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INTRODUCTION

In the 21st century, the media are of particular importance in all spheres of
human activity - social, political, economic, sports etc. The media are called the “fourth
estate” [9] and are also considered one of the most effective means of influencing the
public consciousness and behavior. The study of media discourse has become relevant
in modern linguistics because of the importance of political, social, and cultural trends
reflected in it, on the one hand, and the discourse orientation of linguistic studies, on
the other. The analysis of this topic has led to a number of publications aimed at
studying the structure, trends, functions, techniques, classifications, and various
approaches to the interpretation of the term “media discourse” [19; 21]. Modern mass
media are capable of quickly reaching the broadest audiences and not only influencing
public consciousness and shaping public opinion, but also determining the spiritual
values of the population. The language of the media also uses culturally specific means
that reveal national concepts and values of native speakers, such as idioms.

Idioms are widely covered in linguistic research, with recent publications
devoted to the study of modern approaches, their classifications, identification of
functions, features of idiomatic units of certain semantics, ways of their translation [7;
16; 17]. The issue of translating English idioms in the sports media discourse in terms
of rendering their national socio-cultural specificity remains unresolved.

The relevance of the study is determined by: first, the demand for English
language in the modern world language community and the presence of unresolved
theoretical issues in the field of linguistic media studies; secondly, the need for lexical
and stylistic analysis of English sports media discourse to better understand its structure
and the language used in it; thirdly, the lack of a comprehensive study of translation
transformations when conveying idioms in sports media discourse.

The aim of the research is to identify idioms in English-language articles in the
sports media discourse and the peculiarities of using translation transformations in
conveying them into Ukrainian.

The aim provides for the implementation of the following tasks:
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e to study idioms as an object of linguistic research;

e to analyze the problem of idiom in translation studies;

e to observe peculiarities of sports media discourse text analysis;

e to examine lexical, grammatical, as well as lexical and grammatical
transformations in the translation of idioms in sport media discourse.

The object of the study is English idioms used in sports media discourse.

The subject of the study is translation transformations in the process of
translating English idioms into Ukrainian.

The material of the investigation is the original texts of sports newspaper
articles. 34 idioms from the original text as well as their translation have been
considered in the research.

The research is based on a methodology that includes descriptive and structural-
analytical methods, consisting of selection, description, systematization, analysis and
generalization of language material. The methods of analysis and synthesis will be used
in the study of theoretical sources. In the course of the study of the empirical basis,
statistical analysis, methods of systematization and generalization will be used.

The scientific novelty of the work: the work analyzes lexical and stylistic
features of English sports media discourse; the role of translation transformations in
the process of translating idioms in sports media discourse.

The theoretical significance of the work is due to the importance of studying
idioms in English-language sports media discourse as an integral part of the culture of
the English people as well as features of their translation into Ukrainian.

The practical value of the research is that the materials of the study can be used
in courses of grammar and lexicology, stylistics, and theory and practice of translation;
in English lessons at school and in practical classes in translation studies at a higher
educational institution.

The structure of the research. The study consists of the introduction, two

chapters, conclusions, references and the appendix.
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The introduction outlines the subject and object of the study, focuses on the aim,
tasks of the work, research methodology, and its practical and theoretical significance.
It also points to the novelty of the given work and explains the research structure.

Chapter 1 “Idioms in English Sports Media Discourse: Translation Aspect”
focuses on idioms as an object of linguistic research, the problem of idiom in
translation studies, and peculiarities of sports media discourse text analysis.

Chapter 2. “Translation of Idioms in Sport Media Discourse” deals with the
lexical-semantic, lexical-grammatical transformations as well as transcoding
techniques in the translation of idioms in sport media discourse.

Conclusions summarize the practical findings obtained in the process of the
research.

References contain a list of scientific sources used in the research work.



4
CHAPTER 1

IDIOMS IN ENGLISH SPORTS MEDIA DISCOURSE: TRANSLATION
ASPECT

1.1. Idioms as a means of conveying national cultural information in English
The fundamental changes that linguistics has undergone under the influence of

the general trend towards anthropological paradigm in modern humanities have led to
a shift in the focus of researchers’ attention from the structural and formal features of
linguistic units to their semantic properties. In the context of these changes, such
features of idioms as imagery, expressiveness, evaluation, etc. are brought to the
forefront in the study of idioms [4].

The majority of languages contain a significant number of idioms and fixed
expressions, which are an essential component of any language. There are issues with
both the comprehension and translation of these collocations since it is impossible to
discern their meaning from the superficial meanings of the separate words that
constitute them.

Modern linguistics distinguishes the following approaches to the study of
idiomatics:

1) structural and semantic [31; 38; 43];

2) functional [27; 30; 41];

3) cognitive [32; 36; 39];

4) ethnocultural [5; 20].

Structural and semantic approach. Linguistic consideration of the problem of
idiomatics began in the middle of the twentieth century mainly within the framework
of the transformational-generative theory [28]. In most cases, an idiom is defined as a
stable word combination (sometimes a phraseologism), the meaning of which is not
derived from the meanings of its components.

It should be noted that British and American linguists distinguish between the
concepts of phraseological units and idioms. U. Weinreich defines an idiom as a

phraseological unit, but notes that not all phraseological units are idioms. One of the
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main features of idioms, in his opinion, is the potential ambiguity against the
background of their literal counterparts. Thus, units such as spick and span, kith and
kin, by and large, etc. are excluded from the sphere of idiomatics, because due to their
unique irregularity (illformedness) they are not able to be opposed to free word
combinations, which, in fact, eliminates the potential ambiguity. Hence, the definition
of an idiom as a phraseological unit consisting of at least two polysemic components,
in which it is possible to choose “reciprocal contextual selection of subsenses”, i.e.,
reproduction of the internal form. In addition, the author distinguishes between two
important concepts — stability and idiomaticity, implicitly indicating that stability,
taken separately, cannot be a defining feature of an idiom [43: 68 — 71]. Thus, he
excludes phraseological collocations from the category of idioms, claiming that they
have nothing to do with idioms, but are only stable and well-known units.

However, if it is appropriate to exclude phraseological combinations from the
sphere of idiomatics, it would be too categorical and premature to exclude them from
the category of phraseological units. Perhaps the reason for such disqualification of
phraseological combinations was the ambiguity of interpretation of the concepts of
“phraseology” and “idiomatics”, and sometimes their identification.

Hence U. Weinreich’s statement that “the semantic difference between idioms
and their literal equivalents is arbitrary” [43: 21, 55]. This means that the relationship
between the figuratively motivated meaning of an idiom and the meaning of its
components is random. However, most probably, such relations cannot be
characterized by arbitrariness, since the relationship between the general meaning of
the idiom and the form and meaning of its components is at least partially determined
by how people categorize and conceptualize the phenomena associated with the idioms,
and therefore the choice of components depends on the symbolizing concepts of certain
phenomena held in the mind [29: 94].

The criterion of impossibility to deduce the meaning of an idiom from the
meaning of its components seems questionable, since idiomatic units are the result of
secondary nomination, i.e., motivated units. Under the influence of various factors, the

internal form of an idiom can be partially, and sometimes strongly, obscured and lose
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motivation. Thus, the motivation and degree of opacity of idioms, in some scholars’
opinion, has a graded character and depends on the type of world perception at the time
of their formation and functioning. The choice of the motivation source and idiom
components depends on the way a certain phenomenon is conceptualized in the mind.

The ways of conceptualization are of a utilitarian nature and are usually specific
to unrelated cultures. It can be logically assumed that if the conceptual coding of
knowledge about the world takes place in the consciousness, the same human
consciousness can be capable of the reverse process — interpretation. Thus, some
idioms are much more transparent than others. For example, the phrase “to skate on
thin ice” is considered idiomatic because of the reinterpretation of the component
meanings and the situation in general, resulting in the meaning “to do something that
can lead to dangerous consequences”, as moving on the surface of thin ice is associated
with the concept of danger in people’s minds. This allows (at least partially) to interpret
the meaning of the idiom based on the understanding of the component meanings.

Ch. Hockett understands an idiom as any formation whose meaning cannot be
predicted from its structure. If we take as Y any grammatical form whose meaning
cannot be deduced from its structure, then any Y (provided it is not a component of a
larger Y) is an idiom [31: 172]. The morpheme is given idiomatic status because its
meaning cannot be derived from its structure. A complex idiomatic formation, in the
author's opinion, always has idiomatic components. The structural view of
idiomaticity, caused by the structural paradigm prevailing in the middle of the
twentieth century, emphasizes that other units have a certain degree of idiomaticity,
but not always sufficient to enter the category of idioms. However, this, at first glance,
contradictory statement makes it possible to overcome the traditional barrier of
verbosity, which is most likely inherent in phraseology as a structure, rather than idiom
as a phenomenon that has a more complex nature and is based not only on structural
principles.

A. Makkai offers the following criteria for defining idioms:

1) verbosity;
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2) impossibility to deduce the meaning of the idiom from the meanings of its
components, since in the idiom they lose their literal meaning (empty of their usual
senses);

3) a high degree of potential ambiguity (disinformation potential), i.e., their
components are polysemic in nature and as a result can be misinterpreted;

4) usualization as a result of conventionalization of free word combinations [38:
122].

The criterion of potential ambiguity raises the question of the role of context in
understanding idioms. Context plays an important role in understanding free phrases
and a decisive one in interpreting idioms. As it is apparent from the above examples, it
seems impossible to avoid contextuality when defining idioms. There is a belief that
idioms are not stored in the mind as independent units, but are initially interpreted
literally, and successful interpretation is facilitated by the context [42: 532].

Ch. Fernando pays considerable attention to the distinction between the concepts
of “idiomaticity” and “idiom”, noting that almost all previous studies have focused on
the lexicogrammatical aspect. An idiom is defined as an indivisible unity whose
components do not vary or vary within certain limits. Idioms, therefore, include
expressions that are conventionally fixed in order and lexical form, or those that have
a clearly limited set of variants, while at the same time having the basic characteristics
inherent in most idiomatic units.

One of the main features of idioms is the figurative nature of their meaning in
general or the meaning of one of the components. The figurative character has a gradual
nature, as well as the degree of lexical invariance. It is emphasized that not only idioms
have such a feature as idiomaticity, which is interpreted as the impossibility or
problematic of deriving the actual meaning of an idiom from the individual meanings
of its components.

Since the linguistic reality is a combination of pure and hybrid types, the graded
classification makes it possible to distinguish units that show some features of idioms,
but are not idioms. The author also draws attention to the structural level of one-word

idiom, noting that the lower boundary of the idiom class is defined by a compound
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word (pitter-patter, boot-licker, devil-may-care), including literal (mother-in-law),
semi-literal (baby-sitter, sickroom) and figurative (foxglove, eavesdrop, pick-me-up)
[27: 30— 31, 37 — 38, 41].

Almost all studies of the above-mentioned linguists put the criterion of verbosity
in the first place, and at the same time the classifications of idioms controversially
include whole-formed units such as blackmail, high-handed, eavesdrop. This suggests
that complete and separate idiomatic units have much more in common in functional
and semantic terms than they are distinguished by formal and structural criteria.

Functional approach. Proponents of the functional approach raise the question
of the purpose of idioms, their interaction with other units of the text. It is emphasized
that it is the purpose that unites idioms of different structural types into one functional
class and forms their pragmatic profile [37]. The functional (in the narrow sense —
functional-pragmatic, more broadly — communicative-discursive) approach to the
study of idioms is connected with the pragmatics of discourse, that is, with the means
of expressing the relevant intentions and instructions, since idioms are carriers of
illocutionary power of expression, perform certain discursive strategies and are aimed
at achieving a certain perlocutionary effect.

J. Strassler’s work is of particular interest due to its functional orientation.
According to the author, additional deictic information contained in idioms determines,
on the one hand, their functional purpose, and on the other — explains their presence /
absence in different situations [41: 78 — 79]. Depending on personal and social deixis,
the author defines functional types of idioms, but not enough attention is paid to the
nature of additional deictic information, the reasons for its appearance and the effects
it leads to.

M. A. K. Halliday classifies idioms by functional criterion into [30]:

1) ideational, that is, those that denote the world of things, phenomena, etc.
(actions, situations, people, things, evaluation, emotions): to do a U-turn, Trojan

horse);
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2) interpersonal idioms that reflect the communicative nature of the message
(greetings, instructions, consent, uncertainty, refusal, frankness): believe you me, |
wasn’t born yesterday, as a matter of fact),

3) textual idioms, which are a means of cohesion in discourse: on the contrary,
in addition, what is more. It is easy to see that the author understands idiomatics very
broadly, thus the classification includes stable non-idiomatic units devoid of
expressiveness.

According to C. Fernando, who expresses a rather generalized opinion, the
functional purpose of idioms is to meet the needs of the subjects of discourse. Attention
is focused on the fact that idioms are able to fulfil their functional purpose precisely
due to the connotative component of the meaning, since idioms, unlike neutral
equivalents, are based on the creative mechanism of language play [27: 75]. That is,
the main feature of idiomatic units is implicitly recognized as expressiveness, since
there are non-expressive linguistic units for neutral designation of realias (realization
of the nominative function itself).

Cognitive approach. From the standpoint of cognitive linguistics, an idiom is
considered as a product of a conceptual system, not just as a linguistic fact [26; 34; 36;
39]. An idiom is not just an expression whose general meaning differs from the
meanings of its components, but a unit whose meaning is conditioned by more general
knowledge about the world represented in the conceptual system. Thus, it is
emphasized that idioms have a conceptual, extralinguistic rather than linguistic nature
[35: 330].

Cognitive modelling of the meaning of idioms involves identifying the
relationship and interaction between the semantics of idioms and the knowledge
underlying them. This knowledge is represented in the form of representations, images,
concepts and frame structures. The cognitive approach to the study of idioms is often
enriched by the theory of discourse, since the discursive space of stable denotative
situations is a natural source of generation of units of secondary expressive nomination,
which are able to simultaneously represent social, ideological and linguistic

information in the unity of semiological, situational and socio-cultural factors [3: 25].
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The fact that most of the idioms are at least partially semantically transparent,
and their meaning can be determined by conceptual mapping from the source domain
to the target domain, allows describing mechanisms of idiom meaning formation in
more detail [35: 330 — 331].

These ideas formed the basis for the theory of conceptual metaphor — an abstract
way of interpreting some concepts in terms of others: ARGUMENT IS WAR, TIME
IS MONEY, etc. [36]. It should be noted that the authors of the conceptual metaphor
theory understand metaphor broadly, incorporating under this concept the actual
metaphor (transfer by similarity), metonymy and its varieties such as synecdoche and
metalepsis, as well as hyperbole, litotes, syncretic tropes, etc.

Such conclusions contradict the traditional approach to the study of the
phenomenon of idiomatics, which emphasizes the arbitrary nature of the relationship
between the expression plane and the content plane of idioms: “the meaning of an
idiom does not depend on its expression plane, since the connection between them is
characterized by absolute arbitrariness” [2: 53]. However, most likely, the arbitrary
nature of such relations seems doubtful, since the connection between the meaning of
the idiom and the meaning of its components is at least partially determined by
conceptualizing the phenomena with which the idioms are related, and therefore the
choice of components will depend on the concepts-symbols of certain phenomena kept
in the mind [11: 11].

Regarding the motivation of idioms, some authors note that the concept of
motivation is much narrower than the concept of prediction of the meaning of an idiom,
given the content of its components. This means that the easier it is to predict the
meaning of an idiom based on the meaning of its components, the clearer and more
transparent its motivation is [12].

Thus, idioms are based on conceptual metaphors, metonymies, etc., which
combine concrete and abstract areas of knowledge and contribute to the understanding
of the figurative meaning of idioms. The analysis of operations on conceptual
structures reveals cognitive strategies that work in the case of interpretation of

figurative meaning and contribute to the inference of the actual meaning of idioms.
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Ethnocultural approach. The problem of national-cultural specificity of the
corpus of idiomatic units is the subject of research conducted by many linguists [1; 13;
20]. Increased attention to this topic is stipulated by the general increased interest in
the interaction of language and culture, which is actively researched within the
anthropological paradigm of modern linguistics.

Linguoculturology seeks to explicate the cultural and national significance of
idioms, which is achieved by correlating them with the concepts of universal or
national culture [5]. The application of linguistic and cultural approach to the study of
idiomatics focuses the researcher on the study of the correlation between idioms and
cultural signs and actualizes the meaning of the system of standards, stereotypes,
symbols, etc. to describe the cultural and national specifics of the idiomatic system.

The linguistic worldview assumes that native speakers have a certain set of
common background knowledge that connects culturally marked units of language
with quanta of culture. People perceive the world through the prism of their languages
differently, therefore the way of conceptualizing reality in each language is both
universal and specific. Idioms are one of the most powerful sources of interpretation
of national standards, they help to decipher the national-specific image of the world,
and, since significant integration processes are taking place at the present stage of

society development, it contributes to the rapprochement of cultures and their dialogue.

1.2. Peculiarities of sports media discourse and translation of idioms
The issues of mass media discourse research have occupied a prominent place

in modern linguistics, reflecting the significant social, political, philosophical, cultural,
linguistic trends inherent in the very functioning of this type of discourse. The rapid
development of the latest technologies in the XXI century has contributed to the surge
in the spread of technical means of information dissemination and constant attention to
it of the present-day individual, who cannot imagine their life without the press,
television, radio, Internet.

The implementation of media discursive practices takes place in certain areas of

human activity and knowledge, which have the character of historically established
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communicative spheres. Linguists put forward the idea to call these types of discourse
socio-functional and consider as such political, legal, economic and other discourses.
Reflected in the media, the above-mentioned types of discourse acquire certain
pragmatic, stylistic, functional features.

The sports sphere is a diverse and complex process and is associated in our
minds with different spheres of life, namely: politics, professional activity, culture,
aesthetics, health culture. That is why sport is an object of study in various fields of
knowledge, including linguistics. The history of modern sports as elements of national
cultures has been significantly influenced by mass media. At the same time, sports have
significantly boosted the recognition and profitability of news outlets.

A complex analysis of sports media discourse is reflected in the works of such
foreign linguists as A. Billings, M. Butterwort, and P. Turman [24], R. Boyle and R.
Haynes [25], D. Rowe [40], etc.

Sports discourse is a type of communication between participants of a sports
competition, the main function of which is to reflect sports as a media event. The main
components of the sports discourse are the means (information and communication
description and analysis (commenting) of everything that happens to athletes, sports
commentators), as well as spectators-fans, TV and radio listeners, Internet users. Thus,
sports discourse functions within a discursive community united by common
communicative intentions, strategies and tactics of linguistic behavior, common
lexicon and communicative attitudes of perception [6: 89].

Literature review on the nature of the concepts “media discourse” and “sports
media discourse” enables drawing the conclusion that sports discourse is a type of
communication between participants of sports activities (such as coaches, athletes,
journalists, fans) to achieve the set communicative goals, which are based on the
relation with other social institutions.

The interpreting idioms and from one language into another is an art that
necessitates the translator to have a thorough understanding of both the shared or

transferred languages and cultures as well as the ability to recognize and deal with any
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unexpected issues that may arise while trying to find an effective translation for the
inter-lingual idiomatic pairs.

People who speak different languages use entirely different expressions to
convey the same idea. As a result, even though an expression may be completely clear
and simple for people who speak the same language as the speaker, it may appear
completely ambiguous, dim, and in some cases nonsensical to people who speak
another language.

The task of interpreting and translating idiomatic pairings from one language
into another is further complicated by differences in such variables as religion,
geography, ideologies, and socioeconomic classes of languages and societies.
Therefore, there are two main issues in this situation:

1) how to comprehend the meaning of idioms and fixed expressions in a
particular language;

2) how to reinterpret the same sets of idioms and fixed expressions in another
language so that they may convey the exact same ideas of the original language.

M. Baker classifies the difficulties arising in the process of translating idiomatic
expressions into the following categories:

1) it is possible that the target language lacks an equivalent for an idiom or fixed
expression;

2) an idiom or fixed expression may be represented by a matching counterpart
In the translation language, but the context of use might be different;

3) the source text may make simultaneous use of an idiom literal and idiomatic
meanings;

4) there may be differences between the source and target languages in terms of
the very convention of utilizing idioms in written speech, the settings in which they
can be employed, and their frequency of use [23: 65-71].

M. Baker offers the following strategies to overcome the above-mentioned
problems in idiom translating:

1) using an idiom of similar meaning and form;

2) applying an idiom with a similar meaning but different form;
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3) using paraphrasing;

4) completely omitting an original idiom [23: 71-78].

The choice of a certain technique in the translation of idioms directly depends
on the task that the translator faces in each case: to preserve the colour of the language
unit with possible damage to semantics or to convey the meaning of an equivalent unit
(if it is unknown to native speakers), losing the colouring.

Linguists point out that the nature and ways of applying interlingual translation
correspondences are largely determined by the peculiarities of the idiom semantics,
which constitute a complicated informative complex. From the point of view of the
choice of translation correspondence, the most important components of this complex
are the following: figurative or imagery component of the idiom meaning; direct or
subject component of the idiom meaning, which forms the basis of the image;
emotional component of the idiomatic unit meaning; stylistic component of the idiom
meaning; national-ethnic component of the idiom meaning [14: 133]. R. Zorivchak
notes that the components of stable compounds, including not only figurativeness,
expression and ambiguity, but also their illogic nature, cause special difficulties for the
translator [10: 16].

Linguistic researchers distinguish two main ways of translating idioms —
phraseological translation and non-phraseological translation. Thus, phraseological
translation involves the use of stable units of varying degrees of closeness between the
unit of the foreign language and the corresponding unit of the target language — from
full and absolute equivalent to approximate phraseological correspondence. Non-
phraseological translation conveys the idiom with the help of lexical, not
phraseological means of the target language. It is usually resorted to, provided that
none of the phraseological equivalents or analogues can be used. The main methods of
non-phraseological translation include calque and descriptive translation.

The full phraseological equivalent is used primarily for conveying international
idioms based on myths, legends, biblical and literary stories, historical facts. Partial
phraseological equivalent is a type of translation correspondence in which the meaning

of an idiom in the target language is adequate to the meaning of the idiom in the source
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language, but differs from it in terms of figurative basis, metaphoricity. The
disadvantage of this method of translation is that differences in the component
composition of equivalents of this type can lead to differences in emotional and
expressive connotation [22].

An English idiom can have several equivalents in the target language. Using
selective phraseological equivalents, the translator has the opportunity to choose the
best option and convey the stylistic diversity of English idioms.

Calque allows to translate a non-equivalent idiom into the target language with
the fullest possible preservation of the semantics of the foreign expression. The essence
of phraseological calquing is to create a new combination in the target language that
replicates the structure of the source language unit. This translation technique can be
used when there is no equivalent in the English idiom in the Ukrainian language, as
well as when it is impossible to use such an equivalent in a given context.

Literal translation is used to convey the imagery and unique flavour of the
national and ethnic component of the idiom meaning. The translator should ensure that
the image is perceived and understood by the translation recipient, providing full
understanding with the help of appropriate footnotes and notes.

Descriptive translation is a way of reproducing the meaning of an idiom by
means of a variable phrase that explicates the meaning of the unit, usually resulting in
a loss of imagery and expressiveness.

In the process of translating idioms, the translator should try to translate it with
the corresponding idiom of the target language, since this is the way to achieve the
greatest equivalence in the reproduction of the phraseological system of the original in
the translation. However, sometimes such a technique is impossible, because the target
language may not have a corresponding idiom or it does not fit the desired context by
its stylistic features. It is in such cases that translators resort to the use of one-word
translation, descriptive translation or calquing.

Thus, the choice of a particular translation technique depends on the specifics of
the idiom, imagery and expressiveness, which the translator must recognize and be able

to convey their content. First of all, the translator should pay attention to the exact
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correspondence of the general meaning, emotional and stylistic colouring, and the
correspondence of the cultural background. In such cases, the translator will be greatly

assisted by erudition, translation and general cultural training.

1.3. Sports media discourse text analysis
In order to research the methods of translating idioms in sports media discourse,

we have chosen the following extract for analysis selected from the online version of

the magazine “Sports Illustrated” (see Annex A):

ANALYSIS

The article under consideration entitled “Cristiano Ronaldo’s Teary-Eyed,
Unfulfilling World Cup Ending” was published in the online-version of the magazine
“Sports Illustrated”. The author of the article is Jonathan Wilson. The publication date
is December 10, 2022,

The analyzed extract belongs to sports media discourse since it possesses
characteristic features inherent in this type of discourse including conciseness of
expression, personal appraisal, precise paragraphing, compelling logical and emotional
arguments, and paratextual elements. The primary lexical and stylistic characteristics
of this discourse are its use of unique sports terminology and expressions, vocabulary
with evaluative connotation, cliched metaphors, abbreviations, neologisms, and
foreign words.

The paratextual elements are those that surround the very article text, as well as
precede it, follow it, and sometimes are interwoven into its structure. For instance, the
paratextual components of the mentioned article include:

o the name of the author: Jonathan Wilson

o the headline: “Cristiano Ronaldo’s Teary-Eyed, Unfulfilling World Cup
Ending”.

o the sub headline: “Ronaldo, 37, has likely played his last World Cup
minute, it coming as a substitute in a match whose outcome he could not influence, all

while his club options dwindle”.



17

o the leading paragraph: “Cristiano Ronaldo left the pitch at the final whistle
after Portugal’s 1-0 defeat to Morocco in Saturday’s World Cup quarterfinal and
headed straight down the tunnel, weeping. How you viewed that probably depends
much on how you see Ronaldo”.

o photos with captions (see Figure 1)

Figure 1. The paratextual element

The aim of the article to inform and to influence the reader. The latter objective
is regarded to be the management of public opinion through the structure and control
of processes. The influence function, which includes both direct and implied
propaganda and agitation, is one of the variations of the regulatory function. Therefore,
the journalist uses an array of lexical means and stylistic devices to achieve the main
goal.

The lexical means in the analyzed article include special terminology (sports
terms), proper names (onyms), internationalisms, weasel words, expressive evaluative
vocabulary, idioms.

Proper names belong to the following categories of onyms in the text under
analysis:

Anthroponyms (proper names of people) include the following units: Cristiano
Ronaldo, Erik ten Hag, Jodo Félix, Bernardo Silva, Bruno Fernandes, Rafael Ledo,
Gongcalo Ramos.

Ergonyms are proper names for business associations of people, including

unions, organizations, institutions, corporations, enterprises, societies, institutions,
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circles. The text under consideration contains the following ergonyms: Manchester
United, Man United, Premier League.

Toponyms (proper names of geographical objects) used in the text include
Morocco, Portugal, Switzerland.

Since the topic of the article is sport in general and football in particular, the text
abounds in the subject field terms: World Cup, team, defeat, coach, pitch, score, hat
trick, reserve, sport, sportsman, etc.

The internationalisms include quarterfinal, semifinal, spectacle, tragedy, record.

The following are examples of weasel words used to give the appearance that
something specific and significant has been stated: of course, on the other hand, it is
possible, of sorts.

The public is exposed to a variety of issues through media discourse, which
encourages awareness of their significance for addressing social demands, shapes a
primary attitude (positive or negative) toward the facts, and provides various sorts of
evaluation (“good”, “bad”, “helpful”, “harmful”, etc.). As a result, evaluative
vocabulary influences ideologies and social prejudices. As a result, the author of the
extract under analysis uses a variety of expressive words and phrases that have a clear
negative connotation: petulant, self-centered, disappointment, graceless, humiliation,
impotent, ridicule, unbearable, etc.

The stylistic figures found in the text include metaphors, epithets, repetition,
irony, idioms.

The most effective tool for persuasion and the simplest means of influencing
people’s consciousness is metaphor. It is one of the most prevalent stylistic devices in
media discourse as a result. Traditional metaphors assist the reader in viewing familiar
concepts in a new light. They provide the opportunity to analyze the new information
and draw a certain inference, for instance: powers are waning, step nearer the end,
lacking his usual polish, his body is betraying him, the highest level of the game, falling
short of winning, a profound sense of anti-climax, a tragedy in that.

Epithets are descriptive words that provide specificity, accuracy, and precision

to the content. They aid in giving a message brightness and vividness and affect the
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recipients’ perception of the situation. For example: explosive pace, willowy winger,
dynamic inside forward, old-fashioned center forward, exorbitant salary.
The specificity of semantic repetition in sports media discourse lies primarily in

the implementation of tactics and strategies of speech influence, for instance: “the

belief to work and work and work to become the footballer ” (SI: URL).

Irony is a complex discursive phenomenon that manifests itself in media
discourse and realizes its manipulative potential due to the possibility of implicit
expression of the author’s evaluation, for example: “the little signs that age is catching
up with us: the bus number we can no longer read without glasses, the chair we can
no longer get out of without a sigh, the Thursday night five-a-side that becomes too

painful. Mature adults deal with it. But Ronaldo’s loss is greater...” (SI: URL).

The idiom found in the text is “to reach a milestone” defined as “to achieve or
experience a moment, situation, or event that is exceptionally impressive, significant,
or consequential” [44].

Thus, the task of the modern sports media discourse is to attract the audience’s
attention to certain persons and events, to inform about the course and results of the
most interesting sports competitions, to interpret and evaluate the most important
events and trends in the world of sports, as well as to shape the reader's evaluation of

a socially significant phenomenon.

Conclusions to Chapter 1
The arbitrary nature of the connection between the meaning of an idiom and the

literal meaning of its components is dubious, especially if we take into account the fact
that the way in which people conceptualize knowledge about the world around them is
reflected in the language they use. Idioms are signs of illocution in discourse, a marker
of internationality and a means of pragmatic coherence.

Thus, in order to fully reflect the national-cultural specificity of the idiomatic
system of the language, it seems necessary to combine the use of cognitive, linguistic,
linguistic-cultural and contrastive approaches, which appear as stages of analysis of

national idiomatics: identifying non-equivalent extra-linguistic factors reflected in
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idioms; establishing structural and semantic features of interlingual idiomatic
analogues; identifying national and cultural connotations of key words and cultural
concepts containing idioms; studying the peculiarities of national division of the
linguistic world picture and the peculiarities of the functioning of the national mentality
as linguocreative thinking.

Due to the fact that idioms are units of language that reflect the specificity of the
culture of a particular people, their use in the discourse of a particular language
contributes to the realization of the communicative task of the discourse — the impact
on the emotional sphere of a person. Their adequate translation is the most important
element in the translation of the discourse as a whole.

The discourse of sports media is a speech (oral or written) that conveys the
content defining the sports activity (discourse as a process) and a set of created texts in
which this essence is represented (discourse as a result). In this regard, the strategies
and tactics of influence aimed at forming, maintaining or changing a certain people’s
opinions, convincing the reader of the correctness or presenting one’s position along
with the positions of opponents are of particular importance. Such methods are the
process of translating idioms into its absolute equivalent or approximate one in target
language. When such technique is not applicable, translators resort to the use of literal

translation, paraphrasing, descriptive translation or loan translation.
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CHAPTER 2
TRANSLATION OF IDIOMS IN SPORT MEDIA DISCOURSE

The use of specialized terminology, including idioms, is a hallmark of sports
discourse. Idioms are a crucial component of language in professional communication.
Owing to the universal nature of idiomatic nomination, they appear in all linguistic
strata of sports media discourse, including terminology, spoken vocabulary, and
professional jargon.

The unique linguistic and cognitive traits of the idioms that develop and function
in the professional sports context explain the complexity of differentiation. These units
serve as a unique means of verbalizing professionally important information at the
intersection of professional and ordinary knowledge by combining the characteristics
of idioms (idiomaticity, impenetrability of their structure, and constancy of
composition) and special vocabulary (nominal nature, pertaining to a certain domain
of knowledge, associated with a professional notion or concept).

Since the means of common knowledge and scientific knowledge, theoretical
knowledge and practical information are inextricably linked, most scholars stress that
the distinction between categories of knowledge is conditional, relative. The main
source is common knowledge, and the outcomes are fixed in widely accepted units.

Idioms occurring in the sports media discourse present the theoretical knowledge
about professional objects and phenomena in the field of sport. However, this
knowledge is figuratively actualized by creating a vivid, enduring image of the
professional concept rather than in a logical, reasonable fashion. Translation of idioms
used in sports media discourse is performed using various methods:

1) lexical-semantic transformations;

2) lexical-grammatical transformations;

3) transcoding techniques.



22

2.1. Lexical-semantic ways of reproducing phraseological units in sports media
discourse
Lexical-semantic transformations, which are used to translate idioms in sports

media discourse, include differentiation, generalization and concretization.

The results of the analysis manifest that differentiation is the most frequent
translation transformation used in the reproduction of idioms in sports media discourse.
According to S.Ye. Maksimov, differentiation of meaning is substantiated by the fact
that many English lexemes with broad meaning do not possess direct equivalents in the
Ukrainian language. Ukrainian dictionaries list a number of meanings that can only
partially cover the meaning of the SL unit; thus, translators resort to the option which
best suits the context [18]. Regarding the translation of idioms, one of the lexemes in
the structure of the unit may be subject to differentiation. It may be illustrated by the
following example: “He had to be painfully aware that had the major leagues not been
closed to African-Americans during his best pitching years, he would probably have
been in a magnificent position to rest on his laurels” (SI: URL). — “Homy 6yn0 6onsaue
yegioomarosamu, wo AKOU suwi aieu He Oyau 3aKkpumi 051 ahpoamepukanyis y poxu
11020 HAUKPAUWUX 00CsCHERb, BIH, UMOBIDHO, OVE OU 8 4YO080MY CIAHOBUWI | CHOYUBAE
Ou na naepax’.

The lexeme “rest” has the following translation correspondences including
“Bimmo4ymBaTH’, “mokoiTHCcs”, “Jexarn’, “3aCHOBYyBaTHCS’, ‘“TpuMarvcs’’, Tomio. It
should be noted that the idiom “to rest on your laurels” — “be so satisfied with what
you have already done or achieved that you make no further effort” [45: 168] reveals
the complete coincidence with the Ukrainian idiom — “cmoumBaru Ha naBpax’ in its
content plane.

The idiom “to reach a milestone” (“to achieve or experience a moment, situation,
or event that is exceptionally impressive, significant, or consequential” [44] has been
translated by means of differentiation using the Ukrainian correspondence “Bixa’:
“There was no dignity in defeat, no feeling he might go and congratulate the victorious

Moroccans, or wish them well for the semifinal—the first African team to reach such

a milestone” (SI: URL). — “V nopasui ne 6yno cionocmi, ne o6yno iouymms, uwjo 6iu
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Modice nimu i npusimamu MapoKKaHyie-nepemodcyie abo noodaxcamu im ycnixig y
nisginani — nepuwiiil ag)puKaHcoKill KOMaHOI, IKa 00cA21a maxoi eixu”.

The same translation transformation is employed in the following example: “But
some of the bigger schools, such as Georgia Tech and Maryland, that had asked about
him as a sophomore dropped out of the picture after Edwards broke his collarbone
and missed his junior football season” (Sl: URL). — “Aze oesixi 6enuxi 3axnaou, maxi
sax Georgia Tech ma Maryland, siki yikasuniucs HUM we Ha Opy2OMy KYPCi, 3HUKIU 3
nons 30py oopasy nicis moeo, ax Eosapoc znamae xnwouuyro i nponycmugé ceiil
roHiOpcoKull pymoovHULL ce30H .

Concretization is understood as the substitution of the SL lexical unit having a
wide subject-logic meaning by the TL lexical unit with a narrower meaning. Therefore,
the produced analogy and the SL lexical unit happen to be in the logical relations of
inclusion. The words of wide meaning in a structure of an idiom which require
concretization in translation are usually translated into Ukrainian by means of
concretization, for example, the word “put down” in the idiom “put down the fork”
meaning “stop eating” [44], which is characterized by broad semantics, is translated by
the verb with much more specific semantics “Bigkiaactu”, for example: “They have to
put down their forks to stay there” (SI: URL). — “Iu nompi6no eioknacmu eudenxu,
wo6 3anuwumucs mam” .

Generalization is employed when a SL lexical unit is substituted in translation
by its hyperonym. In other words, a SL unit of concrete meaning is conveyed by a TL
lexeme of general meaning. Employing a word with a more general sense is one of the
most common techniques used in translation to deal with the issue of non-equivalence
of idioms, when a translation language lacks an equivalent. The transformation of
generalization may be illustrated by the following example of translating the idiom
“pump iron” — “exercise with weights” [45: 230], where the word “pump” which is
defined as “force (liquid, gas, etc.) to move by or as if by means of a pump” [44] which
Is translated by the Ukrainian lexeme “tsiraTi” with a broader meaning, for example:

“For Jones and Perry, the name of the game is maintaining their weight. They haven't
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had to pump iron to get there” (SI: URL). — “/[na [owconca ma Ileppi eonosne —
niompumysamu ceéoro azy. Im ne nompiéno mazamu 3anizo, w06 nompanumu myou”.

Examples of generalization also include the translation of the idiom “pave the
way” — “for create the circumstances to enable something to happen or be done” [45:
215]: “As I got older and I started to be more knowledgeable about the sport, about

sport in general and about the guys who paved the way for guys like myself”, James

said then” (SI: URL). — “3 gixom s cmae binvuie 3namu npo cnopm, npo cnopm
3aeanom i Npo XAonyie, AKi NPOKNANU WIAAX 0N MAKUx, ax 1, - ckazae mooi
Jloicetimc”.

Thus, such lexical-semantic transformations as generalization, differentiation
and concretization were found in the analyzed translations of sports media discourse
fragments The use of such transformations allows to ensure the reproduction of the

content plan of English phraseological units and to achieve adequacy of translation.

2.2. Lexical-grammatical transformations in the translation of idioms in sport
media discourse
Lexical-grammatical transformations, which are wused to translate

phraseologisms in sports media discourse, include transposition, replacement
(substitution), antonymic translation, total reorganization, descriptive translation and
paraphrasing.

Transposition is the process of rearranging the words, phrases, clauses, and
sentences. They may not appear in the same order as they do in the source language
text, for example: “Then they promise the next time it happens, they'll bite the hand
that feeds them ”. (SI: URL). — “ITomim eonu obiysiomo, wo nacmynno2o pasy, Koiu
ye cmanemnCs, 60HU 6KYCAMb PYKY, AKa ix 2o0ye’”.

The idiom “to bite the hand that feeds you” — “deliberately hurt or offend a
benefactor; act ungratefully” [45: 27] evokes the meaning of gratitude both in English
and in Ukrainian. The translated variant manifests the transposition of the pronoun

“them”.
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Replacement is one of the most common types of translation transformation. In
the process of translation, both grammatical units — word forms, parts of speech,
sentence members, types of syntactic relations — and lexical units can be replaced, and
therefore we can speak of grammatical and lexical substitutions. In addition, not only
individual units but also entire constructions can be replaced (the so-called complex
lexical and grammatical replacements). Obviously, translation always involves the
replacement of forms of the source language with forms of the target language. For
instance, the idiom “a hidden agenda” defined “a person's real but concealed aims and
intentions” [45: 143] is in the singular form in the source language. However, in
translation, we observe the phrase in the plural form: “There's no hidden agenda,
McCartney insists. His resignation might be the biggest story to hit the state's sports
pages in years, but it isn't a particularly long one” (SI. URL). - “Maxxapmmui
HAnoJisicae, w0 8 YbOMy HeMAae HCOOHUX HPUXOGAHUX MOMUGIE. Hozo siocmagka
ModHce cmamu HaubinbuLo iCWlOpiCiO HA CnopmueHUx cd3emHUux wndalomax uimanty
3a OCMAHHI POKU, alle 60HA He OyOe 0coOaUB0 0082010 .

Grammatical transformations are often combined. In the translation of a SL
idiom ““in the public eye” (“the state of being known or of interest to people in general,
especially through the media” [45: 229]), we observe the combination of two
grammatical transformations — replacement (sg. eye — pl. oui) and transposition:
“Taggart indicated he is aware of the added responsibility his last name carries in the
public eye, and works hard to earn his opportunities, while also ensuring his behavior
brings the right kind of attention to his family ” (SI: URL). — “Taeceapm 3aznauus, wo
YCBIOOMAIOE  000amMKO8Y GIONOBIOANbHICMY, AKY Hece U020 npissuuie 6 o04ax
2POMAOCLKOCHI, | HANOAE2IUBO NPAYIOE, WOO 3ACAYHCUMU CBOI MONCIUBOCI, A
MAaKoXMC 2apanmye, wo 1020 n08eOIHKA NPUBEPMAE HATIEHCH) Y8azy 00 1020 cim'l”.

Descriptive translation, also known as explication, is a lexical-grammatical
transformation in which the word or word combination that conveys the meaning of
the source language is replaced in the target language with the help of the unit
explaining its meaning. With the aid of explanation, it is feasible to communicate the

meaning of any word that is non-equivalent, for example: “As anyone who spends
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much time in the great outdoors knows only too well, things often don't work out as
planned” (SI: URL). — “Kooicern, xmo nposodums bacamo uacy Ha ceincomy nosimpi,
000pe 3nae, wo wacmo éce ude He mak, sk niaanyeanocs’. The idiom “the great
outdoors” — “the open air; outdoor life” [45: 209] has been conveyed by the phrase
explaining its semantic content.

In the following example, the idiom “make or break”, which is defined as “be
the factor which decides whether something will succeed or fail” [45: 181], is also
rendered by means of descriptive translation: “Any time you can work yourself out of
situations like that, that’s going to make or break the game”, Kershaw said” (SI:
URL). — “Byos-skuii paz, koiu éu modxceme ubOpamucs 3 NOOIOHUX cumyayill, ye
Modice ROKpawgumu abo nozipwiumu cumyauiro”, - cxasas Kepuioy”.

The idiom “to curry favor” (“ingratiate yourself with someone through
obsequious behavior” [45: 68] is translated using total reorganization with the help of
the lexeme “BucnysxyBatucs”, for example: “To curry favor with players and promote
adidas products, Vaccaro can legally give players clothing and shoes and teams money
as part of AAU sponsorships — before and after camp, but not during it” (SI: URL). —
“IlJo6 eucayrcumuca neped zcpasysmu ma nonyiapusysamu npooykyito adidas,
Baxxapo mooice necanvrio oasamu epasysm oo0se ma 63ymmsi, a KOMaAHOAM — 2pouli 8
pamkax cnoncopcmsa AAY — 0o i niciisi mpenysanibHo2o ce30Hy, ane He nio Yac Hbo2o .

The transformation of total reorganization serves as a universal means for
translating idioms and lies in the reorganization of the structure and content of the SL
idiom, e.g.: “They've grown up with celebrity as part and parcel of our culture through
the media. They understand it better” (SI. URL). — “Bonu eupociu 3i
3HAMEHUMOCMAMU, AKI CMaiu Heeid'€EMHOI0 YacmuHow HAwoi KyIbmypu 3a801Ku
media. Bonu kpawe ii posymiroms ”.

The idiom “be part and parcel of” (“be an essential feature or element of” [45:
213]) has been completely reorganized using the phrase “HeBin’emHa yactuHa” in the
TL.

The same transformation is observed in the translation of the idiom “lose the

plot” (“lose your ability to understand what is happening; lose touch with reality” [45:
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223)), for example: “Maybe it's easy for the local franchise to lose the plot when a
player the caliber of Tom Brady goes down for the season with a knee injury” (SI:
URL). — “Moorcnuso, micyesiti ppanwusi necko empamumu inmepec, Koiu 2paseyb
kaniopy Toma bpeuoi eubysac na yinuti cezon uepes mpasmy koaina’”’. As well as here:
"The general rule of thumb is if you're losing more than two or three pounds a week,
you've got to raise a red flag, " said Alan Stein, the co-founder of Elite Athlete Training
Systems, a strength and conditioning center in Montgomery County. " - " 3acanvue
HpaKmuuHe RNPABUNIO. AKWO 6U empadacme Oilbule 080X-MPbOX GYHMIE Ha
MudCOetsb, U NOBUHHI 3adumu mpueozy", - kasxce Anan Cmatin, cnigzacrosnux Elite
Athlete Training Systems, yenmpy mpeHysanv 3 pO36UMK) CUIU Mad KOHOUYIOHYBAHHS
6 okpy3i Moumeomepi, CLLIA. "

The preservation of the syntactic structure of the SL unit and using the analogous
TL units or a “word-for-word translation” is usually called a zero transformation,
which may be illustrated by the following example: “Make it with a reputable local
pro. This act of "generosity” is a Trojan horse. We all know that one's handicap
instantly doubles after a full-swing breakdown” (SI: URL). — “3po6imb ye 3
asmopumemuum micyesum npogecionanrom. Lleti axm "wedpocmi” - ye mpoancoKkuii
Kino. Mu eci 3HAEMO, WO 2AHOUKAN MUMMEBO NOOBOIEMBCA NICASA NOBHO20
npoepauty”.

Paraphrasing becomes necessary when all other lexical and grammatical
modifications fail to render the meaning of the idiom. When paraphrasing,
translators replace different grammatical and semantic components in the original
utterance to represent its content, for instance, the idiom “make no bones of smth.”
(“not to try to hide your feelings” [44]) is conveyed by the rephrased unit “ne
sanepeuyBatu’: “If the UK fan base is big enough and passionate enough, they will
want and deserve the right to have their own team ”, Waller said. “I make no bones
about it. | believe the best experience for any fans in any sport is when you have your
own team” (SI: URL). — “Akwo 6pumanceka ¢han-6aza 6yoe oocmamuvo 8eiuKoro i

3ananbHo0, BOHU 3AX04UYmb I 3AC/Y208Y8AMUMYMb HA NPABO MAMU 81ACHY KOMAHOY",



28

- ckazas Younep. "f ne 3anepeuyro uvozo. A esadxcaro, wjo Haukpawuil 00ceio 0
800116aNbHUKIB Y OYOb-KOMY 8UOL CNOPMY - Ye KOJU Y 84C € 81ACHA KOMAHOA ™.

The transformation of paraphrasing can be also demonstrated by the following
example, which shows how the idiom “the acid test” (“a situation or event which finally
proves whether something is good or bad, true or false, etc.” [45: 2]) is translated using
the paraphrased unit “makmycoBwuii mamipers”: “It was an acid test of the whole squad
but we proved how strong we are. We won the other matches and it was very difficult
what we did” (SI: URL). — I[e 6ys nakmycoeuit nanipeys ons scici komanou, aie mu
008eu, HACKINbKU MU cunbHi. Mu euepanu inwi mamui, i me, wo mu 3poounu, 6yio
0yaice CKIAOHUM 3a80AHHSM.

Antonymic  translation is a lexical-grammatical transformation,
when the positive form in the original is turned into the negative one in the
target text, and vice versa. In addition, it is accompanied by replacement of the SL unit
by the TL unit with the opposite meaning or connotation, for example, the idiom “to
hit and miss” (“done or occurring at random; succeeding by chance rather than through
planning” [45: 144]) is translated by using the negative construction “He 3aBK11 BIaJI0
rpatu’: “The cornerbacks, like Denver's early-round draft record, have been hit and
miss” (SI: URL). — “Kymosi zaxuchuku, sx i pexopo [leneepa y nepuiomy payHoi
opagpmy, He 3a6xcou 60a10 zpaiu’’.

The idiom “stay on track” (“to continue to work or make progress as planned,
expected, or desired” [44]) in the positive form has been translated by means of
antonymic translation in the following example: “Whether your goal is to lose weight,
lower your carb intake, get more protein or even increase your workouts, a calorie
counter app can help you stay on track” (SI: URL). — Hesanreorcro 6i0 moeo, uu €
sauia mema CXyOHYmMuU, 3HUSUMU CNONCUBAHHS 8Yele800i8, ompumamu Oiivule OiiKa
abo Hasimv 30iibWUMU KIIbKICMb MPEHYB8AHb, 000AMOK 05 NYULIbHUKA KAJAOpill
odonomooice 6am He giocmasamu 6io0 zpagpika.

The idiom “deaf ear”, coined by reducing the idiom “to fall on deaf ears — “be
ignored or disregarded” [44] has been translated by means of antonymic translation

using the phrase «He mocmyxatucs», for example: “What I'm trying to say is that I've
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always considered myself a classicist, a man who has managed with a great deal of
thought and fortitude to turn a deaf ear to the sweet and corrosive siren song of
capitalism, a guy who avoids flash for the sake of flash, who believes in the eternal
verities, the enduring values” (SI: URL). — “4 xouy ckazamu, wo 3a6xcou esazicas
cebe KNacukom, JHOOUHOI0, SKA 3YMINA 3 BelUKUMU 3YCULIAMU [ CUNOIO O0YXYy He
oocayxamuca 00 coslo0Koi i A0y4oi NiCHI CupeHu Kanimanizmy, 1H00UHOI0, KA YHUKAE
NOKA3YXU 3apaou NOKA3yXu, sIKA 8ipums y 8i4Hi iCMUHU, 8 HeMUHYWI YiHHOCMI
Thus, based on the research material it was found that a number of translation
transformations are used for conveying idioms of sports media discourse, the purpose
of which is to implement the principle of translation adequacy, namely the reproduction
of meaning using descriptive translation, total reorganization, antonymic translation,
substitution, less often — transposition and paraphrasing. Quantitative calculations are

given in the conclusions to this chapter.

2.3. Transcoding techniques of conveying idioms of sports media discourse
Transcription and transliteration are the techniques usually utilized to convey

proper names used as components of idioms in sports media discourse. They are the
ways of translating lexical items by reproducing their original form using the TL
alphabet. While transcribing, the translator reproduces the sound form of a SL word,
whereas in the process of transliteration, the grammatical form of a word is conveyed.
The following example of translating the idiom “Pyrrhic victory” — “a victory gained
at too great a cost” [45: 32] illustrates the use of transcription: “One can speak of
the Pyrrhic victory of a football team, for example, if the set in question wins a match,
but ends with two players expelled and injured three” (SI: URL). — “Bu moorceme
2060pumu  npo Rnippoey nepemozy GymooabHOi KOMAHOU, HANPUKAAOD, SAKUWO
pPo3ciiHymda KOMAaHOA eucpae mamdu, ane 3aKiHlly€mbC}Z 060MA BUKTIOYEHUMU cpasysamu
[ mpboma mpasmosanumu”’.

Loan translation, or calque as it is also called, is a sort of “borrowing” from
one language to another. It represents single words or groups of words that convey a

notion from the source language as accurately as possible into the target language. This
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technique may be illustrated by the following example in which the idiom “bone of
contention” (“a subject or issue over which there is continuing disagreement™ [45, p.
32]) is rendered with the help of the Ukrainian analogue “kaminb cnotukanus™, for
example: “But since that the offensive line is the bone of contention with everybody,
there's some things, not only from maybe improving the personnel up front but also
from a schematic standpoint, that we can do to maybe help the offensive line be more
efficient as well” (SI: URL). — “Ane ockinoku ninisi hanady € KamenHem cCROMUKAHHA
0711 6CiX, € 0esKI peyi, He MINbKU 3 MOUKU 30PY MONHCIUBO20 NOKPAUWEHHS KAOPOBO2O
CK1a0y, ane U 3 CXeMAmUuyHoi MOUKU 30py, WO MU MONCEMO 3POOUMU, Uj0D, MONCTUBO,
oonomoemu niHii Hanady cmamu Oiivb eghexmusHo maxoic”.

The semantic components of an idiom “of the old school” — “traditional or old-
fashioned” [45: 207] are literally rendered into their correspondences in the target
language, for example: “RX Smart Gear Drag Rope is an old school jump rope. While
it doesn’t have the swivel or bearings many of the newer models feature, this rope
offers constant resistance and challenge ” (SI: URL). — “RX Smart Gear Drag Rope -
ye ckakaika cmapoi wkonu. Xoua 60Ha He MAE WAPHIpie abo NIOWUNHUKIB, AKUMU
OCHawjeHi 6azamo HOGIWUX MoOeell, Ysi CKAKalKa 3abe3nedye NOCMiuHuil onip i
BUKIUK "

If there is no equivalent or it is impossible to locate an expression in Ukrainian
that has a similar meaning to the original, calquing is applied (sometimes it becomes
impossible to use a similar phraseological meaning, due to the influence of the context).
This results in the expression being translated by calquing losing the characteristics of
an idiom (in the target language). This primarily applies to idiomatic unities within
metaphorical language.

The translation of the idiom “the law of the jungle”, which is defined as “the
principle that those who are strong and apply ruthless self-interest will be most
successful” [45: 158], is loan translation, since the idiom ““3akon juKyHTTIB” 1S not fixed
in Ukrainian phraseological dictionaries, for example: “Now look! We'd better learn

some lessons from all this, otherwise it won't be EU law or FIFA law, but the law of
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the jungle” (SI: URL). — "4 menep nocnaneme! Ham kpawe sunecmu ypoxu 3 ycbo2o
yvoeo, inaxue ye 06yoe ne 3axkon €C uu 3axon OIDA, a 3axon oxcynanis".

We should note that the usage of loan translation seems to be expedient in the
given case since most target language recipients who are familiar with R. Kipling’s
works, namely the story “Mowgli”, will experience no difficulty in comprehending the

29 ¢¢

unit, which is interpreted as “xoxeHn cam 3a cede”, “Bce mis cede”, “youit — abo Oymer
yOuTHit”, “BUKMBAaHHS HAMCUIIBHILIOTO .

In the following example, the idiom “make or break”, which is defined as “be
the factor which decides whether something will succeed or fail” [45: 181], is also
rendered by means of loan translation: “These enhancements seem to be a response to
the growing awareness that cross-country is really a downhill sport: It's the ability to
get down the hills that will make or break your day” (SI: URL). — “I{i s0ockonanenns,
30aemuvcsi, € 8i0N0GIO0K HA 3pocmaioye YCGIOOMIEHHS M020, WO KPOC-KaHmpi - ye
Hacnpaeoi 2ipcokuti 6uo cnopmy: Lle 30amuicms cnyckamucs 3 nazopois, AKa Moxce
3podumu abo 3incysamu saul OeHv .

Therefore, it was found that when translating phraseological units of English
sports media discourse, transcoding techniques are not used to the full extent, in

particular, transcription and loan translation, which is dominant.

Conclusions to Chapter 2
The research results clearly show that translators use different methods of

conveying idioms in sports media discourse including lexical-grammatical
transformations (22 idioms; 64.73%), lexical-semantic transformations (6 idioms;
17.635%), and transcoding techniques (6 idioms; 17.635%).

The most frequent was the use of descriptive translation (14.73%), total
reorganization (14,73%) and calque (14.73%). Less common were such ways of
translation as antonymic translation (11.77%), replacement (8.82%) and differentiation
(8.82%).

It may be explained by the specifics of translating idioms in sports media

discourse. Thus, to adequately convey the content plane of English idioms functioning
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in sports media discourse, translators should thoroughly analyze their semantic
structure, pay attention to the (un)motivation of the meaning components, as well as
have background extralinguistic knowledge and knowledge of Ukrainian

plraseological units.

Transformation Number Percentage
Descriptive translation 5 14.73
Total reorganization 5 14.73
Loan translation 5 14.73
Antonymic translation 4 11.77
Differentiation 3 8.82
Replacements 3 8.82
Transposition 2 5.88
Generalization 2 5.88
Paraphrasing 2 5.88
Concretization 1 2.92
Replacement+Transposition 1 2.92
Transcription 1 2.92
Total 34 100

Table 1. Quantitative results of using ways of conveying phraseological units of

sports media discourse
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CONCLUSIONS

The conducted study of the ways of conveying English phraseological units of
sports media discourse into Ukrainian made it possible to come to the following
conclusions:

1. Idioms are a crucial component of every language and are present in considerable
quantities in the majority of them. These units present certain challenges in
translation because their meanings cannot be deduced from the meanings of the
individual words that make them up. The process of translating idioms from one
language into another is a difficult task that calls for the translator to have a thorough
understanding of both the languages and cultures that are being shared or
transferred, as well as the ability to recognize and handle any unexpected issues that
may arise while trying to find an effective translation for inter-lingual idiomatic
pairs.

2. The translation of phraseological units, in particular, in sports media discourse,
can be carried out using phraseological full equivalent, (absolute equivalent, calque)
and non-phraseological translation (descriptive translation, paraphrasing, total
reorganization, antonymic translation).

3. The English and Ukrainian sports media discourses have structural, semantic, and
syntactic variations that make selecting a translation method or strategy
challenging. In order to accurately convey their lexical meaning into the target
language while maintaining the structure and stylistic features of the source idioms,
experienced translators typically choose a specific translation transformation
guided by the specific context of the idiom, and occasionally combine all above-
mentioned techniques.

4. Total of 34 fragments of English sports media discourse and their Ukrainian
translations, selected by the method of continuous sampling, have been analyzed in
the study. As a result of the study, it was found that the most frequent cases are the
use of lexical-grammatical transformations — 64.73%, which is due to the effort to

preserve the national-cultural coloring of phraseological units. Lexical-semantic
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transformations (17.635%) and transcoding techniques (17.635%) make up the
second group of translation transformations, with a predominance of transcoding
techniques, which is associated with an effort to find phraseological equivalents in

Ukrainian language.
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ANNEX A

Cristiano Ronaldo’s Teary-Eyed, Unfulfilling World Cup Ending
Ronaldo, 37, has likely played his last World Cup minute, it coming as a
substitute in a match whose outcome he could not influence, all while his club options
dwindle.
JONATHAN WILSON
10.12.2022
Cristiano Ronaldo left the pitch at the final whistle after Portugal’s 1-0 defeat to

Morocco in Saturday’s World Cup quarterfinal and headed straight down the tunnel,
weeping. How you viewed that probably depends much on how you see Ronaldo.

On the one hand, of course, it was petulant and self-centered. His own sense of

self-pity outweighed any sense that his team, his country, might be feeling

disappointment. After he had made such a point of saluting the Portugal fans after the

6-1 win over Switzerland in the round of 16, here perhaps was a truer reflection of
where they stand in his priorities. There was no dignity in defeat, no feeling he might
go and congratulate the victorious Moroccans, or wish them well for the semifinal—

the first African team to reach such a milestone. It was graceless in the extreme.

But on the other hand there was something sad about the spectacle. Ronaldo,

now 37, has been one of the greatest players in the world over the past two decades.

His powers are waning. He is struggling to accept that he, too, is subject to the process
of aging. He has evolved his game as mobility has deserted him, transitioning from

willowy winger to dynamic inside forward to old-fashioned center forward. But there

Is nowhere else for his evolution to go. His explosive pace has left him. His leap is not

what it was. He doesn’t even finish with the same regularity he once did.
Each passing month brings new humiliation. In the summer, he tried to leave

Manchester United, only to find that no club of the requisite size wanted him. He said

no to a Saudi Arabian side then; now it appears he has no other choice. At Man United,
manager Erik ten Hag quickly decided he didn’t want him. Ronaldo has been a bit-part

player in the Premier League.
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With Portugal, there has been grumbling for some time that Ronaldo’s presence

was holding back the great generation of creative talent behind him: Jodo Félix

Bernardo Silva, Bruno Fernandes, Rafael Ledo—the list goes on. But Fernando Santos,

who had coached him at Sporting, never seemed inclined to leave him out until he was
riled by Ronaldo’s reaction to being substituted against South Korea in the group stage.

But for Ronaldo, every substitution is a step nearer the end he clearly dreads.

Every minute on the pitch is a further opportunity to score, to rack up his personal
records (he may be the only male player to score in five World Cups, but he still has
not scored a single goal in the knockout stage). Ronaldo was dropped for the last-16

match against Switzerland and saw his replacement, Gongalo Ramos, score a hat trick

as Portugal suddenly looked the fluent attacking team the players suggested they could
be.

Ronaldo smiled in the right places, applauded when he needed to, but there was
then talk, denied by the Portugal camp, that he had wanted to leave the World Cup
altogether due to his role reduction. He was left out of the starting lineup again for the
guarterfinal, reduced to a reserve. This time, though, Ramos was isolated and crowded
out, making barely any impact. With a certain inevitability, Santos turned to Ronaldo
six minutes into the second half.

This was his chance for redemption—and nothing came. Ronaldo could not
change the shape or passage of the game. He was impotent, just as isolated and crowded

out as Ramos had been, imprecise or lacking his usual polish when the odd chance to

score did materialize. Being isolated and crowded out is perhaps what he does best
these days. The will is there, the ability not.
All people must go through this, of course, the little signs that age is catching up

with us: the bus number we can no longer read without glasses, the chair we can no

longer get out of without a sigh, the Thursday night five-a-side that becomes too

painful. Mature adults deal with it. But Ronaldo’s loss is greater; he defined himself

by his physical prowess, and now his body is betraying him.

And he is not mature. His egocentrism is what once made him great, gave him

the belief to work and work and work to become the footballer he became. Now, it
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exposes him to ridicule. He is somebody who has been revered all his adult life. Even
against Switzerland, with Portugal 4-1 up, a portion of the crowd demanded he be
brought on, chanting his name in unison. How must that skew the perspective. He has
been indulged all his life and is having to face up to the prospect of leaving the highest

level of the game, falling short of winning the one title that has evaded him. Whatever

records he sets in the Saudi league, should that be where he goes for an exorbitant

salary, there is a profound sense of anti-climax. There is a tragedy in that, of sorts.

It is possible to have sympathy for him about that, while at the same time

recognizing that if everybody behaved like that, sport would be unbearable—that the
mark of a true sportsman is to act well despite it all.
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ANNEX B

Methods of translating idioms in sports media discourse

Ne Origin idiom Translation Type of transformation
Lexical-semantic transformations
1. | He had to be painfully aware | Homy oyno bonsue Differentiation
that had the major leagues | yceioomnrosamu, wo sKb6u
not been closed to African- | euwi nieu ne Oyau 3axkpumi ons
Americans during his best | agppoamepuxanyic y  poxu
pitching years, he would | toco naiikpawux Oocsienenw,
probably have been in a|sin, tmosipno, 6y6 o6u 6
magnificent position to rest | uyoogomy  cmanosuwi i

on his laurels

cnouueas ou Ha Jaaspax

“There was no dignity in
defeat, no feeling he might go
and congratulate the
victorious Moroccans, or
wish them well for the
semifinal—the first African
team to reach such a
milestone ”

Y nopazyi ne 6yno eionocmi,
He 0y10 8i0uymms, wo 6iH
Modce nimu 1 npusimamu
MAPOKKAHYLB-NEPEMOINCYIE
abo nobaxcamu im ycnixie y
nieginani - nepui
appukancoKiti KoManoi, sKa
odocazna maxoi @ixu.

Differentiation

But some of the bigger
schools, such as Georgia
Tech and Maryland, that had
asked about him as a
sophomore dropped out of
the picture after ~ Edwards
broke his collarbone and
missed his junior football
season

Ane oOesaxki eenuxi 3axkaaou,
maxi sax Georgia Tech ma
Maryland, sixi yixasunucs num
uie Ha Opy2oMy Kypci, 3HUKIU 3
nona 30py 00pasy nicis moeo,
sk Eosapoc snamas karouuyro i
NpONYyCmue C8ill HHIOPCbKUL
GdymobonvHULL ce30H.

Differentiation

For Jones and Perry, the
name of the game s
maintaining their weight.
They haven't had to pump
iron to get there

Jna  Hoconca ma lleppi
201108He —  NIOMpuMysamu
c60i0 6azy. Im me nompibrno
mazamu 3aniso, woob
nompanumu myou

Generalization

As | got older and | started to
be more knowledgeable
about the sport, about sport
in general and about the guys
who paved the way for guys
like myself”, James said then

3 sixom s cmasg Oinvue 3Hamu
npo cnopm, HpoO  CHOpM
3aeanom i NpPo XIONYi8, SKI
RPOKNANU WAAX Ol MAKUX,
aK s”, - ckazae mooi [cetimc

Generalization

They have to put down their
forks to stay there” (SI:
URL).

M nompibno  eioknacmu
euoenku, woob 3anUUUMUCS
mam.

Concretization

Transcoding

“One can  speak  of
the Pyrrhic  victoryof a
football team, for example, if
the set in question wins a

Bu mooceme 2oeopumu npo
nippogy nepemozy
¢dymobonvHOl KOMAaHoU,
HANPUKIAO, AKWO PO32IAHYMA

Transcription
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match, but ends with two
players expelled and injured
three

KomMauoa euzpae mamu, ane
3AKIHYYEMbCA osoma
BUKTIOYEHUMU — 2paABYAMU T
MpboMa Mpasmo8aHUMU

But since that the offensive
line is the bone of contention
with everybody, there's some
things, not only from maybe
improving the personnel up
front but also from a
schematic standpoint, that we
can do to maybe help the
offensive  line be more
efficient as well

Ane ockinbku ninis Hanaoy €
KameneMm CROMUKAHHA O
8Cix, € 0esiKi peui, He MIIbKU 3
MoOYKU  30py  MOJCIUBO2O
NOKPAUWeHH Kaopoeozo

cKkaaody, ane u 3 cxemMamuyHol

MOYKU 30Dy, WO MU MOHCEMO
3pooumu, Woob, MONCIUBO,
donomoemu  JiHIl  HANAoy
cmamu  Oitbwl  egheKmusHo0
Maxoxc

Loan translation

RX Smart Gear Drag Rope is
an old school jump rope.
While it doesn’t have the
swivel or bearings many of
the newer models feature, this
rope offers constant
resistance and challenge

RX Smart Gear Drag Rope -
ye CKaxkaaka cmapoi wiKoJu.
Xoua eona Hne mae wapHipie
abo  nIOWUNHUKIE,  AKUMU
OCHaweni 6bazamo HOBIUUX
Mooeretl, ys CKaKanka
3abesneyye nocmitiHuti onip i
BUKTIUK

Loan translation

10.

“Now look! We'd better learn
some lessons from all this,
otherwise it won't be EU law
or FIFA law, but the law of
the jungle”

“A menep nocnameme! Ham
Kpawje GuHecmu YpoKu 3
YCb020 Yb02o, iHaKue ye 6yoe
He 3axkon €C uu 3axon PIDA,
a 3aKoH 0xcyH2nie”

Loan translation

11.

These enhancements seem to
be a response to the growing
awareness that cross-country
is really a downhill sport: It's
the ability to get down the
hills that will make or break
your day.

1]i 60ockonanenns, 30acmocsi,
€ 6I0N0GI00K Ha 3pocmaroue
YCBIOOMAEHHS MO20, WO KPOC-
Kaumpi - ye  HACnpaegoi
eipcokuit  6ud cnopmy: ILle
30amHicmy ~ cnyckamucs 3
nazopois, axa moxce 3pooumu
abo 3incyeamu aui 0elb

Loan translation

12.

Make it with a reputable local
pro. This act of "generosity"
is a Trojan horse. We all
know that one's handicap
instantly doubles after a full-
swing breakdown.

3pobimw ye 3 asmopumemHum
Micyesum npoghecionanom.
Lleii axm "weopocmi" - ye
mpoancekuii  Kinb. Mu e6ci
3HAEMO, wo 2anoukan
MUMMEBO NOOBOIOEMbCSL NICIA
NOGHO20 NPOPAULY.

Loan translation

Lexical-grammatical transformations

13.

Then they promise the next
time it happens, they'll bite
the hand that feeds them

Ilomim eonu obiysomo, wo
HACMYNHO20 pa3y, KoOIu ye
CmaHemuvcs, BOHU 6KYCAMb
PYKY, AKa ix 200y€

Transposition

14.

As the former Chargers
linebacker watched the Bills
and the Chiefs clash in the
AFC  Championship  in

Konu  xonwwniti  natinbexep
"Yapooicepc” cnocmepieas 3a
npomucmosHuam  "bBinnz" i
"Yichc" y uemnionami APK y

Transposition
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January 2021, one of his first
NFL buddies sprang to mind.

ciuni 2021 poky, Ha OymKy
Cnae O0O0uH 3 1020 Nepuiux

npusmenie 3 HDJI.
15. | There's no hidden agenda, | Makkapmui nanonseae, wo 6 Replacement
McCartney  insists.  His | ypomy Hemae — JHCOOHUX
resignation might be the | npuxosanux momusis. Hozo
biggest story to hit the state's | iocmaska  mooce  cmamu
sports pages in years, but it | naubinbwor  icmopicio  na
isn't a particularly long one | cnopmusnux 2azemuux
wnanLmax wmamy  3a
OCMAHHI POKU, ale BOHA He
6y0e 0cobauB0 0082010
16. | Taggartindicated he isaware | Taceapm  3asnauus,  wo | Replacement+transposition
of the added responsibility his | yceioomnroe 000amKo8y
last name carries in the | ionosioarvnicme, sxy wnece
public eye, and works hard to | ioco  mpizéuwe 6  ouax
earn his opportunities, while | zpomaocbkocmi, i
also ensuring his behavior | nanoneznuso npayioe, wo6
brings the right kind of | sacayorcumu ceoi
attention to his family MONCIUBOCMI, A MAKONC
2apanmye, wo 1oeo no8ediHKa
NPUBEPMAcE HANLEHCHY Y8A2y 00
toeo cim'i
17. | Here are the most notable | Ilpononyemo  sawiii  ysasi Replacement
moves to cross the finish line, | natinomimuiwi nepexoou, sxi
the biggest rumors and a list | nepemunaromeo Qiniwny
of the priciest moves as the | npamy, natieyuniwi wymxku ma
transfer window comes to a | cnucox HAUOOPONCUUX
close nepexoois, wo
HaOIUNICaArOmMsbcs 00
3a6epuienHs  mpancgheprHozo
BIKHA
18. | “His players are well- | Hoeo epasyi dobpe Replacement
prepared, they work hard and | niocomoeneni, 60HU
are highly motivated, which | nanonecruso  npayrwiwoms i
is important, because like all | maromo 6ucoxy momusayiro,
great coaches, he has high | wo saociueo, adoce, sax i eci
expectations and demands a | suoamni mpenepu, 6in mace
lot”. No pain, no gain. BUCOKI O4IKY8aHHA I 6aeamo
yoeo eumaczac". Be3 3ycunv
HeMae nepemozu.
19. | As anyone who spends much | Kooicen, xmo  npogooums Descriptive translation
time in the great outdoors | 6acamo wuacy na ceixcomy
knows only too well, things | noéimpi, oobpe 3nac, wo
often don't work out as | uacmo ece iioe me max, sk
planned NAAHY8ANI0CS
20. | “Any time you can work | “Byov-saxuil pasz, Koau 6u Descriptive translation
yourself out of situations like | moowceme  eubpamuca 3

that, that’s going to make or
break the game”, Kershaw
said

NOOIOHUX cumyayitl, ye modice
noxkpawjumu ado nozipuiumu
cumyauirn", - ckazas Kepuioy
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21.

“Denard Walker got beat on
man-to-man coverage
against Baltimore, but has
displayed the talent the
Broncos paid top dollar to
acquire”

“/lenapo  Bokep  3a3nag
nopasku 6  IHOUBIOYAIbHIl
bopomu6i npomu
"banmimopa”, ane
NPOOEMOHCMPYBA8  MALAHM,
3a AKULL "bponkoc"

3anaamuau Haueuuiy yiny”’

Descriptive translation

22.

“When the rookie sensations
LeBron James and Carmelo
Anthony were left off the All-
Star rosters, people started to
let go of the idea that Stern
pulls strings for the brightest
stars”

“Koau
Jlebpon [oceumc i Kapmeno
Eumoni mne nompanuiu 0o
CNUCKI8  YCIX 3IpOoK, 100U
nouanu  8iOMOBIAMUC  8i0
Oy MKU, wo Cmepn
KOHMPOIOE  HAUACKPABIUUX
3ipok”’

HOBAUKU-CEHCAYLT

Descriptive translation

23.

“To curry favor with players
and promote adidas products,
Vaccaro can legally give
players clothing and shoes
and teams money as part of
AAU sponsorships — before
and after camp, but not
during it”

“lllo6 eucnymcumuca nepeo

2pasysamu ma
NONYIAPU3YEAMU  NPOOYKYLIO
adidas,  Bakkapo  moorce

JlecaibHO  0asamu  2pasysim
00512 ma 83ymmsi, & KOMaHOam
- epowti 8 pamxax
cnoucopcmea AAY — 0o i
NICs MPEHYBAILHO2O CE30HY,
ane He nio yac Hvboeo .

Descriptive translation

24,

Or that the only remedy he
found for his loss of identity
and mental acuity was at the
bottom of a bottle, and that
drinking had led Jackson and
his wife, Lindsey, to shield
their four children from his
deterioration, setting him on
a course to that lonely hotel

Abo wo eouni niku  8i0
empamu  i0eHmuyHocmi ma
2ocmpomu po3ymy 8iH

3HAUWO8 HA OHI NIAWKU, T U0
nusymeo smycuno oicekcona
ma uoeo Opyacuny Jlinoci
3axucmumuy Ce0IX HYomupbox
dimetl 8i0 1020 NOCIPUIEHHS,
npugieuwiu 1020 00 Yb0o2o

Total reorganization

room. CaAMOMHBLO20 ~ HOMEpAd 6
comeii.
25. | “They've grown up with | Bonu sUpoOCIU 30 Total reorganization

celebrity as part and parcel

SHAMEHUMOCMAMU, SAKI cmanu

of our culture through the | nesio'emnoro YACMUHOI0
media. They understand it | nawoi xyremypu 3a60sKu
better” media.  Boumu  xkpawe iT
PO3YMIIOMb.
26. | Maybe it's easy for the local | Moowcauso, Micyesiil Total reorganization

franchise to lose the plot
when a player the caliber of
Tom Brady goes down for the
season with a knee injury.

Gpanwusi necko empamumu
inmepec, Konu  epaseyb
kaniopy Toma Bpetidi eubysac
Ha YINull ce30H uepe3 mpaemy
KOZIHA.

27.

"The general rule of thumb is
if you're losing more than two

"

3azanvne
npasuo.

npakmuune
SAKUO 6u

Total reorganization
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or three pounds a week,
you've got to raise a red flag,
" said Alan Stein, the co-
founder of Elite Athlete
Training Systems, a strength
and conditioning center in
Montgomery County. "

empauacme  Oinvue  080X-
MpboX (yHmMie HA MUINCOEHb,
8U NOGUHHI 3a0umu mpugoey",
- kaxce Anan  Cmain,
cnigzacnoenux Elite Athlete
Training  Systems, yewmpy
Mpeny8aHs 3 PO3GUMK) CUIU
ma KOHOUYIOHYBAHHSL 8 OKPY3i
Monmeomepi, CLLIA. "

28.

"The general rule of thumb is
if you're losing more than two
or three pounds a week,
you've got to raise a red flag,
" said Alan Stein, the co-
founder of Elite Athlete
Training Systems, a strength

" 3aeanvne  npakmuune

APAasuio. AKWO 68U empadacme
Oinbute 080X-mMpvbox ¢hynmis
Ha MUdtCOeHb, 68U NOBUHHI
3abumu mpueozy", - Kadxce
Anan Cmatin, cni63acHO8HUK
Elite Athlete Training Systems,

Total reorganization

and conditioning center in | yenmpy mpenyeams 3
Montgomery County. " PO38UMKY cunu ma
KOHOUYIOHYBAHHS 8  OKpY3i
Monmeomepi, CLLIA. "
29. | “If the UK fan base is big | “Axwo 6pumancoexka ¢an- Paraphrasing
enough and passionate | 6basa  6yde  docmammnbo
enough, they will want and | seauxoro i zananvnor, eonu
deserve the right to have their | zaxouymes i

own team”, Waller said. “I
make no bones about it. |
believe the best experience
for any fans in any sport is
when you have your own
team” ‘“Hxwo Opumanceka
¢an-6asa 6yoe Ooocmammvo
8E/IUKOIO | 3AnajlbHOO, 60HU

3axo4ymo l
3acjitycoeyeamum)ynb HAa
npaeo mamu 6JIACH)

Komarnoy", - ckazae Yonnep.

3acny208y8amumyms Ha NPpaeo
mamu  81acHy Komauoy", -
ckazae  Yonnep. "AH  ne
3anepeuyro ubo20. A esadicaio,
wo Haukpawuti 00c8io 0
600116aNbHUKIE ) 0YO0b-5AKOMY
8Udi cnopmy - ye KOIU y 84c €
81ACHA KOMAHOA ™.

30.

“It was an acid test of the
whole squad but we proved
how strong we are. We won
the other matches and it was
very difficult what we did”.

L]e 6y6 naxmycoeuii nanipeus
0Nl 6ciel KomManou, aie Mmu
006e/U, HACKIIbKU MU CUTbHI.
Mu suepanu inwi mamui, i me,
wo mu 3pobunu, 6yno oyoice
CKIIAOHUM 3A680AHHAM

Paraphrasing

31.

“The  cornerbacks, like
Denver's early-round draft
record, have been hit and
miss”.

Kymosi  3axucnuxu, sax i
pekopo [lensepa y nepuiomy
paynoi opaghmy, He 3aexcou
60ano zpanu.

Antonymic translation

32.

“Whether your goal is to lose
weight, lower your carb
intake, get more protein or
even increase your workouts,

Heszaneoxcno 6io moeo, 4u €

eawia  mema  CXYOHYmU,
SHUZUMU CNOXHCUBAHHA
8y21€600i8, ompumamu

Antonymic translation
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a calorie counter app can
help you stay on track ”

Oinbwe Oinka abo Hasimob

30ibUUmuU KLIbKiCmb
mpeHysanb,  000amox O
JMYUNBHUKA Kanopiu
odonomooice eam He

giocmaeamu 6id cpacgpika.

33.

What I'm trying to say is that
I've always considered myself
a classicist, a man who has
managed with a great deal of
thought and fortitude to turn
a deaf ear to the sweet and
corrosive siren song of
capitalism, a guy who avoids
flash for the sake of flash,
who believes in the eternal
verities, the enduring values

A xouy ckazamu, wo 3a8xcou
8gadicag  cebe  KIACUKOM,
JMOOUHOW,  AKA  3yMila 3
BENUKUMU 3YCUTIAMU T CUNOIO
0yxy He oocayxamucsa 00
conoodkoi i A0y4oi  nicHi
cupenu Kanimainizmy,
JII0OUHOIO, sAKa YHUKae
NOKA3yxu 3apaou Nnokayxu,
AKa 6ipumbs y 6I4YHI ICIMUHU, 8
HeMUHYWI YIHHOCMI.

Antonymic translation

34.

The most important thing on
Saturday was the win. With
Basel to come before Emery's
first Classique meeting with
Olympique de Marseille. It
was important to keep the
ball rolling despite how poor
the performance was

Haitieonosniwuum y  cybomy
oyna nepemoea. 3 "bazenem"
nepeo nepuioro  3yCmpiuyio
Ewmepi 8 Knacuko 3
mapcenvcokum  "Onimnixom”.
Baowcnuso oyno He
3YRUHAMUCA Ha
00CAZHYMOMY, HE38aMCaA04U
Ha me, HACKIIbKU NO2AHONO
oyna epa

Antonymic translation
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PE3IOME

KypcoBy poO0Ty NpHUCBSIYEHO JOCHTIIKEHHIO OCOOIMBOCTEN MEPEKIaay 1110M B
aHTJIOMOBHOMY CIOPTUBHOMY MeJia-AUCKYpCi YKpaiHCBKOIO MOBOIO. Y MEpIIOMY
pO3aUIl yBara 30CepeKyBajlacsi Ha SBHUINI 1110M SK OO0'€KTy JIIHTBICTUYHUX
JOCJIIJPKEHb, TTPO0JIeMi MepeKiIaay 1A10M B MEPEeKIa0o3HABCTBI Ta aHAJI3y TEKCTIB
CIIOPTUBHOTO Meia-TUCKypCy. Y IpyroMy po3aiii 31iCHEHO TepeKIIalalibKuii aHami3
(dakTUyHOrO Matepiany aociikeHHs (igioMm, ycsoro 34 omunuii). OKpiM LbOTO,
KypcoBa poO0Ta MICTUTh TaOJIMIIO, 10 UTFOCTPYE BUKOPUCTaHI CIIOCOOM TEepeKiiany
111l0M B aHTJIOMOBHOMY CIIOPTUBHOMY MeJlia-AUCKYpCi.

Kniwouoei cnoea: mnepexnan, Tnepekiaganbka TpaHchopMmallis, —iaioMma,

aHTJIOMOBHUM CIIOPTUBHUI Me1ia-TuCKypcC.
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