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INTRODUCTION

Contemporary media discourse, spanning various forms such as films,
television shows, cartoons, and online content, serves as a reflection of societal
norms, cultural values, and linguistic trends. In the era of globalization and digital
connectivity, the need for effective cross-cultural communication has become
increasingly pertinent. As such, translators face the challenge of pragmatically and
stylistically adapting content to resonate with diverse audiences while preserving the
essence of the original message.

Given the growing demand for localized content, the translation of English-
to-Ukrainian media discourse, notably cartoons, has become increasingly relevant
In recent years. However, this process presents distinct challenges, particularly
concerning cultural considerations and localization. The amount of research in the
Ukrainian context exacerbates these challenges, hindering the generation of high-
quality, culturally sensitive translations. Consequently, translators lack effective
strategies for navigating the complexities of translating media discourse into
Ukrainian. Therefore, this study aims to address the gap by investigating the
difficulties and strategies of media discourse translation, with a specific focus on
pragma-stylistic adaptation.

This research focuses on the cultural characteristics and challenges
encountered in the audiovisual translation and adaptation of English-to-Ukrainian
cartoons. The objective of this study, centered on the product analysis, is to point to
the pragma-stylistic factors and aspects influencing translating, as well as translation
strategies stemming from cultural disparities and potential linguistic modifications
in the translation of animated content. The aim is to explore various facets of cartoon
pragma-stylistic adaptation and its procedural intricacies to gain a comprehensive
understanding of translating contemporary media discourse.

The specific objectives include:

o to study the notion of translation studies;

° to describe media discourse and its features:



o to study pragma-stylistic factors influencing translating;

o to analyze pragmatic aspects of translating contemporary media
discourse;

o to examine translation strategies as means of pragmatic adaptation in
contemporary media discourse.

The material analyzed in this study comprises 50 excerpts from the animated
film “The Secret Life of Pets 2 (2019) and its Ukrainian translation “Cekperu
JIOMAaITHIX TBApUH 2”.

Research significance. This study addresses a significant gap in the literature
by focusing on the pragma-stylistic adaptation of English-to-Ukrainian media
discourse, particularly cartoons. With the increasing globalization of media content,
understanding the challenges and strategies of audiovisual translation is crucial for
ensuring effective cross-cultural communication. Moreover, the study sheds light on
the specific challenges faced by translators working with animated content and
provides practical insights for enhancing the quality and cultural sensitivity of
translated material.

The findings of this research have practical implications for translators,
media practitioners, and educators involved in the localization of media content.
Translators can use the insights gained from this research to develop more culturally
sensitive and linguistically accurate translations, ultimately enhancing the viewing
experience for Ukrainian audiences. Media practitioners can also benefit from a
deeper understanding of pragma-stylistic adaptation techniques, enabling them to
produce content that resonates with diverse cultural and linguistic backgrounds.
Additionally, educators can integrate the findings of this study into translation
training courses, equipping future translators with the skills and knowledge needed
to deal with the complexities of audiovisual translation in the contemporary media

discourse.



CHAPTER ONE

THEORETICAL BACKGROUND OF STUDYING PRAGMA-
STYLISTIC ADAPTATION IN CONTEMPORARY MEDIA DISCOURSE

1.1. The notion of pragma-stylistic adaptation in light of translation theory

The act of translation stands as one of humanity’s enduring and ancient
professions. Variances in language necessitated individuals to undertake this
challenging yet essential task, contributing significantly to the facilitation of
communication and the exchange of cultural and intellectual values across diverse
nations.

The prevailing interpretation of translation predominantly views it as a tool
for facilitating cross-language communication. It is perceived as a form of linguistic
mediation wherein the content of an original text in a foreign language undergoes
transformation into another language, resulting in the creation of an information and
communication equivalent (Morato, Woesler, 2021). The evolution of
transportation, advancements in information and communication technologies,
heightened cultural and educational levels, recognition of the imperative for mutual
understanding and collaboration, and the collective effort to address contemporary
global challenges underscore the essential role of translation. Undoubtedly, these
factors have played a significant role in fostering the growth and development of the
field of translation.

Translation is an intricate, dualistic, and cumulative procedure that
encompasses a multitude of tasks drawing from various disciplines associated with
language, writing, linguistics, and culture. This multidisciplinary nature implies the
simultaneous execution of three primary activities: 1. The transfer of data from the
source language to the target language; 2. The synchronized analysis of text and
translation, along with the exploration of subject matter; 3. Ongoing self-

improvement and learning (Darwish, 2003, p. 23).
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Kuzenko (2017) notes that translation constitutes a process of interlingual
communication, involving not only the interaction of two languages but also of two
cultures (p. 40). According to Kyrychuk and Pervanchuk (2020), translation
represents a form of converting a text from the source language into a text in the
target language (p. 5). The primary goal of translation is to facilitate cross-language
communication in such a way that the resulting text in the target language serves as
a comprehensive substitute for the original, matching it in terms of function,
structure, and content. In essence, the overarching theme shared by these linguists is
the notion that translation involves accurately and clearly conveying expressions
from one language to another.

Roman Jakobson identifies three distinct types of translation:

1. Intralingual translation (Rewording): This involves the interpretation of
verbal signs within the same language, often referred to as rewording. It
encompasses the process of expressing the meaning of a text using different signs
within the same linguistic system.

2. Interlingual translation (Translation Proper): This type of translation
pertains to the interpretation of verbal signs using another language. It is what is
commonly understood as translation, where the meaning of a text is conveyed from
one language to another.

3. Intersemiotic translation (Transmutation): In this form of translation, verbal
signs are interpreted using signs from nonverbal sign systems. Also known as
transmutation, it involves the transformation of meaning from verbal signs to signs
in non-linguistic sign systems (cited in lordan, 2021, p. 476).

These distinctions by Jakobson provide a comprehensive framework for
understanding the diverse ways in which translation can occur across languages and
sign systems.

Wilson (2009), in his essay “Globalization and Translation”, asserted that the
phenomenon of globalization is closely tied to the prevalence of English as a lingua
franca. English is identified as a language commonly used in conferences (through

interpreting) and is regarded as the primary language in the realm of new
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technologies. The adoption of English as a global language represents a significant
trend in worldwide communication, and the impact of globalization extends to the
domain of Translation Studies. Additionally, globalization is contextualized within
the broader changes occurring in economics, science, technology, and society.
Wilson emphasizes the beneficial relationship between globalization, technology,
and translation, highlighting how advancements in technology, such as online access
to dictionaries of lesser-known languages, enhance translators’ capabilities.

Translation, according to Wilson, plays a crucial role in bringing cultures
closer together. He notes that in the current century, the pace of globalization is
unprecedented, and there is no indication that it will slow down anytime soon
(Wilson, 2009). Acknowledging that each translation involves a degree of distortion
between cultures, Wilson suggests that translators must justify the choices they
make. Importantly, he introduces three options for translating cultural elements:

1. Adopting the foreign word without any explanation.

2. Adopting the foreign word with extensive explanations.

3. Rewriting the text to enhance comprehensibility for the target-language
audience.

Wilson argues that when standard communicative equivalents are absent, and
a particular concept from the source text is unfamiliar to the target culture, cultural
borrowing should be favored unless there are specific reasons against it.

According to Peter Newmark (2009), translation serves five distinct purposes,
each contributing to its multifaceted role. These purposes are not hierarchical and
may intersect within the translation of a given text:

1. Promoting peace and understanding: ehe primary purpose of translation is
to foster peace and understanding among individuals, groups, and nations.
Translation plays a crucial role in bridging linguistic and cultural gaps, facilitating
communication, and fostering mutual comprehension.

2. Conveying knowledge clearly: another purpose of translation is to articulate
knowledge in a clear, accurate, and accessible language. This involves presenting

information in a manner that is easily comprehensible to the target audience.
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3. Mediating between cultures: translation serves as a mediator between
cultures, aiming to explain and facilitate understanding while acknowledging the
common humanity shared among different societies. This involves showcasing the
positive attributes of cultures and, implicitly, recognizing their shortcomings.

4. Translating universal literary and intellectual works: translation is tasked
with rendering the world’s most significant literary and intellectual works,
encompassing genres such as drama, poetry, fiction, philosophy, religion, history,
psychology, politics, and sociology. These works, considered universal, should be
retranslated for each generation, emphasizing the importance of the universal over
the cultural.

5. Aiding in language learning: translation functions as a valuable aid in
learning a foreign language. It provides learners with practical exposure to different
linguistic structures, expressions, and cultural nuances (Newmark, 2009, p. 25-30).

Newmark (2009) emphasizes that these purposes are not fixed in a specific
order, and their significance can vary depending on the context. Moreover, these
purposes are not mutually exclusive and may converge in the translation of a
particular text. Additionally, he stresses the importance of maintaining the allure and
richness of the original language in the translation process, not solely focusing on
explicitness and instruction.

Thus, translation is not merely a linguistic activity but a complex interplay of
cultural mediation, intellectual exchange, and cross-language communication. The
purposes of translation emphasize its role in promoting peace, conveying
knowledge, mediating between cultures, translating universal works, and aiding
language learning. As the world continues to evolve and interconnect, the
significance of translation in facilitating understanding and cooperation among

diverse cultures remains paramount.

1.2. Contemporary media discourse and its features
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Contemporary human existence is characterized by an unceasing and
ubiquitous flow of information. The evolution and proliferation of communication
media, encompassing radio, television, and the Internet, have given rise to a novel
form of communication known as media discourse. It is noteworthy that a
universally accepted definition of this concept is yet to be established. In the
domestic scholarly context, various terms are employed to describe this
phenomenon, including media discourse (IlleBuenko, Jleprau, Cuszonos, 2013),
mass media language (Casuyk, 2017), mass-media discourse (Kynpseresa et al.,
2005), network discourse (Manumea, 2023), etc. Foreign researchers use diverse
terminology such as news media (Bell, 1991), media discourse (Fairclough, 195),
mass media discourse (Dijk van, 1995), language in the news (Fowler, 2013), and
the media (Montgomery, Edgington, 1996). The absence of a standardized definition
underscores the complexity and evolving nature of media discourse.

The profusion of terminological definitions indisputably underscores the
widespread interest that researchers globally have in the phenomenon of media
discourse. Positioned as a pertinent subject within contemporary linguistics, media
discourse is recognized as a complex communicative phenomenon. Consequently,
any thorough analysis of media discourse should encompass considerations of both
linguistic elements and the array of extra-linguistic factors that contribute to its
characterization. This recognition emphasizes the multifaceted nature of media
discourse and highlights its relevance as a subject of scholarly investigation in
modern linguistics.

The emergence of media discourse can be conditioned by the emergence of
mass media. In other words, it can be noted that media discourse emerged with the
emergence of mass media. Thus, media discourse is not a new phenomenon and is a
reflection of our reality (Bednarek, 2009). But in recent decades its influence on the
functioning of society has significantly increased. There is no doubt that with the
emergence and spread of the Internet, media discourse has become a new
phenomenon. With the spread of the Internet, media discourse becomes a

characteristic feature of the organization of the world modern information space
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(Durant, 2010, p. 23). In other words, media discourse becomes one of the most
significant types of discourse in the modern world.

The distinctive features of media discourse include the collective, collegial
nature of text production and its focus on a vast audience dispersed in space, coupled
with a unique linking mechanism known as the media rope. This media rope serves
as the conduit through which information is disseminated to the audience via various
mediums such as the press, radio, television, and the Internet. Building upon these
characteristics, it is evident that media discourse is inherently dialogical in its
structure, encompassing both the source of information (e.g., Internet sites, mass
media) and the recipient of information (any consumer of the content) within the
communication process.

Drawing distinctions based on the channels of communicative impact, three
types of media discourse can be discerned:

1) TV discourse;

2) Radio discourse;

3) Internet or computer discourse.

These forms of discourse can, in turn, be classified by the method of
communicative interaction into autonomous, interactive, and interactive-
autonomous categories. Mediadiscursive communicative interaction is actualized
through audio (radio), visual, and audiovisual channels (TV discourse, Internet
discourse) (Bateman, 2021).

Considering the foregoing, we find it fitting to adhere to the subsequent
definition of this communicative phenomenon. In essence, media discourse can be
defined as a form of communicative interaction, either oral or written, that occurs
through a designated broadcasting channel (e.g., printed information sources,
television and radio channels, Internet sites). This discourse is directed towards both
iImmediate (explicit) and prospective (implicit/potential) readers, listeners, or
viewers.

It should be noted that media discourse possesses several distinctive features

that shape the way information is presented and consumed. One key characteristic
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Is selectivity and agenda setting, where media outlets carefully curate information to
convey specific messages or perspectives. This deliberate selection of content
influences the public’s perception of various issues, events, or topics.

Framing is another essential element in media discourse. The way events or
Issues are framed, through the choice of words, images, and narratives, plays a
crucial role in shaping public opinion. This framing not only influences how
individuals interpret the news but also affects the overall narrative surrounding a
particular subject.

Sensationalism is a prevalent feature in media discourse, often manifesting in
the presentation of stories in a dramatic or attention-grabbing manner. This approach
aims to captivate audiences by emphasizing conflict, controversy, or the emotional
aspects of a story. While sensationalism can attract attention, it also raises questions
about the balance between entertainment and responsible journalism (Rodrigo-
Ginés, et al., 2024, p. 18).

The ongoing tension between objectivity and subjectivity is another
noteworthy aspect of media discourse. Journalistic practices strive for objectivity,
yet the inclusion of subjective elements, such as opinions and interpretations, is
inevitable. Negotiating this balance is crucial for maintaining credibility and
fostering an informed public. Thus, media discourse is a complex interplay of
selectivity, framing, sensationalism, and the ongoing struggle to achieve a balance

between objectivity and subjectivity.
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CHAPTER TWO
PRAGMA-STYLISTIC ADAPTATION IN THE TRANSLATION OF
CONTEMPORARY MEDIA DISCOURSE

2.1. Pragma-stylistic factors influencing translating

Pragma-stylistic factors refer to the elements in translation influenced by
contextual and pragmatic considerations, as well as stylistic choices. These factors
play a crucial role in ensuring the translated text is not only linguistically accurate
but also contextually appropriate and stylistically fitting for the target audience. For
our research, we have chosen the animated film “The Secret Life of Pets 2 and its
Ukrainian translation “Cexpetu pomamrHix TBapuH 2”7 as a sample of the
contemporary media discourse.

Although constrained by this drawback, audio-visual translation encompasses
diverse modifications to the original material. These modifications range from minor
adjustments like omissions and wording alterations to more substantial changes
affecting characters and plotlines. The following stages serve as broad examples,
illustrating the continuum of alterations.

In the domain of audio-visual translation, minor adjustments such as omitting
non-essential content, refining wording, and shortening dialogue are common
practices. These alterations serve various purposes, including addressing technical
constraints such as time limitations, adapting content to suit local cultural contexts,
and complying with censorship requirements, for instance: “I'm telling you, once the
humans bring a kid home, your life ain't the same” (SLP, 2019). — “Ilogip, xonu
J00U NPUHOCAMb 0000MY Oumsi, meoe sHcummsi cxooums Ha ncu’” (C/T, 2019). The
modifications in the given translation (your life ain't the same — meoe acumms
cxooums Ha ncu) remain integral to ensuring that translated content effectively
resonates with its intended audience while grappling with the complexities of audio-
visual storytelling.

Textual elements undergo partial changes influenced by linguistic factors such

as puns, language games, jokes, songs, and objectionable expressions. These



14

alterations are driven by various motivations including linguistic nuances,
localization needs, and censorship requirements. However, they may present
potential challenges, including minor disruptions in continuity, which could impact
ongoing dialogue lines, as well as potential shifts in characterization. In the
following context, the phrase “Paw and Order” which stems from the English “Law
and Order” and is an example of a pun has been translated as “3axon 1 Jlanopsinok™:
“Anybody comes in here looking for trouble, oh, they gonna meet my partners. I'm

talking about Paw and Order” (SLP, 2019). — fxwo xmocv wykae cobi mym

npooaem, Ha HbO20 HeKalomb Moi hanapHuku. 3akon i Jlanopsadox” (CAT, 2019).

Textual elements undergo changes that significantly impact character
portrayal and situational context, including modifications to names, name dropping,
quotes, formality distinctions (such as the use of honorary markers or differentiation
between second-person pronouns), as well as choices regarding accent, dialect, and
register. These alterations stem from various motivations, including technical
considerations like legal copyright adherence, linguistic requirements (such as the
necessity to select a specific register, accent, or dialect), localization needs, etc., for
instance, the russian character in the movie speaks English with the russian accent,
which has been preserved in the translation: “You're wasting Sergei's time!” (SLP,
2019) — “V mene ypusacmucs mepney!” (CAT, 2019)

“If tiger does not do trick, tiger will become rug. Do not let tiger out of your

sight” (SLP, 2019). — “Axwo miep ne pooums mpiok... C miepa 6yde KO8pIK.

Cmepeemu miepa sx 3inuyio oxka” (CAT, 2019).

Modifications to character traits or situational properties that necessitate
minor plot adjustments are often driven by the need for cultural localization, for
example: “You're the worst wolf ever” (SLP, 2019). — “Bosx mu mamboscokuii”
(CAT, 2019). The use of the word “ramboBchkumit” to modify “the worst wolf ever”
Is justifiable for the adult audience who remember the allusion to the phrase
“TamOoBchkuid BOBK TOO1 ToBapuin” referring to a bad person who cannot be

considered a friend.
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These changes may include altering aspects such as cultural references, social
norms, or sensitive topics to better resonate with the target audience or comply with
local regulations, for example, the character Bunny appears ruder in his speech in
translation using slang vocabulary and jargon: “-Help! - Anybody hungry?” (SLP,
2019) — “- Pamyume! - [lamu npuxypumu? ” (C/[T, 2019). The rabbit appears to be

holding carrots and trying to threaten the villains with them. However, the localizers

have used the phrase “Jlatu npuxyputu” since this phrase in Ukrainian is understood
as “to punish someone”. Thus, it is understood by the target audience and carries a
humorous aspect. The motivations behind such alterations lie in ensuring that the
content remains culturally relevant and acceptable to the audience. However, these
adjustments may introduce challenges related to maintaining narrative coherence
and consistency, as even minor changes can impact the development of the plot and
character dynamics.

Humor is generally considered a universal phenomenon, which suggests that
it can be translated to some degree. Newmark (2003) challenges this notion by
asserting that humor transcends cultural boundaries and can be translated to varying
degrees, particularly when the source and target language audiences or listeners
share a similar educational level. For instance, the humorous pun (referring to the
Bunny as jumpy meaning that he is messy and nervous) in the following degree has
not been preserved: “You are jumpy” (SLP, 2019). — “Kpomwo, nixyii nepeu” (C/AT,
2019).

However, in the lost humorous cues have been compensated by adding
humour in translation, for example: “Is he okay? Not in any way. No” (SLP, 2019).

— “V Hvoeo sci 60oma? Jasno eace nikozo. Bei mwo-mio” (CAT, 2019).

Translators must consider cultural nuances, idiomatic expressions, and
cultural references in both the source and target languages. Adapting these
appropriately ensures the translated text is relatable and understandable to the target
audience, for example: “You don't want Liam to get a reputation as one of those pee-

pee kids” (SLP, 2019). — “Inaxwe 3006y0e penymauiio 3anicionopu”’ (CAT, 2019).
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Translators often need to adapt the text to the target context. This may involve
modifying examples, replacing cultural references, or adjusting metaphors to make
them relevant and comprehensible in the target culture, for example: “Yeah, yeah,

no, she's got a quiz today. Advanced spelling. She'll ace it though” (SLP, 2019). -

“Tax-max, y Hei koumpoavna. Hazusaemovcs ouxomaum. Ane mana ac” (CHT,

2019). The cultural reference to the test in spelling which is typical of English
educational system has been localized by means of compensating it with a lexeme
“mukotant” pronounced by the character with a pronunciation mistake to add
humour.

Considering these pragma-stylistic factors ensures that translations are not
only accurate but also effective in achieving their intended purpose and resonating
with the target audience.

2.2. Pragmatic aspects of translating contemporary media discourse

Translating contemporary media discourse involves dealing with various
pragmatic aspects to ensure that the translated text effectively communicates the
intended message in a culturally appropriate and contextually relevant manner.
Some pragmatic aspects to consider include cultural references and context, socio-
political context, audience awareness, and pragmatic equivalence.

Animated films often contain references to current events, popular culture,
and societal trends that may vary across cultures. Translators need to ensure that
these references are accurately conveyed in a way that resonates with the target
audience, for example, the name Bonzo is an allusion to “Bedtime for Bonzo”, 1951
American comedy film directed by Fred de Cordova and starring Ronald Reagan,
Diana Lynn, and a chimpanzee named Peggy as Bonzo. This film is not familiar to
Ukrainian viewers, thus, the translators resort to “Kinr Konr” and compensate the
loss of the realia with Bunny’s sarcastic comments (mase umo 3 1upky, Kinr Konr

3acymenuit): “Oh, it's just this weird little guy. Why don't you just go back to
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wherever you belong, Bonzo” (SLP, 2019). — “Ta ye sic mane umo 3 yupky. 30puchu
36i0cu, Kine Kone sacywenuii... ”(CAT, 2019)

Media discourse often reflects and responds to socio-political issues of the
time. Translators must be sensitive to these contexts and adapt the translation
accordingly to maintain relevance and avoid misinterpretation. In the case of “The
Secret Life of Pets 2” translation into Ukrainian, localizers introduce the phrases
referring to socio-political issues in the country that are comprehensible only to the
target audience, for instance, the Ukrainian greeting words “Cnasa Yxpaini!” uttered
by Bunny.

In terms of audience awareness, translators need to have a thorough
understanding of the target audience, including their demographics, preferences, and
cultural background. Adapting the translation to suit the expectations and
sensibilities of the target audience is crucial for effective communication, for

example: “- You know what I learned today? Wolves are jerks” (SLP, 2019). —

“Bnacw, wo s cvbo2ooui disnanracs? Boexu — kosmu” (CHAT, 2019). The phrase
“BoBku — ko311 used by a female character alludes to the phrase “VYci gonoBiku
— ko3’ which is relatable only to the adult audience.

Maintaining pragmatic equivalence involves capturing the intended meaning,
tone, and communicative function of the source text in the translation. This includes
preserving elements such as humor, sarcasm, and irony, which may require creative
linguistic strategies, for example: “You see, dogs land like the clumsy oafs they are”
(SLP, 2019). — “Iloensansb, cobaxu cenaiomuvcs nave mopou onix” (CAT, 2019).

Contemporary media discourse, particularly, children’s cartons often include
idiomatic expressions, slang, and colloquialisms that may not have direct
equivalents in the target language. Translators must find equivalent expressions or
convey the intended meaning in a way that feels natural to the target audience, for

example: “No offense. Or do take offense. I'm good either way ” (SLP, 2019). — “He

obpadicatics. Yu obpaoscatics. Meni gpionemoso” (CAT, 2019).

Thus, translating contemporary media discourse involves navigating various

pragmatic considerations to ensure effective communication of the intended
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message in a culturally appropriate and contextually relevant manner. Translators
must carefully address factors such as cultural references, socio-political context,
audience awareness, and pragmatic equivalence. This often requires creative
strategies to convey concepts that may not have direct equivalents in the target
language, while also preserving the tone, humor, and communicative function of the

original text.

2.3. Translation strategies as means of pragmatic adaptation in

contemporary media discourse

Translation strategies play a crucial role in adapting contemporary media
discourse pragmatically to ensure that the translated text effectively conveys the
intended message. Below, we will discuss certain strategies used by translators of
the studied animated discourse.

Cultural Equivalence: Translators strive to find cultural equivalents for
references, idioms, and expressions in the source text that may not have direct
counterparts in the target culture. This involves replacing cultural references with
ones that are familiar and relevant to the target audience, for example: “So long,
suckers!” (SLP, 2019) — “Bysaume, monokococu!” (CAT, 2019)

Concretization involves selecting words or phrases that provide clearer
context or explanation, making the concept more understandable to the target
audience. It may involve adding descriptive modifiers, providing examples, or
substituting the abstract term with a more concrete equivalent, for instance: “But
every pet knows, if you pee on it, you own it” (SLP, 2019). — “Ta xoacHuti nec 3uae:
na wo nonicse, me meoe” (CJT, 2019). In the given example, the use of a more
concrete lexeme “mec” helps to preserve the length of the cue.

Transcreation in audio-visual translation of cartoons involves more than just
straightforward translation. It is a process that goes beyond linguistic conversion to
ensure that the humor, cultural references, and overall message of the original

content are effectively conveyed in the target language and culture. In the context of
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cartoons, transcreation may involve adapting jokes, puns, and cultural references to
make them relevant and understandable to the target audience while maintaining the
essence of the original humor and narrative, for example: “Hey, quick question. Is

he still peeing everywhere? Can't control his bladder?” (SLP, 2019) — “Oonenvke

sanumanns. Bin 0oci nicsie 0e nonano? Yce orcopemro mouums?” (CAT, 2019)

Pragmatic transference in audio-visual translation refers to the process of
conveying not only the literal meaning of the source text but also its pragmatic
aspects, such as implicatures, speech acts, and contextual implications, in the target
language. This approach ensures that the translated content maintains the intended
communicative function and effect on the audience, beyond mere linguistic
equivalence, for example: “Now, I don't speak wild animal... but from what [
gathered, he was a scared, adorable tiger cub named Hu” (SLP, 2019). — “A ne
PO3IMOGJIAIO auKOXI/lOfCCZL;bKOIO MO60H0, ma A 3p03yMiJza ...... wo ue HalslIKkane HAWHE
muepensi na im's I'y” (CAT, 2019).

In audio-visual translation, pragmatic transference is essential for preserving
the intended impact of dialogue, humor, cultural references, and other pragmatic
elements present in the original material. It involves adapting these elements in a
way that resonates with the target audience while considering cultural, social, and
linguistic factors, for example, the case of sarcasm: “Oh, are you gonna throw a

ball? Oh, please throw a ball. And | would chase it because my brain is the size of a

rat turd” (SLP, 2019). — “Kunew meni m'su? Mamy piony npooam 3a m’siu! 1

bicamumy 3a Hum 60 8 Mene M0o30Kk Moe muwaya kakyavka” (CHT, 2019).

Modulation involves adjusting the style, tone, and register of the translation
to suit the preferences and expectations of the target audience. For example, a neutral
source text may be modulated to a more informal tone for a younger audience or
vice versa: “Oh, okay” (SLP, 2019) — “L]e komeuwv” (CAT, 2019).

“Oh, boy” (SLP, 2019)— “Cobaua padicms” (C/T, 2019).

“See? It's just a thing I do” (SLP, 2019). — “Ciuew? L]e 6 mene maxa giwuxa”
(CAT, 2019).
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Compensation involves making up for information or nuances lost in
translation by adding explanatory notes, expanding certain passages, or providing
additional context to ensure that the target audience fully understands the message,
for example: “It's my human that's nuts. 7 mean, you know, IL...” (SLP, 2019) — “I]e
6 moci 0sono2oi npooremu” (CAT, 2019).

“Ah, kids. Everybody loves them, right?” (SLP, 2019) — “A, dimu-xeimu. Yci
mobnsmo ix, mak?” (CAT, 2019)

“Ha! Tiny Dog, you so naive!” (SLP, 2019)- “Xa, Kpuxmsk, s na ybomy
cobaky 3’ie” (CAT, 2019).

Reformulation involves restructuring sentences, paraphrasing, or simplifying
complex language to improve clarity and readability in the target language, for
example: “Hah! Take that! Now this is training! Okay? Keeping my reflexes sharp.
Hah! Flawless Victory! Oh!” (SLP, 2019)— “Oye maiicmepnicms. Pigenb — 60e.
Tananm ne npon’ew” (CAT, 2019).

Dynamic adaptation. Given the dynamic nature of contemporary media

discourse, translators need to stay updated with current linguistic trends, memes, and
cultural references in both the source and target languages to accurately capture the
zeitgeist and linguistic nuances of the original text. For instance, they use the word
that has already become a meme “3pana”: “Oh! Okay, this is obviously glued to the
floor” (SLP, 2019). — “3pada, yro w2y xmoce npukieis 0o nionoeu” (CAT, 2019).

Domestication and foreignization are both employed in proper names
translation. Proper nouns are nouns that uniquely identify specific entities. They
encompass names of individuals, locations, countries, months, days, and
celebrations. In translation, proper nouns carry significant cultural associations and
are often transliterated into the target language. However, certain proper nouns may
be translated if they convey meaning. Newmark (2003, p. 70-1) emphasizes that
proper nouns lack inherent meaning or implications, thus they are typically not
translated. Even if a proper noun has a traditional translation, it is generally not
transliterated into the target language, as doing so could imply a change in

nationality associated with the name.
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In animated films, many names are transliterated, adhering to the principle of
“foreignization”. This approach entails preserving the foreign elements within the
dialogue, allowing the distinctive features of the source language to influence the
language of the target audience, for example: “Daisy, let’s go” (SLP, 2019). —
“Ieusi, nsmocio, noenanu” (CAT, 2019).

“And happy! Come on, Max. Let's go explore” (SLP, 2019). — “Miu nic
wanenie. Bin wacnueuii! Xooimo, Makce. Posnoxaemo sce!” (CAT, 2019)

On the other hand, there is an alternative approach known as domestication,
which involves adjusting the translation to align more closely with the target-
language audience. This process entails substituting native elements in the text with

more familiar ones, for example: “We are so sorry, Mr. Chicken. - Name's not

Chicken. Do I look like a Chicken to you? - No. No, sir. - No, not... Not even a little.
Name's Rooster.” (SLP, 2019)— “-Ilpobaume, nane Kypua. -Mene 36ymo ne Kypua.
A eam na xypua cxoocuui? -Hi, cep. Hi, ani mpoxu. - Mene 36ymoe Kocym” (CAT,
2019).

“Morning, Snowball!” (SLP, 2019) — “/lo6poco panxy, Cuixcxy” (CAT,
2019).

In conclusion, translation strategies serve as vital tools for pragmatically
adapting contemporary media discourse to ensure effective communication of the
intended message across cultures. Employing various techniques such as cultural
equivalence, concretization, transcreation, pragmatic transference, modulation,
compensation, reformulation, and dynamic adaptation, translators can effectively
convey the humor, cultural references, and overall message of the original content.
Additionally, the use of domestication and foreignization in proper names translation
reflects the careful consideration given to maintaining cultural authenticity while
ensuring audience comprehension. The successful application of these translation
strategies enhances the accessibility and relevance of contemporary media discourse

for the Ukrainian audience.
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CONCLUSIONS

The study of pragma-stylistic adaptation in the translation of contemporary
media discourse, particularly through the lens of audiovisual translation, reveals the
complex interplay between linguistic accuracy, cultural relevance, and pragmatic
effectiveness. Through the analysis of 50 excerpts from “The Secret Life of Pets 2”
and its Ukrainian translation “Cekpern nomamHix TBapuH 27, several pragma-
stylistic factors influencing translation have been identified and discussed.

Pragma-stylistic factors, ranging from minor adjustments to significant
changes impacting character portrayal and situational context, highlight the
multifaceted nature of audiovisual translation. The adaptation process involves
navigating linguistic nuances, cultural references, humor, and socio-political context
to ensure that the translated text resonates with the target audience while maintaining
fidelity to the original message.

Pragmatic aspects of translating contemporary media discourse underscore the
importance of considering cultural references, socio-political context, audience
awareness, and pragmatic equivalence. Translators must employ creative strategies
to convey concepts that may not have direct equivalents in the target language while
preserving the tone, humor, and communicative function of the original text.

Translation strategies serve as essential means of pragmatic adaptation,
enabling translators to effectively convey the intended message across cultures.
Techniques such as cultural equivalence, concretization, transcreation, pragmatic
transference, modulation, compensation, reformulation, and dynamic adaptation
facilitate the successful adaptation of contemporary media discourse for the
Ukrainian audience.

Furthermore, the use of domestication and foreignization in proper names
translation reflects the careful balance between maintaining cultural authenticity and
ensuring audience comprehension. Translators can enhance the accessibility and
relevance of contemporary media discourse while promoting cross-cultural

understanding and appreciation employing these strategies.
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In conclusion, the study reveals the intricate process of pragma-stylistic
adaptation in audiovisual translation and underscores the importance of considering
linguistic, cultural, and pragmatic factors in the translation of contemporary media
discourse. Further research in this area can contribute to the development of effective
translation strategies and enhance the quality of localized content for diverse

audiences.
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PE3IOME

Cy4acHuil MeIHHUN TUCKYPC, KU OXOIUIIOE PI3HOMaHITHI POpMHU, TaKi K
biIbMH, TENenoy, MyJbTQUIbMH Ta OHJIAWH-KOHTEHT, CIYT'ye€ BiIOOpaKeHHSIM
CYCINUIBHUX HOPM, KYJIbTYpPHHUX IIIHHOCTEH Ta MOBHHUX TEHJEHLIH. Y enoxy
riobamizanii Ta uu@poBoro 3B'A3Ky, morpebda y e(eKTHBHIA MDKKYJIbTYpPHIN
KOMYHIKaIlil cTae Bce OUIBII aKTyalbHOI0. TaKMM YMHOM, MepeKIiaiadl CTUKAIOThCS
3 BUKJIUKOM MParMaTu4HOro Ta CTHJIICTUYHOTO aJanTyBaHHSI KOHTSHTY JJIS PI3HUX
ayIUTOPIN 3 BpaxyBaHHSIM 30€pEeKEHHSI CYTHOCTI OPUT1HAJIBHOTO TTOBITOMJICHHS.

JlociKeHHsT TparMaTHKO-CTHTICTHYHOT aanTallii B mepekiaai Cy4acHOTo
MEMIMHOTO JHCKYpCy, 30KpeMa depe3 MpHu3My ayaioBi3yadbHOrO IepeKiamy,
PO3KpUBAE CKJIQJHUIM B3a€MO3B'SI30K MIXK JIHTBICTUYHOIO TOYHICTIO, KYJIbTYPHOIO
PEJIEBAaHTHICTIO Ta MparMaTuyHoIo eekTuBHICTIO. Ha ocHOBI1 ananizy 50 ypuBKiB 3
bimeMy «The Secret Life of Pets 2» Ta ioro ykpaiHCbKOro mepeknamy Oyio
BUSIBIGHO HU3KY MParMaTHUKO-CTWIIICTUYHUX (AKTOpiB, 110 BIUIMBAIOTh Ha
nepexa.

[IparMaTuKO-CTUNICTUYHI YUMHHUKA — B HE3HAYHUX KOPUTYBaHb [0
CYTTEBUX 3MiH, IO BIUIMBAIOTh Ha 300paKCHHS TEPCOHAXIB 1 CHUTyaTHBHHUI
KOHTEKCT, — TIIKPECIIOI0Th 0OaraTorpaHHICTh ayJlioBI3yaJbHOIO IepeKIIany.
IIporec amanraiii nepeadadae BpaxyBaHHS JIIHTBICTHYHUX TOHKOIIIIB, KYJIBTYPHUX
0COOJIMBOCTEH, TYMOPY Ta COIIIATbHO-TIOJIITHYHOTO KOHTEKCTY, 1100 3a0e3meunTn
CIPHUHHSITTS MEPEKIAICHOTO TEKCTY IUTHOBOIO Ay TUTOPi€I0, 30epirarouu mpu oMY

BIJIMOBITHICTh OPUTIHAIBHOMY 3aIyMYy.
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APPENDIX

Source discourse and target discourse examples

No Source discourse Target discourse
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1. | Ah, kids. Everybody loves them, right? | A, gitu-kBitu. Yci 100aTh iX, Tak?

2. | Ugh! Can you believe that? e >k mpocTo cruxiiiHe auxo!

3. | I'm telling you, once the humans bring | IToBip, Koy 10K TPUHOCATH IOJIOMY JTUTS,
a kid home, your life ain't the same. TBOE€ JKUTTS CXOIUTH HA IICH.

4. | A little while later, they're married. -He BcTur 51 i XBOCTOM BWIIBHYTH, SIK BOHHU

OJIPYKHUITUCS.

5. | Who's a cute little baby? -XTO TYT TaKHii rapHECHbKHI?
You little cutie pie. -Miii maMnyasacTHK.

6. | And by the way, I'm still not a Kkid | JIo peui, 5 i qoci He daHATIIO BiJI JTITCH.
person.

7. | But | got to say, keeping Liam safe is a | Ta maro cka3arwu, 1o odepiraru Jliama — Toit
full-time job. IIe KJIOMIT Ha XBICT.

8. | What can | say? The kid's a fan. Hy mo Ttyr ckaxemn, Danad IIBHIKO

Haco0a4yMBCsl.

9. | This kid gets us. Maunwii — CBiif B IOIIKY

10.| Morning, Snowball! Jlo6poro panky, CHIKKY.

11.| Anybody comes in here looking for | SIkmo xrock mrykae cobi Tyr mpobiem, Ha
trouble, oh, they gonna meet my | Hboro dekarOTh MOI HaAPHWKH. 3aKOH i
partners. I'm talking about Paw and | Jlamopsuiok.
Order.

12.| Yeah, yeah, no, she's got a quiz today. | Tak-tak, y Hei KOHTposbHA. HasuBaerbes
Advanced spelling. She'll ace it though. | aukoranT. Ane Mana ac.

13.| Hey, quick question. Is he still peeing | Onnenpke 3anutanas. Bin goci micse ae
everywhere? Can't control his bladder? | monano? Yce %0pcTkO MOYHTE?

14.| But every pet knows, if you pee on it, | Ta koHuii Iec 3Hae: Ha IO IOIICAB, TE
you own it. TBOE.

15. | You don't want Liam to get a reputation | Ixakiie 3100y/1e penyTaiito 3amiCIOHIPH.
as one of those pee-pee Kids.

16.| It's my human that's nuts. | mean, you | I{e B Mo€i 1BOHOTOT TIPOGIEMH.
know, I...

17.| 1 will defend Busy Bee with my life. 3a Tebe 51 Oy/Ib-KOTO MOPBY HA IIMATTS.

18.| Yeah, I'm gonna be the first bunny with | 51 crany nepmum kposjem 3 KyOMKaMu Ha

washboard glutes.

aynui
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19. | Oh! Okay, this is obviously 3paga, L0 MLIHATY XTOCh MNPHKIEB JIO
glued to the floor. HiJUIOTH.

20. | -Help! - Paryiite!
- Anybody hungry? - Jatu npukypuTu?

21.| Is he okay? Not in any way. No. Y wporo Bci Bgoma? JlaBHO Bxke Hikoro. Bei

TIO-TIO.
22. | Hello, citizens! LlbOMKH-0OMKH, TOPOISTHU !
23.| Now, | don't speak wild animal... but | I He po3MOBIAK IUKOXMKAIBLKOK MOBOIO,

from what | gathered, he was a scared,
adorable tiger cub named Hu

Ta S 3pO3yMijia... IO 1€ HAISKAHE HSIITHE

TUrpeHs Ha iM's Iy.

24,

No offense. Or do take offense.

I'm good either way.

He oGpaxaiics. Meni

Gbi10J1€TOBO.

Uu oOpaxaiics.

25.

Um, pardon me. Offense is very much

taken.

[Ipo6au. Ta Ha 0OpakeHNX BOTY BO3STh.

26.

Time is rubles!

Yac — pyOumiki

27.

Daisy, let’s go.

€31, JISTIOCIO, IOTHAIH.

28.

You wearing a bright suit.

Everyone's gonna notice you.

[Ipukng — BHpBH OKO, TeOe MUTTIO IONAIATh.

29.

And happy! Come on, Max. Let's go

explore.

Miii mic manenie. Big maciusuii!

Xonaimo, Makce. Po3Hroxaemo Bce!

30.

Oh, are you gonna throw a ball? Oh,
please throw a ball. And | would chase

it because my brain is the size of a rat

Kunem meni m'su? Mamy piaHy npojam 3a
M’sta! [ Giratumy 3a HUM 00 B MEHE MO30K

MOB MHUIIIa4da KaKyJIbKa.

turd.

31.

Oh, it's just this weird little guy. Why

don't you just go back to wherever you

Ta me x Majae UYMO0 3 LIUPKY. 31prcHHA 3BiI[CI/I,

Kiur KoHr 3acyiieHui. . .

belong, Bonzo,

32.

Ha! Tiny Dog, you so naive!

Xa, KpuxTtsk, s Ha IbOMY co0aky 3’iB.

33.

We'll be right back, okay?

Mu kabaHUUKOM, Uyel?

34.

And, here we go.

3ropiia xara, TopH ¥ capai

35.

My owner might have given me a little

bit of catnip.

Mos xasgiika IIBIOJWHHU

TOMYy  Jelly
Baﬂe[}iaHO‘-IKI/I HaKpariajia

36.

We are so sorry, Mr. Chicken.

-IIpoGaurte, nane Kypua.
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Name's not Chicken. Do | look like a

Chicken to you?

-Mene 3Byt He Kypua. fI Bam Ha Kypua

CXOXKHUIT?

- No. No, sir. -Hi, cep. Hi, ani Tpoxu.
- No, not... Not even a little. Name's | - Mene 3Byts Koryr.
Rooster.
37.| All right, we're here. In record time, | Bimnan, nomvanu. Pexopa BCTaHOBJIEHO

too, thanks to the Bunnymobile.

3aBasiku CHIXKKOMOOUTIO.

38.

You are jumpy.

Kpomto, nikyit HEpBU.

39.

See? It's just a thing | do.

Ciuem? Ile B MeHe Taka QiIka.

40.

You're wasting Sergei's time!

V mene ypuBaerbest Teprerr!

41.

If tiger does not do trick, tiger will
become rug. Do not let tiger out of your

sight.

SK11o TICp HE pOOUTH TPIOK...

C Ttirpa 6yne koBpik. Crepertu Tirpa sk

31HHUIIIO OKa.

42.

Mind your business, wolf!

[Ipukpnii raBkasio, BoBYapa.

43.

- You know what | learned today?

Wolves are jerks.

3Haeml, 1o s ChOTOIHI Ai3Hamacs?

BoBku — K037H.

44,

You see, dogs land like

the clumsy oafs they are.

[TormstHp, co0aku remarThCs Hadye TOpOH

OJIiX.

45.

No, I'm not even trying to brag.

I'm just telling you what happened.

Hi, s He miaprocs, MPOCTO KOHCTATYIO (haKT.

46.| You're the worst wolf ever. BOBK TH TaMOOBCHKHIA.
47.| Oh, okay. Lle xoTelp.

48.| Oh, boy. Co6aya paJlicTh.

49.| So long, suckers! Bysaiite, Mosokococu!

50.

Hah! Take that! Now this is training!
Okay? Keeping my reflexes sharp.

Omue marictepHicTh. PiBeHb — Oor. TanaHT He

Ipon’€Ill.

Hah! Flawless Victory! Oh!
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