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INTRODUCTION

The modern world is characterized by profound changes in the field of
international communications and cultural exchange, which determines the
need to study various aspects of the English language as a key means of
communication. In particular, within the framework of this course work, we
focus on the semantic specifics of the translation of regional versions of the
English language on the material of modern media discourse.

The theoretical basis of our research is based on linguistic theories that relate
to linguistic variation, translation and media discourse. The urgency of the
problem lies in the fact that in the modern world the media space plays a key
role in the formation of global culture and identity, and English is the main
tool of this communicative process. Thus, understanding the peculiarities of
the translation of regional versions of the English language in the media
discourse is an important task for language translators, linguists and
communication specialists.

The purpose of this work is to analyze the semantic specifics of the translation
of regional versions of the English language on the material of media texts and
determine their impact on intercultural communication. The task of the work
Is to study the peculiarities of the lexical, grammatical and cultural context of
each regional version, as well as to compare translations of media texts into
Ukrainian from different versions of the English language.

The subject of our research is the semantic specificity of the translation of
regional versions of English in media discourse. The object of the study are
the most regional versions of English, such as American, British, Australian,
Canadian and Indian.

The actual material of the study will consist of media texts that represent
different regional versions of the English language, as well as their
translations into Ukrainian.

The research process will use such methods as analysis of literary sources,
linguistic analysis of texts, comparative analysis of translations, expert
evaluation and others.

The subject of our research is the semantic specificity of the translation of
regional versions of English in media discourse. The object of the study are
the most regional versions of English, such as American, British, Australian,
Canadian and Indian.



The actual material of the study will consist of media texts that represent
different regional versions of the English language, as well as their
translations into Ukrainian.

The research process will use such methods as analysis of literary sources,
linguistic analysis of texts, comparative analysis of translations, expert
evaluation and others.

The theoretical and practical value of our research is to deepen understanding
of the semantic and cultural differences of regional variants of English, which
will improve the quality of translation and more effective mutual
understanding in the international media space.

The structure of the course work will consist of the following parts:
introduction, theoretical review, analysis of regional versions of the English
language, analysis of translations of media texts, conclusion and list of sources
used. Each of these parts will contain important aspects of our research and
the conclusions we will draw from them.



THEORETICAL ASPECT OF STUDYING REGIONAL VARIANTS OF
ENGLISH AND SEMANTIC

1.1. Regional variants of English: definition, classification and features

English is spoken all over the world, and therefore has many regional variants that
have developed due to cultural, historical, social and geographical factors.
Understanding all the subtleties and peculiarities of these variants is key to
accurate translation and effective communication.

Regional variants of English (dialects) are language forms used by specific social
and geographical groups. They may differ in vocabulary, grammar, pronunciation,
and certain stylistic and intonational features from the mainstream version of the
language. These variants may include national dialects, which are usually
distinguished as British, Canadian, American and Australian, as well as certain
local dialects, such as Cockney in the UK.

The main regional variants of English are British English (BrE), American English
(AmE), Australian English (AuE), Canadian English (CanE) and Indian English
(IndE). Each of these variants has its own lexical, grammatical and phonetic
features that need to be taken into account when translating. These differences
make translation a challenging but interesting task for both linguists and
translators. A thorough understanding of these variants will help ensure the
accuracy and relevance of the translation, especially in the context of media
discourse, where it is important to convey not just the meaning but also the cultural
nuances of the source text. Let's take a closer look at them:

1.  The British version of English

The British version of English is one of the most influential and oldest regional
variants. It, like other regional variants of English, has its own lexical, grammatical
and phonetic features, which have certain specifics when translated into Ukrainian.
Among the lexical peculiarities, we can single out the fact that British English has
a considerable number of words and expressions that are not used or have a
different meaning in other variants of English. For example:

- Lorry (BrE) vs. Truck (AmE);
- Flat (BrE) vs. Apartment (AmE) - apartment;
- Lift (BrE) vs. Elevator (AmE) - lift.

Example translation:



- She took the lift to the flat — Bona nionsnace nigpmom oo ceoei ksapmupu.

Among the grammatical differences between British English and other variants of
the English language are the use of certain tenses, verb forms and the use of
collective nouns. British English often uses the Present Perfect for actions that
have happened recently or are connected to the present, while the same American
version will use the Past Simple:

- "I have just eaten™ (BrE) - "l just ate” (AmE) — A wotino nois.

Also, in British English, collective nouns can be used in both singular and plural
forms. Example:

- "The team are winning" (BrE) - "The team is winning" (AmE) — Komanoa suepae.

As for the phonetics of the British variant, the unique features include the
difference in pronunciation of vowels and consonants, as well as intonation
patterns and accents. In many British dialects, the /r/ sound is not pronounced at
the end of a word or before a consonant.

- British: /ka./ (car)
- American: /kar/.

Also, the difference in pronunciation of long and short vowels can affect the
perception of words.

- British: /'bee.il (barry)
- American: /'berul (berry)

In addition to lexical, grammatical and phonetic features, it is important to
highlight the cultural characteristics of the British version of English. It includes
many cultural realities that are specific to the UK. These can be historical events,
social phenomena, customs and other elements that are important to native
speakers. Example:

- Bonfire Night: This holiday is unique to the UK, and its translation into Ukrainian
requires additional explanations or adaptations.

- Original: "We celebrate Bonfire Night with fireworks and bonfires."
- Translation: Mu cBstkyemo Hiu Oarats i3 (heepBepkamu Ta OaraTtsim

2. American version of English



American English is one of the most widespread and influential regional variants
of English. It also has its own unique lexical, grammatical and phonetic features
that distinguish it from other variants such as British, Australian or Canadian
English. American English has a rich vocabulary that includes both commonly
used words and specific vocabulary that is unique to this variant of the language.
Some words used in American English may have different meanings or may not be
known in other variants of English. When translating such words into Ukrainian, it
Is important to consider their meaning in context and choose appropriate Ukrainian
equivalents.

The grammatical differences between American and British English are not always
obvious, but they can affect the accuracy of a translation. Some of these
differences include the use of tenses, articles and prepositions. American English
often uses the Past Simple instead of the Present Perfect to express actions that
took place in the recent past.

- American: "Have you eaten yet?"
- British: "Have you eaten yet?"

- Translation: Tu eorce is?

In American English, collective nouns (e.g., "team", "family") are usually
considered singular, while in British English they can be used both in the singular
and plural.

The phonetics of American English also differ from the other variants. This can
include differences in the pronunciation of vowels and consonants, as well as
intonation patterns. American English pronounces the /r/ sound in all positions
(e.g. "car", "hard"), whereas in many British dialects this sound may not be
pronounced at the end of a word or before a consonant.

American English also has unique cultural realities that need to be taken into
account when translating. These may include references to specific historical
events, social phenomena, customs, and other elements that are meaningful to
American speakers. Example:

- Thanksgiving: This holiday is unique to the United States, and its translation into
Ukrainian requires additional explanations or adaptations.

- Original: "Thanksgiving is a time for family gatherings."

- Translation: Jlens moasKu — 1ie Yac AJs CiMEHHUX 310paHsb.



3. Australian variant of English

Just like other regional variants of English, Australian English has its own specific
characteristics. Australian English has a lot of specific vocabulary, often borrowed
from Aboriginal languages and words and expressions unique to the region.
Examples:

- Bush (forest, desert)

- Mate (friend)

- Barbie (barbecue)

Example translation:

- "Let's have a barbie in the bush." — /laBait Bnamtyemo 6apOeKto B JicCi.

Australian English does not have any significant grammatical differences from
British English, but there are some specific phrases and forms.

Australian English has its own unique accent and pronunciation, which can affect
comprehension but are usually not critical for written translation.

Australian English contains many cultural realities related to life in Australia, its
history and nature. Example:

- Australia Day: "Australia Day is celebrated on January 26th." — Jlens ABctpanii
CBATKYIOTh 26 Cl4HSI.

4. Canadian version of English

Canadian English often combines elements of British and American English and
has its own unique words. Examples:

- Chesterfield (sofa)
- Toque (knitted hat)
Example translation:

- "He sat on the chesterfield wearing his toque." — Bin cuiB Ha 1uBaHi y Bsi3aHii
TIATTIII.

Canadian English uses British spelling rules (for example, "colour" instead of
"colour"), but also has American influences.



The Canadian accent is closer to the American accent, but has its own differences,
for example, in the pronunciation of the /ou/ sound in words like "about".

Canadian English contains many cultural realities that reflect the multicultural
nature of Canada and its historical ties to France and Britain. Example:

- Thanksgiving: "Canadian Thanksgiving is celebrated on the second Monday of
October." — KanaaceKkuii 1€Hb MOASKH CBATKYIOTh Y APYTUi TOHEIIIOK KOBTHSL.

5. The Indian version of English

Indian English has many borrowings from local languages as well as unique words
and expressions that reflect Indian culture and traditions. Examples:

- Bungalow (one-storey house)
- Jungle (forest, jungle)
Example translation:

- "He lives in a bungalow near the jungle." — Bin xuBe B 0THOTIOBEPXOBOMY
OyIUHKY OIS JKYHTJIIB.

Indian English may include grammatical structures that reflect the influence of
local languages, for example in the use of prepositions.

The Indian accent has its own unique traits, including the specific pronunciation of
certain sounds, which can affect the tone and rhythm of the speech.

Indian English is rich in cultural realities that reflect Indian culture, religions,
traditions and societal norms. Example:

- Diwali: "Diwali is a major festival in India, celebrated with lights and fireworks."
— JliBasii — 11e BeJIMKe CBSITO B [HI1, sIKE CBATKYIOTH 31 CBITIIOM 1 (DeEpBEPKAMH.

So, each of the regional variants of English has its own unique features that need to
be taken into account when translating in order to correctly convey the meaning
and significance of the message. Taking these factors into account allows the
translator to create a high-quality and adequate translation that will meet the
expectations and requirements of the target audience and at the same time preserve
the authenticity of the original.

1.2. Semantics and its role in translation

Semantics is one of the main aspects of linguistics that deals with the study of the
meaning of linguistic units and their relationships. In the context of translation,



semantics helps to ensure adequacy and accuracy in conveying the meaning of the
original text into another language.

Semantics is a branch of linguistics that studies the meaning of language units and
expressions. It analyses how words, phrases, and sentences convey meaning and
how that meaning is perceived and interpreted. Among the main aspects of
semantics are lexical semantics, which analyses the meaning of individual words;
phrasal semantics, which considers the meaning of phrases and phrases;
propositional semantics, which studies the meaning of words; and pragmatic
semantics, which takes into account contextual factors and their impact on the
context.

Semantics plays a key role in translation because translation is not only about
replacing words from one language with another, but also about conveying the
exact meaning and content. Among the aspects that emphasise the importance of
semantics in translation are:

1. Polysemy and homonymy

- Polysemy is the presence of several related meanings in a word. For example,
the word "bank™ can mean both "river bank™ and "bank" (financial institution).
When translating, you need to consider the context to choose the correct
meaning.

- Homonymy is when a word has several unrelated meanings. For example, the
word "bark" can mean "tree bark™ or "dog barking". In such cases, it is also
critical to consider the context to choose the correct translation.

2. Synonymy

- Synonyms are words that have similar but not identical meanings. The
translator should choose synonyms that best fit the context and style of the
original. For example, the words "big" and "large" can be synonyms, but they
are used in different contexts.

3. Antonymy

- Antonyms are words with opposite meanings. Knowledge of antonyms helps
a translator to better understand and convey contrasting ideas presented in the
original text.

4. Phraseology and idioms



- Phraseology and idioms often have a figurative meaning that may not be
obvious from their direct translation. For example, the English expression "kick
the bucket" means "to die", and its literal translation will not convey the correct
meaning.

5. Cultural realities

- Many words and expressions carry culturally specific information. For
example, the word "Thanksgiving" in the American context refers to a specific
holiday with specific traditions. The translator must take these cultural aspects
into account to convey the full meaning of the text.

6. Contextual factors

- The meaning of a word or phrase can change depending on the context. For
example, the word "set" can mean different things in different contexts: "a set
of tools", "to set the table", "the sun is setting". A translator must carefully
analyse the context to choose the right translation option.

Translating semantic aspects is often associated with certain challenges:

- Differences in word meanings in different cultures: words can have different
connotations and associations in different cultures.

- Neologisms: new words and expressions may not have exact equivalents in
the target language.

- Complex phrases and idioms: some expressions can be very difficult to
translate due to their uniqueness and specificity.

Semantics plays a key role in the translation process, ensuring the accuracy and
adequacy of the transfer of meanings between languages. Taking into account
polysemy, homonymy, synonymy, antonymy, phraseology, idioms, cultural
realities and contextual factors allows the translator to create a translation that
Is as close as possible to the original. This is especially important in media
discourse, where translation errors can lead to serious misunderstandings or
distortion of information.

1.3. Difficulties in translating regional variants of English



Translating regional variants of English can present several challenges due to
differences in vocabulary, idiomatic expressions, cultural references,
pronunciation, and even grammar. Here are some of the key difficulties:

1. Vocabulary Differences:

- Different regions often use different words for the same objects or concepts.
For example, what is called a "biscuit” in the UK is a "cookie" in the US, while a
UK "biscuit™" is a "scone™ in the US.

- Some words may have entirely different meanings in different regions. For
instance, "pants" means "trousers" in the US but "underwear" in the UK.

2. ldiomatic Expressions:

- Regional idioms can be difficult to translate because they often do not make
sense outside their cultural context. For example, the British phrase "Bob's your
uncle” (meaning "and there you have it") has no direct equivalent in American
English.

3. Cultural References:

- Certain terms, names, or references might be well-known in one region but
obscure in another. A joke or an allusion to a local TV show, sports team, or
historical event may not be understood by speakers from another region.

4. Pronunciation and Spelling Variations:

- Different regions have different spellings for certain words. For instance,
"colour” (UK) vs. "color" (US), "centre" (UK) vs. "center” (US).

- Pronunciation can affect the understanding of spoken language, which can be
particularly challenging in subtitling or dubbing.

5. Grammatical Differences:



- There are subtle grammatical differences between regional variants. For
example, British English often uses the present perfect tense more frequently ("l
have just eaten™) than American English ('l just ate™).

- Some regional dialects have unique grammatical constructions, such as the use
of the double negative in African American Vernacular English (AAVE).

6. Legal and Formal Terminology:

- Legal and formal documents often have specific regional terms. For example,
"solicitor” in the UK refers to a type of lawyer, whereas in the US, the term is
rarely used in the same context.

7. Dialects and Accents:

- Within regions, there can be numerous dialects and accents that vary
significantly. Translating or interpreting these accurately requires not just linguistic
skills but also a deep understanding of the cultural and social nuances of each
variant.

8. Historical Linguistic Influences:

- The historical development of English in different regions has led to unique
linguistic features. For instance, Irish English has been influenced by the Irish
language (Gaelic), leading to specific syntactic and phonetic features.

To navigate these difficulties, translators and interpreters often rely on several
strategies:

- Localization: Adapting content to fit the cultural and linguistic norms of the
target region.

- Research: Extensive research into regional usage, idioms, and cultural references.

- Collaboration: Working with native speakers from different regions to ensure
accuracy and cultural relevance.



- Contextual Adaptation: Sometimes altering or substituting content to make it
comprehensible and relevant to the target audience.

Understanding and respecting these regional differences is crucial for effective
communication and translation across the diverse landscape of the English
language.

ANALYSIS OF THE TRANSLATION OF REGIONAL LANGUAGE
VARIANTS IN MEDIA DISCOURSE (BASED ON CONTEMPORARY
NEWS, INTERVIEWS AND ADVERTISING SLOGANYS)

2.1. Media discourse as an object of study

Media discourse is an important object of study in modern linguistics, especially in
the context of translation. It encompasses texts and spoken utterances created and
disseminated through mass media such as newspapers, magazines, television, radio



and the Internet. Media discourse analysis helps to identify the specifics of
language use in the media, its impact on the audience and the peculiarities of
translation.

Media discourse is a set of texts and statements created by the mass media. It is
characterised by high dynamism, the use of specific vocabulary and style, and a
significant impact on public opinion. Media discourse covers various genres, such
as news, articles, reports, interviews, advertising materials, etc.

Features of media discourse:
1. Information saturation:

- Media texts contain a large amount of information, which requires a translator to
be careful to maintain the accuracy of the content. This is especially important in
news articles, where mistakes can lead to misinformation.

2. Stylistic diversity:

- Media discourse encompasses a variety of styles, from formal to informal,
depending on the genre and audience. The translator must take these stylistic
differences into account to ensure the adequacy of the translation.

3. Cultural specificity:

- Media often reflect the cultural realities of a particular society. This may include
references to historical events, popular cultural phenomena specific to a particular
country or region. The translator must have in-depth knowledge of the culture to
convey these aspects correctly.

4. ldeological load:

- Media texts may have a certain ideological colouring, reflecting the position of a
particular publication or channel. It is important for the translator to preserve these
shades so as not to distort the meaning and tone of the original.

5. Language dynamics:

- Media discourse responds quickly to changes in language, including neologisms,
slang, and technical vocabulary. A translator must be aware of the latest language
trends in order to interpret and convey them correctly in translation.

Challenges of translating media discourse:

1. Accuracy of information transmission:



One of the main tasks of a translator is to ensure the accuracy and reliability of
information. This is especially critical in news stories, where even small mistakes
can have serious consequences.

2. Content localisation:

Translating media texts often requires adapting the content to the cultural and
social realities of the target audience. This includes changing realities that may be
incomprehensible or irrelevant to the audience to appropriate analogues.

3. Maintaining style and tone:

The style and tone of a media text play an important role in influencing the
audience. The translator should take into account the genre of the text and preserve
its stylistic features so as not to change the perception of the material.

4. Working with audio and video materials:

Translation of media discourse involves working not only with written texts, but
also with audio and video materials, which requires additional skills, such as
simultaneous translation or subtitling.

Methodological approaches to the study of media discourse:
1. Discourse analysis:

Discourse analysis involves the study of the structures and functions of language in
context. It allows us to analyse how language is used to construct reality, influence
the audience and convey ideological messages.

2. Content analysis:

Content analysis is a method of quantitative and qualitative analysis of the content
of media texts. It allows to identify the topic, frequency of use of certain words or
phrases, as well as to assess the ideological colouring of texts.

3. Cognitive analysis:

Cognitive analysis focuses on how information is processed and perceived by the
reader or listener. It helps to understand how media texts influence the formation
of opinions and beliefs of the audience.

4. Sociolinguistic analysis:

Sociolinguistic analysis examines the relationship between language and social
factors such as class, gender, ethnicity.



It helps to identify how social contexts influence the use of language in the media.

Media discourse is a complex and multifaceted object of study that requires a high
level of competence and understanding from the translator. Taking into account the
peculiarities of media discourse, such as information saturation, stylistic diversity,
cultural specificity and ideological load, allows us to create translations that are as
close as possible to the original and preserve its semantic and emotional shades.
The study of media discourse helps to better understand its impact on society and
ensure high quality translation in the modern information space.

2.2. Analysing examples of regional peculiarities of the English language
based on articles from newspapers in the USA, UK and Australia
(Washington Post, Guardian, Sydney Morning Herald)

Translation of news articles, interviews and advertising slogans is one of the main
tasks of translators of media discourse texts. Based on the materials taken from the
US and UK media discourse, it is possible to analyse the use of lexical,
grammatical and lexical-grammatical transformations, as well as to analyse the
adaptation of the translation into Ukrainian with all the details preserved.

2.2.1. Lexical transformations

When analysing the translation of regional variants of English in the media
discourse of the United States and the United Kingdom, we can pay attention to the
following lexical transformations:

a. Generalization method

Generalization allows us to replace words from the source language that have a
narrow meaning with words with a broader meaning

*Tech Giants Face Scrutiny Over Data Privacy Practices* - *Texnonociuni
eieanmu 3IMKHYIUCA 3 NePEeBIPKOI0 NPAKMUKU KOHDIOeHYitiHoCmi OaHux ™

Several of America's leading technology companies, including Facebook,
Google, and Amazon, are under increased scrutiny from lawmakers over their
data privacy practices. - Kinbka npogionux amepukancoKux mexHoao2iuHux
komnauit, exmoyarouu Facebook, Google i Amazon, nepebysaromo nio
NOCUTIEHOI0 Y8A2010 3aKOHO0ABYI8 U000 iIXHbOI NPAKMUKU KOHGIOeHYIUHOCMI
OaHUX.

"We take user privacy very seriously and are committed to protecting personal
information,’ said a spokesperson for Facebook.’ - "Mu Oyoice ceptioszno



Cmasumocs 00 KOHQIOeHYIIHOCI KOPUCIYBayis | 30008'83YEMOCA 3axuwamu
ocobucmy ingopmayiro”, - 3as6us npeocmasnux Facebook.

*Aussie Housing Market Continues to Boom Despite Economic Concerns™ -
*AecmpaniiCoKutl pUHOK HCUMJLA NPOOOBHCYE 3POCMAMU, HEe36ANCAIOYUU HA
eKOHOMIYHI npooemu ™

It's a seller's market out there,' said John Doe, a prominent Sydney real estate
agent. - IJe punok npooasys, - kaoice [ocon [loy, 8idomuil cioneticokuii azenm
3 Hepyxomocmi.

The word scrunity means justice, and the phrase scrunity over, when translated
directly, would mean impunity is over. In the Washington Post article, the authors
use this word to describe the problem and the fight against it. In translation, we
come up with the phrase "face the test", which is more appropriate to the topic of
the article and preserves the correct context.

In the third sentence, we have the word spokesperson, which is more commonly
used as an oral representative of a company or organisation, etc. But in this
context, the word company spokesperson is the best fit, as it is about representing
and defending a company in the Senate, not an oral story about the company's
achievements.

The word prominent literally means significant, but in translation we replace it
with the word "Bimomuii™ (famous), which has a broader meaning. This substitution
makes the translation more adequate and clear, because the word prominent is
better used for professions/people related to another field (e.g. singers, theatre
performers, etc.).

The word Boom is commonly used as an exclamation, but in different contexts it
can also be used as a verb, which has its own meaning of growth/development.

b. Differentiation

Differentiation helps to replace words with a broad meaning in the source language
with words with a narrow meaning. Differentiation can often be used when
translating specific vocabulary from different fields or to clarify and improve the
qualities of a person or an object.

The debate comes amid a growing public awareness of data privacy issues,
spurred by high-profile data breaches and revelations about the extent of data
collection by tech firms. - Jebamu 6iobysaromwscsi na mai 3pocmarouoi
00I3HAHOCMI 2POMAOCOKOCMI 3 NUMAHHAMU KOHDIOEHYIIHOCI OAHUX,



CHPUYUHEHO! PE3OHAHCHUMU BUMOKAMU OAHUX MA BUKPUMMAMU PO
macwumaou 360py 0aHUX MEXHOJIOIYHUMU KOMNAHISAMU.

The literal meaning of the word high-profile is loud, but to preserve the context,
the word "pesonancuuit” (resonant) was used in the translation, which makes the
translation more meaningful and appropriate for the topic of discussion.

"‘We must consider all options to ease this burden, including tapping into the
strategic fuel reserves.' — «Mu nosunni posensnymu éci eapianmu, w06
noJjezcwiumu ueﬁ msieap, 6K04YA04U 6UKOPUCMAHRHA cmpameeitmux 3anacie
naiuear.

When translating the word options, one of its equivalents was used to maintain
formality, as this is a translation of a quote from a deputy and it is important to
ensure the format, tone and meaning of the message is fully captured.

'‘Buyers are willing to pay a premium, especially for homes in desirable
suburbs.' - ITokynyi comosi niamumu npemiio, 0codoaUB0 3a OVOUHKU 6
NPECMUNCHUX NePeOMICTAX.

In a direct translation of the word desirable, we would have used "6axanuii", but
since the whole point of translating foreign language articles is to provide an
adequate translation, taking into account other features, we used one of the
equivalents "npectmxumii” to emphasise the importance of the object.

c. Compensation

Compensation is the replacement of an “untranslatable” word from the original
with another element that meets the translation standarts and the meaning of the
original text. Unfortunately, in the modern media discourse of English-speaking
countries there are very few lexical differences of regional variants, all media have
come to a common version of the English language, but still a couple of variants
can be distinguished from the studied material.

The rise is driven by increased demand as Britons return to commuting and
holidaying, alongside persistent supply chain issues exacerbated by the
pandemic. - 3pocmanns 3ymosnene 30ibUWEeHHAM RORUMY, OCKIIbKU Opumanui
nogepmaromsbcs 00 NOi300K HA poObOMY ma y 8i0NYCMKU, A MAKONC NOCMIUHUMU
I’lpO6JZ€MCZMM 6 JIAHYIOIHCK)Y NOCMABOK, SKIL 3aAcoCmpuaucs yepes Nanoemiio.

Britons is a popular designation and reference to the British. It is mostly used in
the UK, so the translator's task is to choose the right word according to the context,
which will not change it.



*Aussie Housing Market Continues to Boom Despite Economic Concerns* -
*AecmpaniiicbKuil puHoK Hcumua npoo008HCYE 3pOCMAamu, He36aANCaAYU Ha
eKOHOMIYHI npooiemu ™

Aussie means "Australian”. This word is common in Australia and is a feature of
this regional variant, so when translating, you need to pay attention to finding the
correct form of the equivalent.

d. Modulation

Modulation is the replacement of a dictionary equivalent with a contextual
equivalent that will be associated with the main word.

The phenomenon of modulation is not widespread in the media discourse material
we studied, as it can change the context of a message.

Industry experts caution that motorists should expect higher prices at the
forecourts throughout the summer. - Excnepmu eanysi nonepedacaroms, wo
asmomoodinicmam ciio ouiKysamu ni08UWEHHs YiH Ha asmoodazapax npomsicom
YCb0o20 aima.

The word forecourt in the dictionary means a platform/front yard. In the
translation, it was replaced by the word car market, which ensures the preservation
of the specific vocabulary and topic of the article, and also fits the contextual
context of the beginning of the sentence related to motorists.

e. Transliteration and Transcription

Transliteration is the transfer of an alphabetic writing system to another, and
transcription is the recording of phonetic sound. These two processes are among
the most important in translation, as it is important to convey the correct sound and
spelling of proper names. During the study of the materials, we found enough such
processes, and here they are:

At a recent Senate hearing, representatives from these companies defended their
practices, arguing that they have robust security measures in place and that user
data is handled responsibly. - Ha newooaenix ciyxannusx y Cenami npedcmasnuxu
uux KOMNAHIU saxuwaiu ce0rw npakmuky, cmeepdofcyfouu, wo 60HU MAIOMb
HAOIlHI 3ax00uU Oe3neKu i Wo 0aHi Kopucmysauie 0opooaaomvcs 6i0N0GI0ANbHO.

"The tech giants have too much power and too little accountability,’ said Senator
Elizabeth Warren. - "Texuonoeciuni cicanmu maroms 3anaomo 6a2amo e1aou i
3aHA0mMo mano niozeimuocmi, - ckazana cenamop Enizaoem Yoppen.



As a result, there is increasing pressure on Congress to act decisively on this front.
- Ak nacniook, spocmace muck Ha Konepec, saxuii sumazae 8i0 Hbo020 piuiyuux oiu y

yiu cghepi.
"‘We are witnessing a confluence of factors pushing up petrol prices," said Sarah

Brown - "Mu e cgioxamu 36iey ¢pakmopis, ujo nioumosxyroms yiHu Ha OEH3UuH, -
ckazana Capa bpayn

This presents a significant strain on household budgets,' said MP John Smith. -
l[e CMEOpIOE€ 3HAYHE HABARMAINCEHHA HA Or00ocemu domoeocnoc)apcm@, - 3a56U6
oenymam JIncon Cmim.

"‘While challenging, this situation underscores the need for a long-term shift
towards renewable energy,' remarked Dr. Emily Green, an energy policy expert at
Oxford University." - "Heszsaoicaiouu na cknaounicmo cumyayii, 60Ha nioKpecuioe
He0OXIOHICb 00820CMPOKOBO20 Nepex0dy HA BIOHOBNI08AHI DJicepena eHepeii”, -
3asnauuna ookmop Emini I'pin, excnepm 3 enepeemuyunoi noiimuxu 6
Oxkcgopocbkomy yHigepcumeni.

The Australian housing market is experiencing unprecedented growth, with
property prices in major cities like Sydney and Melbourne reaching record highs.
- AscmpaniticoKuil puUHOK JHCUMAA nepercusac benpeyedenmue 3poCmaHts, a YyiHu
Ha Hepyxomicms y genuxux micmax, maxux sx Cionen i Menv0ypH, oocsenu
PEKOPOHUX NOKAZHUKIB.

It's a seller's market out there,' said John Doe, a prominent Sydney real estate
agent. - I]e punok npooasys, - kaoice /xncon /loy, ioomuti cioneticokuii acenm 3
Hepyxomocmi.

There are risks associated with such rapid price increases,' noted Dr. Jane Smith
from the University of Melbourne. - Icuyroms pusuxu, nos'szani 3 maxum
CMPIMKUM NIOBUWEHHAM YIH, - 3a3Hauuia ookmop [lxceun Cuim 3
Menvbyprcokoeo yHigepcumemy.

"‘We need more policies that support first-home buyers and curb speculative
investment,’ said Senator Emily Brown. - "Ham nompi6no 6invue norimuxu, sxa
RIOMPUMYE NOKYNYIG NEPULO20 HCUMIA T CIMPUMYE CREKYIAMUBHI IHeecmuyii’, -
ckazana cenamop Emini bpayn.

'It's a great time to be in real estate,’ remarked Tom Green, an investor based in
Brisbane. - "I]e uyoosuii uac onsn ineecmyeanmsi 6 Hepyxomicme, - 3aysadicus Tom
I'pin, ineecmop 3 bpicoena.



Therefore, it can be concluded that among the lexical transfomations in the studied
material of the media discourse of English-speaking countries with elements of
regional variants of the language, the processes of transliteration and transcription
prevail, as well as the method of generalization, differentiation, and several
moments of connetization and modulation are revealed. Using the diagram (figure
2.2.1.), we understand that in the studied articles of media discourse of the USA,
Great Britain and Australia transcription and transliteration prevail, followed by
differentiation and generalizations, examples of which are found equally, and the
smallest percentage falls on compensation and modulation. In general, it can be
understood that the media of English-speaking countries are increasingly switching
to the generally accepted version of the English language, which significantly
reduces, and you can even say that it erases regional vocabulary from use.

Lexical transformations

M Transliteration and
Transcription
H Generalization

Differentiation

B Compensation and Modulation

2.2.2. Grammatical transformations

When analyzing articles on the media discourse of English-speaking countries with
regional elements, the following grammatical features can be distinguished:

a. Transposition

Transposition is a change in the order of words in a word, phrase or sentence,
which can often be caused by structural features in different languages.

L Figure 2.2.1. Lexical Transformations



Transposition important to use for adequate transmission of the text of the original
into the language of translation.

Washington Post Headline: *Tech Giants Face Scrutiny Over Data Privacy
Practices™ - 3aconosok "Bawunemon Ilocm": *Texnonociuni cicanmu 3imkHyucs
3 nepesipKkoio NPAKMUKU KOHpioenyiiitnocmi oanux™

At a recent Senate hearing, representatives from these companies defended their
practices, arguing that they have robust security measures in place and that user
data is handled responsibly. - Ha newooasnix cayxannsix y Cenami npeocmasnuxu
uux KOMNAHIU saxuwaiu ce0rw npaKkmuKy, cmeepdafcyioqu, wo 60HU MAIOMb
HAOItiHI 3ax00U Oe3neKu i Wo OAHI KOPUCMY8auie 0opoO.Ia0mMbCsl 8iON0BIOANbHO.

The debate comes amid a growing public awareness of data privacy issues,
spurred by high-profile data breaches and revelations about the extent of data
collection by tech firms. - Jebamu 6iobysaromwscsi na mai 3pocmarouoi
00i3nanocmi 2pomMaocbKocmi 3 NUMAHHAMU KOHQIOeHYIiiHOCMI 0aHUX,
CNPUYUHEHOI Pe30HAHCHUMU 6UMOKAMU OAHUX A SUKPUMMAMU NPO MaAcuimaou
300py OAHUX MEXHONO0TYHUMU KOMNAHISIMU.

The Guardian Headline: *Petrol Prices Soar Amid Increased Demand and Supply
Chain Issues* - 3aconosox The Guardian: *I{inu na 6en3un cmpimxo 3pocmaroms
Ha mii 30i1bWeHHs NOnumy i npoonem 3 1aHYIOHCKOM NOCMABOK *

Industry experts caution that motorists should expect higher prices at the
forecourts throughout the summer. - Excnepmu zany3i nonepeosicaromn, wo
asmomobinicmam ciio ouiKysamu ni08UWEHHs YiH Ha asmoda3apax npomsi2om
YCb0o20 ima.

"‘We are witnessing a confluence of factors pushing up petrol prices,' said Sarah
Brown, a senior analyst at the UK Petroleum Industry Association. - "Mu ¢
ceiokamu 30i2y ¢hakmopis, wjo nioumoexyroms yinu Ha benzun, - ckazara Capa
bpayn, cmapwuii ananimux Acouiauii nagpmoeoi npomucinosocmi Benukoi
bpumanii.

'‘While challenging, this situation underscores the need for a long-term shift
towards renewable energy,' remarked Dr. Emily Green, an energy policy expert at
Oxford University." - "Heszsaorcarouu na ckraonicms cumyayii, B0Ha niOKpecuoe
HeoOXiOHICMb 00820CMPOK0B020 Nepexody HA 8IOHOBNI08AHI 0dcepena eHepeaii”, -
3asnavuna ookmop Emini I pin, ekcnepm 3 enepzemuunoi noaimuku 6
Oxkcghopocekomy ynieepcumemi.



‘Household debt levels are rising, and there is potential for a market correction." -
Pisens 3a00pzoeanocmi 0omozocnooapcme 3pocmac, i iCHye nomenyian ons
Kopexyii punky".

The government is facing calls to address housing affordability issues. - Vpso
CMUKAEMBCA 13 3aKTUKAMU SUPTUWUMY RUMAHHA O0CIMYRHOCMI HCUMILA.

In these examples, transposition helped to create an adequate translation while
preserving all the realities and important moments from the original text.

b. Grammatical replacement

Grammatical replacement is the replacement of a word that belongs to one part of
speech with a word of another part of speech, or it may also be the replacement of
one syntactic construct with another. In the studied material there are not many
examples of grammatical replacement, but still it is.

*Tech Giants Face Scrutiny Over Data Privacy Practices* - *Texnonoziuni
2leanmu 3iMKHYIUCS 3 NEePEBIPKOI0 NPAKMUKU KOHDIOeHYitiHOCMI 0aHux ™

Despite concerns about the broader economy, the real estate boom shows no signs
of slowing down. - Heszsaoicaiouu na 3anenokocHHs w000 eKOHOMIKU 6 YoMy,
OYM HA PUHK)Y HEPYXOMOCMI He 0eMOHCMPYE HCOOHUX O3HAK YNOBLIbHEHHSL.

*Aussie Housing Market Continues to Boom Despite Economic Concerns* -
*AecmpaniticoKuii pUHOK HCUMJLA NPOOOBIUCYE 3POCMAMU, HEe38ANHCAIOUU HA
eKoOHOMIYHI npooiemu ™

Grammatical substitution helps to make the translation more accurate, since not all
parts of speech correspond to each other and it is important to preserve the
meaning without losing the structure of the sentence.

c. Addition

Additions are used to compensate for certain semantic or grammatical losses and
often together with addition use transposition or the method of grammatical
substitution.

Several of America's leading technology companies, including Facebook, Google,
and Amazon, are under increased scrutiny from lawmakers over their data privacy
practices. - Kinbka nposionux amepukanCcobKux mexHoI02i4HUxX KOMNAHIL,
sxnrouarouu Facebook, Google i Amazon, nepebysaroms nio ROCUIEHOIO VY8A20H0
3aKOHO0ABYI8 WOO0 IXHbOI NPAKMUKU KOHGIOeHYTUHOCMI OAHUX.



Petrol prices across the United Kingdom have reached their highest level in nearly
a decade, with the average cost per litre surpassing £1.30. - [finu na 6ensun y
Cnonyuenomy Koponiscmesi 0ocsenu Haueuw020 pigHs 3a 0CMAHHI 0ecamb POKie,
a cepeons eapmicms 00H020 nimpa nepesuwuna 1,30 pynmie cmepaineis.

Industry experts caution that motorists should expect higher prices at the
forecourts throughout the summer. - Excnepmu eanysi nonepedacaroms, wo
asmomobinicmam ciio ouiKysamu nio8UWEeHHs YiH HA asmoba3apax npomsicom
ycbo2o nima.

‘It's a great time to be in real estate,’ remarked Tom Green, an investor based in
Brisbane. - "I]e uyoosuii uac o ineecmysannus 6 nepyxomicme, - saysadxcus Tom
I'pin, ineecmop 3 bpicoena.

With the help of addition, the correct structure is preserved during translation, as
well as the content and essence in the Ukrainian version are transmitted.

d. Ommision

Omission is the opposite of addition; in translation, it is often used to avoid
redundant information. In the researched material of the media, there is virtually no
omission due to the structure of articles and the type of translation.

At a recent Senate hearing, representatives from these companies defended their
practices, arguing that they have robust security measures in place and that user
data is handled responsibly. - Ha newooasnix cayxannsix y Cenami npedcmaenuxu
YUX KOMNAHIL 3aXUWATU CBOI0 NPAKMUKY, CIMBEEPOICYIOUU, U0 BOHU MAIOMb
HAOTUHI 3ax00uU be3nexu i o 0aui Kopucmysawis 0opoOsIOmMbCsl 8iON0BI0AIbHO.

So, according to diagram 2.2.2. it can be concluded that among the grammatical
transformations in the articles of the research material, transposition prevalils,
followed by addition, and the smallest share falls on grammatical substitution and
omission.

Grammatical transformations help in translation to preserve the structure and
content of the text, while changing the sequence of words and elements of the
sentence according to the standards of the language in which the text is translated.



Grammatical transformation

B Transposition
B Grammatical replacement
m Addition

B Ommision

According to the study of texts of media discourse with elements of regional
variants of the English language, it can be concluded that in the modern media
discourse of these countries the commonly used version of the English language
already prevails, among which it is rather difficult to determine the features of each
of the regional variants. There is almost no specific vocabulary left, there are
features only in the grammatical aspect and in the transmission of cultural realities.
More and more media of each country adapts to the modern international reader
and thereby displaces regional features from its use, as well as from the use of
citizens of the country.

2 Figure 2.2.2. Grammatical transformations



CONCLUSION

In the modern world, English is one of the beak means of communication that
unites people from different countries, continents and cultural environments
in general. However, this language is not homogeneous, as there are different
regional variants, each of which has its own unique features in vocabulary,
grammar, phonetics and culture. In this course work, we explored the
semantic specifics of the translation of regional versions of the English
language on the material of modern media discourse, which is a relevant topic
in considering the context of globalization and intercultural communication.

The study analyzed the main characteristics of the American, British,
Australian, Canadian and Indian versions of English and focused on features
in the vocabulary and grammar of the American, British and Australian
versions. The study showed that each of these options has its own unique
features that convey the specifics of each region.

In addition, the semantic and stylistic aspects of the translation of media texts
from various regional versions of the English language were analyzed. By
identifying transformations in texts, it was revealed the methods by which
translators most often usea time of translation of materials into Ukrainian
and to preserve the complete translation of the text.

The general conclusion is that the translation of regional variants of English
in media discourse is a complex task that requires an understanding of the
lexical, phonetic, grammatical and cultural characteristics of each variant.
Only through systematic research and analysis can the accuracy, adequacy
and cultural reproducibility of translation be ensured, which will help mutual
understanding and intercultural dialogue in the modern world.

Thus, the results of the study can be useful for translators, linguists, teachers
and everyone else who is interested in the problems of intercultural
communication and translation, to contribute to the further development of
this important field.
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ANNEX

1. "The movie was a huge hit at the box
office.”

1. "®inpM MaB BEIUYE3HHUM YCITIX Y
MpoKaTi'.

2. "He asked for a band-aid after he
scraped his knee."

2. "BiH IONPOCHUB MJIACTHUP MICI]S TOTO,
SIK TIOJIPSITIaB KOJIIHO'".

3. "They plan to watch the football
game on Sunday."

3. "BOHM IUIaHYIOTh IOJUBUTHCS
¢dbyTO0NBbHUI MaTd y HELTIO".

4. "The kids are excited about the new
playground.”

4. "JliTi y>Ke paaitoTh HOBOMY
IrPOBOMY MaJIaHYMKY'".

5. "She bought a dozen donuts for
breakfast."

5. "BoHa Kynuia JIF0)KMHYy MTOHYHKIB Ha
CHIJaHOK".

6. "The faucet in the kitchen is leaking."

6. "Kpan Ha KyxHi poTikae".

7. "He received his paycheck early this
month."

7. "BiH oTprMaB 3apIuiaTy Ha MOYaTKy
Micsus'.

8. "Let's take the highway to get there
faster."

8. "JlaBai1 mIoigemMo 110 moce, oo
IIBUJIIIE JIICTATUCS Ty IH'".

9. "She loves going to the mall with her
friends."”

9. "BoHa J1I0OUTH XOAUTHU B TOPTOBUM
IIEHTP 31 CBOIMU Jpy3siMu'".

10. "He graduated from college last
year."

10. "BiH 3aKiHYMB KOJIS/[)K MUHYJIOTO
pPOKY".

11. "The film was a massive success at
the box office."

11. "®di1bM MaB BEIMYE3HUH YCIIX Y
nmpokari".

12. "He asked for a plaster after he
grazed his knee."

12. "BiH nonpocuB HAKJIACTH TINC MIiCIs
TOTO, SIK IOPAHKUB KOJIIHO".

13. "They plan to watch the football
match on Sunday."

13. "BoHu IU1aHYIOTH ITIOJAUBUTHCS
Yy
¢GbyTOOIBHUN MaTY Y HEJUTIO" .

14. "The children are excited about the
new playground."

14. "[litn ny>xe pajiroTh HOBOMY
IrpOBOMY MaillaHuuKy".

15. "She bought a dozen doughnuts for
breakfast."

15. "Bona kynuiia J10KUHY TOHYUKIB
Ha CHIJIaHOK".

16. "The tap in the kitchen is leaking."

16. "Ha kyxHi Teye kpaH'".

17. "He received his pay cheque early
this month."

17. "Bin oTpuMaB 3apIuiaTy Ha MOYaTKy
Micss".

18. "Let's take the motorway to get there
faster."

18. "JlaBaii moinemMo mo aBToOaHy, oo
IIBHJIIIC JIICTATHCS Ty IH'".

19. "She loves going to the shopping
centre with her friends."

19. "BoHa mr00UTH XOIUTH 110
TOPrOBOTO LIEHTPY 3 APY3siMHU".

20. "He graduated from university last
year."

20. "BiH 3aKiHYUB YHIBEPCUTET
MMHYJIOTO POKY."

21. "It's a beautiful arvo to go for a
swim."

21. "lle rapna piuka, o0 moruraBaTy'.

22. "He grabbed his sunnies before
heading out."”

22. "BiH B35B COHIIE3aXUCHI OKYJISIPH
repe]] TUM, K TiTh".




23. "We had a snag at the barbie
yesterday."

23. "Mu BUOpa 3a4enIACS 3a KOpY Ha
OapoOekio.

24. "The esky is packed with cold
drinks."

24. "B X0JI0IUJIBbHUKY ITOBHO
MIPOXOJIOTHUX HAMOIB".

25. "She's a true battler, always giving
her best."

25. "BoHa cripaBxHii 00€Ib, 3aBX/IH
BHUKJIAJIAETHCA Ha TIOBHY'".

26. "Let's meet at the servo before we
head out."

26. "JlaBaii 3ycTpiHEeMOCs 01715
3arpaBKH MEpe]l THM, K BUPYIIAMO."

27. "He lives in a flat near the city
centre."

27. "BiH %uBe B KBapTUP1 HEIATIEKO BiT
IEHTPY MicTa".

28. "The kids were playing cricket in the
backyard."

28. "JliTi rpanu B KPUKET Ha 3aIHHOMY
nBopi'".

29. "She put on her swimmers and
headed to the pool."

29. "BoHa ojria miaBKH 1
nonpsiMyBaJia J1o 6aceiny'.

30. "The ute is parked outside."

30. "MammHa npunapKoBaHa Ha
ByJIHIII."

31. "We're heading to the bach for the
weekend."

31. "Mu ineMo Ha XOJOCTALbKY BEHIPKY
Ha BUX1aH1".

32. "He bought a new pair of jandals."

32. "BiH kynuB HOBY Hapy

[UILOITAHIIB".
33. "The kids love playing rugby in the | 33. "Jlitu 1r004Th TpaTH B perdi B
park." napky".
34. "She wore her togs to the swimming | 34. "BoHa ojsriia cBiif KynaJbHHUK J0
pool."” Oaceliny'".

35. "We had a hangi for dinner last
night."

35. "Buopa Ha Bedepro Mu inu xaHri".

36. "He drove his ute to the farm."

36. "Bin noixaB Ha epMy Ha CBOEMY
mormem".

37. "Let's have a cuppa on the porch."

37. " ]laBali BUII' €eMO YarO HA raHKy."

38. "The dairy down the road sells the
best ice cream."

38."Y MonouapHi BHU3 10 A0PO31
MIPOJIAIOTh HAMKpalle MOpPO3UBO'.

39. "She put on her gumboots before
going out."”

39. "Bona B3yBae KaJoli nepes THMm, siK
BUITH Ha BYJIul0."

40. "He enjoys eating lollies."

40. "Big 1r00UTH iCTH THOASTHUKH."

41. "He lives in a posh colony."

41. "BiH xuBe B IIMKapHINA KOJIOHI]."

42. "The meeting was preponed to 10
AM."

42. "3yctpiu Oysa npusHayeHa Ha 10
paHKy'".

43. "She is very good at Maths."

43. "Bona myxe noope 3Hae
MaTeMaTuKy'".

44. "1 am going to my native place for

44. "5 iy Ha KaHIKYJIH JI0 PiTHAX

the holidays." MiCITh".
45. "The driver took a U-turn at the 45. "Bopiit po3BepHYBCS Ha CUTHAJ
signal." cBiTaodopa'.

46. "Let's have a cup of chai."

46. "]JlaBaii BUIT'€MO MO YAl 4arw'".




47."He bought a new pair of chappals.” | 47. "Bin xynuB HOBY mapy
[IUTHONAHIB".

48. "They are coming once a week 48. "BoHM mpuxoaaTh JUIIE pa3 Ha

only." TIKIEHD" .

49. "I need to fill up petrol in the tank." | 49. "MeHni Tpeba 3anutu O¢H3UH y 0aK".

50. "She is staying in a paying guest 50. "Bona 3ynuHuIacs B IJIATHIH

accommodation.” rOCTHOBIH KBApTHPI.




PE3IOME

KypcoBy poO0Ty NpUCBSIUEHO AOCTIIKEHHIO CEMAaHTUYHUX OCOOJIMBOCTEN NpU
nepeKIIajii perioHaaIbHUX BaplaHTIB aHTIINCHKOI MOBH Y Cy4acHOMY Mejlia
TUCKypcl. Y X0/l poOOTH BUCBITICHO OCHOBHI JIEKCHYHI, TPaMaTH4HI Ta KyJIbTypHI
0COOJIMBOCTI MEpEeKIIaay Pi3HUX BapiaHTIB aHTIINCHKOI MOBH, TIpOOIeMaTHKa iX
nepeKIay, IBUIIE MEIIHHOTO IUCKYPCY SK MaTepiany /it BuBuYeHHS. [lics
MIPOBEICHOTO aHAJI3y MU MOXKEMO 3pOOUTH BUCHOBOK, 1110 TIPU MepeKIIai
BUKOPHUCTOBYIOTHCS Pi3HI JIGKCHYHI Ta IpaMaTU4H1 TpaHcdopMallii, ajie OCHOBOIO Y
Cy4acHOMY Mejlia IUCKYpCi € 30epexkeHHs KyJIbTYpHOTo ocepeaky. B po6oti mu
3a3HAYMIIA CBOIO TyMKY CTOCOBHO IIbOTO, BBaXKaIOUH, 110 Oy/1b-sIKa
KOHTEKCTyaJbHa 3aMiHa, ONYIIEHHS TOIIO MOXYTh 3MIHUTH M B3araji MoripuuTu
EKCIPECUBHICTh TEKCTY 3 PET1OHATLHUMU OCOOIMBOCTAMM aHTIIMCHKOI MOBH.
Takox, MU IIAIUIA 10 BACHOBKY, 110 B OCEPENIKY MEIIMHOTO JUCKYPCY
aHTJIOMOBHUX KpaiH BX€ 3HUKAIOTh JIEKCUYH1 OCOOIMBOCTI KOKHOTO PETI0HY,
NEPEeXO0/ITYN Ha 3aralbHOBKMBAHUH BapiaHT aHTIIHCHKOI MOBH.

Kuro4oBi cjioBa: perioHaJIbHUI BapiaHT, MEIIMHUAN JUCKYPC, epeKIafanbKi
TpaHcopmarilii, IeKCHKa, TpaMaTrka, OHETHUKA, KyJIbTYPHI aClIeKTH, HOBUHHI1
CTaTTI.



