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INTRODUCTION

The relevance of the study. In the era of globalization and rapid development
of information technologies, language as a living organism is in constant motion and
development. The dynamism of the language system is especially evident at the
lexical level, in particular in the processes of neologization. The emergence of new
words and meanings is a natural reaction of the language to changes in society,
because "replenishment of the vocabulary is one of the most important directions of
adaptation of the language system to new communication needs" [12, p. 7]. The
problem of neologisms and their translation attracts the attention of many researchers
(Y.A. Zatsnyi, V.l. Karaban, V.N. Komisarov, L.P. Krysin, O.0. Selivanova, O.A.
Styshov, etc.), because it is in innovations that the current trends in language
development and interlingual interaction are most fully reflected.

The English language is a particularly active "supplier" of lexical innovations in
today's globalized world. Due to political, economic, and cultural influences, English
has become a kind of "lingua franca" of international communication, and thus a
powerful source of neologisms in many languages, including Ukrainian. At the same
time, one of the most favorable areas for the production and dissemination of
English-language innovations is media discourse.

At the same time, the translation of English neologisms into Ukrainian is
associated with a number of lexical and semantic, pragmatic, and socio-cultural
difficulties. "The non-standard and somewhat chaotic nature of neologization
processes” [1, p. 6], as well as differences in the pace of updating the lexicons of
English and Ukrainian, necessitate the search for effective strategies for reproducing
innovations in translation, taking into account their structural and functional
parameters.

Despite the existence of a considerable number of studies on neology and

translation, there is still a lack of an integral study that would highlight the specifics
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of the transmission of English-language innovations in Ukrainian media texts on a
wide range of contemporary material. All this determines the relevance of the chosen
topic.

The purpose of the study is to identify the linguistic features of English
neologisms in media texts and to find out the main ways of their reproduction in
Ukrainian translation.

Realization of this goal involves solving the following tasks:

1. To outline the theoretical foundations of the study of the concept of

"neologism" and the main approaches to its interpretation;

2. To systematize the existing classifications of ways of creating
neologisms;
3. Determine the criteria for selecting factual material and the principles of

its research;

4, To characterize the structural, semantic and functional parameters of
English-language innovations in media texts;

S. To find out the dominant ways and transformations in the English-
Ukrainian translation of neologisms;

6. Identify the difficulties of reproducing English-language innovations in
Ukrainian and ways to overcome them.

The object of the study is neologisms in the English-language media discourse.

The subject of the analysis is the structural and semantic characteristics of
English neologisms and the ways of their translation into Ukrainian.

The material of the study was 180 English-language neologisms selected by
the method of continuous sampling from the electronic versions of The New York
Times, BBC News, and CNN International for 2018-2022. The total volume of the
analyzed texts is about 150 thousand word uses.

The research methods are determined by the specifics of the factual material
and the tasks set. The following methods were used in the study: the method of
continuous sampling - to form an empirical basis; descriptive method - to inventory

and systematize the structural, semantic and functional characteristics of neologisms;
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component analysis - to establish the semantic structure of innovations; contextual
analysis - to identify the functions of neologisms in media texts; comparative analysis
- to compare English-language units and their Ukrainian translation equivalents;
translation analysis - to determine the ways and transformations in the translation of
neologisms.

The scientific novelty of the study lies in the fact that for the first time a
comprehensive analysis of English-language neologisms in media discourse from the
translation aspect was carried out on the material of the latest English-language
media; the quantitative correlation of different types of lexical innovations and ways
of their translation into Ukrainian was found; the difficulties of reproducing English-
language neologisms due to their structural and semantic features and differences in
the derivational systems and cultural worldviews of the two languages were outlined.

The theoretical significance of the results is determined by their contribution
to the further development of nominalization theory, neology, translation studies and
text linguistics. The study deepens scientific understanding of innovative processes in
the English language, their reflection in media discourse, as well as the patterns and
mechanisms of interlingual mediation.

The practical significance of the work is determined by the possibility of using
its materials and conclusions in teaching courses on English lexicology, stylistics,
translation studies, in special courses on neology and media linguistics, as well as in
compiling textbooks. The results of the study can be taken into account in translation

activities and in the practice of compiling dictionaries of new vocabulary.



CHAPTER 1. LINGUISTIC PHENOMENON, TRANSLATION
PECULIARITIES, AND DISCOURSE

1.1. Definition of the term '"neologism"

The concept of neologism is one of the key ones in linguistics, as it refers to
lexical innovations that constantly appear in the language and reflect the continuous
development of society and its needs. Neologisms are used to nominate new realities,
concepts, phenomena, and processes in various spheres of human activity. They are a
kind of marker of progress and changes taking place in the world and society.

Despite the importance of this concept, there is still no single, generally
accepted definition of the term "neologism" in linguistics. Different linguists offer
their own definitions, focusing on different aspects of this phenomenon.

In the eighteenth century, linguists were skeptical about the emergence of new
words, believing that their very existence "disrespected"” the native language, not to
mention their use. However, the process of enriching the vocabulary is historically
necessary and important to ensure that the language meets the current needs of
society in various aspects of life, including communication and cultural development.
The term "neologism” has a long history in linguistics and remains a subject of
debate due to many factors. It was first recorded in English in 1772, although similar
concepts already existed in other European countries. Prominent linguists such as J.
Algeo, J. Sheidlower, R. Fischer, E. McKean, and many other scholars from Ukraine
and abroad have studied neologisms and related issues. In the last decade, numerous
scientific works have appeared covering various aspects of neology, including its
derivational, stylistic, pragmatic, discursive, cognitive, lexico-grammatical,
sociolinguistic, cultural and psycholinguistic aspects. Particular attention is paid to

the study of the author's novelties, as well as to the analysis of semantic and syntactic
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innovations and occasionalisms. The problem of defining a "neologism" remains
relevant due to the relative subjectivity of the duration of a word's existence in the
status of a new formation. Modern research on neologisms is aimed at identifying the
typology of new words in the language, which will help to systematize the neological
material. The term "neologism" originates from the French language in 1735 and
means the use or habit of using new words, innovations in the language, as well as
new words or expressions themselves. Since then, it has become common in
linguistics to refer to new words

In terms of its internal structure and origin, the term "neologism™ covers not
only new words, but also new meanings of existing words that become lexical
innovations or semantic neologisms. New idioms are also considered neologisms,
which reflects the logic of linguistic development: first, words can change their
meanings in stable expressions, and second, word combinations can function as
separate words.

E.Y. Gorodetskaya offers an important approach to the definition of neologisms,
emphasizing "time" as a criterion for their definition. Words that have appeared in the
language after a certain time threshold are considered neologisms as long as they are
novel and relevant. Over time, when a word becomes widely used, it loses its
neologism status.

There are five main criteria for defining neologisms:

1. A word that names a new object or phenomenon.

2. Stylistic novelty: the word evokes a sense of new meaning.

3. A synonym that has a new connotation compared to an existing word.

4. 4. A word that has a certain duration of existence in a language and culture.

5. The presence or absence of a word in dictionaries as an indicator of its
novelty.

T. Popova identifies several theories that help to understand the essence of
neologisms, including the stylistic theory, which emphasizes the importance of the
feeling of novelty of a word when it is used and relevance as the main criterion for

identifying neologisms.
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The problem of neologisms is relevant to many fields of linguistics, including
lexicology, word formation, terminology, translation studies, etc. Neologisms attract
the attention of linguists as an interesting object of study that helps to better
understand the processes of replenishing the lexical composition of the language, the
ways of nominating new concepts, and the interaction of internal and external factors
of language development.

Despite the widespread use of the term "neologism” in the linguistic literature,
there is still no single, generally accepted definition. Different linguists emphasize
different aspects of this phenomenon, offering their own definitions. One of the most
common definitions belongs to O.S. Akhmanova, who interprets a neologism as "a
word or expression created to denote a new concept or to express an existing concept
in a new verbal shell" [5, p. 253]. Thus, the key features of neologism in this
definition are the novelty of form and/or meaning. L.P. Yefremov considers
neologisms as "lexical units that appear in the language to denote new concepts and
realities that have recently been introduced into life" [19, p. 10]. The emphasis here is
on the novelty of the denoted realities and concepts themselves, and not only on
formal or semantic novelty. 1.V. Arnold offers a broader definition, calling
neologisms "lexical novelties denoting new concepts, objects and phenomena in all
spheres of human activity" [3, p. 238]. This definition covers both newly created
units and borrowings and semantic innovations.

Summarizing various approaches, we can formulate the following definition: a
neologism is a new word, phrase, or new meaning of an already known word that
appears in a language to nominate new realities, concepts, objects, or phenomena in
various spheres of human activity.

Despite differences in definitions, most linguists identify the following key
features of neologisms:

1. Novelty. This feature is crucial for neologisms and is manifested both on
the formal (new sound or graphic shell) and semantic (new meaning) levels.
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2. Lack of stability in the language system. Unlike common words,
neologisms are not yet fully entrenched in the lexical structure of the language and
are often perceived by speakers as new entities.

3. Low frequency of use. Due to their novelty and unusualness, neologisms
are initially used in a limited way, gradually becoming widespread in speech.

4, Nominative. Most neologisms are created to name new realities,
concepts, phenomena, etc.

5. Lack of derivatives. At the initial stage of their existence, neologisms
usually do not form derivatives through affixation, word formation, etc.

6. The tendency to terminologize. Many neologisms appear in specialized
fields of knowledge and gradually become part of terminology systems.

7. Absence in lexicographic sources. New words that have just entered the
language are not yet recorded in explanatory and translation dictionaries.

Thus, the combination of the features of novelty, instability, limited use,
nominality, and non-inclusion in lexicographic sources allows us to separate
neologisms from the rest of the lexicon of a particular language.

The emergence of neologisms in the language is a multifaceted phenomenon,
but their main function remains nominative or nominative. Neologisms are used to
name new realities and concepts that emerge in the process of development of the
material and spiritual culture of mankind. For example, the emergence of such new
inventions as the computer, the Internet, the mobile phone, and many others has led
to the emergence of numerous neologisms to refer to them.

In addition to the nominative function, linguists also distinguish other functions
of neologic units. The cognitive function is to record and preserve in the language the
results of human cognition of the environment. Neologisms help to comprehend new
phenomena, events, processes and preserve them in the language for further
knowledge transfer. The communicative function allows the use of neologisms to
ensure successful communication, in particular in professional fields where special

terms are actively used.
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The expressive function of neologisms is realized in the speakers' desire to
achieve an enhanced emotional and stylistic effect, to make their speech more
imaginative and expressive with their help. The economic function is manifested in
the compactness of neologisms compared to descriptive constructions for the same
concepts (e.g., "briquette” instead of "pressed coal fuel™). The identifying function
lies in the fact that the use of certain neologisms can be a marker of the speaker's
belonging to a certain social, age, professional or social group.

The euphemizing function of neologisms is associated with the speakers' desire
to use them to disguise undesirable or sensitive concepts. Finally, the humorous
function is manifested in the creation of humorous, ironic neologisms in order to
achieve a certain comic effect. However, it is worth noting that different neologisms
realize the identified functions to different degrees, but the nominative role of
neologisms in the language remains primary and fundamental.

Turning to the functioning of neologisms in different types of discourse, it is
worth noting that neologisms are an integral part of almost all spheres of human
communication. However, their role and specifics of realization differ in different
types of discourse.

o Scientific discourse is a type of discourse characterized by a high density of
terminological neologisms that arise as a result of the need to nominate new scientific
concepts, discoveries, approaches, theories, etc. In particular, the most active sources
of terminological neologisms are currently the fields of information technology,
bioengineering, physics, and chemistry.

o Technical discourse - similar to scientific discourse, technical discourse
actively uses special terminology and neologisms to name new devices, mechanisms,
materials, technological processes, etc. Neologisms are formed especially intensively
in the high-tech and computer engineering industries.

o Official business discourse - in the sphere of official business communication,
neologisms most often arise in connection with the need to nominate new social

realities, political, economic, and legal phenomena.
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o Journalistic discourse - the media are a powerful generator and repeater of a
wide variety of neologisms that not only name new realities, but also add imagery
and expressiveness to journalistic texts and help to attract the attention of the
audience. Journalism often borrows neologisms from other discourses.

o Artistic discourse - writers and poets are active creators of occasional new
words, individually-authored neologisms that serve to create special stylistic effects
and emphasize poetic expression. However, a significant part of such new words is
short-lived and not in general use.

o Colloquial discourse - there is an extensive system of slang and slang
neologisms that are quickly renewed, emphasize belonging to a particular subcultural
or age group, and serve as a means of language play and expression. At the same
time, they can also become commonly used.

o Advertising discourse - advertising is a sphere of active use of nominative and
stylistic neologisms that help to draw attention to a new product, emphasize its
uniqueness and pragmatic appeal. Advertisers often use euphemisms.

Thus, the role of neologisms in different types of discourse is differentiated
depending on the functions of each discourse and the communicative needs realized
with its help. However, a common feature for all types of discourse is the use of at
least nominative neologisms as a means of replenishing the language's vocabulary.
Lexical neologisms have always posed certain difficulties for translators, because
their unusual, non-standard and rapid updating of vocabulary requires finding

adequate ways to reproduce their form and meaning in the target language.

1.2. Ways of creating neologisms

Neologisms are new words and phrases that appear in the language to denote
new realities, concepts, objects, or phenomena in various spheres of human activity.
They are an integral part of a living language system that is constantly evolving and
enriching. Neologisms arise in different ways, using the internal resources and

capabilities of the word-formation system of a particular language or borrowing
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elements from other languages. In modern linguistics, there are a number of main
ways of creating neologisms, which can be divided into morphological, lexical and
semantic, and borrowing.

Let's take a closer look at each of these ways of forming new words. The
morphological ways of creating neologisms include affixation, word formation,
contraction, telescoping, conversion, regression, and reverse word formation.
Affixation is one of the most common ways of adding new items to the lexical
structure of languages. It involves attaching prefixes and suffixes to existing roots or
stems to form new words. For example, in English, prefixes such as auto- (car wash),
web (web browser), super- (supermodel), and others are highly productive. Novelties
with the suffixes -ing (windsurfing), -er (-or) (gamer, user), -ation (webinar), etc. are
also common. The Ukrainian language actively uses prefixes such as extra-, super-,
ultra-, anti-, lie-, pseudo- and suffixes such as -nik, -ets, -ist, -ka, -at, etc.

Word compounding is also one of the most productive ways of forming
neologisms in both Slavic and analytical languages, such as English. It involves
combining two or more fully meaningful words or stems into a new lexeme. For
example, an aspiring writer, a man of the month, McDonald's food, etc. Often,
shortened bases are used in word formation, which makes new words more compact
and concise, for example web (from World Wide Web)[22].

Shortening itself is another way of creating neologisms. It consists in truncating
a complex lexical unit without changing its lexical meaning in order to simplify and
compact it. Often, neologisms are formed by truncating only one part of a compound
word (regression): e.g., okie (from computer).

Telescoping, or word merging, is a specific method of word formation that
involves combining parts of two or more words into one new lexical unit, with the
initial part of one lexeme merging with the final part of the other. The result of such a
merger is a compact telescopic unit that semantically incorporates the meanings of all
its components.

Conversion, which is especially productive in Germanic languages, particularly

English, but not in Slavic languages, involves the transfer of a word from one part of
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speech to another without any changes in its form, only by changing its syntactic
function. This is how new verbs (to cut the price, to green the city) or nouns (filler,
underachiever) are created from the bases already present in the language.

Reverse word formation is the opposite of regression, when an imaginary stem
is dropped from a derived word, resulting in a new word that is perceived as primary.
For example, the verb evacuate was created by backword formation from the noun
evacuation, when the imaginary second part -ation was dropped from the latter.

In addition to morphological, lexical and semantic ways of forming new words,
such as metaphor and metonymy, are also productive. A metaphor is a
reinterpretation of the meaning of an existing word based on similarity or analogy,
for example: window (of a computer program), kernel (operating system kernel).
Metaphorical reinterpretation has also led to the emergence of such neologisms as
worm (computer virus), web (Internet network), etc.

Metonymy as a lexical and semantic means of vocabulary acquisition involves
the transfer of a name from one object or phenomenon to another based on the
relatedness of concepts. For example, the use of the name of the revolutionary unit
"White Wing" to refer to the pilots of this unit during the Ukrainian Revolution.
Another example is the word "barbell”, which originally meant a metal bar, but later
metonymically became the name of a weight class in weightlifting.

Borrowing is one of the main sources of replenishing the lexicon of any
language with neologisms. We distinguish between borrowed words that retain their
authentic sound and spelling in the source language, calques - literal translations of
foreign words into the material of the native language using the same model, and
hybrid formations that combine both borrowed and native elements[26].

Actually borrowed neologisms are borrowed from other languages along with
new realities. For example: DJ, host, hipster, trolling, sharing, blockchain,
franchising, promoter, mixer, etc. In the process of functioning in the recipient
language, such words undergo phonetic and grammatical adaptation to a certain

extent, losing some features of the original system.
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Calques are literal translations of foreign language words or phrases by
correlating them with the corresponding vocabulary units of the native language. In
this case, the very structure and method of creating a neologism are preserved, but
using the resources of the native language. Examples include the neologisms cloud
storage, hacker attack, and shopping mall.

Finally, hybrid neologisms are those formed by combining elements of different
origins, i.e., using both native and borrowed components.

Thus, modern languages use a wide range of different ways to create new words
that help enrich the vocabulary in response to the constant changes in all spheres of
human activity. At the same time, not only newly created units appear, but also
foreign language elements are actively involved, making the lexicon more
international and universal29].

Despite the general trends in the development of neologization processes, the
choice of specific ways of creating neologisms depends on the peculiarities of the
structure and word formation system of each individual language. For example,
conversion as a way of neologization is typical for English and some other analytical
languages, but it is not typical for Slavic languages such as Ukrainian or Russian,
where affixation is more common. In addition, the difference between language
systems is also manifested in the productivity of certain models and means of
creating new words. Nevertheless, the principles of lexical acquisition remain
common to all languages.

In the context of globalization and intensive interlingual contacts, borrowing as
a way of creating neologisms is of particular importance. The leading position in this
aspect is occupied by the English language as the main donor of neologic vocabulary
in the modern world. Anglicisms are regularly borrowed by many other languages,
and for the most part it is not just authentic borrowing, but various hybrid new words
with elements of English. However, the international nature of modern phenomena
and processes requiring nomination leads to the presence of parallel neologisms in

many languages, formed by both morphological and semantic means[30].
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In general, neological processes as a source of enrichment of the language's
vocabulary are universal in nature and are associated with the constant development
of human civilization, science, technology, culture and all spheres of society. The
ability of a language to be replenished with new units in various ways allows it to
respond flexibly to new nominalization needs and successfully perform its
communicative function in a changing world. Therefore, neologization is one of the
most important patterns of functioning and evolution of living languages in modern
conditions.

Affixation, in particular prefixation and suffixation, remains one of the most
productive sources of neologisms in Ukrainian, English and other languages. In
English, for example, the following prefixes are actively used: anti (antivirus,
antispam), arch (arch-sinner, arch-thief), hyper (hypermarket, hypermagazine), e-/el-
(e-commerce, e-book). Productive suffixes include: -er (-enter, -vencher, -user), -ing
(shopping, diving, hiking), -hall/-goal (work hall, shopaholic), -gate/-game (jogate,
pokerface), -way (getaway, loungeway).

In Ukrainian, affixation is also a very common way of adding new items to the
lexicon. We can cite examples with the prefixes anti (antireklama, antiprogram),
hyper (hyperactivity, hypermarket), arch (bishop, arch-thief), de (de-heroization,
deideologization), counter (counterattack, counterstrike), extra (extraclass,
extrasensory), and many others. Among the productive suffixes in the Ukrainian
language are: -nik (entrepreneur, politician), -k(a) (music, track), -ism (businessism,
piracy), -ism (extremism, terrorism), -ist (extremist, separatist), -ation (inflation,
urbanization).

Word compounding is also one of the most common ways of creating
neologisms in modern languages. In English, there are numerous examples of
neologisms from the field of computer technology and the Internet: web-browser,
smartphone, webcam, netbook, webmaster, web-zine, net-citizen, web-case,
netcasting, web-robotics. Numerous shorthand terms from the field of economics and

business are also common: e-cash, e-trading, net-broker, net-work, net-marketing,
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net-working. Interesting examples of complex neologisms with everyday semantics
are couch potato, ego-surfing, soap-dodger, mouse potato, and many others.

In the Ukrainian language, the model of word formation has also led to the
formation of many neologisms, for example: computer-book, book-game, video art,
video installation, online broadcast, blog-travel, cube-space, press resource, press
design.

Abbreviations also remain a productive source of neologisms in many
languages. In English, we have numerous examples: emcee (master of ceremonies),
pc (personal computer), vlog (video blog), IM (instant message), BBS (bulletin board
system), dma (dynamic random access memory), comic (tragi-comic), doc
(documentary) and many others.

In the Ukrainian language, the abbreviation is also widely used to form
neologisms, for example: 3aBkiB (head of the department of cultural and educational
work), kocMo0yx (Space Rocket industry), and others.

Telescoping is another common way of creating neologisms in many modern
languages. In English, the following examples can be noted here: Passion
(passion+ration), glitch (little+hitch), slanguage (slang+language), movieline
(movie+tlifeline), brunch (breakfast+lunch), acrobatics (aerobic+acrobatics),
dmailable (dematerialized+mailable).

Metaphorical and metonymic reinterpretation are also actively involved in the
creation of many neologisms. In English, for example, the following metaphorical
innovations are recorded: bug (computer virus), window (program window), tornado
(ransomware), firewall (computer firewall), traffic jam (computer traffic jam).
Metonymic neologisms include Channel (a channel, a company name for a television
channel), West Wing (the US government), shadow cabinet (the opposition), etc.

In the Ukrainian language, examples of metaphorization include the following
neologisms: web (Internet), putin (controlled, fake dialogue on the Internet), to chew
(to consume information), and worm (computer virus). Metonymic reinterpretation

can be observed in the neologisms red zone (a place of armed clashes), and TV.
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Borrowings remain the main source of neologisms in all languages of the world
in the era of globalization and intensive interlingual contacts. English is currently the
main donor of lexical innovations. In Ukrainian, we have recorded the following
anglicisms-neologisms: brand, wow effect, geek, digest, dunk tank, prime time,
trashy, face control, hacker, headliner, shopping, and many others. There are also
hybrid formations, for example: online, promotional, self-image, single-site.

In English, the most recent neologisms include words from French, Spanish,
Japanese, and Arabic, e.g., delicatessen, consommii, omerta (Italian), macho, pinata
(Spanish), sake, tsunami, kamikaze, karaoke (Japanese), intifada, ghazi (Arabic), etc.

As you can see, thanks to various ways of creating neologisms - affixation, word
formation, abbreviation, telescoping, borrowing, semantic rethinking, etc. - the
vocabulary of modern languages is constantly enriched with new units. This helps
languages to respond flexibly to changes in all spheres of society, adapting to the
dynamics of civilization processes. Neologisms are becoming a kind of indicator of
human development, and their appearance in the language is a natural phenomenon in

the era of globalization and progress.

1.3. Problems of translating neologisms

The translation of neologisms has always been and remains one of the most
difficult problems in translation studies. The dynamic development of modern
languages, the emergence of new realities, concepts and phenomena in various
spheres of human activity cause their lexical composition to be continuously
replenished with numerous neologisms. Therefore, translators are constantly faced
with the task of adequately reproducing new lexical items in the target language. The
problems of translating neologisms are caused by a number of linguistic,
extralinguistic and pragmatic factors.

The linguistic problems of translating neologisms are primarily related to the
lack of direct equivalents for a significant number of them in the target language.

This problem is especially acute in the case of completely new nominative
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neologisms, formed to denote realities that have not existed in a particular linguistic
culture before. It is extremely difficult to overcome this problem by means of
ordinary lexical substitution due to the lack of translation equivalents. Most
neologisms have not yet been recorded in printed or electronic dictionaries and are
found only in special glossaries and corpora of new words in certain languages. This
objectively complicates their contextual identification and the search for optimal
translation methods. An additional linguistic problem is the need to accurately
convey not only the subject-logical (denotative), but also the contextual and
connotative meanings of neologisms in translation.

Extralinguistic problems of translating new lexical items are associated with
possible differences between the source and target linguistic cultures in the
perception of a new reality that underlies a neologism. Neologisms as a linguistic and
cultural phenomenon arise in a certain linguistic and cultural environment and in one
way or another reflect the mental peculiarities of a certain community. In the case of
significant cultural differences, a literal translation of a neologism with its original
internal form and method of creation may prevent an adequate conveyance of the
author's intentions in the source text. For the recipients of the translation, some of the
original connotations may be incomprehensible or even distorted due to lack of
awareness of the realities of the source culture.

Another serious problem is the uneven speed of spread of new words in different
languages and their eventual entry into the norm or "washing out™ from the lexicon.
Some neologisms are actively used in the source language but remain on the margins
in the target language. Others may not exist at all or have a different degree of
novelty in different linguistic and cultural communities. This creates difficulties both
for choosing the optimal translation method and for the adequate perception of new
words by the recipients[25].

On the other hand, translators often have to overcome the pragmatic problems of
translating neologisms related to the specifics of the communicative situation and the
author's intention in each particular text. Neologisms can act not only as nominal

units to denote new realities, but also as a means of creating certain stylistic effects,
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such as humor, irony, imagery, etc. Individual author's novelties and occasional
neologisms are often elements of language play, and they cannot always be translated
using ordinary lexical equivalents. This requires creativity and a creative approach on
the part of the translator. The communicative situation accompanying the use of a
neologism is also a certain problem: a literal translation sometimes does not fully
reproduce the pragmatics of the original unit, given the parameters of the
communicative act and the peculiarities of the discourse environment[21].

Given the numerous linguistic, extra-linguistic and pragmatic difficulties, there
are various approaches and strategies to solving the problem of translating
neologisms. One of the most common ways is borrowing - transliterating or
practically transcribing the original neologism. For example, the English neologisms
agsnoavoom, sausage, intervoosh can be translated into Ukrainian as actionboom,
sosbolio, interbook, respectively. The choice of this technique is usually due to the
lack of equivalent units in the target language, as well as the desire to maximize the
preservation of the original form of the neologism, its literal meaning and
connotations.

Another way to overcome the problem of translating new lexical items is
calquing, a literal translation of neologism elements using their counterparts in the
target language, which allows preserving the imagery and internal form of the new
item. For example, the English phrase cloud sdowns can be translated into Ukrainian
as cloud storage, and wordzumping as slime (word merger). Calculation often
interacts with transcription in the translation of hybrid neologisms formed by
combining elements of different origins[27].

If it is not possible to use borrowing or calquing, descriptive translation is used
as a way to reproduce neologisms. This technique involves conveying the meaning of
a new lexical item with the help of a more or less extensive explanatory phrase or
sentence in the target language. For example, the English neologism "earworm" (a
chorus or melody that suddenly and annoyingly spins in your head) can be translated
into Ukrainian descriptively as "a suggestive musical phrase that spins in your head".

Descriptive translation allows for the most accurate reproduction of the meaning of a
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neologism, but often violates the compactness and conciseness of the original
statement.

Sometimes the problem of translating neologisms can be overcome by using
contextual substitution. This technique involves finding a match for a new word in
the target language not by translating its form literally, but by taking into account the
context of the source text and the associative links that are established between the
neologism and other elements of the message. For example, the English computer
neologism "spyware" in the context of the sentence "New anti-spyware software
removes all malicious spyware programs” can be translated into Ukrainian as
"spyware".

The choice of the optimal method for reproducing neologisms in translation
depends to a large extent on the type of neologism itself. For example, nominative
neologisms created to denote new realities are usually translated by borrowing,
calquing, or contextual substitution. For stylistic author's neologisms, metaphorical or
metonymic neologisms, a descriptive translation or the choice of a functional analog
in the target language capable of reproducing the connotative color of the original
neologism may be more appropriate.

At the same time, translators are also guided by a number of general principles
and strategies when reproducing neologisms. In particular, the principle of capturing
the maximum meaning by choosing the most relevant meaning of the neologism for
the chosen context is recognized. Widely used and opposite to it is the principle of
specific meaning transmission, when a neologism is translated very narrowly with a
focus on only one specific meaning that is most appropriate for this context. In
addition, there is the principle of preferential transmission of a foreign language word
in its original form, which is realized through transcription and direct borrowing.

Contemporary translation studies also offer a number of specific strategies for
solving the problem of neologisms in translation. Among them are the following:

o Alienation is the preservation of the form of a novelty in translation with a

focus on the source language and culture.
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o Domestication is the selection of correspondences oriented to the target culture
to best convey the meaning of a neologism.

o Exoticization is the deliberate emphasis on the foreignness of xenism to
emphasize the differences between source and target cultures.

o Naturalization is the phonetic and graphic design of a neologism according to
the norms of the target language.

o Denotative translation focuses on conveying the subject-logical, referential
aspect of a neologism.

o Connotative translation is a focus on reproducing the connotative meanings
and stylistic characteristics of a neologism.

o Literal translation means preserving the dictionary equivalents of neologism
elements with possible deformations at the level of the whole expression.

o Free translation is the transmission of the general meaning of a neologism with
a loose reference to its form.

In translation practice, all of these methods and strategies are often combined
and used together, compensating for each other. Only a comprehensive approach can
achieve maximum adequacy and equivalence in the reproduction of neologisms.

In addition to linguistic difficulties, the translation of neologisms is often
complicated by extralinguistic factors. First, there are differences in the pace of
spread and perception of new words and concepts by speakers of different languages
due to differences in cultural and historical contexts, traditions, mental
characteristics, etc. Secondly, the specifics of certain types of discourse also
determine the different role and functional parameters of neologisms in the source
and target texts, which requires additional translation efforts. Thirdly, the individual
idiom of the author of the original work sometimes involves authorial novelties with
a significant stylistic and connotative load, the reproduction of which is a difficult
problem for the translator.

The rapid development of vocabulary, the constant emergence of new units for
nominalization and stylistic needs, the impact of globalization on intercultural

communication and the unification of neologism processes in different languages - all
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these factors require translators to constantly improve methods and strategies for
reproducing neologisms.

An important role in solving this problem is played by the constant updating and
improvement of lexicographic sources - specialized dictionaries, glossaries, and
neologism corpora for both source and target languages. The availability of such
lexicographic resources greatly facilitates the contextual identification of new words,
the search for their meanings and ways of rendering them in other languages.
However, due to the inevitable dynamics of neological processes, no lexicographic
source can fully cover all current neological products and the latest trends in their use
in different types of discourse.

Therefore, an important aspect in solving the problem of neologisms translation
is an interdisciplinary approach that involves the tools of various branches of
linguistics - lexicology, word formation, semasiology, terminology, linguistic
stylistics, discourse theory, linguistic and cultural studies, etc. Only a comprehensive
study of neologisms as a multidimensional linguistic phenomenon, as well as the
mechanisms of their creation and functioning, allows us to develop optimal strategies
for the proper reproduction of neologisms in translation.

It is also important to take into account the type of discourse in which
neologisms function, as this determines their functional parameters, additional
connotative nuances, the level of metaphoricity, etc. Somewhat different problems of
translating neologisms arise in scientific, technical, official business, media, fiction,
and other types of discourse.

For example, in scientific and technical texts, translators most often deal with
nominative neologisms, which are used to denote new concepts, realities, and
phenomena in various fields of knowledge. In such cases, the most appropriate
methods are literal translation, calquing, and the creation of functional equivalents in
the target language. A problematic aspect is often the different speed of
terminologization of new terms and the lack of parallel terminological units in

different languages.
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Media and journalistic discourse is characterized by the widespread use of
figurative neologisms that perform expressive and evaluative functions. The
translation of such novelties often requires the use of descriptive constructions, the
selection of stylistic analogues and compensatory techniques to preserve the
pragmatic effect.

The literary discourse is dominated by authorial, occasional neologisms, many
of which are narrowly contextualized. In this case, the translator needs to show a high
level of creativity and imagination, to use all the tools available in the target language
to create functional equivalents.

In official business discourse, nomenclature neologisms, new terms for new
administrative, legal, economic, and other realities, are often used. Their translation
requires not only reliance on lexicographical sources but also consultations with
industry experts, analysis of international practice of introducing neologisms and
their codification in the relevant terminology of the target language.

In different types of discourse, the issue of pragmatic adaptation of source
neologisms in the process of translation inevitably arises. This is due to the cultural,
social, age and other peculiarities of the target audience, the need to take into account
the parameters of the communication act, the levels of novelty and stability of certain
neologisms in the target language.

Another significant challenge is the translation of hybrid neologisms formed by
combining elements of different origins. Such neologisms are becoming more and
more common due to intensive interlingual contacts and mutual penetration of lexical
units in the globalized world. When reproducing them, a translator often has to
combine transcription/transliteration of certain elements with calquing or descriptive
translation of the remaining parts.

In general, despite the absence of any universal approach to the translation of
neologisms, the practice of modern translation studies has developed a number of
general recommendations and principles that can help to overcome this problem.
These include the need for a comprehensive study of the nature of each particular

neologism (form, internal structure, motivation, method of creation, functional load),
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maximum preservation of its subject-logical and connotative meaning, and
consideration of contextual relations, discourse parameters, and communicative
situation. Translators should choose the optimal strategy, consistently combining
translation, transcription/transliteration, calquing, descriptive and free translation,
replacing elements that are not clear to the target audience, but adhering to the

maximum equivalence of all levels of the neologism’'s meaning.

CHAPTER 2.
TRANSLATION TRANSFORMATIONS

2.1. Methodological foundations of the study of translation of neologisms in
media texts

The study of the peculiarities of translating neologisms in the texts of the
English-language mass media requires a thorough and systematic approach. In order
to ensure the reliability and relevance of the results, it is necessary, first of all, to
define clear criteria for selecting the factual material and apply a comprehensive
method of analysis.

In our study, we focused on the study of neologisms in media discourse, since
the media is one of the main sources of lexical innovations and reflection of current
changes in the language. According to L.V. Kravchuk, "the language of the mass
media becomes the basis for the formation of public consciousness, slogans of the
day, stereotypes to create a linguistic picture of the present” [2, p. 53]. That is why

the analysis of the functioning and translation of neologisms on the basis of media
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texts allows us to trace the latest trends in the development of language and
interlingual interaction.

To form a representative sample, we turned to reputable English-language
publications from different regions of the world - the American "The New York
Times" and "CNN International" and the British "BBC News". These media outlets
have a significant international influence, cover a wide range of socio-political,
economic, scientific, technical, and cultural issues, and therefore actively use
neologisms to nominate new phenomena and concepts in various spheres of life.

The selection of texts for analysis was based on a number of criteria that ensure
the integrity and relevance of the research corpus.

First, the timeframe. We considered articles published over the past five years
(2018-2022). Such a period allows us to trace the most recent trends in the formation
and functioning of neologisms reflecting key events and phenomena of our time - the
COVID-19 pandemic, digital transformation, environmental issues, socio-political
movements, etc.

Second, the thematic range. For the study, we chose texts covering various areas
of public life: politics, economics, science, technology, ecology, culture, education,
and sports. This made it possible to identify neologisms of different thematic
orientation and to trace the peculiarities of their translation depending on the sphere
of use.

Third, the length of the texts. The sample included articles of at least 500 words,
which provides sufficient context for analyzing the functioning of neologisms. As
previous studies show, it is within the framework of an extended text fragment that
the semantic and stylistic load of lexical innovations is revealed [7, p. 380].

Fourthly, saturation with neologisms. The determining criterion for the selection
of texts was the presence of at least three neologisms in them, which indicates the
author's purposeful use of new vocabulary, rather than accidental one-time use. The
regular repetition of neologisms in the article testifies to their rootedness in speech

and discursive significance.
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Fifth, the variety of ways of creating neologisms. The analysis included texts
containing neologisms formed by various word-formation mechanisms, such as
affixation, word compounding, telescoping, conversion, contraction, etc. This
allowed us to trace how the method of creation affects the choice of translation
strategy.

Thus, the research corpus consisted of 50 texts from three authoritative English-
language media: "The New York Times - 20 articles, BBC News - 20 articles, CNN
International - 10 articles. The total volume of the analyzed material is about 150,000
word uses, among which 180 neologisms were identified. This sample is sufficiently
representative to study the peculiarities of English-Ukrainian translation of lexical
innovations in media discourse. [18;19;20]

Achieving the research goal and solving the outlined tasks requires the use of a
comprehensive methodology that integrates both general scientific and special
linguistic and translation methods.

First of all, the method of continuous sampling was used, with the help of which
lexical items with signs of novelty and lack of dictionaries were singled out from
English-language media texts. This technique is used to form a general corpus of
neologisms relevant to the purpose of the study.

To clarify the meaning of the selected neologisms, the author used component
analysis, a method of "systematizing the semes (minimal semantic components) that
make up the meaning of a particular lexeme" [8, p. 121]. Splitting the semantics of
neologisms into components allows us to understand their meaning more clearly, to
identify integral and differential semes.

The next stage of the study involves determining the ways of neologisms
formation. For this purpose, we used the methods of morphemic and word-formation
analysis, which allow us to identify the structural components of lexical innovations
(prefixes, suffixes, roots) and to find out the models of their creation (affixation, stem
and word formation, conversion, contraction, etc.). Establishing the derivational
specificity of neologisms is important for choosing the method of their reproduction

in translation.
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The functional features of neologisms in media discourse are studied by means
of contextual analysis, which takes into account the linguistic environment of lexical
innovations and allows to find out their pragmatic load in a particular communicative
situation. After all, as 1.VV. Korunets notes, "the context serves as the background
against which the translated word, phrase or phrase reveals its true meaning" [4, p.
27].

The comparative aspect of the study is realized through a comparative analysis
of English neologisms and their Ukrainian translated counterparts. The application of
the comparative method makes it possible to establish the common and distinctive
features of neologisms in the source and target languages at the structural, semantic,
functional and stylistic levels.

To systematize the ways of English-Ukrainian translation of neologisms, the
author uses translation studies methods. In particular, the author used the translation
analysis of the text, which consists in "clarifying problems and developing a
translation strategy based on a comprehensive interpretation of the original™ [1, p.
98]. This method makes it possible to identify the dominant ways of translating
neologisms (transcoding, calquing, descriptive translation, etc.) and to characterize
translation transformations (specification, generalization, addition, deletion,
antonymic translation).

Finally, the use of the method of quantitative counts makes it possible to
establish the frequency of different types of neologisms by the way they are created
(affixed, compound, telescopic, conversion, abbreviation, etc.) and to find out the
quantitative ratio of different ways of translating them.

Thus, the chosen comprehensive methodology, which combines the methods of
structural linguistics, lexical semantics, word formation, contextual, comparative and
translation analysis, allows for a comprehensive study of the linguistic features of
English neologisms in media discourse and the specifics of their reproduction in

Ukrainian translation.
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2.2. Structural and semantic characteristics of English neologisms in media
texts

A thorough analysis of the structural and semantic parameters of neologisms
recorded in the English-language media discourse has revealed their typological
diversity and outlined the main trends in the vocabulary of the modern English
language.

Let us first consider the morphological characteristics of the new vocabulary.
According to the method of creation, the selected neologisms were divided into
several main groups. The most numerous were affixed neologisms, which account for
33% of the total number of sample units. They are formed with the help of productive
word-forming morphemes - prefixes de-, re-, pre-, post-, cyber-, eco-, e- and others.
Examples include de-extinction, re-commerce, pre-pandemic, cyber-security, eco-
anxiety, etc. The second largest group consists of compound neologisms (29%),
which are formed by combining two or more bases into one word. lllustrative
illustrations of this derivational mechanism are the units all-for-no-Brexit, contact-
tracing apps, vaccine passport, etc.

Telescopic formations (19%), which resulted from the merger of fragments of
two words, also occupy a prominent place among innovations. This word-formation
model is becoming increasingly common in English, as evidenced by numerous
examples from media texts: workcation (work + vacation), maskne (mask + acne),
zoodle (zucchini + noodle), etc.

Conversion as an infix-free method of word formation resulted in 10% of the
analyzed neologisms. The main type of this technique is substantiation, i.e. the
transition of different parts of speech to the class of nouns, e.g: to green > greening,
to Zoom > Zooming. Finally, abbreviations and acronyms form the smallest group of
innovations (9%): WFH (working from home), PPE (personal protective equipment),
etc. As we can see, truncation is less productive than other methods of neologization.
The obtained data confirm the observations of researchers that morphological

derivation (affixation and word formation), as well as various hybrid methods
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(telescoping, creolization) remain the main sources of replenishment of the lexical
composition of modern English [3, p. 115; 9, p. 170]. In the semantic aspect, all the
studied English neologisms are clearly divided into two groups: nominative and
stylistic. The first, much larger in volume (76%), includes units that serve as a means
of naming new realities, concepts, phenomena of objective reality, for example
contact-tracing, anti-vaxxer, etc. As O.A. Styshov notes, "the nominative function is
mostly related to extra-linguistic factors and satisfies the needs of the language
community in replenishing the vocabulary" [11, p. 220]. On the other hand, stylistic
neologisms, which account for 24% of the sample, are characterized by a distinct
expressive and evaluative coloring and are used by speakers to create a certain
stylistic effect - irony, humor, sarcasm, etc. Examples include Megxit (Prince Harry
and Meghan Markle's exit from the royal family), Zoom-bombing (interference with
a Zoom conference), corona-coaster (emotional swings during a pandemic), etc. Such
innovations tend to be conversational in style and often have an individual author's
character.

The first place in terms of the number of neologisms (22%) is occupied by the
thematic cluster Politics and International Relations. The tumultuous events of recent
years on the world stage are reflected in such innovations as fake news, Trumpism,
and many others; this group of vocabulary reflects the most resonant phenomena in
the field of diplomacy, election races, ideological confrontations, etc.

The rapid development of information and computer technologies and virtual
communication has led to the active creation of neologisms in the field of "Digital
technologies and social media" (18% of units). Such neologisms as clicktivism
(couch activism), cancel culture (ideological harassment), like-farming (collecting
likes) reflect new patterns of behavior and forms of interaction in the digital
environment.

A significant group of neologisms is united by the topic of ecology and climate
change (13%). These lexemes reflect the growing concern of humanity about the state
of the environment and the search for ways to preserve nature, for example: eco-

friendly, zero-waste, plant-based, flight-shaming, etc.



29

There is also a notable group of innovations related to socio-political
movements (11%), including the fight against racism, gender discrimination,
harassment, etc. Such neologisms as BLM (Black Lives Matter), MeToo, and woke
(aware of discrimination) have become markers of public sentiment and expectations.

Finally, the Economy and Business thematic block covers 10% of neologisms
denoting new forms of financial relations, startups, and business models:
cryptocurrency, co-working, unicorn, etc. These innovations reflect structural shifts
in the global economy, the development of new sectors, changes in labor formats, etc.

Thus, neologisms of modern English-language media discourse are
characterized by a significant structural and semantic diversity. Morphological
innovations (affixed and compound derivatives) prevail in terms of the method of
creation, while telescopisms and semantic neologisms also account for a significant
share. In terms of content, nominative units dominate, although a quarter of
innovations have a stylistic function. The thematic spectrum of neologisms reflects
the most relevant and resonant realities of today: the consequences of the pandemic,
political and diplomatic processes, digital transformations, environmental challenges,
social movements, economic shifts, etc. All of this demonstrates the powerful word-
formation and semantic potential of the English language, its ability to respond

flexibly to dynamic changes in society.

2.3 Main ways of translating neologisms in media texts

The translation of neologisms from English into Ukrainian poses a significant
challenge for the translator, as it requires not only knowledge of current word-
formation models and semantic innovations, but also an understanding of the
pragmatics of the text, discursive parameters, and the characteristics of the target
audience. The results of our study show that a wide range of methods and
transformations are used in the English-Ukrainian translation of neologisms in media

discourse.
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The most common technique, recorded in 38% of cases, was
transcription/transliteration. This method is used primarily to convey neologisms that
do not have established one-word equivalents in Ukrainian. For example: "The
company's goal is to make a contactless delivery with a robotic Rover in 30 minutes".
- «MeTa KOMITaHii - 3A1CHUTH OE3KOHTAKTHY JOCTaBKY POOOTH30BAaHMM POBEPOM 3a
30 xBumn»; "The show is about the creator economy and influencer market"”. -
«Llloy npucesuene kpeamopcwKiti eKOHOMIYI Ma puHKY iHGII0eHcepigy.

As we can see, transcoded neologisms are mostly partially adapted to the
graphic, phonetic and morphological norms of the Ukrainian language. They
organically fit into the system of the recipient language, filling nominal gaps. The
high proportion of transcription/transliteration in the translation of English-language
innovations is explained by the tendency of the modern Ukrainian language to
internationalize its lexical composition, as well as the need to preserve the semantics
and pragmatics of neologisms [6, p. 82].

The second most frequent method of translating neologisms is calquing, which
is evidenced in 29% of examples. The advantage of calquing is the ability to preserve
the internal form and imagery of a foreign language innovation while maintaining the
morphemic structure. For instance: : "The government plans to issue immunity
passports to those who recovered from COVID-19". - «Vpso naanye eudasamu
nacnopmu imynimemy mum, xmo ooyacas 6i0 COVID-19y»; "The new eco-friendly
straws are made of plant-based plastic". - «Hoéi exonociuni conomunku 6u2omoesieHi
3 POCJIURHO20 NaacmuKy».

The prevalence of calquing is primarily due to the structural and semantic
characteristics of neologisms that can be translated into Ukrainian by pomorphism.
This group includes mostly compound words and some affixed derivatives.
Calculation allows us to create a fairly understandable, though somewhat unusual for
the recipient, translated equivalent.

In 22% of cases, translators use the descriptive method, i.e., conveying the
meaning of a neologism with the help of a detailed phrase or definition. This

technique is optimal when an innovation does not have a one-word equivalent in
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Ukrainian and requires additional interpretation. For example: "The Brexit
negotiations have reached a deadlock". - «llepecosopu wooo Bpexzumy zatiuiiu 6
enyxuti  xkymy», "The government's climate policy includes a flight tax". -
«Knimamuuna nonimuxa ypsaoy nepeooauac 30ip 3a agianepeibomuy.

While descriptive translation ensures the accuracy of the neologism's semantics,
it also has certain drawbacks, such as the wordiness of the translated equivalent and
the inability to preserve the conciseness of the original word's form. Nevertheless, in
certain contexts, a detailed explanation of a neologism is quite justified and even
necessary for the reader to understand the information correctly.

Finally, in 11% of the analyzed examples, a functional analogue is used, i.e., the
replacement of a neologism with an established equivalent with a similar meaning,
familiar to native speakers of Ukrainian. For example: "The Brexit negotiations have
reached a deadlock™. - "The Brexit negotiations have reached a deadlock"”; "The
government's climate policy includes a flight tax". - "The government's climate policy
includes a fee for air travel."

Expanding on the study of translating English neologisms in the field of
information technology and innovation, it is worth noting that at the present stage
there is a real boom in new words and expressions in this field. The rapid
development of technology, the emergence of new devices, platforms and services
enrich the English language with interesting lexical innovations every day.

For example, neologisms such as:

— fintech - financial technology, an industry that combines finance and
digital technologies;

— Al avatar is an avatar based on artificial intelligence;

— metaverse - a metaverse, a collective virtual space;

— NFT (non-fungible token) is a non-fungible token, a type of crypto asset;

— digital nomad - a digital nomad, a person who works remotely, traveling
the world;

— blockchain - blockchain, a technology of a distributed data register;

— deepfake - a realistic fake of audio or video content;
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— 5G  (fifth-generation wireless) is a fifth-generation mobile
communication.

These neologisms are actively penetrating the Ukrainian language, requiring
adequate translation and interpretation. Let's take a closer look at the peculiarities of
their transmission in the Ukrainian language.

In the case of neologisms such as fintech, metaverse, blockchain, we can
observe the active use of transcription/transliteration. These innovations do not have
one-word Ukrainian equivalents and are reproduced by transcoding: fintech,
metaverse, blockchain. They organically fit into the Ukrainian language system,
preserving the semantics of the English-language original.

The neologisms Al avatar and digital nomad demonstrate a widespread tendency
to calquing, pomorphic translation while preserving the internal form: artificial
intelligence avatar, digital nomad.

The abbreviated neologism NFT is usually transcribed using transliteration (en-
ef-tee), often with an explanation in parentheses or a footnote (non-interchangeable
token). This allows to introduce an innovation into the Ukrainian discourse while
ensuring its correct interpretation.

The descriptive method should be used to translate the neologism deepfake,
which means "realistic digital fake media content created with the help of artificial
intelligence.” Such a detailed translation reveals the essence of the concept, although
it deprives the equivalent of brevity.

Finally, the abbreviation 5G, an example of using the functional analog of "fifth
generation mobile/internet”. Although the original acronym is quite well-known, its
decoding helps the Ukrainian-speaking recipient to better understand the technical
essence of the innovation.

Thus, the current stage of development of the English language in the field of IT
and innovation is extremely dynamic and full of neologisms. The use of
transcription/transliteration, calquing, descriptive and functional translation allows us
to reproduce the semantics and pragmatics of these neologisms, contributing to their

effective interlingual and intercultural translation. Continuous monitoring and
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research of English-language innovations will contribute to the efficiency and
adequacy of their transmission through the Ukrainian language.

This method avoids cumbersome descriptive constructions and simplifies the
perception of the message by the target audience. At the same time, it is important to
remember that replacing a neologism with a functional analog somewhat offsets the
pragmatic effect of novelty and unusualness inherent in the original.

Thus, the choice of how to translate an English neologism into Ukrainian is
determined by a number of linguistic and extralinguistic factors: the morphological
structure of the innovation, the presence of a one-word equivalent in the target
language, semantic complexity, contextual environment, the pragmatics of the
original message, and the recipient's background knowledge.

To summarize the results of the study, we note that various structural and
semantic types of neologisms are actively functioning in modern English-language
media discourse, designed to nominate new realities of socio-political, economic,
scientific, and cultural life, as well as to create certain stylistic effects; innovative
processes reflect the dynamics of language evolution and the ability of the English
language to respond flexibly to the needs of communication in the context of
globalization.

The specificity of the English-Ukrainian translation of neologisms in media texts
lies in the need to find a balance between the accuracy of the meaning, preservation
of the pragmatic potential and adaptation to the norms of the target language and
culture. The arsenal of translation methods and transformations includes
transcription/transliteration, calquing, descriptive translation, functional analog, as
well as a number of lexical, semantic and stylistic techniques (specification,
generalization, addition, deletion, antonymic translation, compensation, etc.). Their
optimal combination in each case requires a translator's creativity, background
knowledge, and understanding of the discourse specifics of the text.

The study outlines only some aspects of the complex and multifaceted problem
of neologisms translation. We consider the comparative analysis of the reproduction

of neologisms in different types of discourse, the study of occasional innovations and
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ways of their transmission, the comparison of strategies for applying translation
transformations in different language pairs, etc. to be promising areas for further
research. This will allow us to better understand the nature of neologisms as markers
of linguistic dynamics, as well as to improve the practice of their interlingual

retranslation.

CONCLUSIONS

1. The theoretical foundations of the study of the concept of "neologism"
and the main approaches to its interpretation are outlined. It has been found that in
modern linguistics there is no single universal definition of a neologism, but most
researchers emphasize its key features such as novelty, instability, low frequency of
use, nominative and non-lexicalization. The author distinguishes between a broad and
a narrow understanding of neologisms.

2. The existing classifications of ways of creating neologisms are
systematized. It has been found that the main sources of replenishment of the English
language vocabulary at the present stage are morphological derivation (affixation,
stem and word formation), telescoping, conversion, reduction and borrowing. The
growth of productivity of hybrid ways of creating innovations is revealed.

3. The criteria for the selection of factual material (time range,
authoritative sources, thematic diversity, sufficient context, saturation with

neologisms) and the principles of its research (complexity, functionality, explanatory
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nature) are determined. The expediency of using English-language media texts as a
research material is substantiated.

4, The structural, semantic and functional parameters of English-language
innovations in media texts are characterized. It has been found that morphological
neologisms dominate in structural terms, while semantic and borrowed innovations
account for a smaller share. In terms of content, nominative units prevail, although a
quarter of neologisms have a stylistic load. Thematically, innovations cover a wide
range of socially significant phenomena and events.

5. The dominant methods and transformations in the English-Ukrainian
translation of neologisms are identified. The most common methods are transcoding,
calquing and descriptive translation. Functional analogs are used less often. Among
the transformations, we found specification, generalization, addition, deletion,
antonymic translation, etc. The choice of strategy is determined by the structural and
semantic type of the neologism and discourse factors.

6. The difficulties in reproducing English-language innovations in
Ukrainian due to interlingual asymmetry of lexicons, different rates of neologization,
and differences in the associative complexes of native speakers of the source and
target languages are identified. The ways to overcome these difficulties are proposed
through the development of a clear algorithm of translation actions, the use of

compensatory techniques, the involvement of linguistic and cultural comments, etc.
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ANNEX
Appendix A
Translation of media texts
1. The return of her songs on the popular social platform comes as she is

set to release her latest and much-anticipated album, "The Tortured Poets
Department,” next week.

[ToBepHEeHHS ii MiCEHb Ha MOMYJSIPHY COLIaIbHY IUIaT(GOpMy MOB'A3aHE 3 THM,
10 HACTYIHOTO TWXHS BOHAa MAa€ BUIYCTUTH CBIM OCTaHHIM 1 JOBrOOYIKYBaHUU
anr0oM "The Tortured Poets Department".

2. On Thursday, CNN was able to locate Swift's songs in TikTok's music
catalog, which can be used for anyone creating new videos.

VY dgerBep CNN Bnanocs 3HaiTu micHi CBipT y my3uunomy katanosi TikTok,
SAKUU MOKe OyTH BUKOPUCTAHHUM yCIMa, XTO CTBOPIOE HOBI BIZ€O.

3. In January, Universal Music Group pulled music from its various
artists, including Taylor Swift, Ariana Grande, Camila Cabello and Rihanna, after
releasing a statement titled, "An open letter to the artist and songwriter community --
- why we must call time out on TikTok," in which it said its licensing agreement with
the platform was expiring.

VY ciuni Universal Music Group Bumanuiga My3WKy pi3HUX CBOIX apTHCTIB,
3okpema Teinop Cidt, Apianu ['panae, Kaminu Kabenbo ta Pianau, micis Toro, sik
ONPUJIIOJIHUIIA 3asIBY MiJ Ha3BOKO "BiIKpUTHIA JTUCT 10 CMUIBHOTH apTUCTIB 1 aBTOPIB
miceHb - YOMY MU MOBHUHHI orojiocutu Taitm-ayT TikTok", B sikiii 3asBmia, mio ii
JiueH3iiHa yrojia 3 miaT@opMor0 3aKiHUYEThHCS.

4, As a result, Universal artists' music was removed from any TikTok
videos with a notice that stated it had been removed due to copyright violation.
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B pesynbTati my3uka aptuctiB Universal Oyna BujangeHa 3 yciX BiJIEOPOJIMKIB
TikTok 3 moBigomieHHSM mpo Te, 1m0 11 OyJ0 BHAAJICHO dYepe3 IMOPYIICHHS
aBTOPCHKUX IPaB.

5. Universal Music Group said at the time TikTok proposed paying its
artists and songwriters "a fraction of the rate that similarly situated major social
platforms pay."

Universal Music Group Toai 3asBuia, mo TikTok 3amponoHyBaB miaTHTH CBOIM
apTHCTaM 1 aBTOpaM IIiCEHb '"YACTHHY CTaBKH, SIKY IUIATATh BEJIHMKl COLIAJbHI
1aTGopMu, 110 3HAXOAATHCS B aHAJIOTIYHOMY TOJIOKEHHI".

6. "Ultimately TikTok is trying to build a music-based business, without
paying fair value for the music," it said in a statement.

"3pemroro, TikTok HamaraeTscs moOyayBaTu Oi3HEC, 3aCHOBAHUN Ha MY3HIIL,
HE CIUTauyIOYM 3a HEi ClpaBeJIMBY BapTICTh', - MIEThCS B 3asB1 KOMIIaHII.

7. Still, Universal said TikTok accounts for only about 1% of its total
revenue.

Tum He Mmeni, Universal 3asBuna, mo Ha TikTok npunagae numie 6iuzsko 1%
11 3araJibHOTO 10XOMY.

8. The company also took issue with how TikTok is allowing Al-generated
recordings to exist on the platform and is developing tools to "enable, promote and
encourage” this type of music creation, which would "massively dilute the royalty
pool for human artists."

Kommaniss Taxkok BucioBwiaa HeBmoBojieHHs TuM, 10 TikTok mo3Boise
ICHyBaTH Ha IiaTopmi 3amucam, CTBOPEHHM IITYYHUM IHTEJIEKTOM, 1 po3po0iise
ITHCTPYMEHTHU ISl "YMOKJIMBJICGHHS, MPOCYBAHHS Ta 3a0XOYEHHS" TaKOro THITY
MY3U4HOI TBOPYOCTI, 110 "CYTTEBO pO30aBIIsL€ Myl POSUITI sl apTUCTIB-JtoIen" .

Q. It's unclear what terms have been met upon Swift's return to TikTok.

He3sposymino, sxi ymoBu Oynu BukoHaHi micis moBepuennst Ceidra B TikTok.

10. Universal Music Group, TikTok and Taylor Swift's spokesperson did not

respond to a request for comment.



43

Universal Music Group, TikTok 1 npec-cexperap Teinop CBidT HEe BiAMOBLIH
HAa 3aIUT PO KOMEHTApI.

11. Music from other Universal artists' is still not listed on the platform.

My3suka iHmmx aptuctiB Universal 1oci He npeacTaBieHa Ha TiaT@opmi.

12. Swift announced her latest album while accepting her 13th Grammy
award in February.

CidpT aHOHCyBaja CBi HOBUH anbOOM TiJ 4Yac oTpumManHs 13- mpemii
"T'pemmi" y motomy.

13. Since then, she's been teasing album covers, song titles and a countdown
to its Friday April 19 release on social platforms.

BigToni BoHa IpakHUTH OOKJIaJMHKAMU albO0OMY, Ha3BaMHU IMICEHb Ta BIJJIIKOM
qacy 710 MOro pei3y y m'THULIO, 19 KBITHS, Ha colllabHUX MaTdhopmax.

14. It will be her 11th studio album.

Ile Oyxe 1i 11-i cTyaiiinuil arpbOo0M.

15. The support China is providing includes significant quantities of
machine tools, drone and turbojet engines and technology for cruise missiles,
microelectronics, and nitrocellulose, which Russia uses to make propellant for
weapons, said the officials.

[TinTpumka, siky Hagae Kurall, BKIItoUae 3Ha4YHy KIJIbKICTh BEPCTATIB, IBUTYHIB
JUTsl OE3MUTOTHUKIB 1 TYpOOPEaKTUBHUX JBUTYHIB, @ TAKOXK TEXHOJIOTII JUIsl KPUJIATHUX
pakeT, MIKPOEJIIEKTPOHIKM 1 HITPOLENIONO3H, $SKy Pocisi BHKOPUCTOBYE IS
BUTOTOBJICHHS PAKETHOTO TAJIMBa JJIs 30p01, 3asBIIM YNHOBHUKHU.

16. Chinese and Russian entitles have also been working jointly to produce
drones inside of Russia, one of the officials said.

3a cioBaMu OJHOTO 3 YHMHOBHHKIB, KMTAWCHhKI Ta POCIMCHKI KOMMAHII TaKOX
CIJILHO MPAIIOIOTh HaJl BAPOOHUIITBOM OE3MJIOTHUKIB Ha Teputopii Pocii.

17. The support from China is having a significant impact on Russia's
ability to continue its assault on Ukraine, while Ukraine's military has been plagued

with equipment and weapon shortages.
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[lintpumka 3 Ooky Kwuraro mae 3HayHUW BIUIMB Ha 3AaTHICTH Pocii
MPOJIOBAKYBATH HACTYI Ha YKpaiHy, B TOM Yac SIK YKpaiHChKI BIMCHKOBI CTPaXKIal0Th
BiJl HecTayl 00JIaHaHHS Ta 30poi.

18. The challenge for Ukraine is exacerbated by Republicans in the US
Congress continuing to block a vote on a new American military aid package to Kyiv,

Buxnuk mis Ykpainu nocuiatoeTses TUM, 1o pecnyounikanil B Konrpeci CIIA
MPOJOBKYIOTh OJIOKYBAaTH TOJOCYBAHHS IIOJAO HOBOTO TAaKETy aMEepHUKaHCHKOI
BilicbKOBO1 ortoMoru it Kuesa.

19. "One of the most game changing moves available to us at this time to
support Ukraine is to persuade the PRC (People's Republic of China) to stop helping
Russia reconstitute its military industrial base.

"OnuH 3 HAOUIBII BAKJIMBUX KPOKIB HAa MIATPUMKY YKpaiHU, IKHI MU MOXKEMO
3poobutn 3apa3, - ne nepekoHatu KHP (Kwuraiicbkky Hapogny Pecmy0umiky)
OpUNUHUTH fonomaratu Pocii y BiTHOBJIEHHI 11 BIICBKOBO-TIPOMUCIIOBOT 0a3H.

20. Russia would struggle to sustain its war effort without PRC inputs,” said
a senior administration official, adding that Chinese "materials are filling critical
gaps in Russia's defense production cycle."

Pocii O6yno 0 Baxko MIATPUMYBAaTU CBOi BIMCHKOBI 3yCHJUISL 0€3 JOMOMOTH
KHP", - cka3aB BHUCOKOIIOCTABJICHHMI YHWHOBHUK aJMIHICTpaIlli, J0JaBIIH, 0
KUTAChKI 'MaTepiayii 3alOBHIOIOTh KPUTHUYHI TPOTAIMHH B  POCIHCHKOMY
000pPOHHOMY BUPOOHUYOMY LIUKJI1".

21. Just this week Gen. Chris Cavoli, the commander of US European
Command, told lawmakers that Russia has been "quite successful" at reconstituting
its military since it invaded Ukraine more than 2 years ago, and its capacity has
largely "grown back" to what it was before the invasion.

Jlume uporo TwxkHsA renepan Kpic Kapomi, koMaHayBau €BpomnenchbKoro
koMaHayBaHHs 30poriHux cun CIIA, 3asBuB 3akoHOAaBIsIM, 1m0 Pocis "mocuTh
yCHIITHO" BIIHOBIIIOE CBOT 30pOIHI CHJIM 3 MOMEHTY BTOPTHEHHS B YKpaiHy moHaz 2
POKH TOMY, 1 ii TOTEHIII1aJl 3HAYHOIO MIpOI0 "MOBEpHYBCs" 710 TOTO, KM BiH OYB J10

BTOPIrHCHHA.
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22, US officials are now making clear that China is largely responsible for
that rapid build-up.

AmMepukaHchki o(imiifHi ocobu 3apa3 YITKO 3asBIAIOTH, 1m0 KuTait 3HaUYHOIO
MIpOIO HECE BIIMIOBIIAJIbHICTD 3a TaKe CTPIMKE HAPOIIyBaHHS 030POEHD.

23. As a demonstration of this deepening China-Russia partnership: in
2023, 90% of Russia's micro-electronics imports came from China, which Russia has
used to produce missiles, tanks, and aircraft, a second official said.

Sk neMoHCTpallisl 1IbOTO MOTJIUOJIEHHS KUTalChKO-POCICHKOTr0 MapTHEPCTBA: Y
2023 pori 90% pociChKOTo IMIIOPTY MIKPOEJIEKTPOHIKK Haiinuio 3 Kuraro, sikuit
Pociss BUKOpPUCTOBY€E 111 BUPOOHMITBA PAKET, TAaHKIB 1 JITAKIB, CKa3aB JPYrui
YUHOBHUK.

24, And Russia's rapidly expanding production of artillery rounds is due, in
large part, to the nitrocellulose coming from China, officials said.

3a cioBaMH YMHOBHHKIB, BUPOOHUIITBO apTUIIEPIMChKUX cHapsAiB B Pocii, mo
MIBUIKO 3pOCTA€, 3HAYHOIO MIPOIO TMOB'sI3aHE 3 HITPOLETION03010, KA HAIXOIUTh 3
Kwuratro.

25. This comes as Russia appears on track to produce nearly three times
more artillery munitions than the US and Europe, CNN reported earlier this year.

Ile BimOyBaeThcs Ha Tl Toro, 1mo Pocis, sk moBigomiisiia CNN Ha mouyatky
BOTO POKY, IUIaHy€ BHUPOOJIATH Maibke BTpUYl OUIbIIEe apTHIEPIACHKHUX
ooenpunacis, Hix CLIA 1 €Bpona.

26. Beyond the defense hardware, China is helping Russia to improve its
satellite and other space based capabilities for use in Ukraine, and providing
imagery to Russia for its war on Ukraine, the officials said.

Oxpim oboporHOro obmaguannas, Kurait mormomarae Pocii BqockoHaIIOBaTH CBOi
CYIYTHUKOBI Ta 1HIII KOCMIYHI MOJIMBOCTI JJIsi BUKOPUCTaHHS B YKpaiHi, a TaKOX
Hajsae Pocii 3HiMKY Ju1s 11 BITHE TpOTH YKpaiHu, 3asBHIIH oDiIliiiHi 0ocoou.

217. Some of this information comes from downgraded US intelligence,

officials said.
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3a cnoBamu odimiiHUX o0ci0, dYacTuHa 1i€i 1HQOpMalil HAIXOIUTh 13
3aCEKPEUCHHUX JIKEPET aMEPUKAHCHKOI PO3BIJIKH.

28. The support from China is compensating for the significant setbacks that
Russia's defense industry experienced early in the Ukraine war due to US sanctions
and export controls.

[TinTpumMka 3 60Ky KuTtaro kommneHcye 3Ha4H1 HEBJayl, IKMX 3a3Halia POciiichka
000pOHHA MPOMHUCIIOBICTh Ha MOYATKY BIMHM B YKpaiHi yepe3 aMepHKaHChKI CaHKITIi
Ta €KCIIOPTHUN KOHTPOJIb.

29. President Joe Biden raised concerns about China's support for Russia's
defense industrial base in a phone call with Chinese President Xi Jinping earlier this
month, following other officials repeatedly raising the concerns with their Chinese
counterparts, officials said.

[Ipesunent Jlxo baliieH BHUCIOBUB 3aHENOKOEHHA 3 MPUBOAY MIIATPUMKH
Kuraem pociiicbkkoi 00OpPOHHO-TIPOMHCIIOBOT 0a3u B TenedOHHIA pPO3MOBI 3
npesuaeaToM Kutaro Ci 1I3iHBIIIHOM Ha MOYATKy IIbOT'O MICSIS, MICIS TOTO, SK 1HII
odiliitHT 0cOOM HEOIHOPA30BO BUCIIOBIIOBAJIA 3aHETMOKOEHHS CBOIM KHUTaWChKUM
KoJieraM, IOBIIOMUJIN O(IiIiitHI 0COOH.

30. Secretary of State Antony Blinken also raised the matter with US allies
during his recent Europe trip, the officials said.

Hepxcekperap EnToni biiHKeH TakoX IMTHSB 1€ MUTAHHS NEpe] COIO3HUKAMHM
CIIA mijx yac CBO€i HEIIOJaBHBO1 MOT3KH 10 €BPOMU, MOBIJOMUIN YHHOBHUKH.

31. The US has not seen any interruption to the ongoing Chinese support
since that Biden-Xi phone call, though sometimes it takes time to see changes come to
fruition.

[Ticns temedonnoi po3moBu Mik baiimenom 1 Ci CIIA He Gaumim »KOJHHX
nepepB y miarpumili 3 6oky Kurtar, xoda iHOMI MOTpiOeH 4dac, miod modayuTH, sK
3MIHU [TOYMHAIOTh B1I0OYBATHCA.

32, China continues to steer clear of providing Russia with lethal weaponry,
which the US has warned against since the beginning of the Ukraine war, but in

many cases the inputs can be just as impactful as lethal weaponry.
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Kuraii mponoBxye yTpumyBaTucs BiJ HamgaHHs Pocii jetanbHO1 30poi, mpoTu
yoro CIIIA 3acrtepiranu BiJl Mmovarky BiliHM B YKpaiHi, ajie B OaraTbOX BHIIaJKax
JI0TIOMOTa MOKe OyTH HACTIIIBKHY K €(PEeKTHUBHOIO, SK 1 JIeTallbHA 30posi.

33. US officials said it is imperative for the US and its allies to persuade
China to stop this practice, though success will be hard to measure.

AMepukaHCchKi odimiitHl ocobu 3asBuiu, 1o s CIIA Ta iXHIX COIO3HHKIB
BKpail BaJIMBO mepekoHat KuTail mpunuHUTH 110 MPaKTUKY, XOo4ya YCHmiX Oyje
Ba)KKO BUMIPSTH.

34, Earlier this year Xi heralded a new year of growing coordination with
Russia during a call with President Vladimir Putin.

Panimre mporo poky Ci OroiocuB Nmpo HOBHHM PIK NMOCHICHHS KOOpJIWHALIL 3
Pociero mig yac tenedonHo1 po3mMoBH 3 nipe3uaeHToM Biagimipom Ilytinum.

35. Earlier this month Treasury Secretary Janet Yellen delivered China a
warning of "significant consequences™ if Chinese companies provide support to
Russia for the Ukraine war during her trip to the country.

Panime nporo wmicsus minictp ¢inanciB CHIA [[>kaner €ieH mija 4ac CBOTO
Bi3uTty no Kuraro momepenuna Kuraii mpo "3HadHi HacHigku'", SKIIO KHUTAMCBHKI
KOMIIaHli Ha/laBaTUMYTh MIATPUMKY Pocii y BiitHI B YKpaiHi.

36. At least one Palestinian man was killed by gunfire in the village of Al-
Mughayyir, east of Ramallah, according to the head of the village council Amin Abu-
Alia, who is related to the deceased.

[onaiimMeHIIe OMH MaJIECTUHEIb 3aTMHYB B pe3yJibTaTi 00CTpily B cei AJb-
Myraiiip, Ha cxia Bijg Pamaniu, 3a coBamMu TOJI0BH CUIbCHKOIT paau Amina AQy-Auii,
KU € poANYEM 3arudoro.

37. About 25 others were also injured in the rampage, according to the
Palestinian Ministry of Health in Ramallah, the scale of which has not been seen
since hundreds of settlers stormed through the villages
of Turmusayya and Huwara in two separate incidents last year.

3a MaHMMM TaJeCTMHCHKOTO MiHICTepCcTBa OXOpPOHM 310poB's B Pamaii, e

OM3BpKO0 25 0ci0 OTpUMaId IOPaHEHHS i Yac OE3YMHCTB, SKUX HE OYyJI0 BIATOI, SIK
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COTHI TOCEJICHIIIB yBipBayMcsa 10 cin Typmycaiis 1 XyBapa B JBOX OKPEMHX
THIUJEHTaX MUHYJIOTO POKY.

38. According to Abu-Alia, Israeli security forces had informed Palestinian
officials that the settlers were looking for an Israeli teenager who had gone missing
earlier in the day.

3a cinoBamu AOy-Auii, 13paifibChki CUIM O€3MEKH MOBIIOMUIU MAJECTUHCHKUM
YUHOBHUKAM, IO MMOCEJICHII IIYKaITh 13pailbChKOT0 MiJJIITKA, SKWM 3HUK paHiIe
bOTO JTHS.

39. He estimated that between 1,000 and 1,200 settlers surrounded the
village, and around 500 stormed it just after midday local time on Friday, blocking
all the roads in the area.

3a #oro ominkamu, Big 1000 mo 1200 mocenneHIiB OTOYMIN cejlo, a 0au3bK0 500
HITYpMyBaJIM MOro BiApa3y MICAsS MNOJYAHS 3a MICHEBUM YacOM Yy M'SITHULIO,
3a0JI0KYBaBIIU BC1 JOPOTH B IIbOMY PaMOHI.

40. The settlers attacked the village, raided homes, and fired guns at
residents, he said.

3a oro cioBamu, MOCEJICHII Hallajdu Ha CeJo, 3MIMCHIWIM Ha0iru Ha OyIWHKH 1
OOCTpUISUIM MEIIKAHIIIB 31 30poi.

41. Videos obtained by CNN show parts of the village burning, with smoke
billowing over several buildings and settlers lobbing rocks.

Ha Bineo, orpumanomy CNN, BHUJHO, 10 4YacTHHA cejlia TOPUTh, UM
3IMMAETHCS HAl KUTbKOMa OyAMHKAMHU, & MEITKaHIIl 3aKUal0Th HOTO KaMIHHSIM.

42. Houses and cars are seen completely burned up, with sounds of gunfire
and clashes heard in the background.

ByauHKM 1 MallMHU TOBHICTIO 3TOpPUIM, Ha 3aJHbOMY IUIaHI YYyTH 3BYKH
MOCTPUIIB 1 CYTHYOK.

43, It will classify around 23,000 vendors as licensed firearms dealers,
making their gun sales subject to the checks.

Bin knacudikye 6muzpko 23 000 mponaBIiB K JIIIEH30BAaHUX TOPTOBIIIB

BOTHETIAIBHOIO 30POET0, 110 3p0OUTH TXHI MPOaaxki 30poi 00'€KTOM TIEpPEeBIPOK.
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44, Attorney General Merrick Garland said: "If you sell guns predominantly
to earn a profit, you must be licensed."

['enepanbuuii mpokypop Meppik ["apnann 3asBuB: "Skmo Bu mpogaere 30poro
MePEeBaXKHO JJIsl OTPUMaHHs NMPUOYTKY, BU MOBUHHI MaTH JIIIICH3110".

45, The Biden administration said it expected a court challenge by pro-gun
groups, but was confident it would win.

AnminicTpariis balinena 3asBuiia, 110 OYIiKy€e CYJI0BOT'O OCKapKeHHS 3 OOKY Ipo-
30pONOBUX TPy, ajie BIIEBHEHA, 110 BUTPAE.

46. "All of the major actions that the president has taken to reduce gun
violence have been challenged,” an administration official said.

"Bcl OCHOBHI 3axo0/M, [KI MPE3HUJIEHT BXKHUB JJI 3MEHIIEHHS HACHUJIIbCTBA 13

3aCTOCYyBaHHAM 30poi, OyiM TOCTaBJ€HI TiJ CyMHIB", - CKa3aB IMpeACTaBHUK
aJMIHICTpaIli.
47. "And in court after court, the actions are frequently being upheld. We

have confidence that this is legal."

"I B cyal 3a cyaoMm 1i Aii 4acTo MIATPUMYIOThCS. Y HAc € BIEBHEHICTb, 11O 1€
3aKOHHO".

48. The National Rifle Association (NRA) said it was preparing to fight the
new regulations, and Republican senators have also objected.

HarionanpHa ctpinenpka acoriamist (NRA) 3asBuia, mo rotyerbest 60potucs 3
HOBUMHU MIpaBUJIaMH, & CEHATOPU-PECITyOIIIKAHI[l TAKOXK BUCTYIHIIN MPOTH.

49, Nevertheless, Mr Garland said that the regulation was a "historic step”
that would "save lives".

Tum He menm, nan ["apiaHa ckazas, IO 1€ PIIICHHS € "ICTOPUYHUM KPOKOM",
SAKUU "BPATYE XKUTTH'.

50. He pointed to federal data showing that illegal or black-market firearms
were increasingly being found at shooting scenes.

Bin Bka3aB Ha (penepanbHi gaHi, sIK1 CBIIYaTh MPO TE, IO HA MICIX CTPLISHUHA
BCE YACTIIIE 3HAXOMASTh HEJIETajJbHy BOTHENAJbHY 30poi0 abo 30por0 3 YOPHOIo

PHHKY.
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PE3IOME

Jlana xypcoBa poOOTa MPHUCBSYEHA TOCTIIKEHHIO OCOOIMBOCTEH MepeKiIany
HEOJIOTI3MIB  AHTJIOMOBHOTO  MEIaJIUCKYpPCy  YKpaiHChKOIO MoBow. Pobora
CKJIAQJAEThCS 3 JABOX PO3ALIIB. Y MEpUIOMY PO3JLIl PO3IIIIHYTO TEOPETUYHI OCHOBU
BUBYCHHS TMOHATTA "HEOJOri3M" Ta OCHOBHI IIIXOAM JO HOro TpPaKTyBaHHS,
CUCTEMATU30BaHO ICHYIOYl Kiacudikaiii crnocobiB TBOPEHHS HEOJIOTI3MIB. Y
JPYroMy pO3JAUIl OXapaKTepU30BaHO CTPYKTYpPHI, CEMaHTU4HI Ta (DyHKIIOHAJIbHI
napamMeTpH aHTJIOMOBHHMX 1HHOBAI[lMl y Me1aTeKCTax, 3'9COBAHO JOMIHAHTHI CrIocoOu
Ta TpaHcopMmallii MpU aHIIIO-YKPATHCHKOMY MEpeKIaii HEOJIOTI3MIB, OKpPECIEHO
TPYJHOIl BIATBOPEHHS aHTJIOMOBHUX 1HHOBALlA YKpPaiHCHKOI MOBOIO Ta HUISXH I1X
noxoiaHHs. JlocmipkeHHs BUKOHAHO Ha Matepiaii 180 aHIMIIOMOBHHMX HEOJIOTi3MIB,
ITiOpaHUX METOJIOM CYIIILHOT BHOIPKH 3 €JIEKTPOHHMX Bepciit Buganb 1he New York
Times, BBC News ta CNN International 3a 2018-2022 pp.

Kniowuosi cnosa: Heomnorizm, MeIlagucKypc, MEpeKiaa, CrocoOu mepexiamy,

TpaHcdopmartii.



