyT CXOXUW Ha poOoumit

JICHB! @

Always best to avoid confusion so it's
a must to clear misunderstandings.
That's how Chinese whispers results
& before one realises, mis — & dis —
information will have been spread
That's how the rise of infodemicity
occurs. (T7, URL)

3aBkAM Kpallle YHUKATH HEMOPO3yMiHb,

TOX HEOOX1IHO

YCYHYTH

Heropo3yMiHHs. CaMe Tak Ipaioe

OpUHIUMN  "KUTAMCHKOTO IIenoTy", 1
nepil HiK XTOCh pPO3yMi€, XUOHa Ta
HEJIOCTOBIpHA

1H(pOopMarlis BXKE

nommproeTbest. Came Tak BIOYBa€ThCS

PO3IMOBCIOIKEHHSI 1HDOIEMI].

Glitchflation #glch we love you &
(T8, URL)

Citudusimis #glch mu Bac mo6umo &,

We are looking for participants for

our research on eco — anxiety and
eco — depression. & (T9 — 10,
URL)

Mu 30upaemo Oaxarouux B3STH y4acTb

y I[OCJIiI[)KCHHi €KO — mpueocu Ta €Ko —

oenpecii. &

10.

We are looking for participants for

our research on eco — anxiety and

Mu 30upaemo Oaxarouux B3STH y4acTb

y JOCIIIKEHH] eKo — mpugo2u Ta eKo —
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eco — depression. & (T9 — 10,
URL)

oenpecii. &

11.

From listening when another person

Is speaking to exiting an

uncomfortable conversation
graciously, none of us are born
knowing the rules of etiquette. And

digital etiquette, or “netiquette,” 1S

no different. (T11, URL)

[TounHarOYM Bif BMIHHS CITyXaTH, KOJH
1HIIIA JIFOJJMHA TOBOPUTH, 1 3aKIHUYIOUH
BBIWIMBHAM 3aBEPIICHHSIM HEMPUEMHOL
pO3MOBH, MH HE OTPUMYEMO  BIf
HApOJIKEHHSI 3HAHHS MpaBUJI €TUKETY. |
uuppoBUil eTHKET, ado "HeTuker", HE €

BHUHSITKOM.

12.

from the

group

A message to Africa,
controversial ~ Hacktivist
Anonymous (T12, URL)

ITocnanus Adpuxn BiJ

a0

KOHTPOBEPCIMHOI TpynH  XaKTUBICTIB

AHOHIMYC.

13.

NEW: Could the pandemic herald the
end of tipping, or the subminimum
wage for tipped workers? | dug into
the challenges facing service
workers, from policing mask — less
customers to "maskual harassment."

(T13, URL)

HOBUHKA: Yu Moxke KOpPOHaBIpPYC

O3Ha4aTu 3aBEpPILIEHHS MPAKTUKU

JaloBUX a00 3HWXEHHS MIHIMAJIbHOL

3apIulaTM IS TpAIiBHUKIB,  SKi

OTPUMYIOTh 4YaioBi?  mochiaxyBaB

HpO6JI€MI/I, 3 SAKHUMHU CTHKAIOTHCA

mpaiiBHUKU chepu  0OCIYyroByBaHHS,

MOYMHAIOYN BIJT MOJIIIEUCHKOTO

KOHTPOIIO 3a KIEHTaMu 0e3 Macok i

n

3aBEPIIYIOYU MAacKOBHUM

XapacCMEHTOM .

14,

So Starbucks have declared war on
Christmas by introducing Christmas-

themed takeaway cups, is that right?

Crap0akc Orojocwid Mpo CBIA HOBHM

pPI3ABSAHUN  MPOEKT —  BUITYCTHUIIHU

IFOpHATKA Ha BHHOC 3 pi3I[B$IHOIO
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I'm working from newsmosis here
(T14, URL)

TEeMaTUKOI, Tak? S BUKOPUCTOBYIO

HBIO3MO3.

15.

1/Is trying to understand peripheral
nerve injury getting on your last
nerve? Is the Dbrachial plexus
breaking you? Here’s a #tweetorial
to help you understand, recognize &
the

peripheral nerve injuries (T15, URL)

remember classification of

1 / Hamaraerech 3p0o3yMmiTH, 4H TpaBMa
nepudepruIHOro HepBa BIUTUBAE Ha Balll
cran? [lnedoBe cmieTiHHS HE Ja€ BaM
criokor? IlpomoHyemMo Bam TBiTOpial,
SKAA  JTOIIOMOXKE

BaM  3pO3yMIiTH,

pO3IMi3HATH Ta 3anam'siTaTi
kiacudikamiro TpaBM HepUPEPUUHUX

HEPBIB.

16.

THREAD:

Interview with Elon Musk starts with

Tucker Carlson's
OpenAl's transition from the non —

profit ~@elonmusk founded to

ethically distribute the power of

artificial intelligence to a closed-

source for — profit partnered with
Microsoft. (T16, URL)

Uuraiite Takox: IHTrepB'to Takepa

Kapncona 3 [nonom Mackom

po3moyajgocss 3 TOro, SK KOMITaHis

OpenAl TIEPETBOPUIIACS Ha

HEKOMEpIUIHHY opraHizaiito @elonmusk
aka  Oyla

3aCHOBaHa 3 MCTOIO

PO3IMOBCIOIKECHHS MOJKJIUBOCTEHN

BHUKOPHUCTAaHHA IITYYHOI'O iHTeHeKTV, a0

miaThopMu 3 3aKPUTHM  BUXITHUM
KOJIOM, III0 € KOMEpPIIHHUM MapTHEPOM

Microsoft.

17.

#NATIX technology secures that all
data collected by Drive& is PIl —
detection

free. Anonymized

irreversibly  discards  personally
identifiable information such as faces

and vehicle plates. Edge computing

Texnomnoriss #NATIX rapantye, 1o Bci
JaHi, 3i0paHi cucremoro Drive&, He

MICTSITh 0coOucCTOi 1HdopMarii.

AHOHIMI30BaHE  PO3Mi3HABAaHHS  HE

JIOTTYCKa€ BUKOPUCTAHHS MEPCOHATBHUX
AHOHIMI30BaHE

JaHHX. BUABJIICHHA
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that
numeric metadata is shared with the
network. (T17, URL)

architecture  ensures only

0e3MmoBOPOTHO BiAKUAAE 1H(OpPMAIIITO,
10 J103BOJIsIE 1MeHTH(iKyBaTH 0coly, —
HAIPUKJIA], 00JIMYYs Ta HOMEPHUHN 3HAK
TPAHCIIOPTHOTO 3aco0y. ApXiTeKTypa
nepudepiitHux 00YHCIICHb TapaHTye, 10
B MEPEXY MEePeNatoThCs JUIIE YUCIIOBI
MeTalaHl. ApXITeKTypa nepugepitHux
oOuucienb TapaHTye, IO B MEPEKy

MOTPAIUISIIOTh JIUIIE KITBKICHI JaHi.

18.

Zim kids dont go on vacations to
enjoy family time, these days they go
on Flexcations, cuz all they do is flex

online to those who didn’t go

anywhere over the holiday (T18,
URL)

Jitn 3iMa He iAyTh Ha KaHIKyJIH, 1100
MIPOBECTU Yac 13 CiM'€l0, B Il JHI BOHH

inyTe Ha (JIEKC — KaHIKYJH, TOMY IO

BCE€, III0 BOHU POOJIATH — II€ MPAIIOIOTh

OHJIAMH 3 THUMH, XTO 3aJIMIIMBCA BJOMA

mix yac xauikyn &).

19.

with  The

Improve your sleep!

NeuroNuggets Nerdy

Neurologist!
(T19, URL)

Henponarercu 3 OOTaHIYHUM

HeBposoroM! ITokpaiiryemo cBiit coH!

20.

We mentioned the kingston survey
The
like an

but didnt go much into it.

kingston survey seems

instance of gamejacking. Notice the

cicada logo? Thats a reference to the
cicada 3301 ARG. We believe it was
made as a joke to throw people off
the trail of both ARGs. (T20, URL)

Mu nocuiaanucs Ha OIIMTYBAaHHA B

Kiarcroni, ajxe He BAaBalHci B

nojpobur. KiHrcToHChke ONUTYyBaHHS

BUIJISIAAE SIK  3pa30K  TIeMMJIKEKIHTY.

[Tomitumm  smorotun  twkaau? Tyt
nnerbest npo 1mukany 3301 ARG. Mwu
BBa)KaeMo, 1110 11e Oys10 3p00JIeHO 3a1JIsl
XKapTy, MO0 CILTyTaTH JIIOICH 31 CIigaMu

nBox ARG.
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21.

| remember when Forbes listed
Invictus Obi in their 30 under 30 list
of influential people. Turned out

Invictus Obi is an internet fraudster.

So all these Forbes lists and Times
list doesn’t move me. (T21, URL)

A nam'srato, sk DopOC  BKIOYUB
InBikTyca OO01 10 CHUCKY YCIIIIHUX
moaen "30 mo 30". A BuaBHMIOCH, IO

[aBikTyc OO1 — I1HTEpHET — Iaxpau.

Tomy Bci mi cnmcku @opbec 1 Taiimc

MEHE HE 3aYillar0Th.

22. || was called a Vapester. € (T22, | Mene craiu HasuBatH BeiinepoMm. &
URL)

23. | When someone falls asleep during an | Komu xTo — HeOyap 3acuHae Tmija dYac
interesting  textversation.  (T23, | mikaBoi Oeciau.
URL)

24. | Meanwhile, you've got the on — air | BogHouac, y Hac € TajaHOBUTI Beayi,

talent basically admitting that their

shows are taxpayer-subsidized
therapy sessions for hashtaggers and
genderwang activists. It's
embarrassing and we need to stop
publicly funding this crap. No one's

watching. (T24, URL)

AK1 (paKTUYHO BU3HAIOTH, 1110 IXHI IOy —

oILIau€eH1 IUIaTHUKAMU IMOJATKIB

KOHCYJIbTaIll sl JIIOOUTENIB XEIITer1B

Ta TeHAepHUx akTtuBicTiB. Copom, MU

MOBUHHI MIPUITAHUTH nyOJiyHO
MIATPUMYBaTH 1€ Hernomaooctro. Ile x

HIXTO HE JUBUTHCH.
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25.

Ideally this would be where a well
full of

nonchalant repartee, brimming with

crafted tweet would be,

humor and retweetability. And yet,
here we are. (T25, URL)

B Teopii, me maB Ou Oytu mgoOpe

MPOJIyMaHU 1 TBIT, CIIOBHECHUM

0e3TypOOTHOI ~ peakIlii,  CIIOBHCHHI

TYMOpPY Ta MOXJIMBOCTI peTBiTiB. [IpoTe,

OCh IO MHN Ma€EMO.

26.

Looking forward to sharing ways to

promote empathy and critical

thinking in the classroom! #NCSS17
Come take a Schoolcation! #oneccps
(T26, URL)

3 HETepHIHHSAM YEKAEMO MOXJIUBOCTI
MOAUIUTUCSA JOCBIIOM, SK PO3BUBATH
EMIIaTil0 Ta KPUTHUYHE MUCIICHHS B
kiaci! #NCSS17 [lpueanyiitech 10 Hac

Ha yac KaHikya! #oneccps

217,

Doomscrolling is important. We can't

turn a blind eye on what's happening.
That's how we get complacent and
allow our rights to be stripped from
us. We arm ourselves with
indifference praying it won't happen
to us. We NEED to be aware more

than ever right now. (T27, URL)

HeratuBHe 3aHypeHHS B COIMUIAJIBHI

MEpeXi € BWKIMBHUM. MH HE MOXKEMO
3aKpUTH O4Yl Ha Te, M0 BIIOYBAETHCS.
Taxkum YHUHOM MU CTaeEMO
pO3CiabIeHUMH 1 JIO3BOJIIEMO, 00 Yy
Hac 3abupanu Hamn mpaBa. M IpocTo
CTaeEMO Oaiiy’KUMHU, CIIOI1BAIOYKCH, IO
IIe HEe CTAaHEThCH 3 HaAMHU. 3apa3 HaM SK

HIKOJIM TOTP1OHO OYTH CBIJOMUMHU.

28.

| assigned a

solastalgia/climate
mental

reading  on

change and
health, two topics rarely
w/

lit,

engaged in my experience

mainstream globalization
certainly in public health. Students
floored — it resonated w/ them. | was

warned class was v. quiet. This

A 3a]1aB 4yUTaTU po

COJIACTAJIBIII0/3MIHY KJIIMaTy Ta
MICUXIYHE 3[I0OPOB'S — JIB1 TEMH, K1 PIAKO
PO3TISAAIOTECS B MOEMY JIOCBIA1 pOoOOTH
3  MEWHCTpIMOM

JITEpATYypu  Mpo

riobamszaiio, O0cCoOJMBO B  Tamysi

rpoMajCchKoro 310poB'sa. CTyneHTu Oynu

B 3axBaTli — € BHUKIHMKAJIO Y HHUX
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segment=most engaged by far. (728,
URL)

pesoHanc. Mene 3acrepiranm, IO B
Kiaci Oyae myxe tuxo. Lle cermeHT =

HAaWaKTUBHIIINN HA CbOTOIHIIIHIN JI€Hb.

29.

Masks aren’t a problem — you can
wear one or not, either way they
don’t work, but it’s a choice. The
problem is when you need a vaxhole
card to enter a business. That’s not a

choice, that’s a caste system. (T29,

URL)

Macka He € mpo6JIeMOI0 — BH MOMKETE
HOCUTH i abo Hi, B Oyap — SKOMY
BUIAJKy BOHA HE TpALlO€, aje Ie Ball
BuOip. IIpoGaemoro € Te, Mo a1 BXOIy
B Oprafizalilo BaM MOTpPIOHO MaTH

COVID — ceprudikar. Tomi nie He BUOIp,

a CUCTCMa KacCT.

30.

Are you an eco — traveling yogi who

loves the cardiovascular benefits of
cycling? Learn how to use your
yoga... http://fb.me/7PrwCwW5x
(T30, URL)

HMor MaHIpiBHUK, IO JIOOUTh €KO —
OJ0POXKIi, Ta BITUYBAE KOPUCTH BiJ 13741
Ha BEJIOCHUIICIl JJISI CEPIIEBO — CYAMHHOT

cucremu? Jli3HalTtecs, K 3acCTOCYyBaTH

wiory... http://fb.me/7PrwCwW5x

31.

Meditation in space with a ring of
light
(T31, URL)

reflecting your Dbrainwave.

MenuTariiss B KOCMIYHOMY MPOCTOpPi 3i
CBITJIOBUM KUIBIIEM, W10 Bijo0Opaxkae

Ballly MCHTAJIbHY XBHJIIO.

32,

link se acche hi

response arahe hai 7 (T32, URL)

Mere viraltruth

[Ipocto mocwiiaHHs Ha BIPYCHI JIOKa3u

npaBau se acche hi BiamoBiags arahe

hai @) .

33.

@dbrol113 Thanks for your support
of the Teetup
@BatonRougeSteak.
(T33, URL)

tonight
#BRSocMe

@dbrol13  [IskyemMo 3a MIATPUMKY
CHOT'OIHIIIHLOT'O

@BatonRougeSteak. #BRSocMe.

3axony

34,

Here's an exclusive look at Titan

Comics' first release featuring the

[Ipononyemo BalIii yBasi

EKCKJIFO3MBHUI TOTJISI HA TEPITy Cepito



http://fb.me/7PrwCwW5x
http://fb.me/7PrwCwW5x

66

assassin Doom - as she encounters
the Doctor's best frenemy! (T34,

URL)

komikcie Titan Comics 3a ydJacrtio
accacMHKM JIyM, sika 3ilITOBXYETHCS 3

HAWMIOTIIKUM HeapyroMm Jlikapsi!

35.

Lydia has a longtime rival/frenemy
called Aschima! you could say she is
the Devil to her Angle (T35, URL)

VY Jligii € naBHsS CyNepHULS/HEAPYT Ha
iM's Ammnma! MoskHa cKa3aTH, 110 BOHA

€ IUABOJIOM JUIA i1 AHreda.

36.

men will always be inferior butch —
imitators for a multitude of reasons
but

mansplain
girlfriend every week she thinks it's

especially because when |
philosophy to my
really hot instead of really annoying
(T36, URL)

YonoBiku 3aBxkau OyAyTh TIPIIMMHU
HacJiyBauaMH MY>KHOCTI 3 0ararbox
MPUYHH, aJIe 0COOIMBO TOMY, IO KOJIH 5

KOXHOIO THXHA IO — ‘IOJ'IOBi‘-IOMV

HOsCHIOW  (itocodito CBOIM AIBUMHI,
BOHA JyMae, 110 11e Ty>e MpUBabIuBo, a

HaCIIpaB/i 1Ie ApaTye.

37.

most skincare products at this point

are just meant for skintertainment.

the consumer culture we live in
dupes us into thinking we NEED a
3k

dermatologist can recommend a rs

serum  worth when  your

300 moisturizer that does the same
job (T37, URL)

binbmricte 3aco0iB sl JOTIALY  3a

IIKIpOIO  HAa  CHOTOJAHINIHIA  JCHB

MpU3HAYCH] JUIIe M 002140y 3d
wixiporo. KynbTypa CHIOXKHBaHHS, B SKIH
MU KUBEMO, 3MYIIy€ HAc IyMaTH, IO
Ham HEOBXIJIHA cupoBaTka BapTiCTIO
3 THCsYl, XO4Ya Balll JEPMATOJIOT MOXKE
MOPEKOMEHIYBAaTH 3BOJIOKYIOUHM Kpem

3a 300 pymiii, sSiIKHii BUKOHYE Ty camy

po0oTYy.

38.

| was vegetarian, vegan and even
fruitarian, now 'flexitarian' and eat

very little meat, | sympathise but it is

51 OyB BererapiaHiieM, BETaHOM 1 HaBIiTh

bpykToinom, 3apa3 dueKcuTapiaHieM i

iM myke mMayio M'sica, s COJIapHuM, aje
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not eating or even killing animals |
see problems with but the way they
are fed, housed and treated while
they're alive (T38, URL)

s O6ady mpobieMu HE B TOMY, 100 icTH
a00 HaBiTh BOWMBATHM TBapWH, BOHHU
MOB's3aHI 3 THUM, YHM TPABUIBHO iX
TOJyIOTh, YTPUMYIOTH 1 TOBOIATHCSA 3

HHMHM, ITOKHX BOHH IIC JKHBI.

39.

Lockdown fatique is REAL. We're all

feeling it and pretending as if we're
not or saying “it’s for the greater
good” without acknowledging the
emotional and mental toll it takes is a
fool’s errand. (T39, URL)

YToma BLJI JIOKJIAYHY - 1e

PEAJIBHICTb. Bci mu ii BimuyBaemo, i

poOUTH BUIJISAA, IO IIe HE Tak, abo

"

TOBOpUTH, 110 "¢ I OUIBIIOro

n00pa", He YCBIIOMIIIOIOYM €MOIIHHOT

Ta TICUXIYHOI Hampyr", SKy BOHa

CIIPUYMHSE, - MApHA TpaTa 4acy.

40.

Everyone jumping on angst but I'm
here to deliver the family J (T40,
URL)

Bci nepeiimaroTbcs uepes cTpax, mpoTe s

TyT, 1106 BpsTyBaTH cim'io JIY

41.

#NATIX technology secures that all
data collected by Drive& is PIl —
detection

free. Anonymized

irreversibly  discards  personally

identifiable information such as faces
and vehicle plates. Edge computing
architecture  ensures that only
numeric metadata is shared with the

network. (T41, URL)

Texnonoris #NATIX rapanrtye, mo Bci
naHi, 310paHi cucremoro Drive&, He
iHhopmayii.

pO3IMi3HaBaHHs

MICTSITH ocobucmor

AHOHIMI30BaHE HE
JOTTYCKa€ BUKOPUCTAHHS MEPCOHABHUX
maHux. AHOHIMI30OBaHE  BHABJIEHHS
0€3MOBOPOTHO BiAKKMAAE 1H(OpPMAILiO,
0 JT03BOJIsiE 1eHTU(IKYBaTH 0CO0y, —
HaIpuKIaa, OOIMYUs Ta HOMEPHHI 3HAK
TPAHCIIOPTHOTO 3aco0y. ApXIiTeKTypa
nepudepiiHux 00YNCIEHb TapaHTYeE, 1110

B MEPEXY MepealoThCsl JUIIE YUCIIOBI
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MeTanaHi. ApXITeKTypa nepughepitinux
obuucnienb TapaHTye, 10 B MEPEXKY

MOTPAIISIOTH JIMIIE KITBKICHI TaHi.

42.

While 1

disseminate Zoom info in a way that

decide how to best

avoids Zoom — bombing, please

enjoy my car sticker that my mom did
not find humorous lol (T42, URL)

Tomy, moku s BUpIIYIO, SIK HaWKpalie
nommproBaT Zoom —iddopmariro, Mmoo
oomOapayBaHHS,

VHUKHYTH 3YM  —

HACOJIO/IPKYHUTECS] MOEI0 aBTOMOOLIIBHOIO
HAJTIIKOI, SKy MOS MaMa HE BBa)Xae

CMIIITHOJO, JIOJ.

43.

Unfiltered sky. Nature flings beauty
at us willy — nillly. (T43, URL)

Yucte Hebo. [Tpupoa Bojiero — HEBOJICIO

Jlapye HaM Kpacy.

44,

| hope the photographer can edit my
muffin top Imao (T44, URL)

dotorpad 3MOXKeE

BiJIpe/iaryBaT MOi OOKH JIMAo.

CnopiBarocs,

45.

My new e — classroom! Looking

forward to all our new adventures!
(T45, URL)

Miii HOBWIT mucTta”Hmiiaui  kiac! 3

HETEPITIHHSAM YeKaro Ha HOB1 3ycTpidi!

46.

Taking in information  without
applying it is a form of infobesity.

(T46, URL)

Copuiinarra  iHdopmamii  06e3 i
IPAKTUYHOTO 3aCTOCYBaHHS € (POPMOIO

1H(GOpMAIIIHOI 3aJI€KHOCTI

47.

Daily bunny no.2090 is
glamping. (T47, URL)

going

3aiika No2090 Bupyiiae Ha BLATOYUHOK 3

KOMGMDOPTOM HA IPUPO/IL.

48.

You studied Firmology in school?
You narrated this movie like an

Firmologist (T48, URL)

Bu BuB4Haim

"bipmosoriro" B

mkoai? Bu omoBimanu med ¢iuibM, sK

cremiaiicT 3 (ipMoJIorii.
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49,

From nature — based solutions like
plantation drives and water body
rejuvenation projects to tech — based
like

Initiative',

‘Aquapreneur
HCL
understands the need of the hour to
address  the
challenges. (T49, URL)

innovations

Innovation

global  climate

[lounHatoun 3  MPUPOJTOOXOPOHHUX

3aX0/JlIB, TAKUX SIK TJIAHTAIII] Ta MPOCKTH
3 B1THOBJICHHS BOJOMMMUIII, 1
3aBepIIYIOUN TEXHOJIOTIYHUMU

1HHOBAIIISIMU, TaKUMH SIK

" AKBaniAIIpueMenb 1HHOBAIIITHOT

nporpamu”, HCL ycBinomitoe notpely
y BHpILIEHHI II00aJbHUX KIIMATHYHUX

KaTacTpod.

50.

And also the longer novella version
ARBOREALITY which was a Philip
K. Dick award finalist this year.
(T50, URL)

A Takox JoBIIa Bepcis Hoenu "JlepeBo
moAiOHICTR", SKa IBOTO POKY cTaja

¢1nanicrom npemii Gimina [ika.
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Annex A

Glossy Pop Newsletter: De-influencing is TikTok’s response to
overconsumption and inauthenticity

After years of telling you what to buy, content creators and regular consumers
on TikTok have decided to flip the script and tell you what not to buy — and they’re
calling it “de-influencing.”

“De-influencing” speaks to a convergence of cultural factors: There’s a deluge
of beauty launches, the beauty industry is more crowded — and wasteful — than ever,
and influencers, makeup artists and beauty editors are overwhelmed by the sheer
volume of stuff.

Still, the pace of the content mill and the demands on creators mean they feel

pressure to have something to say about every launch by a buzzy brand — lest you be

the one creator who hasn’t tried the new Haus Labs foundation or weighed in on
Fenty’s latest lip stain.

However, it seems something’s gotta give. Influencers can’t gasp in shock at
the mind-blowing amazingness of every product they try. Every product can’t work
for every complexion, every skin type — every person. And perhaps most importantly,
consumers can’t feel pressure to, let alone afford to, buy every new launch that gets

buzz on TikTok.


https://www.glossy.co/beauty/lady-gagas-haus-labs-launches-first-tiktok-campaign-and-challenge/
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Another explanation for “de — influencing,” according to Larry Milstein,

founder of Gen — Z consulting agency PRZM, is the rapidity of the TikTok trend

cycle. “It’s so rapid that creators are spinning new or creative ways to offer

recommendations or provide expertise. There can only be so many variations of ‘my

favorite x” before creators flip the script and provide recommendations on things to
avoid,” he said.

Dara Levitan, a New York City — based makeup artist and content creator with

205,000 TikTok followers, has a series on the platform called “Makeup Monday,”
where she reviews products purchases or is gifted. In a sense, she was early to the
more critical trend, in that she added a “disclaimer” to a September video, urging her
followers not to give in to any app-induced pressure they may feel. “Do not let
anyone, including me, make you feel pressure to go spend money and live beyond
your means, just to keep up with all the new makeup and all the new products that are
constantly dropping. If you have a product that is beautiful and it works for you, stick
with it,” she said. The video has 550 comments, many of which praise Levitan’s
introductory statement. For example: “I followed so quick cuz of the intro statement,”
one commenter wrote.

Levitan recently posted a video labeled “Makeup I would not buy again,” in
which she mentions Pixi blush sticks, noting that she loved the colors, but found the
formula too sticky, as her hair stuck to her cheeks when wearing it.

An influencer who only ever praises products could quickly be deemed
untrustworthy — a topic that fuels ongoing, heated debate, whether it’s about the
veracity of an influencer’s endorsements and ads or their potential use of filters.

A content creator who goes by Elle Grey, or @basicofcourse on TikTok (8,000

followers), pointed to the impact of the economy on consumer spending and the
ability, or lack there of, to purchase based on influencer recommendations. “In the
last 12 months, we’ve seen an extreme slowdown in the global economy. ... As we
enter into a recession, people are starting to feel the effects and are taking a closer
look at their spending and consumption,” she told Glossy. “Many [people] have

gotten fed up with the constant barrage of micro-trends and ‘must — have’ items,
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especially as they take a closer look at their bank accounts.” Grey, this week alone,
has posted a number of “de — influencing” videos, as well as videos talking about
how this trend relates to conscious consumerism at large. In one video, she lists
buzzy items (Charlotte Tilbury makeup, On Running sneakers, the Stanley cup and
“new makeup to look like Alix Earle”), many of which have gone viral on TikTok,
and tells her followers they don’t need them.

Brands can take “de — influencing” as an opportunity to receive honest
feedback. Levitan said she’s seen plenty of videos where creators comment that they
love a product, but only for the packaging, for example. In some cases, the brand
responds via a comment. Other times, they’ll introduce a repackaging or
reformulation, she said.

“Rather than react defensively, this can be an opportunity for brands to respond
with openness and honesty through effective community engagement,” Milstein said.
“Is there a reason something fell short? Are there ways this feedback is being handled
or informing future improvements? Audiences aren’t just watching videos on TikTok,
they are reading the comments. So having a plan to address constructive criticism is
key.”

Maddie Wells (300,000 followers), also started “de — influencing” before it had

a name. She created content while working in beauty retail and started a series where
she’d comment on items she noticed were the “most returned.” In a recent example,
she mentions a Mario Badescu product, an E.Lf. primer and an Urban Decay
foundation. Beneath the video, commenters debate the product or chime in to defend
it.

“I was seeing people manically buying products just because they saw
someone say it was good,” she said, noting that this often meant they weren’t taking
their own skin type into account. “Then they would be disappointed when the product
didn’t work or that it was just a really good marketing tactic by a brand who paid
influencers to say they liked it.”

Wells also sees the “de — influencing” trend as an opportunity for customers

and influencers alike to lean into the fact that products cannot serve all people
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equally. “I hope brands and influencers start thinking about who [a product] would be
good for — what skin type and what skin concern, be it mature skin, dark spots, shade
range or sensitive skin,” she said. “This could be a trend that allows micro-
influencers to shine because they could reach their niche.”

Today, there’s almost as much TikTok content about influencer marketing as

there is influencer marketing itself. Clearly, even people whose daily lives have
nothing to do with the beauty or marketing industries have wised up to both. “People
are starting to catch on to the fact that brands pay for the opinions of influencers.
They want truthful, authentic reviews,” Wells said.

According to Influencer Marketing Hub, the influencer marketing industry was

worth over $16 billion in 2022, and will continue to grow. “As TikTok increasingly

becomes a search engine among Gen Z, knowing what to ‘avoid’ can sometimes be
just as critical as researching what to buy. It will be interesting to see how this
converges with potential paid content down the line,” Milstein said.

Even though “de — influencing” may cost brands some impulse — purchase
revenue, brands that listen to constructive criticism can only “establish stronger trust
and improve customer retention,” she said.

Thanks to social media, and cosmetic chemists and other members of the
beauty industry becoming influencers in their own right, it’s now easy to be a well-
informed consumer. Since the early days of the pandemic, consumers have
demonstrated a growing knowledge of ingredients, especially when it comes to skin
care and hair care. Many have proven that they won’t trust a product unless its
efficacy can be tied to at least one ingredient, whether that’s niacinamide, tretinoin or
rosemary oil.

As consumers continue to flex their ingredient knowledge, they’re also gaining
an understanding of formula nuance. Across the beauty category, searches are rising
for “water-based formulas,” up +33.8% since last year, according to digital trend
forecasting agency Spate. Consumers are searching for water — based foundation
(+60.9% YoY), primers (+40.4% YoY), moisturizers (+29.6% YoY), hair
moisturizers (+21.2%) and even nail polish (+21.7% YoY).
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“As this trend continues to grow, brands have an opportunity to highlight
preexisting water — based formulas or create new ones. This is especially true as most
searches across water — based trends are unbranded,” said Yarden Horwitz, Spate co

— founder.

PE3IOME

VY naniii KypcoBiii poOOoTi OyJO TPOBEACHO JOCHIKCHHS HEOJIOTI3MIB B
AHTJIOMOBHOMY CETMEHTI COIliajbHO1 Mepexi Twitter 3 mepekiiaialiibKoi TOYKU 30Dy .
Bysno po3risiHyTo THUIM Ta Ki1acu(iKallilo HEOJIOT13MIB, a TAKOXK JOCIIIKEHO CIIOCOOU
NepeKsaay IuX CIiB Ta BUSIBJICHO MPOOJIEMH, 3 SKUMU CTUKAIOTHCS TIEpeKiaaayl.

OxpeMy yBary 0yJji0 IpHUILIEHO JIEKCUYHUM Ta TpaMaTUYHUM TpaHCPopMaliisim
y TIepeKIIaal HeoJIoTi3MIB 3 coIllalibHOI Mepexi Twitter, a Takox 3'scoBaHO, IO 1HO1
CTBOPEHHSI HOBOTO CJIOBa a00 BHUKOPUCTAaHHS OPUTIHAIBLHOTO CIJIOBA € OUIBII
e()eKTUBHUM BapilaHTOM MEPEKIIAY.

B pesynbTari gochigkeHHs OyJlo BCTaHOBJEHO, 110 BUBYEHHS HEOJOTI3MIB B
comianbHiil Mepexi Twitter gomomarae Kpamie pO3yMITH €BOJIIOLII0 MOBHU Ta
TEXHOJIOT1, a TaKOoX J03BOJISE€ TepeKiajgayaM Kpamie MOA0JaTH CKIJIaIHOII

NepeKsIaay B [bOMY KOHTEKCTI.



