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BCTYII

JumomMHa  poboOTa  MPHUCBIYEHA  BUBYCHHIO  JIIHTBO-(YHKI[IOHATBHUX
0COOJIMBOCTEM MOCHIIKEHHSI BepOaJbHUX TOBApPHUX 3HAKIB B aHTJIIHCHKOMOBHOMY
PEKIaMHOMY JTUCKYPCI.

BepbanpHuii TOBapHMiII 3HAK B JIGKCHYHMX Ta IHIIMX CHUCTEMax MOBH 1
KyJbTYpPH B OCTaHHI JIeCATUPIYYsl OyB ONMMCAHUN JOCTITHUKAMHU y PI3HUX aCIICKTaXx.
Tak, mo xiams XX CT. B 3apyODKHHX JOCIHIDKEHHSX Ha TMEPIINi TJIaH BUCYBA€THCS
NUTaHHS BUKOPHUCTAHHS TOBAapHUX 3HAKIB B MapkeTuHry. Y nei yac y CIIA i
KpaiHax 3axiHoi €BpomnHu 3'BISETHCA HU3KA MOCIOHMKIB 3 PO3POOKH Ha3B TOBApIB 1
MOCIYT, a TaKOX HAyKOBHX TMpallb, MPHUCBIYCHUX (YHKIIOHYBAaHHIO TOPTOBO-
KOMEPIIHHUX 3HAKIB B IOPUIUYHIN Ta BUPOOHUYO-EKOHOMIUHINA KoMyHiKkallii. Cepen
HUX HaWlOLIbII BIJIOMI CBITOBI OecTcenepu Takux aBTopiB, sk K. Jx. Bepkman, sikuii
JOCTII)KYyBaB MPOLECH MICUXOJIOTI] CTBOPEHHS 1 COPUMHATTS TOBapHUX 3HaKiB; K JI.
Paiic, E. Paiic, I'. YapmeccoH, ski omnmcaJM MpOIEC CTBOPECHHS YCIHIITHOTO
KoMepIiiitHoro iMeHi. HeoOX1/1HO 3a3HAYUTH TAKOXK Ipalll MPOBiHOTO CIelialicTa B
rainy3i Opena-meHeKkMeHTy . Aakepa, sskuii HalOUIBII TOBHO 1 PO3rOPHYTO OIMKUCAB
npoOJeMU CTBOPEHHS «CWJIBHOTO» OpeHAy, TOOTO Takoro, SKUH aKTHBHO
MO3ULIIOHYETHCS HA PUHKY 1 Ma€ MAPOUYHY 1I€HTHUYHICTb.

Opnak B 3apyOiKHIM JIIHTBICTHYHIA Hayli A0 KiHI XX CT. CHellaJbHUX
TEOPETHUYHUX JIOCHI)KEHb KOMEpLIMHOT HOMIHAILI MPAaKTUKUA HE 3A1HMCHIOBAJIOCS.
Bunsitoxk cranosuth, imoBipHo, [I. Ilpanickac. lleli mocmigHuk 3a3Hayae, IO
BIIHOIIEHHS! MDK pedepeHTOM 1 TOBapHMM 3HAKOM MIAMOPSAKOBaHI BIJHOIIECHHSM
MIDK HailMEHYBaHHSIM TOBapy Ta MOTr0 MOTEHI[IHHUM MOKYTIIIEM.

JInme Ha mouatky XXI ct. M. PyTKOBChKHH TOCII)KYBaB TOBapHI 3HAKU; BiH
BU3HAYUB 6epOAIbHI MOBAPHI 3HAKU SIK KATETOPII0 «CIElIaIbHOTO OHOMACTUKOHY.
Tum camum Oyra mo3HadueHa Meka MK BEpOATIbHUMH 1 HEBEpOATbHIUMH 3HAKAMHU, B
pe3yibTaTi 4oro peajbHO HasBHI HeBepOaldbHI 1 CHUHKPETHYHI TOBapHI 3HAKU
MPaKTUYHO 3HUKIIM 3 MOJS 30py JA0CHiIHUKIB. Takox Ha mouatky XXI cT. omucy

(GyHKIIM TOBapHUX 3HAKIB B aHMIINCHKOMY PEKIAMHOMY AMCKYpPCl MPUCBITHIIA CBOI
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nociimxenns I1. @pigpix. [if Bpazocs nosecTu, Mo KoMepliiiHe HaliMEHYBaHHS €
SIPOM OUTBIIIOCTI PEKJIAMHUX MOBiIOMIICHB. Hamamni 1 mocaigauIs 3poomia cupooy
OMKCATH COIIOTIHTBICTUYHHUM aCTIEKT Opa3HiIbCbKUX TOBAPHUX 3HAKIB.

Craig ocoOauBO MIJKPECIUTH, MO A0 TEHEPINIHBOTO 4Yacy B YKpaiHCHKOMY
NEPEKIIaZ03HABCTBI HEMAE KOJHOIO TEOPETHUUHOTO JOCIIIKEHHS, B IKOMY (PEHOMEH
BepOaNpHUX TOBAapHUX 3HAKIB OTpMMaB O LUTICHE, BCEOIYHE TEOPETUYHE
BUCBITJICHHS 3 TO3MIII] EPEKIaJO3HABCTBA Ta CUCTEMHUI OMKC NUISIXOM BKJIIOUEHHS
B JIOCJI/IPKEHHS IUTAHHA [IPO HEBEpOaJIbHUX TOBAPHI 3HAKH, HEMAE.

AKTYaJbHICTb JIOCIIIP)KEHHS BU3HAYE€HA HE3MIHHUM 1HTEPECOM I'yMaHITapHHUX
1 CyCHUIBHO-TIONITUYHUX HAyK /10 BUBUEHHS PEKJIAMHOIO JUCKYpPCY, IO BOJOIIIOTH
NEBHUMHU MparMaTUYHUMH 3aBJaHHAMU. 30KpEeMa, BIEpILIC BHUBUEHHIO II1JIaBCA
Marepiai aHIJIO-yYKpaiHChKUX BepOaIbHUX TOBAPHHUX 3HAKIB Y PEKJIAMHOMY AMCKYpCi
K MepeKIIaJ03HaByua npoodiema.

Mera [OCHIDKEHHS TOJNSTa€e y BU3HAYEHHI JIHIBO-(DYHKI[IOHAJIBHHUX
0COOJIMBOCTEN JOCIIKEHHSI BEpOATbHUX TOBAPHUX 3HAKIB B AHINIINCBKOMOBHOMY
PEKIIAMHOMY JTUCKYPCI.

[ToctaBnena MeTa BUMarae BUPIIICHHS] HACTYITHUX 3aB/IAHb:

— PO3IJIIHYTH BepOaJIbHI TOBAPH1 3HAKH SIK JIIHTBICTUYHY MPOOIIEMY;

— Ha3BaTH KJIIOYOBI TepeKJIajlalbKi CTparerii 1 TaKTUKU BIATBOPECHHS
BepOaTbHUX TOBAPHUX 3HAKIB,

— omucaTh OCOOJUBOCTI AHTTIHCHKOMOBHOTO PEKJIAMHOTO JHCKYpCy Ta
crietnudika oro nepexiany;

— OKPECIIUTU CTPYKTYpHI, JIGKCUKO-CEMAHTHUYHI 1  (YHKI[IOHAJIbHI THUIH
BepOATbHUX TOBAPHUX 3HAKIB B aHTJIIHCHEKOMOBHOMY PEKJIaMHOMY JHCKYPCi;

— BCTAHOBUTU CTpaTerii 1 TAaKTUKU BIATBOPEHHS YKPaiHCHKOIO MOBOIO

BepOAbHUX TOBAPHHUX 3HAKIB B MEPEKJIAAl TEKCTIB aHTIIMCHKOMOBHOTO PEKJIAMHOTO

TUCKYPCY;



— IPOCTEKUTU  3aCTOCYBaHHS  MEpEKIaJalbKux  TpaHchopmamid  Juis
30epekeHHsl MparMaTUYHuX (yHKIIA BepOaJbHUX TOBAPHUX 3HAKIB B IEpeKiajl
TEKCTIB aHTJIIICbKOMOBHOT'O PEKJIIAMHOTO TUCKYPCY .

O0'exkTOM 10C/iAKEHHA B JUTUIOMHIN poOOTI BUCTYNalOTh BepOalibH1 TOBapHI
3HAKH, B34T1 3 0iliiHUX [HTEepHET-CalTIB.

IIpenmeTroM poCHiIzKEeHHSl BUCTYMAOTh CTpaTerii 1 TaKTUKH, a TaKOX
nepexiaganpki - Tpancopmaiii BIATBOPEHHS YKPaiHCHKOIO MOBOIO BepOaTbHUX
TOBAapHUX 3HAKIB B MEPEKIIa/ll TEKCTIB aHTJIIHCHbKOMOBHOTO PEKJIAMHOTO JTUCKYPCY.

JIOCTOBIpHICTh PE3YNbTATIB JOCIIIKEHHS Ta OOIPYHTOBAHICTh TEOPETHUYHHX
MOJIOKEHb 3a0€3MeUyI0ThCA aHali30M MOBHOro Marepiany oO'emom monan 100
BepOANbHUX TOBAPHUX 3HAKIB, Y3iITHX 3 OQIMIAHUX I[HTEepHET-cailTiB, a TaKOoX
3aCTOCYBaHHSAM KOMIUIEKCHUX METOAIB AOCIIKEHHS.

MarepiajioM JOCHIIKEHHS NOCTYKWIM MPUKIaad BepOalbHUX TOBAPHUX
3HAKIB, Y34THX 3 PI3HUX [HTEpHET-CalTIB.

VY X0/l TOCHiI)KEHH BUKOPUCTOBYBAJIMCSA HACTYIIHI METOIM: Memoo CYYilIbHOIL
subipku — st 1000py (aKTUYHOrO Martepiany; Memoouku CmMpYKmypHO20 Ta
CEMAHMUYHO20, NPASMAMUYHO20 TA KOHMEKCMYAIbHO20 AHANI3Yy — NI 3’ ICyBaHHS
0co0MMBOCTEM (DYHKITIOHYBaHHS aHTIIO-YKpPaiHCHKUX BEpOaJbHUX TOBAPHUX 3HAKIB,
y3aTUX 3 O(IIHHUX [HTepHET-CalTIB; Memoouxku nepexiadaybko2o auanizy — s
BCTAHOBJICHHSI CTpaTerii 1 TaKTUK, a TaKOX MEepeKialalbKux TpaHchopMarii
BIITBOPEHHS YKPATHCHKOIO MOBOIO BEepOaTbHUX TOBAPHUX 3HAKIB B TIEPEKIIAl TEKCTIB
aHTJICPKOMOBHOTO PEKJIAMHOTO TUCKYPCY.

HaykoBa HOBH3Ha 0Jep:KaHMX Pe3yJbTATIB IOJSArae y TOMy, 10 B poOOTI
gnepuie. 6CMAaHOBNIeHO, 110 6epOANbHUll  MOBAPHULU 3HAK — TIO3HAYEHHS,
3apeeCcTPOBAHE B YCTAHOBIIEHOMY MOPSAKY, SIKE CIY>KUTh JUIsl BIAMIHHOCTI TOBapiB 1
MOCJIYT, M0 HAJAIOTHCA IHIMMMU KOMIIAHISIMHM 1 TAIPUEMCTBAMU; BUBHAYUEHO, IO
OCHOBHMMHM IMPUHOMaMU MEpeKIaay BepOalbHUX TOBApPHHUX 3HAKIB CTalM CTpaTerii:
BIICYTHICTh TEpeKiaay, NpIMHUN TMepekiaa, ajanTailis, peBisis, a TaKOX TaKTUKH:

€KBIBJICHTHICTh 3HAKIB, IO NPEJACTaBlI€Ha (PYHKIIOHAIbHO-KOMYHIKaTUBHOIO 1
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KOMYHIKaTUBHO-TIPAarMaTUYHOIO E€KBIBAJIEHTHICTIO, IO JOCSTAETHCS 3a JOMOMOTOIO
TPAHCKOAYBaHHS: METOJ TpaHCIITepaIlii 1 MeTOJ aJanTUBHOTO TPAHCKOMYBaHHSI,
BepOaJibHI TOBAapHI 3HAKM MO’KHA BIJITBOPIOBATH 3a JIONIOMOTOIO0 TaKHUX CHOCOOIB:
ayTEeHTUYHE  BIATBOPEHHS,  IOBHO-GKBIBAJCHTHUW  TMEpPEKIaJ,  YacCTKOBO-
CKBIBAJICHTHUH TMEpeKyaj, IMOBHA 3aMiHa, ONMHCOBUM TIEpPEKIIaJl; 008edeHO, IO
PEKNAMHULL OUCKYpC — YacTWHA KYyJbTYpH, L0 TPEJCTABIA€ sICKpaBe, OapBHUCTE,
HamoBHEHE oOpa3aMu BiOOpa)Xe€HHs TIACHOCTI 1 IO TMPOIMOHYE 1/1€aTbHHUIA CTHIIb
KUTTS, OCHOBHUMHU (PYHKIIISIMUA PEKJIIAMHOTO JUCKYpCY €: iHpopmarliiina, BIUIMBOBA,
€KOHOMIYHa, COI[IOKYJIbTYpHA, €CTETUYUHA; 3p00eHO cnpoby Hazéamu, O BepOalbHI
TOBapHI 3HaKW TMpejcTaBieHl: 1) mnpoctumu, TOOTO OAHOMOphEMHUMH; 2)
MOX1IHUMH, TOOTO JiepuBaTaMu; 3) CKIaJACHUMHU BepOaJTbHUMU TOBAPHUMH 3HAKAMU;
eécmanoeneno, o BepOaabHl TOBAPHI 3HAKM MOXYTh OyTH BIATBOPEHI 3a JOIOMOTOIO
CTpaTeriii: BiACyTHICTb nepeknany (55%), npsmuii nepexian (5%), anantarist (20%),
peBi3is (20%) 1 TAKTUK: €KBIBAJIEHTHICTh 3HAKIB, 110 MpeACTaBieHa (PYHKIIOHAIBHO-
KOMYHIKaTUBHOKO 1  KOMYHIKQTUBHO-TIPATMAaTUYHOK)  €KBIBAJEHTHICTIO, IO
JIOCSITA€ThCA 3a JOMOMOTOI0 TPAHCKOAYBaHHS: MeToA TpaHciiTepaiii (60%) 1 meron
allanTUBHOTO TpaHckoayBaHHs (40%); cmoco6iB: ayreHTHYHE BiaTBOpeHHS (83%)),
MOBHO-CKBIBAJICHTHHUI Tmiepekan (7%), dacTkoBo-ekBiBaJieHTHuUN mepeknan (3%),

noBHa 3amiHa (2%), ommcoBuii mepekian (5%); mepexsamanbki TpaHcopMaliii:

rpamatuyHi (nomaBanHsa (20%), cuHTakcHYHE YIOMIOHEHHS / JTOCTIBHUIN MepeKiia
(10%), rpamatuuna 3amina (10 %),) i JEKCHMKO-CEMAHTHYHI 3aMiHM (TparMaTU4Ha
anmanranis (20%), konkpetusaiis (10%), renepainizaris (10%), cMHCIIOBHI pO3BUTOK
(15%), anTonimiuauii iepexian (5%)).

IIpakTU4He 3HAYEHHS OJleP:KAHUX Pe3yJIbTATIB MOJATAE B 3aCTOCYBaHHI iX Y
BUKJIQJJaHHI TaKWX HaBUAIBHHUX IUCIHMIUIIH: «BcTym 10 MOBO3HaBCTBa» (PO3IiIH
«Jlekcukomoris, «Cemaciosorisn»), «3arajJjbHE ~ MOBO3HABCTBO»  (pO3ILIH
«DyHKIIOHaNIbHA JIHIBICTHKa», «JliHrBiCTMKAa TeKkcTy», «Chnenudika MOBHOIO
3HaKa», «3HAKOBICTh 1 OJIMHMIII MOBM»), B IHIIUX c(epax HAyKOBUX 3HAHb, 30KpeMa,

y TICUXOJIOT11, MOMITOJIOTI, COIIOJIOTi, MAPKETUHTY, Y PEKJIaMHOMY O13HECI, a TaKOXK
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nepeKIafanbkuX AUCHUILUIIH: «3araibHa Teopis mepekiamy», «CremiaabHl Teopii
nepexnany». [IpakTuuna MiHHICTH POOOTH MONSITae TakoX y TOMY, IO OTPUMaHi B
X0/l TOCHIIKEHHS TTOJIOKEHHS 1 BACHOBKH MOXXYTh OyTH BUKOPHUCTaH1 B TOJAJIBIIIMA
po3po0I1i mpobdsieM Teopii 1 MPaKTUKU MEPEKIIaay, CTHIICTHKHA TEKCTY, CEMAHTHKH 1
JIHTBICTUYHOI TIparMaTUKH, MPU PO3pOOIll CHEIlaIbHUX MOCIOHUKIB, JEKIIHHUX
KypPCiB Ta CIEIKYPCiB 3 MepepaxOBaHUX AUCITUILTIH, B HAYKOBO-OCIIITHIA POOOTI.

Ctpykrypa it o0car po6oru. J(umiomHa poOoTa CKIIATAEThCSA 31 BCTYILY,
TPHOX PO3ILIIB, CIHMCKY BHKOpUCTaHHX mkepen (99 naliMeHnyBaHb, 3 skux 30 —
1HO3EMHUMH MOBaMH), CITUCKY JOBIJKOBOI jiTepaTypu (5 mo3uiliii), CrMCKy JKepel
uTrocTpatuBHOTO Matepiany (5 HaiiMeHyBaHb) Ta AoAaTkKiB. [ToBHUI 00CsT poOOTH —
122 ctopiHKH, OCHOBHHM 3MICT BUKJIQJICHO Ha 75 CTOpIHKAX.

Y Berymi OOIpYHTOBAHO aKTYyaJbHICTh TE€MHU JUIUIOMHOI, C(OPMYJIbOBAHO
METy, BU3HAYEHO OCHOBHI 3aBJaHHs, 00’ €KT, IPEAMET, HAYKOBY HOBH3HY OJIepKAHUX
pe3yNbTaTiB, METOIN TOCHIHKCHHS, MPAKTHUYHE 3HAYCHHS OJCpPKAHUX pPEe3yJIbTaTiB,
yka3aHo (popMu anpoodariii Ta CTpyKTypy poOOTH.

Iepmuii po3aii poOOTH MNPUCBIYECHO TEOPETHUYHHMM 3acajiaM BHUBUYCHHS
BepOaNbHUX TOBAapPHHUX 3HAKIB B AHIJIIMCHKOMOBHOMY PEKJIAMHOMY JAHMCKYpCl, J€
PO3IMIIIHYTO BepOanbHI TOBapHI 3HAKW SK JIHTBICTUYHY TMpoOJEMy; Ha3BaHO
nepeKaaalbki cTpaTerii 1 TaKTUKUA BIITBOPEHHS BEepOAJbHUX TOBAapPHHUX 3HAKIB;
OMKHCAHO OCOOJMBOCTI AHIIIMCHKOMOBHOTO PEKJIAMHOTO ITUCKYpPCY Ta CHEeHU(IKy
WOro nepeknamy.

Jlpyruii po3miai  poOOTHM MPHUCBSIYEHO aHAN3y THUMIOJOT 1 QYHKIIAM
BepOAJbHUX TOBAPHUX 3HAKIB B AHTJIIHCHKOMOBHOMY PEKIIAMHOMY JIUCKYpPCl, J€
OKPECJICHO CTPYKTYpPHI, JICKCUKO-CEMaHTHUYHI 1 (yHKIIOHATBHI THIH BEepOATHHUX
TOBAapHUX 3HAKIB B aHTJIIHCBKOMOBHOMY PEKJIaMHOMY JUCKYPCI.

Tpertiii po3ais1 npucBsYeHoO aHai3y 0COOIUBOCTEH BIATBOPEHHS BepOaTbHUX
TOBApHUX 3HAKIB B MEPEKJIal TEKCTIB aHTJIIHCHbKOMOBHOI'O PEKJIAMHOTO JUCKYPCY, JIe
3p00JIeHO CIpO0Yy BCTAHOBUTH CTPATETIi 1 TAKTUKHU BIITBOPEHHS YKPATHCHKOIO MOBOIO

BepOATbHUX TOBAPHUX 3HAKIB B MEPEKIIAJl TEKCTIB aHTIIChKOMOBHOTO PEKIAMHOTO



6

TUCKYPCY, & TAKOXK MPOCTEKEHO 3aCTOCYBAHHSA MEPEKIIAAllbKIX TpaHchopMaIiii st
30epekeHHsl MparMaTUYHuX (yHKIIA BepOaJbHUX TOBAPHUX 3HAKIB B IEpeKiajl
TEKCTIiB aHITIHICBKOMOBHOTO PEKJIIAMHOTO JHCKYPCY.

Y 3araJbHHX BHMCHOBKAX BHKJIAJECHO 3700yTi Yy MOCHIHKCHHI HAyKOBI Ta
NpPaKkTU4HI Pe3yJNbTaTH JOCTI/KEHHS Ta BHU3HAYCHI TIEPCIEKTUBU IOJATBIINX

MOIIYKIB y 0OpaHOMY HaIpsIMi.



PO3/ILI 1
TEOPETUYHI 3ACAJI BUBYUEHHS
BEPBAJILHUX TOBAPHMX 3HAKIB

B AHI'JIIHCBKOMOBHOMY PEKJIAMHOMY JUCKYPCI

1.1 Bep0asbHi TOBapHi 3HaKM SIK JIHITBICTHYHA MPodJieMa

CyvacHuil eram pPO3BUTKY 3HAKIG, SIKI BUKOPUCTOBYIOTHCS y BHPOOHHYO-
€KOHOMIYHIH Ta TOProBO-KOMEPIIIHHIA KOMYHIKAIi, TPOIOBKY€E MAaTU NMPOTPECUBHUINA
XapakTep, Xoua 1 MoyaBcs 3 cepeIuHu XX CT. Y TOCHIKEHHSAX I[bOro 00'ekTa OepyTh
y4acTh AK JIHTBICTH, TaK 1 MPEJCTABHUKH IHIIUX T'YMaHITAPHUX IUCHHUILUIIH. Xoua
METOJI0JIOT1YH1 TPUHIUIINA [IUX JOCTIIKEHb MOCTIMHO BIOCKOHATIOIOTHCS, OCHOBHUM
€ miaxia, skuid OyB cpopMOBaHUN y MeXKax CTPYKTYPHOI JIIHTBICTUKU. 3BHYANHO,
OKpeMi JIOCHIJIPKEHHS 3HaKiB I[bOr0 KOMYHIKATUBHOTO IMPOCTOPY OKPECIIOIOTHCS B

MEKaxX PI3HUX TYMaHITapHUX JAUCIUIUIIH, aje IIJTICHOI KapTUHU 1 3aTaJIbHOMPUUHSATOT

[1].

CkiaiHICTh BUPILIEHHS i€l TpOoOJIeMH BUSHAYAETHCS AEKIJIbKOMa (haKTOopamu.
30KpeMa, [bOMY TEPEIIKOIKAE CeMIOMUYHA HEOOHOPIOHicmb (HETOMOTCHHICTh)
MOBAPHUX 3HAKIB, SIKA HE Ja€ MOKJIMBOCTI BHKOPHUCTOBYBATH IJI iX BHUBYCHHS Ta
IUJIICHOTO YSIBJICHHS TIPO MOGApHULl 3HAK SIK BepOabHO-HEBEPOATBHOT OJMHUII
KOMEPUINHOTO 1 PEeKJIIaMHOT0 JUCKYpPCIB HEOOXIAHO YIOCKOHAIUTH METOMOJOTII0 1
PO3IIMPUTUA TEOPETUUHY 0aszy MOCHIKEHHS. 3POOUTH 1€ JTO3BOJSE cemiomura SiK
biutocodist KyabTypH, sIK TEOPis KOMYHIKaIlli, SK CyKYITHICTh 3HAKOBUX KOHIIEHIIIN 1
AK croci0 aHami3zy, sika Ma€ B Cy4acHId KOMYHIKAIli Oe37114 pi3HOMaHITHUX MPOSIBIB

[8; 11; 47; 52].
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CeMioTHKa pO3INIAgAE SBHINA KyJIbTypu K (GEeHOMEHH BepOanbHO-
HeBepOanbHOI KOMyHIKalli, y sKId TOBIAOMJICHHS (QOPMYIOTbCS 1 CTalOTh
3pO3yMIJTUMU 3aBISKH TMEBHUM CEMIOTHYHUM Kojnamu. Came TOMYy cemiomuuHuil
nioxio 10 aHaji3y 3HaKiB 1 3HAKOBUX CHUCTEM Oepe J0 yBaru MOJOXKEHHS Mpo Te, 10
KyJbTypa TOBOPUTH CUMBOJIAMHU 1 3HAKaMH. J[OCTIKyIOUM 3HAKOBI CUCTEMH PI3HUX
KYJbTYp, MOXJIMBO BHUSIBUTH 1X TJIMOWHHI, MPUXOBAHI CMHCIIH, MIJISTXOM BHITyYCHHSI
Ti€l 4M 1HIIOI 1HpopMamii (HampuKiIaa, 34UTyBaHHA iH(Gopmaii, 3amudpoBaHOi
MalCTpOM y CBOEMY JIOTOTHII JCKUIbKA CTONITh Hazam). Ha il mijgcraBi aHami3
cnenu(piKyd CEMIOTHK IITYYHUX 3HAKOBUX CHUCTEM MOKE OyTH BUKOPHCTAHHMN K MpHU
BHUBYEHHI BepOaJbHUX TUCKYPCIB, TaK 1 TBOPIB MUCTEITBA, SIKI BAKOPUCTOBYIOTh 1HIII
3HAKOBI CHCTEMH. fIK B MEPIIOMY, TaK 1 B APYrOMYy BUMAAKY JTOCIITHUK BUSIBIISIE TOU
KO/, 800 «MOBY», 3a JOIIOMOTOIO SIKOTO BIIOYBa€eThCs nepenaya inpopmarii. Lleit Bua
CEMIOTUYHOIO  aHalli3y BUKOPUCTaHWH, 30KpeMa, Uil PpO3pOOKH  MOei
KOMYHIKaTuBHOTO Tiporiecy P. SIko6conom [56].

[Ile omHUM XKEpEIOM CEMIOTHYHOIO MiAXOMy CTaB ncuxoaHami3 3. Dpeitna i
teopis apxeruniB K. FOura, 3Binku Oy B3sTI JO yBaru Kateropii HECBIIOMOTO SIK
YHIBEPCATBHOTO PETYJNATOpa JIOACHKOI TOBEMIHKH. 3 CEMIOTHYHOI TOYKH 30Dy
Kyibmypa POo3TIBIIAEThCS SIK TiIo0anbHa 1HGOpMaIliiiHa 3HAKOBAa CHUCTEMa, y SKid 3a
JIOTIOMOTOI0 CIIEHIAIbHUX TporpaM c(hopMOBaHO Pi3HI 3a POPMOIO 1 3MICTOM 3ac00U
o0'ekTHBAIlli 3HAHB MTPO MPEIMETH HEKHUBOI 1 )KMBOI IPUPOJH, IO3HAUYECHHS CIIEHAPIiB
MOBEJIHKHA JIIOJIMHM, COIIaJIbHUX 3aKOHIB, TPO PENIriiHI MOHATTS 1 Kareropii
XyIOKHBOI KapTuHH cBiTy. Came B 3HaKax KyJIbTypu JIOAUHA CTPYKTYpYy€ CBOI
3HaAHHA TIpO CBIT 1 cBii JjocBig. CeMIOTHYHUN MIiAXiA JO3BOJISE€ TMOETHATH
enicmemolo2iuHull.  N1aH  OOCHIOMNCeHHs, SKUM CIPSMOBAHWNM HA  BUSBIICHHS
0COOJIMBOCTEM BHUPAKEHHSA 3HAHHS B 3HAaKaxX PI3HUX CEMIOTHK, 3 CEMAHMUYHUM
nioxo0om, SIKUWA 30pPIEHTOBAHWM HAa BUBYCHHS BepOaJbHUX 3aC00IB BUPAKEHHS, 1 3
KOMYHIKAMUGHUM NiOX000OM — 3 BUBUCHHSIM KOMYHIKAIIli, sika 31HCHIOETHCSA SIK Yepes
BepOanbHe HallMEHYBaHHs, TaK 1 4yepe3 HeBepOajbHI a00 BepOalbHO-HEBEpPOaIbHI

3Haku [53].
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CmpyKkmypHO-ceMiOmMuYHUll aHani3 BAKOPUCTOBYETHCS MPU BUBUYEHHI TBOPIB
MHUCTEIITBA, JITEPAaTypH, B aHTPOTMOJIOrii, B TeOpii MacOBOi KOMYyHIKarlii; BCi IIi
JUCHUIUTIHK 0a3yI0ThCS Ha JIIHTBICTUYHMX IMOHATTAX. AHANI3 3HAKYy 4depe3 MpUu3My
HOTO MOBHOI CTPYKTYpPH Ja€ MOXKJIUBICTh 3UYMUTYBATH SIBHINA KYJIbTYPH SIK TEKCTH,
BUSBJISITH 1 OMCYBATH 1X YHIBEpCaJIbHI 3HAYEHHS. Y X0/l CTPYKTYPHO-CEMIOTUYHOTO
aHalli3y MOXXEMO BHSIBUTH, SIKUM YHHOM OpPraHi3oBaHO ab0 CTPYKTypOBaHO Ty YU
IHIIy pO3MOBiAb, Ta YW IHIIA KyJbTypHAa CHCTeMa, SK Yepe3 II0 CTPYKTYpy
TIPOCBIYYE» CEHC, II0 OCOOJMBO € AaKTyaJlbHUM B IHTEpHpeTaIrliiHOMY
(repMEHEBTUYHOMY) X011 10 aHamizy JTUCKYPCIB 1 TEKCTIB.
Ilocmcmpyxkmypanicmcokuti  cemiomuynuti  nioxio  JO3BOJIsi€  3'sCyBaTH, SIK
OpraHi30BaHO MOBIAOMJIEHHS B JMUCKYpPCl, 110 1 SIK BOHO BHCIIOBIIIOE, JIOTIOMAarae
3pO3YMITH 1]1€1 aBTOpa 1 IMIMOMHHI CMUCIIU TEKCTY 3a IOIIOMOTOI0 JIEKOIyBaHHS MOTO
€JIEMEHTIB. Y TMOCTCTPYKTYPATICTCKOMY TMIAXOJl € 3HAYYIIUM SIK CEeMaHTHYHUN
aHaji3 — aHali3 3MICTOBHHMX €JIEMEHTIB 00'€KTa, TaKk 1 aHalli3 CIoco0y Woro
Bi3yam3anii. Ha cborogHi raiy3b 3acTOCYBaHHS CEMIOTHYHOIO MIAXOLY 3HAYHO
PO3IIMPIOETHCS; BIAXIA Bl METOJOJIOTII CTPYKTYpHOI JIHTBICTUKM BH3HAYae ii
30JMKEHHST 3 METOJaMU 1 MpuiloMaMH, $IKI BUKOPUCTOBYIOTHCS CYMIXKHHUMH
HayKOBUMU JTUCITUTUTIHAMET — gernomenonozicro, NCUXOAHATIZ0M,
Komnapamusicmuxoio i T. id. [20].

HeoOxigHO cKka3aTu, 10 3apo0XyceHHsA HMOBAPHUX 3HAKI6 BiIOYBAETHCS
napajieibHO 3 PO3BUTKOM TOHSTTS TMPO BIACHICTh B AHIJIOMOBHIM KyJIBTYpHIM
KapTUHI CBITY. BimoMo, mo mnepmmii ToBapHUM 3HAK (ITypaTUBHO IOYMHAE
(byHKIIIOHYBaTH B TOPTrOBO-KOMEPIIIITHOMY JUCKYpCi 3 1838 p.
[http://wvww.etymonline.com]. IIpooOpa3zamu TOBapHOTO 3HAKy BHUCTYIAIN HaCKaJIbHI
MAaJIIOHKH, MPUMITUBHI 3HAKH, 3apyOKH, 1110 €BOJIIOLIIOHYBaJM 3 4acoM B KielMa,
IITaMITU, CATHATYpH, OpeHIH 1 TOProBi Mapku. Bci mi 3aco0u MapKyBaHHS BUCTYTATH
1 POJIOBXKYIOTh BUCTYIIATH 3HAKAMH BJIACHOCTI [46].

B aHIIIOMOBHIN Ky/nbTypi TOBapHUI 3HaK crodaTky mae ¢opmy trademark.

['ene3nc 1 eBOJMIOIS TOBAPHOTO 3HAKYy HEPO3PUBHO TMOB'S3aHI 3 HAPOHKEHHSIM 1
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dbopMyBaHHSIM TOPTrOBO-PMHKOBUX BIAHOCHMH. HarambHICTb y TOBAapHOMY 3HaKy
BUHUKA€ B MOMEHT HApO/KEHHSI PUHKY, aJKe came MOJI0HI CHMBOJIM MapKyBaHHS
BUCTYNAIM Il TOPrOBIIIB 3HAKaMM, IO JIO3BOJISIIOTH BIPI3HATU MPEJCTABICHI 0
npojaaxy ToBapu [46].

HeoOxigHO 3a3HauuTH, M0 MHTOMI TOBApHI 3HAKW MpPHU3HAYATIUCS IS
cTabumi3allii B3aEMOBIITHOCHH MK BJIACHUKaMH TOTO YH 1HIIOTO MaiHa. Y Tmporieci
PO3BUTKY TOPrOBO-€KOHOMIYHUX BIJHOCHH YYaCHHUKH TOBApHO-TPOIIOBOIO OOMIHY
MOYMHAIOTh BUKOPUCTOBYBATH iX JUIsl HallMEHYBaHHS, peecTpaillii, MOMyJspHu3allii,
MPOCYBaHHS TOBApYy Ha PUHOK 1, BIJIMOBIAHO, MIJTBEP/PKCHHS IMPaB BJIACHOCTI Ha
HBOTO. SIK MpaBUIIO, MOGApHULI 3HAK BU3HAYAIOTH SIK MMO3HAYEHHS, 3aPEECTPOBAHE B
YCTaHOBJICHOMY TOPSIAKY. BOHO CIy>KWTh 1Ji1 BIAMIHHOCTI TOBapiB 1 MOCIYT, IO
HAJAI0ThCS 1HIIMMHU KOMIIaHISIMU 1 MIAIPUEMCTBAMU. Takoro poay 3HaKd MOXKYTb
OyTH MIpe/ICTaBJICHI Ha TOBapax a0o0 IX YIaKoBIIl, HAa MIPOCIIEKTaX, OJaHKaxX, paxyHKax,
€TUKETKaX, OupKax, sipJMKax, Jeiodnaax 1 T. 1., 0 CYIPOBOKY€E TOBAp JOKYMEHTAIlI],
a TakoX B peknami. TogapHi 3HaKku BUKOPUCTOBYIOTHCA [K TpadiuHi CHUMBOJU B
TEeKCTaxX pa3oM 3 IHIIMMH 3HaKaMH MEBHOI MOBU. TakuM YHMHOM, XapaKTepuU3yBaTH
TOBApPHUM 3HAK MOXKHA 3 JIEKUIBKOX CTOpIH: HOTO CEMIOTHYHY creuudiky, Horo
BUIMOBIHICTh ©CTCTMYHHMM IPUHIMIIAM JaHOI €THOKYJIBTYPH, HOT0 COIalbHI,
MICUXOJIOTIYHI Ta mparMaThuHi ¢pyHkiii [46].

[TpumyckaeMo, 10 moeapHuii 3HAK € CUHOHIMOM TIOHSTTS 6epoanbHuUil
moeapHruil 3nak. J{ns Toro, mo0 eepoanvHuii moeapHuil 3HAK BBRXABCS YCHIITHUM 1
BUTIJTHO TPEJCTABJIAB Ty YW IHIIY MPOIYKLII KOMIIaHi1i-BUPOOHHKA, BIH MOBHHEH
BOJIOJIITH, HA HAIIl MOTJISAJI, IEIKUMU crieliupiyHIME ocoOnuBocTsMu. [lo-niepiiie, BiH
NOBUHEH OYyTH JIAKOHIYHUM 1 JieTko BUMOBJSATHCS. [lo-mpyre, BiH MOBUHEH OyTH
YVHIKaQJIbHUM, 110 30BCIM H€ O3Hadyae JuBHUM. OpHak BiH 3000B'si3aHUMN
BUOKPEMJTIOBATHCSl Cepe/l YK€ HAasSBHUX TOBApHUX 3HAKIB 1 3By4aTH MO-1HIIOMY.
Tako>x BiH MOBUHEH OYyTH JIETAJLHUM 1 3aXUIIEHUM (3apeecTpoBaHuM). Jlo Toro ik,
SKIIO B HAa3Bl MICTUThCA 0araTo CKJIaJiB, TO BiH MOBHHEH MaTH SBUIIE aiiTeparii

(manpuxnan, Coca-Cola). Ilotim BepOanpbHUII TOBapHUW 3HAK HE IOBHHEH
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MiJ/1aBaTUCA CKOPOUEHHIO (abpeBiaTypi), OCKIIBKM B TAKOMY BHIIaJKy MOBHA Ha3Ba
HIKOJH He 30epexeTbcs B CBILAOMOCTI iHAuBIAa. Jlo BChOro iHINOrO, BepOambHUIA
TOBApHUM 3HAK HE MOBUHEH OYTH TaKuM, KWW 3IaTHUM MIBUAKO BTPATUTH CBOIO
aKTyaJIbHICTh. SIKIIIO B BUKOPUCTOBYETE CIIOBO a00 BHPA3, KU 3apa3 € akKTyalIbHUM
1 «B TPEH/I1», MOJIa HA HBOT'O PAHO YM MI3HO MUHE. Y CHIITHUN BepOabHUN TOBapHUI
3HAK BifoOpakae 1HAMBITyaIbHI OCOOIMBOCTI KOMITaHii-BUPOOHUKA 1 MIAXOAUTH JO
mopTdoIio, sIke CTBOPIOE Taka KOMIAHISA JUIsl peKIaMyBaHHS CBOTO MPOAYKTY a0o
nociayru [46].

Jan migkpecauMmo, M0 BIEPIIE 1HTEPEC JO BUBUYEHHS TOPTrOBO-KOMEPILIIMHUX
HallMEHYBaHb, & TaKOXX 3HAaKIB HEBEPOAJIBHUX CEMIOTHK, SIKI BUKOPUCTOBYIOTHCS B
TOProBO-KOMEPIIIMHIN KOMyHIKallii, B TOMy 4YHCI BepOalbHUX TOBAapHUX 3HAKIB,
3a3HAYAETHCS HAa MOYaTKy XX CT. B Mpalsix 3apyOiKHUX AOCIHITHUKIB. 3 HaWOIbII
BiJOMHX aBTOpiB BUAUTMMO BueHOro K. /[x. Bepkmana. Bin BuBuaB, sk CTBOPIOETHCSA
BepOaNbHUII TOBapHM 3HAK, SK CIHPUIMAETBCA CIOXKHBA4YeM, JIOCIIIKYBaB
MICUXOJIOTIYHI MPOLIECH, IKUM YUHOM BepOaNbHUI TOBAPHUN 3HAK MPEICTABISIETHCS B
cBioMocTi iHauBiAa. Takox BigzHaumMo 3apyOixkHUX gociaigaukiB JI. Paiica i E.
Paiica, siki OonuCyIOTh €Tanu CTBOPEHHS BAaJIoro komepuiitHoro iment; JI. A. Aakepa,
KU B cBOTH mpatil «CTpaTernyeckoe ppIHOYHOE yIPaBICHUE» MUCaB PO MPOoOIeMHU
CTBOPEHHSI «CHJIBHOT0» OpEeH/Ty, TAKOTO, IKUH OM BOJIOMIB YITKUM MO3UIIOHYBAHHSIM
Ha pUHKY ToBapiB i mociyr [5].

Ha cborojiai B mpUCBSIYEHUX TOPTOBO-KOMEPIIITHUM JUCKYpCaxX TOCITIIKEHHIX
06araTh0X aBTOPIB MPUAUIAETHCS yBara 6epoOalbHOMY MOBAPHOMY 3HAK)Y. 3aBISKU
po3BUTKY cepu Oi3Hecy, pekiiaMH, KOMEpIlii, TOBapiB 1 IMOCIYr KOpIyc 3aco0iB
CHIJIKyBaHHS B Tally3l BUPOOHUYO-KOMEPIIMHOI PEKIIAMHOI JISUITBHOCTI CTa0lIbHO
posmmproeThes. [lopsia 31 cnoBecHMMH HaliMEHYBaHHSIMU OKPEMHUX HOBHUX MPOIYKTIB
1 TOCHIYT 3'SBJISIFOTECA HOBI TOPTOBI MapKu, JIOTOTUNM Ta 1HINI, BepOajgbHl 1
HeBepOabH1 3HAKU BJIACHUKIB 1 BAPOOHUKIB TOBAPIB 1 MOCAYT (CUTHATYPH, EMOJIEMH,

KJIeliMa, 3HaKH TUIbJ1M Ta 1H.). BOHU BITMBAIOTh HE TUIBKU HA MPOLIEC PEKJIaMyBaHHs
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TOBapy, ajie 1 JOMOMararoTh YIOCKOHAJIMTH 30BHIMIHIA BUTIISA IJTOBOI JOKYMEHTAIIi1
1 copMyBaTH MITAMITH 1 KJIIIIE JIIJIOBOrO MOBJICHHS [46].

Ha cporomHimHiii geHb TEPMIHOJIOTISI HalMEHyBaHb B Trajiy3l peKJIaMH 1
KOMEpIIii, sIKI BHUKOPUCTOBYIOTHb JIOCIITHUKH, € JOCHUTh PO3BHHEHOIO CHCTEMOIO
CJIOBHMKOBUX OJHMHMIIb. Tak, Hampukiaa, TEPMiH «BepOAJbHUNM TOBapHHUM 3HAK»
Mo3Havae iM's, 3HAK, CJIOBO MPUPOAHOI (€THIYHOT MOBH) ab0 iX MOETHAHHS, YaCTO
XYJIO)KHBO O(GOpMIIEHE 1 3aCTOCOBYETHCS JUIA IHAWBIAyamizamii Ta BHIUICHHS
BUPOOHUKIB, KoMmmaHii a0o ToBapiB 1 TOCIYr cepea KOHKypeHTiB (A. B.
Cynepanceka, T. B. €scrokoBa, H. A. Crangynbcka, O. B. ['myxoBa). ['oBopsiun mpo
MOHSTTSl IITy4YHE CJOBO», MOr0 BU3HAYAIOTh $IK OJUHUII0 OJHOTO 3 JIEKCHKO-
rpaMaTUYHUX KJIACIB, CBIJJOMO CTBOPIOBAHOI JJisI HOMIHAIll HOBUX IPEAMETIB abo
seun [11]. TIpu mpoMy, «pekinamHe iM's» € Ha3BOW Oynb-sikoro ToBapy [29]. A
TepMiH «(hipMOBI HaAMEHYBaHHS» MM0O3HAYa€ HatMEHyBaHHS KOMEPIIHHOI opraHizarlii
[35]. Hdami, «<yMOBHO-CHMBOJIIYHA HOMIHAIIIS» — II¢ Ha3BU TOBapiB, MICLKHX 00'€KTIB,
pizaux o0'eqnans mroged [9]. TepmiH «MepexeBi Ha3BU» MO3HAYAE HA3BU €IMHOI
Mepeki Mara3WHiB 1 KOMepIWHUX oprafizamii. [lix TepMmiHOM «mparmMoHim /
MparMaToHiM» TPUHHATO PO3YMITH CJIOBECHE TIO3HAYEHHS KOHKPETHOI MapKH
TOBapiB Ta mocuyr [25; 46].

Cepen OCHOBHUX O3HAK BepOaIbHUX TOBAPHUX 3HAKIB MOKHA HAa3BaTH TaKi:

1) BMOTHBOBAHICTh, (32  JIONIOMOTOI0  BEpOAJLHOIO  TOBAPHOTO  3HAKY
BUPAXAEThCS ISUIBHICTh KOMIIaHIi, 11 1/1eaqd 1 OCOOJMBOCTi, XapaKTEPUCTUKH
MPOAYKTY ab0 MOCIYTH);

2) pexjaMyBaHHS TOBapy (OCHOBHA CyTh IMOJISITA€ B amelisAlii JO CBiOMOCTI
1HIWBIA, TPUTATHEHHS WOTO YyBard, MOPYIICHHS IHTEPECY y pEIUIIEHTa JI0
MIPOTIOHOBAHOTO TOBAPY);

3) 51erko 3anam'siTOBYIOThCS 1 BIATBOPIOIOTHCS B MOBI Ha3BH [16].

BianoBigHo, onHI€0 3 HAWOLIBII 3HAMEHHUX (YHKIIH Ha3B TOProBUX 1
CEpBICHUX MapoOK € BUIUIEHHS ToBapy abo mociyru (pipMu 3 psjy aHaJIOTTYHHX

OPOAYKTIB 1 mociyr. XoTuiocss 6 3BepHyTH yBary Ha Te, mo A. B. CynepaHcbka
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TaKOX TOBOPHUTH IPO Te€, IO B 1A€ali JJIs YCHIMIHOI peami3aiii TOro Y IHIIOTO
MpOayKTy ab0 TOCIyru BepOadbHUN TOBAPHUN 3HAK MOBUHEH OYTH JOBUIBHHM 1
HOCUTH «(aHTa3iitHui xapakTep» [48].

Y miacymMKy 3a3HauMMO, IO /MOBAPHULL 3HAK € CHUHOHIMOM TIOHATTSA
gepOanbHUll MOBAPHULL 3HAK 1 BUTIYMAUye€ThCS SIK TMO3HAYEHHS, 3apEECTPOBAHE B
YCTAaHOBJICHOMY TMOPSIKY, SIK€ CIY>KUTh JJs BIJIMIHHOCTI TOBapiB 1 MOCIYT, IIO
HAJAIOTHhCS 1HITMMH KOMMaHISIMU 1 mianpueMcTBamu. KiIro4oBi 03HaKu BepOATbHUX
TOBAapHMX 3HaKiB: 1) BMOTHMBOBaHICTh; 2) peKJIaMyBaHHS TOBapy; 3) JIETKO

3anam'sITOBYIOTBCS 1 BIITBOPIOIOTHCS B MOB1 Ha3BHU.

1.2 TlepeknagaubkKi crpaTerii i TAKTHKH BiITBOpeHHsI BepOAIbHMX

TOBAPHHUX 3HaKIB

BepOanbuuii ToBapHUi 3HAK — 11€ HE TUIBKU CJIOBO a0O0 CIIOBOCIIOIYUYEHHS, a i
XYJIOKHBO O(OPMIICHHH CHMBOJ 4YM CIOJTYYCHHS CHMBOJIIB, MAalIOHOK, yYMOBHE
rpadiuHe mo3HaYeHHs, KOJip abo iX moeaHaHHs. Y pi3HUX cepax KOMyHIKAIlli BOHU
BUKOPUCTOBYIOTHCS, B OUIBIIOCTI BUMAJIKIB, 1JIs 1AeHTU(IKALT (1pM-TIpEACTABHUKIB
TOBapiB 1 MOCHYT, JJIA 3aXHCTY BHKJIIOYHOTO IpaBa MPOJABIsl HAa KOPUCTYBAHHS
MapoOYHOI Ha3BOK 1 / a00 MapOYHUM 3HAKOM (TOPTOBOIO MAapKOI0) 1 3 METO
pexiamu. IIpore Ha CHOTOJHI KIIOYOBUM 3aJMIIAETHCSA MUTAHHS, TOB’s3aHE 3
aJICKBaTHUM BIJATBOPEHHSIM TaKHX CTPYKTYp [7].

Ax 3aznagae I'. B. Ilerpymko y cBoi crarti «OcoOJMBOCTI MepeKiagy
pPEKJIAaMHUX TTOBIJJOMJICHD Ta CJIOTaHIB B aHTJIIMCHKINA Ta YKPATHChKIM MOBaxX», MiJl 4yac
NepeKyaay 3a3Buuail JOBOJIUTHCS BIaBaTHUCS JI0 afamnTallii iIHO3eMHOTO CJIOTaHy 3a sl
TOr0, 100 YHUKHYTH OaHAJIBLHOCTI Ta MEPeaaTH BCl COILIOJIHIBICTUYHI OCOOJIUBOCTI
pexiamuoro tekcty [36]. e 3yMoBIIeHO THM, IO B aHIIHCHKIH MOBI, MPOCTI Ha
nepmui mornan ¢pasd MamTh TEBHE 3HAYCHHS, CMHUCIOBE HABAaHTA)KCHHS, SKE
BTpavaeThcsl npu npsiMmomy nepekial [34]. Tomy mig yac nepekiiagy JOBOIUTHCS

Mia0MpaT OUTBIN aJCKBATHUM BapiaHT, SIKWWA Kpallle BUPAXKa€ 3MICT BCI€T peKIaMHOI
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kammanii. Yacto y mepeknaganbkiii poOOTI 3 peKIaMHUMH TEKCTaMH HE
BPaxoOBYIOThCS crielr(iuH1 JIHTBICTUYHI Ta KYJIbTYPOJIHIBICTHUHI XapaKTEPUCTUKH,
10 MOXE 3HAYHO BIUIMHYTH Ha 3MICT MpU Mepekiial. 3A1MCHIOIUN MepeKiia, Ciijl
nam’sITaTi PO 0COOJIMBY KOMYHIKAaTUBHY CIPSMOBAHICTh PEKJIAMHUX MOBIOMIICHb.

Cnuparourch Ha MPOBEJECHUN aHaNli3 AHTJOMOBHHMX PEKJIaMHUX MOBIJOMIICHb
Ta CJIOTaHIB Ta iX MepeKyIa] YKpPaiHChKOI0 MOBOIO MOYKHA BUIUIMTH KUJTbKAa CTPATETIH,
K1 3aCTOCOBYIOThCS MpH nepekiai [22; 45]. Ilpu upomy ciiiff 3ayBa)KHUTH, 10 TaKHi
NOJUT € JOCUTh YMOBHHUM, NpPOTE [03BOJSE TIUOIIE PO3TJISHYTH IOCTABJICHY
npoOiemy.

Tomy mepekiamaueBi HEOOXIHO IIyKAaTH crenudiuHi 3aco0u Iisl mepenadi
3MICTOBUX 1 CTUJIICTUYHMX CKJIAJIOBUX oOpuriHany. TuUIbKM y TakoMy BHITQJIKY
JOCSTAa€ThCS EKBIBAJIEHTHICTh MDK OpPWIIHAJIOM 1 MEpPEeKJIagoM, L0 1 BH3HAYae
KOMYyHIKaTUBHUN edekT peksamu. HeoOXimHO TakoX mam’siTaTH, IO aHTJIiHChbKa
MOBa — aHAJITUYHA, a YyKpaiHCbKa — CHUHTETUYHA, TOMY 3MICT (pa3u, SKHii
AHTJIIICHKOIO MEePEIAE€ThCs 3MIHAMU (POPMATIBHUX XapaKTEPUCTUK CIIIB, YKPATHCHKOIO
MePEAAETHCS CIIOMYUYCHHSIM 3MICTIB JEKUTBKOX CiB. OT 4OMY 4acTO peKIaMHI TEKCTU
HE TIePeKIIaa0Th, a 3HAXO/IATh IX «CEMaHTHYHUH eKBiBasieHT» [45: 24].

Ha ocHOBI 11,0r0 MOKHa BUAUTMIM HACTYMHI CIIOCOOM MEPEKIaay pPEeKIaMHUX
MOBIJOMJICHb Ta CJIOTaHiB: 1) BIACYTHICTh Tepekiany; 2) mpsaMuil mepekian; 3)
ananTaris; 4) peBisisl.

st Toro, mo6 po3kputu crienudiuHi 0COOTUBOCTI, PO3MIISTHEMO JTOKJIAJIHO
KOXKHY CTpAaTerii0 MEepeKyaly peKiIaMHUX TEKCTIB. Tak, eiocymuicms nepexnady
peKJIaMH € JOCUTh MOLIUPEHUM SIBUILEM. SIKII0 HAEThCs PO pekiaMy MPOIYKTIB, SIKI
BUKOHYIOTh BUKJIIOYHO aneIsITUBHY (QYHKIIII0, HAPHUKIaA, HapdyMu 4 ajaKoroJibHI
Hamoi, MOXXHa CTBEpKyBaTH, IO CJIOTaHH, SIKI HE TMEpPEeKIaaarloThCsl, CTalOTh
YaCTUHOIO BI3yallbHOTO O(OpPMIICHHS pEKJIaMH, a TOMY, B 3aJIeKHOCTI BiJ IX
BUKOHAHHS, IPUBEPTAIOTH YBary i COPUSIOTH MOCHJICHHIO €KCTIPECUBHOCTI.

SIKk HE JMBHO, JOCUTh BEJIWKA KUIBKICTh 1HO3EMHHX KOMIIaHIM, SKI

NPEJCTaBISIOTh CBOIO TNPOAYKIIIO Ha YKpPAaiHCBKOMY pPHHKY, 3aJMIIAIOTh CBOI
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pEeKIIaMHI cltoranu 0e3 mepexinany. Po3risiHyBIM HaBeIeHI HIKYE MMPUKIIATU, MOKHA
3poOMTH BHCHOBOK, II0 B YKpPaiHOMOBHOMY CEPEIOBHUII HaWdacTilie YCIIITHO
ICHYIOTh HEIIepPEKJIaaHi CIIOraHH, 110 He MICTATh CKJIAJIHUX KOHCTPYKIIii [2; 34].

Hanpuknan:

Land Rover — Go Beyond. Canon — You can Canon. Honda — The Power of
Dreams [KoppecnonaeHr].

SIBuIIe 1HIIOMOBHOTO PEKJIAMHOIO CJOraHa B yKpaiHOMOBHOMY CEpEIOBHIII
MOBOIO OpHUTIHAJly Ma€ IMPaBO Ha ICHYBaHHS, MPOTE ISl I[bOIO HEOOXITHI IEBHI
yMmoBu. llepm 3a Bce 1HiIboBa ayauTOopld KammaHii Mae BOJIOHITH AHIJIHCHKOIO
MOBOI0. TakoXk cioraH MOBHMHEH OyTH HAJI3BUYAITHO JJAKOHIYHUM JIJIsi TOTO, 1100 BiH
n00pe crpuitMaBcs 1 3amam'sITOBYBaBCs CrioskuBaveM [4].

Ilpamuii nepexnad ciniji BAKOPUCTOBYBATU O00EPEKHO, TOMY 110 BiH MEHII 3a
BCE BPAXOBY€E OCOOIMBOCTI Ky/IbTypu MOBH-TIepeKiiany [22; 34]. Horo 3acTocoByoTh,
KOJIM HEOOXI1HO TNepelaTH BEJIMKY KUIBKICTh 1H(opMallli, Hanpukiaa, y pekiami
texHiuHoi npoaykuii: Office Standard 2007. Providing homes and small businesses
with the software essentials they need to get tasks done quickly and easily. Download
the 2007 Microsoft Office release, test it in your browser or buy it today. Office
Standard 2007. HaganmHs goMamiHiM KOPHCTyBayaM 1 BIIACHHKAM APIOHHMX
MIAMPUEMCTB HaWHEOOX1THIIMX 3aco0iB 0(]IiCHOr0 MporpaMHOro 3a0e3MeUeHHs,
MOTPIOHOTO 1T IIBHUIKOTO Ta JIETKOTO BUKOHAHHSI PI3HUX CIpaB. 3aBaHTAXKTE
sunyck Microsoft Office 2007 abo BunpoOyiiTe Horo y cBoemy Opaysepi [Microsoft].

Crnig 3ayBa)uTH, 10 MPSAMOMY MEPEKIany MiAal0ThCs HE TUIBKU BEJIMKI 32
00CcAroM peKJIaMH1 TeKCTH, aJie ¥ peKJIaMH1 CIOTaHHU.

Hanpuxian:

Kenzo — The world is beautiful — Csim npexpacnuii [Kenzo].

Adidas — Impossible is nothing — Hemoorwciuse moorciuso. [Adidas].

I’'m loving it. Me Donalds' — A ye mobmo. Maxoonansoz [McDonald's].

Carlsberg. Probably the best beer in the world — Mabyme, natikpawe nuso 6

ceimi [Carlsberg].
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Takox BapTO 3BEpHYTH yBary Ha Te, IO NP MepeKIaal AesIKuX cjaoraHiB OyB
BUKOPUCTAHUU npuUtiom 00CIi8HO20 nepekiady:

My world. My style. My Ecco. Miu ceim. Miti cmuno. Miu Ecco. Panasonic,
ldeas for life. Ilanacomnik. 10ei ons scumms [KoppecnonmeHrt].

Aoanmauia BUKOPUCTOBYETHCS Y BHIIAJIKaX, KOJM BHUXIJIHY peKJIaMHy ¢pa3y
HEMOKJIMBO MPOCTO MIEPEKIACTH HA YKPATHCHKY MOBY B CHUTY PI3HOMAaHITHUX MPUYHH.
Tomi mepenm mepexiazadyeM TIOCTa€ 3aBAaHHS TMEPEKJIACTA BUXIAHUM TEKCT,
aJanTy4u WOro 0 HOPM MOBH MEPEKIIATy.

CyTp 1BOr0 MIIXOJy MOJSTa€ B TOMY, 11O (oToMarepian Moxe 30epiraTuch,
ajyie TeKCT aJanTyeThbcs BIAMOBIAHO 0 OCOOJMBOCTEW MOBH-Tiepekiany. Yacrime 3a
BCE TMepe]l 3aKOPJIOHHOK KOMITaHIEIO-PEKIAMOJIaBIIeM TIOCTae MpobiieMa aaanTailii
OpHUTIHATBHOTO PEKJIAMHOTO TeKCTy. [IpHdymHA TYT y THUIOJOTIYHHUX PO3XOHKCHHSIX
yYKpaiHChbKOi W aHrmidcbkoi MoB. Ake 3MicT (pas3u, sika B aHTIINACHKIA MOBI
BUPAXAEThCA 4Yepe3 3MIHM (OpPMAIbHUX XapaKTEPUCTHK CIiB, B YKPaiHCBHKIM
MePEIAETHCS Yepe3 CIOMYUSHHS 3MICTY JACKIIBKOX CIiB [22; 45]. Y mocmiKyBaHUX
peKIIaMHUX TEKCTaX OyJM 3HAMICHI TaKi MPUKIaAN adanTallii:

Relax. You wear Braska. Penaxc. Tu nocuw Bpacka. GeoX. Respire. Geox.
Bsymms, wo ouxae. TouchWiz. Personalization is just a touch away. Cmeopioii
[HOUBIOYAIbHULL CMUbL C8020 meledhory npocmum domukom. Same space outside,
more space inside. Menwuii 3306Hi, Oinvuiutl 6cepeduni [KoppecnoHaeHT].

OcranHii croci6 mepekiaay BepOaTbHUX TOBApHUX 3HAKIB — peeizia. BoHa
nependoayae  ¢GopMmyJsIIOBaHHS 30BCIM  HOBOro 3Haky. ®doromarepian Moxe
30epiraTucs, ajie 1e PU3UKOBAHO, OCKIJIbKU Bi3yasibHE 300pakKeHHS 1 TEKCT MaloTh
Bi/MOBiIaTh. PeBi3is Mpu nmepeKiaii TaKoro 3HaKy 3aCTOCOBYETHCS IOCUTh IIHUPOKO:

TouchWiz: Imagine customizing your touchscreen. Hoesi cnosa - HO8I
mexunonoeii. Tausis... giodcemu.... Everything in one touch. Cmapmdehon, 6 axomy €
sce. Mazda CX-9. Big Yet Agile. Mazda CX-9. I paii na nosny [KoppecnoHaeHT].

AJle BapTO 3a3HAYUTH, IO 1IEH CIOCIO peKJiaMH € JOCUTh PU3UKOBAHUM, akKe

oOpa3 Ta TEKCT MalOTh CTBOPIOBATHM €IWHUN KOHIENT. SK TpPUKIAA dYacTo
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NPUTATYIOTh IiKaBy BUTaaKy kommaHii «Volkswagen», sika pekiamyBaia CBili HOBHIA
aBTomoOUTE «Volkswagen Polo». Crnoran ykpaiHChKOIO 3By4aB Tak: «Mos Opyea
Poiiosuna». Ock Tak, BUKOPUCTABIIN TPy CJiB, KOMIIaHIs 3aMiHWJIa OPUTTHAIBHUN
cioran «Polo. Small but tough.», sxuit He ocobmmBO TpHUBAOIMBO 3ByYaB IS
YKpaTHIIIB 1 BaKKO 3araM’siToByBaBcs [45].

OxpiM 11OTO, HEOOXITHO TOBOPUTU IPO TPU OCHOBHI MiJXOJU O BU3HAUCHHS
TIOHATTSL eK@iganeHm, SKUW € TaKOX HaWOILIbII PO3MOBCIOKEHOI TAKTHUKOIO
nepexiaay BepOadbHUX TOBapHMUX 3HAKIB. B IiIoMy exgisanenmom Ha3UBaIOThH
OJIMHULII0 MOBH, fIKa CIIBNAJA€ MO (YHKUII 3 IHIIOI, 34aTHY BHUKOHYBATH Ty X
¢dbyHkIio, mo # iHma oxuamMis MoBu [51: 252]. A. Ilomoswu [37: 27] mixg
CTWJIICTUYHOIO Ta  3MICTOBOIO  €KBIBAJICHTHICTIO  BOayae  (QyHKIIOHATIBHY
PIBHOIIIHHICTh elleMeHTiB opuriHany i mepeknmany. O. O. CeniBanoBa [42: 145]
CTBEP/IKY€E, IO TMOHSATTS «EKBIBAJIEHTHICTH» OXOIUIIOE CIIIBBITHOIICHHS SK MIX
OKPEMHUMHU 3HAKAMHU, TaK 1 MIXK [IJIUMHU TEKCTAMHU.

Exeisanenmnicms 3naxie me HE O3HAYa€ CKBIBAJICHTHICTH TEKCTIB 1, HABITAKH,
€KBIBAJICHTHICTh TEKCTIB 30BCIM HE Ma€ Ha yBa3l EKBIBAJICHTHICTh YCIX HOTO
CEerMeHTIB. EKBIBaJICHTHICTh MPU I[bOMY BUXOJMTH 32 MEXI1 X MOBHHUX MapaMeTpiB 1
BKJIFOYA€ TaKOX KYJIbTYpHY €KBIBAJICHTHICTh. 3a JIOMOMOTOI0 €KBIBaJEHTHOCTI
30epiraeTbcs iHGOpMaIliiHa cXeMa TOBIJOMJICHHS, TOOTO BOHA 30pIEHTOBaHA Ha
JOCATHCHHS OaXaHOro pe3yibTaTy Tepekiaay — aziekBaTtHocti [51: 253].
A. B. ®enopos [49: 118], nanpukiaa, BUKOPUCTOBYIOYH 3aMICTh «€KBIBAJICHTHOCTI»
TEPMIH «IOBHOI[IHHICTh», Ka)Ke, 110 IS TOBHOI[IHHICTh BKJIIOUAE€ «BUYEPIHY
nepeaady CMUCIOBOTO 3MICTy opuriHamy». CaMe MOHATTA «BUYEpITHA TIEpeiaya» Mae
O3HAYaTH, IO MMePEKIa] MaTUME TaKHIM caMuii 3MiCT, 110 ¥ opurinain [51: 253].

Bu3HauuBIIM mepekian SK «IpoIec IMEePEeTBOPCHHS MOBIICHHEBOTO BHTBOPY
OJIHI€T MOBHM B MOBJICHHEBHI BUTBIp 1HIIIOT MOBH TIPH 30€PEKEHHI HE3MIHHOTO TUTAHY
3MICTy, TOOTO 3HAYEHHS» ¥ BKa3aBIM, 110 TiJ 3MICTOM CJiJl PO3YMITH BCi BUIU
BITHOCHH, B SIKHX 3HaXOJIUThCsA MoBleHHeBa oxwnmid, JI. C. Bapxymapos [3: 120]

3a3Hayvae, 10 MPo HE3MIHHICTh MOXKHA TOBOPUTH JIUIIE y BIIHOCHOMY CEHCI, IO MpHU
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Mepekaaal BTpaTH HEMHUHYYI, TOOTO Mae MICIIE HEMOBHA Tepenada 3HAYCHb, SIKI
BHUPaXXEHI B TEKCTI OPUTIHAITY.

OCHOBHOIO PHCOI0 Ta YMOBOIO ICHYBaHHS TMEpEKIany € @YHKYIOHATbHO-
KOMYHIKAMUBHA — eKBIBAJIeHMHICMb, SKa PO3TIBINAETECS K HAaHONTHMAabHIIIA
30aJIaHCOBAHICTh CMMCJIOBOi, KOHOTAaTUBHOI, EKCTPaJIHTBICTMYHOI 1H(popMarii
TEKCTIB OpHUTIHAIY Ta TEPeKiamy, M0 MOTHBYETHCS HEOOXIIHICTIO TOCSTHCHHS
PIBHOIIIHHOCTI 1XHBOTO BIUIUBY Ha CBOiX azapecatiB [31: 274]. Busnadyenns
byHKIIOHAIbHO-KOMYHIKaTuBHOI ekBiBasieHTHOCTI O. O. CeniBanoBorw [42: 456]
IPYHTYETbCS. HAa HaBEACHOMY BHIIE, OJHAK HE aOCOJIOTHU3YETHCS BIAMOBIIHICTD
MparMaTUYHOTO BIUTMBY OPUTIHATY U MEpeKyaay Ha CBOIX YUTayiB: «(PYHKI[IOHAIBHO-
KOMYHIKaTUBHA €KBIBAJICHTHICTh — II€¢ HAHONTHUMAJIBHIIIMK OalaHC CEeMaHTHUKHU 1
(dbopmH, NEHOTATUBHOI, KOHOTATUBHOI CTHJIICTUYHOI, KyJIbTYpHOI Ta MparMaTU4HOI
iH(pOopMaIlli TEKCTIB OPUTIHATY Ta MEPEKIATy».

SIx BIIOMO, BHUMOTA KOMYHIKAMUBHO-NPAMAMUYHOI eKGI8AIEHMHOCMI €
OJIHIEI0 3 HAWTOJOBHIMIMX BHUMOI, II0 BHCYBAaIOThCA A0 MEpPEKIady, aJKe BOHA
nepenadavae BIATBOPEHHS KOMYHIKATHBHOTO €(EKTy BHUXIIHOTO TEKCTY W TOMY
3YMOBIIIOE BHOKPEMJICHHSI CaM€ TOTO WOTO aclekTy, SIKHA € OCHOBHHM B yMOBax
I[LOTO0 KOMYHIKaTUBHOTO aKkTy [43].

I'. €rep [15] yTouHIOE TOHSTTSI KOMYHIKaTUBHOI €KBIBAJIEHTHOCTI, OB’ I3y I0UH
Horo 13 3/IaTHICTIO ajpecara MOBIAOMJICHHS BWJIy4YaTH 3 HBHOTO 1HGOpMAIlIo, II0
nepeaaeTbes. B pe3ynpTaTi BiH BUAUIAE I SITh TUITIB MOBHOT'O TTIOCEPETHUIITBA:

1. TekcT mepekiiagy MakKCHUMallbHO €KBIBaJEHTHUH TeKCTy opuriHamy. Ilpu
IIbOMY MOJKJIMBI JIBa BUNAAKHU: 1) agpecaTHl MOBITOMIICHHSI B MEPEKIIajli BOJOAIIOThH
TaKUMHU K MOXJIUBOCTSMHU JJIsi BUJIydYeHHsA 1HQopmalli, gk 1 oaepx yBadi
MOBIJJOMJICHHSI B OpUTIHAJl — MEpeKya] KOMYHIKaTUBHO-EKBIBAJICHTHUI OpHUTIHAIY;
2) agpecaTd TOBIIOMIJICHHS B TIEPEKJIAl BOJIOMIIOTH 1HITUMH MOMJIMBOCTSIMH JIS
BUJIy4YEHHs 1HQOpMallii, HI) OJEp:KyBaul MOBIAOMJIEHHS B OpHUTIHAIl — NEpeKyaja

KOMYHIKaTUBHO-T€TEPOBAIICHTHUN OPUTIHATY.
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2. Tekcr mepexiamy HE BOJIOAIE MAaKCUMAaJIbHOIO EKBIBAJIEHTHICTIO TIO
BIJTHOILICHHIO J10 TeKCTy opuriHany. [Ipu oMy MOkIuBI Tpu Bumanku: 1) agpecaru
OpUTIHATY 1 TMEepeKiaay BOJOMIIOTh PISHUMU MOXIMBOCTAMU JJISl BUIIYUYEHHS
iHdopmariii, a g BIAMIHHICTH BIAMOBINA€ BIAMIHHOCTI MiX 3HAYEHHSMH TEKCTIB
OpUTIHAIy 1 TepeKyiaay — IMepekiaJ KOMYHIKAaTUBHO €KBIBAJCHTHUU OpHUTIHANY;
2) apecaTH OpHTIHAIY 1 TEpeKiIaay BOJOAIIOTh PI3HUMH MOXKIUBOCTSIMH VIS
BWIyYeHHs 1HGoOpMarii, 1 19 BIAMIHHICTP HE BIAMOBIAA€ BIAMIHHOCTI MK
3HAUEHHSAMHM TEKCTIB OpUTiHAIY 1 TMepeKiaay — MepeKia]l KOMYHIKAaTUBHO
reTepOBAJICHTHUN OpHWriHaly; 3) aapecaTd OpHriHaNy 1 MepeKiaxy BOJIOAIIOTH
OJIHAKOBUMHU  MOXJIMBOCTAMH  JJIi  BWIy4YeHHS iHdopmalii —  mepekiaj
KOMYHIKaTHBHO T'€TEpPOBaJICHTHHI opuriHaiy [24: 251].

Caigom 3a JI. b. boliko, MokHa Ha3BaTH 4 OCHOBHI CIIOCOOU /Jisi BIATBOPEHHS
BepOaNbHUX TOBAPHUX 3HAKIB: aymenmuyHre giomeopeHHs (epenayda 3HaKy y TOMY K
BUIJISI1, B IKOMY BiH ICHYBAaB y MOBI OpHUIIHAIY); HOBHO-€KGI8ANIEHMHUL NePeKaao;
YACMKOBO-eK6i6alenmuull  nepekiad; nosua  samina [6:  10].  Ha#Oiabr
PO3MOBCIODKEHUMHU CITOCO0aMHU TIEPEeKIaay BepOaTbHUX TOBAPHUX 3HAKIB € NOBHO-
eKBIBAIeHMHUL Ta 4aCMKOo80-eKgisaienmuuti nepekiaou. llepmmii 3  Hux
3aCTOCOBYETHCS TIPU BUKOHAHHI TEPEKIIaiB BepOaIbHUX TOBAPHUX 3HAKIB, SIKI €
aHTPOINIOHIMAaMU Ta OUIBIIOCTI THX, fAKI HECYThb XapakTep MOBIJOMJICHHS.
BukopHucTOBYIOUM 4YaCTKOBO-CKBIBAJICHTHHM TMEpeKa] MepeKianay 3MYyIIeHHM
MpaIoBaTi 3 TpaMaTUYHUMHU Ta / a00 JEKCMYHUMH 3aMiHaMHU, MEPECTaHOBKAMH,
JOIaBaHHSIM, OMYIIECHHSIM, SIKI CTalOTh JOLUIBHUMH Yepe3 CUCTEMAaTH4HI MOBHI
PO30DKHOCTI, CTPYKTYpHI BHMOTH Ta 1H. MeToa ayTeHTUYHOTO BiATBOPCHHS
BUKOPUCTOBYETHCS JIJIsl IHIIIOMOBHHMX BEpOATHbHUX TOBAPHHUX 3HAKIB IO BlJHOIICHHIO
70 KOPITyCy TEKCTy, a METOJ MOBHOI 3aMIHM € HAaWMEHIIl PO3IMOBCIOKEHUM 1 HOTO
3aCTOCYBaHHSA B  OCHOBHOMY 3YMOBIIIOE€THCS  IHAMBIAyaJIbHUM  CTHJIEM 1
yroAgo0aHHSIMU MepeKiaaaya.

Sk miacymok, 3a3Ha4YUMO, L0 MPHU MEPEeKIail HeOOXITHO BUPIIIYBATH SIK CYyTO

MOBHI, JIHTBICTUYHI TpOOIEeMH, OOYMOBIIEHI PO3XO/KEHHSIMU B CEMaHTHYHIN
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CTPYKTYyp1 i 0COOJIMBOCTAMU BUKOPHUCTAHHS JABOX MOB Yy MpPOLECI KOMYHIKAIlii, TaK 1
npo0JieMU COLIOMIHTBICTUYHOI, TCUXOJOTIYHOI Ta KyJbTYpPHOI ajamTaiii TEKCTY.
Came TOMy B Mac-MeIIMHOMY IPOCTOPI 3aCTOCOBYIOThCS PI3HI CTpaTerii 1 TaKTUKH
IpU BIATBOPEHHI BepOATbHUX TOBApPHHUX 3HAKIB. SIKIIO cepel OCHOBHUX CTpaTeriid
HaWOIBIT PO3MOBCIOHKEHUMU €. BIOCYMHICMb NepeKiady; npsAmMull nepexiao;
aoanmayis, peesizisa, TO Cepell TAKTUK, SIK TPaBUIIO, eKGIGAJIEHMHICMb 3HAKIE,
Mpe/ICTaBICHA (HYHKYIOHAILHO-KOMYHIKAMUBHOK 1 KOMYHIKAMUBHO-NPALMAMUYHONO
eksisanenmuicmio. OKpiM 11bOT0, BepOabHI TOBApHI 3HAKU MOKHA BIJITBOPIOBATH 32
JIOTIOMOTOI0 TaKUX CIOCOOIB: aymenmuuHe 6i0MEOPEHHS, NOBHO-EKGI8ALIEeHMHULL

nepexkaao; YacmKko80-eKei8aieHmHuuUll nepexiad; NOGHA 3aMiHd.

1.3  OcobauBocTi AHIIiIHCHLKOMOBHOIO PEKJIAMHOI0 JHCKYpCy Ta

cnenu@ika iforo mepexJiaay

VY cepenuni 1960-x pokiB rymaHiTapHi Ta cOLIajJbHI HAyKH CTalu CBIJIKaMHU
NEBHOI 3MIHM MapaJurMH Ta HApOIKEHHS KUIbKOX HOBHX, aJleé B3a€MOIIOB'S3aHUX
«Mmbkmacummiin» - (“interdisciplines™), Takux SK CEMIOTHKH, TCHUXOJIHIBICTHKH,
COIIOJIIHTBICTUKH, TparMaTUKU, a TakoX BUBYEHHS AucKypcy [82]. IlonsTrs
«IUCKYpC» Ayke Oararo3HauHe. BoHO MOXOIUTH Bij JIATUHCHKOTO CJIOBA discursus,
110 OyKBaJIbHO O3HAYAJIO «OIr y pi3HUX HanmpsMkax» [44].

Haii6inp1n 3aranpHe po3yMiHHS AUCKYpCy MpomnoHyioTh M. Jlxoprecen ta JI.
JIx. ®@ininc [74]: nuckypc — 1e O0COOJMBUHN CIOCIO TOBOPUTH TIPO CBIT 1 PO3yMITH
CBIT (200 acmekT CBiTy)». [HII OCHIIHUKU TPOIMOHYIOTH PO3YyMITH IUCKYPC SK
«BUKOPUCTAaHHS MOBHM BIJMOBIAHO JIO COLIAJBHUX, MOMITHYHUX 1 KyJIBTYPHHX
YTBOPEHb, MOBA, IO BiJI0Opa)kae COLIAIILHUNM MOPSIIOK, a TaKOX MOBa, L0 1 cama
CTBOPIOE COLIAJBHUI MOPSIOK, (GOPMYIOUHM B3a€EMOII0 1HAUBIAIB 3 CYCIHIJILCTBOM»
[84: 133]; «moBy sk ¢opmy cormianeHoi mpaktukm» [69: 20]; «xoMyHikarliro
0COOJIMBOrO BHUY, CHEIUMIYHMI diajor, MeTa SKOTO — HeylepeiHKeHUW aHai3

peanbHOCTI, 1M030aBieHuil cy0’ekTuBI3My nocmigauka» [50]; «3B’s3aHuil TekcT y
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CYKYITHOCTI 3 €KCTPaJiHTBICTUYHUMH, IParMaTUYHUMU ¥ 1HIIUMU (HaKTOpaMH; TEKCT,
B3STHI y MO/1€BOMY acCIEKTIl; MOBJICHHS, PO3TJISIHYTE SIK IIIECTIPSMOBaHa COIliaibHa
TS, K KOMIIOHEHT, 10 Oepe y4acTh y B3aeMOJIi JroJiel 1 B MexaHI3Max IXHbOI
CBIZTIOMOCTI (KOTHITHBHHX Tporiecax)» [86: 136].

VY cydacHiil JHTBICTHII OuUCKYpC PO3YMIIOTH SK CKJIQJHE KOMYHIKaTUBHE
SBUINE, K€ MICTUTh HE TUIBKH aKT TBOPEHHS MEBHOTO TEKCTY, aje W BigoOpakae
3aJIe)KHICTh MOBHOTO TBOPY BiJl 0araTbOX €KCTPaJiHTBICTUYHUX OOCTaBHH — 3HAHHS
PO CBIT, HOTJISAIB, JYMOK 1 KOHKPETHOI METU MOBIIS SIK Horo TBOpIs. Y JHUCKYpCi
BiIoOpakaeThCs CKJIalaHa 1epapxis 3HaHHS, HEOOX1HA 1 JJIsl IOTO CTBOPEHHS, 1 JJIs
cupuitHaTTs. ToOTO, sIK 1 OyIb-AKE JIHTBOKYJBTYpPHE SIBUILE, JUCKYPC, KPIM CyTO
JHTBAJIBHOTO, Mae 30BHIIIHIN eKCTpaIHT BAJIbHU M Ta BHYTPIIIHIH
JIHTBOKOTHITHBHHEA BuMipH [32].

Y  KOTHITUBHO-TIPAarMaTHYHOMY  aCIMEKTI  OUCKYpC  XapaKTepU3YEThCS
HAaCTyHUMHU pucamu: 1) Auckypc sK 1HQoOpMaliiiHa CTPyKTypa SBIsi€ COOOIO
CXOBHMILE PI3HUX BUIIB 3HaHb. JIMCKypcuBHI (opmanii MpeacTaBisioTh COOO0
cnenu@ikaiiio 3HaHb JJIA iX 3aCTOCYBaHHS; 2) aTOMapHE 3HAHHS, JaHE Ha PIBHI
BHCJIOBJIIOBAHHS, HE € NHUCKYpCHUBHO crenndikoBanuM. Crenudikaiis BUHUKAE HA
piBHI JIUCKypcuBHOI (opmartii; 3) auckypcuBHa ¢opmailis siBasie coO0I0 MOJENb
BepOabHOTO 0OMIHY 1 OPMYETHCS Pa30M 3 MPUBLICHOBAHUMH JUTsl HEe1 3HAUCHHAMHU
CKJIQJIOBUX aKTy KOMYHIKaI[ii. 3HaHHS € aHTPONOJOrIYHUM; 4) TUCKYPCUBHI (popmartii
MalOTh 1CTOPiI0, PEKUM MEPETBOPEHB, AKUN CTA€ MiJCTaBOIO BHYTPIIIHHOTO Yacy B
auckypcei [38: 72].

be3 icHyBaHHs 1 HAJIEKHOTO (DYHKI[IOHYBAaHHS PI3HOMAHITHUX 3aC001B MacOBOi
iH(dopMarrii, Kl CIPOMOXXHI BUCBITIUTH IIUPOKHM CHEKTP MOTJIAIB Ta JYMOK, HE
MOXJIMBO peali3yBaTu TapaHToBaHe cTaTTerd 10 €Bpomneichbkoi KOHBEHIIT Ipo
3aXMCT TPaB JIOJUHU 1 OCHOBHUX CBOOOJ MPaBO KOXXHOTO HA CBOOOMY BUPAKCHHS
MOTJISI/IIB, 1O OXOIUIIOE CBOOOAY JOTPUMYBATHCH CBOiX MOTJIS/IIB, OJEP)KYBaTH Ta
nepeaaBaTd iHGopmaiito Ta igei Oe3 BTpy4aHHS OpraHiB JAEpXaBHOI BIaaAH 1

He3aIeXHOo Bif kopaoHis [17: 35-36].
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MacoBa iHpopMallis BU3HAYAETHCA SK MyONIYHO MOIIMPIOBAaHA JPyKOBaHAa Ta
ayaioBizyanbHa iH(popMallis. ['OOBHUM KpUTEpiEM pPO3MEXKYyBaHHS ILHOTO BHUIY
iHpopMarii ¥ 1HIIUX BUJIB € KPUTEPid MyOI1YHOI MOIIMPIOBAHOCTI, KWW O3HAYa€
MacoBE€ PO3MOBCIOKEHHS IIi€l iH(popMaIii IJis BITHOCHO BEJIMKOTO, HEBU3HAYEHOTO
Kojia 0ci0. AJKe CIOKHMBadueM MacoBoi iHdopMarlii sk 1HQOpMAIIHHOTO TPOAYKTY
MOXKE CTaTh OyJb-siKa 3allikaBilieHa oco0a. Y CBOIO uepry, 3acodu MacoBOi
iHdopmarii — 3acobu, mMpU3HAYCHI I MyOJIYHOTO TOMIMPEHHS APYyKOBaHOI abo
aymioBizyanbHoi 1HGopmanii [17: 37]. PO3BHUTOK KOMIT'IOTEPHUX TEXHOJIOT1M
CIOPUYMHUB MEPEOCMUCIICHHS! OCHOBHUX MPUHLMINB (PYHKIIOHYBAHHS TPAJIULIMHUX
3aco0iB MacoBoi 1HQopMallli Ta BUHUKHEHHS HOBHX BHJIB 3ac00IB MacoBOi
iHpopmamii — IaTepuer-3MI [17: 228], cepea SKuUX KIHOYOBA POJIb HAJICKHUTH
PEKNAMHOMY OUCKYDCY.

Pexknamuuii ouckypc, SKUi € HEBII'€MHOI0 YaCTUHOK CYYacHOTO JKUTTS,
MOYXHa PO3MJISIAATH SIK YACTUHY KYJbTYpH, IO SIBJIsi€ COOOI0 OCOOJIMBE HAMOBHEHE
oOpazamMu Bi10OpaKeHHS IMCHOCTI.

[IpuiiHATO BBaXATH, IO PeKIAMHUL OUCKYPC € BUIOM I[HCMUMYYIUHO20
ouckypcy. 3 no3uiliid couioninreictuku, B. 1. Kapacuk Buaiise ABa OCHOBHUX THUIH
ITUCKYpCY: nepconanrvruti (0COOUCTICHO-OpieHTOBaHUM) 1 incmumyyionanrenuu [20].
VY meprioMy BUTIQJKYy MOBEIb BUCTYIAE K OCOOHCTICTh Y BChOMY OaraTCTBI CBOTO
BHYTPILITHBOTO CBITY, y APYTOMY BHIIaJKy — SIK MPEACTaBHUK MEBHOTO COLIaJbHOTO
THCTUTYTY. [Hcmumyyiiinuii Ouckypc — 11€ CIIJIKyBaHHS B 3aJJaHUX paMKax CTaTyCHO-
ponsoBux BigHocuH [20]. Came TpadapeTHICTh CHITKyBaHHS MPUHIIUIIOBO BiApi3HSE
THCTUTYIINHUN TUCKYpPC BIJ MEPCOHATBHOTO. [HCTUTYIINHUN TUCKYpPC BUIIISETHCS
Ha TIJICTaBi JIBOX CUCTEMOYTBOPIOKOUMX O3HAK: IIb(-1) Ta YYACHUKHU CILIKYBaHHS.
Mera pekiiaMHOTO TOBIJOMJIEHHS HE TUIbKM MPUBEPHYTH yBary ayauTopii, a i
CIIOHYKaTH JesKy 1 4acTUHy — OaxaHo HaiOuibmy — a0 nii. OCHOBHUMHU
YYaCHUKAMU 1HCTUTYLIMHOTO AUCKYPCY € MPEACTABHUKH THCTUTYTY (areHTH) 1 JO/IH,

AK1 3BEPTAIOTHCS O HUX (KII€HTH), HANIPUKIAA, BIJMPABHUK PEKJIaMHU 1 CIIOKUBaY.
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KomyHikaTuBHI1 KJiIie B paMKax 1HCTUTYLIHHOTO AUCKYPCY € CBOEPITHUMH KITIOYaMU
JUI PO3YMIHHS BCi€i CUCTEMH BiIHOCHH Y BIATIOBITHOMY 1HCTHTYTI.

XapakTepuCTUKH PEKIAMHOTO JUCKYpCy SK KOMYHIKaTMBHOrO (peHoMeHa
3yMOBJIEHI, B Mepuly uepry, ioro gyskuismu. [lepiry Qynkuito — ingpopmayiviny —
MOKHA PO3JIJIUTH Ha JBI CKJIaJ0Bl: 1HGOPMYBaHHA MNpPO ICHYBaHHA TOBapy 1
iHhpOpMyBaHHSI MPO WOTO BIACTUBOCTI Ta mepeBaru. [[pyra QyHKIS pexkIaMHOTO
IUCKYpCY — 6MIUB06a: KIHIIEBHUM PE3YJIbTaTOM OyAb-IKOi KOMEPLIHHOT peKIamMH
MOBUHHA CTaTU OyJlb-fKa aKTUBHICTh 3 OOKy CIIOKMBaya, HailyacTillle — MOKYIKa:
«peKJIaMa CTBOPIOEThCS Ha 0a3i AUCKYPCHOT IHTEHIIIT CIOHYKaHHS 10 TTOKynKu» [23].
Jlist nocsirHeHHst (YHKIIIT BIUTMBY MOKHA BUKOPUCTOBYBATH JBA TUIIM apryMEHTAIlli:
«peKJiamMa JUIMThCA Ha TOBapHY (IIPOCYBaHHA Yepe3 KOHKPETHI MepeBaru) 1 iMiKeBy
(CTBOpEHHSI CIIPUATIMBOTO 00pa3y ToBapy, «IiJHIMae Horo croxuBaua») [19: 163].
Tpetst pyHKIIA PEKIAMHOTO JUCKYPCY — ekoHoMiuHa. BoHa copMoBaHa Ha OCHOBI
rOCHOIapChKOT AISTILHOCTI KOMEPIIHHOI KOMIIaH1i, TOJIOBHA METa K01 — OTPUMAaHHS
npuOyTKY Bij peaiizailii ToBapiB abo nmocnyr. UeTBepTa PYHKIIIS — COYIOKYIbMYPHA.
pekitama (GopMye CIOKUBUMM CIOCIO KUTTS 1 CTBOPIOE CTEPEOTHUIN CIIOKHUBUOT
noBeniHKU. Il'sTa ¢yHKIS peKksIaMHOTO AUCKYPCY — ecmemuyHa: B CYy4aCHOMY
CYCIUIBCTBI ICHY€E AyMKa, IO peKjiama — 11€ IHCTPYMEHT, HeOOX1THUW BUKITIOUHO JJIs
MpoJaXy (B MIMPOKOMY CEHC1), ajie peKJIaMHI TEKCTH MOXKYTh BHUCTYIATH 1 B SIKOCTI
TBOpIiB MuUcTenTBa. lle BU3HAUa€e pekaMy sSIK YaCTUHY KyJbTYpHOTO )uTTs [60; 72].

Pexnamuunii guckypce € inctutyimionansuuM. KomepiriiiHa pexiama 006ciyroBye
(hiHaHCOBI IHTEPECH EKOHOMIYHUX CY0'€KTIB, 1110 BIUIMBAE Ha ii 3MICT, hopMy 1 BiKcye
POJIl YYaCHHKIB KOMYHIKaIlli. BrmB Ha 3MICT 1 (hopMy peKIIaMHOTO AUCKYpPCY HAJA€ i
MIPaBOBE PETYJIIOBAHHS PEKIIAMH.

HactynHa ocoOIMBICTE PEKJIAMHOTO AUCKYPCY — MACOBIiCMb TPU UITKOI
anapecHocTi. OmHIe0 3 IJICH peKIaMu € MaKCHUMalbHE OXOIUICHHS ITOTEHIIMHUX
CIIOYKMBaYiB — LIJILOBOI ayauTopii [59; 62; 67; 70].

Crenudikoro peKIaMHOTO AUCKYPCY € 1 He3any4eHiCmb Choxcusava: aapecat

CIIOYaTKy HaJaIITOBAaHUW Ha HECHpUUHATTS iHpopMmaii. Taka 0cOOIMBICTH



24

PEKIAMHOTO JHUCKYpPCY, AK KOPOTKOYACHICTh KOMYHIKATHMBHOTO aKTy, BH3HAUY€Ha
eKOHOMIYHUMHU  ¢akTopamMu (IUIATHICTIO, JOPOKHEYCI0 pEKJIaMH), a TaKOX
YCTAaHOBKOIO ajJipecaTa He OpaTh y4yacTh aKTMBHO B peKkjaMHIA komyHikaiii. Lle
3YMOBITIO€ 1H(OPMAIlIiHY «IUIBHICTE» PEKJIaMHUX TEKCTIB: 3aBIaHHS agpecaHTa —
3aKJIAaCTU SIKOMOTa OLIbIIe «CTHMYJIB», SKI MOBHHHI OyTH JIEKOJOBaHI1 aJipecaTtoM
MomeHTainsHO [80; 81].

XapaKkTEepUCTUKOIO PEKIAMHOIO JUCKYPCY € TaKOX HMOro 06'emuicmy: TMOTIK
pPEKJIAMHUX TOBIIOMJIEHb, 3 SIKUMH IIOJIHA CTUKAETHCS aJipecaT, Ty>Ke€ BEIUKHM
(Hampukaza, aMepuKaHChKi iIcTopuky npoekty Random History migpaxysainu, 1mo 10
65 pOKIB JIIOAMHA B CEPEHHOMY BCTUTA€E MOJUBUTUCS 2 MIIBHOHM OJHUX TIIBKU
peKIIaMHuX posukiB) [78; 79].

Ha mpaktumi mi ocoOJMBOCTI PEKIAMHOTO AUCKYpCY OOYMOBIIOIOTH TaKy
MPUHITUIIOBY PUCY TEKCTIB, SIK MOJIKOOOBICMb. BEINYE3HY pOJib (1HOJI 1 TOJIOBHY)
IparoTh HeBepOasibHI 3acO0M KOMYHIKalii, 0€3 iX ypaxyBaHHS HEMOXJIMBO BIpHE 1
MOBHE JICKOAYBaHHS PeKIaMHOTO ToBigomieHHs [83; 85].

TakuMm YWUHOM, Ouckypc — 1I€ MOBJICHHS, PO3TJIIHYTE SK MIJIECIIPIMOBaHA
colfiajgbHa Jiisl, IK KOMIIOHEHT, 1110 Oepe y4acTh y B3a€MOJIil JII0JIeH 1 B MexaHi3Max
iXHBOT CB1IOMOCTI, a TUCKYpPC Mac-MeJlia BUBHAYAETHCSA SIK 3B'SI3HUI, BepOanbHU a00
HEBEpOAIbHUM, YCHHUM YW MHUCHMOBHH TEKCT y CYKYIMHOCTI 3 MparMaTUYHUMH,
COLIIOKYJIbTYPHUMH, TICHUXOJOTIYHMMHU U I1HIIMMH (akTopamu, BUpakeHuil 3MI,
B3SITUA B AacCHeKTl TOJii, IO TMPEACTaBIsS€ CcO00I0 [ifo, IO Oepe ydacThb B
COIIIOKYJIBTYpHIN B3aeMOll 1 BiIOMBa€ MeXaHi3M CBIAOMOCTI KOMYHIKaHTIiB. [Ipu
UbOMY PpeKIaMHULl OUCKYpc — 4YacTHHa KyJbTypH, IO NPEICTaBIsIE SCKpaBe,
OapBuCTE, HAMIOBHEHE 00pa3amMu BiIOOpaKEHHS MIMCHOCTI 1 [0 MPOMOHYE 1/1eaTbHUN
CTWIb KUTTA. OCHOBHUMHM (PYHKIISIMU PEKIAMHOTO JTUCKYypcy €: iHdopmailiiiHa,
BIUIMBOBAa, E€KOHOMIUHA, COLIOKYJbTYypHa, €CTeTMYHa. Bapro Ha3BaTu 1 Taki
OCOOJIMBOCTI PEKJIIAMHOTO AUCKYPCY, SK Macosicms TPU YITKOI aJpeCHOCTI,
He3alyyeHicmb Ccnoxcusaya:. aapecar CHoYaTKy HaJallTOBAHWW HAa HECHPUUHATTSA

iHpopMarii; o06'emuicms: TOTIK PEKJIAMHHX TOBIIOMJICHb, 3 SKHMH IIOJIHS
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CTUKAETBCS ajapecar, TyXe BEIUKUN, HOAIKOO0GICmb: BEIWYE3HYy poJib (1HOMI 1
TOJIOBHY) T'patoTh HeBepOalibHI 3ac00M KOMYHIKallii, 0e3 iX ypaxyBaHHS HEMOMJIHBO

BipHC 1 TIOBHE ACKOAYBAHHA PCKIIAMHOTO HOBiI[OMJICHHiI.

BucnoBku 10 posuiay 1

Bepbanvnuu  moeapnuti  3nak — 1€ TIO3HAYEHHS, 3apEECTPOBAHE B
YCTAHOBJICHOMY TMOPSJKY, SKE€ CIYXHTb JJISI BIAMIHHOCTI TOBapiB 1 MOCIYT, IO
HAJAI0ThCS IHIIUMU KOMHaHisAMH 1 mianpuemMctBamMu. Cepell OCHOBHUX O3HAaK
BepOaJbHUX TOBApHUX 3HAKIB MOXKHA Ha3BaTH Takl: 1) BMOTHMBOBaHICTH (3a
JIOTIOMOTOI0  BepOajbHOTO TOBAPHOTO 3HAKY BHUPAXKAETHCS AISUIBHICTH KOMMaHIi, il
171ea 1 0COOJIMBOCTI, XapaKTEPUCTUKU MPOAYKTY ab0 MOCIYyrHu); 2) peKiiaMyBaHHS
ToBapy (OCHOBHA CYThb MOJIATA€ B alefAlii JO CBIJIOMOCTI 1HAMBIJA, NMPUTATHCHHS
Horo yBarw, TOPYIICHHS IHTEpPECYy y PEIHMIIi€HTa JO MPOIMOHOBAHOTO TOBapy); 3)
JIETKO 3a1aM'ATOBYIOTHCS 1 BIATBOPIOIOTHCA B MOB1 HAa3BH.

[Ipobnema mepexinany peKiIaMHUX TMOBIITOMIJICHb Ta CJIOTAHIB BHAUISETHCS SIK
OKpeMa JacTHHa poOOTH 3 PEKJIaMHUMHU TEKCTaMHU, OCKLITBKH Ma€ SICKPaBO BUPAKCHY
cnenugiky. CrnocTtepeXeHHs 3acBIIUYIOTh, IO NPSIMHUN 1 JOCHIBHUN TMepeKia
MIEBHOTO CJIOTaHy YW TOBIJOMJICHHS, SIKMM MOYKe 371aTHCS HaWJIErIIuM, HaidacTiiie
HEMOXKJIMBHM, a SIKIIO ¥ MOXJIMBUM — BIH HE MEPEAacTh TOrO 3HAYECHHS, SIKE y IIIO
¢dpasy Bkianas aBtop. [IpoTe icHye HeBenMKa KUIBKICTh PEKJIAMHHX CIIOTaHIB, JI0
AKUX MOYKE€ 3aCTOCOBYBATUChH NpPSIMUM TEpekiaz, 1 B pe3ysibTaTi BiH OyJe 3By4yaTH
aZIeKBaTHO. SIKIIO cepell OCHOBHUX CTpATErid HAWOUIBIIT PO3MOBCIOKEHUMH €:
8I0CYmMHICMb nepeknady, NpAMUll nepexiad; aoanmayis, pesizis, TO Cepel TaKTHK, K
MIPABUIIO, eKBIBAICHMHICMb 3HAKIG, TIPEACTaBIICHA (YHKYIOHAIbHO-KOMYHIKAMUBHOIO
1 KoMyHiKamueHo-npazmamuunor exeiearenmuicmio. OKpIM 1OT0, BepOasibHI
TOBapHi 3HaKW MOXKHA BIATBOPIOBATH 3a JIOMIOMOTOI0 TaKUX CHOCOOIB: aymeHmuune
8I0OMBOPEHHSL; NOBHO-EKBIBANEHMHUL NEePEeKIA0; YaCMKOB80-eK8I8AIeHMHULL NepeKaao;

NOBHA 3aMIHA.
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Pexnamnuii oucxypc, SKkuii € HEBIT'€MHOIO YaCTHHOIO CY4YaCHOTO >KHUTTS,
MOXHa PO3MJISIIATH SIK YACTUHY KYJIbTYpH, IO SIBJISIE COO0I0 OCOOJIMBE HANIOBHEHE
oOpa3zamu BioOpaskeHHs IHCHOCTI. OCHOBHUMHU (DYHKIIISIMU PEKIAMHOTO TUCKYPCY
€: 1H(popmaliiiHa, BIUIMBOBA, EKOHOMIYHA, COIIOKYJIbTypHA, ecTeThyHa. Bapto
Ha3BaTU 1 Taki OCOOJMBOCTI PEKJIAMHOIO JHUCKYpPCY, SK Macogicmb TPHU UITKOI
aJIPECHOCTI; He3aNyYeHiCmb Cnoxcusaya: ajapecar CIOYaTKy HalallTOBaHUM Ha
HECTIPUHHATTS 1H(pOpMaIlii; 00'emHicmb: TIOTIK PEKIAMHUX TMOBIIOMJICHB, 3 SKUMH
IIOJTHSI CTUKAETHCS aJipecar, Ty>Ke BeIUKHUI; no1iko0ogicmy: BEINYE3HY PoJib (1HOI 1
TOJIOBHY) TpalOTh HEBEpOAJIbHI 3acO0M KOMYHIKallii, 0e3 X ypaxyBaHHS HEMOXJIHBO

BipHe 1 TIOBHE ACKOAYBAaHH:A PCKIIAMHOI'O HOBiI[OMJICHHH.
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PO3JILI 2
TUIOJIOTTSA 1 ®YHKIIT BEPBAJTBHUX TOBAPHUX 3HAKIB

B AHI'JIIHCBKOMOBHOMY PEKJIAMHOMY JIUCKYPCI

2.1 CTpykTypHi THOM  BepO0aJbHHX  TOBAPHHX  3HAKIiB B

AHTJIIiICbKOMOBHOMY PeKJIAMHOMY JTHCKYPCI

Ha ocHOBI mpoBeAeHOro aHajizy, CTajlo0 OYEBUIHUM, IO AHTJIOMOBHI
BepOasbHI TOBAapHI 3HAKW IYyX€E PI3HOMaHITHI B CTPYKTypHOMY BiaHomeHH1. Cepen
HUX BUSBISIOTHCS SK MPOCTI — OJHOCIIBHI, CTPYKTYPHO OJHOPIAHI ¥ HEOAHOPIIHI,
TaK 1 CKJIAJO0BI 1 CKJIaJHI OJUHMIN, 110 CKJIAJAIOThCA 31 CJIOBOCIONYYECHb 1 PEUCHb.
OT1xe, 3a cBO€O MOPGOJIOTTYHOI CTPYKTYPOIO aHTJIOMOBH1 BepOasibHI TOBApHI 3HAKU
MOISIOTHCS Ha MIPOCTI, TOX1JIH1, CKJIaaH1, CKJIaI0B1 1 CKJIaJHOCKOPOYEHI.

[IpocTi BepOanbHI TOBAapHI 3HAKW — OJHOMOP(EMHI, 3 HYJbOBUM OHIMIYHUM

(bOpMaHTOM, SIKI «HE € PE3YJIbTAaTOM PO3KJIAAdHHA, JO0JaBaAHHA abo CKOpPOUYCHHA
iHImoro iMeHi». Hanpukian:

(22) A Sprite ad campaign launched in Ireland earlier in 2016 is drawing
criticism for containing misogynistic and slut-shamey references to women (KN:
URL).

(23) Pepsi has bowed to pressure and is “pulling” its controversial advert
featuring Kendall Jenner at a protest (KN: URL).

(24) Lipton Tea is Like the sun, the taste of Lipton®Yellow Label® tea gives
you a gentle lift, brightening your day making it seem like you have escaped from
your daily routine and hustle (KN: URL).

Toit ¢akr, 110 NPOCTI OAHOCTIBHI BepOasibHI TOBAPHI 3HAKKA OTPUMAIIH IIUPOKE
MONIMPEHHS B JIEKCUYHIA CHCTEMI aHTJIIMCHKOT MOBU, 3yMOBJICHHM, OYEBUHO, THM,
[0 CJIOBO — 1€ OJMH 3 HaMOLIbII 3pYyYHHUX CIOCOOIB BiJIOOpa)KEHHS MPEIMETIB
peaTbHOTO CBITY.

[ToxigHi BepOajibHI TOBapHi 3HAKU — JI€pUBATH, YTBOPEHI 3a JIOMIOMOIOIO




28

adikcamii (mpedikca, cydikca abo i npedikca i cydikca) [88: 113]. Hanpuknan:

(5) Maybe she’s born with it,

Maybe it’s Maybelline (KN: URL).

(87) Here, Coppertone introduces Clearly Sheer Whipped, a quick-absorbing
sunscreen that promises soft, smooth skin (KN: URL).

CkiajieHi TOBapHI 3HAaKd MalOTh HE MEHIIE JIBOX KOPEHEBUX OCHOB 31

CHOJYYHOI ToJIOCHOI0 abo 6e3 Hel. Hampuknan:

(13) The responsive touch-screen on a new Blackberry Storm Vodafone. An

incredible power is in your hands. Vodafone. Make the most of now (KN: URL).

(21) Carlsberg launches 15 million pound Danish-themed advertising
campaign in the UK (KN: URL).

(74) A new pan-European TV campaign from Nescafe, relaunching its Nescafe
Gold instant coffee, plays on the idea that, in the age of social media, we all have
hundreds of connections, but very few people know us really well (KN: URL).

BusBneHHsa aHTIIOMOBHHX Bep6aJ'IBHI/IX TOBApHUX 3HaKiB, YTBOPCHUX 3a
MOJICIIITIO CIIOBOCKJIQJIaHHS, TOB'A3aHE 3 MPOOJEMOI0 PO3MEXKYBaHHS CKJIAJIHOTO
cioBa 1 ciuoBocnoiydyeHHs. Cnuparouuck Ha Bu3HaueHHs O. J[. Memkoga,
PO3IIIAIAEMO CKJIAJHE CIIOBO SIK CTPYKTYPHY OJIMHUIIIO JIGKCUYHOTO PIBHS MOBH,
YTBOPEHY 3 JIBOX a0o0 Oinbllle KOPEHEBHX OCHOB MHIISXOM ix 30iry [46: 176]. ¥V
BUSBJICHUX Bep6aJ'IBHI/IX TOBApHUX 3HAKax, 10 BHHHUKIM 34 JOIIOMOI'OIO
CJIOBOCKJIQJIaHHS, MOKHA PO3PI3HUTH JIEKUIbKA BapiaHTIB II€1 CTPYKTYPHOI MOJEI.
CknanHe clOBO, HI0 BUCTYNA€ B MOBI SK BepOabHUN TOBApHUW 3HAK, MOXKE
YTBOPIOBATUCA IUISXOM TMO€JHAHHS BUIBHUX MopdeM 0e3 abo 3 BHUKOPUCTAHHSIM
cnoJiyqHuX TojocHux -O- abo a-: ADJUST-A-DESK, RENT-A-CAR, PICK-A-PACK,
WASH-A-FLAN, ADJUST-A-TUBE, HAV-A-SET [46: 113].

(76) Retrograde or revolutionary, Playboy remains an iconic magazine (KN:
URL).

Bep6anbHi TOBapHi 3HaKM — CKJIaJHI CJIOBA MOXYTh YTBOPHUTHCS Ha OCHOBI

MOJIeJIel CIIOBOCIIONIYY€Hb, B OCHOBI SIKHX JIEXKATh P13HI CHHTAKCUYHI BIJIHOIIEHHS, B
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TOMY YHCJII — BITHOIIEHHS! «BU3HAYCHE — HEBU3HAUEHE». 3a I1€10 MOJEIUTIO YTBOPEHI
Taki BepOanbHI TOBAapHI 3HAKW, IO MO3HAYAIOTh Pi3HI MPEIMETH, alieé BKIIIOYAIOThH
MOPGOJIOTIYHI OCHOBM 3 PI3HUM KaTeropialbHO-TpaMaTUYHUM  3HAYEHHSM:
SLEEPEASE (6iryai), FLYWATE (cnacti mns pu6HOi o), GUNSLICK (mpunamgns
s guniends pymHUib), ODOR-GO (me3onopant), CAKEBREAKER (HiX st
topra), FASTEPAC (aBTomM061bHI Tokpumkn), SPEED-STYLER (den) [88: 113].

CkJazioBi BepOasibHI TOBAPHI 3HAKU — CIOBOCIIONYUYEHHS, 1[0 € aHATITHYHUMU

HallMEHYBaHHSAMH, MOXYTh BKJIIOYATH 1IMEHA 3arajbHi 1 BJacHi; B CTPYKTYPHOMY
BIIHOILICHH1 Cepel HUX BUAUISIOTHCS:

— 6esnpuitmennukoBi: ADAM N'EVE (koHcepBoBaHi poIyKTH);

— npuiiMenHukoBi:  AD-A-LASH  (teatpanbhmii  wmaxkispk), ADDED,
LOVELINESS (momnonixHa JtiHis oasary) [46: 113];

AHTJIOMOBHI BepOaibHI TOBAapHI 3HAKU-CIOBOCIOIYYEHHS B OUIBIIOCTI
BUMAJKIB IIPEACTaBIEHI TBOCIIBHUMU KOHCTPYKIIIMH THUITY:

A + N = Angel Face, Angel Skin, Desert Dry, Super Glue, Top Town, Spring
Fever, Evening Shadow, Rose Thorn, Saxon Kings, Slim Jim, Gold Crest, Velvet
Glove, safe Sun, Magic Figure etc.

N + N = Uncle Bens, Zoom Sport, Mr. Light, Travel Club ...

N’s + N = Jacob ’s Club, Collin ’s Jeans, Smiff’s Slims, Helly ’s Music,

V + V = WASHN WEAR (cykns), TOUCH’N’SEW (umiBeliHa MaiuHa),
BEAT'NBRUSH (mmunococ).

N + Num. = Auto 43, Camera 20, Studio 82, Apec 1%, Studio 17, First Lady,
First Hero.

Ad +V = Never Tired, Always Help, Just Vanish [46: 113].

Cepen aHIJIOMOBHHMX BepOAJbHUX TOBAPHUX 3HAKIB JIOCUTH  IIHPOKO
3yCTpIUalOThCs HE TUIbKM BUIbHI, ane il mos'szani cioBocnonydeHHs: TAKE YOUR
TIME — nanidadpukaru, Help Your Self — na3a micounoro ne4wusa.

VY BUIBHUX CIIOBOCHOJYUYEHHSX, Kl OEpyTh y4acTh y OpEeHIHEHMIHTY, SII€PHUM

KOMITOHEHTOM 3a3BUYail CIIyKUTh IMEHHUK, OCKUTBKY BIH O3HA4Ya€ OKPEMUI MPEAMET,
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HA3MBa€ piv, 3 SIKOIO Ha MIJACTaBl BHUALIEHOI O3HAKU CHIBBIJHOCUTHCA TOBap /
nmociyra, skui mo3HadaeThes Hanpukiaaa: SUN CREAM (kpem mns 3acmarm),
FLUID-MUSTER (Bomomposinne mnpumanns), GREEN-WATER (tyanetHa Bona),
MAGIC PAGE (doroams6om), NEW MAN (kxarepa), SABLE SUEDE (mutsui
irpariku 31 mkipu), HEAD'N 'SHOULDERS (1rammyns) [46: 113].

CTpyKTypHI MOjeii BepOAIbHUX TOBApHUX 3HAKIB, YTBOPEHI CIIOIYYEHHSIMU
MOBHO3HAYHUX CIIIB, MOKYTh OYTH MpPEJCTaBJICHI JIBOMa IMEHHUKaMH (IepIiie — y
GbyHKIIT miaMeTa, apyre — Jojaarka ado O3HAYCHHS), MOETHAHUMHU 3a JIOITOMOTOI0
NnpuiiMeHHUKIB (a0o 0e3 HuX). BoHn MOXyTh (ikcyBaTHCS B CKOPOUEHOMY BHIJISIAL,
nanpukiaaa, DAY'N NIGHT, SHIRT'N SHORTS (N = in — two in one), DIP'N GRIP
(pykositka 3 rymu), COUNTRY CLUB, HONEYMOON (dap6a ans Bonoces), WASH
& COMB (mamnynp). Hamu Bim3HaueHi TakoXX BepOalibHI TOBapHI 3HAKH-
CJIIOBOCHOJIYYEHHS, SIKI CKJIQJAlOThCA 3 JBOX NPUKMETHHKIB, $K, HalpUKIa,
HI'N'DRY, LIGHT'N'BRIGHT, WET'N'DRY.

Yacto cepen BepOanbHUX TOBAPHUX 3HAKIB-CIOBOCIOIYYEHb 3yCTPI4arOThCS
KoHCTpyKii 3 mpuiimennukoM of: Tub of Om, House of Music, NORD OF ALARM,
AMOR OF LUX [46: 113].

CxtalHOCKOpOoYeH1 ToBapHi 3Haku. [lopsim 3 po3ropraHHSIM CTPYKTYpHO-

rpamMaTuyHOi (HOPMH CIIOBECHOTO HaMEHYBaHHS BUPOOHMKA BiJl KOTO TOBApy HAMH
BHOKPEMJICHI BUTIAJKN YTBOPEHHS BepOaTbHUX TOBAPHHUX 3HAKIB IUISIXOM 3POIICHHS
CJTIB 1 / @00 OMYIIEHHS €JIEMEHTIB CTPYKTYPHOI MOJIENI CJIOBOCIIOIYUYEHHS 1 peUeHHs
[46: 113].

Hacrtynni ToBapni 3Haku: QUICK-PAC, QUIET-TYPE, EASY-FIT, COMPLI-
FIT, PERMA-WEAR, 1m0 ckiagaroThCs 3 TOBHOI a00 yCi4eHOI OCHOBH MPUKMETHHKA
a00 MpUCITIBHUKA + OCHOBA IMEHHHKA, YTBOPEHUX HA OCHOBI CIIOBOCIIOTYYEHb.

CKOpOYEHHIO MOXYThb MiJIaBaTUCA SK PEYEHHS, 10 BKJIIOYAIOTh TIIBKU
MIIMET 1 MPUCYAOK, TaK 1 Ti, SIKI MICTATh, OKpPIM MiJIMETA 1 MPUCYIKA, aaBepOiabHI
YTOYHEHHsI 3HAUCHHS TpUCyAKa 1 gogatka. OmyIeHHsS MOXKe MifJaaBaTUCA MiIMET:

The pump bails boats quickly — BAIL-KWIK; migmer i mpsmuii momatok: The
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chemical chases insects away — CHASE-AWAY [46: 113].

YTBOpeHHS CIIOBECHOI (hopMmH BepOaTbHOTO TOBApPHOTO 3HAKa MOXE OyTH
pEe3yabTaTOM IIJIOTO KOMIUIEKCY MEepeTBOPEHh MOT0 MepIIoOCHOBH. PosrisHemo
HacTynHuid npukian. Peuenns The gas destroys mildew meperBopeno B ToBapHWMiA
sHak  MIL-DU-GAS 3a gomomororw  JEKiIbKOX  IEPETBOPEHB:  CIIOYATKY
MMOBHOCKJIJIOBE PEUCHHS MIEPETBOPEHO B CIOBOCIIONYYeHHS gas mildew (omymeHns),
notim B mildew gas (iuBepcis), a maii BiOyBaeTbes adbpesialtis 1 3MiHa opdorpadii.
Bisememo inmmii npukiaaa: The tablets nourish plants — tablet plants — plants tablets
— plant tabs — PLANTTABS. [ToniOauM nuisixoM yTBOpeHi BepOaibHi TOBapHi 3HAKH 1
¢ipmoBi nHazBu ALL-SHAW, KEY-KADDY, ZILLOY (mynnmtyk), DATA-PHONE
(ciyx06a nepenaui iHpopmaiiii), PENSTIX (pyuka 3 1azepHuM JiXTapuKOM) .

[Topsimok NpoXOKEHHS €JIEMEHTIB MOXKE OyTH SIK IHBEPCIMTHUM, TaK 1 IPSIMHUM.
Tak, Hampukian, mOPsSAOK eneMeHTiB mnpsmoro B 3Haky WEED-O-MATIC,
yTBOpPEHOMY Bij mepmoocHoBu It removes weeds automatically. B inmmx Bumamkax
CTPYKTypa CKJIaJHUX BepOalbHUX TOBAPHUX 3HAKIB € pE3YyJbTaTOM TUIbKHU 1HBepCIi: It
raises the temperature quickly — QUICK-TEMP; el npuiioM iTFOCTPYIOTH TaKOX
NORM-AWAY, GUM OUT, BUGSAWAY, TARZ-OFF [46: 113].

[le#t mpuiioMm MOXe peasizyBaTHUCs MUISIXOM OIMYIIEHHS B OCHOBI J11€CTIOBA-
3B'S3KM, 3aKiHYCHb 1 apTUKIB, sk, Hamnpukiaa, B ABSORB-OYL, TOAST-ALLS,
ROLLASH, ENDUST, CONTRACOL, SEAL-ALL, HEAT-A-CUP — npu BincyTHOCTI
iHBepcii [46:113].

Sk yxke 3a3Hayanocs, 3MIHH CTPYKTYPHO-TPAaMaTHYHOTO IIJIaHy MOXYTh
CYNpPOBOKYyBaTUCS 3MiHaMu opdorpadii.

HaBememo  mpukimaaum  CTPYKTYpHHUX  MOJAENEd  CKOPOUYEHHS,  sIKi
BUKOPUCTOBYIOTHCS Y BUPOOHHUIITBI BEpOATbHUX TOBAPHUX 3HAKIB!

a)S (N) — P (Vaux. + Npred.): The roller is nylon. Ilpu yTtBOpeHHi
BepOaJIbHOTO TOBAPHOTO 3HAKa IIUISIXOM CKOPOYCHHS BiJOYyBaeThCs omyineHHs the i
IS; B pe3yibTati yrBoproeThbes roller nylon. /lani BigOyBaeTbest iHBEpCis 1 BUITagaHHS

neskux TpadeM, B pe3ysbTaTi 4oro BHUXigHA (OpMa OCTAaTOYHO MEPETBOPUTHCS B
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NYROL.

06)S (the N) - P (Vaux. + Part. Il1): The hinge is folded. Ile pedenus
mignaiocs emincucy: hinge folded, motim inBepcii: folded hinge, motim — omyieHH0
sakinueHHs: fold; mami mae micme BcraBHa crioilydHa TOJIOCHA ¥ KammiTami3arfis
noyaTKoBUX rpadem; B pe3ynbrati BuHukae Hazsa Fold-O-Hinge [46: 113].

CnoBOTBip € OAHMM 3 HAWBKIMWBIMIUX JIHTBICTHYHUX MEXaHI3MIB, IO
3a0e3neyye TOMOBHEHHS CIIOBHUKAa B IIJIOMY 1 HOTO OHOMACTUYHOI JIEKCUKH —
30kpema. [IpocrexxyBat 0COOIMBOCTI BUHUKHEHHS TOTO YW 1HIIOTO CJIOBA 200 rpymnu
CJIIB JO3BOJISIE CIIOBOTBIPHUI aHai3, 00'€KTOM SIKOTO MOXKYTbh OyTH BCl HasiBHI B MOBI
1 HOBOCTBOPIOBaH1 CTPYKTYpHI TUIHU CHiB: «HOBI JIGKCUYHI OJMHUII CTBOPIOIOTHCS B
MPOIIeCi MOBJICHHS K 3IHCHEHHS MOBIIEM IEBHOTO KOMYHIKAaTMBHOTO HaMipy, a He
AK OJUHUII, 3a3/aJieriib MJIaHOBAaHOI MOBLEM U PO3IMIMPEHHA a00 MOMOBHEHHS
nekcukn» [57: 68-77].

VY KOXHIA MOBI MPOCTEXKYIOTbCSI MOJIETl CJIOBOTBOPEHHS, SIKI CTBOPIOIOTH
MOTEHIIII 10 iX HEOOMEKEHOTO yYTBOPEHHS JIEKCUYHUX OJIUHMILL, A€, OCOOJIUBICTh
YTBOPEHHsSI BepOajIbHUX TOBAPHUX 3HAKIB TOJISITA€ B TOMY, IO BHKOPHUCTAHHS
CJIOBOTBOPYHMX IPOIIECIB JIJIsA IX CTBOPECHHS CXHIIBHE Pi3HUM 00MEKEeHHIM [62: 61].

Criocobu CTBOpEHHs BepOaJIbHUX TOBAPHUX 3HAKIB JUISTHCS HA agixcanbHuil 1
besagixcanvHuti. Y TBOpEHHS BepOIbHUX TOBApPHUX 3HAKIB-JIEPUBATIB BiOyBa€ThCA
IUISIXOM NpPUETHAHHS, JOAaBaHHSA Mpe@ikciB 1 Cy(pIKCIB 10 BXKE HASIBHOTO CJIOBA,
nanpukian, MICROPHASE, FASHIONETTE.

YacrotHumu cepen npedikciB 1 cydikciB €: pan-, micro-, -ette. V¥ ckuani
BEpOAIBLHOTO TOBAPHOTO 3HAKA MOXXYThb OyTH MPUCYTHIMU W OMOHIMIYHI OJMHHIL.
Tak, pro- moxxe OyTu ckopodeHHsM Bin professional «mpodeciitamii», Tak i
npedikcoM, M0 03HAYAE KIEPEa», «3aMICTh», «B IHTEpecax», «CHeliaIbHO JJI1 KOro-
HeOyab». Le ycknanntoe po3yminns Ha3B tuiy PRO-SLIDE, PRO-TEK.

Ak mokaszye aHasi3, OAHUM 3 HaWOLIBII PEKYpPEHTHUX 3aC00IB yTBOPEHHS
BepOaJlbHUX TOBAPHUX 3HAKIB € HE TUIbKM CEMaHTUYHO HEOJHO3HAYHUM, aje 1

MOP(OJIOTIYHO HEOIHOPITHUI CIEMEHT, IKHH MOXHA OnUcaTu sk (eonocua + x) [46:
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113].

®. Jlaro 1 A. Pym Big3Ha4yaroTh MO3UTUBHUNA e€(EKT, SKHUIl CIpHsIe Ha
CIOKMBa4Ya TOPTOBUMH HAa3BaMM, IO BKJIIOYAIOTh €JIEMEHT ex. SIK 3a3HayeHO B
OxchopacbkoMy CIOBOTBIPHOMY CJIOBHHKY, B YKMBIM aHTTIHCHKIA MOBI 3a()iKCOBaHO
Oarato cimiB 3 adikcoM -€X, ajieé CIIB 3 TakKUM 3aKIHUCHHSIM HE BHUSBJICHO. Y
JOCTDKEHH] YpAaHra, MpHUCBSIYEHOMY aHTJIIMCHKOMY CIIOBOTBOpPY, cy(ikc -Ex He
BIJI3HAYCHO; I aBTOp BHIALUIAE €IEeMEHT -EX B CKJIall 1HIMX Cy(IKCiB, 30KpeMa, B
cy(ikci JaTHHCHKOro MOXOKeHHs -pleX [67]. IcHyroTh ¥ iHINI TOYKH 30py; Ha
0COOJIMBY yBary 3acilyroBYIOTh JOCIIPKEHHS eJeMeHTa -€X, npencranieHi B 1986 p.
B po0OoTax 3axiHuX (axiBIliB B 00s1acTi peksiaMmHoro HeimMunry M. Ce66a i 8 2000 p.
A. M. TopHTtoH, BukOHaHMX Ha MmaTepiani 700 TOBapHHMX 3HaKiB, IO BKJIIOYAIOThH
naHuil eneMenT. Hanpukna:

(10) New Blistex lip massage has a very clever tip. It massages the formula
into your lips leaving them smooth and hydrated (KN: URL).

A. M. TopHTOH BBaxae, 110 3 TOYKU 30pY MOP(QOJIOTii -€X B TAKUX TOBAPHHUX
3nakax, sk Kleenex, Clorox, Tampax e€ omHum 3 BapiaHTiB MOp(pEeMH, SKY MOXKHA
ormucatyu sk (eonocna + x). He MoxxeMo moroauTtucs 3 Ii€ro mosuiiero. [lo-mepie,
Taki GOpMH € eJIeMEHTApHUMH 3HAYYIIUMU OJWHHMIISIMH, SIKI peali3yloTh OJHUH 3
BapiaHTIB AaHoi Mopdemu B KOHKpeTHIH Mopdosoriuniil nmo3uii. Tak, Hanmpukia,
Clor + ox 3akinuyeTbes Ha -ox, a Clor + ex, Star + ex, Clear + ex — inakmie; Tamp +
ax 3akiHuyeThcs Ha -ax, a Cap + ex, Pulp + ex, Spot + ex i Lip + ex — Hemae, 110
CyNepeyuTh MOHATTIO MPO 0J0MOP(i3M sIK (OHOJOTIYHO 3yMOBJIEHOMY siBHILy. [lo-
apyre, BepOalbHI TOBApHI 3HAKH, IO 3aKIHUYIOTHCSA HA -X, -0X, ax, -IX, BUHUKIH B
pe3yibTaTi pi3HUX MEePEeTBOPEHBb KopeHeBux MopdeM. Tak, HanpuKIiIa, 3HaK ampax
BUHHMK Yy pe3yJbTaTl CJIOBOCKJIaJaHHS 1 Mojaudikauii ¢(GopMH MHOXUHHU CJIOBa
«packs»: packs — pax. Ili3mimre 1eil €IeMEHT BXKHBABCA IPH CTBOPEHHI TaKHMX
BepOanbHuX ToBapHUX 3HaKiB, sk GAMEPAX, SOUR PAX, CASEPAX. Ananoriynuii
mpolec MaB Miciie 1 B pasi opdorpadiunoi Mmoaudikarii ciroBopopmu «Sticks»: sticks

— stiX, mo BimoOpakeHO B TakMX BepOaJbHUX TOBapHUX 3HaKax, sk SLIMSTIX,
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WIGGLESTIX, DIGI-STIX. Cxopouenns Big «pictures» — «picS» B i0ro
MoaudikoBaHii Gopmi PiX BUKOPUCTAHO B BepOATLHUX TOBAapHHUX 3Hakax Magicpix,
BUILDPIX, VEOPIX [46: 113].

Jlesiki JOCTIAHUKY BBAXKAIOTh, 110 €JIEMEHT -€X B KiHIII CJIOBA HAJa€ TOBAPHOMY
3HaKy no3uTHBHY KoHoTaiio (TimeX, Kleenex), ane 1miporo He BigOyBa€eThCs, SKIIO
¢ipmu 1 BUpoOJIeHI HUMH TOBapH CIOKMBa4yeBl HE BiAOMI, AK, Hampukiaa, XONEX
(mrrammoBana royikoBa mnTka) abo DESENEX (tanek st Hir).

Skio 3BEpHYTHCS JO CEMIOTHYHOTO 1 KyJIbTYPOJIOTIYHOIO TPOYUTAHHS
BepOaNbHUX TOBAPHUX 3HAKIB, IO BKJIIOYAIOTH €IEMEHT (2oiocHa + Xx), TO MOXKHA
MOMITUTH, 10 X — 1€ 3HaK XpecTa (CUMBOJI XPUCTUSHCTBA); 3HAKOM X (XpecToMm)
4acTO BIJ3HAYAIOTh BAXKJIMBY TOUKY Ha KapTi (HANPHUKIAM, «MITKY», HEOOXIJIHY TIpH
MOIIYKY cKapOiB); xpecToM (X-0M) BIJ3HAYalOTh KaHIUWJaTa B OIOJETEHl IS
roJIOCYBaHHS; HEMMChMEHHA JIIOJIMHA CTaBUTh B JOKYMEHTI XPECT 3aMiCTh CBOTO
miamucy. X — 1€ MaTeMaTMYHWM 3HaK HEBIJIOMOro B PIBHSHHI (K 1 3HAK
apuMEeTUYHOI orepailii MHOXEHHs). X 4acTO BUKOPUCTOBYIOTH JJISI MO3HAYEHHS
JIOJMHU, 1M'S SIKOT € HeBiIOMUM, ab0 OyAb-SIKOTO MpeaMeTa 3 HEBIJOMUMHU
BiaactuBocTaMu («Mr X», «Brand X»). V kinematorpagi 3HaKoM X TO3HAYarOTh
GITBMU TITBKM JUISL IOPOCTUX, @ B CJIOBHUKY €MOTHKOHHM X — II€ 3HAK MOIIITYHKY.
Takum 9yuHOM, MOXKHA BBaXKaTH, IO B CKJIaal BepOaJlbHUX TOBAPHHMX 3HAKIB X / X €
JDKEpEesIoM HalpI3HOMAaHITHIIIKMX acollalllid, ajieé B PI3HUX LIUIBOBUX AyJAUTOPIAX CEHC
HOro BXKMBaHHS MOKE TPAKTYBaTHCS HEOaHO3HauHO [46: 113].

Onnak, SIK TOKa3ye CHOpPABXKHE JOCHIKCHHS, 3aHAATO IIMPOKE BXKHWBAHHS
eJeMeHTIB Tumy (eonocwa + X) B CKIaal BepOaJIbHUX TOBAPHUX 3HAKIB MOXKE
BBOJIMTH CIIOKMBAYIB B OMaHy 11010 TPU3HAYEHHS MapKOBAHOTO TOBapY.

®axiBii 3 OpeHAHEHUMIHTY BOJIIOTh, 100 3HAYEHHS BEpOATbHUX TOBAPHUX
3HaKiB Oyiau MoTUBOBaHMMH. OJIHAK, K MOKa3ye NMPaKTHKa, Tak OyBa€ NajeKko He
3aBXK/IH.

bezadikcanbHuii  cnoci®  yTBOpeHHS  BepOaJbHMX  TOBAapHUX  3HAKIB

peai3yeThCs MIJISTXOM MEPEHECEHHS HArojaocy 1 KOHBEpCii, 10 Bele A0 CTBOPCHHS
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HOBOTO CJIOBA 3 HOBUM KOMIIOHEHTOM (KOMIIOHEHTaMH) 3HAYE€HHA 1 HOBOIO
byHKILI€LO.

[lepeBakHa KUIBKICTh BepOaJIbHUX TOBAPHUX 3HAKIB-KOHBEPCHUBIB YTBOPEHO
BiJl IMCHHHKIB. AJIe iICHYIOTh 1 TaKi TOBapHI 3HAaKH, sSKi OyJIM yTBOPEHI 32 MOJEIUIIO
KOHBepcii Bia mpHKMETHMKIB, Hampukiazn, Central, Loyal, Main, Ready, Royal.
Taxox Bi3HAYUMO, III0 BUKOPUCTAHHS B SKOCTI KOHBEPCIMHOT OCHOBU YHCIIIBHUKIB
(bIKCY€eThCSI BKpal PiAKO, OJHAK TaKi MPUKIAaA Takok Oynu BusiBneHi: TWELVE
(omiBii), 74-75 (mxuncu), SEVEN (cik).

BukopucTtaHHs Al€CiB SIK KOHBEPCIMHOI OCHOBM BIA3HAYEHO B HACTYITHUX
Bunajakax: Vanish, Banish, Kill, Expand, Persuade, XPOSE (eng. To expose), Adorn.

KouBepcist sk MOJieIb YTBOPEHHSI aHTJIOMOBHHMX BEpOAJIbHUX TOBapHUX 3HAKIB
nomMpeHa Hanmmpine (kouBepcuBiB € 40% BepOaTbHUX TOBapHUX 3HaKIB) [46: 113].

CrpykrypHuii brnenmiHr B HoOMIHAIIlI BepOadbHUX TOBAPHUX 3HAKIB
UTFOCTPYIOTh Taki NMpUKJIaaM ToBapHHMX 3HakiB: Craisins® — cranberries + raisins
(ToBapHUWU 3HaK CymieHOl >XypamiuHH), Acrobot — acrobatics + robot — Ha3a
autsdoi irpamku, Adultrike — adult + tricycle - ToBapHMii 3HaK TPHUKOIICHUX
BeJocunieAiB s aopociux, advintage — advantage + vintage — BiHTa)XHE BHHO,
Avant-Card — avant-garde + card — na3sa mara3suny JuctiBok, Cinnebon — cinnamon
+ bon — Oynouku 3 kopuueto, Capuchillo — cappuccino + chill — oxonomkenuit
karmyuuHo, Crudol — crude + oil — 3aci6 mist Bomoccs, Cuticura — cuticle + cure —
3aci0 s oy 3a Hirrsamu, Limon — lime + lemon — Hamiii 31 cMakoM JMMOHA i
JanMma.

CxJ1azioBi CTPYKTYpHOTO OJIEHJIa MAlOTh 3arajibHi KOMIIOHEHTH 3HAYEHHS, SIK,
nampukiag, B VODKATINI® = ankoronpHUil Hamii, OTpUMaHUN ILITXOM
pPO3BENIEHHS JIBOX I1HIIMX CNUPTHUX HamnoiB ropuiku 1 maptiHi, COMBINISE —
combination + chemise (6inm3na), VEGELATE — vegetable + chocolate (ioxomnan,
110 MICTUTh 3aMICTh Kakao-macja pociuHHiI Macia) [46: 113].

Bynu moBiIoMJIEHHS PO BUIAJKK YTBOPEHHSI BepOaJbHUX TOBAPHUX 3HAKIB,

KOJIU OJIEHJ CTBOPIOETHCS 3 BXKE 3HAWOMOT YACTHHU HA3BH TOBAPHOI MapKu 1 HOBOTO
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KOMITOHEHTa. Taki Ha3BU OYIyIOTHCS 3 METOI BCTAHOBJICHHS aCOIIATUBHOTO 3B'S3KY
3 yke BimoMmoro (ipmoro-BupooHUKOM. HaBenemo nekinpka npukianis: BANOFFEE
— banana + Toffee (ipuc 3 6ananoBum cmakom), CHAMBULL — champagne + Red
Bull (mamiii i3 mammancekoro i Pex Byn), Nescafe — Nestle + cafe (mapka xaBwm),
Nespresso — Nestle + espresso (mapka xaBu), Nestea — Nestle + tea (uamiit), Twixels
— Twix + else (mapka meunBa).

[Ile onuiero Monemto ONEHA-Ha3BU BUCTYMA€ Taka, y SKid BilOyBaeTbCs
JaCTKOBE HaKJIaJIeHHs OJiHi€l abo ABOX Mopdem abo Bchoro ckiany. Jleski yacTuHuU
CJIOBa yOJIIOIOTHCS, OCKIJIBKH MOBTOPIOIOTHCS 1 B CIIOBI-JOHOPA, 1 B JIOAATKOBOMY
CJIOB1 (@QHIJIIMChKE HAIUCAHHS CIIIB Y I[bOMY BUMAJKy BUMAara€ BUKIIOUEHHS JESKHX
OYKB, HaNpHKJIaJ], HIMOTO -e; 1HOJI BIAMIHSIOTBCS 1 HE3HAYHI BIIXHWJICHHS BiJ HOPM
opdorpadii, ski He BIUIMBAIOTh Ha BUMOBY ciioBa). Came 1 OJeHA-MOAENb, Ha
JTYMKY HU3KHM 3aXiJIHUX JIOCJIJIHUKIB B JaHUUW yac € Hailouibi nomupenoro. Cepen
Ha3B BepOaJTbHMX TOBAPHUX 3HAKIB BHUILIUMO Sexpert - sex + expert (myxu),
CASHMIRACLE - cashmere + miracle, Wheatables® — wheat + eatable (meuuso),
Snappetizer — snap + appetizer 3i cioranom «Easy-to prepare appetizers», Faddition
- fad + addition (uykepxu), CATTITUDE — cat + attitude, Cinnamincredible —
cinnamon + incredible [46: 113].

HaliMeHIIl MOMIMPEHOI0 CJIOBOTBOPYOIO OJICHI-MOJEIUII0 € BKIIOYEHHS B
YaCTHHY CJIOBa-IOHOpA YaCTHUHU JI0JJATKOBOTO cJIoBa Y BUIIIAAL iHbikca (adikc, 110
BCTAaBJIIETHCS BCEPEAMHY KOPEHS CJIOBa IMPU CIIOBOTBOPEHHI ab0 CIIOBO3MiHi),
nanpukian, Enshocklopedia — encyclopedia + shock (BepGanbHuii ToBapHui 3HaAK
BHUITYIIIEHOT HEI[OIaBHO €JIEKTPOHHOT CHIIMKIIONEAI1 (PiIbMIB jKaxiB).

Bim3naunmo Tako, IO HaiuacTimie OJieHau OyIyloTbCcs Ha  3JIUTTI
MMOYaTKOBUX a00 KIHIIEBUX JIITEP, SIK, HAIPUKJIA/, B 3a3HAYCHOMY paHiIlle TOBAPHOMY
3naky Wintertainment — B MicIisix 3JIMTTS IBOX CJIIB BiJ3HAYA€ThCS O/IHA 1 Ta K OyKBa,
MarasuH perpo-toBapiB Communostolga — communism + nostalgia: n

MPOCTEXKYIThCS B TOMY 1 B I1HIIOMY CJOBI. [HOAI 3ycTpiyarOThCA NPUKIAAH, €
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YaCTKOBO 30iraroThCsi CyMixkHi OykBu a0bo 3BykH, sik B Woofle® — woof + waffle —

MIeYrBa, 10 MalTh popmy cobaku [46: 113].

2.2 JlekcUKO-CeMAHTH4YHi THNM BepOaJbHUX TOBAPHMX 3HAKIiB B

AHIIIIICbKOMOBHOMY PEKJIAMHOMY AMCKYPCi

3a ceMaHTHYHOIO CTPYKTYpOIO, BepOaibHi TOBAPHI 3HAKU MOXYTh OyTH:

— IepepaxyBaHHs 1HIIIATIB 3aCHOBHUKIB KoMIaHii, ¢ipm: IBM, MMD, ABC,
AAA Ta 14.;

— MOEAHAHHS 1MEH, MPI3BHIIN, CJiB, KOMEPIIHHUX TEPMIHIB, a MOXJIHUBO, 1
Bcroro pasom: Adobe, Amazon, Apple, Dappe, Ether, Expo, Fazer, Flock, Fox,
Grouper, Indeed, Inform.com, Knorr, Live.com, «MarCom» (mapxemune i komepyis),
Multiply, Pandora, Parker, Pluck, Revver, Riffs, Sandra, Shadows, Sphere, Wink,
Yahoo!, Yelp ta iu.;

— Burajadi (panrasiiiHi) Ha3BU, 110 HE MAIOTh CMUCIIOBOTO 3HAYEHHS 3 TOYKHU
30py OCHOBHMX BHIIB JisUTbHOCTI (hipMu 1 BUpoOieHux ToBapis: Bebo, Exon, Meebo,
Odeo, Ookles, Plaxo, Qumana Simpy Zimbra ato Ha3su — aneropii — «Herbalife»;

— CJIOBOCHIOJIYYCHHS, moeaHaHHs 31 ciiB 1 mudp: 37 Signals, Adaptive Path66,
All of MP3, AllPeers, Amie Street, CollectiveX, Chanel Ne5, Head & Shoulders, iLike,
Last.fm, Levis - 501, TopTenSources, Planet Web 2.0, Rawsugar, 100% God
Premium, SecondLife, SixApart, XX Century Fox;

—imeHa BiacHi — Midoaoremu: ¢ipmu Hercules, Hermes, Zeus, Acura,
Odyssey, Olympus, Saturn;

— imeHa BiacHi — npi3suina: Ford, Adidas, Ariston, Braun, Jacuzzi, Napoleon,
Helen, Bertie, McDonalds;

—reorpadiuni Haseu: Manhattan, Americano, Fuji, Holstein, Nokia, Rio
Grande, LA, Chicago, Britannica;

— Ha3BHW TBapHH 1 nTaxis: Leo, Zebra, Bear, Calibri, Condor, Cow;

— Ha3BM Joporouinaux kamenis: Agate, Amethyst, Diamond, Brilliant, Opal;
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— acTpoHOMIYHI 1 Mereoposoriuni sBuma: Moon, Earth, Milky Way, Comet,
Asteroid, Sunrise, Jupiter;

— 3HAKH, 3all0314eHi 3 iHmmx MoB: Sanitas, Laktos, Sanorin, Macho, Belissimo
[46].

AHTJIOMOBHI BepOasibHI TOBAapHI 3HAKHU MEPEBAKHO CTBOPIOIOTHCS 3 MUTOMHX
Mopdem 1, K MpaBUIIO, 3a CTPYKTYPHUMH 3pa3KaMu, SIKI ICHYIOTh Y CJIOBOTBIPHIi
cuctemi HociiB MoBH. llopsia 3 muM B pexiaMHOMY Oi3HECI BUKOPHCTOBYIOTHCS
PI3HOMAaHITHI KEPIBHHUIITBA Ta PEKOMEHJallli I0JI0 PO3pOOKH TOBApHUX 3HAKIB —
OpeHIHENUMIHTY.

Posrnsmarounn  mpoGiemy yTBOpEHHsT BepOajJbHUX TOBAapHUX 3HAKIB fK
0COOJIMBOTO PO3PSITy OHOMACIOJOTIYHMX OJWHHUIIb, HEOOXITHO BIJIMOBICTH, 30KpeMa,
Ha MUTaHHSA PO TE, SIK, 3 IKOF0 MOBHOTI'O MaTeplajy BOHH «3pOOJICHI» 1 AK€ JIEKCUYHE
3HAUEHHS B HUX 3aKiajieHo. [ligkpecianmo, 1o JIeKCMKa BJIIACHUX HA3B 1 3arajbHUX,
IO CIIY>KUTb JPKEPEJIOM CIIOBECHHX TOBAPHHUX 3HAKIB, TPYIMYETHCS B CHCTEMI MOBH B
JEKUIbKa JEKCUYHUX KaTeropid. Ile aHTpomoHiMu, TOMOHIMHU, aCTPOHIMH, 300HIMH,
(baoponiMu. HaltG11b111050 KATETOPIEIO € AHTPOTIOHIMHU.

Aumponounim — BIacHa Ha3Ba, sKa HA3WMBae€, aje HE MPUIKCYE IMEHOBAHOTO
mpeaMeTa HIIKUX BIacTUBOCTEH: «HeolliHeHHa mparMaTU4Ha 3pYYHICTh BIACHUX
IMEH SIKpa3 B TOMY 1 MOJISITa€e, M0 BOHU JAIOTh MOKIJIUBICTh IyOJIIYHO TOBOPUTH TIPO
KOro-HeOy/lb, HE JOMOBJISIOUMCH IMOMEPEAHBO, $KI CaMe BJIACTUBOCTI IOBHHHI
3a0e3MeUnTH 1ICHTHYHICTD pedepenta» [7: 38].

Ha 3axoni mpakTrka BUKOPUCTAHHS y BepOATbHUX TOBAPHHUX 3HAKaX BIIACHUX
Ha3B, TOOTO MPUCBOIOBAHHS TOBApy IMEHI 3aCHOBHHKA / BJIaCHUKA KOMIAHIi, IIUPOKO
nomMpeHa 1 Hece B co01 ocobmuBuil ceHc. OKpiM YHIKaJIbHOCTI, MOJIOHI iMeHa
MOKJIMKAHI CTBOPIOBATH CHPUSTIMBUI KOHTEKCT, IH(QOPMYBaTH MOKYIILS PO
HAAIMHICTh 1 NPECTUKHICTH TOBAapYy / TOCIYTH, HAaJaBaTU [OJATKOBY TapaHTIIO
BUCOKOI sikocTi ToBapy. Ilo3uTuBHUN 1IMIIK Oi3HECMEHY, HOro ocobucra
BIIMOBIAIBHICTh 3a SIKICTh MPOAYKINi 1 O€370raHHa permyTallisi — BCE 1€ CIYXKHUTh

HaAMKpaIo rapaHTielo sKocTi, sk, Hanpukian, Colgate — sig William Colgate.
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barato Bimomux BepOajdbHMX TOBAapHUX 3HAKIB BIATBOPIOIOTH BIIACHI 1MEHA 1
Mpi3BHUIIA 3aCHOBHUKIB (ipM-BUPOOHMKIB HE MOBHICTIO, a 4acTKOBO. Lle, Hanpukian,
Adidas — Big Adolf (Adi) Dassier: Facebook's measurement woes have left Adidas
questioning its spending on the platform. ToBapumii 3Hak-akpoHIM — MOXKe
YTBOPIOBATUCS TAaKOX IUISXOM CKJIaJaHHs 3arojIOBHUX OYKB IMEH BIJIACHUKIB-
KoMmmaHbioHiB, sk Ebel — Big Eugene Blum et Levy Blum: EBEL is introducing a new
advertising creative which will debut this month; a Takoxx ckiaagaHHS €JIEMEHTIB
aHTPOIIOHIMIB 1 TOMOHIMIB, SK, Hanmpukiaa, lkea — Big Ingvar Kamprad, sikuii Bupic
Ha ¢epmi Elmtayrd menameko Bim Aggunnaryd i t.a.: lkea is one of those global
brands that is strong creatively all around the world [46].

Tak stk 6araTo cyyacHUX BEJIMKHUX KOMITaHIM CTBOpEHI Ha 0a31 1HAUBIAyaTbHUX
MIAIPUEMCTB, MOPS 3 MPI3BUIIAMU iX 3aCHOBHHKIB y BEpOaIbHUX TOBAPHUX 3HAKAX
JOCUTh 4YacTo (IrypyroTh 1 Ha3BU MIANPUEMCTB, SKI paHille Hajdexamd iMmM. Y
aBTOMOOiIe- 1 JiTakoOyayBaHHI 1€l BUI TOBapHHX 3HaKkiB mepeBaxkae: BOEING,
DOUGLAS, LOCKHEED, VICKERS, DE HAVILLAND, FORD, COOPER, ROLLS
ROYCE, AUSTIN, MORRIS. K. Bepkman 3a3Hauae, mo iMm's riaBu (ipMud B
BepOaNbHUX TOBAPHUX 3HAKAX OpPUTAHCHKMX aBTOMOOLIIB B I[i KpaiHi TapaHTye
rapHe CTaBJEHHS 0 HUX. ABTOMOOLTICTH y BenmkoOpuranii mparnyTs B HaOaraTo
OutbmIoMy cTymeHi, HiDK, ckaximo, B CIIIA, mnepconidikyBath aBTOMOOUIbHE
nignpuemMcTBo [7: 69].

BracHi iMeHa-aHTPOIOHIMIB — BIJIPI3HSIOTHCA HIMPOKUM 3aCTOCYBAHHSIM B
OpeHAHENMIHTY, OCKUIbKH JIAaHUM I1ap MOBHU € IOOPE OCBOEHOKO JIEKCHKOIO, JIETKOIO
11 BAMOBH, 3allaM'siTOBYBaHHs 1 BIATBOpeHH. OHAKOBO YaCTO BUKOPHUCTOBYIOTHCS
iMmena vosoBikiB 1 kiHok (Angelica, Margaret, Ted, Roy, Adam, Alicia), imcHa
JiTepaTypHHUX, Ka3koBHX 1 (ponbkiopHux nepconaxis (Paul Bunyan, Robin Hood).

VY neBHux cdepax KOMEPIIHHOTO BUPOOHUIITBA cepejl BEpOATbHIX TOBAPHUX
3HAKIB MPOJOBOJIbYMX TOBApiB (HAIOIB, TIOTIOHOBUX BUPOOIB Ta 1H.) B1JI3HAYAETHCS
3HAYHE YMCJIO TOBAapHMX 3HAKIB-TIPI3BUI BUIIE, B MOPIBHAHHI 3 1HIIMMHU cpepamu

BUpOOHHIITBA (O65113bK0 45%). [TosicHuTH 11e# PaKT MOXKHA THUM, IO B TAHUX TaTy35X
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ICHY€ BeJHKa KIIBKICTh BIZOMHUX (PipM, 110 KOPUCTYIOTHCS 3aCIyKEHUM BU3HAHHSIM.
3 TOYKM 30py MparMaTUYHOTO TMOTEHIaly, Taki TOBapHI 3HaKH, OE3yMOBHO,
BUCTYIAIOTh Takok TrapanTamu Bucokoi skocti (MAX FACTOR, ROGER, GALLET,
JACK DANIELS, WORTHINGTON ra in.) [46].

Jo cknany BepOaibHUX TOBAPHUX 3HAKIB 1 TOPrOBUX HA3B BBOIATHCS SIK IMEHA,
Tak 1 MpI3BUIIA KOMEPCAHTIB — JJII TOTO, 00 BOHM BHUKJIMKAJIW y MOTEHIIAHOTO
crokuBaya OaxkaHi acormjamii. BukopucTtaHHs BIacHOro IMEHI B BepOaJIbHOMY
TOBApPHOMY 3HAKy YacTO BHKOPHUCTOBYEThCS B THX c(epax, Jie 0COOIUBO BHUCOKO
IIHY€ThCS TOBIpa 10 BUPOOHUKA. []e BITHOCUTHCS HE TIIBKHU 1O BUPOOHUKIB JIITAKIB,
aBTOMOOLWIIIB, €JIEKTPOHIKH, ajie 1 BUPOOHUKAM cUTaper, naphymis, MPOJAOBOIBYHX 1
KOCMETUYHHX TOBapiB, JiKapchkux npemnapartis: Philip Morris, Mconald's, Givenchy,
Guinness, Rothmans:

(72) Phillip Morris denies the adverts are illegal and claims it wants to help

smokers by providing them with better tobacco alternatives (KN: URL).

(19) McDonald's became the leader in the fast food industry with their strong
focus on customer service, response to competition, and use of marketing techniques
early on in their development (MC: URL).

IHomi B ckiami BepOajIbHOrO TOBAPHOIO 3HAKa BepOalibHI EIEMEHTH, IO
BKJIFOYAIOTh 1MEHA 1 TPI3BHINA, CYNPOBOKYIOTHCS HEBEPOATBLHUMM, HAMPUKIIA],
nopTpeToM BiacHUka (ipmu. Jledki ¢axiBui B ramxy3l OpeHIMHTY BBaXKaIOTh, ILIO
dotorpadis cupusie GOpMyBaHHIO YSIBICHHS MPO BHCOKY SIKICTh TOBApY B OUIBIIIMA
Mipl, HIXK cJoBecHI 1 rpadiyHi cuMBOiM. Taki TOBapHI 3HaKU € TiOpUAaMH —
BepOabHO-HeBepOaTbHUMU 3HaKaMu [46].

Crning 3a3HaUuTH OOMEXEHE BUKOPUCTAHHS B SIKOCTI BepOAIbHUX TOBAPHUX
3HaKIB OCOOJIMBOTO PO3PSy BIIACHUX IMEH: Tpi3BUCBHK. Cepen MPI3BUCHK 1CHYE
yuManao 3aco0iB MaHOOJMBOTO, (HaMUIBSIPHOTO a0 3HEBAXKIMBOTO YTBOPCHHS
TOBApHUX 3HAKIB-JEPUBATIB. Y MEPUIOOCHOBI MPI3BUCHK MOXHA BUIUIMTH BJAacHI
iMeHa 1 iMeHa 3aranbHi. Tak, Hampukiaa, Bunny (kpacyHs) — TOBapHUM 3HAK

BUPOOHHMKA KOCMETHYHHUX 3aco0iB, Mrs. Mopp (mpubupanbHuilsl) — TOBaApHUN 3HAK



41

BUPOOHHMKA MHIOYOTO 3ac00y, BOSS (HauanpbHUK) — TOBapHUH 3HAK BUPOOHMKA, HA3Ba
JaifHOTO cepBicy 1 Ha3Ba oiCHUX MeOIIIB.

[{ixaBo, 110 JIesIKI TOBApHI 3HAKK MICTIThH Taki MPI3BUCHKA, SIKI B HAIIy €MOXY
MOJITKOPEKTHOCTI CIIPUIMAIOTHCS SIK 00pa3/vBi 1 MPUHUBNNBI, ajie 1€ He BeJe M0 1X
3mind. HaBegemo psii npukiamis:

— Chopped Up Niggers (aacrinpHa rpa)

— Nigger Hair Smoking Tobacco (xypunbHUit TFOTIOH)

— Coon Chicken Inn (cromoBwuii cepsi3) [46].

[Ile oxHi€O KAaTEropiero CiiB, BUKOPUCTOBYBAHUX SIK MEPIIOOCHOBU TOBAPHUX
3HAKIB, € eeoepagiyni Hazeu, abo mononivu. Taka Ha3Ba ToBapy iH(GOPMYE MPO HOTo
MOXO/PKeHHS Ta reorpadiuni ocodauBocTi. [Ipu BukopucranHi reorpadiyHux Ha3B Yy
BepOANbHUX TOBAPHUX 3HAaKaxX BIJI3HAYAETHCS aCOI[IaTUBHE NIEPEHECEHHS, IO
XapaKTEepU3ylTh O3HAKH MICIIEBOCTI Ha YSBIEGHHA MpO ToBap Ta / abo MHoro
BJacTUBOCTI. OKpIM TOro, B XOJ1 JOCHIJDKEHHSI OyJM BlA3HAYEH! JEsKI BepOasbHi
TOBapHi 3HAKHU 1 HA3BU TOBAPIB 1 MPOIYKTIB, SIKI MPOCIABUIIA MICLEBICTh, 1€ BOHU
BIiepiie Oyid TpPOBENEHI 1 MPOJOBXKYIOTh MPOBOAUTUCA. Tak, y BepOaIbHUX
TOBAapHUX 3HAaKaX BUPOOHUKIB KOHBSIKY, IIAMIAHCHKOIO, XEPECY 1 TEKUJIM Ha3aBXKAU
3aKapOyBaJuCs Ha3BH MICIIEBOCTI, 3B1IKH BOHU ITOITHPHUITUCS.

Cnoraau mpo OaThKIBHIMHY BepOaTbHOTO TOBAPHOTO 3HAKa BHUKIUKAIOTh
MPUEMHI acolialii 1 BUKJIMKAIOTh OakaHHSI MpUA0ATH peKIaMOBaHUM TOBap, cepen
takux Buainmumo: Atlanta, Florida, Nokia, Hitachi, Toyota, Malibu, Rio Grande,
Finlandia, Fuji TAHITY, JAMACA, HAWAII, BERMUDA BLUE, BERMUDA
BREEZE, LATIN QUARTER, CAPRI [46].:

(70) Is Africa the Dark Continent when it comes to the advertising industry?
(KN: URL).

(31) In Mexico, the advertising market has been gradually growing for the last
couple of years (KN: URL).

(35) “Colombia, the only risk is wanting to stay” (KN: URL).

(39) Costa Rica: No Artificial Ingredients (KN: URL).
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(37) Malta. Truly Mediterranean (KN: URL).

(38) Slovakia. Little Big Country (KN: URL).

BriacHuMm Ha3BawM, sIKi HaJIEKATh 10 Ha3B HEOECHUX T (Cy3ip'iB, 31pOK, IJIAHET,
acTepoiniB, TAJIAKTUK 1 1H.), B OHOMACTHULIl IPUCBOEHO Ha3By acmponimu. Lleit miact
JeKCUKU Oepe ydyacTh y HAapOJKEHHI HOBUX Ha3B TOBapiB HAaHAKTUBHIIIMM YHUHOM.
Ha3Bu Garatbox cy3ip'iB 1 IUTaHeT MOXYTb OyTH B34Ti 3 aHTU4YHOI Midosorii. Y
TOBApHUX 3HAKAX MPUCYTHI 1 Ti, i iHmi: Venus, lcarus, the Twins, Virgo. Tyt moxxHa
3HAaWTH Ha3BU BCIX cy3ip'iB 3omiaky: the Twins, the Balance, Aquarius, Virgo (the
Virgin), Capricorn (the Goat), Leo, Aries, the Crab, Pisces, Scorpio, Sagittarius,
Taurus. Hepmomik BKIIOYEHHS JO CKJIAay TOBAapHUX 3HAKIB Ha3B 3IpOK, IUJIAHET,
Cy3ip'iB mojsirae B TOMy, II0 BOHM MOXYTh MOBTOpPIOBaTH ab0 OyTH MOBTOPEHI B
Ha3Bax IHIIMX OO'eKTIB, 30KpeMa, ypOaHOHIMIB (Ha3B Kade, pecTOpaHisB,
cyrnepMapkeTiB Toiio) [46].

KocMOHIMI€I0 HA3MBAIOTh IITYYHI KOCMIUHI OO'€KTH, HAMPUKIIAJ, CYIyTHHUKH,
JiTalbHI anapatd, KOCMiuHe oOyiaiHaHHs Tomo. HomiHamito Takux 00'€KTiB
HaWyJacTilIe CKJIamaloTh acoliaTHBHI Ha3Bu, Tumy Pioneer, Voyager, New Horizons,
Space X i 1. iH. Y Xyn0XHiif JiTepaTypi 1 B Kinemarorpadii Bi3HaAYEHO BETUKE YHCIIO
kocMoHiMmiT: X-WiNng — BuUHMIIYBau MOBCTaHIIB «3opsHi BiiHu», Tie Fighter —
IITYPMOBHUKH imniepii «3opsHi BiftHu», Nubian — xoposniBchbkuii kopabenb HaOy
«3opsui BitHM», White Star (binma 3ipka) i3 cepii kopaOmiB «3ipka» — KopalOui
MDK30PSTHOTO aibsiHCY Ha 010-TexHosorii Bopnona 1 minbap «Basunon 5», Star Fury
— BUHUIIYBaud 3eMHOro anbsHcy «BaBunon 5», Nostromo (Hoctpomo) — «Yyxwuii»,
Millennium Falcon (Coxin Tucstaomitts) — «30psHi Biitau», Discovery ([lickasepi) —
«Kocwmiuna omicces 2001 poky».

3HauyHO piAllIe, HDXK MONEpeAHl Kareropii, B CKJIaJl BepOajJbHUX TOBAPHUX
3HaKkiB (Qirypyrorh Ha3Bu momysspHux kHur (Arabian Nights, Seagull Jonathan),
nerengapuux cyai (Catty Sark) i TBopis xuBonucy (Mona Lisa, Jocund) [46].

VY cknaAl aHrJIOMOBHHMX BepOaJIbHMX TOBApHMUX 3HAKIB MPUCYTHI 1 300HIMU —

BJIACHI HAa3BW, IO TNPUBJIACHIOIOTHCS TBapWHAM, Hanpukiazn, Bear, FOX, a Takox
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gaynonimu — Ha3BU PI3HOMAHITHUX BUMIB (payHU. Y BepOaIbHUX TOBAPHUX 3HAKAX 1
B Ha3Bax TOBapiB NPHCYTHI 1 ¢roponimu, Hanpukian, Rose Lips, Violet, Lilly,
Chamomile, Pink Flower. ITorpiOHO cka3aTH, 110 300HIMIB y CKJIaai BepOaIbHHX
TOBApHUX 3HAKIB BHSBJICHO HaiimeHmie. [leprmioocHOBOIO  KOMEPIIHOTO
HallMEHyBaHHS 1HOJII CTa€ KJIMYKA TBapUHM, 110 CTaja MOIMYJISPHOIO 3aBASKU KIHO 1
tenacOaueHHo [46].

IcHye nekinbka TpPHUIOMIB, 3a JOMOMOTOI0 SKHX CTBOPIOIOTHCS CJIOBECHI
TOBApHI 3HAKW 1 HAHMEHYBaHHS TOBApPIB 1 OCIIYT:

1) coBOTBIp — CTBOPEHHS O3 paHillle 3ByKOBOT'O KOMIUICKCY 1 HAICHHS HOTO
cratycoM 1 ¢yHkitiero cioBa — KODAK:

((46) Kodak was a frequent advertiser in the Post. Here is one of its first full-

page ads. Note that the Kodak ads showed women using the camera more often than

men. Eastman wanted to emphasize that his cameras were extremely portable (KN:
URL).);

BimoMuii OpeH Rolex Takok BBaXKaeThCs MTYYHO MPUIYMAHUM CIIOBOM

(103) Rolex. 1t’s your world! (KN: URL).;

2) CIIOBOTBIpP 3 BUKOPHUCTaHHSM 3BYKOBHX acoriarmii. [leli mpuiiom MoxHA
BusaBuTH B Ha3Bax Clorox i Radox, B sKux ejleMeHT -0x acOLIOETHCS 3 MO3HAYECHHSIM
XIMIYHOTO €JIEMEHTY KKHCEHb» — 0Xygen [62: 198];

3) BepOasibHI TOBapHi 3HAKM MOXYTh OYTH BTOPHMHHUMH HaliMEHYBaHHSMH,
YTBOPEHHMH Ha OCHOBI TEPBMHHUX 3HAKIB BIJIMOBIJTHOI MOBH — 3arajbHUX Has3B.
Cepen HUX BUAUISIIOTHCS:

a) HaiMEHyBaHHS, 110 HE MAlOTh aCOIIaTUBHOIO 3B'S3KYy 3 Ha3BaHUM
npeamerom, Hanpukiaaa, APPLE — 3xak ¢ipMu-sBupoOHuka komm'totepis, Blue Bunny
— 3HaK (ipMu-BUpOOHKMKA MOpo3uBa; Blue Ribbon — 3nak ¢ipmu, o BupooOsie nuso;
World's Finest — 3nak ¢ipmu, 1110 BUpOOIISIE IIIOKOJIAT;

0) HaiilMeHyBaHHS, 3HAYCHHS SKUX HE OMUCYIOTh 03HAKW HA3BAHOTO MPEAMETA,
ajie acoIliaTUBHO MOB'sI3aHi 3 HUM, Hanpukiaa, Coppertone — JoChHOH IJIs 3acMard,

110 OTHKCYE TOCSHKHUE edekT, ane He ckian Jiochkitony (Here, Coppertone introduces
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Clearly Sheer Whipped, a quick-absorbing sunscreen that promises soft, smooth
skin.); Hefty — 3mak, mo acomiroerbes 3 areHToM il — g GipMu, 10 BHPOOJISE
MIIKH 111 cMITTA. A. Tlociyru 3a3Havae, 1o BepOaibHuid ToBapHMi 3HaK Mujia LUX
KpIM JICHOTaTa «CBITJIO» MOKE MaTH KOHOTAIll0 «0araTcTBO, MWIIHICTH, PO3KIID»,
TaK sK acoIlIOeThbCs 31 ciaoBoM luxury. Came TOMy BiH BHCTYIA€ KIPEKPACHUM
BepOaTbHUM TOBapHUM 3HAKOM» [46].

Huzka BepOanbHUX TOBApHUX 3HAKIB M€ MPO30pINIE HATIKAIOTh Ha CBOE
MOXO/PKEHHSI 1 3HAY€HHs, TOMY IO € 3aKOJOBAaHUM MLUISIXOM alpeBiallli cioBa 3
MO3UTUBHOIO OIIHKOIO, K, Hampukian, Durex. Ha caiiti 6penay Durex 3a3HaueHo:
«the brand name was derived from the three principal attributes of the product —
DURABILITY, RELIABILITY, EXCELLENCE».

1) HaliMmeHyBaHHSI, B SIKUX BUKOPUCTAHI BJIACHI Ha3BH, HANpuUKiIal, Ariston —
Bix iMeHi BilacHuka komnadii Aristide Merloni;

2) HaliMCHYBaHHs, B IKUX BUKOPHUCTAHI MO€IHAHHS BJIACHUX 1 3arajbHUX Ha3B,
Hanpukian, Uncle Ben's;

3) HafiMCHYBaHHS, 10 BKIIOYAIOTh IIMTOMI 1 3allO3WYCHI CIIOBa, Taki,

Hanpukian, sk Golt, Randevu, Pardon, Bonita [46].

2.3 ®OyHKUiOHAJBHI AacneKTH Bep0aJbHUX TOBAPHUX 3HAKIB B

AHIJIIHCHbKOMOBHOMY PEKJIAMHOMY AMCKYPCi

JroquHa cripsIMOBYE CBOIO KOTHITMBHY aKTHMBHICTh Ha MI3HAHHS PEabHOCTI;
B1/I0YBA€ETHCS 11€ 3 METOI0 HAMOUIBIIT TOTOXKHOTO MPUCTOCYBAHHS 10 YMOB MIHJIUBOTO
30BHIIIHBOTO CBITY. [IpOTATOM HEKIIBKOX POKIB OyJI0 MPUHHSATO BBaXKATH, IO
JOJMHI TTpU Oa)KaHHI MOMIMIIATA YMOBH CBOrO OyTTS, HOTPIOHO BUKOHATH P 1.
Cepen HUX, IepIll 3a BCE, BUAUIAIOTH MI3HAHHS 3aKOHIB PO3BUTKY 1 (PYHKIIIOHYBaHHS
HEOOX1HO BUSIBUTH 3aKOHOMIPHOCTI [ii TICUXIYHOI CYO'€KTUBHOI pPEaJbHOCTI.

[HmmMu cnoBamu, il JKUTTEBO BAXKIWBO YCBIIOMUTH, SKUM YHUHOM (DOpMy€EThCS
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KOTHITUBHHMI 00pa3 CBITYy 1 SIK PENPE3EHTYIOThCSI B TOJIOBI JIIOAMHUA 3HAHHA PO
HbOTO. [10 CyTi BIZTHOCMHU MIX AIMCHICTIO 1 ii penpe3eHTaliil BU3HAYat0Th pe3yIbTaT
ajanTanii JIOJUHU JI0 CBITY, BU3HAYAIOYM CTYIIHB i1 aJICKBaTHOCTI. TaKuM YHHOM,
GYHKIIOHANBHUN  MIAXIA 3AIACHIOETBCA B EMIIPUYHOMY KIIIO4l, TOOTO st
KOTHITUBHOT ~ JIIHTBICTUKM  BaXKJIMBUMHU  (PaKkTOpamMu  BHUCTYMAIOTh  IPOLIECH
MOJIETIIOBAaHHS, EKCIIEPUMEHTY 1 IEPEBIPKH Ha MPOTUBAry MOOYOBH PI3HOMAHITHUX
Teopil i rimore3 [67].

JlromuHa KOJay€ JOCBIA y CBIJOMOCTI YHIKQJbHUM Ta 1HJIWBIAyaJbHUM
cnocobom. Te, mo BinOyBaeTbCAd y CBIIOMOCTI IHAWMBIIyyMa, MpPH aHami3l SAKOi-
HeOy b MOli, MICTUTh B cOO1 HE caMa IO/Iis, 2 OCOOMCTICHE CIPUHHATTS AaHOT MOIi.
OTxe, KOTHITUBHUI 00pa3 CBITY BHU3HA4Ya€ 1 KOHTPOJIIOE 1HIUBITyalIbHI peakiii 1
noBeiHKy. JltoguHa pearye He Ha peanpHICTh, @ HA T€, AK BOHA PEMpPE3CHTOBaHA 1
B1JIoOpa)keHa B OCOOMCTIM KapTii cBITYy. Taki KapTh BKJIIOYAIOTh MEPEKOHAHHS,
IIHHOCTI, YCTAaHOBKM Ta 1HUI (UIBTPU CHOPUMHATTA. Y JIOACHKIM CB1IOMOCTI
MEepEeKMBAaHHS BHYTPIMIHIX KapT MPEACTAaBICHO y BHUIJISAI TyMOK. IHauBIN pearye
BIJITIOBITHO JI0 CBOiX BHYTPIIIHIX KOTHITUBHUX KapT cBiTy [72].

I. JIakaToc BBakae, 10 HATBHI 3HAHHS OyIYIOTbCS HA €BPUCTUYHUX 3HAHHSX.
EBpuctuka mpexacraBisie co0OH METOJ BUpINIEHHS MpodiieM B  yMOBax
HEBU3HAYEHOCTI. [ BIACTUBI 370Taau, TOKA3H i CIIPOCTYBAaHHs, 0OMEkKEHHs 00CATY
MONIYKY 3a JOMOMOIOI0 aHami3y ILijield, 3aco0iB 1 MarepiajiiB, copoOM I1HTEerpaii
MHUCIICHHSI 1 YyTTEBOTO CIPUMHSATTSA, CBIJOMOTO 1 HECBIJIOMOTO, JaHHUX JOCBIAY 1
camMopo3KpuTTs [46].

Jleski TOCTIAHUKH BHUIUISIOTH €BPUCTUYHY MISTIBHICTH 1 BHU3HAYAIOTH i1 SK
OpraHizaiiro MpoIecy MPOAYKTUBHOTO KPEATUBHOTO MHCJCHHsS. Y IIbOMY CEHCI
€BPUCTHKA PO3YMIETHCS K CyMa BJIACTHUBHX JIFOAMHI MeXaHi3MiB. BigzHaunmo, 110 i
MEXaHI3MH JOTIOMAraloTh MOPOJHKYBATH TIE€BHI MPOIEAYpPH, SKI CHpPSIMOBaHI Ha
BUpILIEHHS TBOPYMX 3aBJAaHb, BOHM, B CyMi BHU3HAUaIOTh METATEOPIIO PIILICHHS
TBOPYHUX 3aBJaHb 1 32 CBOIM XapaKTEPOM € yHIBEpCAJIIbHUMH, 10 HE 3aJieXaTh BIJ

KOHKpPETHOI po3B'si3yBaHol nmpobiemu [46].
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[ToBepTatounce 70 Teopii Mi3HAHHS, BIA3HAYUMO, IO EBOJIIOIIHA TEOPIs
Mi3HaHHA BUJUISIE TaKi CYyTTEBI O3HAKHU:

1. ¥V mi3HaHHI BUAUISETHCA K TPOIEC, TaK 1 pe3yabTaT — BJIACHE 3HAHHS.
[li3HaHHS SK Tpolec 3MIWCHIOETHCS MK CyO0'€KTOM, SKHH Mi3HA€ IMO-HEOYb, 1
nizHaBaHUM  00'ekTtoM. CTpyKkTypa TMTi3HAHHS TIPYHTYETbCS Ha CTPYKTypax
30BHILIHBOTO CBITY 1/ a00 Ha CTPYKTypax Mi3HABAIbHOTO anapary JIIOIUHU.

2. I'. ®onnmep po3pi3HsS€e TPU BUAW MMI3HAHHS — CIPUUHATTS, ITOHAYKOBE
Mi3HAHHA 1 HAYKOBE Mi3HaHHs (auB. mpari I'. domimepa):

— TIEpUEIIIis, pPI3HOMAHITTS BIIUYTTIB, IKE II€ HE MOKHA HA3BaTU Mi3HAHHSIM.
CrnpuiHATTA HE BOJO/JII€ TOCTATHHOIO CTPYKTYpOBaHiCTIO. [1i3HAHHS - 1€ HE MacuBHE
B1JIOOpa)KEHHS CBITY B CBIJJOMOCTI 1 HE MPOCTO MEPEKUBAHHSA, — 1€ YIOPSIKYBaHHS
cupuiimanoro 3micty. Came X CHpUHHATTSA 0a3yeTbcsi Ha OOpoOLl 1 €JHOCTI OO
3micty. Hampukia:

(91) Samsung and LG have more than half of the top 10 most-viewed video ad
campaigns on our most recent chart (KN: URL).

(92) Discover how we helped Nespresso with an innovative global display
advertising campaign across 60 countries (KN: URL).

(93) Nestea is a Coca-Cola brand, and the campaign is a fresh take for drinks
advertising (KN: URL).

— bynenne mi3HaHHs a00 JOHAyKOBHMH JOCBi 0a3yeThbCs Ha BUKOPHUCTAHHI
MOBHHUX 3aco0iB, y3araJibHeHb W I1HIYKTUBHMX BHCHOBKIB, IO JO3BOJISIE HOMY
3ailHATH BUIIMH 11a0eb Y TOPIBHIHHI 3 niepueniiiero. Hanpukia:

(73) In 2014 Ray Ban launched the collection of their Iconic glasses in
amazing materials like Velvet, Leather, Denim (KN: URL).

(74) A new pan-European TV campaign from Nescafe, relaunching its Nescafe
Gold instant coffee, plays on the idea that, in the age of social media, we all have
hundreds of connections, but very few people know us really well (KN: URL).

(75) On Wednesday, Dior started running a 30-second cut of its new Miss Dior

fragrance ad, starring Natalie Portman, on TV (KN: URL).
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— HaykoBe mi3HaHHS — 1€ KIHLIEBUN I1a0enb Mi3HAHHSA, SIKHH CIIHPAETHCS Ha
CIIOCTEPEXKEHHSI Ta EKCIIEPUMEHT, aOCTPakIil0 1 YTBOPEHHS IOHATH, «OOpPOOKY
JaHUX» Ta JIOTIYHE YB'A3HCHHS, BHCYBaHHS 1 TEPEBIpKY TiMOTE3, MPUYOMY BOHO
JTAJIEKO BUXOIUTH 32 MEX1 AocBiny. Hampukman:

(78) The FA is testing a novel marketing initiative, which will allow brands to
showcase country-specific ads on football ground hoardings at England games (KN:
URL).

(79) Sony Entertainment Television_advertising is a proven way to increase

your product's brand awarness. Find the TV Rates that fit your budget in just few
clicks (KN: URL).

(80) The ads show how Benetton's clothes take the wearer through their
everyday lives and don't aim to make great fashion statements (KN: URL).

CrnpoOyeMo y 1bOMY IMEpEKOHATHUCA Ha TMPUKIAAl BepOaTbHUX TOBAPHUX
3HAKIB.

Bunrkae HEOOXIAHICTh PO3IIISIHYTH, SIK 31MCHIOETHCS MI3HAHHS IMCHOCTI, HAa
0a3i IKoro OYyAYIOTHCS BC1 YSIBJICHHS PO CBIT — SIK HAYKOBI, TaK 1 HATBHI.

POo3poOHMKM KOTHITUBHOI ICHUXOJIOT1I BBa)KalOTh, 110 OPraHd YyTTs
0OpOOJISIIOTh CHTHAIM 30BHINIHBOTO CBITY. AJle TUIBKM JIesIKI 3 IIMX CHUTHAJIIB
niggaroTees  crneuudiuniii - o6po6mi.  Ilepemana  iHdGopmaiis — miATaeThCA
OaraTopa3zoBoMy KOAYBaHHS 1 JIEKOAYBaHHSA, MpPU IUX OaraTopa3zoBUX IIpoliecax
iH(dopMaIlis 13 30BHIIIHBOTO CBITY MOXE CHJIBHO 3MIHIOBATHUCS, CIIOTBOPIOBATHCSA 1
HaBITh 3HMILYBaTUCA. Te, 110, NPONIIOBIIM BCl (QUIBTPU CIIPUNHATTS, 3aJUIIAETHCS
B CBIJIOMOCTI I1HAWBiAyyMa, € cUTHajgoM abo, sk Horo HasuBae E. H. Kyuep,
cnasiaxoM. Ha ocHOBI 1MX curHamiB BiJOyBa€ThCsl TIMNOTETUYHA PEKOHCTPYKIIS
peaJbHOro CBITY, $Ka 3JIMCHIOETHCS B OCHOBHOMY HECBIJIOMO,

, . . Pucynok
LUIXOM BHCYHEHHS TINOTE3 NPO HABKOJNMIIHIE CBIT, AKI MOXYTb 531 Apple

nepeOyBaT B OUIbIIOMYy a00 MEHILIOMY BIAMOBITHICTIO 3 HOTO

cTpykTypamu. e x came BiIOyBa€eThCs, KOJIM JIFOJAUHA CIIpUHMAae pi3Hi
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BepOabH1 TOBApHI 3HAKU:

(89) Apple is the greatest corporate comeback story of modern times (KN:
URL).

Tak, wnanpuknag, APPLE — amepukancbka Kopropailis, BHPOOHUK
IPOrpaMHOro 3a0e3MeyYeHHs, KOMITIOTEPIB Ta ayAiOIIeepiB, 0 BUKOPUCTOBYE B
SIKOCT1 CBOTO JIOTOTHUITY OJTHOKOJIIpHE, SIK MPABHIIO, Cipe 300paKeHHSI.

CaM JIOroTUI 3YUTYETHCS TaK camo, SIK clI0BO apple (s101yKko), sike 1 € BIacHe
bipMoBuM HaiiMeHyBaHHSM. Lleli JIOrOTHI BHKOHAHHH B CipoMy («CTaJCBOMY»)
KOJIbOP1, TaK K LM KOJIp, Ha AYMKY Ju3aliHEpiB, Ma€ BEJIMKUU Alana3oH 3MiHU
CBITJIMHU 1 0Ope BUJILJISIE HA CBOEMY TJI1 XpPOMATUYHI1 KOJBOPHU; OKPIM TOTO CTaJeBUN
KOJIIP CUMBOJII3Y€ MILHICTh 1 KOHTPACTY€ 3 HIKHUMH KBITaMU, Ha TJI1 SKUX BIH MOXE
BHcTymatu [46].

Crig TakoX MaTy Ha yBa3i MPUHIUIIOBY OOMEXEHICTh JIFOJCHKOTO CIPUMHATTS
JTUACHOCTI. Y KOTHITUBHOI Haylll € MOHSTTS «EKOJOT14HOI Hillli», KOJIU Oyab-sKa )K1UBa
1CTOTa MPUCTOCOBYETHCS J10 MEBHOI YACTUHM CBITY, Y SIKiil BOHA KHMBE 1 (DYHKIIIOHYE.
AHaJOTIYHUM YUHOM €BOJIIOIIAHY TEOpIiI0 MI3HAHHS MOKHA OXapaKTepu3yBaTH SK
KOTHITHBHY HIIy» OpraHi3My, sika MpPeACTaBligie cOOOI MEBHUM (parMeHT CBITY,
SKUM IIe{ OpraHi3M OIMAaHOBYE B MPOIIECI MOTO Mi3HAHHS 1 PEKOHCTPYKIIIl, KOJH BiH,
171eHTUIKYI0UM HOro, HE 3aCTOCOBYE TPH I[bOMY IITYYHUX JOMOMDKHUX 3acO0iB.
BignoBigHo 10 eBooLiHOI Teopii Mi3HaHHA, (OPMU COPUNHATTS JIIOJIUHU
chopMyBacs B IIPOIIeCi IPUCTOCYBAaHHS 0€3MOCePETHBO 10 HABKOIUIITHBOTO CBITY.

OckUIbKM JIOIMHA MAa€ 3JaTHICTh BUHAXOJUTH 1 BXKUBATH CHUMBOJIM, BOHA
OTpUMYy€ MOXIIMBICTh Opatu, 30upartu, 30epiraT 1 nepeaaBatu 3HaHHs. [IpuposHo,
Taka 3/aTHICTh Haja€ i 3acid0 BHYTPINTHROBUIOBOTO OOMIHY iH(]OpMaIli€to, 110
CTUMYJIIOE KYJIbTYpHY €BOJIIOLI0 [77].

KynbTypHi HOBOBBEICHHsS KYMYIOTHCS 3aBISKM HaBYaHHIO 1 TIOTIM
OTIOCEPEIKOBYIOTHCS 32 JIONIOMOTOI0 HaBYaHHS 1 Tpaauiii. OOMiH 11i€r0 mpua0aHo0
iH(hopMaIli€l0 HE TIIBKUA MOTOMCTBY, aje OyAb-SKOrO IHIWBIAyyMa 3I1HCHIOETHCS

IMBHUIIE 1 €PEKTUBHIIIIE.
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KynbrypHuii mporpec crmipajibHO HiABHUILYE HEMHUHYUYICTh MPHUCTOCYBAHHS 0
KyJIbTYPHOTO OTOYEHHs 1 HOro mopjaiblle BUKOpUCTaHHS. BinmoBigHO, KyJbTypa
3HAYHO TSKIE Ha TEHETUYHY €BOJIIOLIIO JIFOIUHU.

EBouroniiiiHa Teopis Mi3HAHHS XapaKTepU3ye SIK KOTHITHUBHY HIITY» OpPraHi3My
TOM (¢parMeHT CBITY, SKUM BOJIOJIIE€ IIed OpraHi3M, Mi3HAIOYH, a 3HAYUTh,
PEKOHCTPYIOIOYM 1 1ACHTH(IKYIOUM WOro, aje, HE 3aCTOCOBYIOYH TIPH IHOMY
MITYYHHUX JOMOMIKHHUX 3aco0iB [77].

[{ikaBO B IIbOMY CBITJII PO3TJISSHYTH TEOPiI0 NMEPCOHATBHUX KOHCTPYKTIB JIXK.
A. Kemi, OCHOBHUI MOCTYJAT SIKOi MOJSTA€ B HACTYITHOMY: «AKTHUBHICTh Cy0'eKTa
IICUXOJIOTIYHO HAIpPAaBJIEHO TUMH CIOcOOaMHu, 3a JOMOMOIOI0 SIKMX BIH Iependadae
nozii» [46: 51]. CyTh OCHOBHOTO MOCTYJIATy 3BOIMTHCS JO TOTO, IO SIK MIOJCHHA
MOBEJIHKA JIIOJMHHU, TaK 1 PO3BUTOK OCOOMCTOCTI BU3HAYAETHCS THM, K JIFOJWHA
IPOrHO3y€e MOAll. 3a TOW 4YM IHIIMH XapakTep MPOrHO3YBAHHS BiJAINOBIJaJIbHA
KOHCTPYKTHMBHA CHCTEMa JIIOAUHU. Y TOOYAOBI L€l CUCTEMHU JIIOJIMHA € aOCOIIOTHO
BUIbHOIO (OyIb-fiKa aJeKBaTHA IHTEpIpeTalis Mae MpaBO Ha KUTTSI), ajie B
nmoJaibIIoMy ToOyJ0BaHAa CHUCTEMa IIJIKOM BH3HA4Yae OadeHHsS JIFOAWHOIO CBITY, —
«IHJMBIJ pearye He Ha «peajbHy» CUTYyalllo X, a Ha CUTYyalito X K BOHA il 0a4uTh».

[TincymoByroUH HaBeACHE, MepepaxyeMo KOPOTKO OCHOBHI ijei Teopii JIx. A.
Kenmi:

—iICHyBaHHA JIIOJJMHU € KOTHITUBHUM TIPOIIECOM: TOBCSAKIECHHE IKHUTTS
HEMOXKJIHMBE 0€3 IOCTIHHOI aJieKBaTHOI OpIEHTAIlIT B CEPEIOBHIIII;

— MI3HAHHS PEATIbHOCTI 3MIIMCHIOETHCS CYy0'€KTOM y XOJ1 MOro penpe3eHTarli
a00 MoOya0BU MOJICIICH;

— €JIEMEHTApHOI0  OJIMHUIECI0 Cy0'€KTHMBHMX KOTHITUBHUX MOJENEH €
MEPCOHAJIbHUN KOHCTPYKT — O10TOJIsIpHA 1IKaja, sika PiKCy€e BITHOCUHU MOA10HOCTI —
BIAMIHHOCTI MK HOJISIMHU;

— IIEPCOHAJIbHI KOHCTAaHTU (YHKIIOHYIOTh HE SIK CYKYMHICTh €JIEMEHTIB, ajie B
(¢bopMi KOTHITUBHOI MepeXli — NPOTHO3YyBaHHS TMOJIA B HE MEHIIOMY CTYIIEHI

BU3HAYAETHCS  XApPAaKTEPOM  B3a€EMO3B'S3KIB  MDK  KOHCTPYKTaMH, HDK  iX
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1HAMBIAYaTbHOIO CIIEIU(IKOIO;

— IHWBIJ € aKTUBHHUM Y TIPOIIEC OpraHi3arii BJIaCHOI KOTHITUBHOI Mepexi — ii
CTAHOBJICHHsSI Bi1JI0OYBa€ThCs B TMpolleci B3aeMOAli cyO'ekTa 3 HaBKOJHUIIHBOIO
TIUCHICTIO, ajieé B TMOJANBIIOMY CKJIajJacsi KOHCTPYKTHBHA CHCTEMa IIUIKOM
OTIOCEPEIKOBYE B3aEMO/IIIO CYy0'€KTA 3 AIMCHICTIO, BU3HAYAIOUH BJIACTHBI Horo hopmMu
TpPaKTyBaHHS MOJiH 1 MOBEIIHKHY;

— MepCOHANIbHI KOHCTPYKTH — 1€ TIMOTEe3H, CBOEPIAHO IHTEPHPETYIOUl
peanbHICTh. HEeBipHI rinmoTe3u BUKIIOYAIOTHCS 3 YKUTKY B pe3yJibTaTl HETaTHBHOIO
JOCBIAY iX anpoOyBaHHS.

Ha mneBHOMYy piBHI PO3BUTKY CHCTEMH YSIBJICHb JIOACH MPO CBIT OKpemi
CUCTEMHU OO0'€IHYIOThCS B IUIICHY TPaJMIIIO, 110 BKIIOYA€E Pi3HI raixy3l 3HAYCHb.
[HmMMuM cmoBaMu, BCl CEKTOPH PEANbHOCTI IHTETPOBAHI B €JUHY CHUCTEMY BIJUIIKY,
sAKa CTAaHOBUTH CHUMBOJIYHHMI YHIBEPCYM CYCHUIBCTBA, B paMKax SIKOI MOXe OyTH
IHTEepHPETOBaHUN OyJb-KUil moackkuil qocsid. 1. beprep po3ymie «CHMBOIIYHMIA
YHIBEPCYM $IK MATPHII0 BCIX COLIAJIBHO OO0'€KTUBHUX 1 CYO'€KTMBHO pealbHUX
3HAUY€Hb, IIJIE ICTOPUYHE TOBAPUCTBO 1 IIa 1HAMBIAyalbHa Olorpadis
PO3TIISIIAIOTECS SIK SIBUIIA, IO BiJOYBAIOTHCS B paMKax I[bOr0 YHiBepcymy» [77].

3rimHo 3 konnenmiero II. Beprepa i T. Jlykmana, me OaraTo IeCSTHIIITH
IHCTUTYIINHUN yCTpilt CBITY, 3aBAsSKkd (opMmyJsiaM JIeTITUMAIlll, NPUNMAETHCS
OUIBIIICTIO JIIOJEH SIK TPHUPOAHE 1 €IMHE MOXJIMBE 1 TMOCTYNOBO IOYHUHAE
IHTEpIPETYyBaTUCA K YaCTHHA O0'€KTHBHOI PEabHOCTI, HACTIIBKH K HE3aJICKHOIO
Bl iX BOJ, siIK (i3U4YHUMN CBIT. [laHe siBUIlE HA3UBAETHCS peidiKaIlier0 COIlaTbHOI
peansHocTi. Ilig peidikariero (Big aHr. MPEACTaBISATH SK IOCh MaTepialbHe)
PO3YMIETBCST KCIPUUHSITTS JIOACHKUX (DEHOMEHIB SIK pedeid, TOOTO B HEIIOJICHKUX 1,
MOJKJIMBO, B HAJJTIOJICBKUX TepMiHax» [46: 146].

3a3Buuail peaqbHU B3aEMO3B'S30K Y KOJII JIFOCH — CBIT JIIOJIMHU TIOBEPHYTHUCS
B CB1IOMICTb. JIt0/IMHA SK TBOpPELb CBITY CIPUUMAETHCS SIK KOTO MPOJYKT, a JIIOJChKA
TUSTIBHICTE — K enipeHOMEH HEeTIJIChKUX TpolieciB. JIFOJAChKi 3HAYECHHS Temep

PO3yMIIOTBCSI HE SIK CTBOPIOIOTH CBIT, ajie, HABIIaKH, SIK CIIJICTBA IPUPOJIU PEUCH».
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Cnig migkpecnut, 1o peidikaiis — 1€ MOJAIBHICTh CBIJIOMOCTI, TOYHIIIIE,
MOJIaJIbHICTh O00'€KTHBAIll JIIOJWHOIO JIIOJCHKOTO CBiTy. HaBiTh ocsiraroun CBIT B
peidimiiioBaHuX TepMiHAX, JIOJWHA TIPOJIOBXKYE CTBOprOBaTH Horo. Peidikarris
MOJKJIMBA Ha JOTEOPETUYHOMY 1 TEOPETHYHOMY PIBHSAX CBIAOMOCTI. TOBapHHI 3HAK
SK OJIUH 3 BHUJIB COIlaJJbHO-€KOHOMIYHOI KOMYHIKaIlli MOKHAa TaKOX PO3TJIAIaTH 3
TOYKH 30pYy peidikariii.

OxpiM LbOTO, BapTO 3a3HAYUTH TOU (PaKT, IO Mauinyiayia 3ajai€ pi3HI piBHI
CTPYKTYpH OCOOHCTOCTI 1 CIpsIMOBaHa Ha 3MIHY ICHYIOUHMX MOTPe00-MOTHUBAIIIHHUX,
CBITOIVIAJIHUX 1 MOBEIIHKOBUX YTBOpPEHb 0coOMCTOCTI. OJHUM 3 OCHOBHHUX O3HaK
MaHIMyJISTUBHOTO BIUIMBY TaKOX € OTPUMAaHHS MAaHIMyJISTOPOM MOPaJIbHOI abo
MarepiasibHOi BUroau. HeoOximHo 3a3HaunTH, 1m0 1H(OpMaIlis cama Mo codl He Hece
HEraTUBHOI €MOLIMHOIrO 3a0apBJICHHS y IJIaHI 1i MCUXOJOrIYHOI XapaKTePUCTUKH.
[Ipore Bukopuctanus cydacHux 3MI B sikocTi pecypcy [UIsl IUIECHpPSIMOBAHOTO Ta
IHTEHCUBHOI'O BIUIMBY Ha €MOLIMHY, KOTHITHBHY 1 MOBEIIHKOBY c(pepr 0COOUCTOCTI
HaOyBa€ ChOTOJHI MacoBHM Xxapaktep. Bech MOCBI HayKOBUX JOCIIIKECHb
MEXaHI3MIB IICMXOJIOTIYHOTO BIUIUBY Ha OCOOHMCTICTh BHSIBJISETHCS CHOTOJIHI
3aTpeOyBaHUM JJIs TICPEHECEHHS HOro B 00J1aCTh peKJIaMHUX TEXHOJIOTIH [77].

Hanpuknan:

(85) Jack Daniels drinkers truly have that independent spirit. A sense of
knowing what they like and want (KN: URL).

OgHuM 3 ICHYIOYHMX TEXHIK MAaHIMYJSIIHOTO BIUIUBY €
3aCTOCYBaHHS B PEKJIAMHUX MOBIJIOMJIEHHAX HEUPOJIIHIBICTUYHOTO 2@ Ve
nporpamyBanHs (HJIIT). Tak, oqaum 3 6a3oBux B HJIII € mousarTs
PENpe3eHTaTUBHUX CUCTEM OCOOMCTOCTI: Bi3yalbHOI, ayAHaIbHOM, 0
KiHecTeTHuHOi. [{e moB'a3aHo 31 ciocodamMu OTpUMaHHs, 00pOOKH I\IeStIé
Ta 30epiranHs iHpopMalii B maM'ati roaunan. 3 nosuiii HII, npu
po3pooII PEKJIaMHOTO MOB1IOMJICHHSI HE0OX1JTHO Pucynox

2.3.2 Nestle

BUKOPUCTOBYBATHU BC1 TPU CUCTEMHU Ji1 POPMYBAHHA Y CB1IOMOCTI

HaWOIBII TIOBHOTO 1 HACHMYEHOTO 00pa3y, a TaKOX 3 METOI0
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CTBOPEHHSI WOTO YHIBEPCAJIBHOCTI B IUIAHI PEMPE3CHTATHBHUX CHUCTEM, OCKUIBKU
HAWOUIBII MIBUAKE PO3YMIHHS 1 MPUHHATTS 1HQOpMAIl] JTIOJUHOIO JOCATAETHCS B
TOMY BHUIIAJIKY, SKIIO BOHA MOJAETHCS B XapaKTEPHIN I HbOTO pPErpe3eHTATHUBHIN
cuctemi. Takoxk e(heKTUBHO BUKOPUCTOBYIOTHCS B PEKJIAMHUX TEXHOJIOTISIX CTpaTerii
MUCJICHHSI Ta 0COOJIMBOCTI MOTHUBAIlli, ki B TepMiHoJiorii HJIIT HocsTh Ha3By Mera-
nporpaM. Hampukian, ofgHi€ro 3 TaKUX CTpATeriii € MOTUBALllS MPArHEHHS 0 YCIIXY
ab0 YHHMKHEHHs HEBJayl: y TOM Yac K OJHI JIOAM MpParHyTh N0 JOCSTHEHHS
MO3UTUBHOTO PE3YJIbTATy, 10 METH, 1HIII OUIbIII MOTUBOBAHI Ha YHUKHEHHS
HETaTUBHUX CHUTyallld y CBOEMY JKUTTI. 3aCTOCYBaHHS PI3HUX METa-IpOrpam Jyis
nojadi iHdopmaiii B peKIaMHOMY TOBIJJOMJICHHI JI03BOJIsIE

MAKCHUMAJIBbHO PO3MHUPUTH KOJIO 0Ci6, I IKHUX 10 HOBiI[OMJICHHSI

BUSIBUTBCS KOHTPYEHTHHM 3 iX CTpaTerisiMd MUCJIEHHS, a, OTXKE,
Ou1bLI 3po3yMuIMM 1 ipuBa®auBuM. Cnix 3a3HauuTH, mo HIII sk iﬁ
BU/I TICUXOJIOTTYHOT IPAKTUKH € TPOYKTOM CUCTEMATU3ALIl1

3HaHb 1 TEXHIK B Taiy3l 3arajibHOi MCHXOJOrIi, MCHUXOTeparii,

JIHTBICTUKH, TEOpii KOMYHIKaliid Ta iH. 3a TBep/KeHHsSM P.

Pucynok
benanepa 1 [[. I'pinmepa, HJIII Oyno cTBOpeHO $K cCUCTEMY 2.3.3KFC

TEXHOJIOT1M TICHXOJIOTIYHOTO BIUIUBY B YMOBax JIO0OPOBUILHOTO

I ITOPSAIKYBaHHS JIIOIMHU 3 METOIO TT1JIBUIIICHHS ¢(EeKTUBHOCTI
MICUXOTEPANEeBTUYHUX CEAHCIB, HABYaHHS TOHIO0. TOMY JOIIBHICTh 3aCTOCYBAaHHS
HJITT B MaHIMyIATHBHUX IISIX OLIHIOETHCS HEOTHO3HAYHO [77].

Hanpuxknan:

(14) Nestlée commits to ensure responsible marketing communication to
children (KN: URL).

(15) Last week, KEC introduced an advertising campaign in mainland China
celebrating 40 years of “reform and opening up,” the catchphrase that defined the
era (KN: URL).

[HIMM MaHIMYyJISUIAHUM METOJIOM € BUKOPUCTaHHS TIMHO3Y B PEKJIAMHHUX

KoMyHikarisx. «['imHo3 (Bi7 Tpert. hypnos — coH) — TUMYacOBUM CTaH CBIJIOMOCTI, IO
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XapaKTepPU3y€e€TbCA 3BYXKEHHSAM 11 00ciary 1 pi3kuM (POKyCyBaHHSIM Ha 3MICTI
HABIIOBaHHs], IO TOB'SI3aHO 31 3MIHOI0O (YHKIII 1HAWBIAYaTbHOTO KOHTPOJIO 1
caMmocBiiomMocTi». Ilei craH miaBHUINYE €(EKTUBHICTh TaKOrO TCHUXOJOTTYHOTO
METO/ly BIUIMBY SIK HaBIIOBaHHS. Y JIITEpaTypi HABIIOBAaHHS BU3HAYAETHCS SIK KIIPOIIEC
BIUIUBY Ha TICUXIYHY cdepy JIOAUMHU, TOB'SI3aHUM 13 3HIKEHHSM CBIJIOMOCTI 1
KPUTHUYHOCTI TMpU CHOPUMHATTI Ta peaiizaiii HaBIIOBAHOTO 3MICTy, 3 BIJICYTHICTIO
[1JIECTIPSIMOBAHOTO aKTUBHOTO HOTO PO3YMIiHHSI, PO3TOPHYTOTO JIOTIYHOTO aHami3y U
OIIIHKM Yy CITIBBIIHOIIECHHI 3 MHUHYJUM JOCBIJIOM 1 JaHUM CTaHOM cyO'ekta». Sk
Bi/I3HAUA€ThCsl OaraThMa aBTOpaMH, HABIIOBAHHS Tpa€ ICTOTHY poOJib B IIpoIlieci
BIUIMBY 3aCO0iB MacoBOi KOMYHiKamii i, 30kpeMa, pekiamu. Moro egeKTHBHICTH
0araTo B 4YOMY BH3HAYA€ThCSI CYI€CTUBHICTIO OCOOMCTOCTI, sIKA BHU3HAUYAETHCS SIK
«CTYIIHb COPUIHATIMBOCTI JO HaBIIOBaHHS, OOYMOBIJIEHA Cy0'€KTUBHOK TOTOBHICTIO
3a3HaTH i MIAKOPUTHUCS BCENsi€ BILUIUBY». Jl0o BIacTUBOCTEN 0COOMCTOCTI, 1110 CHPUSIE
CYT€CTUBHOCTI, BIHOCSITh, B OCHOBHOMY, OCOOJMBOCTI €MOIIHO-BOJIBOBOI Ta
IHTEJIEKTyaJIbHOI C(epHu: MOKIPHICTh, OOSA3KICTb, COPOM'SI3NIUBICTH, JOBIPIUBICTD,
TPUBOXKHICTh, MIJBUIIEHY E€MOIIMHICTh, BpPa3jIUBICTh, CIAOKICTh JIOTIYHOTO
MUCJIEHHS, OBUIBHUM TEMIT IICUXI1YHOI A1SUIBHOCTI, KOH()OPMHICTh, HEBIEBHEHICTD Yy
co0i, HM3BKY CaMOOIIIHKY, BIIYYTTS BJIACHOI HEMOBHOLIHHOCTI. Y TOH e d4ac
CTYMiHb CYT€CTUBHOCTI JIOJUHU MOKE 3MIHIOBATUCh CUTYaTHUBHO 3aJIC)KHO BiJ MOTO
NCcUX0(I3UYHOTO cTaHy Ta yMOB JisnbHOCTI. Tak, O. M. JleOeneB-JIroOumMoB, BBaXkae,
mo OaraTopa3oBe Tpen'sBICHHS peKjIaMu e(QEeKTUBHO, 30KpeMa, BHACIIIOK

MONaJaHHs MOMEHTY BILIMBY B NIE€PI0]1 HANO1IBII CIPUATIMBUX IJIS1 HHOTO YMOB.

BucHoBKkH 10 po3aity 2

VY XoJi NmpoBEACHOrO aHajizy OyJI0 BCTAHOBJIEHO, IO aHTJIOMOBHI BepOasbHI
TOBapHi 3HAaKU Jy>K€ PI3HOMAHITHI B CTPYKTYPHOMY BIJHOILIEHHI — OJIHOCIIBHI,
CTPYKTYpPHO OJHOpPIJIHI W HEOJHOPIAHI, TaK 1 CKJIAAOBI 1 CKJIaJHI OJWHUII, IO

CKJIQZIAI0ThCA 31 CIIOBOCITOIYYECHB 1 peUeHb.
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[TpocTi BepOanbHI TOBapHI 3HAKHM — OJHOMOP(EMHI, 3 HYJIbOBUM OHIMIYHUM
dbopMaHTOM, SIKI «HE € PE3yJIbTaTOM pO3KJIaJaHHS, JOJaBaHHS a00 CKOPOYCHHS
iHmoro imeHi». IloxigHi BepOanbHI TOBapHI 3HAKM — JCpPUBATH, YTBOPEHI 3a
nomoMoror adikcarii (mpedikca, cydikca abo ¥ mpedikca i cydikca). CxiameHi
TOBapHi 3HAKK MaIOTh HE MEHIIIE IBOX KOPEHEBUX OCHOB 31 CIIOJIYYHOI IOJIOCHOIO 200
6e3 Hei.

3a CEeMaHTHYHOIO CTPYKTYpOw, BepOajbHI TOBapHI 3HAKH MOXYTh OYyTH:
nepepaxyBaHHs 1HIIIaJIIB 3aCHOBHUKIB KOMIIaHiM, ¢ipM; NOETHAHHS 1MEH, MPI3BUIII,
CJIIB, KOMEPIIIMHUX TEPMIHIB, a MOXIIMBO, 1 BChOrO0 pa3oM; BuragaHi ((aHTaziitHi)
Ha3BU, II0 HE MAalTh CMHCIOBOTO 3HAYEHHS 3 TOYKH 30py OCHOBHHMX BH/IIB
TiSUTBHOCT1 (ipMU 1 BUPOOJICHUX TOBApiB; CIOBOCIIONYUYEHHS, MOEIHAHHS 31 CIIB 1
uu@p; iMeHa BiIacHI — Mi()OoJIOT€MH; IMEHa BJIACHI — MPI3BHILA; reorpadiuHi Ha3BH;
Ha3BUM TBapWH 1 TNTaxiB, Ha3BU JOPOTOLIHHMX KaMEHIB, AacCTPOHOMIYHI 1
METEOpPOJIOTIYHI SABUIIA; 3HAKH, 3aII03UYECHI 3 THIIUX MOB.

Posrnsnaroun  npoOiieMy yTBOpPEHHSI BepOajbHUX TOBAPHUX 3HAKIB K
0COOJIMBOTO PO3PSTYy OHOMACIOJOTIYHMX OJWHHUIIb, HEOOXITHO BIJIMOBICTH, 30KpeMa,
Ha MUTaHHSA PO T€, 5K, 3 IKOF0 MOBHOT'O MaTeplajay BOHH «3pOOJICHI» 1 IKE JIEKCUYHE
3HAUEHHS B HUX 3akiajeHo. [ligkpecanmo, 1o JIeKCMKa BIIACHUX HA3B 1 3arajbHUX,
10 CIY>KUTh JPKEPEJIOM CIOBECHUX TOBAPHUX 3HAKIB, TPYMYETHCS B CUCTEMI MOBH B
JeKUIbKa JEKCUYHUX KaTeropiid. I{e aHTpomoHiMuU, TOMOHIMHU, aCTPOHIMH, 300HIMU,
(bropoHIMHU.

OYHKIIOHAIBHUN MIJX1] 3A1MCHIOETBCS B EMIIPUYHOMY KIHOYi, TOOTO st
KOTHITUBHOI ~ JIIHTBICTUKA  B&XKJIWBUMH  (PAKTOpamMH  BHUCTYMAIOTh  MPOLECH
MOJICITFOBAHHS, EKCTIEPUMEHTY 1 MEePEeBIpKU Ha MPOTHUBAry NMOOYAOBH Pi3HOMAHITHUX
teopit 1 rinore3. I'. domnmep po3pi3HSE€ TpU BUAM TMI3HAHHS — CIHPUIAHATTA,
JIOHAYKOBE MMi3HAHHS 1 HAyKOBE Mi3HaHHSA. MaHIMyJAIist 3a/11€ Pi3HI PiBHI CTPYKTYpH
OCOOMCTOCTI 1 CHpSMOBaHA HAa 3MiHY ICHYIOUMX MNOTpe00-MOTHBAIIMHUX,
CBITOIJIATHUX 1 MOBEIIHKOBUX YTBOPEHb O0COOMCTOCTI. OHUM 3 ICHYIOUMX TEXHIK

MaHIMyJSALUIHHOTO BIUIMBY € 3aCTOCYBAaHHSI HEUPOJIIHIBICTUYHOTO MPOTPaMyBaHHS.
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PO3JILT 3
BIATBOPEHHS BEPBAJILHUX TOBAPHMX 3HAKIB
B IMIEPEKJIAJI TEKCTIB

AHI'JIIACBKOMOBHOI'O PEKJIAMHOT'O TUCKYPCY

3.1 Crparerii i TAKTUKM BIATBOpPeHHS YKPAailHCbKOK MOBOIO BepOajibHUX
TOBAPHUX 3HAKIB B MepeKJadi TEKCTIB AHMJIIHCbKOMOBHOIO PEKJIAMHOIO

JAUCKYPCY

Y Xoni MpOBENEHOrO JOCHIKEHHS OyJI0 BCTAHOBJIEHO, IO AaHTJIOMOBHI
BepOanbHI TOBapHI 3HAKM MOXYTb OYTH BIATBOPEHI YKPAiHCBKOIO MOBOIO 32
JIOTIOMOT'OI0 CTPATeTiid, cepell AKUX: GIOCYMHICMb nepekiady, NpsAMuUll nepexiao,
aoanmayis, peeizis, a TaKOX TAKTUK. eK8I8aleHMHICMmb 3HAKIg, MO TpeACcTaBleHa
DYHKYIOHATTLHO-KOMYHIKAMUBHOTO 1 KOMYHIKAMUGHO-NPAMAMUYHOIO
ekgiganeHmuicmio. PO3rIsiTHEMO KOXKHY CTPATErito 1 TAKTUKY 1 MPOJAEMOHCTPYEMO Ha
BIIMOBITHOMY MPUKIAI].

BincyTHicTh mepekiaay (iIHKpycTamis) 3aCTOCOBYEThCS MEpeKIagayeM(-aMu)
TU1s1 30€pEKEeHHS KYJbTYPHOTO KOMIIOHEHTA TOT'O YU 1HIIIOTO BepOaIbHOIO TOBAPHOTO
3Haka. Hanpukman:

(23) Pepsi has bowed to pressure and is “pulling” its controversial advert
featuring Kendall Jenner at a protest. (KN: URL) — Ilpeocmasnuxu xomnanii Pepsi
ni00anuUcs MUcKy i <«npocyearoms» Y 3HAK Npomecmy CGil HeOOHO3ZHAYHULL
pexnamuuil poauk, 8 akomy eucmynae Kenoann /cennep (KH: URL).

(24) Lipton Tea is Like the sun, the taste of Lipton®Yellow Label® tea gives
you a gentle lift, brightening your day making it seem like you have escaped from
your daily routine and hustle. (KN: URL) — Yaui Lipton uumocs cxoorcuii na conye,

cmax Lipton®Yellow Label® oapye eam npuemnuii 3apso ceixcocmi, nanosuioe éau
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0eHb SACKpABUMU OApPEaMuU, HAOA€E 8am 8i0UYmMms c0000U 6i0 WOOEHHOI pymMuHU ma
kronomis (KH: URL).

(25) Red Bull Gives You Wings. (KN: URL) — Red Bull #adae kpura (KH:
URL).

(26) Beanz Meanz Heinz. (KN: URL) — Fobu osnauaroms Heinz (KH: URL).

(27) Do the Dew. (KN: URL) — 3po6u xosmox Dew (umamiii Mountain Dew)
(KH: URL).

(28) Home of the Whopper. (KN: URL) — Byounok, oe scuse Whopper (KH:
URL).

BiacyTHicTh mepekiaay yacTiiie 3a Bce BUKIMKaHa OaKaHHSAM PEKIaMOaBIIiB
HaJaTH 1HO3EMHOTO BWIJISILy TOBapy ab0 K MIIKPECIUTH WOro 1HO3EMHE
nmoxopkeHHs. [Ipyu BiICYTHOCTI Mepekiiany peKIIaMHOTO TEKCTy OpEHII Ta CIIOTaH
nepenarThes 0e3 3MiH, abo K Ha3Ba OpeHay Ta CIOTaH HE NEpeKIalaroThes U
MOJAI0THCSl MOBOIO OpUTiHay, Hanpukiaa, Nike 13 cioranom Just do it. BiacyTHicTh
MepeKIaay peKkiiaMy TaKoX MOKe OyTH BUKJIMKAaHAa CMaKaMH CIOXH.

(22) Carlsberg launches 15 million pound Danish-themed advertising
campaign in the UK. (KN: URL) — Carlsberg sanyckae y Benuxobpumanii pexiammy
kamnariro eapmicmio 15 minvtionie pynmis cmepaineie (KH: URL).

(45) Nike established itself as one of the world's most recognisable brands
during the 1980s and 1990s. (KN: URL) — Nike zapexomendysae cebe sk ooun 3
Haubinbw éniznasanux y ceimi openoie npomseom 1980-x i 1990-x poxie (KH: URL).

(46) Kodak was a frequent advertiser in the Post. Here is one of its first full-

page ads. Note that the Kodak ads showed women using the camera more often than

men. Eastman wanted to emphasize that his cameras were extremely portable. (KN:
URL) — Kodak 6ys wacmum pexnamooasyem y eazemi The Washington Post. Ocv
ooHe 3 nepuiux 020J10Ul€Hb HA NOBH) CI”i’lOpiHKy. 368pHil’l’lb yeazcy, WO O2010ULEHHA
Kodak oemoncmpysanu, wo oicinku euxopucmosyroms Kamepy uacmiuie, HidC

yonoGiky. Icmman xomie niokpecaumu, wo to2o Kamepu 6yaiu 0080 NOPMAMUBHI

(KH: URL)
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(47) Nikon sure has a strange way of marketing its brand: one of its newest
advertisements features a Fujifilm camera. (KN: URL) — Kommanis Nikon nanesHo
JIOCUTh JIMBHO PEKJIaMye CBiM OpeH: OJHE 3 i1 OCTaHHIX OTOJIOIICHB IPECTABIICHE
kamepoto Fujifilm.

(48) Xerox invented the concept of office copying, and for a while the
company's name was synonymous with that process in a similar way to Hoover or
Biro. (KN: URL) — Xerox BUHAHIIOB KOHIICHIIIO KOMiIOBaHHS B odicax, 1 JICIKHii

Yyac Ha3Ba KOMIIaHii OyJia CHHOHIMOM ILIbOTO IIpoliecy moaioHo 10 Hoover a6o Biro.

(6) They'd have an undivided attention morning, noon and night if they could,
but sometimes they have to entertain themselves for a while. That's why Pedigree
Jumbone comes in. It's a tasty chew with meaty scent that they can really get the teeth
into. Pedigree. We are for dogs. (KN: URL) — byna 6 ix eons, na nux 6 36epmaiu
yeaey epanyi, 60enb i 66euepi. Ane HOOI iM 00800UMBCA PO3BANCAMUCS CAMUM.

Pedigree Jumbone we odacmv im nyoveysamu. Coxosuma dwcysanvha KiCmouka 3i

CMAKOM CRPABIHCHbOSO M'aca 3axonumv ix HacmiJZbKu, wo uac npoJjemuniob
nenomimno. Pedigree. Ilpocmo mu diticno mobumo covax (KH: URL).
(7) Sugar Puffs, Sugar Puffs HUP! Honey coated puffs in a milky bath Put 'em

in your mouth and they make you laugh Kept in the cupboard taken out for breakfast
Spoon's best friend and the fridge's favourite Sugar Puffs, Sugar Puffs. (KN: URL) -

Sugar Puffs, Sugar Puffs Xon! Morouni micmeuxa, Ilonumi medom, Cnpodyii ix na
cmak, Hacmpiii cmane wyoosum. Y waghi sonu 36epicaiomocs, Ha cuioanox ix iosmeo,
3 noarckoro eonu kopeuiamucs, XonoounvHuk im 3asxcou paouu (KH: URL).

(8) Sauce Tabasco. Very Hot Enjoyment. (KN: URL) — Coyc Tabasco. /[yorce
eocmpa Haconooa (KH: URL).

(9) L Oréal Telescopic — up to 60 percent longer lashes and definition lash by

lash. The secret to this lies in the high precision flexible brush that separates the
lashes with precision for intensity lash by lash. The flexible brush lengthens your

lashes for telescopic length. (KN: URL) — L Oréal Telescopic — nodosowcenns siii Ha

60% i ix wimkuii po3noodin. Cexpem yieci mywi — 6 eHyuKitl wimouyi-epedinyi, sKa
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[0eanbHo po30iNAc 6ii ma OOHUM NOMAXOM HAOAE iM MmelecKoniuHe No00BIHCEeHHS
(KH: URL).

(10) New Blistex lip massage has a very clever tip. It massages the formula
into your lips leaving them smooth and hydrated. (KN: URL) — Hosa cicieniuna
nomaoa lip massage 6io Blistex mae Odocume emyuxuii inuux. HMozo noowcusni
pevosunu nom'akuyroms i 3onoxcyroms eawsi 2you (KH: URL).

(11) It’s a little thing in life that can make a difference. They might be

unexpected, they might be your choice...like drinking Danone Actimel every day.

Danone Actimel — A little every day goes a long long way. (KN: URL) — Hawe

AHCUMMSL CKAAOAEMBCS 3 OPIOHUYDL. [HOOT 8OHU HecnodisaHi, a IHOOI MU CMBOPIOEMO iX

cami ... Hanpuxnao, Actimel sio Danone na koowcen denv. Tpoxu Danone Actimel

KOJtceH 0eHb 00380aumbs npotmu eam oyaxce ooseuti uiisax (KH: URL).
(12) For all five main symptoms from colds and flu nothing is more effective.

Covoniaaaaa. Feel it working. (KN: URL) — Bio ycix n'smu eonosnux cumnmomie

3acmyou ma epuny ichye minvku ooun 3aci6. Covoniaaaaa. Bunpoobyi iioco Ha

npaxkmuyi (KH: URL).

IIpsiMuii mepexJiag nojisrae y BIATBOPEHHI BepOaJbHUX TOBAapHHUX 3HAKIB 3a
JIOTIOMOT0I0 TIOCTIMHOIO JIGKCMYHOT'O BIJAIIOBIJHHMKA, SKHM TOYHO 30Ira€Tbcs 13
3HAUYEHHSM CJIOBAa BUXIJIHOT MOBU. TepMiHM, sIKI MatOTh €KBIBAJICHTH y PIJHIA MOBI,
BIIIFPAlOTh BAXIIMBY POJb Mpu mepeknanl. ExBiBaleHTaMH BBaXKaOTh Taki
BUIMOBITHUKK MDK CIIOBaMH JBOX MOB, sIKl € IMOCTIMHUMH, PIBHO3HAYHHUMH Ta, 5K
MPaBUJIO, HE3AJICKHUMU BiJl KOHTEKCTY:

(34) “Turkey Unlimited”. (KN: URL) — Typeuuuna. Bce sxmoueno (KH: URL).

(38) Slovakia. Little Big Country. (KN: URL) — Crosauuuna. Manenvka
Benuxa Kpaina (KH: URL).

(41) BulgariaUniqueinitsDiversity. (KN: URL) — bonreapis — yuixansha 8
ceoemy posmaimmi (KH: URL).

(42) Croaria. The Mediterraneanasitoncewas. (KN: URL) - Xopsamis.
Cepeozemnomop'i axum eono oyno paniue (KH: URL).
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(39) Costa Rica: No Artificial Ingredients. (KN: URL) - Kocma-Pixa:
arcoonozo wmyunoz2o komnonenma (KH: URL).

MeTtoa axanTaitii — oJMH 13 Croco01B Mepekiaay, Koy popma ciioBa BUXigHOT
MOBH IICBHHM YHHOM aJIalITYe€ThCSA 10 POHETHIHOI Ta / a00 TpaMaTHYHOI CTPYKTYPH
MOBHU mepekiany. s 36epexxeHHss (QyHKIIOHATBLHOCTI PEKJIAMHOTO IOBIIOMJICHHS
BUKOPHUCTOBYEThCS MpuiioM amanTtaiii. Lle 3yMoBieHO THM, 110 B aHIUIIHCHKIN MOBI,
MPOCTI Ha MEPIIN MOTIsA (Ppa3su MOXKYTh MaTH TJIIMOOKE 3MICTOBE HAaBAaHTAKCHHS,
AK€ BTPAYAETHCS MPHU MPSAMOMY Tiepekiaai. TakuM 4uHOM, nepekiagadeBl He0OX1THO
myKatu crnenudiudi 3aco0u i mepefadi 3MICTOBUX 1 CTHIIICTUYHUX CKJIAJOBUX
OpHUTIHAIBHOTO TEKCTY, aJJalTyBaTH MOT0 10 0COOIMBOCTEH MOBHU TIEPEKIaly.

Hanpuxian:

(20) McDonald's became the leader in the fast food industry with their strong
focus on customer service, response to competition, and use of marketing techniques

early on in their development. (MC: URL) — MakioHallbIc CTaB JiiepoM y Taiysi

IIIBUJKOTO XapyyBaHHS, OPIEHTYIOYHCh TOJOBHMM YHWHOM Ha OOCIYTrOBYBaHHS
KJIIEHTIB, PEaKIil0 HA KOHKYPEHIII0 Ta BUKOPUCTAHHS MApKETHHTOBHUX METOJIB Ha
MOYATKOBIM CTa/il CBOTO PO3BUTKY.

(31) Relax, it's Holiday Inn. (KN: URL) — 3a6yos npo cnpasu ¢ Xonioeti Iun
(KH: URL).

(15) Nestlé commits to ensure responsible marketing communication to
children. (KN: URL) — Hecmne 30606's3yemucs 3abe3neuumu 6ionogioanvhe
mapremuneose cninkysanns 3 oimomu (KH: URL).

(16) Coca-Cola has been a part of Times Square for nearly a century. (KN:
URL) — Koka-Kona eéoxce maiidce cmonimms € Hegio emnum ampubymom Tatimc-
ckeep (KH: URL).

[Ile omamM mpUIlOMOM TEpeKIaay pEKIaMHUX TEKCTIB € peBi3if, ska
nepenbayae (poOpMyBaHHS 30BCIM HOBOTO PEKJIAMHOTO TEKCTY B MOBI IEpeKiaay.
Hanpuxian:

(98) «Mazda CX-9. Big Yet Agile». (KN: URL) — «Mazda CX-9. I'paii na
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nosny» (KH: URL).

(99) Samsung: «Everything in one touch». (KN: URL) — «Cuapmdpon, 6 sixkomy
€ gce» (KH: URL).

(100) Snickers: «Hungry? Grab a Snickers». (KN: URL) — «He eanvmyii!
Cnixepcyu» (KH: URL).

PeBi3isi BUKOPUCTOBYEThCS TMepeKiajadyaMu, SKIIO aJanTaiis TeKCTy
HEMOKJIMBA, aIAIITOBAHUIA TEKCT BUXOJIUTh HEBAAIUM a00 HE BiI0Opakae OCHOBHOTO
3MICTY, 3aKJIaJICHOTO y TMOBIIOMJICHHI. AJle BapTO 3a3HAYMTH, IO PEBI3is € JOCHUTH
PU3BMKOBAaHUM NEPEKIaJALBKAM MPUHAOMOM, KM 3JaTEH MOBHICTIO 3MIHUTH 17I€10,
3aKJiaJIeHy BHPOOHHKOM, TOMY JO HeEi CIliJi 3BEepTaTUCS TIIbKM B pa3l rocTpoi
moTpeou.

OKpiM 1BOTO, eKgialeHmMHICMb 3HAKIG, 110 TPEICTaBICHA (HYHKYIOHAILHO-
KOMYHIKAMUBHOW 1 KOMYHIKAMUBHO-NPACMAMUYHOIO eKBI8AIeHMHICMIO, TIOCSATAEThCS
3a IOIOMOTOI0 TaKKUX CIOCOOIB.

Croci6 TpaHCKOAYBAHHSl TOJISITae B Iepedadl 3BYKOBOI (TPaHCKPHIILIS)
abo rpadiyHoi (TpaHchiTepaiis) GopMU CIOBa BUXITHOI MOBH 3aco0amMu aOETKU
MoBHM Tiepeksiany. OcoOaMBO YacTO TPAHCKOAYBaHHS TEPMIHIB BiJIOyBa€ThCs
B THX BHUIAJKaX, KOJU TEPMIH Yy MOBI TEpeKIady CKJIANA€TbCd 3 MIKHAPOIHUX
TEPMIHOEJIEMEHTIB JIJATUHCHKOTO 200 JTaBHBOTPEIIHKOTO TTOXOI>KEHHS.

OnHuM 3 HaWNPOCTIMIMX JIEKCMYHHMX CIMOCO0IB TMEpeKiaay BepOaibHOTO
TOBApHOTO 3HAaKy € MeToJ TpaHciirepanii. TpaHciiTeparis — MexaHIgyHa
nepegaya TEKCTy MW OKpeMHUX CJiB, fKI 3amMcaHi B OJHIM rpadiuHiii cucTtemi,
3acobamu iHIIOI rpadivyHOl CUCTEeMHM TpPHU APYTOPSAHINA poJii 3BYKOBOI TOYHOCTI,
TOOTO mepenada OAHIET MMCEMHOCTI JIiITepaMu 1HIIO1, HAITPUKIIAT:

(15) Nestlé commits to ensure responsible marketing communication to
children. (KN: URL) — Hecmae 30606's3ycmvcs 3ab6esneuumu  8i0nogioaivbhe
mapkemunzose cninkysannsi 3 dimomu (KH: URL).

(16) Coca-Cola has been a part of Times Square for nearly a century. (KN:

URL) — Koka-Kona edxice matidice cmonimms € negio 'emuum ampudbymom Taiimc-
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ckeep (KH: URL).
(20) McDonald's became the leader in the fast food industry with their strong
focus on customer service, response to competition, and use of marketing techniques

early on in their development. (MC: URL) — MakoHaJIbIC CTaB JiJIEPOM Y Tairy3i

MIBUAKOTO XapyyBaHHS, OPIEHTYIOYHCh TOJOBHHUM YHWHOM Ha OOCIYTrOBYBaHHS
KIIIEHTIB, PEakilil0 Ha KOHKYPEHIII0 Ta BUKOPUCTAHHS MapKETUHTOBUX METOJIB Ha
MOYATKOBIN CTalii CBOrO PO3BUTKY.

(31) Relax, it's Holiday Inn. (KN: URL) — 3a6yos npo cnpasu ¢ Xoaideu Inm
(KH: URL).

(39) Costa Rica: No Artificial Ingredients. (KN: URL) - Kocma-Pika:
atcoonoco wmyunozo komnornenma (KH: URL).

B npoMmy BHMaaKy B pamKax iCHyIOUMX (OpMajgbHO-CEMAaHTUYHHMX Bi1JIHOUIEHBb
MK MOBHUMH 3HaKaMU MOHA TOBOPHUTH, III0 YMOBHO O3Ha4yBaHE 1 03HAYHUK Y MOBI
OpUTIHAITY Ta MOBI MEPEKIaAY 3aTUIIAIOTHCS HE3MIHHUMHU 1 TOTOXKHUMH.

MeTtoa a1anTUBHOIO TPAHCKOAYBAaHHS — OJIMH 13 CIIOCOOIB MEpeKIany, KOJIu
dbopma cioBa BUXIJIHOI MOBHM TEBHUM YMHOM aJanTyeTbcs 10 (HoHEeTHYHOi Ta/abo
IpaMaTHYHOI CTPYKTYpH MOBH Tmepekinany. OcoONMBHM ITiIBHIOM aJIalTHBHOTO
TPAaHCKOJyBaHHS € TaK 3BaHa 3BYKOBAa CYOCTHUTYIIis, SKa BIJOYBA€ThCS TMPHU
dboneTnuHii ananraiii. [li1BuIOM 3ByKOBO1 CyOCTHUTYIIIT € 3ByKOBAa KOHBEPIEHITiSI.

3ByKOBa KOHBEpIeHI[isl SIBJIIE COOOK PEryjsipHy 3aMiHy JBOX OJM3bKUX
3BYKIB MOBH OPHTIHATy OJHUM y MOBI MEepEKIIaTy, HaIPUKIAI;

(70) Is Africa the Dark Continent when it comes to the advertising industry?
(KN: URL) — Yu € Agppuka siocmanum KOHMUHEHMOM, KOJIU MOBA 1Oe NPO PEKIAMHY
inoycmpiro? (KH: URL).

(31) In Mexico, the advertising market has been gradually growing for the last
couple of years. (KN: URL) — V Mekcuyi pexnamuuii puHoK nocmynogo
po3zeusacmuvcs npomseom ocmanix xinobkox poxie (KH: URL).

(35) “Colombia, the only risk is wanting to stay”. (KN: URL) — Koaymbis. Bu

pusukyeme minoku mum, wjo He saxoueme ii zamwamu (KH: URL).



62

(36) At Hampton, we Love Having You Here. (KN: URL) — [loxu Bu

nepebysacme ¢ Xemnmoni, mu niknyemocs npo Bac (KH: URL).

(72) Phillip Morris denies the adverts are illegal and claims it wants to help

smokers by providing them with better tobacco alternatives. (KN: URL) — ®inin
Moppic 3amepeuye TOW (akT, IO pekiiaMa € HE3aKOHHOIO 1 CTBEPIKYE, IO XO4Ye
JOTIOMOTTH KYPIISIM, HaJaBIITH IM KpaIly albTePHATHBY TIOTIOHY.

BepbanpHi TOBapHI 3HAKM MOXHA BIATBOPIOBATH 3a JIOMOMOTOI TaKUX
CIIOCOOIB. aymeHmuuHe 8i0MBOPEHHs, NOBHO-EKBIBANCHMHUL NePeKiald, YACMKOBO-
eKB8I8aNeHMHUL NepeKaa0, NOBHA 3AMIHA, ONUCOBULL NePeKIao.

AyTeHTHYHe BiATBOPEHHS TI0JIATa€e y BIATBOPEHHI 3HAaKa y TOMY K BUTJISIL, B
SAKOMY BiH ICHYBaB y MOBI1 opurinany. Hanpukma:

(9) L’ Oréal Telescopic — up to 60 percent longer lashes and definition lash by

lash. The secret to this lies in the high precision flexible brush that separates the
lashes with precision for intensity lash by lash. The flexible brush lengthens your

lashes for telescopic length. (KN: URL) — L Oréal Telescopic — nodosacenns 6iii na

60% i ix wimkuil po3nodin (cmunicmuuno Henpasuivro, nepepooumu). Cekpem yiei
mywii — y eHyuKitl wimouyi-epebinyi, sKa i0eaibHo po30ilsie 8ii ma 0OHUM NOMAXOM
Haoae im meneckoniune nodosdcennss (KH: URL).

(13) The responsive touch-screen on a new Blackberry Storm Vodafone. An

incredible power is in your hands. Vodafone. Make the most of now. (KN: URL) —

Yymaueuii touch-screen nosoco menegpony Vodafone Blackberry Storm. Heiimosipua
cuna — y meoix pykax. Vodafone. 3pobu cvocooniwmii denv cnpasscniv (KH: URL).
Bep6anizoBani TOBapHI 3HAaKM TaKOX MIATAIOTH 1HIIOMY MPUHOMY
nepeKyaaay — MOBHO-eKBIiBaJEHTHOro, TOOTO Tiepedadi HE 3BYKOBOTO, a
KOMOIHAaTOPHOTO CKJIaay CJIOBa, KOJM CKJIAJOBI 4YacTUHU cjoBa (Mopdemu) uu
dpazemu (J€KCeMU) BiITBOPIOIOTHCS BIMOBITHUMU €JI€MEHTAMU MOBH TIEPEKIIa Ty
Heo0xigHO 3a3Ha4uWTH, 110 NMOBHO-€KBiBAJIEHTHHMH MNepeKJaa sSK IpUiiomM
MepeKIaly 4acTo 3aCTOCOBYEThCS MPU TEpeKyiaal 0araTOKOMIIOHEHTHHX TEPMIHIB.

Jlo Toro >, Oaratro 3 TakuWX TEPMIHIB YTBOPEHI 3a JOMOMOTOK TOIIUPEHUX
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3araJbHOHAPOAHUX CIIIB, a TaKli TEPMIHU TAKOXK YacCTO MEPEKJIaIaloThCs JOCIIBHO.

Hanpuknan:

(32) From the 1760s onwards the Winter Palace was the main residence of the
Russian Tsars. Magnificently located on the bank of the Neva River, this Baroque-
style palace is perhaps St. Petersburg's most impressive attraction. (KN: URL) — 3

1760-x poxis 3umosuii naray 6ye 20106HOI0 pe3udenyicio pociticbkux yapis. lletl

naxay y cmuii 6apoxo 3 80anum po3maulysanuam Ha obepesi piuku Hesa i €, mabymp,
Haubinbw epasicaroyoro nam'asmroro Cankm-Ilemepoypea (KH: URL).
YacTKOBO-eKBIBAJIGCHTHHH TMEPeKJAJ SK NPUHAOM TMEPEKIaay 4YacTo
3aCTOCOBYETHCS MPHU TMEpeKyiagl O0araTOKOMIOHEHTHHX TEPMIHIB, KOJM 3aMiHi
MJJISTal0Th OKpeMi KoMImoHeHTH. Hanpuka:
(47) Nikon sure has a strange way of marketing its brand: one of its newest

advertisements features a Fujifilm camera. (KN: URL) — Komnawnist Nikon HarneBHO

JIOCUTh JIMBHO PEKJIaMye CBifl OpeHM: OJHE 3 i1 OCTaHHIX OTOJIOIICHB MPECTABIICHE
kameporo Fujifilm.

IMoBHaA 3aMiHa AK TpUIIOM TEpeKiIaly MOJISITa€ y 3aMiHl BCiX KOMIIOHEHTIB
BepOaNbHUX TOBApHUX 3HaKiB. Hanpukima:

(29) The Coke Side of Life. (KN: URL) — Bce 6yode Koxa-Kona (KH: URL).

Y Tomy BHUMaaKy, SKIIO BHINE3TaJaHi CIOCOOU TMepeKiaay He J03BOJISIIOThH
chopMyTIOBaTH KOPOTKUM 1 €MKHUM TEpMiH, BUKOPUCTOBYEThCS eKCILIiKaulis, ado
onucoBuii mepeksaa. Ilpu 3acrocyBaHHI OMHMCOBOTO TEPEKIAAYy BaKJIHBO
MEepEeKOHaTUCs, 110 B MOBI IMepekiaay BIICYTHIM MepeKiIafHuil BIIMOBIIHUK
(3po3ymiiio, 10 MmepekIaaHi CIOBHUKHU II€ HE MOIIM HOro 3aikcyBaTH, MPOTE BiH
MoOke OyTH 3a(iKCOBaHHiA, 30KpeMa, y BKe MMEpeKIajeHid JiTepaTypi), mo0 He
CTBOPIOBATU TEPMIHOJIOT1UHI JyOJaeTH B MOBI mepekiany. s Toro mo0 nmpaBUibHO
3aCTOCYBaTH TaKWi MPUIIOM TMepeKaay, HeoOXiTHO no0pe 3HaTH mpeaMeTHy chepy
TEKCTY, M0 TMEepPeKIaJaeTbcs, MO0 MPaBUIBHO PO3KPUTH 3MICT MO3HAYEHOTrO

TEPMIHOM TOHSITTS:
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(15) His dreams inspired the world. But there was still one dream he wanted to

share with everyone. “This is the moment. This is it”. In cinemas around the world.

For 2 weeks only. Witness the never before seen footage the world has been waiting
for. On October 28th. Experience the event of a life time. Michael Jackson’s. This Is
It. (KN: URL) — Hozo mpii naduxanu ceim. Ane 3anuwunacs we 00Ha Mpis, K010 Gin

xomig nodinumucs 3 eamu. «Momenm nacmas. Om i ecey. Y 6cix Kinomeampax

ceimy. Tinoku npomszom 080x mudichie. Cmansb c8IOKOM 0082004IKYBAHO20 (DinbMY.
28-20 oicosmus. Biosioail yio yHikanwhy noodito. Matikn /ocexcon. I yum éce ckazamo.
(KH: URL).

(22) A Sprite ad campaign launched in Ireland earlier in 2016 is drawing
criticism for containing misogynistic and slut-shamey references to women. (KN:

URL) - Pexnamna xamnanis Sprite, posnouama 6 Ipnanoii ¢ 2016 pouyi, euxiuxae

KPUMUKY 3a me, w0 80HA MICMUMb NOCUNAHHA HA NPOSBU HCEHOHEHABUCHUYMSA, d
MAKoH#C 0CYOAHCYE HCIHOK 3a ix bezcopomnicms (KH: URL).

3a3HayeH1 BUILE MPUKIIAIN TAI0Th 3MOTY IIEPEKOHATHUCS y TOMY, 1[0 OIMUCOBUHI
IEepeKIa] SK Iepefadya cjioBa 3a JIONOMOTOK IOIIMPEHOTO IOSICHEHHS 3HA4YCHHS
AHTJIICHKOTO CJIOBA BXKMBAETHCA SK Yy BHMAAKY BIACYTHOCTI BIJIOBIIHOTO 32

3HAYEHHS CJIOBA B P1/IHIM MOBI, TaK 1 MPHU MOSICHEHH1 CJIOBA Y CIIOBHUKY.

3.2 3acrocyBaHHsl NepeKJIAJaUbKUX TpaHchopmauin Aasi 30epeKeHHsA
NparMaTH4YHUX (PyHKIi BepO0ajbHUX TOBAPHHMX 3HAKIB B NepeKJai TEKCTIB

AHIIIIICLKOMOBHOI0 PEKJIAMHOI0 JUCKYPCY

st 30epeskeHHsT TparMatudHuX (yHKIH BepOaJbHUX TOBApHUX 3HAKIB B
MepeKaaal TEKCTIB aHIJiHChbKOMOBHOIO PEKJIAMHOrO JTUCKYpCY IMepeKkiiagadi, sK
MpaBWJIO,  3aCTOCOBYIOTH  PI3HI  MepeKiajanbki  TpaHcopmarii,  amke
mpancgopmauia — OCHOBa OUIBIIOCTI MPUUOMIB MEPEKIaAy, MOJSATaE B 3MiHI
dopMaibHUX (JIGKCHYHUX a00 TpamMaTHYHHX) a00 CEeMaHTHUYHUX (CEMAHTUYHUX)

KOMITOHEHTIB BHXIJHOTO TEKCTy Mpu 30epekeHHl iHdopmallii, Mpu3HAYeHOT s
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nepenaui 3micty. f. 1. Peuxep BusHauae mpancgopmauyii sk npuiioMHu JOTTYHOTO
MUCJICHHS, 32 JOTIOMOTOO0 SIKUX MU PO3KpHUBAaeMO 3Ha4eHHS cioBa MO B KOHTEKCTI 1
3HAaX0IUMO Homy BignoBigHuk y MII [76: 75].

Ha cporonHi iCHyIOTh HACTYNHI BUAM MEPEKIANAUbKUX TpaHcopmarliil, sKi
HPOMOHYI0Th, 3 oaHoro Ooky, JI. C. bapxymapos [73: 50-61], a 3 inmoro, C. €.
Makcimos [76].

Cepen mepexknmananpkux TpancopMmarin 3a C.€. MakciMOBHUM y BUTAIKY
BepOaIbHUX TOBAPHUX 3HAKIB HEOOXI1THO HA3BATHU:

1. I'pamarnuni (dooasanns, cunmaxcuune ynooionenmsi / 00ciienuil nepexiao,
pamMamudta 3amina).

— 10JIABAHHS:

(101) Relax, it's Holiday Inn. Stay with us, and feel like home ... (KN: URL) —
3abyow npo cnpasu 6 Xonideu Inn. 3asiimatime 0o Hac i datime co0i 8i0NOYUHOK ...
(KH: URL).

VY 3anponoHOBaHOMY MpPUKIIAAl BIIOyJacsd 3MiHA CTPYKTYpPH MPONO3ULIL MPU
nepekiaai, TOoOTO eKCIUlKalis abo ONMUCOBUN TEpeKiaa, SKUM BIANOBIAAE
TpaHcdopmarlii 10JaBaHHs.

[lle oawmH mnpukman, SAKUA MOKa3zye, IO BIAOYJIOCS  3aCTOCYBaHHS
TpaHcdopmariii 10 1aBaHHS:

(36) At Hampton, we Love Having You Here. (KN: URL) — [lloxu Bu

nepebysacme ¢ Xemnmoni, mu niknyemocs npo Bac. (KH: URL).

— CHHTAKCH4YHe YnoJi0HeHHs1 a00 MOCHiBHMH MepekJa] — Takui nepexian,
Mpy SKOMY CHHTaKCH4YHA CTPYKTypa OpHUTIHAIY TEPETBOPIOETHCS B aOCOIIOTHO
aHAJIOT1YHY CTPYKTYPY MOBH MEpPEKIIay:

(103 ) Rolex. It’s your world! (KN: URL) — Rolex. I]e msiu céim! (KH: URL).

— rpaMaTH4Ha 3aMiHa:

(104) Hungry? Grab a Snickers (KN: URL) — 3eon00nie? Cuixepcuu! (KH:
URL).

VY 3anpornoHOBaHOMY TMPUKIAl TPEJCTaBICHI [I€CIOBO 1 IMEHHHUK, a B
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MepeKyaal JUIIe MI€CIOBO, MO BIAMOBIAAE 3aMiHI MaHy BupaxeHHs B MO 1 MIIL.
JlocnmiBHMI BapiaHT BHUIXIIHOTO CJIOTaHa 3BYYUTH SIK «[ onoonuu? Xanaiu CHixkepcy.
Opnak TyT Mu 0auyuMo, 110 MPHU MEepekail MiJCUICHO BUPa3HICTh 3HAYCHHS (pasu
HEOJIOTI3MOM «CHIKepCHU», TIOB'S3aHUM 3 €(QEeKTOM, OTPHUMAHUM BiJ] B)KHMBaHHS
miokojiagy. | Xoya 3HAYEHHS JAaHOTO CJOBa HE 30BCIM SICHO 3pO3yMije, BOHO
CHpUUMAETHCS AHTOHIMOM JIO CIIOBA «3207100Hi6», B 3B'A3KY 3 UUM y CIIOKHBada
BUHUKA€ BPOXKEHHS TOTO, 110 BXXKUBAHHS IIOKOJIATy JOTIOMAarae O0pOTUCS 3 TOJIOIOM.

(17) Have a break, have a Kit- Kat. (KN: URL) — € nepepsa. € Kim-Kam (KH:
URL).

VY 3ampornoHoBaHOMY TpHUKIaAl BifOynacs 3aMmiHa TUIY MPOMO3MIl (3aMmiHa
croco0y J1€CoBa).

2. JlekcMKO-ceMaHTHYHI — 1€ cmocid mepeknagy JIEeKCUYHUX OJMHHIIb
1HO3€MHOI MOBU IIUISIXOM BHUKOPHUCTAHHS OJIMHUIIL MOBHM TIEpeKiaay, SKi He
30IraloThCsl 3a 3HAYEHHSM 3 IMOYATKOBUMH, alle MOXKYTh OYTHM BHBENEHI JIOTIYHO.
(mparMaTu4Ha ajanTaiis, KOHKPETH3allis, TeHepalli3aiis, CMHUCIOBHH pPO3BHTOK,
AHTOHIMIYHUH MEepeKIIa).

— NMparMaTH4YHa aJanTauis:

(105) «Johny Walker — Taste life». (KN: URL) — «/[coni Yoxep — IIpoorcuii

aorcummst max, woo o6yno wo 3eadamuy (KH: URL).

Tekct pekitaMHol kKamnaHii Bicki «/orconi Yokepy — Taste life — anrmiticekoro B
JIOCIIIBHOMY TI€pEKJIaal 3By4aB Ou, sik « CnpoOyii socumms Ha cMaxky, Ha YKPaiHChbKY
MOBY BiH OyB mepeknaneHuid sik «lIpoowcuu socumms max, wjod 0y10 wo 32adamuy.
[le mpuknaa mparMaTUYHOI aJanTaIli TeKCTy.

— KOHKpeTH3allis — 1e crocid mepekiaay, Npu SKOMY BiIOyBaeTbcs 3aMiHa
cioBa ab0 CJIOBOCHOJIYYEHHS 1HO3EMHOI MOBH 3 OLIbII LIMPOKUM IMPEIMETHO-
JIOTIYHUM 3HAYCHHSM Ha CJIOBO B MEPEKIIa/li 3 OUTBIIT By3bKUM 3HAYCHHSIM:

(106)_Latvia. Best enjoyed slowly. (KN: URL) — Jlamsgis. Bionouuns mym 6e3
cyemu (KH: URL).

— reHepaJjizamisi — 11¢ JIGKCUKO-CeMaHTHYHA 3aMiHa OJWHHII BHUXIJHOI MOBH,
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0 Mae OUIbII By3bKe 3HAUYECHHSA, OJAMHMIICI0 MOBH IMEpEKIaay 3 OiIbIl MIMPOKUM
3HaueHHsM. HaiiuacTime renepanizaiisi 00yMOBiieHa MparMaTuyHUM (PaKTOPOM:

(107) Campbell's Condensed Soup is a good food. (KN: URL) — Ilepwa

cmapasa. Cmauna ixca (KH: URL).

VY naHoMy BUNAQAKY CIOCTEPIraEMO BUKOPHUCTAHHS NpPHUHOMY TreHepami3zalli,
AKOTO HEMa€ B TIOYaTKOBOMY BapiaHTi TEKCTy, TOOTO 3amiHa BiJMOBIIHHUKA
€KBIBJICHTOM 3 OLIIBII ITUPOKAM 3HAYCHHSIM.

— MPUIIOM CMHCJIOBOIO PO3BUTKY (MOAYJSALIA) TMoOjisArae B 3aMiHl
CJIOBHMKOBOTO BIJINOBIJTHUKA NP NEpeknaal KoHTeKcTyanbHUM. CrOAu BIIHOCATHCA
pi3Hi MeTaopuyHi 1 METOHIMIYHI 3aMiHM, CTBOPEHI Ha OCHOBI Kareropii
cxpemryBaHHs. Moaymsiiss ab0 CMHUCIOBUM PO3BUTOK — II€ 3aMiHa cJioBa abo
CJIOBOCTIOYYEHHSI 1HO3EMHOI MOBH, 3HAUEHHS SIKHX MOKHA BHBECTH JIOTIYHUM

OIIAXOM 3 ITIOYAaTKOBOI'O 3HAYCHH .

(108) GoPro HERO7. Come See for Yourself! (KN: URL) — GoPro HERO?Y.

Bu maeme enesnumucs y ypomy camil (KH: URL).

— aHTOHIMIYHMI MepekJIax — 1e JIEKCUYHa TpancopmMallis, Mpu sSKiil 3aMiHa
MO3UTHUBHOI (DOPMU B OpUriHAJl Ha HEraTMBHY (QopMy B mepekiaal ado, HaBIAKH,
CYIPOBOJKYETHCS 3aMIHOIO JiekcuuHoi oxuHuii MO Ha omuaumio MIT 3
MPOTUIICKHUM 3HAUCHHSIM:

(109) Colombia: The Only Risk is Wanting to Stay. (KN: URL) — Konymbis.
Pusux minoxu ooun — ixamu 36iocu ne 3axouemsocsi. (KH: URL).

[Ipu BuOOp1 cmocoOy mepekiany MOTpiOHO BpaxoByBaTu Oarato (hakTopiB,
HaIPUKJIAJ, ayJUuTOpi0 (MpyU HEOOXITHOCTI aJanTyBaTH TEKCT) ad0 METy peKiiaMu
(sK1I10 MOTPIOHO 3pOOUTH AKIEHT Ha IMIIOPTHI TOBApU — 3AJMIIUATU 0€3 MepeKiany,
AKIIO NOTPIOHO BUKJIMKATH MO3UTHUBHI €MOIlli — BUKOPUCTOBYBATH OLIbIIE EMOLINHO
3a0apBiieHUX cHiB). Y OyIbp-sKOMY BHIIAAKY, MEPEKIa] PEeKIaMHUX TEKCTIB — IIe
TBOPYMH MpOIIeC, 1HOI HAJ OAHUM TiJIbKH CIIOTAHOM MO>KHA TyMaTH THXKHSIMHU.

CyyacHa Hayka BHMCOKO OLIHIOE 3HAYUMICTh PEKJIaMH B KOMYHIKATUBHOMY

IPOCTOP1 SIK OAHOTO 3 HAWOUIBII MOTYKHUX BaxkendiB (POPMYBaHHS 1 MOJEIIOBAHHS
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rpoOMajICbkoi TyMKHU. PexiamMHHII TeKCT HE3aJIe)KHO Bl KaHaAly KOMYHIKallii, Hece B
co0i SIKIITO HE OCHOBHY, TO JIOCHTH CEpiio3He iH(OpMaIliiiHyeTa, 0COOIMBO, €MOIIIIHE
HaBaHTaXEHHs, II0O CTAHOBUTH OCOOJIMBUI 1HTEpEC K 00'€KT JOCIIIKESHHSI.

OTxe, pekiiamMa SK CYCHUIbHUH (EHOMEH y BCbOMY CBITI € BaKJIUBOIO
CKJIQJIOBOIO CBITOTJISIy 1 MOPAJIBHOTO 3J0poB'st cycnuibeTBa. [lpu  mepexnani
pPEKJIaMHHX TEKCTIB TMepeKiazadeBl MOTPIOHO BHUKOPUCTOBYBAaTH KOMILIEKCHI
nepeKiIaganpki TpaHcopmariii, amas Toro mol JOCATTH aJeKBaTHOTO MEpeKIay.
Otrxe, TOJOBHE 3aBAaHHA IIepeKJIajladylB — 3HAWTH TMpaBWIbHI KOMOIHAIIT
Tpancopmarliii s aIeKBaTHOTO Bi10OpakKeHHs HABKOJIUIIIHBOI A1MCHOCTI B MOBI Ta

MOBJICHHI.

BucHoBku 10 po3aiiy 3

MaxkcuManbHO TOYHO TIEpeqaTH CEMaHTHUKYy aHarJIOMOBHHX BepOaIbHHUX
TOBapHUX 3HAKIB YKPaiHCHKOIO MOBOIO MOXIIMBO 3 BHUKOPHUCTAaHHSIM CTpaTeriu,
TaKTHK, a TaKOX TMepeKiananbkux TpaHchopmariiii. Y mporeci JOCHiHKeHHsT 0y
npoananizoBaHo 100 TepMiHIB aHarJOMOBHHUX BepOalbHUX TOBAapHUX 3HAKIB,
B1IIOpaHMX 3 TEKCTIB PEKIAMOT0 IUCKYPCY.

OcCHOBHUMHM TpUiOMaMU TIEpPEeKIaay BepOATbHUX TOBAPHUX 3HAKIB CTallu
CTpaTerii: BIICYTHICTh MEpeKaay, NpAMUN Tepekiia, ajanTallis, peBi3is, a TaKox
TaKTHUKW:  ©KBIBAJICHTHICTb  3HAaKiB, 10  TNpelcTaBieHa  (DYHKIIIOHAIBHO-
KOMYHIKaTUBHOKO 1  KOMYHIKQTUBHO-TIPATMAaTUYHOK  €KBIBAJEHTHICTIO, IO
JOCSITAa€ThCA 32 JIOTMIOMOTOI0 TPAHCKOAYBAHHS: METOJ| TpaHCIITEpalii 1 METOA
aJanTUBHOTO TPAHCKOTyBaHHS.

BepOanbHi TOBapHi 3HAaKM MOXKHA BIATBOPIOBATH 3a JOTMOMOTOI TaKUX
Croco0iB: ayTEHTHWYHE BIATBOPCHHS, IMOBHO-EKBIBAJCHTHUIN TMEPEKIall, YacCTKOBO-
€KBIBJICHTHUH MepeKyaa, MOBHA 3aMiHa, ONMCOBUI TIEPEKIIa/I.

[Ipn mnepexnaal BepOanbHUX TOBAPHUX 3HAKIB OYyIUIO BHUKOPUCAHO TaKi

KOMIUIEKCHI ~TIepeKiananbki TpaHcdopmairii, SK. TpamMaTtudHi (TIEpecTaHOBKa,
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J0/IaBaHHs, CUHTAKCUYHE YyMNOMIOHEHHS / JOCTHIBHMNA TepeKyian) 1 JEeKCUKO-
CeMaHTHYHI (IparMaTWyHa ajanTallis, KOHKpPETH3allis, TeHepai3aiis, CMHUCIOBHMA

PO3BUTOK, aHTOHIMIYHHM TIEPEKIIa)
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BUCHOBKHA

TeopeTnyHa KOHIEMIA Maricrepcbkoi poOOTH 0a3yeTbCsi Ha  TaKUX
nojoxeHHsx: 1) BepOanbHuii TOBapHHMU 3HAK — II¢ MMO3HAYCHHS, 3apCECTPOBAHE B
YCTAaHOBJICHOMY TMOPSIKY, K€ CIYKUTb JUJIsl BIJIMIHHOCTI TOBapiB 1 MOCIYT, IO
HAJAIOThCA I1HIIMMHU KOMMaHissMU 1 mignpuemctBamu. Cepel OCHOBHHMX O3HaK
BepOaNbHUX TOBAapHUX 3HAKIB MOXHa Ha3BaTH Taki: 1) BMOTHBOBaHICTH (3a
JIOTIOMOT'0I0 BepOaIbHOTO TOBAPHOTO 3HAKY BUPAXKAETHCS MISJIBHICTH KOMIIaHIi, ii
i71easi 1 0COOMBOCTI, XapaKTEPUCTUKU MPOAYKTY ab0 MOCIyru); 2) peKIaMyBaHHS
TOBapy (OCHOBHA CYThb MOJIATAa€ B amesslii JO CBIIOMOCTI 1HAWBIJAA, MPUTATHEHHS
Horo yBaru, HMOPYILIEHHS IHTEPECY y PELMIIIEHTa JI0 MPOIOHOBAHOIO TOBApY); 3)
JICTKO 3amaM'sITOBYIOThCS 1 BIATBOPIOIOTHCS B MOBI Ha3Bu. 2) IIpoOiieMa mepekiamy
pEKJIaMHUX TOBIOMJIEHb Ta CJIOTAHIB BUJUISETHCS SIK OKpeMa 4acTHHa poOOTH 3
pEKJIAMHUMHM  TEKCTaMHM, OCKUIBKM Ma€ $CKpaBO BHpaxeHy creuudiky.
CnoctepexxeHHs 3aCBITUYIOTh, 1[0 MPSIMUHN 1 JOCIIBHUN MEPEKIaj MEBHOTO CIOTaHY
Y{ TIOBIJIOMJICHHS, SIKMHA MOJKE 371aTHUCS HaWJICTIIMM, HaWdJacTillle HEMOXKIUBHUH, a
AKIIO0 ¥ MOXJIMBUW — BIH HE TEpeAacTh TOTO 3HAYEHHS, SKe y 110 (pasy BKiIa/aB
aBTop. IlpoTe iCHye HEBenMKa KUIBKICTh PEKJIAMHHMX CJIOTaHIB, JO SKHX MOXKE
3aCTOCOBYBATUChH MPSIMUN TEpPEKIIaj, 1 B pe3ysibTari BiH Oyne 3BydaTu aJ€KBaTHO.
Skmo cepel OCHOBHUX CTpaTerii HaWOUIbII PO3MOBCIOKEHUMHU €: BIIACYTHICTb
nepeKialy; NpsAMUN MepeKiall; aaanTallis; peBisis, TO Cepea TaKTHUK, SK MPaBUIIO,
€KBIBAJICHTHICTh  3HAKIB, MpEJCTaBlieHa (PYHKI[IOHAIbHO-KOMYHIKATHBHOIO 1
KOMYHIKaTUBHO-TIParMaTUYHOIO €KBiBaJIEHTHICTIO. OKpiM 11bOr0, BepOaabHI TOBapHi
3HAKM MOJKHA BIJTBOPIOBATH 3a JOMOMOTOI TaKHX CIOCOO0IB: ayTeHTHYHE
BIITBOPEHHS; MIOBHO-EKBIBAJICHTHUHN TMEPEKIIaJ]; YACTKOBO-EKBIBAJICHTHUHN MEpeKas;
noBHa 3amiHa. 3) PekymamMHMii AUCKypC, KM € HEBII'€MHOIO YaCTHHOI CY4YaCHOTO
KUTTS, MOKHA PO3MNIANATH SIK YaCTUHY KyJbTYpH, HIO SBJIsi€ cO00I0 0coOiMBe

HaroBHEHEe oOpa3zamMu  BigoOpaxeHHs  JiiicHOCTI. OCHOBHUMH  (PYHKIISIMU
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PEKIIAaMHOTO AUCKYpCy €: iH(hopmaIlliiiHa, BIUTMBOBA, €KOHOMIYHA, COIIIOKYJIBTYpHA,
ectreTnyHa. BapTo Ha3BaTH 1 Taki 0COOIMBOCTI PEKIAMHOTO JIUCKYPCY, SIK MacoBICTh
Opy  YITKOI  aJPECHOCTI; HE3aJly4yeHICTh  CIOXKMBaya: ajpecaT  CIOYaTKy
HAJTAIITOBAHUNA Ha HECHPUUHATTS 1H(OpMalii; O00'€MHICTh: MOTIK pPEKIaMHHUX
MOBIJIOMJIEHD, 3 SIKUMH IIOJAHS CTUKAETbCS aJipecaT, JAy»e BEJTUKHIL; MOJIKOJOBICTh:
BEIIMYE3HY pojb (1HOI 1 TOJIOBHY) Tpar0Th HEBEpOAIbHI 3aco0M KOMyHIKarlii, 6e3 1x
ypaxyBaHHsI HEMOXKJIUBO BipHE 1 TIOBHE JIEKOIyBaHHS PEKJIAMHOTO TTOBITOMJICHHSI.

Takox y X0/l MPOBEACHOTO JOCIIIXKEHHSI OyJI0 BCTAaHOBJIEHO, 1110 AHTJIOMOBHI
BepOanbHI TOBApHI 3HAKU Jy’)KE€ PI3HOMAHITHI B CTPYKTYPHOMY BIJHOIIECHHI —
OJIHOCIIIBHI, CTPYKTYPHO OJIHOPiHI ¥ HEOJHOPITHI, Tak 1 CKJAJOB1 1 CKJIaJHI
OJIMHUILII, 1110 CKJIAJIAIOTHCS 31 CIIOBOCIOIYYEHb 1 pEUEHb.

[IpocTti BepOanbHI TOBapHI 3HAKU — OJHOMOP(EMHI, 3 HYJbOBUM OHIMIYHUM
dbopMaHTOM, SIKI «HE € pe3yJIbTaTOM pO3KJIaJaHHs, JOJaBaHHS a00 CKOPOUYEHHS
iHmoro imeHi». IloxigHi BepOanbHI TOBapHi 3HAKUM — JEpUBATHU, YTBOPEHI 3a
nonomororo adikcarii (nmpedikca, cydikca abo i npedikca 1 cydikca). Ckianeni
TOBapHI 3HAKU MAIOTh HE MEHIIIE JBOX KOPEHEBUX OCHOB 31 CIIOJIYYHOI FOJIOCHOIO 200
0e3 Hei.

3a CEeMaHTHYHOIO CTPYKTYpOrO, BepOajbHI TOBAapHI 3HAKH MOXYTh OyTH:
nepepaxyBaHHs 1HIIIANIB 3aCHOBHHUKIB KOMMaHIH, (ipM; MOeqHAHHS IMEH, MPi3BUIIL,
CJIiB, KOMEPIIIMHUX TEPMIHIB, a MOXJIMBO, 1 BCbOIO pa3oM; BUTaaaHi ((daHTa31iiHi)
Ha3BU, II0 HE MAlOTh CMHCIOBOTO 3HAYEHHS 3 TOYKH 30py OCHOBHHMX BHJIIB
TUSTBHOCT1 (pipMU 1 BUPOOJICHHX TOBApiB; CIOBOCIIOIYYEHHs, TTOEIHAHHS 31 CHIB 1
u@dp; iMmeHa BiIacH1 — MidoJIOTeMH; IMEHa BJIACHI — MPI3BHINA; reorpadivyni Ha3BH;
Ha3BM TBapWH 1 TTaxiB; Ha3BH JOPOTOIIHHUX KaMEHIB; AaCTPOHOMIYHI 1
METEOpOJIOTIYH1 SABUIIA; 3HAKHU, 3alI03WYEHI 3 THIITUX MOB.

Posrnsmaroun mpoGnemMy yTBOpPEHHST BepOadbHUX TOBAapPHHMX 3HAKIB SK
0COOJIMBOTO PO3PSITYy OHOMACIOJOTIYHUX OJWHUIIb, HEOOX1THO BIJIMOBICTH, 30KpeMa,
Ha MUTaHHSA PO Te, fK, 3 IKOT0 MOBHOI'O MaTepialy BOHH «3pO0OJICHI» 1 SIKEe JEeKCUYHE

3HAYCHHS B HUX 3aKjiazeHo. Ilimkpeciumo, mo JeKCHKa BIAaCHUX Ha3B 1 3arajibHUX,
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0 CIY>KUTH JPKEPEJIOM CIIOBECHUX TOBAPHUX 3HAKIB, TPYMYETHCS B CHCTEMI MOBH B
JEKUTbKa JIEKCUYHUX KaTeropiit. Lle aHTpomoHiMH, TOMOHIMH, aCTPOHIMHU, 300HIMH,
bopoHiMHU.

OYHKIIIOHATPHAN ~ MIAXIT JOCHIHKEHHS BepOAJIbHMX TOBAapHUX 3HAKIB
3MIMCHIOETBCS B EMIIPUYHOMY KIIFOYl, TOOTO [iJIi KOTHITUBHOI JIIHTBICTHUKH
BOKIMBUMH (PaKTOpaMH BUCTYMAIOTh MPOILECH MOJCITIOBAHHS, CKCIEPUMEHTY 1
MEepeBIpKU Ha MPOTUBAry MoOyIOBU Pi3HOMaHITHUX Teopii 1 rimote3. I'. domimep
pPO3pI3HAE€ TPU BUAM TMI3HAHHS — CHPUUHATTS, JOHAYKOBE II3HAHHS 1 HAyKOBE
ni3HaHHSA. MaHImysiis 3aai€ pi3Hl piBHI CTPYKTYpPH OCOOMCTOCTI 1 COpsIMOBaHa Ha
3MIHY ICHYIOUHUX MOTPe00-MOTHUBAIITHUX, CBITOTJISIAHUX 1 MOBEIIHKOBUX YTBOPEHD
ocobuctocti. OTHUM 3 ICHYIOUHX TEXHIK MaHIMYJSAIIHHOTO BIUIMBY € 3aCTOCYBaHHS
HEUPOJIIHIBICTUYHOT'O IIPOrPaMyBaHHS.

Hapermti y X011 mpoBeIeHOro JOCIIIIKEHHS 0yJI0 BCTAHOBJICHO, 110 BepOalibHi
TOBAapHI 3HAaKU MOXYTh OyTH BIJITBOPEHI 3a JOMOMOTOI0 CTPATEriil: BIJACYTHICTH
nepekiany (55%), npsmuii nepexnan (5%), aganraris (20%), pesizis (20%), a Takox
TaKTUK:  CKBIBAJCHTHICTh  3HAKiB, IO  MpeJcTaBicHa  (PyHKIIIOHAIBHO-
KOMYHIKaTUBHOKO 1  KOMYHIKQTUBHO-TIPATMAaTUYHOK  €KBIBAJEHTHICTIO, IO
JIOCSTAETHCS 3a JIOTIOMOTOI0 TPAHCKOAYBaHHs: MeTo TpaHciitepaiiii (60%) i meTox
amanTUBHOTO TpaHckoayBaHHs (40%).

BepOanbHi TOBapHi 3HAaKM MOXKHA BIATBOPIOBAaTH 3a JOMOMOTOI TaKUX
croco0iB: ayreHTHuHe BiaTBopeHHs (83%), moBHO-ekBiBameHTHUI Tepeknan (7%),
JaCTKOBO-cKBiBaJIeHTHUH miepekias (3%), moBHa 3amiHa (2%), ONMCOBHIA TEepeKiIa
(5%).

Cepen mepexkiamanbKux TpaHchopMalliid cCirij Ha3BaTH TakKi: TpaMaTHYHI

(momaBanHs (20%), cuHTakcuuHe ymomiOHeHHs / pocmiBHui mepekinan (10%),
rpamatnuHa 3amina (10%)) 1 JTeKcuKo-ceMaHTHYHI 3aMiHM (TTparMaTUYHA aJarTailis
(20%), xonkperm3ariis (10%), renepamizanis (10%), cmucnoBuii possurok (15%),

aHToHIMIuHUH niepexiaz (5%)).
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JTOJATOK A

Bep0aJsibHi TOBapHi 3HAKU B PeKJIAMHOMY IUCKYPCi (TEKCTOBI NPUKJIAIN)

Bep0aJsbHi TOBapHi 3HaKN

BepOasbHi TOBapHi 3HaKHU

Ne
n/n AHIJIiHCHKOI0 MOBOIO YKPaiHCbKOK MOBOIO
1. | Inspire me. Surprise me. AMD me | Haouxnu mene. 30ueyii mene. AMD

(KN: URL).

mene. (KH: URL)

2. | It's Miller time! (KN: URL). L{e uac Miller! (KH: URL)
3. |lIs it live, or is it Memorex? (KN:|Ile mnpama mpanciayis abo ye
URL). Memorex? (KH: URL)
4. | Come alive with Pepsi (KN: URL). Boccmans 3 moeunu 3 Pepsi. (KH:
URL)
5. Maybe she’s born with it, Mooicnuso, 6ona maxoro Hapoounacs,
Maybe it’s Maybelline (KN: URL). a moocaueo, éce ye Maybelline. (KH:
URL)
6. | They'd have an undivided attention | byzra 6 ixns 6ons, na Hux 6u 36epmanu

morning, noon and night if they could,
but sometimes they have to entertain
themselves for a while. That's why

Pedigree Jumbone comes in. It's a

tasty chew with meaty scent that they
can really get the teeth into. Pedigree.
We are for dogs (KN: URL).

yeazy epamyi, 60eHb i eseuepi. Ane
[HOOI M 00800UMBCS PO3BANCAMUCH

camum. Pedigree Jumbone ne oacmo

im Hyoveysamu. Coxoeuma iHcy8anbHa
KICmouka 31 CMAKOM CHPABICHbOSO
Mm'aca modrce 3axonumu ix HACMINLKU,

yac HEeNnoOMImuo.

wWo
Pedigree. IIpocmo mu Oiticto nt0bumo

cooak. (KH: URL)

npoemumas
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BepoOaJbHi TOBapHi 3HAKH

Bepo6aJsbHi TOBapHi 3HAKH

coated puffs in a milky bath Put 'em in
your mouth and they make you laugh
Kept in the cupboard taken out for
breakfast Spoon's best friend and the
fridge's favourite. Sugar Puffs, Sugar
Puffs (KN: URL).

Ne
n/n aHIJIiCbKOI0 MOBOIO YKPaiHCBKOI0 MOBOIO
7. | Sugar Puffs, Sugar Puffs HUP! Honey | Sugar  Puffs, Sugar Puffs Xon!/

Monouni micmeuxa, Ilonumi medom,
Cnpooyii ix na cmax, Hacmpii cmane
Yy008UM. \% wagi BOHU
36epicaromuvcs, Ha cuioanok ix iosmeo,
3 noockor0  60HU  HauKpawi Opy3i,

Xonoounvrux im 3aeaxicou paoui. (KH:

URL)

Sauce Tabasco. Very Hot Enjoyment
(KN: URL).

Coyc Tabasco. /[yorce

naconooa. (KH: URL)

eocmpa

L’Oréal Telescopic — up to 60 percent

longer lashes and definition lash by
lash. The secret to this lies in the high
precision flexible brush that separates
the lashes with precision for intensity
lash by lash. The flexible brush
lengthens your lashes for telescopic
length (KN: URL).

L’Oréal Telescopic — nooosicenns

giti Ha 60% i ix uimkuii po3noodin
(cmunicmuuno HEenpasuibHo,
nepepooumu). Cexpem uyici mywi —
Y eHYuKilu  wimouyi-epeOinyi,  saKa
i0eanvHo po3dinde 6ii ma O0O0HUM
noOMaxom HAOAe iM menecKoniune

noooeaicenns. (KH: URL)

10.

New Blistex lip massage has a very
clever tip. It massages the formula
into your lips leaving them smooth
and hydrated (KN: URL).

Hoea cicieniuna nomaoa lip massage
eio Blistex maec odocumv emyukui
i
HOM'SIKWYIOMb 1 3601104CYIOMb  8AULL

2you. (KH: URL)

KIHYUK. NOJICUBHI ~ peYOBUHU
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BepoOaJbHi TOBapHi 3HAKH

Bepo6aJsbHi TOBapHi 3HAKH

Ne
n/n AHIJIiHCHKOI0 MOBOIO YKPaiHCbKOK MOBOIO
11. | I¢’s a little thing in life that can make | Hawe  owcumms — cklaoaemocs 3

be

be your

a difference. They

they might

might
unexpected,

choice...like drinking Danone Actimel

every day. Danone Actimel — A little

every day goes a long long way (KN:
URL).

opionuys. IHoOI 6oHu necnoodisani, a
[HOOI MU CMBOPIOEMO IX cami
nanpuxnao, Actimel sio Danone wua

kooicer Oenv. Tpoxu Danone Actimel

KOJCEH OeHb 00380IUMb NPOUMU 8AM

oyarce ooseuti uinax. (KH: URL)

12.

For all five main symptoms from
IS more
Feel it

colds and flu nothing
effective. Covoniaaaaa.

working (KN: URL).

Bio ycix n'amu conosnux cumnmomie
3acmyou ma 2puny iCHy€e milbKu 0OUH
3aci6. Covoniaaaaa. Bunpobyi 1i02o
na npaxmuyi. (KH: URL)

13.

The responsive touch-screen on a new

Blackberry Storm Vodafone. An

incredible power is in your hands.
Vodafone. Make the most of now (KN:
URL).

Yymausuni  touch-screen  mosoco

menegpony  Vodafone  Blackberry

Storm. Heiimosipna cuna — y meoix

PYKaX. Vodafone. 3podu

Ccb020O0HIWHIU 0eHb cnpasoichim. (KH:

URL)

14.

Nestlé commits to ensure responsible
marketing communication to children
(KN: URL).

Hecmue 30008'a3yemubcs

3abe3neyumu  menJjie Cni]ZKyGClHHﬂ 3

oimemu. (KH: URL)
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BepoOaJbHi TOBapHi 3HAKH

Bepo6aJsbHi TOBapHi 3HAKH

Ne

n/n AHIJIiHCHKOI0 MOBOIO YKPaiHCbKOK MOBOIO

15. | Last week, KFC introduced an | Mumnynoco muscns KEC npeocmasuna
advertising campaign in mainland | pexramny KAMNAHIIO 68
China celebrating 40 years of | mamepuxosomy Kumai, wo 6ioznauae

“reform and up,” the

catchphrase that defined the era (KN:
URL).

opening

«pegopm i

came LﬂCIO 2YUYHOI0

40-pivunuti  nepioo
BIOKpUMMIB»,
@Ppazorw ModcHa oxapakmepusyeamu

yro enoxy. (KH: URL)

16. | Coca-Cola has been a part of Times | Koka-Kona édxce matizice cmonimms €
Square for nearly a century (KN: | re6io emnum ampudbymom  Tatimc-
URL). ckeep. (KH: URL)

17. | Have a break, have a Kit-Kat! (KN: | € nepepsa. € Kim-Kam! (KH: URL)
URL).

18. | Sixty years ago, 7Up presented its | Illicmoecasm  pokie momy  7Up

soda as a healthful product, even
using print ads to suggest mothers
give it to babies (KN: URL).

npeocmaesus ceill Haniu K 300pP06ull

NPOOYKmM,  BUKOPUCMOBYIOYU  NpU

YboMy OpPYKOBAHI  020JIOWIEHHA, |
MAaKumM YUHOM NPONOHYIOYU MAMAM

Kynysamu tio2o 0. ceoix oimeiti. (KH:

URL)
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BepoOaJbHi TOBapHi 3HAKH

Bepo6aJsbHi TOBapHi 3HAKH

Ne

n/n AHIJIiHCHKOI0 MOBOIO YKPaiHCbKOK MOBOIO

19. | McDonald's became the leader in the | MakioHalb/c cTaB JiepoM y Taiysi
fast food industry with their strong | mBumkoro Xap4yBaHHS,
focus on customer service, response | OpieHTyIOYHCh TONOBHMM HYHHOM Ha
to competition, and use of marketing | o0cayroByBaHHs KIIEHTIB, PEaKIlito
techniques early on in their | Ha KOHKypeHIiI0 Ta BHKOPHUCTAHHS
development (MC: URL). MapKETHHTOBUX METO/IiB Ha

MOYaTKOBIM CTajii CBOrO0 PO3BUTKY
(mepexian Hamr — B. H.)

20. | Coca-Cola is  refreshing its | Komnanis Coca-Cola nownosuoc csiii
Schweppes brand, as well as | openo Schweppes, a maxoow 3anyckae
launching a range of ‘craft’ premium | yinu pAo KHAUSAPHIUUX
mixers called Schweppes 1783, as it | 6ezankoconvrux Hanoig Kaacy
looks to increase its standing among | npemiym nio nassoro Schweppes 1783,
adult consumers (KN: URL). OCKIIbKU 8OHU NPACHYMb 3MIYyHUMU

ceoi  nosuyii  ceped  ayoumopii
oopocaux cnodcusayis. (KH: URL)

21. | Carlsberg launches 15 million pound | Carlsberg 3aIrycKae y

Danish-themed advertising campaign
in the UK (KN: URL).

BenukoOpuTaHii pekiaMHy KaMmmaHio

BapricTio 15  MinbiloHIB

¢GbyHTIB

cTepuiHriB (mepekaaza Hamr — B. H.)
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BepoOaJbHi TOBapHi 3HAKH

Bepo6aJsbHi TOBapHi 3HAKH

Ne
n/n AHIJIiHCHKOI0 MOBOIO YKPaiHCbKOK MOBOIO
22. | A Sprite ad campaign launched in | Pexramna KAMNAHIS Sprite,

Ireland earlier in 2016 is drawing

criticism for containing misogynistic

posnouama 6 Ipnandii ¢ 2016 pouyi,

BUKJIUKAE Kpumuky 3a me, o 60HA

and slut-shamey references to women | micmums  nocunanns Ha npossu

(KN: URL). JHCEHOHEHABUCHUYMBA, A  MAKOIC
ocyoicye JHCIHOK 3a ix
bescopomuicms. (KH: URL)

23. | Pepsi has bowed to pressure and is | Ilpeocmasnuxku  xomnanii  Pepsi
“pulling” its controversial advert | niooanucs mucky i «Knpocysaoms» y
featuring Kendall Jenner at a protest | suax npomecmy csiti neoono3naunull
(KN: URL). PEKIaMHULL POIUK, 8 SIKOMY BUCIYNAE

Kenoann /[orcennep. (KH: URL)

24. | Lipton Tea is Like the sun, the taste of | Yau Lipton uumocs cxoorcuii  na
Lipton®Yellow Label® tea gives you | conye, cmax Lipton®Yellow Label®
a gentle lift, brightening your day |odapye  6am  npuemnuii  3apso
making it seem like you have escaped | ceisicocmi, mnanoeuroe 6aut  Oenw
from your daily routine and hustle | sckpasumu  6apsamu, naoac eam
(KN: URL). giouymms  c60000u 8i0 UWOOEHHOT

pymunu ma xronomie. (KH: URL)

25. |Red Bull Gives You Wings (KN: | Red Bull naoae kpura. (KH: URL)
URL).

26. | Beanz Meanz Heinz (KN: URL). Fobu osznauaroms Heinz. (KH: URL)

27. | Do the Dew (KN: URL). 3pobu xosmox Dew (naniu Mountain

Dew). (KH: URL)
28. | Home of the Whopper (KN: URL). byounox, oe owcuse Whopper. (KH:

URL)
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29. | The Coke Side of Life (KN: URL). Bce 6yoe Koka-Kona. (KH: URL)

30. | Relax, it's Holiday Inn (KN: URL). 3a6yov npo cnpasu 6 Xonioeu Inm.

(KH: URL)

31. | In Mexico, the advertising market has | ¥V Mexcuui  pexnammnuti  punok
been gradually growing for the last | nocmynoso poszsusacmuvcs npomseom
couple of years (KN: URL). ocmannix xinekox poxis. (KH: URL)

32. | From the 1760s onwards the Winter | 3 1760-x poxie 3umosuii nanay 6ys
Palace was the main residence of the | conosnoro  pesudenyicro  pociticokux
Russian Tsars. Magnificently located | yapis. Lleti nanay y cmuni 6apoko 3
on the bank of the Neva River, this | eéoamum pozmawysannsim na 6bepesi
Baroque-style palace is perhaps St. | piuxu Hesa i ¢, mabymo, natibinvu
Petersburg's most impressive | epaosicarouoro  nam'smroio  Cankm-
attraction (KN: URL). Ilemep6ypea. (KH: URL)

33. | Having covered the White House for | Topkuyswuce memu icmopii binoco
over three decades, Doug Mills|domy npomsecom 6Ginbwe mpvox
discusses the challenges of his job | oecsmunimo, /[ye Minnc obzosopioe
(KN: URL). npoonemu ceoci pooomu. (KH: URL)

34. | “Turkey Unlimited ” (KN: URL). Typeuuuna. Bce exmioueno. (KH:

URL)

35. | “Colombia, the only risk is wanting to | Konymbis. Bu pusuxyeme minvku

stay "(KN: URL). mum, wo He 3axoueme il 3aaumiamu.
(KH: URL)

36. | At Hampton, we Love Having You | Iloxu Bu nepebysaeme ¢ Xemnmoti,
Here(KN: URL). mu niknyemocs npo Bac. (KH: URL)

37. | Malta. Truly Mediterranean (KN: | Marvma. Cnpaeorcne

URL).

Cepeoszemnomop's. (KH: URL)
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38. | Slovakia. Little Big Country (KN: | Crosauuuna.  Manenvka — Benuxa

URL).

Kpaina. (KH: URL)

39. | Austriaarriveandrevive (KN: URL). | Aécmpisn, 3naiiou nosi cuau. (KH:
URL)
40. | PulaisMore (KN: URL). Ilyna = «kymemypa + icmopia +
npupooa. (KH: URL)
41. | BulgariaUniqueinitsDiversity  (KN: | Boreapis — yuikamwbna 6 ceoemy
URL). posmaimmi. (KH: URL)
42. | Croaria. The | Xopsamis. Cepeodzemnomop't  sikum
Mediterraneanasitoncewas (KN: | 6ono 6yno paniwe. (KH: URL)
URL).
43. | The Capital of Scandinavia (KN: | Cmokeonom — cmonuys Crxanounasii.
URL). (KH: URL)
44, | I love NY! (KN: URL). Huio-Hopx, s nwbmo mebe! (KH:
URL)
45. | Nike established itself as one of the | Nike zapexomenoysas cebe six ooun 3

world's most recognisable brands
during the 1980s and 1990s. (KN:
URL).

Haubinbw  6ni3HABAHUX V  C8Imi

openoie npomscom 1980-x i 1990-x
poxis. (KH: URL)
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46.

Kodak was a frequent advertiser in
the Post. Here is one of its first full-
page ads. Note that the Kodak ads
showed women using the camera
more often than men. Eastman wanted
to emphasize that his cameras were
extremely portable (KN: URL).

Kodak 6ye wacmum pexnamooasyem y
eazemi The Washington Post. Ocb
00He 3 Nepuiux 020JI0UleHb HA NOGH)Y
CMOpIHKY.  36epHimb  ysazy,  uo
oconowennss Kodak oemoncmpysanu,
WO JCIHKU BUKOPUCMOBYIOMb KAMepPY
yacmiwe, Hixc uYoaogiku. Iemman
xXomie nioKpecaumu, wo o020 Kamepu

oyau nopmamuseni. (KH: URL)

47.

Nikon sure has a strange way of
marketing its brand: one of its newest
advertisements features a Fujifilm
camera (KN: URL).

Kommanis NikKon HaneBHO [10CUTH
JMBHO pEKJIaMye€ CBil OpeH: ojHe 3 1l
OCTaHHIX OTOJIONIEHh TPEICTABICHE
kameporo Fujifilm (mepeknmax mam —
B. H.)

48.

Xerox invented the concept of office
copying, the

company's hame was Synonymous

and for a while

with that process in a similar way to
Hoover or Biro (KN: URL).

Xerox BUHANIIIOB KOHIIETIIIIIO
KOMitoBaHHs B oicax, 1 AesKUil yac
Ha3Ba KommaHii OyJa CHHOHIMOM
bOro Tpoliecy mnoaioHo mo Hoover

a06o Biro (mepexman Hamr — B. H.).

49.

Ford has a new advertising campaign
out and it's bold, it's got attitude and
it's fantastic (KN: URL).

Ford mnpoBOauTh HOBY pEKIaMHY

KaMITaHIl0, 1 II€ JOBOJI CMIJABHI
KpPOK, a TakoX MposiB Mpo¢eciiHOoro
CTaBJICHHS JO CIPaBH 1, 3pEIITOIO, 1€
JIOCUTh TaKW 4yAOBUH XiJa (Tiepekiiajn

Ham — B. H.).
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50. | Hilton Wants to Change the | Hilton xode 3poOuTH iHIIOK PO3MOBY

Conversation About Direct Booking
With New Ad Campaign (KN: URL).

1100 OpOHIOBaHHS Y

PAMOTO
BUMAJKYy HOBOi pPEKJIaMHOI KaMIlaHii

(mepexman Hamr — B. H.).

51. | The television ad for the Peugeot 208, | Tenesiziiina pekiiaMa aBTO Peugeot
seen in July, showed a man reading | 208, sky MoxHa Oyj0 MOOAYUTH B
the text 'I'm bored without you' (KN: | numHi, TmOoKa3ye 4OJOBIKa, SAKUN
URL). YUTA€ TEKCT TOBIJIOMIICHHS «MEHI

HynHO 0Oe3 Tebe» (mepekiaa Ham —
B. H.).

52. | Here you'll find all of the latest music | Tyr Bu 3Haiizere yci HemonaBHi
from Fiat commercial advertisements | My3u4Hi KOMITO3HUIIT 3 KOMEPI[IHHOT
(KN: URL). pexiaamu  Fiat (mepekman Hamr  —

B.H.).

53. | This is a collection of 38 absolutely | Ile xomekiiss 3 38 abCOIOTHO

beautiful and mind blowing print ads | npekpacaux 1  HemepeBepIICHUX

of BMW, the reason that the brand is
loved all across the world (KN:
URL).

peximamaux oroJiormedb BMW, 1 came
e € NPUYUHOI0 TOro, IO OpeHs
HIHYIOTb Y BCbOMY CBITI (mepeKiiaj

Ham — B. H.).
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54. |In a transparent effort to greatly | Y mpo3opomy mparHeHHi 3HAYHO

increase their market share of young
smokers, R.J. Reynolds initiated the
Old Joe
campaign for the Camel brand in
1988 (KN: URL).

now infamous Camel

30UTBITUTH CBOIO YaCTKy Ha PHUHKY
Moyiogux KypmiB, R.J. PeitHombac

3alI0YaTKyBaB  HHUHI ~ CYMHO3BICHY
kammaniro Old Joe Camel mns Openmy

Camel B 1988 pori (mepekiaa Haml —

B.H.).

55. | The Microsoft Advertising SDK gives | Microsoft Advertising SDK
you several ways to monetize your | mporonye KiJIbKa CrIoco0iB
app with ads (OMC: URL). MOHETH3AITI] porpamMu 3a

AOIIOMOTI'OI0 PCKIIaMM1 (HepeKnaﬂ HaIla
~B.H).

56. | Greyhound is a classic American | Greyhound € KJIAaCHYHUM
brand, but to remind people that it's | amepukancbkum OpeHIOM, ajie, 00
moved with the times, it's come up | HaragaT JOIIM TPO TE, MO BiH He
with a way to update its advertising | B HOry 3 4acoM, BiH MPUAYMaB CIIOCIO
while paying homage to its past| oHOBHTH KOHIIENIT CBOEI pEKIaMH,
campaigns (KN: URL). BiTAIOYN TIPU  [bOMY  HaJICKHE

MUHYJIUM KaMmMaHisM (Mepeksiaj Hall
~B.H).

57. | While staying at the Holiday Inn with | ITepeOyBatoun B roremi Holiday Inn

her family, a little girl takes her teddy
bear everywhere she goes (KN:
URL).

pazoM 13 ciM'€r0, MaJICHbKA J[IBUMHKA

XOJIUTh BCIOJUM pa3oM 31 CBOIM
ITpAIIKOBUM BEIMEIUKOM (TIepeKIay

Ham — B. H.).
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58. | Amazon announced Wednesday that it | Amazon orojocuiaa B cepedy, IO

Is unifying its disparate ad products

and under brand,

Amazon Advertising (KN: URL).

systems one

BOHAa 00'emHye CBOi  pO3pi3HEH]
peKJIaMHI TIPOAYKTH Ta CHUCTEMH B
omuH Openn Amazon Advertising

(mepexnanx Hamt — B. H.).

59.

Yahoo ads can be an inexpensive
option for brands to promote their
message to target audiences (KN:
URL).

OrosiomeHHss Yahoo MOXyTh OyTH
HEJIOPOTUM BapiaHTOM JJisi OpeHaiB
JIOHOCUTU CBOI JyMKM JI0 CBOIX
MUIbOBUX Tpyn (mepekian Hail —

B. H.).

60.

Facebook's measurement woes have
left Adidas questioning its spending
on the platform (AC: URL).

Yepe3 HEOONIKM BUMIPIOBaHb Y

COIIMEPEKi Facebook Adidas

NOCTaBWJIA MiJ CyMHIB CBOi BUTpaTH
Ha 1K TiaTdopmi (Mepeksian Haml —

B. H.).

61.

Nokia Mobile posted two new ads,
with a pretty simple storyline that
promotes the bothie mode and the
4GB/64GB version of Nokia 6.1 for
the Indian market (KN: URL).

Nokia Mobile ony6mikyBana IBOE
HOBUX PEKJIAMHHX OTOJIOIIEHb, 3
JIOCUTh MPOCTHM CIOKETOM, SIKUHU
pexinamye nBa pexxuma 1 4GB/64GB
Bepcii Nokia 6.1 mig iHZIHCEKOrO

pHUHKY 30yTy (nepekian Hamt — B. H.).

62.

Get the best deal for Toyota Auto
Advertising from the largest online
selection at eBay.com (KN: URL).

3HalIITh HAWKpaIly MPOMO3HUIII0 IS
pekimamu aBToMoOUTIB TOYyota cepen
HaWOLIbIIOrO  BHOOpPY  IHTEpPHET
oroJiomieHb Ha eBay.com (mepekian

Ham — B. H.).
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63.

The Marlboro Man is a figure used in
tobacco advertising campaigns for
Marlboro cigarettes (KN: URL).

KosOoit Marlboro € pexnamHOO
¢iryporo, sKa BHKOPHUCTOBYETHCS B
PEKIIAaMHHUX KaMIIAHiIX TIOTIOHOBUX
BupoOiB Marlboro (mepexnam Hamr —

B. H.).

64.

That's the key message in Volvo's

brand new commercial. Pretty

unconventional, unorthodox and at
most — genius! (KN: URL).

Ile xiro4OBE MOBIAOMIICHHS Y HOBIH

peKIaMi Volvo. JlocHTh

HETpaJulllifHe, HEOPTOJOKCAIbHE 1
III0 HE MEHII Ba)XJIMBO — TreHiajabHe!

(mepexian Hamr — B. H.)

65.

Fashion house Burberry has launched
a Christmas campaign which has
eschewed more familiar tropes of
fairy lights and snow to shoot a
‘realistic’ depiction of the big day,
albeit through a ‘fantasy lens’ (KN:
URL).

bynunok momm Burberry posmouas
pI3/IBSIHY KaMIIaHII0, sIKa B1JIMOBHJIACS
BIJl BUKOPHCTAHHS PI3HOKOJIBOPOBUX
JIXTapuKiB 1 CHIroBoro ¢oHy, 1100
«PpeaiCTUYHO» 300pa3uTU CBSITKOBY
MOJiI0, X04a 1 JICSIKOI0 MIPOIO0 4depe3
npusMy «peHTe3» (mepexsian Hall —

B. H.).

66.

“We missed the mark, are taking the

feedback to heart and will use this to

)

influence

Heineken U.S. said (KN: URL).

future campaigns,’

«Mu 1omyCcTHIM TOMUJIKY, OepemMo 11e

Ha 3aMITKY 1 Oynemo
BUKOPUCTOBYBAaTU LEW JOCBII, 1100
NO3UTUBHO BIUIMHYTH Ha MaiOyTHI
KaMIlaHli», — CKa3aB MpeCTaBHUK
Heineken U.S. (mepeknanm Ham —

B.H.)
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67. | Despite the importance of marketing | He3saxkaroun Ha Ba)KJIMBE 3HAYCHHS
Theriot admits that Tabasco “spends | mapkeTunry, Theriot Bu3Hae, 1m0
more conservatively on advertising | Tabasco «BuTpadaeTbcss Ha peKIaMy
than you'd expect” (KN: URL). 3HAYHO  MEHINE, HIDK BiJ HHX

OUiKyIOTh» (Tepekian Ham — B. H.).

68. | Carousel is an online advertisement | Carousel — 1e omHaliH-peKIama,
launched in April 2009 by Philips to | Bunymena kommnanieto Philips vy
promote Philips Cinema 21:9 LCD | xBitHi 2009 poky misi pekiamu
televisions (KN: URL). PIAKOKPHCTATITHUX TEJEBI30piB

Philips Cinema 21: 9 (mepekiaa Hamn
_B.H).

69. | Gillette's newest advertisement isn't | Hosa peknama Bim Gillette we mae
about shaving, or beards or personal | HisKOro BiJHOIIEHHS 10 TOJIHHS,
hygiene (KoppecronaeHr). O6opoagu  abo 0coOWCTOI  TirieHH

(mepexitaz Hamt — B. H.).
70. | In Africa, this is a divisive tagline, | Y Adpumi ne € cynepewmBuit

and yet global skincare brand Nivea
created a whole advertising campaign
around attaining fairer skin (KN:
URL).

pEeKIIaMHUI cIoTaH, i BCe kK 3 IbOTO
NPUBOAY TJIOOANbHUM OpeHa IS
norisay 3a mkiporo Nivea po3poOus
Ty peKJIaMHy KaMmMaHilo 010
JNOCSITHEHHSI e(eKTy OUIbII CBITIOI

mikipu (mepexiian Ham B. H.).
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71. | Milky Way has adopted several | Milky Way 3actocyBama HHU3KY
marketing plans to increase its brand | mapkeruHroBux CTpaTeriH,
awareness in consumer market (KN: | cipssmoBaHHX Ha T IBAIIEHHS
URL). BITI3HABAHOCTI OpeHny Ha

CIIOKUBYOMY PHHKY (ITEpEeKIIa ]l Hall —
B. H.).

72. | Phillip Morris denies the adverts are | ®inin Moppic 3anepedye Toi (akr,
illegal and claims it wants to help |mo pekiama € HE3aKOHHOIO 1
smokers by providing them with better | ctBepkye, 1m0 Xode JOMOMOITH
tobacco alternatives (KN: URL). KypIsM,  HaQJaBIIA  IM  Kpamry

albTEpPHATUBY TIOTIOHY (TepeKiaj
Ham — B. H.).

73. | In 2014 Ray Ban launched the |V 2014 poui Ray Ban Bumyctus cBoto
collection of their Iconic glasses in | konekiif0 KyJIbTOBUX OKYJSPIiB 3
amazing materials like Velvet, | ocobmuBux  MartepiaiiB-CKIaHHUKIB,
Leather, Denim (KN: URL). TaKuX SK OKCaMHT, IIKipa, OaBOBHA

(mepexitaz Hamt — B. H.).
74. | A new pan-European TV campaign | Hosa 3arajibHOEBPOIEHChKa

from Nescafe, relaunching its Nescafe
Gold instant coffee, plays on the idea
that, in the age of social media, we all
have hundreds of connections, but
very few people know us really well
(KN: URL).

tenesi3iiiHa kammanisa Big Nescafe,
JIHIIO

Gold,

sSKa IIepe3airyCkac CBOIO

po3unHHOi kaBu Nescafe

aKIIEHTy€ yBary Ha JOyMIli, IO B
€MoXy COLIaJbHUX MEPEX y Hac ycix
€ COTHI 3B'SI3KIB, alle AyXKe Majo
IO 3HAIOTh HAC MO-CHPABXKHbOMY

no6pe (nepexitan Ham — B. H.).
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75.

On Wednesday, Dior started running
a 30-second cut of its new Miss Dior
ad,
Portman, on TV (KN: URL).

fragrance starring  Natalie

Y cepeny, Dior mouaB moka3 1o

TeraeOaueHHIO 30-cekyHaHOTO
PEKJIaMHOTO pOJIMKa Mpo mnaphymu
Miss Dior, 3a yugacti Haramni [Toprman

(mepexnanx Hamt — B. H.).

76.

Retrograde or revolutionary, Playboy
remains an iconic magazine (KN:
URL).

Perporpagnuit  abo peBOIOLINHUIA,

Playboy

KypHanoM (mepexiaz Hamt — B. H.).

3aJIMIIA€ThCA 3HAaKOBHUM

77,

Burger King is releasing a series of

ads that were apparently written by a

deep-learning algorithm (KN: URL).

Burger King Bumyckae — cepiro

PEKIaMHUX OT'OJIOIICHb, SIK1,
OYEBUHO, OyJIM CTBOPEHI BIAMOBITHO
0 aJITOPUTMY TJIMOOKOTO HAaBYaHHS

(mepexan Hami — B. H.).

78.

The EA is testing a novel marketing
initiative, which will allow brands to
showcase country-specific ads on
football ground hoardings at England
games (KN: URL).

FA Tectye HOBY MapKETUHIOBY

1HIIIaTUBY, $Ka JO3BOJMUTH PI3HUM
OpeHJaM JIeMOHCTPYBAaTH peKJIamMH1

OTOJIOIICHHS OpIEHTOBaHI1 Ha

KOHKPETHI KpaiHM Ha CIemialbHuX
peKJIaMHUX IIMTaX Ha (QyTOONBHUX

moiax g 4vac  Mardie - AILJ

(mepexnan Hamt — B. H.).
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79. | Sony  Entertainment  Television | Teneiziiina pekIama Sony
advertising is a proven way to|Entertainment — we mnepeBipeHuit

increase  your product's brand

awarness. Find the TV Rates that fit
your budget in just few clicks (KN:
URL).

crnocib M1 ABUIICHHS piBHS

0013HAHOCTI CIIOKHBAYIB

I0J10
Bamoro OpeHay. 3HaAITh Tapudu Ha
TencOaYeHHs, SIK1 HalKparie
HIIXOMSITh JUISl  BallloMy OIOJKETY
JIMIIIE 32 KIJIbKA KIIKIB (MTepeKyiaj] Halll

~B. H.).

80. | The ads show how Benetton's clothes | Pexitama moka3sye, mo onsar OpeHIy
take the wearer through their | Benetton € HeomMiHHMM aTpUOyTOM
everyday lives and don't aim to make | TroIMHU y TOBCSKJACHHOMY >XHTTI 1
great fashion statements (KN: URL). | mpu npomMy He TpeTeHIy€e HAa BEJHKI

BIIKPUTTA y CBITI Moau (mepeKiiaf
Ham — B. H.).

81. | Diorella symbolizes the spirit of | Diorella cumBomizye nayx cBoboau

freedom of the 1970's (KN: URL). 1970-x pokiB (mepekiam Ham —
B.H.).

82. |Hermes e-media is a Hiberus|Hermes e-media - me mnpogykr
development: a versatile platform that | Hiberus: yniBepcanbHa maatdopma,
allows online sales and advertising | mo poOUTh MOXIUBUM  OH-JIAliH
products thorugh e-media (KN:|mpomaxx Ta  pekiamy  pi3HHX
URL). NPOAYKTIB 3a JOTIOMOTOI0 3ac00iB e-

media (nepexmnan vam — B. H.).
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83. |EBEL is introducing a new|EBEL IpeICTaBIIsIE HOBHIA

advertising creative which will debut
this month (KN: URL).

OpUTIHAJILHUN PEKJIaMHUM TPOAYKT,

SKUW ~ 1e0I0Tye  [BOTO  MICAIS

(mepeknan Hami — B. H.).

84. | Ikea is one of those global brands that | 1kea € ogHMM 3 THX CBITOBUX OpEH/IIB,
Is strong creatively all around the | sxi BUPI3HSIOTECS CBOIM KpEaTHBHHM
world (KN: URL). MiX0/IOM Y BCHOMY CBITY (TepeKiaja

Hamr — B. H.).

85. | Jack Daniels drinkers truly have that | Ti, xTto cmakyrote JDbkek JleHiedc,
independent  spirit. A sense of | mificHo MaloTh TOU yX
knowing what they like and want | camocTiitnunrBa. [TodyTTss TOTrO, IO
(KN: URL). iM MO00a€THCS 1 YOr0 BOHH XOUYTh

(mepexnan Hamt — B. H.).

86. | Pabst Blue Ribbon is generally known | Pabst Blue Ribbon, sx mnpaswuio,
for its no-frills approach to classic | Bimoma CBOIM PSIMOJTIHITHIM
can design and, you know, beer in | miaxomom 0 KJIACHYHOIO JW3aWHY 1,
general (KN: URL). 3Ha€Te, NMMBa B3arami (TIepeKsiaj] Hall

—B. H.).
87. | Here, Coppertone introduces Clearly | Y upomy Bumagky  Coppertone

Sheer Whipped, a quick-absorbing
sunscreen that promises soft, smooth
skin (KN: URL).

npeactasisie Clearly Sheer Whipped,
COHLE3aXUCHUN KpeM, SIKMU IIBUIKO
BCMOKTYEThCS Ta O0ilsle M'AKy Ta
INaJIeHbKy IIKipy (Tepekiaa Ham —

B. H.).
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88. | Cuticura is turning to TV advertising | Cuticura  Bmepiie  BHA€Tbcs 0
for the first time, embarking upon a | pexitaMHux Mmocayr Ha TeneOadyeHH,
£1.5m campaign this week for its anti- | posmounHaroun Ha [HOMY THXHI
bacterial Hand Hygiene range | pekiamMHy KammaHio BapricTio 1,5
(KoppecmoneHr). MUJTH ¢byHTIB CTEpJIIHTIB o

MIPOCYBaHHIO aHTUOAKTEPiaabHOI JIIHIT
MPOYKII /ISl TITIEHH PYK (TepeKiia
Hamr — B. H.).

89. | Apple is the greatest corporate | bpenn Apple yoco0bioe
comeback story of modern times (KN: | HaiiBunaTHimry icTOpiro
URL). KOPHOPATUBHOIO TpiyM(y Cy4aCHOCTI

(mepexitaz Hamt — B. H.).

90. | Siemens Arena has one of the most | bpennx  Siemens  Arena  Moxe
modern LED screen in the Baltic | moxBamurucs OJTHUM 3
states (KN: URL). HaliCy4JacHIIMX CBITJIOIOTHUX

eKpaHiB y KpaiHax bantii (mepekian
Ham — B. H.).
91. | Samsung and LG have more than half | SIk moxHa mobaunTH Ha HaIIii cXeMi,

of the top 10 most-viewed video ad
campaigns on our most recent chart
(KN: URL).

y Takux OpenmiB sk Samsung i LG

oulpllie moaoBHHU 3 10 HAWOLIBII
NONYJISIPHUX PEKJIaMHUX POJIMKIB 3a
KUIBKICTIO MEPEeTJIsAiB (MepeKa Hall

~B. H.).
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BepoOaJbHi TOBapHi 3HAKH

Bepo6aJsbHi TOBapHi 3HAKH

Ne
n/n AHIJIiHCHKOI0 MOBOIO YKPaiHCbKOK MOBOIO
92. | Discover how we helped Nespresso | Jlisuaiitecst, SIKUM camMe YHHOM MU

with an innovative global display

advertising campaign 60

countries (KN: URL).

across

Nespresso

IHHOBAIlIHY TJ00aJbHY peKIaMHY

JOIIOMOI'JIN IMPOBCCTHU

kamnaHiro B 60 kpaiHax (mepekiai

Hamr — B. H.).

93. | Nestea is a Coca-Cola brand, and the | Nestea — nie 6penn Coca-Cola, a us
campaign is a fresh take for drinks | kammanis — iHHOBaLIWHUIN CIIOCIO AJIs
advertising (KN: URL). peKJIaMyBaHHS HaMoiB (MepeKIaa Hall

—B. H.).

94. | They're called Twixels and come in | Bouu Ha3uBaroThcsi TWixels i MaroTh

three flavor varieties (KN: URL). TpH PI3HOBHUAU CMaKy (TEpeKIiaj] Hall
—B. H.).

95. | Jaguar and Land Rover are two of the | Jaguar ta Land Rover € aBoma 3
world's  best-known prestige car | HaliBiqOMIIKX Yy CBITI TPECTIIKHUX
brands, as well as being among the | mapox  aBTOMOOLTIB, a  TaKOX
last survivors of the British | ocranHiMH 3 THX, IO BIKHIH B
automobile industry (KN: URL). OpuTaHCHKIN aBTOMOOUTBHIN

MPOMUCIOBOCTI (TIepexiaa Ham  —
B. H.).

96. | Mustang Trading is the choice of over | Mustang Trading — 1ie BuOip moOHax
1000+ Ad Agency's in Middle east| 1000 + pekiaMHUX areHTCTB Ha
(KN: URL). bmu3zpkomy Cxoni (mepeknaa Haml —

B. H.).
97. | Durex, the condom brand, has been | Bpeunx Durex, KoHTpalenTHBH, SKi

around for decades now (KN: URL).

BXKE€ ICHYIOTb MPOTATOM JECATUIITh

(mepexitaz Hamt — B. H.).
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n/n

BepoOaJbHi TOBapHi 3HAKH

AHIJIIACHKOK MOBOIO

Bepo6aJsbHi TOBapHi 3HAKH

YKPaiHCBKOI0 MOBOIO

98. | «Mazda CX-9. Big Yet Agile» (KN: | «Mazda CX-9. I'paii na nosny». (KH:
URL). URL)

99. | Samsung: «Everything in one touch» | «Cuapmaon, ¢ sikomy € ece». (KH:
(KN: URL). URL)

100. | Snickers: «Hungry? Grab a Snickers» | «He eanomyir! Cuixepcyu». (KH:
(KN: URL). URL)

101. | Relax, it's Holiday Inn 3a6yob npo cnpasu ¢ Xonideu Inu.
Stay with us, and feel like home (KN: | 3asimatime 0o nac i oOaiime cobi
URL). gionoyumu. (KH: URL)

102.| At Hampton, we Love Having You | [loku Bu nepebysacme ¢ Xemnmoti,
Here (KN: URL). mu niknyemocs npo Bac. (KH: URL)

103. | Rolex. It’s your world! (KN: URL). Rolex. I]e msii ceim! (KH: URL)

104.| Hungry? Grab a Snickers (KN: |320100nie? Cuixepcnu! (KH: URL)
URL).

105. | «Johny Walker — Taste life» (KN: | «/bwconi Yoxep — Ipoowcuii socumms
URL). mak, wob oyro wo seadamuy. (KH:

URL)

106. | Latvia. Best enjoyed slowly (KN: |J/lamsis. Bionouuns 6e3 cyemu. (KH:
URL). URL)

107. | Campbell's Condensed Soup is a good | [lepuia cmapasa. Cmauna ixca. (KH:
food (KN: URL). URL)

108.| GoPro HERO7. Come See for|GoPro  HERO7. Bu  maeme
Yourself! (KN: URL). enesnumucsy 'y yvomy camil (KH:

URL)
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BepoOaJbHi TOBapHi 3HAKH Bepo6aJsbHi TOBapHi 3HAKH

n/n aHIJIiCbKOI0 MOBOIO YKPaiHCBKOI0 MOBOIO

109. | Colombia: The Only Risk is Wanting | Koaymbis. Puzux minoku ooun —
to Stay (KN: URL). ixamu 36iocu e 3axouemwvcs. (KH:
URL)
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JNOJATOK B

Bep0OanbHi TOBapHi 3HAKHU B peKJIAMHOMY JUCKYPCi (MpUKIaau 3 Bizyasizalicio)

Ne

n/n

Bep0OaJsbHi TOBapHi 3HaKN

AHIJIIHCHKO MOBOIO

BepOasabHi TOBapHi 3HaKHU

YKPAIHCHbKOK0 MOBOIO

1. Boccmans 3 moeunu 3 Pepsi. (KH:
URL)
Come alive with Pepsi (KN: URL).
2. N\ Hecmue 30008'13yemubcs
7 &' 3abesneuumu 6i0nogioanbHe
Mapkemunzoee CRIIKY8AHHA 3

\\
Nestle

Nestlé commits to ensure responsible
marketing communication to children
(KN: URL).

oimvmu. (KH:URL)
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BepoOasbHi TOBapHi 3HAKH

Bepo0asbHi TOBapHi 3HAKH

°
13‘;1 AHIJIiHCHKOI0 MOBOIO YKPAIHCBKOK MOBOI)
3. Munynoeo TUICHSL KEC
npeocmasuia peKkiamiy Kamnauiio 8
MamepuKo8oMy Kumai, wo
gid3Hauae 40-piunui nepioo
«pechopm i 8i0Kpummisy, came yiero
Last week, KFC introduced an |<V%Hoi0 ppasoro MOdHCHA
advertising campaign in mainland | oXapakmepusysamu yio enoxy. (KH:
China celebrating 40 years of “reform URL)
and opening up,” the catchphrase that
defined the era (KN: URL).
4. € nepepsa. € Kim-Kam! (KH: URL)

Have a break, have a Kit-Kat! (KN:
URL).
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BepoOasbHi TOBapHi 3HAKH

AHIJIIACHKOK MOBOIO

Bepo0asbHi TOBapHi 3HAKH

YKPaiHCHKOI0 MOBOIO

McDonald's became the leader in the
fast food industry with their strong
focus on customer service, response to
competition, and use of marketing

techniques early on in their

development (MC: URL).

MakioHadb/IC CTaB JIIJIEPOM Y Talrys3i

MIBUIKOTO XapuyBaHHS,
OpIEHTYIOYUCH TOJIOBHMM YHHOM Ha
00CITyroByBaHHS KIIIE€HTIB, PEAKIIIO
Ha KOHKYPEHII0 Ta BUKOPHUCTAHHS
MapKETUHTOBUX METO/I1B Ha
MOYATKOBIM CTajaii CBOTO PO3BUTKY

(mepexinan Hamt — B. H.)
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BepoOasbHi TOBapHi 3HAKH

Bepo0asbHi TOBapHi 3HAKH

Ne

n/n AHIJIiHCHKOI0 MOBOIO YKPAIHCBKOK MOBOI)

6. Carlsberg 3aITyCKa€ y
BenukoOpuTanii pEKIIaMHY

Carlsberg launches 15 million pound
Danish-themed advertising campaign in
the UK (KN: URL).

KaMIIaHil0 BapTICTIO 15 MiIbiOHIB
(GbyHTIB CTepIiHTIB (MepeKiIaa Hall —

B. H.).
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BepoOasbHi TOBapHi 3HAKH

Bepo0asbHi TOBapHi 3HAKH

1‘3‘;1 AHIJIiHCHKOI0 MOBOIO YKPAIHCBKOK MOBOI)
7. Nike sapexomenoys cebe sik ooumn 3
HauoOibl  8NI3HABAHUX V  CBIMI
openoie npomscom 1980-x i 1990-x
poxis. (KH: URL)
Nike established itself as one of the
world's most recognisable brands
during the 1980s and 1990s (KN:
URL).
8. Kodak 6ys wacmum pexramooasyem

-

Kodak was a frequent advertiser in the
Post. Here is one of its first full-page
ads. Note that the Kodak ads showed

women using the camera more often

than Eastman wanted to

emphasize that
extremely portable (KN: URL).

men.

his cameras were

y easemi The Washington Post. Ocb
00He 3 Nepuux 02010UleHb HA NOBHY
CMOpIHK)Y. 36epHimb  yeaey,

oconowenns Kodak oemoncmpysanu,

wo

WO JHCIHKU BUKOPUCTOBYIOMb KAMEDY

yacmiwe, HidCc yYoaosiku. Icmman

xomie  nioKkpeciumu, uo2co

wo
Kamepu OyauU 0080Ji NOPMAMUBHI.

(KH: URL).
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BepoOasbHi TOBapHi 3HAKH

Bepo0asbHi TOBapHi 3HAKH

Ne
n/n AHIJIiHCHKOI0 MOBOIO YKPAIHCBKOK MOBOI)
9. Xerox BUHAUULO8 KOHUenyiio

Xerox @)

Xerox invented the concept of office
copying, and for a while the company's
name was synonymous with that
process in a similar way to Hoover or

Biro (KN: URL).

KONil8auHs 8 oghicax, i Oesaxuil 4ac
HA36a KOMNAHII Oy1a CUHOHIMOM

yvbo020 npoyecy nodiono oo Hoover
a6o Biro. (KH: URL)

10.

The Microsoft Advertising SDK gives

you several ways to monetize your app
with ads (KN: URL).

Microsoft Advertising SDK npononye

KiTbKa cnocoobis Monemuzayii

npozpamu 3a 00NOMO2010 pPEKIAMU.

(KH:URL).
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BepoOasbHi TOBapHi 3HAKH

Bepo0asbHi TOBapHi 3HAKH

Ne
n/n AHIJIiHCHKOI0 MOBOIO YKPAIHCBKOK MOBOI)
11. Amazon oeconocuna 6 cepedy, uwo

amazZon

Amazon announced Wednesday that it
is unifying its disparate ad products
and systems under one brand, Amazon
Advertising (KN: URL).

g6oHa 00'eOnye  c60i  po3pi3HeHi

DEKNamMHi npoOyKmu ma cucmemu 8
ooun 6peno Amazon Advertising.
(KH: URL)

12.

In 2014 Ray

collection of their Iconic glasses in

Ban launched the

amazing materials like Velvet, Leather,
Denim (KN: URL).

YV 2014 poyi Ray Ban seunycmus
CBOI0 KOJIeKYII0 KYIbMOBUX OKYIAPIG
3 0COOMUBUX MamMepialie-CKIAOHUKIS,

maxKux AK okcamum, WKipd, basosHa.

(KH: URL)
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BepoOasbHi TOBapHi 3HAKH

AHIJIIACHKOK MOBOIO

Bepo0asbHi TOBapHi 3HAKH

YKPaiHCHKOI0 MOBOIO

UNITED COLORS
OF BENETTON.

The ads show how Benetton's clothes
take the wearer through their everyday
lives and don't aim to make great
fashion statements (KN: URL).

Peknama mnokasye, mo oasr OpeHzy
Benetton € neoaminHUM aTpubyTOM
JTIOAVHA y TIOBCSKIECHHOMY JKUTTI 1
IPU [[bOMY HE IPETEHAY€ Ha BEJIUKI
BIIKPUTTS Y CBITI Moau (Tiepekiiaf

Ham — B. H.).

14,

Ikea is one of those global brands that
is strong creatively all around the
world (KN: URL).

lkea ¢ oonum 3 mux ceimosux
Openois, sKI BUPIBHAIOMbCA CBOIM

KpeamusHumM NniOX000M y BCbOMY

ceimi. (KH: URL).




112

SUMMARY

This Master Qualifying Paper is devoted to the study of linguistic and
functional features of verbal trademarks in the English language advertising discourse
and ways of their translation into Ukrainian.

The verbal trademark in lexical and other systems of language and culture in
recent decades has been described by researchers in various aspects. Thus, by the end
of the twentieth century in foreign studies the question of the use of trademarks in
marketing is at the forefront. At this time in the USA and the countries of Western
Europe are published a number of manuals on the development of names of goods
and services, as well as scientific works, devoted to the functioning of trade and
commercial marks in legal and industrial-economic communication. Among them,
the most famous are the world bestsellers of such authors as KJ Verkman, who
researched the processes of psychology of creation and perception of trademarks; as
L. Rice, E. Rice, and G. Charmesson, who described the process of creating a
successful commercial name. It is also worth mentioning the work of the leading
specialist in brand management D. Aaker, who most fully and comprehensively
described the problems of creating a “strong" brand, that is, one that is actively
positioned in the market and has a brand identity.

However, in foreign linguistic science there were carried no specific theoretical
studies of the commercial nomination of the practice by the end of XX century. The
exception is probably D. Praniskas. This researcher notes that the relationship
between the referent and the trademark is subordinated to the relationship between
the product name and its potential buyer.

Only at the beginning of the XXI century. M. Rutkovsky researched
trademarks; he identified verbal trademarks as a category of "special onomastic."
Thereby, the boundary between verbal and non-verbal signs was marked, whereby

the non-verbal and syncretic trademarks that were actually available had almost
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disappeared from the view of the researchers. Also, at the beginning of the XXI
century P. Friedrich devoted her research to the description of trademark features in
english advertising discourse. She was able to prove that the trade name is the core of
most advertising messages. In the future, this researcher attempted to describe the
sociolinguistic aspect of Brazilian trademarks.

It should be emphasized that until present days, there is no theoretical study in
Ukrainian translation studies in which the phenomenon of verbal trademarks would
have received comprehensive, comprehensive theoretical coverage from the position
of translation studies and systematic description by including the question of non-
verbal trademarks in research.

The relevance of the study is determined by the continuing interest of the
humanities and socio-political sciences in the study of advertising discourse, which
have certain pragmatic goals. In particular, the material of EN-UA verbal trademarks
in advertising discourse was interpreted as a translation problem for the first time.

The purpose of the study is to identify linguistic and functional features of
verbal trademarks in the English language advertising discourse.

This goal requires the following tasks:

- to consider verbal trademarks as a linguistic problem;

-to name the key translation strategies and tactics of verbal trademark
reproduction;

- describe the features of English-language advertising discourse and the
specifics of its translation;

- to outline structural, lexico-semantic and functional types of verbal
trademarks in English-language advertising discourse;

- to establish strategies, tactics and translation transformations for the
reproduction of verbal trademarks in Ukrainian in the translation of English-language

advertising discourse;
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- to trace the use of translation transformations to preserve the pragmatic
functions of verbal trademarks in the translation of English-language advertising
discourse.

The object of research in this Master Qualifying Paper are verbal trademarks,
taken from official websites.

The subject of the study are strategies and tactics, as well as translation
transformations for the reproduction of verbal trademarks in Ukrainian in the
translation of the English language advertising discourse.

The validity of the research results and the validity of the theoretical provisions
are ensured by the analysis of linguistic material with a volume of more than 100
verbal trademarks taken from official Internet sites, as well as by the use of complex
research methods.

Examples of verbal trademarks taken from various Internet sites served as
research material.

In the course of the study, the following methods were used: the method of
continuous sampling - to select the actual material; methods of structural, semantic,
pragmatic and contextual analysis - to find out the peculiarities of the functioning of
EN-UA verbal trademarks, taken from official websites; translation analysis
techniques - to establish strategies and tactics, as well as translation transformations
of verbal trademark reproduction in Ukrainian into the English language advertising
discourse.

The scientific novelty of the obtained results is that in the work for the first
time established that the verbal trademark is a designation registered in the
established order, which serves to differentiate goods and services provided by other
companies and enterprises; determined that the main techniques of translation of
verbal trademarks were strategies: lack of translation, direct translation, adaptation,
revision, as well as tactics: equivalence of signs, represented by functional-
communicative and communicative-pragmatic equivalence, achieved through

transcoding method: transliteration and adaptive transcoding. Verbal trademarks



115

can be reproduced in the following ways: authentic reproduction, full-equivalent
translation, partially-equivalent translation, complete replacement, descriptive
translation; it is proven that advertising discourse is part of a culture that is vibrant,
colorful, filled with images of reality and that offers an ideal lifestyle; the main
functions of advertising discourse are: informational, influential, economic, socio-
cultural, aesthetic; an attempt was made to say that verbal trademarks are
represented by: 1) simple, that is, one-morph; 2) derivatives, that is, derivatives; 3)
composite verbal trademarks; found that verbal trademarks can be reproduced with
the help of strategies: without translation (55%), direct translation (5%), adaptation
(20%), revision (20%) and tactics: equivalence of signs represented by functional and
communicative and communicative-pragmatic equivalence achieved through
transcoding: transliteration method (60%) and adaptive transcoding method (40%);
methods: authentic reproduction (83%), full-equivalent translation (7%), partially-
equivalent translation (3%), complete replacement (2%), descriptive translation
(5%); translation transformations: grammatical ( addition (20%), syntax / literal
translation (10%), grammatical replacement (10%),) and lexico-semantic
substitutions (pragmatic adaptation (20%), concretization (10%), generalization
(10%) ), semantic development (modulation) (15%), antonymic translation (5%).

The practical significance of the obtained results is to apply them in the
teaching of the following disciplines: "Introduction to Linguistics" (sections
"Lexicology”, "Semasiology"), "General Linguistics” (sections "Functional
Linguistics”, "Linguistics of the text", "Specificity of linguistic knowledge" ","
Significance and units of language "), in other fields of scientific knowledge, in
particular, in psychology, political science, sociology, marketing, in the advertising
business, as well as translation disciplines: "General translation theory","Special
aspect of translation theory". The practical value of the work is also that the findings
and conclusions obtained during the research can be used in the further development

of problems of translation theory and practice, stylistics of text, semantics and
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linguistic pragmatics, in the development of special manuals, lectures and special
courses in the listed disciplines, in research works.

Structure and the scope of work. The Master Qualifying Paper consists of an
introduction, three sections, a list of sources used (85 titles, 30 of which are in foreign
languages), a list of references (5 items), a list of sources of illustrative material (5
titles) and appendices. The total volume of work is 122 pages, the main content is laid
out on 75 pages.

The introduction substantiates the relevance of the topic of Master Qualifying
Paper, stattes the purpose, defines the main tasks, object, subject, scientific novelty of
the obtained results, research methods, practical significance of the obtained results,
specifies the forms of evaluation and structure of work.

The first section of the paper deals with the theoretical principles of the study
of verbal trademarks in thw English language advertising discourse, where verbal
trademarks are considered as a linguistic problem; named translation strategies and
tactics of reproduction of verbal trademarks; features of the English language
advertising discourse and specifics of its translation.

The second section deals with the analysis of the typology and functions of
verbal trademarks in the English language advertising discourse, which outlines the
structural, lexical-semantic and functional types of verbal trademarks in the English
language advertising discourse.

The third section is devoted to the analysis of the features of verbal
trademarks reproduction in translation of the English language advertising discourse,
where an attempt is made to establish strategies and tactics of the Ukrainian language
verbal trademark reproduction in translation of texts of the English- anguage
advertising discourse, as well as tracing the use of translation transformations for
preserving of pragmatic functions of verbal trademarks in translation of texts of the
English language advertising discourse.

The overall conclusions outline the scientific and practical results of the study

and the prospects for further research in the chosen direction.



